
Supporting the 
2010 Census: 
Toolkit for Reaching the  

Asian Community

Issued September 2009
Form D-3293



Contents

Welcome From the U.S. Census Bureau Director............................ 4

A Partner Quick-Start Guide..................................................................5

Delivering Messages That Matter..........................................................7

Getting Started: The Path to a Successful Partnership..................... 12

Announcing Your Partnership............................................................13 

Building Your Action Plan....................................................................14 

Begin Communicating About the 2010 Census..........................21

Regional Census Center Contact Information................................ 23



Did you know that, according to data 
collected through Census 2000, the Asian 
population grew faster than the total U.S. 
population between 1990 and 2000?

The 1990 Census counted 6.9 million Asians  \\

in the United States. This population increased 
by 3.3 million, or 48 percent, between 1990  
and 2000. 

In comparison, the total U.S. population grew by \\

13 percent, from 248.7 million in 1990 to 281.4 
million in 2000. 
 
(Source: Census 2000 Brief on the Asian Population:  
http://www.census.gov prod/2002pubs/c2kbr01-16.pdf)

As a 2010 Census partner, you can help 
ensure that changes in the Asian community 
throughout the past decade are accurately 
recorded in 2010, and that your community 
is eligible for the funding it needs for a 
brighter future.



 

     

 
Dear 2010 Census Partner,

When Census 2000 was conducted, the Asian population was one of the country’s fastest growing. 
The 2010 Census is quickly approaching, and we are working hard to ensure the U.S. Census Bureau 
can obtain an accurate record of the population changes in the Asian community, as well as the entire 
nation, during the past 10 years. 

As you know, the Asian community is the most diverse of all multicultural populations in the  
United States, and encompasses many unique languages, dialects, religions and perspectives on the 
government. Historically, the Asian community has been a “hard-to-count” population, particularly 
due to language isolation. We know the Asian population is very different today than it was in 2000, 
in terms of ethnicity, religion, language and generations. This evolution, coupled with continuing high 
levels of immigration and mobility, means this audience is challenging to communicate with through 
any one particular medium. That’s why partners like you are so important. 

Census data directly affect how more than $400 billion per year in federal funding is distributed to 
state, local and tribal governments. As a result, the 2010 Census will:

Help leaders identify where to build new roads, schools, hospitals and more.\\

Indicate where funding is needed to enhance important community initiatives and programs \\
that are important to the Asian population – including education and English-language 
programs.
Help local emergency services responders react more efficiently in times of need, thanks to \\
better maps and information.

It’s critical every person is counted in 2010 to ensure your community is eligible for the funding it 
needs for a brighter future. 

As a trusted voice in your community, you are in a unique position to reinforce several key messages 
to the Asian population. We need your help to share important facts about the 2010 Census, like how 
participation is easy, important and safe – and that information collected is confidential, and that 
complete participation will help improve the well-being of our communities. 

This toolkit includes a variety of outreach tools and suggested activities that can help you raise 
awareness of the 2010 Census among the different and unique subgroups in this population.  
The toolkit also contains a variety of resources and ideas to help you announce your support of  
the 2010 Census and customize communication efforts to share this valuable information with  
your community.

Your efforts as a partner, in tandem with other 2010 Census public awareness initiatives like paid 
advertising, public relations and online/interactive elements, will help ensure everyone is counted  
in 2010.

Sincerely,

Dr. Robert M. Groves
Director, U.S. Census Bureau
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You signed on to be a Census Bureau partner. You are commited to driving participation 
in the 2010 Census, so your community can be accurately represented and eligible for 
funding needed for a brighter future. Now you want to know, what’s next? What should 
you do as a partner?

It’s simple. Here – at a glance – are the four main steps you should take. 

Announce your partnership  
Tell employees, colleagues and the community that you support the 
2010 Census. Send letters and e-mails, post information in newsletters 
and on your Web site, or issue an official proclamation. These public 
acknowledgements lend credibility to the message of the importance of 
the 2010 Census. It’s a quick and easy way to kickstart your partnership 
and bring attention to this important census event. (See page 13.)

Build your action plan
Create an action plan that defines specifically how your organization 
will support the census. In 2009, focus on raising awareness in your 
community about the census and its benefits. Activities in 2010 should 
focus on motivating people to participate in the census. This toolkit 
includes planning resources and activity suggestions specific to your 
audience. (See page 14.)

Begin communicating about the 2010 Census 
Start spreading the word, using your action plan and the many resources 
provided in this guide, such as fact sheets, customizable templates and 
posters. Include specific messages that will resonate most with your 
audience. (See page 21.)

Sustain the momentum 
A steady drumbeat of communications and events through Census Day 
will be critical both to educating your audience about the census and 
to motivating them to take part. Stagger timing of communications and 
events throughout 2009 and 2010 to keep the census top of mind in  
your community.

Your efforts will be supplemented by other public awareness initiatives, including paid 
advertising, public relations and online/interactive tools and resources. Together, these 
efforts will surround your community with messages about the 2010 Census.
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“Ensuring an accurate  
2010 Census count will take 
everyone, especially trusted 

community leaders, local 
government officials, neighbors, 
family members and friends to 

help spread the word.”

– Asian American Justice Center

Thank you for making the commitment 
to partner with the Census Bureau on this 
monumental initiative – the 2010 Census. 

You are a trusted member of the Asian 
community in the United States, and 
when you speak, members of your 
community listen. We need your help 
to communicate the importance of the 
census to the diverse and growing U.S. 
Asian population. You can help convey 
how the census directly impacts the lives 
of every member of your community.

As you begin your partnership efforts to 
support the 2010 Census, it’s important 
to understand how the census impacts 
the Asian community, as a whole, and 
individuals within the community, as 
well as which messages are particularly 
relevant to this population.
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How Do Census Data Benefit the Asian Community?

