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Introducti he E i C

PURPOSES AND USES OF THE ECONOMIC CENSUS

The economic census is the major source of facts about the structure and functioning of the
nation’s economy. It provides essential information for government, business, industry, and the
general public. Title 13 of the United States Code (Sections 131, 191, and 224) directs the Census
Bureau to take the economic census every 5 years, covering years ending in “2” and “7.”

The economic census furnishes an important part of the framework for such composite measures
as the gross domestic product estimates, input/output measures, production and price indexes,
and other statistical series that measure short-term changes in economic conditions. Specific uses
of economic census data include the following:

= Policymaking agencies of the federal government use the data to monitor economic activity and
to assess the effectiveness of policies.

= State and local governments use the data to assess business activities and tax bases within
their jurisdictions and to develop programs to attract business.

= Trade associations study trends in their own and competing industries, which allows them to
keep their members informed of market changes.

= Individual businesses use the data to locate potential markets and to analyze their own produc-
tion and sales performance relative to industry or area averages.

INDUSTRY CLASSIFICATIONS

Data from the 2002 Economic Census are published primarily according to the 2002 North Ameri-
can Industry Classification System (NAICS). NAICS was first adopted in the United States, Canada,
and Mexico in 1997. The 2002 Economic Census covers the following NAICS sectors:

21 Mining

22 Utilities

23 Construction

31-33 Manufacturing

42 Wholesale Trade

44-45 Retail Trade

48-49 Transportation and Warehousing

51 Information

52 Finance and Insurance

53 Real Estate and Rental and Leasing

54 Professional, Scientific, and Technical Services
55 Management of Companies and Enterprises
56 Administrative and Support and Waste Management and Remediation Services
61 Educational Services

62 Health Care and Social Assistance

71 Arts, Entertainment, and Recreation

72 Accommodation and Food Services

81 Other Services (except Public Administration)

(Not listed above are the Agriculture, Forestry, Fishing, and Hunting sector (NAICS 11), partially
covered by the census of agriculture conducted by the U.S. Department of Agriculture, and the
Public Administration sector (NAICS 92), largely covered by the census of governments conducted
by the Census Bureau.)

The 20 NAICS sectors are subdivided into 100 subsectors (three-digit codes), 317 industry groups
(four-digit codes), and, as implemented in the United States, 1,179 industries (six-digit codes).
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RELATIONSHIP TO HISTORICAL INDUSTRY CLASSIFICATIONS

Prior to the 1997 Economic Census, data were published according to the Standard Industrial Clas-
sification (SIC) system. While many of the individual NAICS industries correspond directly to indus-
tries as defined under the SIC system, most of the higher level groupings do not. Particular care
should be taken in comparing data for retail trade, wholesale trade, and manufacturing, which are
sector titles used in both NAICS and SIC, but cover somewhat different groups of industries. The
1997 Economic Census Bridge Between NAICS and SIC demonstrates the relationships between
NAICS and SIC industries. Where changes are significant, it may not be possible to construct time
series that include data for points both before and after 1997.

Most industry classifications remained unchanged between 1997 and 2002, but NAICS 2002
includes substantial revisions within the construction and wholesale trade sectors, and a number
of revisions for the retail trade and information sectors. These changes are noted in industry defi-
nitions and will be demonstrated in the Bridge Between NAICS 2002 and NAICS 1997.

For 2002, data for enterprise support establishments (those functioning primarily to support the
activities of their company’s operating establishments, such as a warehouse or a research and
development laboratory) are included in the industry that reflects their activities (such as ware-
housing). For 1997, such establishments were termed auxiliaries and were excluded from industry
totals.

BASIS OF REPORTING

The economic census is conducted on an establishment basis. A company operating at more than
one location is required to file a separate report for each store, factory, shop, or other location.
Each establishment is assigned a separate industry classification based on its primary activity and
not that of its parent company. (For selected industries, only payroll, employment, and classifica-
tion are collected for individual establishments, while other data are collected on a consolidated
basis.)

GEOGRAPHIC AREA CODING

Accurate and complete information on the physical location of each establishment is required to
tabulate the census data for states, metropolitan and micropolitan statistical areas, counties, and
corporate municipalities (places) including cities, towns, townships, villages, and boroughs.
Respondents were required to report their physical location (street address, municipality, county,
and state) if it differed from their mailing address. For establishments not surveyed by mail (and
those single-establishment companies that did not provide acceptable information on physical
location), location information from administrative sources is used as a basis for coding.

AVAILABILITY OF ADDITIONAL DATA

All results of the 2002 Economic Census are available on the Census Bureau Internet site
(www.census.gov) and on digital versatile discs (DVD-ROMs) for sale by the Census Bureau. The
American FactFinder system at the Internet site allows selective retrieval and downloading of the
data. For more information, including a description of reports being issued, see the Internet site,
write to the U.S. Census Bureau, Washington, DC 20233-6100, or call Customer Services at 301-
763-4100.

HISTORICAL INFORMATION

The economic census has been taken as an integrated program at 5-year intervals since 1967 and
before that for 1954, 1958, and 1963. Prior to that time, individual components of the economic
census were taken separately at varying intervals.

The economic census traces its beginnings to the 1810 Decennial Census, when questions on
manufacturing were included with those for population. Coverage of economic activities was
expanded for the 1840 Decennial Census and subsequent censuses to include mining and some
commercial activities. The 1905 Manufactures Census was the first time a census was taken apart
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from the regular decennial population census. Censuses covering retail and wholesale trade and
construction industries were added in 1930, as were some service trades in 1933. Censuses of
construction, manufacturing, and the other business censuses were suspended during World War
.

The 1954 Economic Census was the first census to be fully integrated, providing comparable cen-
sus data across economic sectors and using consistent time periods, concepts, definitions, classi-
fications, and reporting units. It was the first census to be taken by mail, using lists of firms pro-
vided by the administrative records of other federal agencies. Since 1963, administrative records
also have been used to provide basic statistics for very small firms, reducing or eliminating the
need to send them census report forms.

The range of industries covered in the economic census expanded between 1967 and 2002. The
census of construction industries began on a regular basis in 1967, and the scope of service
industries, introduced in 1933, was broadened in 1967, 1977, and 1987. While a few transporta-
tion industries were covered as early as 1963, it was not until 1992 that the census broadened to
include all of transportation, communications, and utilities. Also new for 1992 was coverage of
financial, insurance, and real estate industries. With these additions, the economic census and the
separate census of governments and census of agriculture collectively covered roughly 98 percent
of all economic activity. New for 2002 is coverage of four industries classified in the agriculture,
forestry, and fishing sector under the SIC system: landscape architectural services, landscaping
services, veterinary services, and pet care services.

Printed statistical reports from the 1992 and earlier censuses provide historical figures for the
study of long-term time series and are available in some large libraries. Reports for 1997 were
published primarily on the Internet and copies of 1992 reports are also available there. CD-ROMs
issued from the 1987, 1992, and 1997 Economic Censuses contain databases that include all or
nearly all data published in print, plus additional statistics, such as ZIP Code statistics, published
only on CD-ROM.

SOURCES FOR MORE INFORMATION

More information about the scope, coverage, classification system, data items, and publications
for the 2002 Economic Census and related surveys is published in the Guide to the 2002 Economic
Census at www.census.gov/econ/census02/guide. More information on the methodology, proce-
dures, and history of the census will be published in the History of the 2002 Economic Census at
www.census.gov/econ/www/history.html.

2002 Economic Census Introduction vii

U.S. Census Bureau, 2002 Economic Census



This page is intentionally blank.

viii Introduction 2002 Economic Census

U.S. Census Bureau, 2002 Economic Census



Retail Trade

SCOPE

The Retail Trade sector (sector 44-45) comprises establishments engaged in retailing merchandise,
generally without transformation, and rendering services incidental to the sale of merchandise.

The retailing process is the final step in the distribution of merchandise; retailers are, therefore,
organized to sell merchandise in small quantities to the general public. This sector comprises two
main types of retailers: store and nonstore retailers.

Store retailers operate fixed point-of-sale locations, located and designed to attract a high volume
of walk-in customers. In general, retail stores have extensive displays of merchandise and use
mass-media advertising to attract customers. They typically sell merchandise to the general public
for personal or household consumption, but some also serve business and institutional clients. In
addition to retailing merchandise, some types of store retailers are also engaged in the provision
of after-sales services, such as repair and installation. As a general rule, establishments engaged
in retailing merchandise and providing after-sales services are classified in this sector.

Nonstore retailers, like store retailers, are organized to serve the general public, but their retailing
methods differ. The establishments of this subsector reach customers and market merchandise
with methods such as the broadcasting of “infomercials,” the broadcasting and publishing of
direct-response advertising, the publishing of paper and electronic catalogs, door-to-door solicita-
tion, in-home demonstration, selling from portable stalls (street vendors, except food), and distri-
bution through vending machines. Establishments engaged in the direct sale (nonstore) of prod-
ucts, such as home heating oil dealers and home delivery newspaper routes, are classified in this
sector.

Exclusions. Excluded from this sector are governmental organizations classified in the covered
industries except for liquor stores operated by state and local governments. Data for direct sellers
with no paid employees and post exchanges, ship stores, and similar establishments operated on
military posts by agencies of the federal government are not included.

The tabulations for this sector do not include central administrative offices, warehouses, or other
establishments that serve retail establishments within the same organization. Data for such estab-
lishments are classified according to the nature of the service they provide. For example, separate
headquarters establishments are reported in NAICS sector 55, Management of Companies and
Enterprises.

The reports described below exclude establishments of firms with no paid employees. These
“nonemployers,” typically self-employed individuals or partnerships operating businesses that
they have not chosen to incorporate, are reported separately in Nonemployer Statistics. The con-
tribution of nonemployers, moderate for this sector, may be examined at
www.census.gov/nonemployerimpact.

Definitions. Industry categories are defined in Appendix B, NAICS Codes, Titles, and Descrip-
tions. Other terms are defined in Appendix A, Explanation of Terms.

REPORTS

The following reports provide statistics on this sector.

Industry Series. There are 21 reports, each covering a group of related industries. The reports
present, by kind of business for the United States, general statistics for establishments of firms
with payroll on number of establishments, sales, payroll, and employment; comparative statistics
for 2002 and 1997; product lines; and concentration of business activity in the largest firms. The
data in industry reports are preliminary and subject to change in the following reports.
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Geographic Area Series. There is a separate report for each state, the District of Columbia, and
the United States. Each state report presents, for establishments of firms with payroll, general sta-
tistics on number of establishments, sales, payroll, and employment by kind of business for the
state, metropolitan and micropolitan statistical areas, counties, and places with 2,500 inhabitants
or more. Greater kind-of-business detail is shown for larger areas. The United States report pre-
sents data for the United States as a whole for detailed kind-of-business classifications.

Subject Series:

= Product Lines. This report presents data on major categories of products sold for establish-
ments of firms with payroll by kind of business. Data are presented for the United States,
states, and metropolitan and micropolitan statistical areas.

= Establishment and Firm Size (Including Legal Form of Organization). This report pre-
sents sales, payroll, and employment data for the United States by sales size, by employment
size, and by legal form of organization for establishments of firms with payroll; and by sales
size (including concentration by largest firms), by employment size, and by number of estab-
lishments operated (single units and multiunits) for firms with payroll.

= Miscellaneous Subjects. This report presents data for a variety of industry-specific topics for
establishments of firms with payroll. Presentation of data varies by kind of business.

ZIP Code Statistics. This report presents data for establishments of firms with payroll by United
States ZIP Code.

Other reports. Data for this sector are also included in reports with multisector coverage, includ-
ing Nonemployer Statistics, Comparative Statistics, Bridge Between 2002 NAICS and 1997 NAICS,
Business Expenses, and the Survey of Business Owners reports.

GEOGRAPHIC AREAS COVERED

The level of geographic detail varies by report. Maps are available at
www.census.gov/econ2002maps. Notes specific to areas in the state are included in Appendix D,
Geographic Notes. Data may be presented for —

1. The United States as a whole.
2. States and the District of Columbia.

3. Metropolitan and micropolitan statistical areas. A core based statistical area (CBSA) contains a
core area with a substantial population nucleus, together with adjacent communities having a
high degree of social and economic integration with that core. CBSAs are differentiated into
metropolitan and micropolitan statistical areas based on size criteria. Both metropolitan and
micropolitan statistical areas are defined in terms of entire counties, and are listed in Appen-
dix E, Metropolitan and Micropolitan Statistical Areas.

a. Metropolitan Statistical Areas (metro areas). Metro areas have at least one urbanized area of
50,000 or more population, plus adjacent territory that has a high degree of social and eco-
nomic integration with the core as measured by commuting ties.

b. Micropolitan Statistical Areas (micro areas). Micro areas have at least one urban cluster of
at least 10,000 but less than 50,000 population, plus adjacent territory that has a high
degree of social and economic integration with the core as measured by commuting ties.

c. Metropolitan Divisions (metro divisions). If specified criteria are met, a metro area contain-
ing a single core with a population of 2.5 million or more may be subdivided to form
smaller groupings of counties referred to as Metropolitan Divisions.

d. Combined Statistical Areas (combined areas). If specified criteria are met, adjacent metro
and micro areas, in various combinations, may become the components of a new set of
areas called Combined Statistical Areas. The areas that combine retain their own designa-
tions as metro or micro areas within the larger combined area.
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4. Counties and county equivalents defined as of January 1, 2002. Counties are the primary divi-
sions of states, except in Louisiana where they are called parishes and in Alaska where they
are called boroughs, census areas, and city and boroughs. Maryland, Missouri, Nevada, and
Virginia have one place or more that is independent of any county organization and consti-
tutes primary divisions of their states. These places are treated as counties and as places.

5. Economic places.

a. Municipalities of 2,500 inhabitants or more defined as of January 1, 2002. These are areas
of significant population incorporated as cities, boroughs, villages, or towns according to
the 2000 Census of Population. For the economic census, boroughs, census areas, and city
and boroughs in Alaska and boroughs in New York are not included in this category.

b. Consolidated cities defined as of January 1, 2002. Consolidated cities are consolidated
governments which consist of separately incorporated municipalities.

¢. Townships in Michigan, New Jersey, and Pennsylvania, and towns in New York, Wisconsin,
and the six New England states with 10,000 inhabitants or more (according to the 2000
Census of Population).

d. Balance of county. Areas outside the entities listed above, including incorporated munici-
palities with populations of fewer than 2,500, towns and townships not qualifying as
noted above, and the remainders of counties outside places are categorized as “Balance of
county.”

DOLLAR VALUES

All dollar values presented are expressed in current dollars; i.e., 2002 data are expressed in 2002
dollars, and 1997 data, in 1997 dollars. Consequently, when making comparisons with prior
years, users of the data should consider the changes in prices that have occurred.

All dollar values are shown in thousands of dollars.

COMPARABILITY OF THE 1997 AND 2002 ECONOMIC CENSUSES

Both the 2002 Economic Census and the 1997 Economic Census present data based on the North
American Industry Classification System (NAICS). There were revisions to some industries in this
sector for 2002.

For the retail trade sector, additional levels of detail for department stores and nonstore retailers
are included in 2002 NAICS. Department stores are now further broken down into Department
Stores (except Discount Department Stores) and Discount Department Stores. Electronic Shopping
and Mail-Order Houses are now further broken down into Electronic Shopping, Electronic Auctions,
and Mail-Order Houses.

RELIABILITY OF DATA

All data compiled for this sector are subject to nonsampling errors. Nonsampling errors can be
attributed to many sources: inability to identify all cases in the actual universe; definition and
classification difficulties; differences in the interpretation of questions; errors in recording or cod-
ing the data obtained; and other errors of collection, response, coverage, processing, and estima-
tion for missing or misreported data. Data presented in the Miscellaneous Subjects and Product
Lines reports for this sector are subject to sampling errors, as well as nonsampling errors.

The accuracy of these tabulated data is determined by the joint effects of the various nonsam-
pling errors or by the joint effects of sampling and nonsampling errors. No direct measurement of
these effects has been obtained except for estimation for missing or misreported data, as by the
percentages shown in the tables. Precautionary steps were taken in all phases of the collection,
processing, and tabulation of the data in an effort to minimize the effects of nonsampling errors.
More information on the reliability of the data is included in Appendix C, Methodology.
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DISCLOSURE

In accordance with federal law governing census reports (Title 13 of the United States Code), no
data are published that would disclose the operations of an individual establishment or business.
However, the number of establishments in a kind-of-business classification is not considered a dis-
closure; therefore, this information may be released even though other information is withheld.
Techniques employed to limit disclosure are discussed at
www.census.gov/epcd/ec02/disclosure.htm.

AVAILABILITY OF MORE FREQUENT ECONOMIC DATA

The Census Bureau conducts annual and monthly surveys on retail trade. These surveys, while
providing more frequent observations, yield less kind-of-business and geographic detail than the
economic census. In addition, the County Business Patterns program offers annual statistics on
the number of establishments, employment, and payroll classified by industry within each county,
and Statistics of U.S. Businesses provides annual statistics classified by the employment size of
the enterprise, further classified by industry for the United States, and by broader categories for
states and metropolitan areas.

CONTACTS FOR DATA USERS

Questions about these data may be directed to the U.S. Census Bureau, Service Sector Statistics
Division, Retail Census Branch, 1-800-541-8345 or rcb@census.gov.

ABBREVIATIONS AND SYMBOLS

The following abbreviations and symbols are used with these data:

Not available or not comparable

Withheld because estimates did not meet publication standards
Not applicable

Less than half the unit shown

NXwzog

0 to 19 employees

20 to 99 employees

100 to 249 employees

250 to 499 employees

500 to 999 employees

1,000 to 2,499 employees
2,500 to 4,999 employees
5,000 to 9,999 employees
10,000 to 24,999 employees
25,000 to 49,999 employees
50,000 to 99,999 employees
100,000 employees or more

3 —x——TSQhoNoTw

r Revised

- Represents zero (page image/print only)
(CO) Consolidated city

(1C) Independent city

CDP Census designated place
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Table 1. Summary Statistics for the State: 2002

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. Data based on the 2002 Economic
Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Paid Percent of sales—
NAICS employees for
d Geographic area and kind of business ) pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
MONTANA
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 5 145 10 122 625 988 009 229 340 52 891 14.7 4.0
441 Motor vehicle and parts dealers ..........covevieiiiiinennen. 743 2 780 197 222 248 50 379 8 247 18.6 3.3
4411 Automobile dealers ........... .. 283 2 152 348 141 593 31 684 4 937 19.6 25
44111 New car dealers.... . 158 1912 617 127 916 28 512 4 364 16.5 1.9
441110 New car dealers . 158 1912 617 127 916 28 512 4 364 16.5 1.9
44112 Used car dealers ... .. 125 239 731 13 677 3 172 573 442 71
441120 Used car dealers ....... .. 125 239 731 13 677 3 172 573 442 71
4412 Other motor vehicle dealers.............ooiiiiiiiiiia, 108 282 430 22 655 4 631 926 17.2 6.3
44121 Recreational vehicle dealers ...................coiaal 30 122 570 9 911 2 004 381 13.8 1.7
441210 Recreational vehicle dealers ................... 30 122 570 9 911 2 004 381 13.8 1.7
44122 Motorcycle, boat, and other motor vehicle dealers .. .. 78 159 860 12 744 2 627 545 19.8 9.7
441221 Motorcycle dealers .........covvvvniniinininn.. .. 39 103 532 8 530 1710 341 20.8 11.5
441222 Boatdealers .............. 18 22 775 1 536 315 66 18.2 -
441229 All other motor vehicle dealer: 21 33 553 2 678 602 138 18.0 10.8
4413 Automotive parts, accessories, and tire stores............... 352 345 419 58 000 14 064 2 384 13.3 6.4
44131 Automotive parts and accessories stores ................. 231 209 216 34 067 8 450 1 480 10.6 9.1
441310 Automotive parts and accessories stores . .. 231 209 216 34 067 8 450 1 480 10.6 9.1
44132 Tiredealers.......ooovvuiiiiiiiinnn, .. 121 136 203 23 933 5614 904 17.6 2.4
441320 Tire dealers. 121 136 203 23 933 5 614 904 17.6 2.4
442 Furniture and home furnishings stores ...........cooiiiinaes 291 271 693 37 451 8 678 1724 27.4 4.4
4421 Fumniture stores ......ouviiiiiiiiiiiiiiiiiiii i 113 150 858 20 043 4 823 927 315 6.3
44211 Furniture stores .......ccovviiiiiiiiiiiiiiii i 113 150 858 20 043 4 823 927 315 6.3
442110 Furniture stores .......cocoiiiiiiiiiiiiiiiiii i, 113 150 858 20 043 4 823 927 315 6.3
4422 Home furnishings stores........covviiiiiiiiiiiiiniinnn, 178 120 835 17 408 3 855 797 223 2.0
44221 Floor covering stores ... 83 78 115 11 943 2719 404 26.3 2.6
442210 Floor covering stores ..... 83 78 115 11 943 2719 404 26.3 2.6
44229 Other home furnishings stores . 95 42 720 5 465 1136 393 14.9 9
442291 Window treatment stores ......... .. 9 4 075 371 67 26 19.5 1.4
442299 All other home furnishings stores .........c.ovviviinnn. 86 38 645 5 094 1 069 367 14.4 8
443 Electronics and appliance stores .........coveviuiiiiinennen. 201 268 567 28 441 6 891 1 365 13.3 9.3
4431 Electronics and appliance stores ................... .. 201 268 567 28 441 6 891 1 365 13.3 9.3
44311 Appliance, television, and other electronics stores .. 154 224 899 22 715 5 459 1 080 11.7 10.4
443111 Household appliance stores................ 65 118 511 10 742 2 606 494 6.2 17.4
443112 Radio, television, and other electronics stores 89 106 388 11 973 2 853 586 17.9 2.7
44312 Computer and software stores ................. .. 42 40 122 5 168 1 322 257 22.0 3.7
443120 Computer and software stores ........ .. 42 40 122 5 168 1 322 257 22.0 3.7
44313 Camera and photographic supplies stores .. .. 5 3 546 558 110 28 12.8 2.6
443130 Camera and photographic supplies stores .............. 5 3 546 558 110 28 12.8 2.6
444 Building material and garden equipment and supplies dealers ... 612 1082 131 122 371 27 504 5 335 12.8 8.7
4441 Building material and supplies dealers. . 474 815 868 97 894 22 489 4 191 13.9 9.9
44411 Homecenters..........coovvuenen. .. 25 217 291 19 803 4 348 850 3.0 12.2
444110 Home Centers ......... 25 217 291 19 803 4 348 850 3.0 12.2
44412 Paint and wallpaper stores... 33 28 847 3 885 970 143 10.1 -
444120 Paint and wallpaper stores. 33 28 847 3 885 970 143 10.1 —
44413 Hardware stores ........... 129 138 061 18 971 4 232 1170 26.9 9.2
444130 Hardware stores ........... 129 138 061 18 971 4 232 1170 26.9 9.2
44419 Other building material dealers . . .. 287 431 669 55 235 12 939 2 028 15.5 9.7
444190 Other building material dealers ...........cooviuinines 287 431 669 55 235 12 939 2 028 15.5 9.7
4442 Lawn and garden equipment and supplies stores ............ 138 266 263 24 477 5 015 1144 9.4 4.8
44421 Outdoor power equipment stores . ... .. 13 18 308 1 498 354 80 9.4 12.0
444210 Outdoor power equipment stores ............. .. 13 18 308 1 498 354 80 9.4 12.0
44422 Nursery, garden center, and farm supply stores .... .. 125 247 955 22 979 4 661 1 064 9.4 4.3
444220 Nursery, garden center, and farm supply stores ......... 125 247 955 22 979 4 661 1 064 9.4 4.3
445 Food and beverage stores ......ovvtiiiiiiiiiiiiiennnnnenns 496 1 360 943 149 383 35 518 9 000 18.1 2.4
4451 Grocery stores 339 1 266 511 138 600 33 132 8 335 17.2 2.4
44511 Supermarkets and other grocery (except convenience)
SHOMES + vttt ettt e 296 1 247 354 137 233 32 840 8 199 16.5 22
445110 Supermarkets and other grocery (except convenience)
stores.......... 296 1 247 354 137 233 32 840 8 199 16.5 2
44512 Convenience stores. . . .. 43 19 157 1 367 292 136 60.6 18.1
445120 Convenience Stores. . ....ovuviiiiiiii i iieiiineanenns 43 19 157 1 367 292 136 60.6 18.
4452 Specialty food stores......ooviiiiiiiiiiiiiiiiiiiiiii e 87 28 816 7 320 1610 378 39.8 4.3
4453 Beer, wine, and liquor stores ... .. 70 65 616 3 463 776 287 271 1.6
44531 Beer, wine, and liquor stores .. . .. 70 65 616 3 463 776 287 271 1.6
445310 Beer, wine, and liquor stores .. ....oovieviiiiiineinenn 70 65 616 3 463 776 287 271 1.6
446 Health and personal care stores ........coovvveeineiuennennnns 274 314 806 48 132 11 798 2 279 23.3 51
4461 Health and personal care stores ............coovvneninan... 274 314 806 48 132 11 798 2 279 23.3 5.1
44611 Pharmacies and drug stores .........coovvuiiiiiiiiniinn. 134 239 744 31 095 7 670 1221 27.2 4.8
446110 Pharmacies and drug stores . .. 134 239 744 31 095 7 670 1221 27.2 4.8
4461101 Pharmacies and drug stores 127 235 794 30 160 7 451 1 161 27.0 4.5
4461102 Proprietary stores .......ooviiiiiiiiiinan, 7 3 950 935 219 60 42.6 24.8
44612 Cosmetics, beauty supplies, and perfume stores ... 28 10 319 1 605 386 185 6.0 1.1
446120 Cosmetics, beauty supplies, and perfume stores . .. 28 10 319 1 605 386 185 6.0 1.1
44613 Optical goods Stores .....ovvvvniiiinenereenennns .. 36 14 838 3 460 921 168 17.5 10.3
446130 Optical goods stores ..........ouuen .. 36 14 838 3 460 921 168 17.5 10.3
44619 Other health and personal care stores. . 76 49 905 11 972 2 821 705 9.8 5.6
446191 Food (health) supplement stores .... 45 20 149 3 183 742 249 17.3 8.4
446199 All other health and personal care stores 31 29 756 8 789 2 079 456 4.7 3.7
See footnotes at end of table.
Retail Trade—Geo. Area Series Montana 1

U.S. Census Bureau, 2002 Economic Census



Table 1. Summary Statistics for the State: 2002 —Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. Data based on the 2002 Economic
Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Paid Percent of sales—
NAICS employees for

d Geographic area and kind of business . pay period From

code Estab- Annual First-quarter including admini-

lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

MONTANA—Con.
44-45 Retail trade—Con.

