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Communication Strategy = Ultima
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9)We will need to launch a new product line including ad placement and editorial

support. Creative work will need to be accomplished on both.
10) Pray!!

RER'S and key employess e
3 pur aamer bass, bath

qur Boy Distributors, Key

SR AT T

placemenl snd ediar

Exhibit G

TEXAS V. SECOND CHANCE
BODY ARMOR, INC.