Census data are used in many ways that can improve life for members of the Asian community and 
their families:

    Planning for hospitals, nursing homes, clinics  
    and the locations of other health services

     Delivering goods and services to local  
     markets

    Attracting new businesses to state and  
    local areas

     Designing facilities for people with  
     disabilities, children or the elderly

    Forecasting future transportation needs      Distributing medical research

    Drawing federal, state and local legislative    
    districts

     Reapportioning seats in the House of   
     Representatives

    Creating maps to speed emergency services  
    to households in need of assistance

     Drawing school district boundaries

    Directing funds for services for people  
    in poverty

     Directing services to children and adults  
     with limited English language proficiency

    Forecasting future housing needs for all   
    segments of the population

     Estimating the number of people displaced  
     by natural disasters

In addition, census data related to race and ethnicity are used to: 

Guide all levels of government on the implementation and evaluation of programs or \\

enforcement of laws – such as the Equal Employment Opportunity Act, the Civil Rights Act and 
the Fair Housing Act. 

Find areas where groups may need special services, and plan and implement education, \\

housing, health and other programs that reflect diversity in their community. 

Identify areas where Asians might need services of particular importance to certain racial or \\

ethnic groups, such as screening for hypertension or diabetes.

With your help, we can ensure the Asian community is educated about the importance of census 
data and is accurately represented in the 2010 Census. 
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What Messages Matter Most to the Asian Audience? 

As you conduct partner outreach and activities, it will be especially important for you to address 
these messages in your communications to members of the Asian community.

“The Hmong community is a new and emerging community. It’s important for us to be counted 
so we have accurate records of our growth and representation in this country… Partnerships add 
strength to community development. In the work that we do, we can’t do it alone. Being able to 

have someone else help do the heavy lifting is always more beneficial than doing it alone.”  

– Hmong National Development

No. 1: It’s easy. 

It will be important to the Asian audience to 
provide details around the process of the  
2010 Census, including when it is scheduled to 
occur, the amount of time it takes to complete 
the form and what happens if a household does 
not complete the form. 
 
Census forms will be delivered or mailed to 
households in March 2010. Census Day is  
April 1, 2010. Responses to the census form 
should include everyone living at that address. 
 
One of the shortest census forms in history, the 
2010 Census form asks 10 questions and takes 
about 10 minutes to complete. 
 
Responding immediately to the 2010 Census 
form is the most efficient way to complete the 
census. Census workers will visit households 
that do not return the forms to take a count  
in person.
 

No. 2: It’s important.

Every year, the federal government distributes 
more than $400 billion to state, local and tribal 
governments based on census data. 
 
Research shows the Asian population is 
motivated by knowing that completing their 
census forms can improve the quality of life in 
their communities.
 
Every person and every census form matters. 
Census data help guide local planning decisions, 
including where to provide additional social 
services, establish child-care and senior centers, 
build new roads, hospitals and schools, or 
where to locate job training centers. That means 
census data can impact the quality of life for 
members of the Asian community and their 
families by impacting healthcare, education and 
community-based and social service programs. 
Census data also affect our voice in Congress 
by determining how many seats each state will 
have in the U.S. House of Representatives.



11

U.S. Department of Commerce
Economics and Statistics Administration

U.S. CENSUS BUREAU

Asian Community

No. 3: It’s safe. 

Undocumented immigrants, legal permanent 
residents and others in the Asian population 
may be reluctant to voluntarily provide personal 
information to the government in an age of 
identity theft and other immigration issues. 
They may fear their census responses will be 
used against them in a detrimental manner. 
It is important to convey that an individual’s 
personal information is protected. 

By law, the Census Bureau cannot share 
respondents’ answers with anyone, including 
other federal agencies and law enforcement 
entities. All Census Bureau employees take an 
oath of nondisclosure and are sworn for life 
to protect the confidentiality of the data. The 
penalty for unlawful disclosure is a fine of up to 
$250,000 or imprisonment of up to five years, 
or both.

No. 4: You don’t need to speak 
English to participate in the  
2010 Census. 

Remind members of 
your community that 
participation is required by 
law (a motivating message 
to the audience), and that 
the ability to speak English 
is not a requirement. 

Language isolation or lack of English fluency 
was a barrier to a complete count of the Asian 
population in previous census efforts. In 2010, 
Questionnaire Assistance Centers (QAC) will 
assist those unable to read or understand the 
form. A Teletext Device for the Deaf (TDD) 
program will help the hearing impaired. In 
addition, Language Assistance Guides (LAG)  
will be available at all QAC locations in at least  
59 languages, including Benagli, Chinese 
(Traditional and Simplified), Hindi, Hmong, 
Japanese, Khmer, Korean, Laotian, Tagalog,  
Thai, Urdu and Vietnamese. 

In 2010, the census form will be available in  
Chinese (Simplified), Korean, and Vietnamese, 
upon request.

Information about the in-language 2010 Census 
form or LAGs can be found at http://2010.census.
gov/partners/materials/inlanguage.php. Contact 
your Regional Census Center at http://www.2010.
census.gov/partners/pdf/censusRegionMap.pdf 
to locate the nearest QAC.

Did you know the American FactFinder 
feature developed by the Census Bureau 
can help provide specific information about 
how the Asian community is changing? It 
is a critical element in the Census Bureau’s 
reengineered 2010 Census plan.  
 
Find it at: factfinder.census.gov



Getting Started:
The Path to 

a Successful 
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Toolkit for Reaching the Asian Community 
Sample Partnership Announcement Letter  
 

 

 
Please copy and paste this letter onto your organization’s letterhead and share with 
employees, members or others within your community.  
 
<<Date>> 
 
 
Dear <<employee/member/volunteer/community member>>, 
 
We are pleased to announce <<Asian community partner>> is partnering with the  
U.S. Census Bureau to support the 2010 Census. A count of every person in the United 
States, the census is our opportunity to help define who we are as members of the 
<<specific Asian group>> community. Our support of the 2010 Census is a reflection of 
our ongoing commitment to our community as well as our desire to see our changing 
demographic accurately recorded and represented.  
 
Accurate representation of our diverse population in the 2010 Census will help improve 
our community and can make a significant difference in the quality of our lives. Consider:  
 

• Every year, the federal government distributes more than $400 billion to state, 
local and tribal governments based on census data – including funding in our 
community.  

• Census data help identify the need for important community initiatives and 
programs important to the <<specific Asian group>> population, such as 
education, medical services and English-language learning programs. 

• Census data guide local decision-makers on where to build new schools, new 
roads, child-care and senior centers, community facilities and more. 