447 Gasoline stations ... vvvuv ittt e 597 1 220 249 66 960 15 568 5 160 15.1 4.7

4471 Gasoline stations . ......ovviiiiiii i 597 1 220 249 66 960 15 568 5 160 15.1
44711 Gasoline stations with convenience stores . . 406 824 688 45 597 10 523 3 645 15.3 5.1
447110 Gasoline stations with convenience stores 406 824 688 45 597 10 523 3 645 15.3 5.1
44719 Other gasoline stations.............ovuenn 191 395 561 21 363 5 045 1 515 14.8 3.9
447190 Other gasoline stations........... 191 395 561 21 363 5 045 1 515 14.8 3.9
448 Clothing and clothing accessories stores ... 461 279 864 36 424 9 009 2 998 15.3 2.4
4481 Clothing stores ....ovuiniiiiiii i 293 204 570 25 580 6 321 2 268 15.9 1.8
44811 Men’s clothing stores .......ccovviiiiiiiiiiiiiiiienn., 17 6 818 1 303 298 80 10.3 17.4
448110 Men’s clothing stores ... 17 6 818 1 303 298 80 10.3 17.4
44812 Women'’s clothing stores .... 90 37 501 4 738 1195 504 21.0 25
448120 Women'’s clothing stores ......... 90 37 501 4 738 1195 504 21.0 25
44813 Children’s and infants’ clothing stores .. 13 3 300 463 102 51 5.5 1.6
448130 Children’s and infants’ clothing stores .. 13 3 300 463 102 51 55 1.6
44814 Family clothing stores .................. 120 133 690 15 445 3 831 1333 15.6 7
448140 Family clothing stores ... .. 120 133 690 15 445 3 831 1333 15.6 7
44815 Clothing accessories stores.. ... 17 4 748 955 213 69 4.9 -
448150 Clothing accessories stores . . 17 4 748 955 213 69 4.9 -
44819 Other clothing stores.......... .. 36 18 513 2 676 682 231 13.9 3.0
448190 Other clothing stores .......oooviiiiiiiiiiiniiinnennns 36 18 513 2 676 682 231 13.9 3.0
4482 ShOE StOrES +\vvviiii ittt 74 34 077 4 243 1 090 358 5.9 2.9
44821 Shoe StOres ...viviiiiiiiiii i 74 34 077 4 243 1 090 358 5.9 2.9
448210 Shoe stores ......... 74 34 077 4 243 1 090 358 5.9 29
4482101 Men’s shoe stores .. 6 D D D b D D
4482102 Women’s shoe stores .............. 5 2 531 346 82 25 12.3 -
4482103 Children’s and juveniles’ shoe stores . 1 D D D a D D
4482104 Family shoe stores ................ .. 42 19 015 2 169 544 183 3.3 9
4482105 Athletic footwear stores ...........coiiiiiiiiiiin 20 10 160 1 395 368 124 1.8 7.9
4483 Jewelry, luggage, and leather goods stores ................. 94 41 217 6 601 1 598 372 20.2 4.9
44831 Jewelry Stores ...v.iviiiiiiiiiiiii i 91 40 377 6 522 1 566 368 19.7 5.0
448310 Jewelry stores .............. 91 40 377 6 522 1 566 368 19.7 5.0
44832 Luggage and leather goods stores ... .. 3 840 79 32 4 48.7 -
448320 Luggage and leather goods stores .......oovvviinnennnn 3 840 79 32 4 48.7 -
451 Sporting goods, hobby, book, and music stores ............... 396 329 584 43 029 10 068 3 281 12.9 4.5
4511 Sporting goods, hobby, and musical instrument stores ....... 303 241 881 32 904 7 736 2 362 15.6 5.6
45111 Sporting goods STOreS . v o vvvetvenetnnerineneeinenneanns 188 172 174 22 604 5 198 1 567 17.3 7.4
451110 Sporting goods stores .. ......iu.n.. 188 172 174 22 604 5 198 1 567 17.3 7.4
4511101 General-line sporting goods stores. . . 65 120 506 14 898 3 562 989 10.8 7.8
4511102 Specialty-line sporting goods stores. . 123 51 668 7 706 1 636 578 32.3 6.3
45112 Hobby, toy, and game stores............ 53 37 889 6 267 1 567 439 11.3 4
451120 Hobby, toy, and game stores............ 53 37 889 6 267 1 567 439 11.3 4
45113 Sewing, needlework, and piece goods stores. .. 40 18 789 1975 478 251 7.9 -
451130 Sewing, needlework, and piece goods stores. 40 18 789 1975 478 251 7.9 —
45114 Musical instrument and supplies stores...... .. 22 13 029 2 058 493 105 16.8 5.5
451140 Musical instrument and supplies stores................. 22 13 029 2 058 493 105 16.8 5.5
4512 Book, periodical, and music stores.........c.oeviuiiiiinenn. 93 87 703 10 125 2 332 919 5.6 1.6
45121 Book stores and news dealers ...............coiinia 63 52 490 6 156 1 393 522 7.7 241
451211 Book stores.............. 61 D D D f D D
4512111 Book stores, general .. 40 26 564 2 990 77 231 1.7 9
4512112 Specialty book stores . 19 D D D ¢ D D
4512113 College book stores. ...... 2 D D D c D D
451212 News dealers and newsstands ............... 2 D D D a D D
45122 Prerecorded tape, compact disc, and record stores ... 30 35 213 3 969 939 397 2.4 8
451220 Prerecorded tape, compact disc, and record stores . 30 35 213 3 969 939 397 24 8
452 General merchandise Stores .........coovviiiuineinennn 133 1 641 805 154 052 35 997 8 664 7 .6
4521 Department stores......... 44 728 258 74 872 18 593 4 681 - -
45210009 Department stores (incl. leased depts.)3 . 44 746 631 74 872 18 593 4 681 - -
45211 Department Stores ... ..vvvvne i iiiiiniiiiiii e 44 728 258 74 872 18 593 4 681 - -
452111 Department stores (except discount department stores) . . 17 201 075 25 356 6 426 1 594 - -
452112 Discount department stores...........coeveinininin.n. 27 527 183 49 516 12 167 3 087 - -
4529 Other general merchandise stores ...............cooiuinen. 89 913 547 79 180 17 404 3 983 1.3 1.1
45291 Warehouse clubs and supercenters..........coeveuueennn 1 D D D h D D
452910 Warehouse clubs and supercenters. . 1 D D D h D D
45299 All other general merchandise stores. . . 78 D D D f D D
452990 All other general merchandise stores. 78 D D D f D D
4529901 Variety stores ....o.vvuiiniiiiiiiiiinnn .. 30 D D D c D D
4529904 Miscellaneous general merchandise stores ........... 48 D D D e D D
453 Miscellaneous store retailers . .......covvviiiii i 679 375 322 54 107 11 911 3 525 25.3 7.2
4531 FIOMStS ¢ v v v ettt 103 23 993 5 809 1 355 482 30.2 7.5
45311 FIOMStS v v e 103 23 993 5 809 1 355 482 30.2 7.5
453110 FIOMStS v v 103 23 993 5 809 1 355 482 30.2 75
4532 Office supplies, stationery, and gift stores................... 240 161 127 23 983 4 970 1 341 321 6.6
45321 Office supplies and stationery stores ..................... 40 77 423 8 318 2 043 437 3.2 4.5
453210 Office supplies and stationery stores . 40 77 423 8 318 2 043 437 3.2 4.5
45322 Gift, novelty, and souvenir stores ...... 200 83 704 15 665 2 927 904 58.8 8.5
453220 Gift, novelty, and souvenir stores .. 200 83 704 15 665 2 927 904 58.8 8.5
4533 Used merchandise stores ............ 108 30 200 7 235 1 766 677 23.6 12.5
45331 Used merchandise stores . 108 30 200 7 235 1 766 677 23.6 12.5
453310 Used merchandise stores . 108 30 200 7 235 1 766 677 23.6 12.5

See footnotes at end of table.
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Table 1. Summary Statistics for the State: 2002 —Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. Data based on the 2002 Economic

Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS employees for
d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
MONTANA—Con.
44-45 Retail trade—Con.
453 Miscellaneous store retailers—Con.
4539 Other miscellaneous store retailers ............oovviiinnn. 228 160 002 17 080 3 820 1 025 18.0 6.7
45391 Pet and pet supplies stores ......oveiiiiiiiiiiiiiiiinnn, 25 17 303 2 315 502 206 13.8 7.3
453910 Pet and pet supplies stores 25 17 303 2 315 502 206 13.8 7.3
45392 Artdealers ..........o.vnnn 60 18 409 2 568 542 135 20.1 5.1
453920 Artdealers .......coiiiiiiiiaan. 60 18 409 2 568 542 135 20.1 5.1
45393 Manufactured (mobile) home dealers .. 36 57 931 5 332 1174 209 245 1.4
453930 Manufactured (mobile) home dealers .. .. 36 57 931 5 332 1174 209 245 1.4
45399 All other miscellaneous store retailers .................... 107 66 359 6 865 1 602 475 12.8 11.8
454 Nonstoreretailers ..ot 262 197 464 25 411 6 019 1313 15.0 7.7
4541 Electronic shopping and mail-order houses ................. 54 40 977 4 185 941 220 375 12.2
45411 Electronic shopping and mail-order houses ............... 54 40 977 4 185 941 220 37.5 12.2
454111 Electronic shopping .. 22 18 347 2 244 488 114 29.3 18.4
454113 Mail-order houses . ....ovviuiiniiineriennennennens 32 22 630 1 941 453 106 441 71
4542 Vending machine operators .. ......cooevvevneiieeiennennenn 1 5 251 1 020 242 60 5.9 A
45421 Vending machine operators.. ... .. 1 5 251 1 020 242 60 5.9 A
454210 Vending machine operators .. ......c.oevvevieennennenn.. 1 5 251 1 020 242 60 5.9 A
4543 Direct selling establishments ..........cooviieiiiiiiinane. 197 151 236 20 206 4 836 1033 9.2 6.8
45431 Fueldealers ......couuiieiiiiiiiiiiiiiiiiiinnnenne,s 65 64 103 7 721 1 858 345 7.2 4.4
454311 Heating oildealers..........coovvievnennne.. 8 11 711 947 209 55 20.4 18.1
454312 Liquefied petroleum gas (bottled gas) dealers .. 54 51 760 6 605 1614 277 3.9 1.4
454319 Other fueldealers ..............cocoiiinine. 3 632 169 35 13 39.9 -
45439 Other direct selling establishments. . . .. 132 87 133 12 485 2 978 688 10.6 8.5
454390 Other direct selling establishments..................... 132 87 133 12 485 2 978 688 10.6 8.5

TIncludes sales information obtained from administrative records of other federal agencies.

2Includes sales information that was imputed based on historic data, administrative data, industry averages, or other statistical methods.
3Data for this line not included in broader kind-of-business totals.

Note: The data in this table are based on the 2002 Economic Census. To maintain confidentiality, the Census Bureau suppresses data to protect the identity of any business or individual. The
census results in this table contain nonsampling error. Data users who create their own estimates using data from this table should cite the Census Bureau as the source of the original data only. See
also explanation of terms and geographic definitions. For the full technical documentation, see Appendix C.
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Table 2. Summary Statistics for Metropolitan and Micropolitan Statistical Areas: 2002

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text.

error, nonsampling error, and definitions, see note at end of table]

For explanation of terms, see Appendix A. For definitions and hierarchy of
metropolitan and micropolitan statistical areas (CSAs, MeSAs, MiSAs, and MDs), see Appendix E. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling

Paid Percent of sales—
NAICS employees for

d Geographic area and kind of business . pay period From

code Estab- Annual First-quarter including admini-

lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

BILLINGS, MT METROPOLITAN STATISTICAL AREA

44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 796 1 994 764 197 952 46 140 9 842 10.1 29
441 Motor vehicle and parts dealers ..........coveviiiiiinennen. 132 625 336 52 970 11 589 1818 16.9 2.7
4411 Automobile dealers ......o.vviiiiiiiiiiiiiiiiiii i 56 500 891 36 452 7 815 1157 19.2 1.9
44112 Usedcardealers .......covvviiiinininiiniieinenennenss 29 60 363 2 299 536 120 64.4 9.6
441120 Usedcardealers .......covvviuiininiininenneninnenns 29 60 363 2 299 536 120 64.4 9.6
4412 Other motor vehicledealers..........coovviiiiiiiiiiinnns 18 41 092 3 614 668 163 14.7 11.6
44121 Recreational vehicle dealers ............c.covviiiiiiiinn, 6 16 504 1379 257 69 3.2 4.2
441210 Recreational vehicle dealers ................... 6 16 504 1379 257 69 3.2 4.2
44122 Motorcycle, boat, and other motor vehicle dealers .. 12 24 588 2 235 411 94 224 16.6
441221 Motorcycle dealers ........ccovviuiviinnnennn. .. 5 12 061 1142 175 38 45.7 3.8
441229 All other motor vehicle dealers .............covvinin., 5 D D D b D D
4413 Automotive parts, accessories, and tire stores............... 58 83 353 12 904 3 106 498 4.2 3.4
44131 Automotive parts and accessories stores ................. 43 58 548 9 460 2 314 390 5.1 2.8
441310 Automotive parts and accessories stores . 43 58 548 9 460 2 314 390 51 2.8
44132 Tiredealers.......oovvuiiiiiiiinn, .. 15 24 805 3 444 792 108 1.9 4.8
441320 Tiredealers.....ooveiuiiiiiiiiiiii i 15 24 805 3 444 792 108 1.9 4.8
442 Furniture and home furnishings stores ............c.cocveiuns 46 58 271 8 501 1997 368 9.9 9.1
4421 Fumniture stores ........cooiiiiiiiiiiiiiiiiii e 20 D D D c D D
44211 Furniture stores ......cooviiiiiiiiiiiiiiiiiiiiiiii 20 D D D c D D
442110 Furniture stores . 20 D D D c D D
4422 Home furnishings stores. .....ccvviiiiiiiiiiiiiiiiiennnnnns 26 D D D c D D
44221 Floor covering Stores ...vvvuiiiiiiiiiiiieinnneennnns 8 16 916 3 553 861 106 1.0 -
442210 Floor covering stores ..... 8 16 916 3 553 861 106 1.0 —
44229 Other home furnishings stores . 18 D D D b D D
443 Electronics and appliance stores ... 29 55 048 5 972 1 485 315 12.8 71
4431 Electronics and appliance stores .............couuen. 29 55 048 5 972 1 485 315 12.8 71
44311 Appliance, television, and other electronics stores .. 22 45 833 4 866 1192 247 15.2 8.3
443112 Radio, television, and other electronics stores .. .. 13 34 333 3 545 845 178 19.3 -
44312 Computer and software stores ................. .. 6 D D D b D D
443120 Computer and software stores ............ccoeiuinn.. 6 D D D b D D
444 Building material and garden equipment and supplies dealers ... 76 171 471 18 852 4 159 738 45 3.0
4441 Building material and supplies dealers............ccovvuue. 62 151 953 16 905 3 765 647 4.3 3.4
44411 Homecenters.....oouviiiiiiiiiiiiiiiiiiiiiiiiiiea 3 D D D c D D
444110 Home Centers ............. 3 D D D c D D
44419 Other building material dealers . . .. 46 70 723 9 512 2 097 301 5.1 5.3
444190 Other building material dealers ............oovivuiuin.s 46 70 723 9 512 2 097 301 5.1 5.3
4442 Lawn and garden equipment and supplies stores ............ 14 19 518 1947 394 91 5.9 -
44422 Nursery, garden center, and farm supply stores ........... 14 19 518 1947 394 91 5.9 -
444220 Nursery, garden center, and farm supply stores ......... 14 19 518 1947 394 91 5.9 -
445 Food and beverage Stores .......ovvvuiiiiiiiiiiiiiineinnns 61 169 194 20 177 4 957 1169 17.7 .8
4452 Specialty f00d StOres....ovvveiiiiiii ittt 13 2 826 937 223 47 15.6 4.2
446 Health and personalcare stores .......covviiiiiiiniinnennns 49 53 370 6 603 1 647 339 14.6 4.7
4461 Health and personal care stores ........c.oevievinenuennenn. 49 53 370 6 603 1 647 339 14.6 4.7
44612 Cosmetics, beauty supplies, and perfume stores .......... 4 2 666 359 97 30 7.6 -
446120 Cosmetics, beauty supplies, and perfume stores . 4 2 666 359 97 30 7.6 -
44619 Other health and personal care stores............. .. 16 11 042 1 558 412 75 14.8 10.2
446191 Food (health) supplement stores ...........ccovvuenenn 7 4 078 702 165 43 9.7 13.7
447 Gasoline stations . ..o vvvvii it 80 171 699 8 482 2 000 588 5.0 1.7
4471 Gasoline stations . .....covviiiiiiiiiiiiiiii i 80 171 699 8 482 2 000 588 5.0 1.7
44711 Gasoline stations with convenience stores ................ 57 113 356 5 040 1186 378 4.2 25
447110 Gasoline stations with convenience stores .............. 57 113 356 5 040 1186 378 4.2 25
448 Clothing and clothing accessories stores ...........ccvveeuenn. 92 69 679 9 316 2 298 773 7.5 4.7
4481 Clothing stores ....ovuiuiiiiiii it 59 49 540 6 554 1 587 588 10.1 4.6
44819 Otherclothing stores . ...ovveiiiiiiiiiiiiiiniiinnenn 6 4 334 743 170 61 8.9 3.1
448190 Otherclothing stores . ...ovvveiviiiiiiiiiiiinnnennn, 6 4 334 743 170 61 8.9 3.1
451 Sporting goods, hobby, book, and music stores ............... 57 70 801 10 078 2 566 627 6.3 9.1
4511 Sporting goods, hobby, and musical instrument stores ....... 43 55 268 8 441 2 150 480 7.3 11.7
45111 Sporting goods StOreS . v v vt v tveniennereeneeienennas 20 30 147 4 413 1078 290 4.2 20.9
451110 Sporting goods stores. . . 20 30 147 4 413 1078 290 4.2 20.9
4511101 General-line sporting goods stores . 7 25 743 3 691 944 231 2.2 23.7
4512 Book, periodical, and music stores . 14 15 533 1637 416 147 2.9 -
45121 Book stores and news dealers . .. 8 9 062 904 229 70 1.9 -
4512112 Specialty book stores ........coiiiiiiiiiiiiiiii 4 D D D b D D
452 General merchandise stores ..........covviiiiiiiiiiinn, 23 428 290 39 405 9 332 2 118 2 9
4529 Other general merchandise stores ..................oouel. 14 D D D g D D

See footnotes at end of table.
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Table 2. Summary Statistics for Metropolitan and Micropolitan Statistical Areas: 2002 —Con.

[Includes only establishments of firms with payroll.

For meaning of abbreviations and symbols, see introductory text.

For explanation of terms, see Appendix A. For definitions and hierarchy of
metropolitan and micropolitan statistical areas (CSAs, MeSAs, MiSAs, and MDs), see Appendix E. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling
error, nonsampling error, and definitions, see note at end of table]

Paid Percent of sales—
NAICS employees for

d Geographic area and kind of business ) pay period From

code Estab- Annual First-quarter including admini-

lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

BILLINGS, MT METROPOLITAN STATISTICAL AREA
—Con.
44-45 Retail trade—Con.
453 Miscellaneous store retailers .............coiiiiiiiiiiiin.. 111 92 459 13 487 3 142 777 17.2 6.1
4532 Office supplies, stationery, and gift stores. . . 42 32 323 4 454 1 050 269 1.4 9.7
45321 Office supplies and stationery stores ..... .. 9 21 742 2 931 686 124 - 6.1
453210 Office supplies and stationery stores ... 9 21 742 2 931 686 124 - 6.1
4533 Used merchandise stores .............. .. 15 5 521 1413 362 137 34.8 2
45331 Used merchandise stores ... 15 5 521 1413 362 137 34.8 2
453310 Used merchandise stores . 15 5 521 1413 362 137 34.8 2
4539 Other miscellaneous store retailers 44 D D D e D D
45391 Pet and pet supplies stores .. 6 5 677 772 161 54 7.7 2.3
453910 Pet and pet supplies stores ......... 6 5 677 772 161 54 7.7 2.3
45393 Manufactured (mobile) home dealers .... 6 21 525 1 955 430 75 36.8 2.6
453930 Manufactured (mobile) home dealers .. .. 6 21 525 1 955 430 75 36.8 2.6
45399 All other miscellaneous store retailers .................... 26 D D D c D D
454 Nonstoreretailers ... 40 29 146 4 109 968 212 1.2 1.0
4543 Direct selling establishments ........cooviiiiiiiiiiiiinnne, 31 22 876 3 124 767 164 10.2 1.2
454319 Other fueldealers ..........cooviiiiiiiiiiiiiiiiinin., 1 D D D a D D
45439 Other direct selling establishments. . . .. 25 17 832 2 604 642 143 12.6 9
454390 Other direct selling establishments..................... 25 17 832 2 604 642 143 12.6 9
BOZEMAN, MT MICROPOLITAN STATISTICAL AREA
44-45 Retailtrade ..................... 538 1103 191 113 628 25 745 5 695 14.9 4.3
441 Motor vehicle and parts dealers .. 54 252 345 20 085 4 440 757 8.5 4.4
4412 Other motor vehicle dealers......................e .. 14 33 017 3 297 796 149 121 30.3
44122 Motorcycle, boat, and other motor vehicle dealers .. 11 31 377 2 824 694 134 11.6 27.8
441221 Motorcycledealers ........ccovvviiiniiinninnns .. 6 23 321 2 250 499 100 6.6 37.4
441229 All other motor vehicledealers ...............ocoiuints 5 8 056 574 195 34 26.0 -
442 Furniture and home furnishings stores ...........coocviinans 43 49 927 6 020 1324 256 41.6 A
4421 Furniture stores ..ot 13 29 532 3 055 695 120 58.4 -
44211 Furniture stores .......cooviuiiiiiiiiiiiiiiii i 13 29 532 3 055 695 120 58.4 -
442110 Furniture stores .......ovviiiiiiiiiiiiiiiiiiii i 13 29 532 3 055 695 120 58.4 -
4422 Home furnishings stores.......ooviiiniiiiiiiiiiiinnenn. 30 20 395 2 965 629 136 17.3 3
44229 Other home furnishings stores .........cvveiiiiinnen.. 19 9 002 1 429 300 82 14.9 5
443 Electronics and appliance stores .........coveviuiiiiinennnns 22 29 832 3 303 729 137 7.5 20.1
4431 Electronics and appliance stores ..............c.coviinine. 22 29 832 3 303 729 137 75 20.1
44311 Appliance, television, and other electronics stores ......... 19 D D [} D D
443111 Household appliance stores.........coovviiniiiinnnn 8 21 052 1768 431 66 1.6 28.4
444 Building material and garden equipment and supplies dealers ... 64 140 524 16 428 3 986 604 11.6 8.4
4441 Building material and supplies dealers...................... 57 114 820 13 771 3 526 494 141 10.3
44419 Other building material dealers ..........c.covvivininenen 39 90 593 10 438 2 765 334 11.6 13.0
444190 Other building material dealers . .. 39 90 593 10 438 2 765 334 11.6 13.0
4442 Lawn and garden equipment and supplies stores ............ 7 25 704 2 657 460 110 7 -
44422 Nursery, garden center, and farm supply stores ........... 6 D D D b D D
444220 Nursery, garden center, and farm supply stores ......... 6 D D D b D D
445 Food and beverage stores ...........coovviniiiiiiiiiiinin.. 34 142 310 15 456 3 563 917 16.5 9
446 Health and personal care stores .......ovviiiiiiniiinnnnnnns 22 26 878 4 423 1 099 183 44 .4 17.7
447 Gasoline stations . ......coovviiiiiiiienn. 40 90 473 4 338 987 338 12.3 5.4
44711 Gasoline stations with convenience stores . 32 72 416 3 421 777 277 12.0 6.7
447110 Gasoline stations with convenience stores . 32 72 416 3 421 777 277 12.0 6.7
448 Clothing and clothing accessories stores ..................... 64 40 743 5 505 1383 420 14.0 1.3
4481 []1o] (311 T JE=] (o =P 45 32 416 4 271 1 092 348 15.2 1.5
44819 Otherclothing stores ......covviiiiiiiiiiiiiiiiiiiinnn, 7 3 243 489 130 37 27.6 25
448190 Otherclothing stores . .....ocovviiiii i, 7 3 243 489 130 37 27.6 25
451 Sporting goods, hobby, book, and music stores ............... 61 55 558 7 355 1 632 639 221 1.8
4511 Sporting goods, hobby, and musical instrument stores ....... 51 38 047 5 368 1270 443 30.2 2.7
45111 Sporting goods StOres . .o vvu vt iiiiii i 36 27 843 4 018 964 318 315 3.6
451110 Sporting goods stores . ............. .. 36 27 843 4 018 964 318 315 3.6
4511101 General-line sporting goods stores 10 13 749 1617 386 133 18.1 -
4512 Book, periodical, and music Stores . ......oeviiiiiiiiiinanns 10 17 511 1987 362 196 4.4 -
45121 Book stores and news dealers ..........oiiiiiiiiiiinn., 7 D D D c D D
4512113 College book stores. ....ovvviiiiiiiiiiiiiiinninnns 1 D D D b D D
452 General merchandise stores ........oovviiiiiiiiiiiiiiinnn 10 166 187 14 340 3 415 710 11 1.4
See footnotes at end of table.

Retail Trade—Geo. Area Series Montana 5

U.S. Census Bureau, 2002 Economic Census



Table 2. Summary Statistics for Metropolitan and Micropolitan Statistical Areas: 2002 —Con.

[Includes only establishments of firms with payroll.

For meaning of abbreviations and symbols, see introductory text.

For explanation of terms, see Appendix A. For definitions and hierarchy of
metropolitan and micropolitan statistical areas (CSAs, MeSAs, MiSAs, and MDs), see Appendix E. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling
error, nonsampling error, and definitions, see note at end of table]

Paid Percent of sales—
NAICS employees for
d Geographic area and kind of business ) pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
BOZEMAN, MT MICROPOLITAN STATISTICAL AREA
—Con.
44-45 Retail trade—Con.
453 Miscellaneous store retailers . .......covvviiiii i 94 79 433 13 264 2 490 592 39.4 2.4
4532 Office supplies, stationery, and gift stores................... 35 D D D e D D
45321 Office supplies and stationery stores ............c.oovuenn. 4 D D D b D D
453210 Office supplies and stationery stores . 4 D D D b D D
45322 Gift, novelty, and souvenir stores ...... .. 31 34 327 7 845 1189 211 77.2 3.2
453220 Gift, novelty, and souvenirstores ...........coveiuenn.. 31 34 327 7 845 1189 211 77.2 3.2
4539 Other miscellaneous store retailers ............cooiiiinnnn 34 D D D c D D
45392 Artdealers ......vuiiiiiiiiiiiiii i 8 7 897 954 175 27 9.8 6.3
453920 Artdealers ........oiiiiiiiiiiinn, 8 7 897 954 175 27 9.8 6.3
45393 Manufactured (mobile) home dealers .... 6 12 293 922 269 40 4.3 -
453930 Manufactured (mobile) home dealers .. .. 6 12 293 922 269 40 4.3 —
45399 All other miscellaneous store retailers .................... 17 D D D b D D
454 Nonstoreretailers ..........cooiiiiiiiiiiiiiiiiiiiiiii 30 28 981 3 111 697 142 20.7 6.1
4543 Direct selling establishments . ..........cooovviiiiiiiiae, 19 16 335 1 692 390 75 2.9 3.7
454311 Heating oildealers..........covviuvviinnens 1 D D D a D D
454312 Liquefied petroleum gas (bottled gas) dealers .. 4 7 522 836 207 30 — 6.1
454319 Other fueldealers .........coviiiiiiiiiiiiiiiiinin.s 1 D D D a D D
BUTTE-SILVER BOW, MT MICROPOLITAN
STATISTICAL AREA
44-45 Retailtrade ..........ccooiiiiiiiiiiiiiiii i 193 432 660 39 273 9 146 2 152 18.1 2.2
441 Motor vehicle and parts dealers ..........ccoevviiiiinennnn. 26 124 199 8 215 1 830 372 32.6 -
4412 Other motor vehicledealers..........coovvviiiiiiiiinnns 5 12 053 677 135 27 17.7 -
44122 Motorcycle, boat, and other motor vehicle dealers .. 3 D D D a D D
441221 Motorcycle dealers ........ccovviiiiiiinennnn. 3 D D D a D D
442 Furniture and home furnishings stores ... 13 11 123 1 588 381 92 65.4 -
443 Electronics and appliance Stores .........ccvviiueiennneennns 9 7 843 636 138 27 19.5 32.3
444 Building material and garden equipment and supplies dealers ... 16 22 008 2 817 561 98 27.0 3.8
445 Food and beverage Stores . .....cvuevveiniiieineinennennnns 15 38 782 5173 1 436 310 8.2 -
4452 Specialty f00d StOres....vvveiiiiii ittt 5 D D D b D D
446 Health and personal care stores ........coovvvevinenuennennnns 15 11 871 1 887 463 91 13.3 3.0
447 Gasolinestations ..ot 21 68 872 3 442 768 234 5.1 -
448 Clothing and clothing accessories stores ..........ccveveuenn. 21 26 750 2 466 597 157 27.8 -
4481 {03101 (311 T =] o= 12 23 330 1 951 475 126 271 -
451 Sporting goods, hobby, book, and music stores ............... 17 9 471 1116 306 100 259 1.0
452 General merchandise stores ..........covvviiiiiiiiiiiiinn, 6 D D D e D D
453 Miscellaneous store retailers . .......coovviiiin i 28 D D D c D D
45321 Office supplies and stationery stores ... .. 3 8 016 793 190 41 - 27.2
453210 Office supplies and stationery stores .............oou. 3 8 016 793 190 41 - 27.2
4539 Other miscellaneous store retailers ..............covviunn. 8 D D D b D D
45399 All other miscellaneous store retailers .................... 3 D D D b D D
454 Nonstore retailers 6 8 860 853 200 33 17.7 24.0
GREAT FALLS, MT METROPOLITAN STATISTICAL
AREA
44-45 Retailtrade ...........cooiiiiiiiiiiiiiiiii i 431 1 011 663 105 184 25 101 5 552 4.2 3.8
441 Motor vehicle and parts dealers ..........ccoviiiiiiiiinnns 70 297 725 23 762 5 614 936 57 1.7
44112 Used car dealers ........... .. 17 D D D c D D
441120 Used car dealers 17 D D D c D D
4412 Other motor vehicle dealers..............cooiiiiiiiiian, 9 31 949 2171 557 89 13.3 -
44122 Motorcycle, boat, and other motor vehicle dealers 6 D D D b D D
441221 Motorcycle dealers .......... 4 17 641 876 192 44 241 -
442 Furniture and home furnishings stores ............c.oveinen. 27 24 348 3 455 780 159 19.8 6.8
4421 Fumniture stores .......ooiiiiiiiiiiiiiii i 13 15 016 1871 427 90 22.4 10.7
44211 Furniture stores ......cooviuiiiiiiiiiiiiiiii i 13 15 016 1871 427 90 22.4 10.7
442110 Furniture stores .......cooiiuiiiiiiiiiiiiiiiiiiiiiie 13 15 016 1871 427 90 22.4 10.7
443 Electronics and appliance stores .........ccvviiuiieiinnnennn 21 18 975 2721 706 125 3.4 15.5
4431 Electronics and appliance stores .........ccvevvuiiniinann. 21 18 975 2 721 706 125 3.4 15.5
44311 Appliance, television, and other electronics stores 16 16 060 2 200 578 92 4.0 18.3
444 Building material and garden equipment and supplies dealers ... 42 118 138 13 751 3 218 582 4.2 7.2
4441 Building material and supplies dealers.............c.ccouenn. 32 80 409 11 042 2 570 456 31 2
44419 Other building material dealers ...........coovviiiiinan.. 25 53 456 7 898 1 836 322 31 3
444190 Other building material dealers .. 25 53 456 7 898 1 836 322 31 3
4442 Lawn and garden equipment and supplies stores ... 10 37 729 2 709 648 126 6.7 22.0
44422 Nursery, garden center, and farm supply stores .. 10 37 729 2 709 648 126 6.7 22.0
444220 Nursery, garden center, and farm supply stores .. 10 37 729 2 709 648 126 6.7 22.0

See footnotes at end of table.
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Table 2. Summary Statistics for Metropolitan and Micropolitan Statistical Areas: 2002 —Con.

[Includes only establishments of firms with payroll.

For meaning of abbreviations and symbols, see introductory text.

