
Table 1095. Utilization of Selected Media: 1980 to 2007

[78.6 represents 78,600,000]

Item Unit 1980 1990 2000 2001 2002 2003 2004 2005 2006 2007

Households with—
Telephone service 1 . . . . . . . . . Percent . . . 93.0 93.3 94.6 94.6 95.5 95.5 94.2 92.4 92.8 94.6
Radio 2. . . . . . . . . . . . . . . . . . Millions . . . 78.6 94.4 100.5 101.9 105.1 106.7 108.3 109.9 110.5 110.5

Percent of total households. . . Percent . . . 99.0 99.0 99.0 99.0 99.0 99.0 99.0 99.0 99.0 99.0
Average number of sets . . . . . Number . . . 5.5 5.6 5.6 5.6 5.6 8.0 8.0 8.0 8.0 8.0

Television 3 . . . . . . . . . . . . . . . Millions . . . 76 92 101 102 106 107 109 110 110 111
Percent of total households. . . Percent . . . 97.9 98.2 98.2 98.2 98.2 98.2 98.2 98.2 98.2 98.2
Television sets in homes. . . . . Millions . . . 128 193 245 248 254 260 268 287 301 311
Average number of sets per
home . . . . . . . . . . . . . . . . Number . . . 1.7 2.0 2.4 2.4 2.4 2.4 2.5 2.6 2.7 2.8

Wired cable television 4 . . . . . . . Millions . . . 15.2 51.9 68.6 69.5 73.2 74.4 73.8 73.9 62.1 61.3
Percent of TV households. . . . Percent . . . 19.9 56.4 68.0 68.0 69.4 69.8 68.1 67.5 72.4 69.3

Alternative delivery system (ADS)
households 4. . . . . . . . . . . . . Millions . . . (NA) (NA) 11.7 14.7 17.4 19.7 21.2 23.3 24.5 28.0
Percent of TV households. . . . Percent . . . (NA) (NA) 11.4 14.1 16.3 18.2 19.3 20.8 28.5 31.6

Commercial radio stations: 2, 5

AM . . . . . . . . . . . . . . . . . . . . Number . . . 4,589 4,987 4,685 4,727 4,804 4,802 4,770 4,758 4,751 4,776
FM. . . . . . . . . . . . . . . . . . . . . Number . . . 3,282 4,392 5,892 6,051 6,161 6,207 6,217 6,215 6,252 6,290

Television stations: 5 Total . . . . . . . Number . . . 1,011 1,442 1,663 1,686 1,714 1,730 1,748 1,749 1,754 1,759
Commercial . . . . . . . . . . . . . . . Number . . . 734 1,092 1,288 1,309 1,333 1,349 1,366 1,370 1,373 1,379

VHF . . . . . . . . . . . . . . . . . . Number . . . 516 547 567 572 581 587 589 589 786 796
UHF . . . . . . . . . . . . . . . . . . Number . . . 218 545 721 737 752 762 777 781 587 583

Cable television systems 6. . . . . . . Number . . . 4,225 9,575 10,400 10,300 9,900 9,400 8,875 7,926 7,090 6,101
Daily newspaper circulation 7 . . . . . Millions . . . 62.2 62.3 55.8 55.6 55.2 55.2 54.6 53.3 52.3 50.7