 
Participating in the 2010 Census is an easy, important and safe way to make a 
difference in our community. Over the next year, we will encourage our employees, 
members, volunteers, and organization and community members to participate in the 
2010 Census through newsletters, speaking engagements, events and more.  
 
Census forms will be delivered or mailed to households in March 2010. Join us in our 
effort to encourage neighbors, coworkers, friends and family to complete and return their 
form. For more information, visit 2010census.gov.  
 
 
 
Sincerely, 
 
<<Name>>        
<<Title>>         
<<Organization Name>>  

 
 

Participation in the census provides a vehicle for Asians to be engaged  
socially, politically and economically. This toolkit offers your organization 
resources and tips to help you publicly announce your partnership and begin  
to spread the word about the 2010 Census to the Asian community. (You can 
access an in-language version of this toolkit on the “Partner With Us” Web site  
at 2010census.gov/partners.)

Announcing Your Partnership 

I’ve signed on as a census partner. What should I do first?

Begin by publicly announcing your support of the 2010 Census to key internal and external audiences. 
Spread the word to your members and constituents. Draw from the valuable tools listed below to 
make your work as easy and effective as possible: 

Partnership announcement letter –  
Announce your partnership with the Census 
Bureau to internal stakeholders or members by 
sending this information on your letterhead or 
as an e-mail. The letter is available as a separate 
electronic file in this toolkit. 

Newsletter, e-mail blast and Web site copy – 
Use the sample copy provided, specific to the 
Asian community, to announce your partnership 
with the Census Bureau in internal and external 
communications, such as newsletters, e-mail 
blasts and internal and external Web sites. It is 
suggested copy only and can be customized 
to include your messages and to address 
employees, members or those with whom  
you work. 

Partner proclamation – Proclaim your role as 
a Census Bureau partner with a customizable 
form. Use the proclamation in ceremonies, 
events and other official announcements. 
The proclamation is available as a separate 
electronic file in this toolkit.

 Issued September 2009 
Form D-3293 

Toolkit for Reaching the Asian Community 
Newsletter and E-mail Blast Copy 

 
 

Article 1 – To announce your partnership: 
 
<<Organization>> Partners With the U.S. Census Bureau to Support the 2010 Census 
 
According to data from the U.S. Census Bureau, the Asian population is one of the fastest 
growing populations in the United States, outpacing growth of the general U.S. population 
between 1990 and 2000. As the number of Asian individuals in the United States continues 
to grow, it’s important we understand our changing population so we know how to provide 
and obtain the best services, resources and programs to meet the needs of our community.  
 
To help ensure we have an accurate picture of the Asian population in our community, 
<<Organization>> is partnering with the Census Bureau during the 2010 Census to raise 
awareness and encourage participation. A complete and accurate count of the Asian 
population will help improve our community and can make a significant difference in the 
quality of life for our neighbors, our families and our community.  
 
Census data directly affect how more than $400 billion in annual federal funding is 
distributed to state, local and tribal governments – including funding that impacts our 
community. Census data: 
 

• Help leaders identify where to build new roads, schools, hospitals and important 
community initiatives and programs important to the Asian population, such as 
education and English-language programs. 

• Aid local emergency services responders in reacting efficiently in times of need, 
thanks to better maps and information.  

• Identify areas where Asians might need services of particular importance to certain 
racial or ethnic groups, such as screening for heart disease, strokes or diabetes. 
 

In March 2010, every household will receive a 2010 Census form with just 10 questions. 
Please complete and return your form when it arrives. Census workers will visit households 
that do not return forms to take a count in person.  
 
Every person in the United States must be counted. This includes people of all ages, races, 
ethnic groups, citizens and noncitizens. For more information about the 2010 Census, 
including the availability of language assistance and other assistance programs, visit 
2010census.gov. Please send your 2010 Census form back today.  
 

2010census.gov

2010 Census Partner Proclamation  

WHEREAS an accurate census count is vital to our community and residents’ well-being by helping 
planners determine where to locate schools, day care centers, roads and public transportation, 
hospitals and other facilities, and achieving an accurate and complete count of the nation’s growing 
and changing population; 

WHEREAS more than $400 billion per year in federal and state funding is allocated to states and 
communities based, in part, on census data;

WHEREAS census data help determine how many seats each state will have in the U.S. House of 
Representatives and often is used for the redistricting of state legislatures, county and city councils and 
voting districts;

WHEREAS the 2010 Census creates jobs that stimulate economic growth and increase employment;

WHEREAS the information collected by the census is confidential and protected by law;

Now, therefore, we PROCLAIM that  
is committed to partnering with the U.S. Census Bureau to help ensure a full and accurate count in 
2010. 

As a 2010 Census partner, we will:

Support the goals and ideals for the 2010 Census and disseminate 2010 Census information to 1. 
encourage those in our community to participate.

Encourage people in our community to place an emphasis on the 2010 Census and participate 2. 
in events and initiatives that will raise overall awareness and ensure a full and accurate census.

Support census takers as they help our community complete an accurate count.3. 

Create or seek opportunities to collaborate with other like-minded groups in our community 4. 
by participating in Complete Count Committees and/or utilizing high-profile, trusted voices to 
advocate on behalf of the 2010 Census.

Signed this         day of                    , in the year 20     .

Signature

Title

Organization Name

Insert Partner 
Logo Here
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Building Your Action Plan

My organization publicly proclaimed support of the 2010 Census. Now what?

After announcing your partnership with the Census Bureau to key audiences, it’s time to start building 
outreach and communications plans to carry your efforts through Census Day – April 1, 2010. 

Create an action plan that outlines how your organization will raise general awareness about the 
census and its importance to the Asian community. As you develop your plan, ask yourself:

How can you engage others — \\

particularly those not born in the  
United States — to participate in the  
2010 Census?

What community events can you \\

leverage to promote participation in the 
2010 Census?

What kinds of information can you share \\

to help overcome these barriers?

Is there a local Complete Count \\

Committee you can join or support?

How can you help others in your \\

community complete and return their 
census forms?

How can you communicate the benefits \\

of participating in the census, including 
the difference it will make in your 
community, for the Asian population as a 
whole, and across the nation?

What are the largest barriers in your \\

community to getting Asians to complete 
and return the 2010 Census forms? 