For explanation of terms, see Appendix A. For definitions and hierarchy of
metropolitan and micropolitan statistical areas (CSAs, MeSAs, MiSAs, and MDs), see Appendix E. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling
error, nonsampling error, and definitions, see note at end of table]

Paid Percent of sales—
NAICS ) ) ) employees for
code Geographic area and kind of business Estab- Annual First-quarter p?Xc?fé:gg ad’:rl;?nrir]
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
GREAT FALLS, MT METROPOLITAN STATISTICAL
AREA—Con.
44-45 Retail trade—Con.
445 Food and beverage stores .......ovvviiiiiiiiiiiiiiiiiinnns 36 92 978 10 809 2 584 607 2.0 4
446 Health and personalcare stores .......covviiiiiiininnnennns 28 43 177 10 849 2 578 533 2.2
4461 Health and personal care stores .........oevvevinennennenn. 28 43 177 10 849 2 578 533 2.2
44619 Other health and personal care stores............cooouuen. 10 14 315 5 704 1 365 371 - 5.0
446199 All other health and personal care stores . 6 12 804 5 511 1 320 352 - -
447 Gasoline stations .........cocvviiiiiininn. 44 89 196 4 827 1112 325 9.2 12.8
44711 Gasoline stations with convenience stores .. 30 74 847 3 962 876 267 9.8 11.7
447110 Gasoline stations with convenience stores 30 74 847 3 962 876 267 9.8 1.7
448 Clothing and clothing accessories stores ... .. 42 26 569 3 843 995 298 4.8 2
4481 Clothing StOres . v v vei ittt 20 16 106 2 298 600 186 2.3
451 Sporting goods, hobby, book, and music stores ............... 33 32 471 4 429 1 009 352 6.7 11.6
4511 Sporting goods, hobby, and musical instrument stores ....... 25 22 623 3 195 721 246 54 16.5
4511101 General-line sporting goods stores. . . 5 12 448 1 567 313 102 - 26.1
4512 Book, periodical, and music stores...........ovvuiiiiinann. 8 9 848 1234 288 106 9.7 3
452 General merchandise stores ........ccovviiiiiiiiiiinin, 10 221 316 19 596 4 743 1182 - -
453 Miscellaneous store retailers ............coooviiiiiiiiiiin.. 54 30 015 4 423 1 069 303 5.7 8.1
4532 Office supplies, stationery, and gift stores. . . 20 15 717 2123 542 127 4.5 5.2
45321 Office supplies and stationery stores ..... .. 7 10 113 1 036 263 55 - -
453210 Office supplies and stationery stores ............cooouue. 7 10 113 1 036 263 55 - -
4539 Other miscellaneous store retailers ...................o... 21 10 304 1 203 256 85 6.4 3.4
45399 All other miscellaneous store retailers . .............ooo0n. 9 D D D b D D
454 Nonstore retailers ........ooviiiiiiiiiiiiiii i, 24 16 755 2 719 693 150 .6 9.4
4543 Direct selling establishments ..........coovviiiiiiiiiaee, 18 13 505 2 306 593 123 A A
45439 Other direct selling establishments . 15 11 614 1 967 498 108 2 A
454390 Other direct selling establishments. .. 15 11 614 1 967 498 108 2 A
HAVRE, MT MICROPOLITAN STATISTICAL AREA
44-45 Retailtrade ..........cooiiiiiiiiiiiiiiiiiiii it 88 157 434 15 351 3 667 921 20.2 1.7
441 Motor vehicle and parts dealers 15 48 143 3 980 901 146 43.6 -
442 Furniture and home furnishings stores ...........ccovuiinans 5 4 094 671 180 30 23.8 -
443 Electronics and appliance stores .........ccvviiuieiiiineeenns 5 4 552 668 210 34 34.8 -
444 Building material and garden equipment and supplies dealers ... 1 12 745 1153 277 76 37.9 13.5
445 Food and beverage Stores ......couvvvuiiiiiiiiniiiiiineinnns 9 30 487 3 458 834 207 3.9 A
446 Health and personal care stores . . 2 D D D a D D
447 Gasoline stations .......oviiiiiiiiii i 11 21 148 1841 373 163 3.2 23
448 Clothing and clothing accessories stores .........c.ccouvvvuenn. 12 4 031 628 176 51 8.9 2.2
451 Sporting goods, hobby, book, and music stores ............... 4 2 713 293 71 30 151 -
452 General merchandise stores ..........coovviiiiiiiiiiiinn, 3 D D D c D D
453 Miscellaneous store retailers .............ooiiiiiiiiiiiin.. 8 D D D b D D
454 Nonstore retailers 3 D D D a D D
HELENA, MT MICROPOLITAN STATISTICAL AREA
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiii i 322 670 735 70 118 16 680 3 644 9.0 4.5
441 Motor vehicle and parts dealers .. .. 46 192 429 15 960 3 868 506 1.1 2.8
4412 Other motor vehicledealers..........coovvuiiiiiiiiinnns 9 17 213 1 507 314 48 21.0 2
44122 Motorcycle, boat, and other motor vehicle dealers ......... 8 D D D b D D
441229 All other motor vehicle dealers ................oooveae. 2 D D D a D D
442 Furniture and home furnishings stores ............c.oovieinn. 23 18 689 2 817 680 124 241 8.2
443 Electronics and appliance stores .........ccvviiueiinnnennnns 20 17 039 1812 470 90 39.2 12.3
4431 Electronics and appliance stores 20 17 039 1812 470 90 39.2 12.3
444 Building material and garden equipment and supplies dealers ... 36 57 258 7 703 1 602 314 16.3 10.8
44419 Other building material dealers . 19 27 869 3 911 844 133 7.0 22.3
444190 Other building material dealers 19 27 869 3 911 844 133 7.0 22.3
445 Food and beverage Stores ......covvviiiiiiiiiiiiiiieinnns 26 85 923 9 368 2 241 589 7.8 21
446 Health and personal care stores ........ovvviniiiininneennnn 18 20 366 4 212 1 088 165 7.9
447 Gasoling StatiONS « v vvveeveieeineeennneeennnseennnnannnn 33 68 716 3 324 825 254 71 8.3
448 Clothing and clothing accessories stores ..........ccvueiuenn. 29 9 187 1 345 338 113 18.7 2.4
451 Sporting goods, hobby, book, and music stores ............... 25 24 749 3 310 755 272 10.6 5
4511 Sporting goods, hobby, and musical instrument stores ....... 18 18 517 2 473 555 198 13.4 7
452 General merchandise Stores ........covvvviiiniiiiiiiieennns 13 143 421 15 799 3 741 948 .3 1.7
See footnotes at end of table.
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Table 2. Summary Statistics for Metropolitan and Micropolitan Statistical Areas: 2002 —Con.

[Includes only establishments of firms with payroll.

For meaning of abbreviations and symbols, see introductory text.

For explanation of terms, see Appendix A. For definitions and hierarchy of
metropolitan and micropolitan statistical areas (CSAs, MeSAs, MiSAs, and MDs), see Appendix E. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling
error, nonsampling error, and definitions, see note at end of table]

Paid Percent of sales—
NAICS employees for

d Geographic area and kind of business . pay period From

code Estab- Annual First-quarter including admini-

lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

HELENA, MT MICROPOLITAN STATISTICAL AREA—
Con.
44-45 Retail trade—Con.
453 Miscellaneous store retailers ............ . 36 22 213 2 787 650 184 16.4 12.8
45321 Office supplies and stationery stores ... 2 D D D b D D
453210 Office supplies and stationery stores . 2 D D D b D D
4539 Other miscellaneous store retailers ...... 14 11 670 941 218 74 5.5 20.6
45399 All other miscellaneous store retailers . . 8 D D D b D D
454 Nonstore retailers ........ooiiiiiiiiiiiiiiiiiiiiiiiiiinans 17 10 745 1 681 422 85 22.3 1.0
KALISPELL, MT MICROPOLITAN STATISTICAL AREA

44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 515 1025 123 98 209 22 453 5 051 14.5 6.0
441 Motor vehicle and parts dealers ..........ccoviiiiiiiiniinns 73 264 974 21 047 4 822 753 21.6 6.2
44112 Used car dealers .. 18 44 830 3 172 701 112 57.8 1.2
441120 Usedcardealers .......covviiiiniiininiininineninnn 18 44 830 3 172 701 112 57.8 1.2
4412 Other motor vehicle dealers.............cooviiiiiiiiaen, 11 26 732 1 626 336 60 26.1 .6
44121 Recreational vehicle dealers .................coooint. 7 19 286 1 087 234 42 36.2 .8
441210 Recreational vehicle dealers ................... 7 19 286 1 087 234 42 36.2 .8
44122 Motorcycle, boat, and other motor vehicle dealers .. 4 7 446 539 102 18 - -
442 Furniture and home furnishings stores ................ .. 34 30 499 3 838 827 180 29.2 5.4
4421 Furniture stores ................ 12 18 272 2 479 524 101 18.0 -
44211 Furniture stores ... 12 18 272 2 479 524 101 18.0 -
442110 Furniture stores .... 12 18 272 2 479 524 101 18.0 -
4422 Home furnishings stores......ooviiiiiiiiiiiiiiinnenn. 22 12 227 1 359 303 79 45.8 13.6
443 Electronics and appliance stores .........ccvevveiiiiinennnns 21 23 168 2 818 666 135 13.9 19.4
4431 Electronics and appliance stores ..............c.coviinin. 21 23 168 2 818 666 135 13.9 19.4
44311 Appliance, television, and other electronics stores ......... 16 18 839 2 186 503 107 7.0 16.4
444 Building material and garden equipment and supplies dealers ... 70 144 326 17 593 3 781 758 6.7 21.3
4441 Building material and supplies dealers.............coovuuet. 59 128 700 15 650 3 456 642 6.9 221
44413 Hardware stores ..........cooviiiiiiiiiiiiiiinnnan, 10 26 433 3 895 812 189 9.0 -
444130 Hardware stores . 10 26 433 3 895 812 189 9.0 -
44419 Other building material dealers . 40 45 734 6 703 1 492 242 14.3 4.2
444190 Other building material dealer 40 45 734 6 703 1 492 242 14.3 4.2
4442 Lawn and garden equipment and supplies stores ............ 11 15 626 1943 325 116 51 15.0
44422 Nursery, garden center, and farm supply stores ........... 9 D D D c D D
444220 Nursery, garden center, and farm supply stores ......... 9 D D D c D D
445 Food and beverage stores ...........coovviniiiiiiiiiinin.. 34 162 376 16 376 3 779 884 9.3 -
4452 Specialty f00d StOres....vvviiiiiiii ittt 8 2 957 972 223 38 4 -
446 Health and personal care stores ........covvvuiiiineieennns 25 26 986 3 755 914 176 32.9 1.0
44619 Other health and personal care stores. . .. 10 8 026 1 450 335 61 18.7 3.3
446191 Food (health) supplement stores ..........ccvvvueennnn 8 D D D b D D
447 Gasoline stations . .......coovviiiiiiiienn. 44 93 119 4 876 1118 350 26.2 3
44711 Gasoline stations with convenience stores .. 37 80 892 4 012 914 296 28.4 .3
447110 Gasoline stations with convenience stores .............. 37 80 892 4 012 914 296 28.4 .3
448 Clothing and clothing accessories stores ...........couvvvueen. 40 18 017 2 226 559 208 20.1 6.0
451 Sporting goods, hobby, book, and music stores ............... 46 32 789 4 392 1 042 292 9.5 3.2
4511 Sporting goods, hobby, and musical instrument stores ....... 33 26 422 3 692 878 230 9.1 2
4511101 General-line sporting goods stores................... 5 D D D c D D
452 General merchandise stores ........ooviiiiiiiiiiiiiinnn 10 169 905 14 190 3 355 754 - .5
453 Miscellaneous store retailers . .......covvviiiin i 92 42 199 4 969 1 058 382 30.4 3.1
4532 Office supplies, stationery, and gift stores................... 30 17 771 1769 397 128 38.3 2.0
45321 Office supplies and stationery stores ...........coovvueen. 4 D D D b D D
453210 Office supplies and stationery stores .............coooue 4 D D D b D D
4533 Used merchandise stores ............coeviiiiiininenann. 14 6 301 1 039 243 118 12.6 3.1
45331 Used merchandise stores ... 14 6 301 1 039 243 118 12.6 3.1
453310 Used merchandise stores . 14 6 301 1 039 243 118 12.6 3.1
4539 Other miscellaneous store retailers ............coviiiinnnn 36 15 617 1 656 304 89 291 4.0
45392 14 3 014 323 50 21 40.3 9.4
453920 14 3 014 323 50 21 40.3 9.4
45399 14 D D D b D D
454 26 16 765 2 129 532 179 12.3 18.4
4543 20 15 050 1821 444 163 1.7 20.5

See footnotes at end of table.
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Table 2. Summary Statistics for Metropolitan and Micropolitan Statistical Areas: 2002 —Con.

[Includes only establishments of firms with payroll.

For meaning of abbreviations and symbols, see introductory text.

For explanation of terms, see Appendix A. For definitions and hierarchy of

metropolitan and micropolitan statistical areas (CSAs, MeSAs, MiSAs, and MDs), see Appendix E. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling
error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS employees for

d Geographic area and kind of business . pay period From

code Estab- Annual First-quarter including admini-

lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

MISSOULA, MT METROPOLITAN STATISTICAL AREA
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 557 1 525 115 149 557 34 284 7 888 6.7 2.8
441 Motor vehicle and parts dealers ..........coveviiiiiinennen. 82 452 371 35 172 7 637 1 205 3.4 1.8
4411 Automobile dealers 32 320 201 18 128 3 988 604 2.7 7
4412 Other motor vehicle dealers.............oooiiiiiiiiiann, 14 84 806 7 531 1 343 275 5.9 -
44121 Recreational vehicle dealers ...................cooaae 4 64 816 5 280 966 203 15 -
441210 Recreational vehicle dealers ................... 4 64 816 5 280 966 203 1.5 -
44122 Motorcycle, boat, and other motor vehicle dealers .. 10 19 990 2 251 377 72 20.2 -
441221 Motorcycledealers ........ccovvviiiiiinninnes .. 4 D D D b D D
441229 All other motor vehicle dealers ...........coovvuiinennn, 3 D D D a D D
4413 Automotive parts, accessories, and tire stores............... 36 47 364 9 513 2 306 326 41 125
44131 Automotive parts and accessories stores ................. 24 32 005 6 246 1 528 205 6.0 17.6
441310 Automotive parts and accessories stores ............... 24 32 005 6 246 1 528 205 6.0 17.6
442 Furniture and home furnishings stores ...........coovuiinans 36 42 534 6 604 1 522 265 30.4 2.0
4421 Furniture stores ... 11 18 309 3 125 838 126 26.7 4.3
44211 Furniture stores ... 1 18 309 3 125 838 126 26.7 4.3
442110 Furniture stores . 11 18 309 3 125 838 126 26.7 4.3
4422 Home furnishings stores........coviiiiiiiiiiiiiiniinnn, 25 24 225 3 479 684 139 33.2 .3
44229 Other home furnishings stores .........cvvviiiiinnenn. 14 8 676 1 054 165 68 21.2 -
443 Electronics and appliance stores .........coveviuiiuiinennnns 23 86 032 7 696 1786 309 2.0 A
4431 Electronics and appliance stores ..............cooiinine. 23 86 032 7 696 1786 309 2.0 A
44311 Appliance, television, and other electronics stores 15 72 222 5 941 1 357 238 2.4 —
443111 Household appliance stores................ 5 D D D b D D
443112 Radio, television, and other electronics stores . . 10 D D D c D D
44312 Computer and software stores ................. .. 7 D D D b D D
443120 Computer and software stores .........cevvvineinennn. 7 D D D b D D
444 Building material and garden equipment and supplies dealers ... 47 124 116 15 205 3 497 656 6.5 3.6
4441 Building material and supplies dealers...............coueen. 38 D D D f D D
44419 Other building material dealers ...........c.oovviiiinann. 26 52 991 6 440 1613 229 6.1 8.5
444190 Other building material dealers ...........cocviiinen., 26 52 991 6 440 1613 229 6.1 8.5
4442 Lawn and garden equipment and supplies stores ............ 9 D D D c D D
44422 Nursery, garden center, and farm supply stores ........... 6 D D D c D D
444220 Nursery, garden center, and farm supply stores ......... 6 D D D c D D
445 Food and beverage stores .......oveiiiiiiiiiiiiiieiinneenns 42 152 310 18 006 4 414 1 055 8.0 10.6
4452 Specialty food Stores......oovviiiiiiiiiiiii i 12 D D D b D D
446 Health and personal care stores ............cooivieiiiinin.. 32 28 230 5197 1277 225 14.6 9
4461102 Proprietary stores .......ciiiiiiiiiiii i 1 D D D b D D
447 Gasoline stations . ....vvvvii it 56 150 489 8 493 1990 715 18.5 2.1
4471 Gasoline stations .. ..vvvu vttt 56 150 489 8 493 1 990 715 18.5 21
44711 Gasoline stations with convenience stores ................ 35 80 555 4 442 1076 372 14.2 4.0
447110 Gasoline stations with convenience stores 35 80 555 4 442 1 076 372 14.2 4.0
44719 Other gasoline stations .. ...........couee. .. 21 69 934 4 051 914 343 235 -
447190 Other gasoline stations.......cooevieiiiiiinnnenn., 21 69 934 4 051 914 343 235 -
448 Clothing and clothing accessories stores ...........ccovvvuenn. 66 52 070 6 461 1 622 586 6.5 21
4481 Clothing StOreS v v v v v ettt aeenes 44 40 191 4 598 1139 466 5.1 5
451 Sporting goods, hobby, book, and music stores ............... 64 73 415 8 591 2 015 666 5.0 5
4511 Sporting goods, hobby, and musical instrument stores ....... 50 47 264 5 610 1 309 412 6.8 6
45111 Sporting goods StOreS ..o vvetiiiini i 27 35 789 4 063 947 275 7.2 5
451110 Sporting goods stores .. ... ..ouen.. 27 35 789 4 063 947 275 7.2 5
4511101 General-line sporting goods stores 9 25 246 2 691 644 175 3.8 -
4512 Book, periodical, and music stores..........coevvuiiiiinenn. 14 26 151 2 981 706 254 1.9 A
45121 Book stores and news dealers ..............oiiiiiin, 9 18 735 1912 455 160 2.7 2
451211 Book stores 8 D D D c D D
4512113 College book stores 1 D D D c D D
452 General merchandise stores ..........c.coiiiiiiiiiiiiinn, 17 302 048 29 879 6 676 1 646 1.0 -
4529 Other general merchandise stores .........ocvvviniieinnnn 9 D D D f D D
453 Miscellaneous store retailers . ........oooviiniiiiiiiinan. 67 42 397 5 346 1218 446 171 13.8
4532 Office supplies, stationery, and gift stores................... 18 12 501 1 442 357 154 8.5 7.5
45321 Office supplies and stationery stores ............c.ocvuenn. 2 D D D b D D
453210 Office supplies and stationery stores ...............o... 2 D D D b D D
4539 Other miscellaneous store retailers ........................ 28 D D D c D D
45391 Pet and pet supplies stores ......ovveiiiiiiiiiiiiiiinnn, 4 5 419 660 143 58 10.0 13.8
453910 Pet and pet supplies stores 4 5 419 660 143 58 10.0 13.8
45392 Artdealers ................ 8 1 559 350 92 27 15.4 5.3
453920 Art dealers . 8 1 559 350 92 27 15.4 5.3
45399 All other miscellaneous store retailers . . 1 D D D b D D
See footnotes at end of table.
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Table 2. Summary Statistics for Metropolitan and Micropolitan Statistical Areas: 2002 —Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For definitions and hierarchy of
metropolitan and micropolitan statistical areas (CSAs, MeSAs, MiSAs, and MDs), see Appendix E. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling
error, nonsampling error, and definitions, see note at end of table]

Paid Percent of sales—
NAICS employees for
d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
MISSOULA, MT METROPOLITAN STATISTICAL AREA
—Con.
44-45 Retail trade—Con.
454 Nonstoreretailers ...l 25 19 103 2 907 630 114 9.2 13.2
4543 Direct selling establishments . ..........cooiiiiiiiiiina, 22 17 110 2 544 538 97 5.9 14.7
45439 Other direct selling establishments....................... 18 13 481 1 947 401 72 7.4 18.6
454390 Other direct selling establishments..................... 18 13 481 1 947 401 72 7.4 18.6

1Includes sales information obtained from administrative records of other federal agencies.
2Includes sales information that was imputed based on historic data, administrative data, industry averages, or other statistical methods.

Note: The data in this table are based on the 2002 Economic Census. To maintain confidentiality, the Census Bureau suppresses data to protect the identity of any business or individual. The

census results in this table contain nonsampling error. Data users who create their own estimates using data from this table should cite the Census Bureau as the source of the original data only. See
also explanation of terms and geographic definitions. For the full technical documentation, see Appendix C.
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Table 3. Summary Statistics for Counties: 2002

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Paid Percent of sales—
NAICS ) ) ) employees for
code Geographic area and kind of business Estab- Annual First-quarter p?Xc?fé:gg ad’:rl;?nrir]
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
BEAVERHEAD
44-45 Retailtrade ..ottt 61 86 233 7 312 1 709 427 19.1 2.2
441 Motor vehicle and parts dealers .........ccoviiiiiiiiinnns 8 16 204 1715 373 70 35.1 -
442 Furniture and home furnishings stores ...........c.ovvieinen. 3 D D D a D D
44229 Other home furnishings stores .........cvveiiuiiiennen.. 3 D D D a D D
443 Electronics and appliance stores .........covevieiiiiinennnn. 3 818 60 20 10 81.4
444 Building material and garden equipment and supplies dealers ... 8 D b D D
4441 Building material and supplies dealers................o.oe.. 4 D D b D D
4442 Lawn and garden equipment and supplies stores ............ 4 11 241 980 139 32 - -
44422 Nursery, garden center, and farm supply stores ........... 4 11 241 980 139 32 - -
444220 Nursery, garden center, and farm supply stores ......... 4 11 241 980 139 32 - -
445 Food and beverage Stores . .....cvveviinineinneniennennens 4 D D D c D D
446 Health and personal care stores ........coovvvevineiuennennnns 2 D D D a D
447 Gasoline stations ........coviiiiiiiiiiiiiiiii i 9 13 739 685 151 57 18.4 7.3
448 Clothing and clothing accessories stores ..................... 5 3 326 319 65 24 12.9 -
44819 Other clothing stores ............... 1 D D a D D
448190 Other clothing stores 1 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 6 1 079 90 17 18 35.4 315
452 General merchandise Stores .........ccovviiiiiiiiiininainn, 2 D D D b D D
45299 All other general merchandise stores. .. .. 2 D D D b D D
452990 All other general merchandise stores.............ouuee. 2 D D D b D D
453 Miscellaneous store retailers ...........oovviiiiiiiiiiiiin.. 8 D D D a D D
454 Nonstoreretailers ..........cooiiiiiiiiiiiiiiiiiiiiiiii 3 D D D a D D
4543 Direct selling establishments ...........cooovviiiiiiiiaen, 2 D D D a D D
45439 Other direct selling establishments....................... 1 D D D a D D
454390 Other direct selling establishments..................... 1 D D D a D D
BIG HORN
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiii i 45 56 924 5 695 1214 361 13.2 3.9
441 Motor vehicle and parts dealers .........ccoviiiiiiiinnninnns 3 8 186 869 188 43 - -
442 Furniture and home furnishings stores ............covviviinns 1 D D D a D D
443 Electronics and appliance stores .........ccvviiuiiiiiinneenns 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 4 10 414 880 225 46 10.6 -
4442 Lawn and garden equipment and supplies stores ............ 1 D D D b D D
44422 Nursery, garden center, and farm supply stores ........... 1 D D D b D D
444220 Nursery, garden center, and farm supply stores ......... 1 D D D b D D
445 Food and beverage stores .......covvviiiiiiiiiiiiiniiininnns 7 D D D c D D
446 Health and personalcare stores .......covviiiviiiiennnneenns 1 D D D a D D
447 Gasoline stations .. ..o.vuviiiiiiii it 12 15 885 1 081 250 99 12.7 5.3
448 Clothing and clothing accessories stores ...........covvvuenn. 2 D D D a
451 Sporting goods, hobby, book, and music stores ............... 6 3 281 443 40 13 13.6 37.2
4511 Sporting goods, hobby, and musical instrument stores ....... 4 D D D a D D
452 General merchandise Stores ........oovvviiiiiiniiiniiinnns 2 D D D a D D
453 Miscellaneous store retailers .........c.ooviiiiiiiiiiiinans 4 1 559 273 38 27 45.6 -
454 Nonstoreretailers ...t 2 D D D a D D
BLAINE
44-45 Retailtrade ...........cooiiiiiiiiiiiiiiiii i 33 33 864 2 863 731 213 46.9 A1
441 Motor vehicle and parts dealers ...........cooviiiiiiiiinnes 10 12 085 740 179 47 84.8 2
441229 All other motor vehicle dealers ...........coovivininn, 1 D D D a D D
443 Electronics and appliance Stores .........ccvviiueiiinneeenns 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 4 1 750 155 43 10 100.0 -
445 Food and beverage stores .......ovvviiiiiiiiiiiiiiiiiinnns 8 7 670 774 184 57 46.8 -
446 Health and personal care stores . ......ovviiiiiiiinnnnnnnns 1 D D D a D D
447 Gasoline stations .........coooiiiiiiiiiiiiiiii i 5 8 678 750 227 76 1.5 -
448 Clothing and clothing accessories stores ..................... 1 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 1 D D D a D D
453 Miscellaneous store retailers . .......covvviiiiniiiiiiiiiinnns 1 D D D a D D
454 Nonstoreretailers ... 1 D D D a D D
See footnotes at end of table.
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Table 3. Summary Statistics for Counties: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS employees for
d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
BROADWATER
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 13 27 799 2 053 398 96 26.7 12.9
441 Motor vehicle and parts dealers ..........coveviuiiiiinennnn. 3 D D D b D D
4412 Other motor vehicle dealers. ... 1 D D D a D D
44122 Motorcycle, boat, and other motor vehicle dealers ......... 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 3 D D D a D D
4442 Lawn and garden equipment and supplies stores ............ 1 D D D a D D
44422 Nursery, garden center, and farm supply stores ........... 1 D D D a D D
444220 Nursery, garden center, and farm supply stores .. 1 D D D a D D
445 Food and beverage stores . .. 2 D D D b D D
447 Gasolinestations .........cooiiiiiiiiiiiiiiiiii i 2 D D D b D D
451 Sporting goods, hobby, book, and music stores ............... 1 D D D a D D
452 General merchandise stores ..........coovviiiiiiiiiiiinn, 1 D D D a D D
454 Nonstoreretailers ...........ooiiiiiiiiiiiiii i 1 D D D a D D
CARBON
44-45 Retailtrade ..ottt 64 50 037 5 412 1191 342 47.7 6.4
441 Motor vehicle and parts dealers ..........ccoviiiiiiiiniinns 7 9 702 621 150 27 65.9 10.5
442 Furniture and home furnishings stores ............c.cooveinen. 1 D D D b D D
443 Electronics and appliance stores .... 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 9 9 666 1110 218 63 31.2 -
4441 Building material and supplies dealers..............ccouetn. 6 5 849 840 165 48 51.6 -
445 Food and beverage stores 10 9 538 1142 250 64 74.3 3.1
446 Health and personal care stores ........c.oevvevieenuennennnns 2 D D D a D D
447 Gasoline stations .........cociiiiiiiiii it 7 8 043 525 117 50 7.8 18.6
448 Clothing and clothing accessories stores ..........ccvevenenn. 5 1 968 290 58 16 43.4 20.3
451 Sporting goods, hobby, book, and music stores ............... 4 968 206 57 26 41.0 -
452 General merchandise stores ........ooviiiiiiiiiiiiiieinenn 1 D D D a D D
453 Miscellaneous store retailers ... 13 2 296 271 56 27 52.7 -
454 Nonstoreretailers ..........cooiiiiiiiiiiiiiiiiiiiiiiii 4 2 911 255 54 19 41.2 -
CARTER
44-45 Retail trade 5 4 470 297 62 26 15.0 -
445 Food and beverage stores ......ovviiiiiiiiiniiennnnennns 2 D D D a D D
447 Gasoline stations .......oviviiiiiiii i 3 D D D a D D
CASCADE
44-45 Retailtrade .........coiviiiiiiiiiiiiiiii i 431 1 011 663 105 184 25 101 5 552 4.2 3.8
441 Motor vehicle and parts dealers ..........ccovvviiiiiiiiinnns 70 297 725 23 762 5 614 936 57 1.7
4411 Automobile dealers .......ooiiiiiiiiiiiiiii e 27 235 127 16 664 3 884 610 4.0 3
44112 Usedcardealers .........covviiiiiiiiiiiiiinininnnnn, 17 D D D c D D
441120 Used car dealers ....... 17 D D D c D D
4412 Other motor vehicle dealers. ... 9 31 949 2171 557 89 13.3 -
44121 Recreational vehicle dealers . 3 D D D b D D
441210 Recreational vehicle dealers . 3 D D D b D D
44122 Motorcycle, boat, and other motor vehicle dealers 6 D D D b D D
441221 Motorcycle dealers .........covviiiiiinnennnn. .. 4 17 641 876 192 44 241 —
441222 Boatdealers .........ooiiiiiiiiiiiiii i 2 D D D a D D
4413 Automotive parts, accessories, and tire stores............... 34 30 649 4 927 1173 237 1.2 14.0
44131 Automotive parts and accessories stores ................. 20 18 307 2 812 705 158 8.3 20.7
441310 Automotive parts and accessories stores . 20 18 307 2 812 705 158 8.3 20.7
44132 Tiredealers........cooviiiiiiniinnn, .. 14 12 342 2 115 468 79 15.5 41
441320 Tiredealers....ovuveniueineiinenininenenenennenens 14 12 342 2 115 468 79 15.5 4.1
442 Furniture and home furnishings stores ...........cooiiinann 27 24 348 3 455 780 159 19.8 6.8
4421 Furniture stores ......cooiiiiiiiiiiiiiiiiiii e 13 15 016 1871 427 90 22.4 10.7
44211 Furniture stores .......ooviiiiiiiiiiiiiiiiii i 13 15 016 1871 427 90 224 10.7
442110 Furniture stores .......ovviiiiiiiiiiiiiiiiiiii i 13 15 016 1871 427 90 224 10.7
4422 Home furnishings stores......oooiiiiniiiiiiiiinnnenn, 14 9 332 1 584 353 69 15.6 6
44221 Floor covering Stores ......ouvveiiiinerneeneennennenne,s 7 7 034 1241 268 37 20.7 -
442210 Floor covering stores ..... 7 7 034 1241 268 37 20.7 -
44229 Other home furnishings stores 7 2 298 343 85 32 - 23
443 Electronics and appliance stores ...........coovviiiiiininnn 21 18 975 2721 706 125 3.4 15.5
4431 Electronics and appliance stores .........ccvvevniiniinnnn. 21 18 975 2 721 706 125 3.4 15.5
44311 Appliance, television, and other electronics stores ......... 16 16 060 2 200 578 92 4.0 18.3
443111 Household appliance stores............coovuuen 6 8 571 1 092 279 43 7.5 32.2
443112 Radio, television, and other electronics stores . . 10 7 489 1108 299 49 - 25
44312 Computer and software stores .. 5 2 915 521 128 33 - -
443120 Computer and software store: 5 2 915 521 128 33 - -

