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Why Teens? 
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Uninsurance Rates by Age and Income  
US and Virginia 2008 - 2010 

Source:  Current Population Survey, 2009, 2010, 2011 
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Covering Teens 
 

A challenging group: 

• Teens are more likely to be uninsured than  
   younger children

Harder to reach 

• Less perceived need 
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Covering Teens Now 
Why now? 

• There’s never going to be a better time to                
   reach them 
• Get them insured now and they’ll be in good          
   shape as young adults – especially for 2014 
• Avoid becoming “Young Invincibles” 
• Covering them now will take some of the   
  burden off the estimated 400,000 adults        
  streaming into Medicaid in Virginia in 2014   
  and beyond 
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2008 Teen Campaign 
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2008 Teen Campaign 
Created a campaign to market our message to teens 
and establish a social norm that “teenagers need to 
take care of their health.” 

• Created a new “look” specifically for teens 
• Found a real “FAMIS Teen” spokesperson 
• Designed a fresh new teen section of the FAMIS website 

and devised ways to drive traffic to the site 
• Created a TV Ad using FAMIS Teen Spokesperson 
• Created new promotional “teen friendly” items to be given 

as incentives and prizes 
• Developed new partnerships to promote and reach teens 
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Promotional items and prizes 

2008 FAMIS Teens  

New Teen logo 

Teen Spokesperson - Jessica 

Teen Flyer 
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2008 Teen Campaign  
New Partnerships 

• Partnered with FOX Television and the 
Virginia High School Basketball League 
(VHSL) to televise for the first time the 2008 
Virginia Statewide High School Basketball 
Tournament 

• Piloted a partnership 
program with School 
Nurses 
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Staying Healthy 
Teen-Oriented Content 

Posted teen specific health information and 
resources 
• How can I lose weight safely – TeensHealth (Nemours 

Foundation) 
• Tongue piercing – American Dental Association 
• Safe Teen Driving – Virginia Department of Motor 

Vehicles 
• Why am I in such a bad mood? – TeensHealth (Nemours 

Foundation)  
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2011 & Beyond 
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Teen Campaign 
Keeping it Low cost 

• Modified BAA with local school systems – allowing them to 
utilize the Medicaid/CHIP eligibility files for outreach 
purposes  

• Informal “focus group” like meetings with teens to review 
materials 

• Redesign of website based on feedback 
• Leveraged relationship with DOE school nurses Statewide 

Teen Health Week – November 7 -11 
• E-postcards to partners & target groups like athletic 

directors  
• Teen-oriented flyers 
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Teen Campaign 
Keeping it Low cost 

• Scripts for “robo calls” or e-mail blasts  
• Launching a new FAMIS Facebook 
• FAMIS poster and video competition open to teens 

statewide 
• Utilize community-based outreach and application 

assistance organizations to identify candidates for new 
FAMIS teen spokesperson  

• Showcase new FAMIS teen spokespersons on Teen page 
of website 

• “Thursday Night Lights” with Fox TV 
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Teen Flyer 
with Facebook 

request 
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Teen Flyer – 
targeting 
athletes 
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Questions? 
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Contacts 
Rebecca Mendoza 

CHIP Director & Director, Maternal & Child Health 
rebecca.mendoza@dmas.virginia.gov  

804-786-3206 
 
 

Shelagh Greenwood 
Marketing and Outreach Manager 

shelagh.greenwood@dmas.virginia.gov 
804-786-0166 
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