NA Not available. 1 For occupied housing units. 1980 as of April 1; all other years as of March. Source: U.S. Census
Bureau, 1980 Census of Housing, vol. 1; thereafter, Federal Communications Commission, Trends in Telephone Service,
annual. 2 1980–1995 as of December 31. Source: M Street Corp. as reported by Radio Advertising Bureau New York, NY;
through 1990, Radio Facts, annual (copyright); beginning 1995, Radio Marketing Guide and Fact Book for Advertisers, annual
(copyright). Number of stations on the air compiled from Federal Communications Commission reports. Beginning 1999, Federal
Communications Commission. See <http://www.fcc.gov/mb/audio/totals>. 3 As of January of year shown. Excludes Alaska and
Hawaii. Source: Television Bureau of Advertising, Inc., Trends in Television, annual (copyright). 4 Wired cable as of February;
ADS for fourth quarter. Excludes Alaska and Hawaii. Source: See footnote 3. 5 Source: Beginning 1999, Federal Communica-
tions Commission, unpublished data. See <http://www.fcc.gov/mb/audio/totals>. Broadcast Station Totals as of December, Federal
Communications Commission. 6 As of January 1. Source: Warren Communications News, Washington DC, Television and Cable
Factbook (copyright). 7 As of September 30. Source: Editor & Publisher, Co., New York, NY, Editor & Publisher International Year
Book, annual (copyright).

Source: Compiled from sources mentioned in footnotes.

Table 1096. Multimedia Audiences—Summary: 2008

[In percent, except total (223,672 represents 223,672,000). As of fall. For persons 18 years old and over. Represents the
percent of persons participating during the prior week, except as indicated. Based on sample and subject to sampling error; see
source for details]

Item
Total

population
(1,000)

Television
viewing

Television
prime time

viewing
Cable

viewing 1
Radio

listening
Newspaper

reading
Accessed
Internet 2

Total . . . . . . . . . . . . . . 223,672 94.1 84.5 81.0 82.7 74.5 71.6

18 to 24 years old . . . . . . . . 28,532 90.2 72.6 73.1 87.2 67.9 85.1
25 to 34 years old . . . . . . . . 40,028 92.4 80.8 78.1 88.6 70.0 82.8
35 to 44 years old . . . . . . . . 42,939 94.1 85.8 82.8 90.3 73.3 81.7
45 to 54 years old . . . . . . . . 43,634 94.8 87.7 83.5 86.1 78.3 76.3
55 to 64 years old . . . . . . . . 32,324 96.0 88.6 85.1 81.3 78.0 66.7
65 years old and over . . . . . . 36,215 96.5 88.8 81.5 60.9 78.3 35.1

Male . . . . . . . . . . . . . . . . . 108,031 94.3 84.4 81.7 84.5 74.3 70.9
Female. . . . . . . . . . . . . . . . 115,641 94.0 84.6 80.3 81.1 74.7 72.2

Not high school graduate. . . . 33,953 94.3 84.0 69.0 75.5 59.6 32.9
High school graduate . . . . . . 70,385 95.4 85.7 81.5 81.0 73.5 60.9
Attended college . . . . . . . . . 60,791 93.7 83.6 82.7 85.7 77.2 84.1
College graduate . . . . . . . . . 58,543 92.9 84.2 85.5 85.8 81.5 93.8

Household income:
Less than $10,000 . . . . . . 11,548 90.4 77.7 57.7 74.8 60.9 38.9
$10,000 to $19,999 . . . . . . 19,649 94.0 85.2 64.0 72.5 66.8 37.0
$20,000 to $29,999 . . . . . . 22,199 93.8 83.7 71.1 76.8 69.9 47.9
$30,000 to $34,999 . . . . . . 11,787 94.6 86.9 74.2 76.8 70.6 57.3
$35,000 to $39,999 . . . . . . 11,010 94.2 84.2 78.4 79.0 73.9 61.0
$40,000 to $49,999 . . . . . . 20,909 94.6 84.3 81.4 82.3 72.4 67.6
$50,000 to $74,999 . . . . . . 43,699 94.8 85.1 84.8 85.0 77.3 78.5
$75,000 to $99,999 . . . . . . 29,331 94.3 85.3 88.6 88.0 76.2 87.6
$100,000 or more . . . . . . . 53,541 94.1 84.7 90.8 88.1 80.7 93.6

1 In the past 7 days. 2 In the last 30 days.

Source: Mediamark Research Inc., New York, NY, Multimedia Audiences, fall 2008 (copyright).
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