See footnotes at end of table.
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Table 3. Summary Statistics for Counties: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS employees for
d Geographic area and kind of business ) pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
CASCADE—Con.
44-45 Retail trade—Con.
444 Building material and garden equipment and supplies dealers ... 42 118 138 13 751 3 218 582 4.2 7.2
4441 Building material and supplies dealers.............c.ccouenn. 32 80 409 11 042 2 570 456 31 2
44411 Home centers... 1 D D D b D D
444110 Home Centers ............. 1 D D D b D D
44419 Other building material dealers . . 25 53 456 7 898 1 836 322 3.1 3
444190 Other building material dealers ........... 25 53 456 7 898 1 836 322 31 .3
4442 Lawn and garden equipment and supplies stores ... 10 37 729 2 709 648 126 6.7 22.0
44422 Nursery, garden center, and farm supply stores .... 10 37 729 2 709 648 126 6.7 22.0
444220 Nursery, garden center, and farm supply stores .. 10 37 729 2 709 648 126 6.7 22.0
445 Food and beverage Stores ......cvvvvuiiiiiiiiiiiiiineinnns 36 92 978 10 809 2 584 607 2.0 4
4451 GIrOCETY SIOTES vt vttet et teenteneratenesanenneenennnnn 21 D D D f D D
44511 Supermarkets and other grocery (except convenience)
53 (0] (= 20 D D f D D
445110 Supermarkets and other grocery (except convenience)
SHOrES .ttt e 20 D D f D D
4452 Specialty food stores......oovviiiiiiiiiiiiiiiii i 9 2128 337 69 29 5.2 4.4
446 Health and personal care stores .. 28 43 177 10 849 2 578 533 3 2.2
4461 Health and personal care stores 28 43 177 10 849 2 578 533 3 2.2
44612 Cosmetics, beauty supplies, and perfume stores .......... 4 1 501 204 54 27 7.3 -
446120 Cosmetics, beauty supplies, and perfume stores . 4 1 501 204 54 27 7.3 —
44619 Other health and personal care stores............. 10 14 315 5 704 1 365 371 - 5.0
446191 Food (health) supplement stores ...... 4 1 511 193 45 19 - 47.7
446199 All other health and personal care stores . 6 12 804 5 511 1320 352 - -
447 Gasoline stations .......oovviiiiiiii i 44 89 196 4 827 1112 325 9.2 12.8
4471 Gasoline stations ........coiiiiii it 44 89 196 4 827 1112 325 9.2 12.8
44711 Gasoline stations with convenience stores ................ 30 74 847 3 962 876 267 9.8 11.7
447110 Gasoline stations with convenience stores .............. 30 74 847 3 962 876 267 9.8 1.7
448 Clothing and clothing accessories stores ...........covvvuenn. 42 26 569 3 843 995 298 4.8 2
4481 Clothing StOreS vt v vt vt iie ittt 20 16 106 2 298 600 186 2.3 -
4482102 Women'’s shoe stores ... 2 D D D a D D
4483 Jewelry, luggage, and leather goods stores ................. 1 5 205 823 209 48 17.4 1.2
451 Sporting goods, hobby, book, and music stores ............... 33 32 471 4 429 1 009 352 6.7 11.6
4511 Sporting goods, hobby, and musical instrument stores ....... 25 22 623 3 195 721 246 5.4 16.5
45111 Sporting goods stores. . . 12 14 320 1793 392 123 5.5 22.7
451110 Sporting goods stores .. ......ou.n 12 14 320 1793 392 123 5.5 22.7
4511101 General-line sporting goods stores . 5 12 448 1 567 313 102 - 26.1
45112 Hobby, toy, and game stores.......... 7 4 646 745 170 79 9.4 -
451120 Hobby, toy, and game stores............ 7 4 646 745 170 79 9.4 -
45113 Sewing, needlework, and piece goods stores. .. .. 4 D D D b D D
451130 Sewing, needlework, and piece goods stores............ 4 D D D b D D
4512 Book, periodical, and music Stores . ......oveiiiiiiiiiinannn 8 9 848 1234 288 106 9.7 3
45121 Book stores and news dealers . 6 D D D b D D
451211 Book stores.............. 6 D D D b D D
4512111 Book stores, general .. 5 D D D b D D
4512112 Specialty book stores ........c.oiiiiiiiina.n. 1 D D D a D D
45122 Prerecorded tape, compact disc, and record stores ........ 2 D D D b D D
451220 Prerecorded tape, compact disc, and record stores ...... 2 D D D b D D
452 General merchandise stores ..........c.ovviiiiiiiiiiiinn, 10 221 316 19 596 4 743 1182 - -
452111 Department stores (except discount department stores) . . 3 D D D e D D
4529 Other general merchandise stores .......covvvveeiennennnnn 4 D D D f D D
45291 Warehouse clubs and supercenters..........ccovvuueennn 2 D D D f D D
452910 Warehouse clubs and supercenters..........ccovvuuen. 2 D D D f D D
453 Miscellaneous store retailers ............ooviiiiiiiiiiiiin.. 54 30 015 4 423 1 069 303 5.7 8.1
4532 Office supplies, stationery, and gift stores................... 20 15 717 2123 542 127 4.5 5.2
45321 Office supplies and stationery stores ...........covvvuaen. 7 10 113 1 036 263 55 - -
453210 Office supplies and stationery stores . 7 10 113 1 036 263 55 - —
45322 Gift, novelty, and souvenir stores ...... .. 13 5 604 1 087 279 72 12.7 14.7
453220 Gift, novelty, and souvenirstores ..........ccoviiuinn. 13 5 604 1 087 279 72 12.7 14.7
4533 Used merchandise stores ........ccovviiiiiiiiiiiniinnen. 7 2 237 681 165 51 - 4.0
45331 Used merchandise stores .........covviiiiiiiiiiinnnn, 7 2 237 681 165 51 - 4.0
453310 Used merchandise stores .........covvviiiiniiiiinnnn 7 2 237 681 165 51 - 4.0
4539 Other miscellaneous store retailers ..............covuiuen. 21 10 304 1 203 256 85 6.4 3.4
45391 Pet and pet supplies stores .......ccvviiiiiiiiiiiiiinn., 3 2 769 404 91 29 125 1.1
453910 Pet and pet supplies stores 3 2 769 404 91 29 125 1.1
45392 Artdealers ................ 5 D D D a D D
453920 Artdealers .........ooiiiiiiiia, 5 D D D a D D
45399 All other miscellaneous store retailers .. 9 D D D b D D
454 Nonstore retailers .................ooue. 24 16 755 2719 693 150 .6 9.4
4543 Direct selling establishments . . . 18 13 505 2 306 593 123 A A
45439 Other direct selling establishments . 15 11 614 1 967 498 108 2
454390 Other direct selling establishments. .. 15 11 614 1 967 498 108 2

See footnotes at end of table.
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Table 3. Summary Statistics for Counties: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Paid Percent of sales—
NAICS ) ) ) employees for
code Geographic area and kind of businass Estab- Annual First-quarter p?Xc?fé:gg ad’:rl;?nrir]
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

CHOUTEAU
44-45 Retailtrade ...t 22 24 741 1847 422 113 55.1 13.7
441 Motor vehicle and parts dealers ..........ccoviiiiiiiininnns 5 D D D b D D
442 Furniture and home furnishings stores ............covviuvinns 2 D D D a D D
444 Building material and garden equipment and supplies dealers ... 3 1947 228 52 15 7.2 53.2
445 Food and beverage Stores .......ovvviiiiiiiiiiiiiiineinnns 4 3 553 400 88 25 90.6 -
446 Health and personal care stores ........coovvveiinenuennennnns 1 D D D a D D
447 Gasoline stations .......ovvviiiiiiii i 1 D D D a D D
448 Clothing and clothing accessories stores ..........ccvuevenenn. 1 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 2 D D D a D D
453 Miscellaneous store retailers . .......covvvviiiiiiiiiiiiiinnns 1 D D D a D D
454 Nonstoreretailers ..ot 2 D D D a D D
4543 Direct selling establishments ...........cooovviiiiiiiiaen, 2 D D D a D D
45439 Other direct selling establishments. . . 1 D D D a D D
454390 Other direct selling establishments. . . 1 D D D a D D

CUSTER
44-45 Retailtrade ..ottt 61 142 594 12 182 2 876 724 8.6 7.7
441 Motor vehicle and parts dealers .........covviiiieiinnnnnnnns 1 34 020 2 834 702 118 7.2 25.3
4412 Other motor vehicle dealers...............cooiiiiiinen, 1 D D D a D D
44122 Motorcycle, boat, and other motor vehicle dealers ......... 1 D D D a D D
442 Furniture and home furnishings stores ............c.cooveinen. 3 2 241 296 74 15 31.1 10.4
443 Electronics and appliance stores .........covevieiiiiinennen. 3 470 107 24 7 49.8 21.7
444 Building material and garden equipment and supplies dealers ... 7 15 740 1625 374 82 1.3 -
4441 Building material and supplies dealers.............covvuuee. 5 D D D b D D
4442 Lawn and garden equipment and supplies stores ............ 2 D b
44422 Nursery, garden center, and farm supply stores ........... 2 D D D b D D
444220 Nursery, garden center, and farm supply stores ......... 2 D D D b D D
445 Food and beverage stores ......ovveiiiiiiiiiiiniennnneenns 4 22 987 2 442 574 144 - -
446 Health and personal care stores .......ovviiiiiiinnnnnnnnns 3 D D D a D D
447 Gasoline stations .........oviiiiiiiiiiiiiiiii i 10 29 422 978 229 74 4.3 1.5
448 Clothing and clothing accessories stores ..........ccovvvuenn. 2 795 437 104 27 38.5 -
451 Sporting goods, hobby, book, and music stores ............... 5 2 753 382 83 50 83.1 -
4511 Sporting goods, hobby, and musical instrument stores ....... 5 2 753 382 83 50 83.1 -
452 General merchandise Stores .........ccvvviiiiiiiiiiiinein, 1 D D D c D D
453 Miscellaneous store retailers . .......oovviiiiiiiiiiiinnns 7 D D D b D D
454 Nonstore retailers .......oouiviiiiiiiiiiiiiiiiiiiiiiiinnns 1 D D D a D D

DANIELS
44-45 Retailtrade ..........ccooiiiiiiiiiiiiiiiiiiiiiiiiiii 16 20 009 1 346 320 89 19.2 A1
441 Motor vehicle and parts dealers ..........ccoviviiiiiiiinnns 4 5 014 352 90 20 9.5 5
444 Building material and garden equipment and supplies dealers ... 5 9 941 617 137 29 35 -
4442 Lawn and garden equipment and supplies stores ............ 4 D D D b D D
44422 Nursery, garden center, and farm supply stores ........... 4 D D D b D D
444220 Nursery, garden center, and farm supply stores ......... 4 D D D b D D
445 Food and beverage stores . .....cvuvevevniiieineniennennnns 2 D D D a D D
446 Health and personal care stores ........coovievieenuennennens 1 D D D a D D
447 Gasoline stations .. ..o.vuviiiiiiii i 1 D D D a D D
448 Clothing and clothing accessories Stores ..........ccvuveeuenn. 1 D D D a D D
453 Miscellaneous store retailers . ......covvviiiiniiiiiiiiiinnns 2 D D D a D D

See footnotes at end of table.
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Table 3. Summary Statistics for Counties: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS ) ) ) employees for
code Geographic area and kind of businass Estab- Annual First-quarter p?Xc?fé:gg ad’:rl;?nrir]
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

DAWSON
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 55 74 732 7 414 1798 467 325 1.8
441 Motor vehicle and parts dealers ..........coveviuiiiiinennnn. 12 24 391 1 908 400 76 53.8 1.7
442 Furniture and home furnishings stores ...........ccoiuiinnns 2 D D D a D D
443 Electronics and appliance stores .........ccvviiuiiiiiinneenns 4 D D D a D D
444 Building material and garden equipment and supplies dealers ... 7 6 549 671 192 50 9.5 -
4441 Building material and supplies dealers.............c.cvuenn. 6 D D D b D D
445 Food and beverage stores ......covvviiiiiiiiiiiiiineinnns 4 D D D c D D
446 Health and personal care stores .......covviiiiiiiininnneenns 3 D D D b D D
447 Gasoline stations .......oviviiiiiiii i 8 8 357 474 109 46 32.8 10.8
448 Clothing and clothing accessories stores ..................... 4 571 107 12 7 27.3 -
451 Sporting goods, hobby, book, and music stores ............... 3 900 145 31 18 6.8 -
452 General merchandise stores ........oovviiiiiiniiiiiiinnann 1 D D D b D D
453 Miscellaneous store retailers ............ooviiiiiiiiiiiin.. 5 D D D b D D
45321 Office supplies and stationery stores ... .. 1 D D D b D D
453210 Office supplies and stationery stores ................... 1 D D D b D D
454 Nonstore retailers .......oveiviiiiiiiiiiiiiiiiiiiiiiiiinnes 2 D D D a D D

DEER LODGE
44-45 Retailtrade ..ot 47 55 308 4 820 1153 281 18.3 3.5
441 Motor vehicle and parts dealers ..........ccovviiiiiiiiiinnns 7 20 364 1 357 326 58 25.5 6.8
442 Furniture and home furnishings stores .............ccoveiuet. 3 D D D a D D
443 Electronics and appliance Stores .........ccvviiueiiinnneenns 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 2 D D D a D D
445 Food and beverage stores ......covvviiiiiiiiiiiiiiiiiinnns 1 14 743 1788 446 107 9.9 1.9
446 Health and personal care stores ........c.oevievneenuennennens 2 D D D b D D
447 Gasoline stations ..........coiiiiiiiiiiiiiiiiii i 6 D D D b D D
448 Clothing and clothing accessories stores ...........covvvuenn. 4 837 74 15 6 64.2 4.2
451 Sporting goods, hobby, book, and music stores ............... 3 525 81 4 2 53.3 46.7
452 General merchandise stores ..........coovviiiiiiiiiiiinn. 1 D D D a D D
453 Miscellaneous store retailers . .......covvviiiii i 7 1 305 181 45 22 45.9 -

FALLON
44-45 Retailtrade ..ot 18 19 657 1716 441 137 46.6 -
441 Motor vehicle and parts dealers ..........ccooiiiiiiiiiinnns 4 4 512 424 109 25 74.5 -
442 Furniture and home furnishings stores ............c.oovieiuen. 1 D D D a D D
443 Electronics and appliance Stores .........ccvviiueiiinneeenns 2 D D D a D D
444 Building material and garden equipment and supplies dealers ... 3 D D D a D D
445 Food and beverage stores .......ovvviiiiiiiiiiiiiiiininnns 1 D D D b D D
446 Health and personal care stores ........c.oevievneenuennennens 2 D D D a D D
447 Gasoline stations . ...oovviiii ittt 3 3 921 251 60 15 38.4 -
448 Clothing and clothing accessories stores ...........covvvuenn. 1 D D D a D D
452 General merchandise stores ........ooviiiiiiiiiiiiinnn 1 D D D a D D

See footnotes at end of table.
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Table 3. Summary Statistics for Counties: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS employees for

d Geographic area and kind of business ) pay period From

code Estab- Annual First-quarter including admini-

lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

FERGUS
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 79 102 362 9 086 2 114 491 21.9 1.7
441 Motor vehicle and parts dealers ..........covevieiiiiinennen. 12 29 020 2 071 496 86 19.7 2.8
4412 Other motor vehicle dealers. ... 2 D D D a D D
44122 Motorcycle, boat, and other motor vehicle dealers .. .. 2 D D D a D D
441221 Motorcycle dealers .......oveviiiiiiiiiiiieinnnennns 2 D D D a D D
442 Furniture and home furnishings stores ............c.ccovveiuen. 3 2 344 322 73 18 70.9 -
443 Electronics and appliance stores ............cccoviiiiininin.. 3 949 215 49 12 74.4 -
444 Building material and garden equipment and supplies dealers ... 13 19 203 1 681 401 87 29.0 -
4441 Building material and supplies dealers 7 7 321 612 152 36 76.1 -
4442 Lawn and garden equipment and supplies stores ............ 6 11 882 1 069 249 51 - -
44422 Nursery, garden center, and farm supply stores ........... 6 11 882 1 069 249 51 - -
444220 Nursery, garden center, and farm supply stores ......... 6 11 882 1 069 249 51 - -
445 Food and beverage Stores ......covvviiiiiiiiiiiiiiiineinnns 8 18 639 1 811 413 89 9.7 -
446 Health and personalcare stores .......covviiiiinininnnnnnns 2 D D D a D D
447 Gasoline stations 10 17 032 596 144 51 16.5 5.0
448 Clothing and clothing accessories stores .........c.ccovvvuenn. 7 3 116 680 153 50 61.6 A
451 Sporting goods, hobby, book, and music stores ............... 5 599 56 1 5 12.7 57
452 General merchandise stores ..........coovvviiiiiiiiiiiinn, 2 D D D b D D
453 Miscellaneous store retailers .............coeiiiiiiiiiiin.. 10 D D D b D D
45321 Office supplies and stationery stores ... .. 1 D D D a D D
453210 Office supplies and stationery stores .............oooue. 1 D D D a D D
4539 Other miscellaneous store retailers ............oovviiinnn. 1 D D D a D D
454 Nonstoreretailers ..........ccoiiiiiiiiiiiiiiiiiiiiii 4 1 670 308 59 10 5.0 -
FLATHEAD

44-45 Retailtrade .........coiviiiiiiiiiiiiiiii i 515 1 025 123 98 209 22 453 5 051 14.5 6.0
441 Motor vehicle and parts dealers .........ooviiiieiinnnnnnnn. 73 264 974 21 047 4 822 753 21.6 6.2
4411 Automobiledealers ........cooiiiiiiiiiiiii i 29 201 772 12 966 2 950 454 225 7.4
44112 Usedcardealers ......ocovviiiiiininiiniiinninenenennns 18 44 830 3 172 701 112 57.8 11.2
441120 Usedcardealers .......covviviininininiininenenenens 18 44 830 3 172 701 112 57.8 1.2
4412 Other motor vehicle dealers...........coovviiiiiininnnn, 1 26 732 1 626 336 60 26.1 .6
44121 Recreational vehicle dealers ................ocoiinin. 7 19 286 1 087 234 42 36.2 .8
441210 Recreational vehicle dealers ................... 7 19 286 1 087 234 42 36.2 .8
44122 Motorcycle, boat, and other motor vehicle dealers .. .. 4 7 446 539 102 18 — —
441222 Boatdealers .........cooiiiiiiiiiiiiiiiiiii 3 D D D a D D
4413 Automotive parts, accessories, and tire stores............... 33 36 470 6 455 1 536 239 12.9 3.6
44131 Automotive parts and accessories stores ............ven.. 21 21 672 3 580 867 150 4.3 3.6
441310 Automotive parts and accessories stores . 21 21 672 3 580 867 150 4.3 3.6
44132 Tiredealers.....cooovvvunininienennnns .. 12 14 798 2 875 669 89 25.6 3.6
441320 Tiredealers....oouveniuerneiiineiiiineninneiennenens 12 14 798 2 875 669 89 25.6 3.6
442 Furniture and home furnishings stores ....................... 34 30 499 3 838 827 180 29.2 5.4
4421 Fumniture stores ......ouvuiiiiiiiiiiiiiiiiiiii i 12 18 272 2 479 524 101 18.0 -
44211 Furniture stores .......ooviiiiiiiiiiiiiiiiii i 12 18 272 2 479 524 101 18.0 -
442110 Furniture stores .......ooviiiiiiiiiiiiiiiiiiiiie, 12 18 272 2 479 524 101 18.0 -
4422 Home furnishings stores.......ocvviiiiiiiiiiiiinnnenn. 22 12 227 1 359 303 79 45.8 13.6
44221 Floor covering stores .....ouvveivniineiieneennennennns 9 8 222 790 176 34 45.9 19.4
442210 Floor covering stores ... 9 8 222 790 176 34 45.9 19.4
44229 Other home furnishings stores . 13 4 005 569 127 45 45.6 1.6
443 Electronics and appliance stores ... 21 23 168 2 818 666 135 13.9 19.4
4431 Electronics and appliance stores .............cou.e. 21 23 168 2 818 666 135 13.9 19.4
44311 Appliance, television, and other electronics stores 16 18 839 2 186 503 107 7.0 16.4
443111 Household appliance stores................ 7 13 244 1 371 299 75 4.0 234
443112 Radio, television, and other electronics stores . . 9 5 595 815 204 32 14.2 -
44312 Computer and software stores ................. .. 4 D D D b D D
443120 Computer and software stores .........ceveviueinennn. 4 D D D b D D
444 Building material and garden equipment and supplies dealers ... 70 144 326 17 593 3 781 758 6.7 21.3
4441 Building material and supplies dealers.............c.coouenn. 59 128 700 15 650 3 456 642 6.9 221
44411 Homecenters........cooiiiiiiiiiiiiiiiiiiiiinnnnnn, 5 D D D c D D
444110 Home Centers ......... 5 D D D c D D
44412 Paint and wallpaper stores. .. 4 D D D b D D
444120 Paint and wallpaper stores. 4 D D D b D D
44413 Hardware stores ........... 10 26 433 3 895 812 189 9.0 -
444130 Hardware stores ......... 10 26 433 3 895 812 189 9.0 -
44419 Other building material dealers .. 40 45 734 6 703 1 492 242 14.3 4.2
444190 Other building material dealers 40 45 734 6 703 1 492 242 14.3 4.2
4442 Lawn and garden equipment and supplies stores ... 1 15 626 1943 325 116 5.1 15.0
44422 Nursery, garden center, and farm supply stores .. 9 D D D c D D
444220 Nursery, garden center, and farm supply stores .. 9 D D D c D D