Throughout 2009, your focus should be on raising awareness and educating your community about 
the 2010 Census and its benefits. Beginning in January 2010, you should plan communications and 
events that gradually lead up to a crescendo of census messages in March 2010, to align with the 
distribution of the 2010 Census forms, and April 1, 2010 – Census Day.
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Use the following toolkit resources to get a sense of key operational and campaign milestone timing 
around which to build events and activities:

2010 Census operational milestone timeline -  
Hang this at-a-glance timeline on your wall  
to see key dates for the 2010 Census, including 
timing for 2010 Census form distribution, 
Census Day and others. Alongside these key 
census milestones, see what supporting events 
and activities are being conducted through 
the 2010 Census integrated communications 
campaign. An electronic version of this piece 
is available as a separate electronic file in this 
toolkit. To obtain a printed version, contact 
your regional partnership specialist. Contact 
information is at the end of this toolkit or can be 
found at http://www.2010.census.gov/partners/
pdf/censusRegionMap.pdf.

18-month calendar for 2010 Census partners - 
Hang this printable calendar – spanning July 
2009 through December 2010 – in your office 
as an attractive reminder of important census 
dates, as well as suggestions for what you, 
as a partner, can do to support the census. 
Incorporate suggestions from the calendar  
into your organization’s 2010 Census outreach 
plan. An electronic version of this piece is 
available as a separate electronic file in this 
toolkit. To obtain a printed version, contact 
your regional partnership specialist. Contact 
information is at the end of this toolkit or can be 
found at http://www.2010.census.gov/partners/
pdf/censusRegionMap.pdf.

Key 2010 Census dates 

July 2009  
Address canvassing completed

August 2009   
Census in Schools materials arrive  
in schools

OctOber 2009 – April 2010  
Census worker recruitment underway

NOvember 2009  
New 2010 Census Web site launch

FebruAry 2010 – April 2010  
Questionnaire Assistance Centers and  
Be Counted sites open to answer questions 

mArch 2010  
United States Postal Service (USPS)  
delivers census questionnaires 

             

mAy 2010 – July 2010  
Census takers follow up with households  
that did not return questionnaires

December 31, 2010  
U.S. Census Bureau delivers apportionment  
counts to the President

Announce partnership with  
Census Bureau

Access free communications  
resources online

Establish/join a Complete Count 
Committee

Support Census in Schools program

Use 2010 Census drop-in articles  
in mailings 

Link to/from 2010census.gov

Display/distribute 2010 Census 
promotional materials

Plan event around mailout of census 
questionnaires

Provide space for 2010 Census  
Be Counted sites and Questionnaire 
Assistance Centers

Discuss the importance of 2010 Census 
participation

Encourage completion/return of 
questionnaires

Get InVOLVed! HeRe’s HOW:

April 1, 2010   
CENSUS DAy 
Send your questionnaire back! 

2010census.gov

 

2010 Census Milestones

The 2010 Census will define who we are as a nation, affect 
political representation and direct the allocation of billions of 
dollars in government funding. 

This timeline highlights key 2010 Census operational milestones, 
as well as important recruitment and outreach/promotional 
activities. 

Use this at-a-glance reference to see what’s happening now and in 
the months surrounding 2010 Census Day. This resource can help 
partners plan appropriate times to promote the 2010 Census to 
members or constituents.

2010 Census
2010census.gov

2010 Census Jobs
2010censusjobs.gov 

Toll Free Jobs Line 
866-861-2010

JAN ’09 - APR ’09 MAY ’09 - JAN ’10  FEB ’10 MAR ’10 APR ’10 MAY ’10 JUN ’10 JUL ’10 - DEC ’10

MAR ’10
United States Postal Service 
(USPS) delivers initial 2010  
Census questionnaires

JAN ’09 - APR ’09
Early recruiting for address canvassing 
conducted 
700,000 applicants needed 

JAN ’09 - APR ’10
Census in Schools (CIS) program activities underway, including establishment of partnerships with educators

JAN ’09 - FEB ’10 MAR ’10 -JUL’10
Complete Count Committees established and planning underway Complete Count Committee activity implementation underway 

OCT ’09 - APR ’10
Peak recruiting for 2010 activities conducted  
3.1 million applicants needed

USPS delivers 2010 
Census replacement 
questionnaires
Many households that do 
not return their questionnaire 
will receive a replacement in 
early April.

APR ’10

MAR ’10 - APR ’10
Be Counted program implemented
Census questionnaires available at select public sites for individuals who did not receive one by mail.

NOV ’09
2010 Census Web site 
launched

Non-Response Follow-Up is conducted 
Census workers visit housing units that did not return a completed questionnaire by mail to conduct a 
personal interview.

MAY ’10 - JUL ’10

Census Day  
recognized
Information provided on the 
2010 Census questionnaire 
should represent the 
respective household as it 
exists on this day.

APR 1, 2010

2010 Census Timeline Key:

Operational milestones

Recruitment activities

Outreach and promotional activities 

Questionnaire assistance centers open  
Walk-in centers available to help people—especially those with little or no English-speaking ability—complete census questionnaires.

FEB ’10 - APR ’10APR ’09 - JUL ’09
Address canvassing conducted 
Census workers systematically canvass all census 
blocks, updating address/map information.

MAR ’10 - MAY ’10
Response Rate Feedback Program (RRFP) underway, including posting rates on Internet and issuing news releases

WEEK OF MAR 30 – APR 4 ’09  

National Partner Briefing event held

MAR ’09 - MAY ’10

Proactive national media relations activities underway, including monthly distribution of media pitches and launch of 2010 Census Online Newsroom

AUG ’10 - DEC ’10
Partner recognition and thanks  
conducted by Census Bureau

Census Bureau delivers 
apportionment counts to 
President

Show state populations and  
number of seats apportioned 
to each state in the U.S. 
House of Representatives. 

DEC ’10

APR ’10 - JUN ’10
Advertising occurs to support Non-Response Follow-Up efforts 

MAR ’10 - APR ’10
Peak advertising occurs to boost public motivation and response 

APR ’10 - AUG ’10
Coverage follow-up conducted 
Follow-up interviews conducted when clarification is needed to determine if changes should be made to respondents’ household rosters as reported on initial census returns.

