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Among Tennessee residents with no home broadband service

36%

| don't have a computer

| don't need the Internet/broadband, or don't

0
know why I don't subscribe 35%

Internet/broadband is too expensive

Broadband is not available in my area
Statewide, 46% of
Tennessee
residents do not
have broadband
service at home.
This is down from
57% in July 2007.

| can access the Internet/broadband
someplace else

Concerns about fraud or identity theft

Other

(n =558 TN residents who have no broadband connection at home)

*Percentages do not add up to 100% because individuals could Source: January 2009 Connected Tennessee®

give multiple responses. Residential Technology Assessment
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Embracing the lessons of the Rural
Electrification Act...
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Roadmap to Accelarate Local
Technology Impact

Business
ule E-Communities

ndustry Community leaders from
key local sectors in every
county team together to Tourism
shape a locally-owned Recreation
technology growth strategy. and Parks

Healthcare

Education
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Broadband Adoption Among Rural
Ohio Counties

Among rural Ohio counties, 3 ponzes
T o
the average broadband e
adoption rate is 41%. e .
Statewide, 55% of all Ohio s ez e
Hancock
residents subscribe to home s RN et
broadband service. E
Nieree: Lk Mancn Holmes
il Logan Fom TusCaTawas
Compared to -5 Coshocton e
E Jarke -
Rural County Average : i -
2 fuskinzum
| Significantly Lower (<29%) - o | o
__) Lower (29-41%) s A o
Chimbon
@9 Higher (41-50%) = a2
Highland
@ Significantly Higher (>50%) SN S S By
Non-Rural County e Galli
Q: Which of the following describe the type Soutrce: 2008 Connect Ohio Statewide
of Internet service you have at home? Residential Technol A ment
(n = 10,083 OH residents) eoldential Lechnology fssessine
www.connectednation.org
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Broadband Availability Among
Rural Ohio Counties

Among rural Ohio counties, the
average broadband availability rate

is 79%. Across Ohio, 92% of all
residents have broadband service

available where they live.

icrce: P

{ Harciin
[ arion )
l‘
..

Favatte
= Hocking
[ Clintar
= %
Adams m
(—Hj"—\

Compared to
Rural County Average

(] Significantly Lower (<58 %)

() Lower (58-79%)

Bl Higher (79-89%)

@ Significantly Higher (>89%)
Non-Rural County

Meigs

Source: 2008 Connect Ohio Statewide
Broadband Inventory Map
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Ohio Broadband Availability
and Adoption by County

Low broadband adoption is
not limited to areas with low
broadband availability.

N

7 ////4/%

///A 7 //

92% of Ohioans have
broadband availability, yet
only 55% actually subscribe.

Legend
Lower Than Average Broadband Adoption (< 55%)

D Higher Than Average Broadband Awvailability (>81%)

Higher Than Average Broadband Availability
and Lower Than Average Broadband Adoption

MININNITT
NN

Source: 2008 Connect Ohio Statewide
) ) o Broadband Inventory Map ]
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eCommunity Broadband Plans

 The eCommunity methodology brings to community leaders shared
Intellectual property, lessons learned, best practices for developing
actionable technology growth plans.

« eCommunity Leadership Teams benchmarks technology use across
sectors;

« [Each sector and anchor institution sets goals for improved
technology use;

« County-level, 2-3 year tactical business plan for achieving goals:

— Improved resources for technology training and coordination across the
community; Local technology awareness campaigns and broadband
demand creation activities (for schools, libraries, health centers, farming
associations, etc); Building or enhancing borough and city websites;
Interoperability improvement of city, state and federal communications
assets; and Security for local government and private users.
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Computers 4 Kids
Every Citizen Online

o Target programs that place devices in homes that
otherwise can'’t afford them

e Over 5000 computers distributed to date
— TN — laptops for children in foster program

— KY — refurbished PC'’s for Appalachian families in
free/reduced lunch program

— OH — “loaner laptops” for libraries in areas where
home computer ownership is low
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Technology Adoption Among
Low-Income Families

B Kentucky counties participating
in Computers 4 Kids

@ Kentucky counties not
participating in Computers 4 Kids

e

211%

Conpaders t+ kids.
27%
- 7% 7%
Increase in Increase in
Computer Ownership Internet Adoption

Kentucky counties participating in Computers 4 Kids include Johnson, Clay, Wolfe, McCreary,
Owsley, Carter, Lawrence and Morgan Counties. Low-income families are households where
children are present and the annual household income is less than $25,000.
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Increase in
Broadband Adoption

Source: 2007 ConnectKentucky
Residential Technology Assessment
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Trends in Technology Adoption

@ July 2007 B January 2009

71% 76%
0 0
65% 69%

Computer ownership Internet adoption Broadband adoption Broadband adoption
in Tennessee in Tennessee in Tennessee nationally
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Growth in Broadband Adoption
(July 2007 — January 2009)

11 point increase
(26% growth rate)

7 point increase
(15% growth rate)

Tennessee United States
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Enabling Technology.
Empowering People.

Raquel Noriega
Director of Strategic Partnerships
rnoriega@connectednation.org
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