See footnotes at end of table.
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Table 3. Summary Statistics for Counties: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Paid Percent of sales—
NAICS employees for
d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
FLATHEAD—Con.
44-45 Retail trade—Con.
445 Food and beverage stores ......ovveiiiiiiiiiiiiininnennns 34 162 376 16 376 3 779 884 9.3 -
4451 GIrOCEIY SIOIES v vttt ettt iieenerntenerinenneanennenn 20 D D D f D D
44511 Supermarkets and other grocery (except convenience)
53 0] (= 17 D D D f
445110 Supermarkets and other grocery (except convenience)
510 (= 17 D D D f
4452 Specialty food Stores.....coouii ittt 8 2 957 972 223 38 -
446 Health and personal care stores ......c.ovveriiinerennnennnns 25 26 986 3 755 914 176 329 1.0
4461 Health and personal care stores .............oovvuininnne.. 25 26 986 3 755 914 176 32.9 1.0
4461102 Proprietary stores ........ciiiiiiiiiiiiiiiiiiiia 2 D D D a D D
44612 Cosmetics, beauty supplies, and perfume stores ... .. 3 1 568 273 62 25 - -
446120 Cosmetics, beauty supplies, and perfume stores . 3 1 568 273 62 25 - -
44619 Other health and personal care stores............. 10 8 026 1 450 335 61 18.7 3.3
446191 Food (health) supplement stores ...... .. 8 D D D b D D
446199 All other health and personal care stores ............... 2 D D D b D D
447 Gasoline stations .. ..o.vuvii it 44 93 119 4 876 1118 350 26.2 3
4471 Gasoline stations .. ....vuviiiiiiiiii it 44 93 119 4 876 1118 350 26.2 3
44711 Gasoline stations with convenience stores ................ 37 80 892 4 012 914 296 28.4 3
447110 Gasoline stations with convenience stores .............. 37 80 892 4 012 914 296 28.4 3
448 Clothing and clothing accessories stores .........c.ccvvviuenn. 40 18 017 2 226 559 208 20.1 6.0
4481 {3101 (311 T TE=] (o= 25 D D D c D D
4483 Jewelry, luggage, and leather goods stores ................. 10 D b
44832 Luggage and leather goods stores .......cocovvevniinnnnn. 1 D D D a D D
448320 Luggage and leather goods stores .......ocvvuvvniinnnn 1 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 46 32 789 4 392 1 042 292 9.5 3.2
4511 Sporting goods, hobby, and musical instrument stores ....... 33 26 422 3 692 878 230 9.1 2
45111 Sporting goods StOreS .« v v v tieiiiiieriieiiinieanas 22 20 792 3 026 724 192 9.1 3
451110 Sporting goods stores .. ............ .. 22 20 792 3 026 724 192 9.1 3
4511101 General-line sporting goods stores. . . 5 D D D c D D
4511102 Specialty-line sporting goods stores. .. . 17 D D D b D D
45113 Sewing, needlework, and piece goods stores. .. .. 2 D D D a D D
451130 Sewing, needlework, and piece goods stores............ 2 D D D a D D
4512 Book, periodical, and music Stores . .....ovveiiiiiiiiiinaen. 13 6 367 700 164 62 1.1 15.3
45121 Book stores and news dealers . 9 D D D b D D
451211 Book stores.............. 9 D D D b D D
4512111 Book stores, general .. .. 7 2 952 416 87 28 10.5 4.7
4512112 Specialty book Stores ......oviiiiiiiiiiiiiiiiiie 2 D D D b D
452 General merchandise stores ..........c.coviiiiiiiiiiiiinn, 10 169 905 14 190 3 355 754 . 5
452111 Department stores (except discount department stores) . . 2 D D D c D D
452112 Discount department Stores . ....ooveeveieneeennnnennns 3 D D D e D D
4529 Other general merchandise stores ..........ccovvvuvineinnnn 5 D D D c D D
453 Miscellaneous store retailers . ........ooviiiiiiiiiiinans 92 42 199 4 969 1 058 382 30.4 3.1
4532 Office supplies, stationery, and gift stores................... 30 17 771 1769 397 128 38.3 2.0
45321 Office supplies and stationery stores ...........covvvuenn. 4 D D D b D D
453210 Office supplies and stationery stores . 4 D D D b D D
45322 Gift, novelty, and souvenir stores ...... .. 26 D D D b D D
453220 Gift, novelty, and souvenirstores ...........ccovviuenn.. 26 D D D b D D
4533 Used merchandise stores ..........cooviiiiiiiiiiiinann, 14 6 301 1 039 243 118 12.6 3.1
45331 Used merchandise stores ..........cooviiiiniiiiinnnnn, 14 6 301 1 039 243 118 12.6 3.1
453310 Used merchandise stores ...........cooviuviiiiiinnnn 14 6 301 1 039 243 118 12.6 3.1
4539 Other miscellaneous store retailers .............ccovviuen. 36 15 617 1 656 304 89 29.1 4.0
45392 Artdealers ......vuiiiiiiiiiii i 14 3 014 323 50 21 40.3 9.4
453920 Artdealers .......ooiiiiiiiiiiin. 14 3 014 323 50 21 40.3 9.4
45393 Manufactured (mobile) home dealers .... 6 D D D b D D
453930 Manufactured (mobile) home dealers .. 6 D D D b D D
45399 All other miscellaneous store retailers . ... 14 D D D b D D
454 Nonstore retailers ........ouiviiiiiiiiiiiiiiiiiiiiiiiiinnns 26 16 765 2 129 532 179 12.3 18.4
4543 Direct selling establishments . ..........coooviiiiiiiiia, 20 15 050 1 821 444 163 1.7 20.5
454312 Liquefied petroleum gas (bottled gas) dealers ........... 4 4 713 533 120 23 - -
45439 Other direct selling establishments... ... 16 10 337 1 288 324 140 17.0 29.8
454390 Other direct selling establishments. .. 16 10 337 1288 324 140 17.0 29.8
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Table 3. Summary Statistics for Counties: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS employees for
d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
GALLATIN
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 538 1103 191 113 628 25 745 5 695 14.9 4.3
441 Motor vehicle and parts dealers ..........coveviiiiiinennen. 54 252 345 20 085 4 440 757 8.5 4.4
4411 Automobile dealers ........... 18 198 120 13 289 2 796 448 7.6 2
44111 New car dealers.... . .. 9 193 578 12 856 2 687 426 6.5 -
441110 Newcardealers......cooviiiiiiniininiiininenenennns 9 193 578 12 856 2 687 426 6.5 -
4412 Other motor vehicle dealers.............ooviiiiiiiiian, 14 33 017 3 297 796 149 121 30.3
44122 Motorcycle, boat, and other motor vehicle dealers ......... 1 31 377 2 824 694 134 11.6 27.8
441221 Motorcycledealers .........covvviiiininninnns 6 23 321 2 250 499 100 6.6 37.4
441229 All other motor vehicle dealers 5 8 056 574 195 34 26.0 —
4413 Automotive parts, accessories, and tire stores............... 22 21 208 3 499 848 160 11.3 3.8
44131 Automotive parts and accessories stores ................. 12 10 433 1 506 399 82 4.7 6.6
441310 Automotive parts and accessories stores . 12 10 433 1 506 399 82 4.7 6.6
44132 Tiredealers.......ooovuiiiiiiiiin, .. 10 10 775 1 993 449 78 17.7 1.0
441320 Tiredealers.....oovviiiiiiiiiiiiiiiiiiiiiiii 10 10 775 1993 449 78 17.7 1.0
442 Furniture and home furnishings stores ...........coovuiinans 43 49 927 6 020 1324 256 41.6 A
4421 Furniture stores ......cooviiiiiiiiiiii i 13 29 532 3 055 695 120 58.4 -
44211 Furniture stores . 13 29 532 3 055 695 120 58.4
442110 Furniture store: 13 29 532 3 055 695 120 58.4 -
4422 Home furnishings stores............cooviiiiiiiiniae, 30 20 395 2 965 629 136 17.3 3
44221 Floor covering stores .......vviiiniiiiiiiiinnneineenn 1 11 393 1 536 329 54 19.2 2
442210 Floor covering stores ... 11 11 393 1 536 329 54 19.2 2
44229 Other home furnishings stores . 19 9 002 1 429 300 82 14.9 .5
442299 All other home furnishings stores 18 D D D b D D
443 Electronics and appliance stores ... 22 29 832 3 303 729 137 7.5 20.1
4431 Electronics and appliance stores ...........c.ovuennn 22 29 832 3 303 729 137 7.5 20.1
44311 Appliance, television, and other electronics stores .. 19 D D D c D D
443111 Household appliance stores.............covuuen 8 21 052 1768 431 66 1.6 28.4
443112 Radio, television, and other electronics stores . . 11 D D D b D D
44312 Computer and software stores ................. 2 D D D a D D
443120 Computer and software stores ........ 2 D D D a D D
44313 Camera and photographic supplies stores . . .. 1 D D D a D D
443130 Camera and photographic supplies stores .............. 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 64 140 524 16 428 3 986 604 11.6 8.4
4441 Building material and supplies dealers................oo0.. 57 114 820 13 771 3 526 494 141 10.3
44412 Paint and wallpaper stores........cocovviiiiiiiiiieann, 6 D D D b D D
444120 Paint and wallpaper stores. 6 D D D b D D
44413 Hardware stores ........... 9 12 241 2 019 468 117 37.3 .8
444130 Hardware stores ......... 9 12 241 2 019 468 117 37.3 .8
44419 Other building material dealers . 39 90 593 10 438 2 765 334 11.6 13.0
444190 Other building material dealer. 39 90 593 10 438 2 765 334 11.6 13.0
4442 Lawn and garden equipment and supplies stores ... 25 704 2 657 460 110 7 -
44422 Nursery, garden center, and farm supply stores .. 6 D D D b D D
444220 Nursery, garden center, and farm supply stores 6 D D D b D D
445 Food and beverage stores ... 34 142 310 15 456 3 563 917 16.5 9
4451 GIrOCEIY SIOTES v vttt ettt ieineineneennennennennenn 23 D D D f D D
44511 Supermarkets and other grocery (except convenience)
51 0= 21 f D D
445110 Supermarkets and other grocery (except convenience)
51 0= 21 f D D
4452 Specialty f00d StOres....vvvveiiiii ittt 6 b
446 Health and personalcare stores .......c.ovveiiiiiiiiinnnennns 22 26 878 4 423 1 099 183 44 .4 17.7
4461 Health and personal care stores ........c.ovvvevinennennenn. 22 26 878 4 423 1 099 183 44.4 17.7
44612 Cosmetics, beauty supplies, and perfume stores .......... 3 698 113 17 7 - 15.9
446120 Cosmetics, beauty supplies, and perfume stores . 3 698 113 17 7 - 15.9
44613 Optical goods Stores ....o.vvevvuiinevneennennen. 5 3 079 739 197 33 24.2 46.8
446130 Optical goods stores .........cuen 5 3 079 739 197 33 24.2 46.8
44619 Other health and personal care stores. . .. 6 3 103 637 162 40 — 1.9
446191 Food (health) supplement stores ...........ccovvuvnnens 4 D D D b D D
447 Gasoline stations . . .o.vvvvin i iii it 40 90 473 4 338 987 338 12.3 5.4
4471 Gasoline stations ......covviiiiiiiiiiiiiiii i 40 90 473 4 338 987 338 12.3 5.4
44711 Gasoline stations with convenience stores ................ 32 72 416 3 421 777 277 12.0 6.7
447110 Gasoline stations with convenience stores .............. 32 72 416 3 421 777 277 12.0 6.7
448 Clothing and clothing accessories stores ..........ccvuevinenn. 64 40 743 5 505 1383 420 14.0 1.3
4481 Clothing stores ....ovviuiiiiiiiii it 45 32 416 4 271 1 092 348 15.2 15
44814 Family clothing stores ......ooviiiiiniiiiiiiiininnnn., 22 21 580 2 708 689 216 12.7 1.9
448140 Family clothing stores . 22 21 580 2 708 689 216 12.7 1.9
44819 Other clothing stores.. ... 7 3 243 489 130 37 27.6 25
448190 Other clothing stores . . 7 3 243 489 130 37 27.6 25
4483 Jewelry, luggage, and leather goods stores . 15 5 859 970 223 52 134 4
44832 Luggage and leather goods stores . .. 1 D D D a D D
448320 Luggage and leather goods stores . .. 1 D D D a D D
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Table 3. Summary Statistics for Counties: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS employees for
d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
GALLATIN—Con.
44-45 Retail trade—Con.
451 Sporting goods, hobby, book, and music stores ............... 61 55 558 7 355 1632 639 221 1.8
4511 Sporting goods, hobby, and musical instrument stores ....... 51 38 047 5 368 1270 443 30.2 2.7
45111 Sporting goods stores. .. 36 27 843 4 018 964 318 315 3.6
451110 Sporting goods stores . ... ..ou.. 36 27 843 4 018 964 318 315 3.6
4511101 General-line sporting goods stores. . . 10 13 749 1617 386 133 18.1 -
4511102 Specialty-line sporting goods stores. ... 26 14 094 2 401 578 185 447 7.2
45113 Sewing, needlework, and piece goods stores. .. 6 3 519 458 110 41 7.2 -
451130 Sewing, needlework, and piece goods stores. 6 3 519 458 110 41 7.2 -
45114 Musical instrument and supplies stores...... .. 3 4 056 446 90 23 435 -
451140 Musical instrument and supplies stores................. 3 4 056 446 90 23 435 -
4512 Book, periodical, and music Stores . ......oveiiiiiiiiiinaans 10 17 511 1987 362 196 4.4 -
45121 Book stores and news dealers .............ooiiiinin. 7 D D D c D D
451211 Book stores.............. 7 D D D c D D
4512112 Specialty book stores . 1 D D D a D D
4512113 College book stores 1 D D D b D D
45122 Prerecorded tape, compact disc, and record stores ........ 3 D D D b D D
451220 Prerecorded tape, compact disc, and record stores ...... 3 D D D b D D
452 General merchandise stores ..........c.coviiiiiiiiiiiin, 10 166 187 14 340 3 415 710 11 1.4
452112 Discount department Stores . ....oveeeveinnerennnnennns 3 D D D e D D
4529 Other general merchandise stores ......covvvveeiennennenn 6 D D D c D D
45299 All other general merchandise stores...........covvvuen.. 5 D D D b D D
452990 All other general merchandise stores.......... 5 D D D b D D
4529904 Miscellaneous general merchandise stores 4 D D D b D D
453 Miscellaneous store retailers .............coiiiiiiiiiiiin.. 94 79 433 13 264 2 490 592 39.4 2.4
4532 Office supplies, stationery, and gift stores. . . 35 D D D e D D
45321 Office supplies and stationery stores ..... 4 D D D b D D
453210 Office supplies and stationery stores . 4 D D D b D D
45322 Gift, novelty, and souvenir stores .. 31 34 327 7 845 1189 211 77.2 3.2
453220 Gift, novelty, and souvenir stores 31 34 327 7 845 1189 211 77.2 3.2
4533 Used merchandise stores ...........cocvevviiinininennnn, 17 D D D c D D
45331 Used merchandise stores ........cccovviiiiiiiiiiinnnnn, 17 D D D c D D
453310 Used merchandise stores .........coovvinviniiiiinnnn 17 D D D c D D
4539 Other miscellaneous store retailers ..................oou0e 34 D D D c D D
45392 Artdealers ......oviiiiiiiiiiii i 8 7 897 954 175 27 9.8 6.3
453920 Artdealers ........coiiiiiiiiininn 8 7 897 954 175 27 9.8 6.3
45393 Manufactured (mobile) home dealers .... 6 12 293 922 269 40 4.3 -
453930 Manufactured (mobile) home dealers .. .. 6 12 293 922 269 40 4.3 —
45399 All other miscellaneous store retailers . ............ooueen. 17 D D D b D D
454 Nonstore retailers ........oviiiiiiiiiiiiiiiiiiiiiiiiiinnn, 30 28 981 3 111 697 142 20.7 6.1
4541 Electronic shopping and mail-order houses ................. 10 D D D b D D
45411 Electronic shopping and mail-order houses ............... 10 D D D b D D
4543 Direct selling establishments .............. 19 16 335 1 692 390 75 29 3.7
45431 Fuel dealers ............. 6 D D D b D D
454311 Heating oildealers..........coovevnennnnn. 1 D D D a D D
454312 Liquefied petroleum gas (bottled gas) dealers 4 7 522 836 207 30 — 6.1
454319 Other fuel dealers ............. 1 D D D a D D
45439 Other direct selling establishments. .. .. 13 D D D b D D
454390 Other direct selling establishments..................... 13 D D D b D D
GARFIELD
44-45 Retailtrade ..........cooiiiiiiiiiii e 7 5 718 526 120 49 66.4 -
444 Building material and garden equipment and supplies dealers ... 3 1254 99 26 10 100.0 -
445 Food and beverage stores 1 D D D b D D
446 Health and personal care stores ........c.oevveiineiuennennnns 1 D D D a D D
447 Gasoline stations . ...oovviiii ittt 1 D D D a D D
453 Miscellaneous store retailers . ........oooviiiiiiiiiiiiiinnes 1 D D D a D D
GLACIER
44-45 Retailtrade ..ot 46 80 786 6 505 1 526 404 40.4 3.0
441 Motor vehicle and parts dealers .........oovviiiiiinnnnnnnn. 8 27 041 1 620 397 72 89.0 A
442 Furniture and home furnishings stores ............covvieiinnn 1 D D D a D D
443 Electronics and appliance stores ... 2 D D D b D D
4431 Electronics and appliance stores 2 D D D b D D
444 Building material and garden equipment and supplies dealers ... 5 4 509 373 81 21 100.0 -
4441 Building material and supplies dealers..................... 4 509 373 81 21 100.0 -
445 Food and beverage stores ......vvviiiiiiiiiininnnnnnenns 9 19 894 2 126 480 109 6.0 1.2
446 Health and personalcare stores .......covviiiiininnnennns 2 D D D a D
447 Gasoline stations . ...ovviiiniiiiii i 5 16 315 1014 225 92 - 125
448 Clothing and clothing accessories stores ...........covvvuenn. 3 5 297 450 122 33 22.3 -
4481 {3101 (3110 T JE=] (o= 3 5 297 450 122 33 223 -
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Table 3. Summary Statistics for Counties: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Paid Percent of sales—
NAICS ) ) ) employees for
code Geographic area and kind of business Estab- Annual First-quarter p?Xc?fé:gg ad’:rl;?nrir]
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
GLACIER—Con.
44-45 Retail trade—Con.
451 Sporting goods, hobby, book, and music stores ............... 1 D D D a D D
452 General merchandise StOres .......ovvviiiiiininiiinenenen 3 1 646 224 54 19 60.5 -
453 Miscellaneous store retailers . ........oovviiiiiiiiiiiiinans 4 D D D a D D
454 Nonstoreretailers ..ot 3 695 175 42 12 135 20.0
GOLDEN VALLEY
44-45 Retailtrade ................. 1 D D a D D
452 General merchandise stores 1 D D D a D D
GRANITE
44-45 Retailtrade ..........ccooiiiiiiiiiiiiiiii i 14 12 169 1259 291 95 51.6 -
441 Motor vehicle and parts dealers ..........coveviiiiiinennnn. 2 D D D a D D
444 Building material and garden equipment and supplies dealers ... 1 D D D a D D
445 Food and beverage stores .......coovviiiiiiiiiiiiniineinnns 3 3 282 399 96 28 87.5 -
447 Gasoline stations . ....ovviiiii ittt 3 3 402 320 74 30 54.0 -
448 Clothing and clothing accessories sStores ..........ccveveuenn. 2 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 1 D D D a D D
453 Miscellaneous store retailers ............oooiiiiiiiiiiiiin.. 1 D D D a D D
454 Nonstoreretailers ..ot 1 D D D a D D
HILL
44-45 Retailtrade ..................... 88 157 434 15 351 3 667 921 20.2 17
441 Motor vehicle and parts dealers ..... 15 48 143 3 980 901 146 43.6 -
442 Furniture and home furnishings stores ... 5 4 094 671 180 30 23.8 -
443 Electronics and appliance stores ... 5 4 552 668 210 34 34.8 -
4431 Electronics and appliance stores ..........c.covvueens 5 4 552 668 210 34 34.8 -
44311 Appliance, television, and other electronics stores .. .. 4 D D D b D D
443112 Radio, television, and other electronics stores ........... 2 D D D a D D
444 Building material and garden equipment and supplies dealers ... 11 12 745 1153 277 76 37.9 13.5
4441 Building material and supplies dealers...............coueen. 5 D D D b D D
4442 Lawn and garden equipment and supplies stores ... 6 D D b D D
44422 Nursery, garden center, and farm supply stores .. 5 D D D b D D
444220 Nursery, garden center, and farm supply stores 5 D D D b D D
445 Food and beverage stores ... 9 30 487 3 458 834 207 3.9 A
4452 Specialty food Stores.......ovviiiiiiiiiiiii i 2 D D D a D
446 Health and personal care stores ............coeiviiiiininin.. 2 D D D a D D
447 Gasoline stations . .............. 11 21 148 1841 373 163 3.2 2.3
448 Clothing and clothing accessories stores ... 12 4 031 628 176 51 8.9 2.2
451 Sporting goods, hobby, book, and music stores . 4 2 713 293 71 30 151 -
452 General merchandise stores ............ 3 D D D c D D
45299 All other general merchandise stores. . . 2 D D D b D D
452990 All other general merchandise stores.......... .. 2 D D D b D D
4529904 Miscellaneous general merchandise stores ........... 1 D D D b D D
453 Miscellaneous store retailers ............coooviiiiiiiiiin.. 8 D D D b D D
45399 All other miscellaneous store retailers .................... 2 D D D a D D
454 Nonstoreretailers ... 3 D D D a D D
JEFFERSON
44-45 Retailtrade .........cooviiiiiiiiiiiiiiiiiii i 19 21 174 1 584 349 123 33.2 3.3
441 Motor vehicle and parts dealers .........covviiiiiinnnnnnn. 2 D D D a D
444 Building material and garden equipment and supplies dealers ... 3 1 399 226 50 13 89.8 -
445 Food and beverage stores . ......covvviiiiiiiiiiiiiiiininnns 3 3 923 354 81 37 100.0 -
446 Health and personal care stores .......ovviiiiiiiinnnnnnnns 1 D D D a D D
447 Gasoline stations .........coooiiiiiiiiiiiiiiii i 5 13 100 628 144 57 - -
448 Clothing and clothing accessories stores ..................... 1 D D D a D D
452 General merchandise stores ........ocviiiiiiiiiiiiiiinnn 1 D D D a D D
453 Miscellaneous store retailers . .......covvviiiin i 2 D D D a D D
454 Nonstoreretailers ...l 1 D D D a D D
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Table 3. Summary Statistics for Counties: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS employees for
d Geographic area and kind of business ) pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
JUDITH BASIN
44-45 Retailtrade ..ottt 8 4127 244 38 19 29.4 6
441 Motor vehicle and parts dealers .........cooiviiiiiiiinninnns 1 D D a D D
444 Building material and garden equipment and supplies dealers ... 2 D D a D D
445 Food and beverage Stores . .....coueeveiiineineennennennens 2 D D a D D
447 Gasoline stations .......oooviiiiiiiiiiiiiiiii i 3 2 425 89 13 3 - -
LAKE
44-45 Retailtrade ...t 129 194 425 19 645 4 506 1076 21.8 7.3
441 Motor vehicle and parts dealers .. 18 61 737 4 990 1 206 191 20.6 3.4
4412 Other motor vehicle dealers........................ 3 D D a D D
44122 Motorcycle, boat, and other motor vehicle dealers 3 D D D a D D
441229 All other motor vehicle dealers ........ 1 D D D a D D
4413 Automotive parts, accessories, and tire stores............... 10 10 815 2 038 517 80 8.2 19.4
442 Furniture and home furnishings stores ............c.ooveiuen. 3 3 298 532 17 29 47.8 -
443 Electronics and appliance stores .... 3 2 117 330 84 16 100.0 -
4431 Electronics and appliance stores . 3 2 117 330 84 16 100.0 -
44312 Computer and software stores . 3 2 117 330 84 16 100.0 -
443120 Computer and software store: 3 2 117 330 84 16 100.0 -
444 Building material and garden equipment and supplies dealers ... 20 21 783 3 360 683 143 11.3 29.4
4441 Building material and supplies dealers.............cocovuuee. 16 D D D c D D
44419 Other building material dealers . . 1 12 577 1 994 403 77 4.7 50.9
444190 Other building material dealer 1 12 577 1 994 403 77 4.7 50.9
4442 Lawn and garden equipment and supplies stores ... 4 D D D b D D
44422 Nursery, garden center, and farm supply stores .... .. 4 D D D b D D
444220 Nursery, garden center, and farm supply stores ......... 4 D D D b D D
445 Food and beverage stores ......cvvvviiiiiiiiiiiiiniiiiinnns 20 43 825 4 386 1041 268 24.6 3.2
4452 Specialty food Stores.....vvuiiiiiiiiiiiiiiiiii i 3 D D D b D D
446 Health and personal care stores .. 9 5 906 655 160 31 63.0 1.4
447 Gasoline stations ............oovuinen. 17 22 696 1528 338 119 29.8 8.3
448 Clothing and clothing accessories stores ..... 5 1 046 128 34 14 - 16.3
451 Sporting goods, hobby, book, and music stores .......... 6 3 310 340 76 25 22.2 -
4511 Sporting goods, hobby, and musical instrument stores ....... 5 D D D b D D
452 General merchandise stores .........coovviiiiiiiiiiiinnn, 1 D D D c D D
453 Miscellaneous store retailers ............oooviiiiiiiiiiin.. 19 D D D b D D
4533 Used merchandise stores ...........c.coevviiinininennnn. 8 3 157 677 148 51 26.0 69.6
45331 Used merchandise stores ........cccovviiiiiiiiiiinnnnn, 8 3 157 677 148 51 26.0 69.6
453310 Used merchandise stores . 8 3 157 677 148 51 26.0 69.6
4539 Other miscellaneous store retailers 4 D D D a D D
45392 Art dealers ... 2 D D D a D D
453920 Artdealers ...........coiiiael, 2 D D D a D D
45399 All other miscellaneous store retailers .................... 2 D D D a D D
454 Nonstoreretailers ..ot 8 2 737 318 70 35 - -
LEWIS AND CLARK
44-45 Retailtrade ...........cooiiiiiiiiiiiiiiiii i 303 649 561 68 534 16 331 3 521 8.3 45
441 Motor vehicle and parts dealers ..........ccooviiiiiiiinnns 44 D D D f D D
4411 Automobiledealers .......coiiiiiiiiiiiii i i 15 153 241 10 147 2 439 290 10.3 1.0
44112 Usedcardealers ...........coviiniiiiiiiiniiniinennnan, 9 D D D b D D
441120 Usedcardealers ...........coeiiiiiiiiiniinennnn, 9 D D D b D D
4412 Other motor vehicledealers..........coovviiiiiiiiinnns 9 17 213 1 507 314 48 21.0 2
44121 Recreational vehicle dealers .. 1 D D D a D D
441210 Recreational vehicle dealers . 1 D D D a D D
44122 Motorcycle, boat, and other mot 8 D D D b D D
441221 Motorcycledealers .........covvviiiiiinninnns 3 D D D a D D
441222 Boatdealers ............... 3 D D D b D D
441229 All other motor vehicle dealers ..........coovivininn, 2 D D D a D D
4413 Automotive parts, accessories, and tire stores............... 20 D D D c D D
44131 Automotive parts and accessories stores ...........oua.n. 13 D D D b D D
441310 Automotive parts and accessories stores . 13 D D D b D D
44132 Tire dealers..... 7 D D D b D D
441320 Tire dealers. 7 D D D b D D
See footnotes at end of table.
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[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS employees for

d Geographic area and kind of business . pay period From

code Estab- Annual First-quarter including admini-

lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

LEWIS AND CLARK—Con.
44-45 Retail trade—Con.

442 Furniture and home furnishings stores ....................... 23 18 689 2 817 680 124 2.1 8.2
4421 Furniture stores .......oiiiiiiiiiiiii i 8 D D D b D D
44211 Furniture stores ........coiiiiiiiiiiiiiiiii i 8 D D D b D D
442110 Furniture stores ........coiiiiiiiiiiiiiii i 8 D D D b D D
4422 Home furnishings stores. ......ocvviiiiiiiiiiiiiinnenn. 15 D D D b D D
44221 Floor covering stores .....ouvvuiiiineiieneennennennns 9 D D D b D D
442210 Floor covering stores .. 9 D D D b D D
44229 Other home furnishings stores .........covvvvuiininnan.. 6 D D D b D D
443 Electronics and appliance stores ............cocoviiiiininn.. 20 17 039 1812 470 90 39.2 12.3
4431 Electronics and appliance stores ...........coveviiiniinaen. 20 17 039 1 812 470 90 39.2 12.3

44311 Appliance, television, and other electronics stores ......... 12 D D D b D
443111 Household appliance stores..........c.ovvvvnnn. . 8 7 815 911 215 49 11.6 26.9

443112 Radio, television, and other electronics stores 4 D D D a D
44312 Computer and software stores .. 7 5 578 563 158 27 86.2 -
443120 Computer and software stores 7 5 578 563 158 27 86.2 -
444 Building material and garden equipment and supplies dealers ... 33 55 859 7 477 1 552 301 145 111
4441 Building material and supplies dealers.............c.ovuenn. 28 48 279 6 808 1413 260 16.0 12.8
44419 Other building material dealers .........ccovvviiiinan.. 19 27 869 3 911 844 133 7.0 22.3
444190 Other building material dealers ..........coovvuivnenn.. 19 27 869 3 911 844 133 7.0 22.3

4442 Lawn and garden equipment and supplies stores ............ 5 7 580 669 139 41 4.7
44422 Nursery, garden center, and farm supply stores ........... 4 D D D b D D
444220 Nursery, garden center, and farm supply stores ......... 4 D D D b D D
445 Food and beverage stores ......vvveiiiiiiiiiiiiennnneenns 23 82 000 9 014 2 160 552 3.4 2.2
4451 GIrOCEIY SIOIES .t vttt et i iieinernteneeinenneanennenn 16 D D D f D D
4452 Specialty food Stores......oovviiiiiiiiiiiiii i 4 D D D a D D
446 Health and personal care stores .. 17 D D D c D D
4461 Health and personal care stores ..........covuune. 17 D D D c D D
44612 Cosmetics, beauty supplies, and perfume stores ... 3 D D D b D D
446120 Cosmetics, beauty supplies, and perfume stores . 3 D D D b D D
44619 Other health and personal care stores............. .. 7 4 421 839 175 62 4.4 1.3
446191 Food (health) supplement stores ..........ccoeviuennen. 4 D D D b D D
447 Gasoline stations .......oviiiiiiiiii i 28 55 616 2 696 681 197 8.8 10.2
4471 Gasoline Stations . ..o vvvvvi i i 28 55 616 2 696 681 197 8.8 10.2
44711 Gasoline stations with convenience stores ................ 17 37 585 1 752 454 146 10.6 15.1
447110 Gasoline stations with convenience stores .............. 17 37 585 1 752 454 146 10.6 15.1
448 Clothing and clothing accessories stores ..................... 28 D D D c D D
4483 Jewelry, luggage, and leather goods stores ................. 8 3 284 551 123 28 33.1 4.8
451 Sporting goods, hobby, book, and music stores ............... 25 24 749 3 310 755 272 10.6 5
4511 Sporting goods, hobby, and musical instrument stores ....... 18 18 517 2 473 555 198 13.4 7
45111 Sporting goods StOres . . vvvvu v iiiiii it 1 D D D c D D
451110 Sporting goods stores . ... ..outn 1 D D D c D D
4511101 General-line sporting goods stores 4 D D D b D D
4512 Book, periodical, and music stores..........cooiiiiiiinan. 7 6 232 837 200 74 25 -
45121 Book stores and news dealers ............cooiiiiiiinn 5 D D D b D D
4512112 Specialty book stores ........coiiiiiiiiinann. 2 D D D a D D
45122 Prerecorded tape, compact disc, and record stores ........ 2 D D D b D D
451220 Prerecorded tape, compact disc, and record stores ...... 2 D D D b D D
452 General merchandise Stores .........covviiiiiiiiiiiiiiinn. 12 D D D f D D
452111 Department stores (except discount department stores) . . 3 D D D c D D
4529 Other general merchandise stores .........cvvevieinennenn 6 D D D e D D
453 Miscellaneous store retailers .............oooiiiiiiiiiiiin.. 34 D D D c D D
4532 Office supplies, stationery, and gift stores................... 14 D D D b D D
45321 Office supplies and stationery stores ............covvunen. 2 D D D b D D
453210 Office supplies and stationery stores .............covou. 2 D D D b D D
4539 Other miscellaneous store retailers ............cooiiiinnnn 13 D D D b D D
45391 Pet and pet supplies stores .......oeeiiiiiiiiiiiiiiin., 1 D D D a D D
453910 Pet and pet supplies stores ......... 1 D D D a D D
45399 All other miscellaneous store retailers 8 D D D b D D
454 Nonstoreretailers ......... ..o 16 D D D b D D
4543 Direct selling establishments . ..........coooiviiiiiiiia, 12 D D D b D D
45439 Other direct selling establishments. .. 9 D D D b D D
454390 Other direct selling establishments. .. 9 D D D b D D
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[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS ) ) ) employees for
code Geographic area and kind of business Estab- Annual First-quarter p?Xc?fé:gg ad’:rl;?nrir]
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
LIBERTY
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 14 9 348 831 209 68 92.0 1.1
441 Motor vehicle and parts dealers ..........covevieiiiiinennen. 3 D D D a D D
444 Building material and garden equipment and supplies dealers ... 3 1130 65 13 4 100.0 -
445 Food and beverage stores ......ovveiiiiiiiiiiiiinnnnnnenns 3 3 765 427 103 34 100.0 -
446 Health and personal care stores ........c.oevievieenuennennens 2 D D D a D D
447 Gasolinestations .........coiiiiiiiiiiiiiiiii i 1 D D D a D D
453 Miscellaneous store retailers . ......covvviiiiniiiiiiiininnns 2 D a D D
LINCOLN
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiii i 99 113 247 10 681 2 403 692 35.4 10.3
441 Motor vehicle and parts dealers ............oocviiiiiiiiinnns 13 23 176 2 012 417 83 275 —
441229 All other motor vehicle dealers . 1 D D D a D D
442 Furniture and home furnishings stores ... 3 858 86 21 8 16.6 -
443 Electronics and appliance stores .... 4 2 064 115 32 11 242 -
444 Building material and garden equipment and supplies dealers ... 13 17 684 1732 393 102 28.7 571
4441 Building material and supplies dealers..............cooueen. 10 D D b D D
44413 Hardware stores ... 3 D D D b D D
444130 Hardware stores . 3 D D D b D D
445 Food and beverage stores ....... 1 31 593 3 395 785 228 31.9 2
446 Health and personal care stores 7 5 336 703 163 30 81.6 18.4
4461102 Proprietary stores .. 1 D D D a D D
447 Gasoline stations .........ocovveiuinnn, 13 21 727 1 353 316 115 39.3 2.1
448 Clothing and clothing accessories stores ..... 4 492 54 13 9 54.9
451 Sporting goods, hobby, book, and music stores . 9 1 992 176 39 27 69.5 -
452 General merchandise stores ... 3 D D D b D D
453 Miscellaneous store retailers . ...... 12 D D D b D D
4539 Other miscellaneous store retailers ...... 3 D a D D
45399 All other miscellaneous store retailers .. 3 D a D D
454 Nonstoreretailers .........ooooiiiiiiiiiiiiiiiiiiiiiii 7 2 132 324 72 15 - 4
MCCONE
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiii i 1 11 488 888 188 58 42.3 2
441 Motor vehicle and parts dealers ..........covevieiiiiinennn. 2 D D D a D D
444 Building material and garden equipment and supplies dealers ... 2 D D D a D D
445 Food and beverage stores .......ovvviiiiiiiiiiiiiiineinnns 2 D D D a D D
446 Health and personalcare stores .......ovviiiiiiinnnnennnns 1 D D D a D D
447 Gasoline stations .. ..vvvuviiiiiiiiii i 2 D D D a D D
448 Clothing and clothing accessories stores ...........ccvvviuenn. 1 D D D a D D
454 Nonstoreretailers ..o 1 D D D a D D
MADISON
44-45 Retailtrade ..................... 42 35 607 3 013 585 170 31.3 71
441 Motor vehicle and parts dealers 4 1 521 165 39 13 85.9 141
444 Building material and garden equipment and supplies dealers ... 13 720 1 056 159 33 30.2 .6
4441 Building material and supplies dealers 7 D D D b D D
4442 Lawn and garden equipment and supplies stores ............ 2 a D
44422 Nursery, garden center, and farm supply stores ........... 2 D D D a D D
444220 Nursery, garden center, and farm supply stores .. 2 D D D a D D
445 Food and beverage stores .......c.oevevievneinnnnnnn 6 7 277 695 160 46 47.3 3.9
4452 Specialty food Stores......oovviiiiiiiiiiiiiii i 3 D D D a D
446 Health and personalcare stores .......ovviiiiiiniinnnennnns 2 D D D b D D
447 Gasoline stations . ... vvuviiiiiiii i 5 5 310 231 49 16 22.8
448 Clothing and clothing accessories stores ..........ccvveinenn. 3 D D a D D
451 Sporting goods, hobby, book, and music stores ............... 2 D D D a D D
452 General merchandise stores ..........coovviiiiiiiiiiiinn, 1 D D a D D
453 Miscellaneous store retailers .............cooiiiiiiiiiiin.. 7 961 128 22 8 49.3 13.3
45392 Art dealers ... 2 D D D a D D
453920 Art dealers . 2 D D D a D D
454 Nonstore retailers 3 D D a D D
See footnotes at end of table.
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Percent of sales—

Paid
NAICS employees for
d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
MEAGHER
44-45 Retailtrade ...l 14 13 465 994 230 62 52.7 -
441 Motor vehicle and parts dealers .........ccoviiiiiiiiinnns 3 3 937 182 41 10 100.0 -
444 Building material and garden equipment and supplies dealers ... 3 2 826 287 71 16 325 -
445 Food and beverage Stores . .....cvueveinineineenennennens 3 1976 163 36 12 100.0
447 Gasoline stations .......oovviiiiiiiiiiiiiiiii i 3 D b D D
452 General merchandise stores ..........c.coiiiiiiiiiiiiin., 1 D a D D
454 Nonstoreretailers ...t 1 D D D a D D
MINERAL
44-45 Retailtrade ... 20 24 765 1 868 384 141 41.2 24
441 Motor vehicle and parts dealers .. 2 D D a D D
444 Building material and garden equipment and supplies dealers ... 2 a D D
445 Food and beverage stores ......ooveiiiiiiiiiiiiiiniinneenns 3 b D D
446 Health and personal care stores .. 1 D D a D D
447 Gasoline stations ............... 8 17 236 1 066 220 83 46.9 3.2
451 Sporting goods, hobby, book, and music stores . 1 a D D
453 Miscellaneous store retailers . ............... 2 a D D
454 Nonstore retailers ........ouiiiiiiiiiiiiiiiiiiiiiiiiinnns 1 D D a D D
MISSOULA
44-45 Retailtrade ...l 557 1 525 115 149 557 34 284 7 888 6.7 2.8
441 Motor vehicle and parts dealers ..........oovviiiiiiiinninnns 82 452 371 35 172 7 637 1 205 3.4 1.8
4411 Automobile dealers ........coiiiiiiiiiiiiiii 32 320 201 18 128 3 988 604 27 7
44111 Newcardealers........cooviiiiiiiiiiiiiiiiiinenennn, 16 297 180 16 749 3 663 539 2.0 A
441110 New car dealers . 16 297 180 16 749 3 663 539 2.0 A
44112 Used car dealers ... .. 16 23 021 1 379 325 65 10.9 8.0
441120 Usedcardealers ........covviiiiiiiiiiiiininnnnnn, 16 23 021 1379 325 65 10.9 8.0
4412 Other motor vehicle dealers.............ooooiiiiiiiiaen, 14 84 806 7 531 1 343 275 5.9 -
44121 Recreational vehicle dealers ...................cooooet 4 64 816 5 280 966 203 1.5 -
441210 Recreational vehicle dealers ................... 4 64 816 5 280 966 203 1.5 -
44122 Motorcycle, boat, and other motor vehicle dealers .. 10 19 990 2 251 377 72 20.2 —
441221 Motorcycle dealers ......... 4 D D D b D D
441229 All other motor vehicle dealer: 3 D D D a D D
4413 Automotive parts, accessories, and tire stores . 36 47 364 9 513 2 306 326 41 125
44131 Automotive parts and accessories stores . 24 32 005 6 246 1 528 205 6.0 17.6
441310 Automotive parts and accessories stores . 24 32 005 6 246 1 528 205 6.0 17.6
44132 Tiredealers.....ocovvivinininennnnn,s .. 12 15 359 3 267 778 121 - 1.9
441320 Tiredealers....oovviiiiiniiiiiiiiiiiinniiienenenes 12 15 359 3 267 778 121 - 1.9
442 Furniture and home furnishings stores .............cooveiuen. 36 42 534 6 604 1 522 265 30.4 2.0
4421 Furniture stores .......ooviiiiiiiiiiiiiiiii e 1 18 309 3 125 838 126 26.7 4.3
44211 Furniture stores ........coviiiiiiiiiiiiiiiii i 1 18 309 3 125 838 126 26.7 4.3
442110 Furniture stores ........cooiiiiiiiiiiiiiiiii i, 11 18 309 3 125 838 126 26.7 4.3
4422 Home furnishings stores........covviiiiiiiiiiiiiiniinan, 25 24 225 3 479 684 139 33.2 .3
44221 Floor coveringstores .........ccooiiiiiiiiinininennnnn 11 15 549 2 425 519 7 40.0 4
442210 Floor covering stores ....... 11 15 549 2 425 519 71 40.0 4
44229 Other home furnishings stores ...... .. 14 8 676 1 054 165 68 21.2 -
442299 All other home furnishings stores ...................... 14 8 676 1 054 165 68 212 -
443 Electronics and appliance stores .........covvevuiiiiiiiinnns 23 86 032 7 696 1786 309 2.0 A
4431 Electronics and appliance stores ..........coviviiiniinaen. 23 86 032 7 696 1786 309 2.0 A
44311 Appliance, television, and other electronics stores .. 15 72 222 5 941 1 357 238 2.4 -
443111 Household appliance stores............covunen 5 D D D b D D
443112 Radio, television, and other electronics stores . . 10 D D D c D D
44312 Computer and software stores ................. .. 7 D D D b D D
443120 Computer and software stores ........ccovvieiiiinnnns 7 D D D b D D
444 Building material and garden equipment and supplies dealers ... 47 124 116 15 205 3 497 656 6.5 3.6
4441 Building material and supplies dealers...................... 38 D D D f D D
44411 Home centers... 2 D D D c D D
444110 Home Centers ......... 2 D D D c D D
44412 Paint and wallpaper stores. .. 4 D D D b D D
444120 Paint and wallpaper stores. 4 D D D b D D
44413 Hardware stores ........... 6 9 480 1 347 343 120 15.5 -
444130 Hardware stores ........... 6 9 480 1 347 343 120 15.5 -
44419 Other building material dealers . . .. 26 52 991 6 440 1613 229 6.1 85
444190 Other building material dealers .................... ... 26 52 991 6 440 1613 229 6.1 8.5
4442 Lawn and garden equipment and supplies stores ............ 9 D D D c D D
44422 Nursery, garden center, and farm supply stores .... 6 D D D c D D
444220 Nursery, garden center, and farm supply stores .. 6 D D D c D D
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Percent of sales—