APR ’10 - MAY ’10
Group quarters enumeration conducted
Counts people living or staying in places such as military barracks, college residence halls, skilled  
nursing facilities, group homes and correctional facilities.

What Partners Can Do:  
Sample Checklist

Announce your partnership to your  
key internal and external audiences.

Attend the National Partner Briefing.

Raise awareness of 2010 Census jobs  
and encourage members of your  
community to apply.

JAN ’09 – APR ’09:

Access free 2010 Census  
communications resources online.

Establish or join a local Complete  
Count Committee.

Support the Census in Schools  
program. 

MAY ’09 – SEP ’09:

OCT ’09 – APR ’10:

Use 2010 Census drop-in articles in  
mailings and link to/from the Census  
Bureau Web site.

Plan an event around the mailout of 
census questionnaires. 

Provide space for 2010 Census  
Be Counted sites and Questionnaire  
Assistance Centers.



16

U.S. Department of Commerce
Economics and Statistics Administration

U.S. CENSUS BUREAU

Asian Community

What kinds of activities can my organization do to support the census? 

Be strategic about your planned activities and target them as closely as possible to the needs  
and interests of your community. For example, education is highly valued by Asian Americans, so 
consider activities that will reach Asian students and their families. In addition, many members of  
the Asian population are very connected through technology, so reach them through the Internet 
and cell phones. For other members of the Asian audience that may not have access to online 
communications or who may be isolated linguistically, hold census-related events in well-known or 
trusted community locations.

Here are several suggestions to communicate about the census and the benefits of census data to the 
Asian community:

Engage the youth – For many Asian families, 
children may be the only English speakers 
and may serve as translators for their parents. 
Consider activities that will deliver important 
information about the census to our nation’s 
youth, so they can carry these messages home 
to their families:

Support the Census in Schools program \\
– It’s About Us: In the Asian culture, 
academic achievement is considered 
one of the greatest honors that can be 
granted to one’s family. After-school 
in-language programs are very common 
among Chinese, Vietnamese and Filipino 
communities. 

Join forces with a local school district, ••
community-based academic group, 
college or specialty school and 
share information about the safety, 
confidentiality and community impact 
of the 2010 Census. 

“The Federation sponsored a citywide 
K-12 student poster contest in public 

schools to encourage students’ artistic 
expression of the importance of the 

census to the community. The activity 
helped generate more attention for 

Census 2000, especially among school 
personnel and parents.”  

– Asian American Federation
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Work with local administrators and ••
principals to arrange for community 
leaders to give presentations on the 
importance and safety of the census 
to help drive participation. 

Talk to local educators about ••
participation in the Census in Schools 
program. More information is available 
at www.census.gov/schools, or in the 
Census in Schools fact sheet included 
in this toolkit. 

Consider participating in nationwide ••
Asian-American, student-led events. 
The East Coast Asian-American 
Student Union (ECAASU) and the 
National Asian-American Student 
Conference (NAASCON) are two key 
student organizations with programs 
throughout the year and are effective 
ways to reach Asian students enrolled 
in American colleges and universities.

Use technology to deliver the message. 

Get connected, online.\\  According to  
the Asian American Market Report 2009,  
82 percent of the overall Asian community 
has access to the Internet, making 
online communications a good means 
of reaching this audience. Post drop-
in information from this toolkit, such as 
the newsletter, Web site or other copy 
available as separate electronic files, to 
your Web site and stress the importance 
of participating in the 2010 Census. 
Emphasize the impact census data have 
on community programs and facilities 
that matter to members of the Asian 
community, including social services, child-
care and senior centers, hospitals, schools 
and more. Include a timeline of key census 
dates and a link to 2010census.gov. Search 
and link to 2010census.gov for interesting 
facts and information about your area and 
use this information to generate interest.

“The Federation will continue to use all forms of media, including ethnic-based media and 
emerging media, such as blogs, Twitter, and Facebook, to communicate regarding the 

2010 Census. We view the traditional ethnic media and community tabling at events as the 
most important means of reaching hard-to-count populations. The new media will provide 
a means to galvanize grassroots volunteers and our network of community organizations 
to assist our outreach efforts. These people will help us identify groups or neighborhoods 

that might be missed and enable us to direct street enumeration to those areas.” 

– Asian American Federation
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Tap into text messaging.\\  Texting via cell 
phones is a main form of communication 
today, particularly for younger audiences. 
Start a text messaging campaign to 
announce your partnership and reinforce 
key messages about the 2010 Census 
that are particularly relevant to the Asian 
audience. Research shows the Asian 
population is motivated to complete 
and return their census forms when 
presented with messages about the 
census’ impact on their community, 
the ease of completing the form, and 
the confidentiality of their responses. 
Keep text messages short and easy to 
understand, such as:

2010 Census. Everyone counts – ••
people of all races and ethnic groups, 
both citizens and noncitizens. [Send in 
September 2009-January 2010]

Watch for your 2010 Census form.  ••
It’s easy, important and safe.  
[Send in February/March 2010]

Be Counted in 2010. Census Day  ••
is April 1, 2010. 
[Send late March-April 1, 2010] 

April 1 is Census Day. 10 minutes  ••
for 10 questions. Have you  
completed your census form? 

Reach out through blogs and social \\
media. By some accounts, there has 
been a more than 300 percent growth 
in Asian American media outlets since 
1990, including more Asian blogs and 
new media vehicles. Posting on message 
boards and blogs are excellent ways 
to start a discussion about how your 
community can benefit from participating 
in the census. You should also consider 
Twitter, Facebook, YouTube and other 
popular social media sites.

Collaborate with faith-based organizations.  
History shows that numerous churches and 
faith-based organizations helped immigrants 
from China, Japan, Philippines and Korea adjust 
to life in the United States. Since many members 
of the Asian community feel strongly about 
their faith, consider partnering with appropriate 
faith-based groups to reinforce the importance 
of participating in the 2010 Census. Use your 
community’s temples, mosques, churches 
or other houses of worship to promote the 
census. The Faith-Based Toolkit, located on the 
“Partner With Us” section of 2010census.gov, 
provides ideas for announcements, bulletins 
and newsletters, as well as ideas on how to gain 
support from key religious leaders.

