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“Science has traditionally shied away from snappy sound bites. Such
attitudes are misplaced. Science's future lies in its power to inspire,

and inspiration does not come from desiccated academic jargon.
Time to wise up to the power of the brand."

New Scientist, 2011
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The facts do not speak for themselves.



Messaging

• A concise point you want the audience to
know, remember, or act upon
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Steps to Messaging

1. Goals and objectives

2. Audience

3. Develop your message

4. Deliver, over and over



Understand Your Audience

• Who are they?

• What do they care about?

• What is their level of understanding?



What is their Level of Understanding?



What is Their Level of Understanding?

"Values"

"Regime"

"Bias"

"Ecology"

"Organic"

"Theory"

• Family values, faith-based,
religion

• Dictator, coup, communists

• Slanted, unfair, wrong

• Environmentalism, recycling

• Grown by hippies without
chemicals

• Hunch, speculation, opinion,
guess



“To engage
diverse publics,
scientists must
focus on ways to
make complex
topics personally
relevant.”

Matthew Nisbet and Chris
Mooney
“Framing Science”
Science, April 2007



What makes a good message?



What makes a good message?

• What have we learned?

• What difference does it make?

• What is the benefit to the public?

• What does it mean to your audience?



What makes a bad message?



What makes a bad message?

• Methods

• Where we’re published

• How we got funded

• Previous work



Cornelia Dean

“Am I Making Myself Clear”



Delivering Your Message

• Use plain and familiar terms

• If you can say it with a four letter word, do so

• If your sentence is longer than 20 words,
break it up

• Use familiar comparisons



What Works…

• Be timely, be relevant, and be local



What’s the story?

• How does the information relate to current
events?

• How does the information relate to hot
political issues?

• Are there any familiar comparisons or
examples?

• Is there a human side to the story?
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