Paid
NAICS employees for
d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
MISSOULA —Con.
44-45 Retail trade—Con.
445 Food and beverage stores ......ooveiiiiiiiiiiiiiiennnneenns 42 152 310 18 006 4 414 1 055 8.0 10.6
4451 GIrOCETY SIOTES vt vtvtteet e etieenernnenesenenneenennnnn 24 D D D f D D
44511 Supermarkets and other grocery (except convenience)
5] 0= 21 D f
445110 Supermarkets and other grocery (except convenience)
5] 0] = 21 f
4452 Specialty food Stores.....vvuii ittt 12 D b D
446 Health and personal care stores ........cooevievneenuennennnns 32 28 230 5197 1277 225 14.6 9
4461 Health and personal care stores ........c.oevieinnenuennenn. 32 28 230 5197 1277 225 14.6 9
4461102 Proprietary stores ........iiiiiiiiiiii i 1 D D D b D D
44612 Cosmetics, beauty supplies, and perfume stores ... 5 2 027 301 65 40 - -
446120 Cosmetics, beauty supplies, and perfume stores . 5 2 027 301 65 40 - -
44613 Optical goods StOres . .....vveviiinerneennnnnen. 6 3 459 642 176 30 - 1.2
446130 Optical goods stores . . 6 3 459 642 176 30 - 1.2
44619 Other health and personal care stores 10 4 163 807 159 39 5.8 3.6
446191 Food (health) supplement stores ...........ccevvuennen. 5 1 481 188 42 14 16.4 -
447 Gasoline stations . ...oovviii ittt 56 150 489 8 493 1990 715 18.5 2.1
4471 Gasoline stations ......covviviiiiiiiiiiiiii i 56 150 489 8 493 1990 715 18.5 2.1
44711 Gasoline stations with convenience stores ................ 35 80 555 4 442 1076 372 14.2 4.0
447110 Gasoline stations with convenience stores 35 80 555 4 442 1 076 372 14.2 4.0
44719 Other gasoline stations . .................. .. 21 69 934 4 051 914 343 235 -
447190 Other gasoline stations.........cocvviiiiiiiiiiinnn., 21 69 934 4 051 914 343 235 -
448 Clothing and clothing accessories Stores ..........ccvevenenn. 66 52 070 6 461 1 622 586 6.5 2.1
4481 {3101 (3110 To JE=] (o4 =Y 44 40 191 4 598 1139 466 5.1 5
44813 Children’s and infants’ clothing stores ..............co.o... 6 2 220 328 69 33 7.6 -
448130 Children’s and infants’ clothing stores 6 2 220 328 69 33 7.6 -
44814 Family clothing stores ... 17 27 200 2 959 759 320 - -
448140 Family clothing stores . 17 27 200 2 959 759 320 — —
44819 Other clothing stores.. ... 5 D D D b D D
448190 Other clothing stores . . 5 D D D b D D
4482101 Men’s shoe stores ................. 1 D D D a D D
4482103 Children’s and juveniles’ shoe stores . .. 1 D D D a D D
4482105 Athletic footwear stores .........cooiiiiiiiiiiiine, 4 D D D b D D
4483 Jewelry, luggage, and leather goods stores ................. 10 5 393 988 250 60 115 16.5
451 Sporting goods, hobby, book, and music stores ............... 64 73 415 8 591 2 015 666 5.0 5
4511 Sporting goods, hobby, and musical instrument stores ....... 50 47 264 5 610 1 309 412 6.8 6
45111 Sporting goods stores. . . 27 35 789 4 063 947 275 7.2 5
451110 Sporting goods stores .. ......ou.... 27 35 789 4 063 947 275 7.2 5
4511101 General-line sporting goods stores. . . 9 25 246 2 691 644 175 3.8 -
4511102 Specialty-line sporting goods stores. . 18 10 543 1372 303 100 15.5 1.7
45112 Hobby, toy, and game stores............ 10 6 349 936 210 89 21 -
451120 Hobby, toy, and game stores............ 10 6 349 936 210 89 21 -
45113 Sewing, needlework, and piece goods stores. . . 8 3 107 229 52 31 4.9 -
451130 Sewing, needlework, and piece goods stores. 8 3 107 229 52 31 4.9 -
45114 Musical instrument and supplies stores...... .. 5 2 019 382 100 17 16.5 5.9
451140 Musical instrument and supplies stores................. 5 2 019 382 100 17 16.5 5.9
4512 Book, periodical, and music stores..........oeviuiiiiinenn. 14 26 151 2 981 706 254 1.9 A
45121 Book stores and news dealers ..............oiiiiinin. 9 18 735 1912 455 160 27 2
451211 Book stores.............. 8 D D D c D D
4512111 Book stores, general .. 4 D D D b D D
4512112 Specialty book stores . 3 D D D a D D
4512113 College book stores. ...... 1 D D D c D D
451212 News dealers and newsstands ................. 1 D D D a D D
45122 Prerecorded tape, compact disc, and record stores ........ 5 7 416 1 069 251 94 - -
451220 Prerecorded tape, compact disc, and record stores ...... 5 7 416 1 069 251 94 - -
452 General merchandise stores ..........coooviiiiiiiiiiiiiin., 17 302 048 29 879 6 676 1 646 1.0 -
4521 Department StoreS .. ovvvvineeeinnnerennnerennneeennnnnns 8 D D D f D D
45210009 Department stores (incl. leased depts.)3 ... .. 8 D D D f D D
45211 Department stores .......oviviiiiiiiiiiiiiiiiiiiian 8 D D D f D D
452111 Department stores (except discount department stores) . . 4 D D D e D D
452112 Discount department Stores . .....ovvevvinnerennneennns 4 87 987 8 858 2 081 556 - -
4529 Other general merchandise stores .........ccovviuiineinnnn 9 D D D f D D
45291 Warehouse clubs and supercenters..........coeveuueenn. 2 D D D f D D
452910 Warehouse clubs and supercenters. . 2 D D D f D D
45299 All other general merchandise stores. .. 7 D D D c D D
452990 All other general merchandise stores. . . 7 D D D c D D
4529904 Miscellaneous general merchandise stores .. 4 D D D b D D
See footnotes at end of table.
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Table 3. Summary Statistics for Counties: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Paid Percent of sales—
NAICS employees for
d Geographic area and kind of business ) pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
MISSOULA —Con.
44-45 Retail trade—Con.
453 Miscellaneous store retailers . .......covvviiiin i 67 42 397 5 346 1218 446 171 13.8
4532 Office supplies, stationery, and gift stores................... 18 12 501 1 442 357 154 8.5 7.5
45321 Office supplies and stationery stores ...........covvvuenn. 2 D D D b D D
453210 Office supplies and stationery stores . 2 D D D b D D
45322 Gift, novelty, and souvenir stores ...... .. 16 D D D c D D
453220 Gift, novelty, and souvenir stores ...........ccoveiuenn.. 16 D D D c D D
4533 Used merchandise stores ...........coovvviiiiiininininn. 12 3 998 1144 291 95 7.7 25.2
45331 Used merchandise stores ...........coovvviiiinininnnn. 12 3 998 1144 291 95 7.7 25.2
453310 Used merchandise stores ...........ccovvinvninnnen. 12 3 998 1144 291 95 7.7 25.2
4539 Other miscellaneous store retailers ........................ 28 D D D c D D
45391 Pet and pet supplies stores ......oveeiiiiiiiiiiiiiiinn, 4 5 419 660 143 58 10.0 13.8
453910 Pet and pet supplies stores 4 5 419 660 143 58 10.0 13.8
45392 Art dealers ... 8 1 559 350 92 27 15.4 5.3
453920 Artdealers .........iiiiiiiiian. 8 1 559 350 92 27 15.4 5.3
45393 Manufactured (mobile) home dealers .... 5 6 293 470 93 12 28.0 -
453930 Manufactured (mobile) home dealers .. .. 5 6 293 470 93 12 28.0 -
45399 All other miscellaneous store retailers . .............ooouen. 1 D D D b D D
454 Nonstore retailers .......ooviiiiiiiiiiiiiiii i, 25 19 103 2 907 630 114 9.2 13.2
4543 Direct selling establishments ........ccoiiiiiiiiiiiiiinne, 22 17 110 2 544 538 97 59 14.7
45439 Other direct selling establishments....................... 18 13 481 1947 401 72 7.4 18.6
454390 Other direct selling establishments..................... 18 13 481 1947 401 72 7.4 18.
MUSSELSHELL
44-45 Retailtrade ..ottt 21 16 001 1 681 431 122 57.9 6.5
441 Motor vehicle and parts dealers .........ccoviiiiiiiiininnn. 3 1 900 176 42 8 - 541
442 Furniture and home furnishings stores ....................... 1 D D D a D D
445 Food and beverage stores .......ovvviiiiiiiiiiiiiiiiiinnns 4 D D D b D D
446 Health and personal care stores . ......ovviiiiinininnnnnnns 1 D D D a D D
447 Gasoline stations . ...oovviiii ittt 4 D D D a D D
452 General merchandise stores ........oovviiiiiiiiiiiiiiinnn 2 D D D a D D
453 Miscellaneous store retailers . .......covvviiiin i 2 D D D a D D
454 Nonstore retailers .......oouiviiiiiiiiiiiiiiiiiiiiiiiiinnes 4 1 692 212 60 15 9.3 —
454319 Otherfueldealers ........coviiiiiiiiiiiiiiiiiinennn, 1 D D D a D D
PARK
44-45 Retailtrade ..ot 115 130 975 13 356 3 028 749 34.7 1.9
441 Motor vehicle and parts dealers ..........covevieiiiiinennn. 12 35 204 3 494 864 138 58.8 -
442 Furniture and home furnishings stores ............c.ooveinen. 7 2 918 235 68 18 16.8 -
443 Electronics and appliance stores .........coveviuiiiiinennnn. 2 D D D a D D
444 Building material and garden equipment and supplies dealers ... 6 2 334 380 98 17 14.8 -
445 Food and beverage Stores . .....cveeveiniineineenennennens 14 29 598 3 130 684 167 255 5
446 Health and personal care stores ........cooevievneeiuennennens 3 D D D b D D
447 Gasoline stations ...........ooviiiiinan.. 19 34 375 2 279 473 161 25.4 5
44711 Gasoline stations with convenience stores .. 13 30 111 2 030 411 145 275 2
447110 Gasoline stations with convenience stores .............. 13 30 111 2 030 411 145 275 2
448 Clothing and clothing accessories stores ...........ccovvvuenn. 9 1710 225 49 27 34.4 -
451 Sporting goods, hobby, book, and music stores ............... 11 3 035 431 85 33 30.0 -
4511 Sporting goods, hobby, and musical instrument stores ....... 8 2 583 365 70 24 20.9 -
452 General merchandise stores ..........cooviiiiiiiiiiiiin, 4 D D D b D D
45299 All other general merchandise stores. . . 4 D D D b D D
452990 All other general merchandise stores. . . 4 D D D b D D
453 Miscellaneous store retailers ...........oovviiiiiiiiiiiinine. 20 D D D b D D
4539 Other miscellaneous store retailers ..................ooo0l 9 D D D b D D
45392 Artdealers ......oiiiiiiiii i 7 2 308 388 86 15 1.4 -
453920 Art dealers .. 7 2 308 388 86 15 1.4 -
45399 All other miscellaneous store retailers .................... 2 D D D a D D
454 Nonstoreretailers .........oooiiiiiiiiiiiiiiiiiiiiiiii 8 4 677 568 135 30 3 -
PETROLEUM
44-45 Retailtrade ...........coiiiiiiiiiiiiiiiiii i D a
445 Food and beverage stores .......ovvviiiiiiiiiiiiiiiiiinnns 2 a

See footnotes at end of table.

26 Montana

Retail Trade—Geo. Area Series

U.S. Census Bureau, 2002 Economic Census



Table 3. Summary Statistics for Counties: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS ) ) ) employees for
code Geographic area and kind of business Estab- Annual First-quarter p?Xc?fé:gg ad’:rl;?nrir]
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

PHILLIPS
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 30 30 522 2 818 629 190 38.7 8.1
441 Motor vehicle and parts dealers ..........coveviuiiiiinennnn. 4 3 285 243 65 13 10.0 62.5
442 Furniture and home furnishings stores ... 1 D D D a D D
443 Electronics and appliance stores .........ccvviiuiiiiinnneenns 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 7 8 576 725 143 32 64.9 -
4442 Lawn and garden equipment and supplies stores ............ 4 6 274 475 92 19 69.6 -
44422 Nursery, garden center, and farm supply stores ........... 4 6 274 475 92 19 69.6 -
444220 Nursery, garden center, and farm supply stores .. 4 6 274 475 92 19 69.6 -
445 Food and beverage stores........ 5 6 735 731 151 48 335 6.4
446 Health and personal care stores ............coviviiiiininin.. 1 D D D a D D
447 Gasoline stations . ... vvvuviiiiiiiii i e 4 6 895 603 146 54 38.9 -
448 Clothing and clothing accessories stores ..........ccovvvuenn. 2 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 1 D D D a D D
452 General merchandise Stores ........oovvviiiiiiniiineiiinns 1 D D D a D D
453 Miscellaneous store retailers . . . 2 D D D a D D
454 Nonstoreretailers ..........cooiiiiiiiiiiiiiiiiiiiii 1 D D D a D D

PONDERA
44-45 Retail trade 36 44 623 4 212 1170 282 20.7 20.9
441 Motor vehicle and parts dealers ..........ccoviiiiiiiiinnn. 6 15 176 1 207 276 59 40.7 48.1
442 Furniture and home furnishings stores ............c.cooveinen. 1 D D D a D D
443 Electronics and appliance Stores .........ccvvivieieinneeenns 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 6 D D D b D D
4442 Lawn and garden equipment and supplies stores 3 6 600 736 296 32 14.2 -
44422 Nursery, garden center, and farm supply stores .... .. 3 6 600 736 296 32 14.2 -
444220 Nursery, garden center, and farm supply stores ......... 3 6 600 736 296 32 14.2 -
445 Food and beverage stores ......ooveiiiiiiiiiiiiinninneenns 5 8 590 966 259 94 12.0 22.3
446 Health and personal care stores ........coovvvevinenuennennnns 3 D D D a D D
447 Gasoline stations .........cooiiiiiiiiiiiiiiiii i 6 6 130 290 67 26 12.0 -
448 Clothing and clothing accessories Stores ..........ccvuvinenn. 1 D D D a D D
451 Sporting goods, hobby, book, and music stores . 1 D D D a D D
453 Miscellaneous store retailers . .......covvviiiii i 5 D D D a D D
454 Nonstore retailers ........ooviiiiiiiiiiiiiii i, 1 D D D a D D

POWDER RIVER
44-45 Retailtrade ..ot 15 12 175 1018 230 87 57.3 -
441 Motor vehicle and parts dealers .........cooviiiieiininnnnnn. 3 806 152 34 11 - -
444 Building material and garden equipment and supplies dealers ... 2 D D D a D D
445 Food and beverage Stores . .....cvueveiniineineenennennens 1 D D D b D D
447 Gasoline stations 1 D D D a D D
448 Clothing and clothing accessories stores ..........ccvuevenenn. 1 D D D a D D
453 Miscellaneous store retailers ...........oovviiiiiiiiiiiiin.. 4 D D D a D D
454 Nonstoreretailers ...t 3 2 948 172 39 13 91.1 -

POWELL
44-45 Retailtrade ...........cooiiiiiiiiiiiiiiiii i 15 22 652 2 266 550 136 23.5 -
441 Motor vehicle and parts dealers ..........ccoviiiiiiiininnns 3 D D D a D D
442 Furniture and home furnishings stores ............ccoovuiinn. 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 2 D D D a D D
445 Food and beverage stores ......ooveviiiiiiiiiiiiieninennns 2 D D D b D D
446 Health and personal care stores ........coovvvevieennennennnns 1 D D D a D D
447 Gasoline stations . ...oovviiii ittt 2 D D D b D D
452 General merchandise Stores .........ccvvviiiiiiiiiiiiniin, 1 D D D a D D
453 Miscellaneous store retailers .. . 2 D D D a D D
454 Nonstore retailers .......oouiiiiiiiiiiiiiiiiiiiiiiiiinnns 1 D D D a D D

PRAIRIE
44-45 Retail trade 6 4 024 546 122 40 32.0 18.2
444 Building material and garden equipment and supplies dealers ... 2 D D D b D D
445 Food and beverage stores........ 1 D D D a D D
446 Health and personal care stores .. 1 D D D a D D
447 Gasoline stations .. 1 D D D a D D
454 Nonstore retailers .......ovuiiiiiiiiiiiiiiiiiiiiiiiiiiinnns 1 D D D a D D
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[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS employees for

d Geographic area and kind of business . pay period From

code Estab- Annual First-quarter including admini-

lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

RAVALLI

44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 169 235 802 22 026 5171 1 320 30.6 4.1
441 Motor vehicle and parts dealers ..........covevieiiiiinennen. 21 40 118 3 515 907 152 29.7 A
4412 Other motor vehicle dealers. ... 4 5 010 323 71 16 60.1 -
44122 Motorcycle, boat, and other motor vehicle dealers .. 3 D D D a D D
441221 Motorcycle dealers ........ccovviuiiiinnennnn. .. 2 D D D a D D
441229 All other motor vehicle dealers .............covvvnann, 1 D D D a D D
4413 Automotive parts, accessories, and tire stores............... 10 12 238 2 030 557 94 20.6 -
44132 Tiredealers.....o.ovveiiiiiiiiiiiiiiiiiiiiiiii i 3 D D D b D D
441320 Tiredealers.......ovveiiiiiiiiiiiiiiiiiiiienan., 3 D D D b D D
442 Furniture and home furnishings stores ...........ccoviuiinnn 1 6 534 772 166 42 20.2 -
4422 Home furnishings stores.......ocvviiiiiiiiiiiiiinnenn. 9 D D D b D D
443 Electronics and appliance stores .........ccvviiiiieinneeennn 6 8 389 713 174 33 31.9 32.0
4431 Electronics and appliance stores .........coveviuiiiinenn. 6 8 389 713 174 33 31.9 32.0
44311 Appliance, television, and other electronics stores ......... 6 8 389 713 174 33 31.9 32.0
443111 Household appliance stores.................... 2 D D D a D D
443112 Radio, television, and other electronics stores 4 D D D a D D
444 Building material and garden equipment and supplies dealers ... 28 31 572 3 120 701 174 124 8.4
4441 Building material and supplies dealers.............c.oovuenn. 22 24 378 2 480 555 128 15.2 10.8
44419 Other building material dealers . . ih! 14 369 1310 306 65 14.0 -
444190 Other building material dealers 1" 14 369 1310 306 65 14.0 -
4442 Lawn and garden equipment and supplies stores ............ 6 7 194 640 146 46 2.8 -
44422 Nursery, garden center, and farm supply stores ........... 5 D D D b D D
444220 Nursery, garden center, and farm supply stores ......... 5 D D D b D D
445 Food and beverage Stores ......cvvvviiiiiiniiiiiineinnns 22 66 487 6 730 1 532 401 27.2 1.3
4451 GIrOCETY SOTES vt vtvtt et teenieenernneneseneaneenennnnn 14 63 116 6 334 1 453 381 249 1.4
4452 Specialty food stores......coovviiiiiiiiiiiiiiiii i 5 1 466 325 63 17 30.2 -
446 Health and personal care stores ........c.oevievieenuennennens 1 11 842 1 551 381 92 50.0 3

4461 Health and personal care stores ............coovvuininane. 11 11 842 1 551 381 92 50.0
447 Gasoline stations .......oviviiiiiiii i 20 31 517 1737 416 163 49.2 5.0
44711 Gasoline stations with convenience stores 16 26 357 1 556 373 142 41.8 6.0
447110 Gasoline stations with convenience stores 16 26 357 1 556 373 142 41.8 6.0
448 Clothing and clothing accessories stores .........c.ccvvvvuenn. 5 2 564 388 62 25 77.3 -
451 Sporting goods, hobby, book, and music stores ............... 13 4 511 602 133 44 124 7.0
4511 Sporting goods, hobby, and musical instrument stores ....... 8 3 528 433 86 35 13.0 -
452 General merchandise stores 3 D D D b D D
453 Miscellaneous store retailers 21 D D D b D D
4532 Office supplies, stationery, and gift stores................... 8 3 841 597 134 43 55.9 2.9
45321 Office supplies and stationery stores ..........ocovvenenn. 2 D D D a D D
453210 Office supplies and stationery stores ...........coovnn.. 2 D D D a D D
4539 Other miscellaneous store retailers ..................oouee 6 D D D b D D
454 Nonstore retailers ........ouiiiiiiiiiiiiiiii i, 8 11 914 931 225 29 62.0 10.4
4541 Electronic shopping and mail-order houses ................. 3 D D D a D D
45411 Electronic shopping and mail-order houses ............... 3 D D D a D D

RICHLAND

44-45 Retailtrade ...........cooiiiiiiiiiiiiiiiii i 66 104 540 9 048 2 294 528 19.6 2
441 Motor vehicle and parts dealers ..........ccoviiiiiiiiiinnns 1 30 041 2 011 474 79 36.4 -
4412 Other motor vehicle dealers..............oooiiiiiiiiae, 3 4 547 247 34 6 100.0 -
44122 Motorcycle, boat, and other motor vehicle dealers .. 2 D D D a D D
441229 All other motor vehicle dealers ................. 1 D D D a D D
442 Furniture and home furnishings stores ... 4 2 891 416 122 25 67.1 -
443 Electronics and appliance stores .........coveviuiiiiinennnns 6 1970 336 89 22 10.0 -
444 Building material and garden equipment and supplies dealers ... 10 11 525 957 215 51 17.3 5
4441 Building material and supplies dealers.............ccovuuen. 5 3 183 401 100 22 62.8 1.9
4442 Lawn and garden equipment and supplies stores ............ 5 8 342 556 115 29 - -
44422 Nursery, garden center, and farm supply stores .. 5 8 342 556 115 29 - -
444220 Nursery, garden center, and farm supply stores 5 8 342 556 115 29 - -
445 Food and beverage stores........ 5 16 647 1325 329 101 9.5 -
446 Health and personal care stores .. 2 D D D b D D

447 Gasoline stations ............oovuinen. 10 21 710 1 708 476 91 4.8
448 Clothing and clothing accessories stores ..... 6 3 688 782 197 69 45.7 -
451 Sporting goods, hobby, book, and music stores ............... 3 380 52 12 6 - -
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[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
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Percent of sales—

Paid
NAICS ) ) ) employees for
code Geographic area and kind of businass Estab- Annual First-quarter p?Xc?fé:gg ad’:rl;?nrir]
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
RICHLAND—Con.
44-45 Retail trade—Con.
452 General merchandise stores ............ 1 D D D b D D
45299 All other general merchandise stores. . . 1 D D D b D D
452990 All other general merchandise stores.......... .. 1 D D D b D D
4529904 Miscellaneous general merchandise stores ........... 1 D D D b D D
453 Miscellaneous store retailers ...........oovviiiiiiiiiiiiin.. 4 D D D a D D
454 Nonstore retailers ........oviiiiiiiiiiiiiiiiiiiiiiiiian, 4 2 337 605 174 25 21
ROOSEVELT
44-45 Retailtrade ...t 54 83 386 6 667 1 535 419 23.5 18.0
441 Motor vehicle and parts dealers ..........ccoviiiiiiiininnns 6 18 936 1145 286 50 46.3 -
442 Furniture and home furnishings stores ............covvieiinn 2 D D D a D D
443 Electronics and appliance Stores .........ccvvivueieinneeenns 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 8 5 445 755 177 45 55.0 23.6
4441 Building material and supplies dealers................o.o0e. 7 D D D b D D
445 Food and beverage stores ......coveviiiiiieinenennennens 7 13 029 1235 277 71 24.7
446 Health and personal care stores ........cooevievneenuennennens 2 D D D a D D
447 Gasoline stations .. ....ovviiiiiiiiii i 18 41 288 2 651 597 200 7.8 31.7
44719 Other gasoline stations . . 7 D D D c D D
447190 Other gasoline stations . . 7 D D D c D D
448 Clothing and clothing accessories Stores ..........ccveveuenn. 2 D D D a D D
453 Miscellaneous store retailers . .......coovvviiiiiiiiiiiiiinnns 5 D D D b D D
45321 Office supplies and stationery stores ... 1 D D D a D D
453210 Office supplies and stationery stores ... 1 D D D a D D
454 Nonstoreretailers ..ot 3 887 168 17 3 . 71.8
ROSEBUD
44-45 Retailtrade ...........cooiiiiiiiiiiiiiiiii i 36 39 216 3 388 782 264 40.9 13.9
441 Motor vehicle and parts dealers .........cooviiiieiininnnnnn. 5 10 609 787 199 33 95.1 -
442 Furniture and home furnishings stores ............c.cooveinen. 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 6 3 808 468 105 38 76.8 12.6
4441 Building material and supplies dealers..............ccouenn. 5 D D D b D D
445 Food and beverage stores ......ooveiiiiiiiiiiiiiiniinneenns 6 9 360 1 055 231 89 17.7 52.9
446 Health and personal care stores .......ovviiiiiiininnnnnnns 1 D D D a D D
447 Gasoline stations . ...coovviiii ittt 7 D D D b D D
451 Sporting goods, hobby, book, and music stores ............... 1 D D D a D D
452 General merchandise stores ..........covviiiiiiiiiiiiinn, 1 D D D a D D
453 Miscellaneous store retailers ...........oooviiiiiiiiiiiiin.. 6 527 37 9 6 93.4 -
454 Nonstore retailers ........oviiiiiiiiiiiiiiiiiiiiiiiiinan, 2 D D D a D D
SANDERS
44-45 Retailtrade ..ot 45 45 869 3 901 887 257 42.7 2.1
441 Motor vehicle and parts dealers ..........ccoviiiiiiiininnns 7 3 685 377 76 18 72.0 -
444 Building material and garden equipment and supplies dealers ... 6 6 148 763 174 41 252 8.6
4441 Building material and supplies dealers............ccovvuun. 6 6 148 763 174 41 252 8.6
445 Food and beverage stores .......ovvviiiiiiiiiniiiniiiiinnnn 9 14 206 1272 290 89 37.4 3.1
446 Health and personal care stores .......ovviiiiiinininnennnns 3 D D D a D D
447 Gasoline stations . ...coovviiii ittt 10 16 279 940 212 80 47.5 -
448 Clothing and clothing accessories stores .........c.ccovvvueen. 1 D a D D
452 General merchandise stores ........oovviiiiiiiiiiiiinnnnn 1 D a D D
453 Miscellaneous store retailers . .......covvviiiin i 5 D a D D
454 Nonstore retailers .......cooeiiiiiiiiiiiiiiiiiiiiiiiiiiinnns 3 1 408 178 47 8 18.1 -
See footnotes at end of table.
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Percent of sales—

Paid
NAICS employees for

d Geographic area and kind of business . pay period From

code Estab- Annual First-quarter including admini-

lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

SHERIDAN

44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 34 26 233 2 450 554 183 45.2 1.6
441 Motor vehicle and parts dealers ..........coveviuiiiiinennnn. 4 1 707 68 18 5 93.7 -
442 Furniture and home furnishings stores ... 1 D D D a D D

443 Electronics and appliance stores .........ccvviiuiiiiinnneenns 2 D D D D
444 Building material and garden equipment and supplies dealers ... 7 2 474 203 40 19 1.5 16.2
445 Food and beverage Stores ......cvvvviiiiiieiiiiiineinnns 3 D D D b D D
446 Health and personal care stores .......covviiiiiiiininnneenns 2 D D D a D D
447 Gasoline stations 6 8 685 580 125 38 18.0 -
448 Clothing and clothing accessories stores .........c.ccovvvuenn. 3 582 80 22 10 85.9 -
451 Sporting goods, hobby, book, and music stores ............... 2 D D D b D D
453 Miscellaneous store retailers ...........oooviiiiiiiiiiiin.. 2 D D D a D D
454 Nonstoreretailers ...........ooiiiiiiiiiiiiii i 2 D D D b D D