“Radio outreach was the most 
successful tactic we used in 2000. 
We had regularly scheduled radio 
appearances on Hmong stations  
across the country. We used this  

time to discuss the census and the 
importance of being counted. We 

provided examples of how the census 
is tied to funding and how it measures 

population growth. We encouraged 
our local partners to partner with 
the census as well and serve as 
enumerators and interpreters.”  

– Hmong National Development
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“As partners, we were able to compliment 
the Bureau’s outreach efforts and coordinate 
efforts to provide language assistance during 

the enumeration process.”  

– Asian American Federation

Bring the Asian community together with an 
event. Asian ethnic groups often view cultural 
events as a source of solidarity on which to 
build relationships and share their common 
ethnicity. Host events dedicated to sharing 
information about the 2010 Census, or provide 
space for/include information about the  
census at existing events. Consider holding  
“2010 Census” activation drives at identified 
Asian plazas (i.e., Chinatown, Koreatown, etc.). 
Recruit local leaders to discuss the benefits of 
the 2010 Census and distribute census materials. 
Religious and/or community centers are 
excellent locations for events. Use the provided 
customizable census poster, newsletter and 
brochure templates in this toolkit to promote 
the events and encourage attendance.

Donate space and time. Research indicates 
Asian Americans believe that lack of  
in-language forms and English-language fluency 
were among the barriers to participation 
in their communities. Transform your 
organization’s space into a Be Counted site 
or Questionnaire Assistance Center and offer 
assistance completing forms. This service is 
especially valuable to those within the Asian 
community who do not speak English. Contact 
the Partnership and Data Services Program 
staff at your Regional Census Center to learn 
more. Contact information can be found at: 
2010census.gov/partners.

Engage ethnic media. Many members of the 
Asian community rely on ethnic newspapers 
and radio stations for information and news. 
When talking with key reporters for radio 
and newspapers that reach your community, 
remember to mention your partnership and 
leadership role with the 2010 Census to help 
share these important messages. 

Radio:\\  Request ethnic radio stations run 
Public Service Announcements (PSAs) 
about the census. Sample PSAs for radio 
and television are included in this toolkit. 

Print media:\\  Sample stories for  
ethnic newspapers also are available  
in this toolkit. As appropriate,  
translate and customize these sample 
community newspaper stories about  
the 2010 Census. 

“We will continue to use the radio for 
outreach in 2010. We will also employ 
better use of our Web site and other 

internet-based sites. This will expand our 
reach to the younger population who may 
know about the census and have the skills 

and language acquisition to participate  
but may not be motivated to do so.”  

– Hmong National Development



20

U.S. Department of Commerce
Economics and Statistics Administration

U.S. CENSUS BUREAU

Asian Community

Sign up for speaking engagements at  
Asian community events or conferences.  
Use the key messages and information provided 
in this toolkit to discuss the 2010 Census at  
community presentations, events, and 
meetings. Encourage community leaders – at 
all experience levels and ages – to share this 
information to increase participation. 

Explain the 2010 Census residence rules.  
Most people should be counted where they 
live and sleep most of the time. In the Asian 
culture, the welfare and integrity of the family 
are of great importance, and interdependency 
is cherished and stems from the strong sense 
of obligation to the family. For this reason, it 
is common to see extended and/or multiple 
families living in one household. 

Educate the Asian community\\  about 
how to count family members on the 
form, particularly in homes with multiple 
families living in one household.

Raise awareness\\  of the 2010 Census 
residence rule regarding how to count 
college students. In Census 2000, there 
was some indication of an overcount 
of Asian college students in the United 
States, who were counted both on their 
campus residences and their parents’ 
residences. Help ensure college students 
and their families know where they 
should be counted in 2010. See the 
brochure on How People Are Counted 
in this toolkit for more information. This 
brochure describes the process by which 
the Census Bureau counts everyone in 
the United States. Available as a separate 
electronic file in this toolkit.

“We mobilized young members of 
our community to create and give 

presentations at various workshops  
and conferences nationwide to 

promote awareness and participation. 
Young people are able to inspire 

both young and old and have proven 
to be very effective. We fundraised 
and solicited donations to purchase 

airfare to fly all over the country 
to target the Taiwanese American 

communities.”  

– Taiwanese American  
Citizens League
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Begin Communicating About the 2010 Census

Once your plan is in place, tap these turnkey tools and resources created by the Census Bureau to  
help you easily begin to raise awareness and deliver important census-related information to your  
key audiences:

 

\\

\\

\\

\\

\\

\\

\\

The Census in Schools program: It’s About Us
The U.S. Census Bureau has created a Census in Schools program called 2010 Census: It’s About Us.  
The program will provide educators with resources to teach the nation’s students about the importance  
of the census so children can help deliver this message to their families. The program will engage 
America’s youth to help ensure every child and every household member is counted in 2010.

Who will the Census in Schools program reach?
The program will reach the following audiences within the 50 states, Washington, D.C., Puerto Rico,  
U.S. Virgin Islands, Guam, the Commonwealth of the Northern Mariana Islands and American Samoa:

Every public, private and tribal school, 
through printed and Web-based materials

Home schools, through Web-based materials

Students in kindergarten through 12th grade

School administrators

Teachers

Households with school-age children

Educational organizations

What does the Census in Schools program offer educators  
and students?

Age-specific educational materials for students in kindergarten through 12th grade. Materials \\

include: maps displaying population counts and other demographic information; and lesson plans 
grouped by grade and correlated to national standards for math, geography and language arts. 
Materials that integrate census information with social studies and community participation also will 
be available. 

Kits for principals containing maps, a Census in Schools program brochure, information about \\ online 
lessons, quick-start teaching guides and family take-home kits.

Online resources for teachers, including lesson plans, family take-home kits, event ideas and census \\

data to teach students and their families about the census’ role in U.S. history, current events and 
more. The interactive, user-friendly Census in Schools Web site features memory games, word finds, 
state facts, coloring pages, research project ideas and more.

Opportunities to discuss and practice civic responsibility through five 15-minute lessons, available \\

online, during a Census in Schools Week celebration.

A complete And AccurAte count

IS In oUr hAndS.

The Census: A Snapshot
What:\\  The census is a count of everyone in the United States.

Who:\\  Everyone in the United States must be counted.  
This includes people of all ages, races, ethnic groups, citizens  
and noncitizens.

When:\\  More than 130 million households across the nation will 
receive a census form in March 2010.

Why: \\ The U.S. Constitution requires a national census once every  
10 years to count the population and determine the number of seats 
each state will have in the U.S. House of Representatives.

How:\\  Households should complete and mail back their forms upon 
receipt. Census workers will visit households that do not return 
forms to take a count in person.

A Complete Count: The Importance of Census Data 
to the Asian Community
Census data are used in many ways that can improve life for members of 
the Asian community and their families:

Help leaders determine where to build new schools, roads, health \\

care facilities, child care and senior centers and more. 

Help fund important community initiatives and programs important \\

to the Asian population – including education and English-language 
learning programs.

Aid local emergency services responders in reacting efficiently in \\

times of need, thanks to better maps and information. 

Guide implementation and evaluation of programs like the Equal \\

Employment Opportunity Act, the Civil Rights Act and the Fair 
Housing Act.

Assist with planning for education, housing, health and other \\

programs that reflect diversity in the community. 

2010 Census Form: Easy, Important and Safe
10 Questions/10 Minutes: One of the shortest census forms in \\

history, the 2010 Census form asks 10 questions and takes about  
10 minutes to complete.

By law, the Census Bureau cannot share respondents’  \\

answers with anyone, including other federal agencies and law 
enforcement entities.

THE CENSUS MATTERS 
TO OUR COMMUNITY 
 
Every year, the federal 
government distributes more 
than $400 billion to state, local 
and tribal governments based 
on census data. These funds 
support tangible benefits in 
our Asian community, such as 
health care and education, 
which can help ensure a better 
future for you and your family. 

JOIN US AND MAKE  
A DIFFERENCE 
 
“Ensuring an accurate  
2010 Census count will take 
everyone, especially trusted 
community leaders, local 
government officials, 
neighbors, family members  
and friends to help spread  
the word.”  
 
– Asian American Justice Center

Please send your 
2010 Census 
form back today.

TO HELP IMPROVE OUR COMMUNITY

MINUTES  
QUESTIONS

2010census.gov

Form D - 3243(E)

Insert brochure

name/headIng here

For more information about the 2010 Census, 
please contact:

First Name Last Name
Title

10-Digit Phone Number
E-mail Address

First Name Last Name
Title

10-Digit Phone Number
E-mail Address

First Name Last Name
Title

10-Digit Phone Number
E-mail Address

maIn InsIde headIng

Your main content is included here on the 
inside panels. Use these panels to introduce 
your topic and the information you want to 
convey. You can use secondary headings to 
organize your text or make it easier for users 
to read.

Igniat. Ut lor sectem dipsum iure min volor 
senis dolor iure faci eugait, quate tincidunt 
prat ulputpat lum in hendre diat adigna 
consed minismod ex ex endre vullan hen-
dign iamet, vulputpat. Duis nostisim nullutpat 
dolorem iuscilit ulputem nostrud et ut elit ad 
esse modoloborper sectem dunt accum ipit 
veriustrud tem iustrud dolore duisit vel in 
venim aliquamet essequi tat nulput landre 
dolesecte tate tem iustrud ea feugiat illandio 
dipsusto core deliquam nit, venim vulputa 
tuerci tat. Duisci exerostrud elis et inis do 
etue vullute doluptat.

Ming eu facidunt accum am quisseq uis-
sim nullum ipsum vulput eugue core exerit 
numsan henissequi bla feugue cor ipis-
molore facin ullaor adiamet, veros niam et 
accummy nos dolobore cortin utpatio nse-
quat euip er iustrud dolenis niam volobore 
consequat. Tuer il doloreet iusto esendreet 
prat, veraessequat lut wis nis augiat wis nis 
num dipit lore commodigna feui tie vent in 
ea facing ercilit voloreet lore dui blaorerat 
incidunt dolortinci blaore min volorperos aci 
tis nos accummo loreet dolore esequisl ipit, 
sim zzriustrud dunt augiam zzrilis nulpute do 
eugiam, consectet lorerat.

Insert poster 
heading here

Insert poster body copy here.  Euisl irilla feum nulpuOlum quis dolorem 
vendio con henim delessectem ipsum aliscilit accum dolestio odolore cor 
suscilit, consecte conseni amconsequis dit illaor sim num atue feuissent 
ametum adas. 

magna facillutat. Ut wis nonsenis nit, senit et praessecte v. con henim 
delessectem ipsum aliscilit accum dolestio odolore cor suscilit, consecte 
conseni amconsequis dit illaor sasd.

For more information  
about the 2010 Census, visit  

2010census.gov.

Insert campaign logo or image here

Insert  
secondary  
logo here

Form D - 3247(E)

2010 Census fact sheets – This toolkit includes 
three fact sheets you can distribute to members 
of the Asian community to raise awareness. 
The first offers general information about the 
2010 Census and can help reinforce to the 
Asian audience how the census works, why it is 
conducted, and the fact that it is confidential. 
The second fact sheet provides information 
about the Census in Schools program, which 
aims to reach individuals in the United States 
through in-school activities. Share this fact 
sheet with students and educators. The third 
fact sheet outlines the benefits of partnering 
with the Census Bureau to support the 
2010 Census and can be shared with your 
organization’s leadership, your colleagues or 
other organizations you work with.  

Customizable brochure template –  
This template allows you to drop customized  
content relevant to your community into a  
pre-designed layout that aligns with the  
2010 Census look-and-feel. Content might 
cover how a complete and accurate count 
could impact your organization and community, 
the confidentiality of census responses, and 
instructions for completing the form. Sample 
brochure copy that offers background on the 
census is included as a separate electronic file  
in this toolkit. 