SILVER BOW

44-45 Retailtrade ..ottt 193 432 660 39 273 9 146 2 152 18.1 2.2
441 Motor vehicle and parts dealers ..........ccoviiiiiiiinninnns 26 124 199 8 215 1830 372 32.6 -
4411 Automobile dealers 8 99 821 5 476 1197 243 34.0 -
4412 Other motor vehicle dealers...........coovviiiiiiiininn, 5 12 053 677 135 27 17.7 -
44121 Recreational vehicle dealers .................coooeint. 2 D D D a D D
441210 Recreational vehicle dealers ................... 2 D D D a D D
44122 Motorcycle, boat, and other motor vehicle dealers .. .. 3 D D D a D D
441221 Motorcycledealers ........oovuiiiiiniiiiiennennens 3 D D D a D D
4413 Automotive parts, accessories, and tire stores............... 13 12 325 2 062 498 102 36.2 -
44132 Tiredealers....oovviniiiiiiiiiiiiiiiiiiiiiiiiii i 6 7 801 1393 296 57 48.6 -

441320 Tiredealers....ooovviiiiiiiiiiiiiiiiiiiiiiiiiens 6 7 801 1393 296 57 48.6
442 Furniture and home furnishings stores ...........c.ovueiun. 13 11 123 1 588 381 92 65.4 -
4421 Furniture stores ................. 5 6 214 953 232 59 66.0 -
44211 Furniture stores ... .. 5 6 214 953 232 59 66.0 -
442110 Furniture stores .......ooviiiiiiiiiiiiiiiiiiii i 5 6 214 953 232 59 66.0 -
4422 Home furnishings stores. ......ocvviiiiiiiiiiiiinnnenn, 8 4 909 635 149 33 64.7 -
443 Electronics and appliance stores .........ccvviiuiiieiinneenns 9 7 843 636 138 27 195 32.3
4431 Electronics and appliance stores ...........c.ouuen. 9 7 843 636 138 27 19.5 32.3
44311 Appliance, television, and other electronics stores .. 9 7 843 636 138 27 19.5 32.3
443112 Radio, television, and other electronics stores . ... 7 D D D b D D
444 Building material and garden equipment and supplies dealers ... 16 22 008 2 817 561 98 27.0 3.8
4441 Building material and supplies dealers................o.o... 16 22 008 2 817 561 98 27.0 3.8
44413 Hardware stores .............coiiiiiiiiiiiiiiiiiia., 5 D D D b D D
444130 Hardware stores ......... 5 D D D b D D
44419 Other building material dealers . . .. 8 D D D b D D
444190 Other building material dealers ............ocoviniinn. 8 D D D b D D
445 Food and beverage stores ......ovveiiiiiiiiiiiiennnneenns 15 38 782 5173 1 436 310 8.2 -
4452 Specialty food StOres.....vvuii ittt 5 D D D b D D
446 Health and personal care stores ........coovvvevieeiuennennnns 15 11 871 1 887 463 91 13.3 3.0
4461 Health and personal care stores ............coovvuinennne. 15 11 871 1 887 463 91 13.3 3.0
44612 Cosmetics, beauty supplies, and perfume stores .......... 3 827 177 43 25 - -
446120 Cosmetics, beauty supplies, and perfume stores . .. 3 827 177 43 25 - -
44619 Other health and personal care stores...........ccovvueen. 7 2 397 647 138 25 4.2 2.2
447 Gasoline stations .. ..vvvuv ittt 21 68 872 3 442 768 234 5.1 -
4471 Gasoline stations .. ....vuiiiiiiiiiii i 21 68 872 3 442 768 234 5.1 -
44711 Gasoline stations with convenience stores ................ 16 D D D c D D
447110 Gasoline stations with convenience stores 16 D D D c D D
44719 Other gasoline stations................... .. 5 D D D b D D
447190 Other gasoline stations........cooevieiiiiiiininenn., 5 D D D b D D
448 Clothing and clothing accessories stores ..........ccovvvuenn. 21 26 750 2 466 597 157 27.8 -
4481 Clothing StOres ..o vvvvii ittt ittt 12 23 330 1 951 475 126 271 -
44814 Family clothing stores . ......coviiiiiiiiiiiiiiiiiinnn., 4 20 415 1 593 391 96 29.8 -
448140 Family clothing stores . .. 4 20 415 1 593 391 96 29.8 -
451 Sporting goods, hobby, book, and music stores . 17 9 471 1116 306 100 259 1.0
4511 Sporting goods, hobby, and musical instrument stores .. 1 D D D b D D
45111 Sporting goods stores. . . 10 D D D b D D
451110 Sporting goods stores .. ............ 10 D D D b D D
4511101 General-line sporting goods stores...........coovvuen. 7 D D D b D D
452 General merchandise stores ..........coovviiiiiiiiiiiinn, 6 D D D e D D
4529 Other general merchandise stores .................ooouee 5 D D D e D D

See footnotes at end of table.
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Table 3. Summary Statistics for Counties: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS ) ) ) employees for
code Geographic area and kind of business Estab- Annual First-quarter p?Xc?fé:gg ad’:rl;?nrir]
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
SILVER BOW—Con.
44-45 Retail trade—Con.
453 Miscellaneous store retailers . .......ocovviiii i 28 D D D c D D
4532 Office supplies, stationery, and gift stores................... 9 D D D b D D
45321 Office supplies and stationery stores ... 3 8 016 793 190 41 27.2
453210 Office supplies and stationery stores . 3 8 016 793 190 41 - 27.2
4533 Used merchandise stores .........covvviiiiiiiiiiininaen. 7 1 642 598 147 48 6.7 11.3
45331 Used merchandise stores ...........covvviiiinininanen. 7 1 642 598 147 48 6.7 1.3
453310 Used merchandise stores ...........ccoevvininininen. 7 1 642 598 147 48 6.7 1.3
4539 Other miscellaneous store retailers ........................ 8 D D D b D D
45399 All other miscellaneous store retailers .................... 3 D D D b D D
454 Nonstoreretailers ..........oooiiiiiiiiiiiiiiiiiiiiiii 6 8 860 853 200 33 17.7 24.0
4543 Direct selling establishments 5 D D D b D D
454312 Liquefied petroleum gas (bottled gas) dealers ........... 3 D D D b D D
STILLWATER
44-45 Retail trade 43 55 462 3 706 864 268 43.3 3.3
441 Motor vehicle and parts dealers ..........cooevviiiiinennnn. 4 D D D a D D
442 Furniture and home furnishings stores ....................... 3 D D D a D D
443 Electronics and appliance stores .........ccvviiuiieinnnennns 2 D D D a D D
444 Building material and garden equipment and supplies dealers ... 6 3 494 400 106 30 - 17.0
445 Food and beverage stores 6 10 341 1152 251 80 96.3 -
446 Health and personalcare stores .......covviiiiiiininnnennns 1 D D D a D D
447 Gasolinestations ........coviiiiiiiiiiiiiiiiii 11 27 356 1 000 253 91 15.6 -
44719 Other gasoline stations.... .. 5 24 023 726 151 48 12.9 -
447190 Other gasoline stations........c.ocvveiiiiiiiinenn., 5 24 023 726 151 48 12.9 -
448 Clothing and clothing accessories stores ..................... 3 561 72 1 9 100.0 -
452 General merchandise Stores .........covviiiiiiiiiiiiiiinn, 1 D D D a D D
453 Miscellaneous store retailers ............coooviiiiiiiiiiiin.. 4 286 16 4 4 100.0 -
454 Nonstoreretailers ...t 2 D D D a D D
SWEET GRASS
44-45 Retailtrade ..........cooiiiiiiiiiiiiiiiiiiii it 29 37 476 3 224 702 179 29.6 10.6
441 Motor vehicle and parts dealers ..........covevieiiiiinennn. 2 D D D b D D
442 Furniture and home furnishings stores ... D D D a D D
443 Electronics and appliance stores .........ccvviiuiiiiinneeenns 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 6 5 735 603 137 28 69.4 A
4441 Building material and supplies dealers.............c.coouenn. 5 D D D b D D
445 Food and beverage Stores .......vuvvviiiiiiiiiiiiiiiineinnns 2 D D D b D D
446 Health and personal care stores ........oovvvniiiineineennns 2 D D D a D
447 Gasoline stations . ... vvvuv ittt 4 9 787 726 153 45 - -
448 Clothing and clothing accessories stores ...........ccveevnenn. 3 586 38 8 83.8 -
451 Sporting goods, hobby, book, and music stores ............... 1 D D a D D
452 General merchandise stores ..........covviiiiiiiiiiiinn, 1 D D a D D
453 Miscellaneous store retailers . .....ocoveviiiiiiiiiinnnnns 4 366 44 1 5 100.0 -
454 Nonstoreretailers ...t 2 D D D a D D
TETON
44-45 Retailtrade ..........ccooiiiiiiiiiiiiiiiiiiii i 31 37 290 3 984 901 202 58.0 2
441 Motor vehicle and parts dealers ..... 5 15 190 1195 280 47 52.9 -
442 Furniture and home furnishings stores ............covviviinns 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 11 264 1 099 222 49 49.5
4441 Building material and supplies dealers 5 2 341 224 63 21 87.9 2.6
4442 Lawn and garden equipment and supplies stores ............ 4 8 923 875 159 28 39.5 -
44422 Nursery, garden center, and farm supply stores .. 4 8 923 875 159 28 39.5 -
444220 Nursery, garden center, and farm supply stores 4 8 923 875 159 28 39.5 -
445 Food and beverage stores........ 5 D D D b D D
446 Health and personal care stores . . 2 D D D a D D
447 Gasolinestations .........coovviinenn. 3 2 149 119 33 14 100.0
448 Clothing and clothing accessories stores ... 2 D a D D
453 Miscellaneous store retailers . . . 3 D a D D
454 Nonstoreretailers ...l 1 D D D b D D
See footnotes at end of table.
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Table 3. Summary Statistics for Counties: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS ) ) ) employees for
code Geographic area and kind of business Estab- Annual First-quarter p?Xc?fé:gg ad’:rl;?nrir]
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

TOOLE
44-45 Retailtrade ..ottt 27 33 657 3 359 77 179 32.0 1.1
441 Motor vehicle and parts dealers .........ccoviiiiiiiiinnns 3 5 762 438 104 17 76.4 -
442 Furniture and home furnishings stores ............c.oveinenn 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 4 2 022 390 81 23 17.8 12.2
445 Food and beverage Stores . .....couvviiiiiieineiennennnns 9 11 604 1378 269 64 48.2 A
4452 Specialty food stores......oovviiiiiiiiiiiiiiiii i 2 D D D a D D
446 Health and personalcare stores .......ovviiiiiiiieinnnnnnns 1 D D D a D D
447 Gasoline stations .. ..o.vuviiiiiiiiii i 3 D D D b D D
448 Clothing and clothing accessories stores ...........covvvuenn. 2 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 1 D D D a D D
452 General merchandise stores ..........c.coviiiiiiiiiiiiin., 1 D D D b D D
453 Miscellaneous store retailers . ......covvviiiiniiiiiiiiiinnns 2 D D D a D D

TREASURE
44-45 Retailtrade ... 4 4 359 509 106 29 7.4 2
444 Building material and garden equipment and supplies dealers ... 1 D D D a D D
445 Food and beverage stores ......ovveeiiiiiiiiiiiiiennnneenns 1 D D D a D D
447 Gasoline stations .. ..ovuviiiiiii it 1 D D D a D D
454 Nonstoreretailers ..........cooiiiiiiiiiiiiiiiiiiiiiiii, 1 D D D b D D
454311 Heatingoildealers........coovvuiiiiineiiiniinnennens 1 D D D b D D

VALLEY
44-45 Retailtrade ..........ccooiiiiiiiiiiiiiiii i 54 73 562 6 444 1 475 366 35.3 5
441 Motor vehicle and parts dealers ..........ccveviiiiiinennn. 10 14 122 1010 227 43 71.3 -
44122 Motorcycle, boat, and other motor vehicle dealers .. .. 3 2 335 135 26 9 37.6 —
441229 All other motor vehicle dealers .............coooiuints 1 D D D a D D
442 Furniture and home furnishings stores ............c.cocviinen. 3 1 953 180 38 9 46.3 -
443 Electronics and appliance stores ............cocoviiiiininin.. 2 D D D a D D
444 Building material and garden equipment and supplies dealers ... 8 20 565 1 366 329 67 8.2 -
4441 Building material and supplies dealers...................... 4 D D D a D D
4442 Lawn and garden equipment and supplies stores ............ 4 D D D b D D
44421 Outdoor power equipment StOres .....ovvvvreineineennen 1 D D D b D D
444210 Outdoor power equipment stores ............. 1 D D D b D D
44422 Nursery, garden center, and farm supply stores .... 3 D D D a D D
444220 Nursery, garden center, and farm supply stores 3 D D D a D D
445 Food and beverage stores .......ovvviiiiiiiiiiiiiiiiinnns 4 11 515 1 320 267 67 52.4 1.9
446 Health and personal care stores .......ovviiiiiiinnnnennnns 3 4 523 475 127 29 29.5 -
447 Gasoline stations .........ooiiiiiiiiiiiiiiiii i 5 8 103 499 124 39 40.1 -
448 Clothing and clothing accessories stores ..................... 5 1 092 136 27 13 70.3 12.7
451 Sporting goods, hobby, book, and music stores ............... 3 D D D a D D
452 General merchandise stores ........oviiiiiiiiiiiiiinnn 3 5 050 682 148 46 - -
45299 All other general merchandise stores. .. .. 3 5 050 682 148 46 - -
452990 All other general merchandise stores................... 3 5 050 682 148 46 - -
453 Miscellaneous store retailers . .......covvviiiiiiiiiiiiininnns 5 D D D a D D
454 Nonstoreretailers ...l 3 D D D a D D

WHEATLAND
44-45 Retailtrade ..ot 9 6 561 749 170 63 52.5 -
441 Motor vehicle and parts dealers ..........covevieiiiiinennn. 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 3 D D D a D D
445 Food and beverage Stores . .....cvueviiniineineenennennens 4 4 088 515 17 44 52.0 -
447 Gasoline stations .......oviviiiiiiii i 1 D D D a D D

WIBAUX
44-45 Retailtrade ...........coiiiiiiiiiiiiiiiiii i 4 2 953 250 75 17 421 .9
444 Building material and garden equipment and supplies dealers ... 1 D a D
445 Food and beverage stores ..........coovviiiniiiiiiiiinin.. 2 D a D
447 Gasoline stations .........oooiiiiiiiiiiiiiiiiii i 1 D a D

See footnotes at end of table.
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Table 3. Summary Statistics for Counties: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS employees for
d Geographic area and kind of business ) pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
YELLOWSTONE
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 732 1 944 727 192 540 44 949 9 500 9.2 2.8
441 Motor vehicle and parts dealers ............coovviiiiiininn. 125 615 634 52 349 11 439 1791 16.1 2.6
4411 Automobile dealers ........... 51 D D D g D D
44111 New car dealers . 23 432 876 33 631 7 153 1017 12.2 .6
441110 New car dealer: 23 432 876 33 631 7 153 1017 12.2 6
44112 Used car dealers .. 28 D D D c D D
441120 Usedcardealers ...........cooiiiiiiiiinininennnan. 28 D D D c D D
4412 Other motor vehicle dealers..........covviviiiiinnnnnn, 17 D D D c D D
44121 Recreational vehicle dealers ..............cooiiiiaa., 6 16 504 1379 257 69 3.2 4.2
441210 Recreational vehicle dealers ................... 6 16 504 1379 257 69 3.2 4.2
44122 Motorcycle, boat, and other motor vehicle dealers .. 1 D D D b D D
441221 Motorcycledealers .........covviiiiiininennnn. .. 4 D D D b D D
441229 All other motor vehicle dealers ...............oooiveas, 5 D D D b D D
4413 Automotive parts, accessories, and tire stores............... 57 D D D e D D
44131 Automotive parts and accessories stores ................. 43 58 548 9 460 2 314 390 5.1 2.8
441310 Automotive parts and accessories stores . 43 58 548 9 460 2 314 390 51 2.8
44132 Tiredealers........ooevuiiiiiiiininnn, .. 14 D D D c D D
441320 Tiredealers.....oovuvuiiiiiiiiiiiiiiiiiiiiiiiin, 14 D D D c D D
442 Furniture and home furnishings stores ....................... 45 D D D e D D
4421 Furniture stores .........oooiiiiiiiii i 19 D D D c D D
44211 Furniture stores .......coooiuiiiiiiiiiiiiiiii i 19 D D D c D D
442110 Furniture stores .......oooiiiiiiiiiiiiiiiiiiiiii 19 D D D c D D
4422 Home furnishings stores......oooviineiiiiiiiiiinnnenn. 26 D D D c D D
44221 Floor covering Stores .....ouvveiiiineineneennennennes 8 16 916 3 553 861 106 1.0 -
442210 Floor covering stores ..... 8 16 916 3 553 861 106 1.0 —
44229 Other home furnishings stores .... 18 D D D b D D
442299 All other home furnishings stores 16 D D D b D D
443 Electronics and appliance stores ... 28 D D D e D D
4431 Electronics and appliance stores ................... 28 D D D e D D
44311 Appliance, television, and other electronics stores .. 21 D D D [} D D
443111 Household appliance stores............covuuen 9 11 500 1321 347 69 2.8 33.0
443112 Radio, television, and other electronics stores . . 12 D D D c D D
44312 Computer and software stores ................. .. 6 D D D b D D
443120 Computer and software stores ........ccovvieiiiinnnns 6 D D D b D D
444 Building material and garden equipment and supplies dealers ... 67 161 805 17 742 3 941 675 29 3.2
4441 Building material and supplies dealers.............ccovuuee. 56 146 104 16 065 3 600 599 2.4 3.5
44411 Homecenters.......oooviiiiiiiiiiiiiiiiiiiiiienennn, 3 D D D c D D
444110 Home Centers ......... 3 D D D c D D
44412 Paint and wallpaper stores. .. 3 D D D a D D
444120 Paint and wallpaper stores. 3 D D D a D D
44413 Hardware stores ........... 7 D D D b D D
444130 Hardware stores ......... 7 D D D b D D
44419 Other building material dealers . . 43 68 570 9 215 2 041 287 4.8 5.5
444190 Other building material dealers ........... 43 68 570 9 215 2 041 287 4.8 5.5
4442 Lawn and garden equipment and supplies stores ... 1 15 701 1677 341 76 7.4 -
44422 Nursery, garden center, and farm supply stores .. ih! 15 701 1677 341 76 7.4 -
444220 Nursery, garden center, and farm supply stores 1 15 701 1677 341 76 7.4 -
445 Food and beverage stores . .. 51 159 656 19 035 4 707 1105 143 7
4451 GIrOCETY SIOTES vt ttvet ettt eeieenesneeneranenneenennnnn 32 D D D g D D
44511 Supermarkets and other grocery (except convenience)
53 0] (= 29 139 886 17 318 4 308 1 009 121 -
445110 Supermarkets and other grocery (except convenience)
SHOrES .ttt e 29 139 886 17 318 4 308 1 009 121 -
4452 Specialty food stores.......ooviiiiiiiiiiiiiiiiii i 12 D D D b D D
4453 Beer, wine, and liquorstores ...........cocoiiiiiiiiiian, 7 15 465 671 157 43 36.5 -
44531 Beer, wine, and liquor stores ......oooiiiiiiiiiiiiiiia, 7 15 465 671 157 43 36.5 -
445310 Beer, wine, and liquor stores .......ooiiiiiiiiiiiiinn. 7 15 465 671 157 43 36.5 -
446 Health and personal care stores ........covviuiiiiniinennnns 47 D D D e D D
4461 Health and personal care stores .......c.ovveiviiinnnnnn. 47 D D D e D D
44612 Cosmetics, beauty supplies, and perfume stores .......... 4 2 666 359 97 30 7.6 -
446120 Cosmetics, beauty supplies, and perfume stores . 4 2 666 359 97 30 7.6 —
44613 Optical goods Stores ......vvuviiinernenneennnn. 10 D D D b D D
446130 Optical goods stores ............... 10 D D D b D D
44619 Other health and personal care stores. . 16 11 042 1 558 412 75 14.8 10.2
446191 Food (health) supplement stores ...... .. 7 4 078 702 165 43 9.7 13.7
446199 All other health and personal care stores ............... 9 6 964 856 247 32 17.8 8.2
447 Gasoline stations .......oooviiiiiiiiiiiiiiiii i 73 163 656 7 957 1 883 538 4.9 .8
4471 Gasoline stations . ....vvviiiiiiiiiii i 73 163 656 7 957 1883 538 4.9 .8
44711 Gasoline stations with convenience stores ................ 52 D D D e D D
447110 Gasoline stations with convenience stores 52 D D D e D D
44719 Other gasoline stations. ... 21 D D D c D D
447190 Other gasoline stations . . 21 D D D c D D
See footnotes at end of table.
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[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS employees for

d Geographic area and kind of business . pay period From

code Estab- Annual First-quarter including admini-

lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

YELLOWSTONE—Con.
44-45 Retail trade—Con.

448 Clothing and clothing accessories sStores ..........ccveveuenn. 87 67 711 9 026 2 240 757 6.4 4.2
4481 Clothing stores ....ovuiiiiiiii it 54 47 572 6 264 1 529 572 8.7 4.0
44814 Family clothing stores ... 21 29 142 3 476 861 332 8.9 -
448140 Family clothing stores ..... 21 29 142 3 476 861 332 8.9 -
44815 Clothing accessories stores.. ... 5 D D D b D D
448150 Clothing accessories stores . . 5 D D D b D D
44819 Other clothing stores........ .. 6 4 334 743 170 61 8.9 3.1
448190 Otherclothing stores . ...oovvuiiiiiiiiiiiiiininennn, 6 4 334 743 170 61 8.9 3.1
4482 ShOE StOrES v .vviiiii ittt 20 11 342 1 389 351 115 1.6 71
44821 Shoe stores .. 20 11 342 1 389 351 115 1.6 71
448210 Shoe stores ......... 20 11 342 1 389 351 115 1.6 71
4482101 Men’s shoe stores .. .. 2 D D D a D D
4482102 Women'’s shoe stores ... .. 2 D D D a D D
4482105 Athletic footwear stores ...........cooiiiiiiiiiiine, 8 4 193 503 125 47 4.4 19.2
4483 Jewelry, luggage, and leather goods stores ................. 13 8 797 1373 360 70 .5 1.8
44831 Jewelry stores .. 12 D D D b D D
448310 Jewelry stores .........covunnn 12 D D D b D D
44832 Luggage and leather goods stores ... .. 1 D D D a D D
448320 Luggage and leather goods stores .......oovvviinuennnn 1 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 53 69 833 9 872 2 509 601 5.9 9.2
4511 Sporting goods, hobby, and musical instrument stores .. 40 D D D e D D
45111 Sporting goods StOres .« ovvvvvviiienernienernnens 19 D D D e D D
451110 Sporting goods stores .. ......iuen.. 19 D D D e D D
4511101 General-line sporting goods stores . 7 25 743 3 691 944 231 2.2 23.7
45112 Hobby, toy, and game stores. . 14 18 242 3 033 811 127 12.7 8
451120 Hobby, toy, and game stores............ 14 18 242 3 033 811 127 12.7 8
45113 Sewing, needlework, and piece goods stores. .. 3 D D D b D D
451130 Sewing, needlework, and piece goods stores. 3 D D D b D D
45114 Musical instrument and supplies stores...... .. 4 3 539 559 149 22 1.3 -
451140 Musical instrument and supplies stores.............ouun 4 3 539 559 149 22 1.3 -
4512 Book, periodical, and music stores..........oeviuiiiiinenn. 13 D D D c D D
45121 Book stores and news dealers . 7 D D D b D D
451211 Book stores.............. 6 D D D b D D
4512111 Book stores, general .. 2 D D D b D D
4512112 Specialty book stores ..... 4 D D D b D D
451212 News dealers and newsstands ................. 1 D D D a D D
45122 Prerecorded tape, compact disc, and record stores ........ 6 6 471 733 187 77 4.4 -
451220 Prerecorded tape, compact disc, and record stores ...... 6 6 471 733 187 77 4.4 -
452 General merchandise Stores . ...ovvieiiiniinnernnennennenns 22 D D D g D D
4521 Department Stores .. .vvevie i it 9 D D D f D D
45210009 Department stores (incl. leased depts.)3 ... .. 9 D D D f D D
45211 Department stores .......oviviiiiiiiiiiiiiiiiiiiian 9 D D D f D D
452111 Department stores (except discount department stores) . . 4 D D D e D D
4529 Other general merchandise stores .......covvveeeiennennenn 13 D D D g D D
45291 Warehouse clubs and supercenters.... 3 D D D g D D
452910 Warehouse clubs and supercenters. . 3 D D D g D D
45299 All other general merchandise stores. 10 D D D b D D
452990 All other general merchandise store: 10 D D D b D D
4529904 Miscellaneous general merchandise stores .. 5 D D D b D D
453 Miscellaneous store retailers ....................... 98 90 163 13 216 3 086 750 16.3 6.2
4531 1T 7 6 302 2 049 491 95 5.8 -
45311 FIOMStS v v 7 6 302 2 049 491 95 5.8 -
453110 FIOMStS o v 7 6 302 2 049 491 95 5.8 -
4532 Office supplies, stationery, and gift stores................... 33 D D D c D D
45321 Office supplies and stationery stores .........ccovvuvinenn. 8 D D D c D D
453210 Office supplies and stationery stores . 8 D D D c D D
45322 Gift, novelty, and souvenir stores ...... .. 25 D D D c D D
453220 Gift, novelty, and souvenir stores ..........ccoieiuinn.. 25 D D D c D D
4533 Used merchandise stores ..........cooviiiiiiiiiiiinnnn, 15 5 521 1413 362 137 34.8 2
45331 Used merchandise stores ...........coovviiiiinininann. 15 5 521 1413 362 137 34.8 2
453310 Used merchandise stores ...........ccoevuiuinininen. 15 5 521 1413 362 137 34.8 2
4539 Other miscellaneous store retailers ...................o.... 43 D D D e D D
45391 Pet and pet supplies stores ..., 6 5 677 772 161 54 7.7 2.3
453910 Pet and pet supplies stores 6 5 677 772 161 54 7.7 2.3
45392 Artdealers ................ 5 975 236 59 14 25.1 -
453920 Artdealers ........ooiiiiiiiiiin.. 5 975 236 59 14 25.1 -
45393 Manufactured (mobile) home dealers .. 6 21 525 1 955 430 75 36.8 2.6
453930 Manufactured (mobile) home dealers 6 21 525 1 955 430 75 36.8 2.6
45399 All other miscellaneous store retailers . ............cooen. 26 D D D c D D
454 Nonstore retailers .......covuiiiiiiiiiiiiiiiiiiiiiiiinnns 36 26 235 3 854 914 193 7.9 11
4541 Electronic shopping and mail-order houses ................. 8 D D D b D D
45411 Electronic shopping and mail-order houses ............... 8 D D D b D D
4543 Direct selling establishments ..........coovviiiiiiiiiaen. 27 19 965 2 869 713 145 5.7 1.4
454319 Other fueldealers ...........cooviiiiiiiiiiiiiiiin., 1 D D D a D D
45439 Other direct selling establishments. . . .. 22 D D D c D D
454390 Other direct selling establishments..................... 22 D D D c D D

See footnotes at end of table.
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Table 3. Summary Statistics for Counties: 2002—Con.

TIncludes sales information obtained from administrative records of other federal agencies.
2Includes sales information that was imputed based on historic data, administrative data, industry averages, or other statistical methods.
3Data for this line not included in broader kind-of-business totals.