2010 Census poster/flier template – Use this 
pre-designed template to create a poster or flier 
promoting the census to the Asian community 
or to highlight your organization’s census-
related events and activities. This is available as 
a separate electronic file in this toolkit. 
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Thoâng tin cuûa quyù vò treân maãu Thoáng Keâ Daân Soá 2010 laø tuyeät ñoái an toaøn, vaø coù giaù trò giuùp coäng 
ñoàng nhaän ñuû phaàn taøi trôï lieân bang daønh cho caùc nhu caàu caàn thieát cuûa coäng ñoàng. Theo luaät, moïi 
ngöôøi ñeàu phaûi tham gia, vaø luaät phaùp caám ñoaùn söï trao ñoåi thoâng tin naøy vôùi baát kyø cô quan chính 
quyeàn naøo khaùc. Vì vaäy, xin quyù vò ñöøng lo laéng, haõy ñieàn maãu Thoáng Keâ Daân Soá ngay hoâm nay. 
Ñeå ñöôïc höôùng daãn baèng tieáng Vieät, xin gheù 2101census.gov

Xin gôûi laïi maãu Thoáng Keâ Daân Soá.

Thoâng tin Thoáng Keâ Daân Soá 2010 
cuûa quyù vò ñöôïc baûo maät, baát keå 
tình traïng nhaäp caûnh theá naøo.

Confidentiality poster  – This poster assures 
members of the Asian community their census 
form responses are safe, secure and private. 
Choose from a variety of Asian-language posters, 
such as Vietnamese (featured at left), Korean, 
Chinese, and many more. Display this poster 
in offices, employee work rooms, lobbies or 
other high-traffic areas. Contact your regional 
partnership specialist to obtain a print version 
measuring 16” x 20” or download and print the 
version available as a separate electronic file in  
this toolkit.

Awareness poster – This poster is the first in  
a unique series designed to build awareness of 
and encourage participation in the 2010 Census. 
Choose from a variety of Asian-language posters, 
including Chinese (featured at left), Korean, 
Vietnamese, and many more. Contact your 
partnership specialist to obtain a printed version 
measuring 16” X 20” or download and print the 
version available as a separate electronic file in  
this toolkit.

Action poster – This poster is the second in a 
unique series designed to build awareness of 
and encourage participation in the 2010 Census. 
Choose from a variety of Asian-language posters, 
including Korean (featured at left), Vietnamese, 
Chinese, and many more. Display the poster in your 
office, lobby or other high-traffic area to inspire the 
Asian community to “take action” and participate 
in the 2010 Census. Contact your partnership 
specialist to obtain a printed version measuring 16” 
X 20” or download and print the version available 
as a separate electronic file in this toolkit.

As a supporter of the 2010 Census, you can help make a difference for the Asian  
community by raising awareness of the census and encouraging participation. Use this  

toolkit as a springboard to your partnership efforts, and continue to identify and implement 
new and interesting ways to deliver important census messages to your audience. 

Make a difference in your community.   
Participate in the 2010 Census. 

我們需要把您算進來!

填妥您的2010人口普查表，可協助您的社區從每年超過$4,000億元中爭取應得的部份

如果每個人都能把2010人口普查表寄回去，我們就可以幫助我們的社區從每年超過$4,000億聯邦基金中爭取應得的部份。您可以幫助增加就職訓練、改善教育、實施

更多健保服務以及更多。您的人口普查表將於3月份寄到您的信箱，花10分鐘回答10個簡單問題，這將為我們盤算出更美好的未來。

2010人口普查即將於3月份來臨



Regional 
Census Center 

Contact 
Information 
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U.S. Census Bureau Regions 
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U.S. CENSUS BUREAU 

August  2009 

FLDPDS/09-2 

Atlanta 
404-335-1467 

B o s to n  
617-223-3610 

Charlotte 
704-936-5330 

Chicago
312-454-2770 

Dallas 
214-637-9680 

Denver 
720-475-3670 

Detroit 
313-392-6500 

Kansas City
816-994-2045 

Los Angeles
818-717-5820 

New York 
212-356-3100 

Philadelphia
215-717-1020 

Seattle 
425-908-3060 

American Samoa,
Commonwealth of the 
Northern Mariana Islands 
(CNMI), Guam, and the 
U.S. Virgin Islands 
301-763-4033 

ATLANTA  - www.census.gov/atlanta
Alabama, Florida, Georgia 

B O S T O N  - www.census.gov/boston
Connecticut, Maine, Massachusetts, New Hampshire,
New York (all counties except those covered by the
NY Regional Office listed under the state of NY),
Puerto Rico, Rhode Island, Vermont 

C H A R L O T T E  - www.census.gov/charlotte
Kentucky, North Carolina, South Carolina, 
Tennessee, Virginia 

C H I C A G O - www.census.gov/chicago
Illinois, Indiana, Wisconsin 

D A L L A S  - www.census.gov/dallas
Louisiana, Mississippi, Texas 

D E N V E R  - www.census.gov/denver
Arizona, Colorado, Montana, Nebraska, Nevada,
New Mexico, North Dakota, South Dakota, Utah,
Wyoming 

D E T  R O I T  - www.census.gov/detroit
Michigan, Ohio, West Virginia 

K A N SA S C I T  Y  - www.census.gov/kansascity
Arkansas, Iowa, Kansas, Minnesota, Missouri, 
Oklahoma 

L O S A N G E L E S  - www.census.gov/losangeles
Hawaii, Southern California (Fresno, Imperial, Inyo,
Kern, Kings, Los Angeles, Madera, Mariposa,
Merced, Monterey, Orange, Riverside, San
Bernardino, San Diego, San Benito, San Luis Obispo,
Santa Barbara, Tulare, and Ventura counties) 

N E W Y O R K  - www.census.gov/newyork
New York (Bronx, Kings, Nassau, Queens,
Richmond, Rockland, Suffolk, and Westchester
counties)
New Jersey (Bergen, Essex, Hudson, Morris, 
Middlesex, Passaic, Somerset, Sussex, Union,
and Warren counties) 

P H I L A D E L P H I A  - www.census.gov/philadelphia
Delaware, District of Columbia, Maryland,
New Jersey (all counties except 
those covered by the NY Regional Office listed
under the state of NJ), Pennsylvania 

SE AT T L E  - www.census.gov/seattle
Alaska, Idaho, Northern California (all counties
except those covered by the LA Regional Office
listed under southern California), Oregon,
Washington 

P h o n e  N u m b e r s  f o r 
th e  P a r tn e r s h i p  a n d  
D a ta  Se r v i ce s  P r o g r a m 

Pa r tner ship a nd Da ta  Ser vices Pr ogr a m 