Note: The data in this table are based on the 2002 Economic Census. To maintain confidentiality, the Census Bureau suppresses data to protect the identity of any business or individual. The

census results in this table contain nonsampling error. Data users who create their own estimates using data from this table should cite the Census Bureau as the source of the original data only. See
also explanation of terms and geographic definitions. For the full technical documentation, see Appendix C.
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Table 4. Summary Statistics for Places: 2002

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS employees for

d Geographic area and kind of business . pay period From

code Estab- Annual First-quarter including admini-

lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

BUTTE-SILVER BOW (CC)

44-45 Retailtrade ...l 193 432 660 39 273 9 146 2 152 18.1 2.2
441 Motor vehicle and parts dealers ...........coiviiiiiiiiinnns 26 124 199 8 215 1 830 372 32.6 -
4411 Automobile dealers ...t 8 99 821 5 476 1197 243 34.0 -
4412 Other motor vehicledealers..........coovvviiiiiiiiiinnns 5 12 053 677 135 27 17.7 -
44121 Recreational vehicle dealers ...........coovviiiiiniin., 2 D D D a D D
441210 Recreational vehicle dealers ................... 2 D D D a D D
44122 Motorcycle, boat, and other motor vehicle dealers .. .. 3 D D D a D D
441221 Motorcycle dealers .......ooeeviiiiiinnnenennnnennns 3 D D D a D D
4413 Automotive parts, accessories, and tire stores............... 13 12 325 2 062 498 102 36.2 -
44132 Tiredealers.....ooovveiiiiiiiiiiiiii it 6 7 801 1 393 296 57 48.6 -
441320 Tire dealers. 6 7 801 1 393 296 57 48.6 -
442 Furniture and home furnishings stores ....................... 13 11123 1 588 381 92 65.4 -
4421 Furniturestores ..ottt 5 6 214 953 232 59 66.0 -
44211 Furniture stores ...ttt 5 6 214 953 232 59 66.0 -
442110 Furniture stores ..., 5 6 214 953 232 59 66.0 -
4422 Home furnishings stores........cooviiiiiiiiiiiiiniinn, 8 4 909 635 149 33 64.7 -
44221 Floor covering stores ... 5 4 337 526 121 20 733 -
442210 Floor covering stores ... 5 4 337 526 121 20 733 -
443 Electronics and appliance Stores .........ccvviiieiiinnnnenns 9 7 843 636 138 27 19.5 32.3
4431 Electronics and appliance stores .........ccvvvvieiiinnanns 9 7 843 636 138 27 19.5 32.3
44311 Appliance, television, and other electronics stores ......... 9 7 843 636 138 27 19.5 32.3
443112 Radio, television, and other electronics stores ........... 7 D D D b D D
444 Building material and garden equipment and supplies dealers ... 16 22 008 2 817 561 98 27.0 3.8
4441 Building material and supplies dealers...................... 16 22 008 2 817 561 98 27.0 3.8
44413 Hardware stores .............coiiiiiiiiiiiiiiiiia., 5 D D D b D D
444130 Hardware stores ........... 5 D D D b D D
44419 Other building material dealers . . .. 8 D D D b D D
444190 Other building material dealers .................... ... 8 D D D b D D
445 Food and beverage stores .......ovvviiiiiiiiiiiiiiiiiinnns 15 38 782 5173 1 436 310 8.2 -
4451 GroCery Stores . ..o.vuvr i eiiiiiiii it 8 D D D e D D
4452 Specialty f00d StOres....vvvv ittt 5 D D D b D D
446 Health and personal care stores ........ovvviiiniinenneennns 15 11 871 1 887 463 91 13.3 3.0
4461 Health and personal care stores .......ovvieiiiineninnnnns 15 11 871 1 887 463 91 13.3 3.0
44612 Cosmetics, beauty supplies, and perfume stores .......... 3 827 177 43 25 - -
446120 Cosmetics, beauty supplies, and perfume stores . .. 3 827 177 43 25 - -
44619 Other health and personal care stores...........covuuen. 7 2 397 647 138 25 4.2 2.2
447 Gasoline stations .........coiiiiiiiiii i 21 68 872 3 442 768 234 5.1 -
4471 Gasoline stations .........coooiiiiiiiiiiiiiiiiii i 21 68 872 3 442 768 234 5.1 -
44711 Gasoline stations with convenience stores ................ 16 D D D c D D
447110 Gasoline stations with convenience stores 16 D D D c D D
44719 Other gasoline stations................... .. 5 D D D b D D
447190 Other gasoline stations............coiiiiiiiiiiiin., 5 D D D b D D
448 Clothing and clothing accessories stores ..................... 21 26 750 2 466 597 157 27.8 -
4481 []10] (311 T JE=] (o= 12 23 330 1 951 475 126 271 -
44814 Family clothing stores ... .. 4 20 415 1 593 391 96 29.8 -
448140 Family clothing stores . ......covviiiiiiiiiiiiiiiiinnns 4 20 415 1 593 391 96 29.8 -
451 Sporting goods, hobby, book, and music stores ............... 17 9 471 1116 306 100 25.9 1.0
4511 Sporting goods, hobby, and musical instrument stores ....... 11 D D D b D D
45111 Sporting goods StOres . .o vvuviiiiiiiii it 10 D D D b D D
451110 Sporting goods stores.............. 10 D D D b D D
4511101 General-line sporting goods stores..... 7 D D D b D D
45113 Sewing, needlework, and piece goods stores. 1 D D D a D D
451130 Sewing, needlework, and piece goods stores. .. 1 D D D a D D
4512 Book, periodical, and music Stores . ......oeeviiiiiiiiinanns 6 D D D b D D
4512112 Specialty book stores .....ocvviiiiiiiiiiiiiiiiiin. 3 D D D a D D
452 General merchandise stores ............coooiiiiiiiiiiiiin.., 6 D D D e D D
4529 Other general merchandise stores ..........covviiiineinnnn 5 D D D e D D
45291 Warehouse clubs and supercenters.... 1 D D D e D D
452910 Warehouse clubs and supercenters . . 1 D D D e D D

See footnotes at end of table.
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Table 4. Summary Statistics for Places: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS employees for
d Geographic area and kind of business ) pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
BUTTE-SILVER BOW (CC)—Con.
44-45 Retail trade—Con.
453 Miscellaneous store retailers . .......ocovviiii i 28 D D D c D
4532 Office supplies, stationery, and gift stores................... 9 D D D b D
45321 Office supplies and stationery stores ..........ccvvvenenn. 3 8 016 793 190 41 - 27.2
453210 Office supplies and stationery stores ...........coevnne. 3 8 016 793 190 41 - 27.2
4533 Used merchandise stores .........covviiiiiiiiiiininaen, 7 1 642 598 147 48 6.7 11.3
45331 Used merchandise stores ........ccovviiiiiiiiiiinnnnn, 7 1 642 598 147 48 6.7 11.3
453310 Used merchandise stores .........covvviiviniiiiinnnn 7 1 642 598 147 48 6.7 11.3
4539 Other miscellaneous store retailers ............covviiinnn. 8 D D D b D D
45399 All other miscellaneous store retailers .................... 3 D D D b D D
454 Nonstoreretailers ..o 6 8 860 853 200 33 17.7 24.0
4543 Direct selling establishments ..........cooviiiiiiiiiiae., 5 D D D b D D
45431 Fueldealers ..........coooviiiiiiiiiiiiat, 3 D D D b D D
454312 Liquefied petroleum gas (bottled gas) dealers .. 3 D D D b D D
ANACONDA-DEER LODGE COUNTY
44-45 Retailtrade .........coiviiiiiiiiiiiiiiii i 47 55 308 4 820 1153 281 18.3 3.5
441 Motor vehicle and parts dealers ..........ccoviiiiiiiiiiinnns 7 20 364 1 357 326 58 25.5 6.8
442 Furniture and home furnishings stores ...........ccovieinen. 3 D D D a D D
443 Electronics and appliance stores .........covevieiiiiinennnns 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 2 D D D a D D
445 Food and beverage stores ......ovveeiiiiiiiiiiiiinnineenns 1 14 743 1788 446 107 9.9 1.9
446 Health and personal care stores ........cooevvevineiuennennnns 2 b
4461 Health and personal care stores .........oevvevinenuennenn. 2 D b
447 Gasoline stations ..ottt 6 D D D b D D
448 Clothing and clothing accessories Stores ..........ccvveenenn. 4 837 74 15 6 64.2 4.2
451 Sporting goods, hobby, book, and music stores ............... 3 525 81 4 2 53.3 46.7
452 General merchandise stores ........oovviiiiiiiiiiiiiiinnnn 1 D D D a D D
453 Miscellaneous store retailers .........cooiiiiiiiiiiiiinans 7 1 305 181 45 22 45.9 -
BELGRADE
44-45 Retailtrade ..ot 36 52 544 5 691 1 248 336 17.6 1.1
441 Motor vehicle and parts dealers .........oovviiiiiinnnnnnnn. 4 3 981 437 102 25 18.2 -
442 Furniture and home furnishings stores ............covviviinnn 2 D D D a D D
443 Electronics and appliance stores .........covevieiiiiinennnn. 3 D D D a D D
444 Building material and garden equipment and supplies dealers ... 8 10 546 1154 162 62 32.8 -
4442 Lawn and garden equipment and supplies stores ............ 3 D D D a D D
44422 Nursery, garden center, and farm supply stores ........... 2 D D D a D D
444220 Nursery, garden center, and farm supply stores ......... 2 D D D a D D
445 Food and beverage Stores . .....cvueviinineinneniennennens 3 D D D c D D
446 Health and personal care stores .......ovviiiiiiiiinnnnnnnns 2 D D D a D D
447 Gasoline stations .......oovviiiiiiiiiiiiiiii 3 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 1 D D D a D D
453 Miscellaneous store retailers ...........oovviiiiiiiiiiiiin.. 9 D D D b D D
454 Nonstore retailers .......couiiiiiiiiiiiiiiiiiiiiiiiiiinnns 1 D D D a D D
See footnotes at end of table.
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Table 4. Summary Statistics for Places: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Paid Percent of sales—
NAICS employees for
d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
BILLINGS
44-45 Retailtrade ..ottt 624 1 714 236 173 040 40 479 8 527 7.7 29
441 Motor vehicle and parts dealers .........ccovviiiiiiiinninnns 102 529 758 44 321 9 593 1 518 15.5 2.7
4411 Automobile dealers .......o.oeiiiiiiiiiiiiiii e 46 456 297 33 653 7 175 1072 17.3 1.8
44111 Newcardealers........cooviiiiiiiiiiiiiiiiinnenennn, 20 396 573 31 497 6 669 959 10.2 7
441110 New car dealers . 20 396 573 31 497 6 669 959 10.2 7
44112 Used car dealers ... .. 26 59 724 2 156 506 113 64.6 9.7
441120 Usedcardealers ........coovviiiiiiiiiiininenenn, 26 59 724 2 156 506 113 64.6 9.7
4412 Other motor vehicledealers...........coovveiiiiiiiiennenn 1 19 611 1 828 378 79 2.7 20.8
44122 Motorcycle, boat, and other motor vehicle dealers 10 D D D b D D
441221 Motorcycledealers .........covvviiiiiinnennnn .. 3 D D D a D D
441229 All other motor vehicle dealers ....................o... 5 D D D b D D
4413 Automotive parts, accessories, and tire stores............... 45 53 850 8 840 2 040 367 4.7 3.1
44131 Automotive parts and accessories stores ..........iuiinnn 32 37 833 6 105 1 469 280 5.4 1.3
441310 Automotive parts and accessories stores . 32 37 833 6 105 1 469 280 5.4 1.3
44132 Tire dealers... 13 16 017 2 735 571 87 3.0 7.4
441320 Tiredealers....oouviiiiniiiiiiiiiiiiniiiiiinenenes 13 16 017 2 735 571 87 3.0 7.4
442 Furniture and home furnishings stores .............ccooveiuen. 43 51 552 7 743 1 842 321 8.0 10.3
4421 Fumniture stores .......ooviiiiiiiiiiiiii i 18 29 049 3 494 835 160 10.9 18.0
44211 Furniture stores .......ovvvvniiiiniiiiiiniiiineninnenes 18 29 049 3 494 835 160 10.9 18.0
442110 Furniture stores .......covvviiiiiiniiiniiiineninnenes 18 29 049 3 494 835 160 10.9 18.0
4422 Home furnishings stores........coviiiiiiiiiiiiiiiiinan, 25 22 503 4 249 1 007 161 4.2 4
44221 Floor covering stores .......vviiiniiiiiiiiiniieinnenn,s 8 16 916 3 553 861 106 1.0 -
442210 Floor covering stores ....... .. 8 16 916 3 553 861 106 1.0 -
44229 Other home furnishings stores ...... .. 17 5 587 696 146 55 13.9 1.6
442299 All other home furnishings stores .................. ... 15 D D D b D D
443 Electronics and appliance stores .........ccvviiuiiieiineeennn 27 54 768 5 953 1 479 312 12.8 71
4431 Electronics and appliance stores .........ccoviiieiiiinnnns 27 54 768 5 953 1 479 312 12.8 71
44311 Appliance, television, and other electronics stores 20 45 553 4 847 1186 244 15.1 8.3
443111 Household appliance stores............coevuuen .. 9 11 500 1 321 347 69 2.8 33.0
443112 Radio, television, and other electronics stores . . .. 1 34 053 3 526 839 175 19.2 —
44312 Computer and software stores ................. .. 6 D D D b D D
443120 Computer and software stores .........covevineinennn. 6 D D D b D D
444 Building material and garden equipment and supplies dealers ... 55 151 961 16 370 3 663 624 2.8 2.8
4441 Building material and supplies dealers................oo0.. 48 138 123 15 011 3 381 563 25 3.1
44411 Homecenters..........coooiiiiiiiiiiiiiiiiiiian, 3 D D D c D D
444110 Home Centers ......... 3 D D D c D D
44412 Paint and wallpaper stores. 3 D D D a D D
444120 Paint and wallpaper store: 3 D D D a D D
44413 Hardware stores ... 6 D D D b D D
444130 Hardware stores 6 D D D b D D
44419 Other building material dealers . . .. 36 D D D e D D
444190 Other building material dealers ........................ 36 D D D e D D
4442 Lawn and garden equipment and supplies stores ............ 7 13 838 1 359 282 61 55 -
44422 Nursery, garden center, and farm supply stores ........... 7 13 838 1 359 282 61 55 -
444220 Nursery, garden center, and farm supply stores ......... 7 13 838 1 359 282 61 55 -
445 Food and beverage Stores . .....ocvevieiniineineenennennens 40 139 044 16 422 4 110 927 4.3 .8
4451 GIrOCEIY SIOTES &t vttt eit i iinetnenetinenneanennenn 25 D D D f D D
44511 Supermarkets and other grocery (except convenience)
510 (= 22 120 709 15 128 3 808 848 7 -
445110 Supermarkets and other grocery (except convenience)
SHOrES .ttt 22 120 709 15 128 3 808 848 7 -
4452 Specialty f00d StOres....vvvtiiiii ittt 9 D D D b D
4453 Beer, wine, and liquor stores . .....ooviiiiiiiiiiii i 6 D D D b D D
44531 Beer, wine, and liquor stores .. ....ocvveiiiiiiiiiien., 6 D D D b D D
445310 Beer, wine, and liquor stores .. ....ocvveiiiiiiiinenn 6 D D D b D D
446 Health and personal care stores ........cooevveiineinennennnns 41 44 276 5 709 1412 291 5.5 5.7
4461 Health and personal care stores .............ccoovuininan. 41 44 276 5 709 1412 291 5.5 5.7
44611 Pharmacies and drug stores .........coovvviiiiiiiininnn, 13 27 578 3 142 740 148 .5 4.8
446110 Pharmacies and drug stores .. .. 13 27 578 3 142 740 148 5 4.8
4461101 Pharmacies and drug stores ............... .. 12 D D D [ D D
44612 Cosmetics, beauty supplies, and perfume stores ... 4 2 666 359 97 30 7.6 -
446120 Cosmetics, beauty supplies, and perfume stores . 4 2 666 359 97 30 7.6 -
44613 Optical goods stores ... . 9 D D D b D D
446130 Optical goods stores ..........ouuen 9 D D D b D D
44619 Other health and personal care stores. . 15 D b D D
446191 Food (health) supplement stores ........ .. 7 4 078 702 165 43 9.7 13.7
446199 All other health and personal care stores ............... 8 D D D b D D
447 Gasolinestations ..........ooiiiiiiiiiiiiiii i 48 87 344 4 475 1 070 309 6.3 1.5
4471 Gasoline stations . ....ovvviiiiii it 48 87 344 4 475 1 070 309 6.3 15
44711 Gasoline stations with convenience stores . . 39 77 415 3 537 840 259 3.4 1.7
447110 Gasoline stations with convenience stores . 39 77 415 3 537 840 259 3.4 1.7
See footnotes at end of table.
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Table 4. Summary Statistics for Places: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS employees for

d Geographic area and kind of business . pay period From

code Estab- Annual First-quarter including admini-

lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

BILLINGS —Con.
44-45 Retail trade—Con.
448 Clothing and clothing accessories sStores ..........ccveveuenn. 83 64 574 8 585 2 120 734 5.0 4.4
4481 {03101 (311 T =] =Y 51 D D D f D D
44814 Family clothing stores ... 19 D D D e D D
448140 Family clothing stores ..... 19 D D D e D D
44815 Clothing accessories stores.. ... 5 D D D b D D
448150 Clothing accessories stores . . 5 D D D b D D
44819 Other clothing stores........ .. 6 4 334 743 170 61 8.9 3.1
448190 Otherclothing stores . ....oovuiiiiiiiiiiiiiiniinenn., 6 4 334 743 170 61 8.9 3.1
4482 ShOE StOrES v .vvviiit ittt ittt 20 11 342 1 389 351 115 1.6 71
44821 Shoe stores .. 20 11 342 1 389 351 115 1.6 71
448210 Shoe stores ......... 20 11 342 1 389 351 115 1.6 71
4482101 Men’s shoe stores .. .. 2 D D D a D D
4482102 Women'’s shoe stores . 2 D D D a D D
4482104 Family shoe stores ..... .. 8 5215 618 158 50 - -
4482105 Athletic footwear stores ............cooiiiiiiiiiine, 8 4 193 503 125 47 4.4 19.2
4483 Jewelry, luggage, and leather goods stores ................. 12 D D D b D D
44831 Jewelry Stores ....vviiiiiiiiii i i e 12 D D D b D D
448310 Jewelry stores ......ovvvviiniiiinnn. 12 D D D b D D
451 Sporting goods, hobby, book, and music stores 49 69 048 9 694 2 497 592 5.3 9.3
4511 Sporting goods, hobby, and musical instrument stores ....... 36 D D D e D D
45111 Sporting goods STOreS . v v vvvetienitnnerenenernnennennns 16 29 286 4 161 1 045 262 4.3 21.4
451110 Sporting goods stores .. ... ..iuen.. 16 29 286 4 161 1 045 262 4.3 21.4
4511101 General-line sporting goods stores . 7 25 743 3 691 944 231 2.2 23.7
45112 Hobby, toy, and game stores.......... 13 D D D c D D
451120 Hobby, toy, and game stores........... 13 D D D c D D
45113 Sewing, needlework, and piece goods stores. .. 3 D D D b D D
451130 Sewing, needlework, and piece goods stores. 3 D D D b D D
45114 Musical instrument and supplies stores...... .. 4 3 539 559 149 22 1.3 -
451140 Musical instrument and supplies stores.............oun 4 3 539 559 149 22 1.3 -
4512 Book, periodical, and music stores...........oiiiiiiiin. 13 D D D c D D
45121 Book stores and news dealers 7 D D D b D D
451211 Book stores............ 6 D D D b D D
4512111 Book stores, general .. 2 D D D b D D
4512112 Specialty book stores ..... 4 D D D b D D
451212 News dealers and newsstands ................. 1 D D D a D D
45122 Prerecorded tape, compact disc, and record stores ........ 6 6 471 733 187 77 4.4 -
451220 Prerecorded tape, compact disc, and record stores ...... 6 6 471 733 187 77 4.4 -
452 General merchandise stores ........ooviiiiiiiiiiiiiiennnen 21 425 898 38 737 9 190 2 089 2 .9
4521 Department stores . ....cocvvviiiiiiiiiiiiiiii i 9 D D D D D
45210009 Department stores (incl. leased depts.) ............ 9 D D D f D D
45211 Department StOreS .. ov v et iiiiiirii i 9 D D D f D D
452111 Department stores (except discount department stores) . . 4 D D D e D D
452112 Discount department stores ......ovviiiieiinnennns 5 D D D e D D
4529 Other general merchandise stores .............covvieann, 12 D D D g D D
45291 Warehouse clubs and supercenters...........cocovvvnenn. 3 D D D g D D
452910 Warehouse clubs and supercenters . . 3 D D D g D D
45299 All other general merchandise stores. . . 9 D D D b D D
452990 All other general merchandise stores........ 9 D D D b D D
4529904 Miscellaneous general merchandise stores 5 D D D b D D
453 Miscellaneous store retailers . . . 89 78 540 12 245 2 877 697 15.9 5.5
4531 Florists . . . 6 D D D b D D
45311 Florists ... .. 6 D D D b D D
453110 FIOMStS v vt 6 D D D b D D
4532 Office supplies, stationery, and gift stores................... 32 D D D c D D
45321 Office supplies and stationery stores ...........coovvuenn. 7 19 992 2 767 649 121 - -
453210 Office supplies and stationery stores . 7 19 992 2 767 649 121 — —
45322 Gift, novelty, and souvenir stores ...... .. 25 D D D c D D
453220 Gift, novelty, and souvenirstores ...........cooviuenn.. 25 D D D c D D
4533 Used merchandise stores ..........coovvviiiinininennnn. 15 5 521 1413 362 137 34.8 2
45331 Used merchandise stores ............covvviinininnn.. 15 5 521 1413 362 137 34.8 2
453310 Used merchandise stores ............coovvvnininnnen. 15 5 521 1413 362 137 34.8 2
4539 Other miscellaneous store retailers ............coviiiinnnn 36 D D D c D D
45391 Pet and pet supplies stores ......ooeviiiiiiiiiiiiiiinnn, 6 5 677 772 161 54 7.7 2.3
453910 Pet and pet supplies stores 6 5 677 772 161 54 77 2.3
45392 Artdealers ................ 4 D D D a D D
453920 Artdealers ........coiiiiiiiiiinnn 4 D D D a D D
45393 Manufactured (mobile) home dealers .... 4 D D D b D D
453930 Manufactured (mobile) home dealers .. 4 D D D b D D
45399 All other miscellaneous store retailers . ... 22 D D D c D D
454 Nonstore retailers ...............oooael. 26 17 473 2 786 626 113 3.1 1.6
4541 Electronic shopping and mail-order houses . 4 D D D b D D
45411 Electronic shopping and mail-order houses . 4 D D D b D D
4543 Direct selling establishments .............. 21 D D D b D D
45439 Other direct selling establishments . 19 11 280 1 847 431 80 3.5 1.4
454390 Other direct selling establishments. .. 19 11 280 1 847 431 80 3.5 1.4
See footnotes at end of table.
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Table 4. Summary Statistics for Places: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS employees for
d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
BOZEMAN
44-45 Retailtrade ..ottt 313 679 846 73 822 17 534 3 841 10.5 4.1
441 Motor vehicle and parts dealers .........ccovviiiiiiiiininnns 24 150 497 13 222 2 766 453 1.6 3
4411 Automobile dealers ........coiiiiiiiiiiiiiii e 9 134 068 10 679 2 157 325 .8 3
44111 Newcardealers........cooviiiiiiiiiiiiiiiiinnennnnn, 4 130 822 10 325 2 067 308 - -
441110 Newcardealers........cooviiiiiiiiiiiiiiinenenn, 4 130 822 10 325 2 067 308 - -
4412 Other motor vehicle dealers.............ooooiiiiiiiia, 4 5 955 628 148 43 7.3 -
44122 Motorcycle, boat, and other motor vehicle dealers ......... 3 D D D b D D
441221 Motorcycle dealers 2 D D D b D D
441229 All other motor vehicle dealers 1 D D D a D D
4413 Automotive parts, accessories, and tire stores............... 1 10 474 1915 461 85 8.2 1.1
44132 Tiredealers....ovvniviiiiiniiiiiiiiiiiiiiiiiiiienenen 7 5 906 1276 293 52 14.5 1.9
441320 Tiredealers....ooueiieininiiiiiiiiiiiiiniiienenenes 7 5 906 1276 293 52 145 1.9
442 Furniture and home furnishings stores .............cooveiuen. 30 34 440 4 524 1013 195 56.9 A
4421 Fumniture stores .......ooviiiiiiiiiiiii i 11 D D D b D D
44211 Furniture stores ........coviiiiiiiiiiiiiiiiii e 1" D D D b D D
442110 Furniture stores .......oooviiiiiiiiiiiiiiiiiii i, 1" D D D b D D
4422 Home furnishings stores........covviiiiiiiiiiiiiiiiina, 19 D D D c D D
44221 Floor coveringstores .........ccooiiiiiiiiiniiiininnnnn. 7 6 150 873 206 36 18.5 3
442210 Floor covering stores ... 7 6 150 873 206 36 18.5 3
44229 Other home furnishings stores . 12 D D D b D D
442299 All other home furnishings stores 1 6 723 1139 255 68 6.0 -
443 Electronics and appliance stores ... 17 29 060 3 175 705 131 59 20.6
4431 Electronics and appliance stores ...........c.ovuvenn 17 29 060 3 175 705 131 59 20.6
44311 Appliance, television, and other electronics stores .. 15 D D D c D D
443111 Household appliance stores............coevuuen 8 21 052 1768 431 66 1.6 28.4
443112 Radio, television, and other electronics stores . . 7 D D D b D D
44313 Camera and photographic supplies stores ....... .. 1 D D D a D D
443130 Camera and photographic supplies stores .............. 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 32 87 879 11 041 2 993 356 7.9 13.3
4441 Building material and supplies dealers...................... 31 D D D e D D
44412 Paint and wallpaper stores........cocovviiiiiiiiiiinann, 5 D D D b D D
444120 Paint and wallpaper stores . 5 D D D b D D
44413 Hardware stores ........... 3 D D D b D D
444130 Hardware stores ......... 3 D D D b D D
44419 Other building material dealers . . .. 21 69 376 7 988 2 276 244 8.4 16.9
444190 Other building material dealers ..........cocovviuinine. 21 69 376 7 988 2 276 244 8.4 16.9
4442 Lawn and garden equipment and supplies stores ............ 1 D D D a D D
44422 Nursery, garden center, and farm supply stores ........... 1 D D D a D D
444220 Nursery, garden center, and farm supply stores ......... 1 D D D a D D
445 Food and beverage Stores . .....cvueveiniineineenennennens 20 104 584 11 253 2 614 664 14.0 -
4451 GIrOCEIY SIOTES v vttt ettt iieinetneneennenneanennenn 14 D D D f D D
44511 Supermarkets and other grocery (except convenience)
510 (= 13 94 685 10 165 2 359 609 10.4 -
445110 Supermarkets and other grocery (except convenience)
SHOrES .ttt 13 94 685 10 165 2 359 609 10.4 -
4452 Specialty f00d StOres....vvvveiiiii ittt 3 1 653 604 151 23 35.6 -
446 Health and personal care stores . . 18 D D D c D D
4461 Health and personal care stores ..............oun. 18 D D D c D D
44612 Cosmetics, beauty supplies, and perfume stores ... 3 698 113 17 7 - 15.9
446120 Cosmetics, beauty supplies, and perfume stores . 3 698 113 17 7 - 15.9
44613 Optical goods StOres . ...ovvveeiuiinerneennennen. 5 3 079 739 197 33 24.2 46.8
446130 Optical goods stores ..........oue.n 5 3 079 739 197 33 24.2 46.8
44619 Other health and personal care stores. . .. 5 D D D b D D
446191 Food (health) supplement stores ...........ccovvuvnnen. 3 D D D b D D
447 Gasolinestations .........coiiiiiiiiiiiiiiiiii i 18 39 097 1775 412 139 10.7 -
4471 Gasoline stations .........coooiiiiiiiiiiiiiiiiii i 18 39 097 1775 412 139 10.7 -
44711 Gasoline stations with convenience stores ................ 14 D D D c D D
447110 Gasoline stations with convenience stores .............. 14 D D D c D D
448 Clothing and clothing accessories stores ...........ccvvvinenn. 47 32 009 4 279 1115 335 7.4 3
4481 Clothing StOres .o vvviii ittt enens 30 D D D e D D
44814 Family clothing stores ......ooviiiiiniiiiiiiiinnnnn., 14 16 980 2 096 573 172 6.7 -
448140 Family clothing stores . 14 16 980 2 096 573 172 6.7 -
44819 Other clothing stores.. ... .. 4 857 137 36 15 15.2 9.6
448190 Otherclothing stores . ...oovveiiiiiieiiiiiiinnennn, 4 857 137 36 15 15.2 9.6
4483 Jewelry, luggage, and leather goods stores ................. 13 D D D b D D
44831 Jewelry stores ......ooiiiiiiiiiiiii i 12 5 488 913 217 50 8.0 -
448310 Jewelry stores .............. 12 5 488 913 217 50 8.0 -
44832 Luggage and leather goods stores . 1 D D D a D D
448320 Luggage and leather goods stores . .. 1 D D D a D D
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Table 4. Summary Statistics for Places: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS employees for

d Geographic area and kind of business . pay period From

code Estab- Annual First-quarter including admini-

lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

BOZEMAN—Con.
44-45 Retail trade—Con.
451 Sporting goods, hobby, book, and music stores ............... 38 44 644 5 772 1289 514 16.6 2.2
4511 Sporting goods, hobby, and musical instrument stores ....... 31 28 038 3 888 943 322 25.6 3.5
45111 Sporting goods StOres .. ovvve i iiiiii it 19 19 109 2 681 670 220 24.0 5.2
451110 Sporting goods stores .. .......u.... 19 19 109 2 681 670 220 24.0 5.2
4511101 General-line sporting goods stores. . . 5 9 803 861 226 86 12.9 -
4511102 Specialty-line sporting goods stores. ... 14 9 306 1 820 444 134 35.8 10.6
45113 Sewing, needlework, and piece goods stores. . . 5 D D D b D D
451130 Sewing, needlework, and piece goods stores. 5 D D D b D D
45114 Musical instrument and supplies stores...... 2 D D D a D D
451140 Musical instrument and supplies stores . 2 D D D a D D
4512 Book, periodical, and music stores........... 7 16 606 1 884 346 192 1.3 -
45121 Book stores and news dealers 4 D D D c D D
451211 Book stores............ 4 D D D c D D
4512112 Specialty book stores . 1 D D D a D D
4512113 College book stores. .....ovvueviiiiuinninnes 1 D D D b D D
45122 Prerecorded tape, compact disc, and record stores ........ 3 D D D b D D
451220 Prerecorded tape, compact disc, and record stores ...... 3 D D D b D D
452 General merchandise stores ........ooviiiiiiiiiiiiinennen 6 D D D f D D
4521 Department Stores ..ot viii i iiiii ittt 4 D D D f D D
45210009 Department stores (incl. leased depts.)® ............ 4 D D D f D D
45211 Department Stores ... ..ovuvieinenneennnnns 4 D D D f D D
452112 Discount department stores........ 3 D D D e D D
45299 All other general merchandise stores... .. 2 D D D b D D
452990 All other general merchandise stores.............ouven. 2 D D D b D D
453 Miscellaneous store retailers ...........oooviiiiiiiiiiiin.. 50 D D D e D D
4531 1o T 4 2 069 537 134 48 7.8 -
45311 FIOMSES . v v v vt 4 2 069 537 134 48 7.8 -
453110 1o T 4 2 069 537 134 48 7.8 -
4532 Office supplies, stationery, and gift stores................... 15 D D D b D D
45322 Gift, novelty, and souvenir stores ...........ccviviuiinenn. 14 5 343 798 191 75 9.3 14.9
453220 Gift, novelty, and souvenir stores ..........ccvieiuennn. 14 5 343 798 191 75 9.3 14.9
4533 Used merchandise stores ..........cooviiiiiiiiiiininnnn, 12 3 367 898 215 80 471 2
45331 Used merchandise stores ...........cocvvviiiinininnnen. 12 3 367 898 215 80 471 2
453310 Used merchandise stores . 12 3 367 898 215 80 471 2
4539 Other miscellaneous store retailers 19 D D D b D D
45392 Art dealers ... 6 D D D a D D
453920 Artdealers ............ooiunln 6 D D D a D D
45399 All other miscellaneous store retailers . . 10 6 141 1 042 212 39 3.8 4.3
454 Nonstore retailers ..........covviiiiiiinann 13 13 164 1 698 392 76 1.2 9.9
4541 Electronic shopping and mail-order houses ... 6 6 855 1012 229 48 14.9 16.9
45411 Electronic shopping and mail-order houses . 6 6 855 1012 229 48 14.9 16.9
4543 Direct selling establishments ..................... 7 6 309 686 163 28 7.2 2.2
454312 Liquefied petroleum gas (bottled gas) dealers ........... 2 D D D a D D
BUTTE-SILVER BOW

44-45 Retailtrade ..ot 193 432 660 39 273 9 146 2 152 18.1 22
441 Motor vehicle and parts dealers ..........covvvviiiiineinnn. 26 124 199 8 215 1 830 372 32.6 -

4411 Automobiledealers ...........oiiiiiiiiiiiiii i 8 99 821 5 476 1197 243 34.0
4412 Other motor vehicle dealers..........covviviiiiiiniinnnn, 5 12 053 677 135 27 17.7 -
44121 Recreational vehicledealers ..............cooiiiian., 2 D D D a D D
441210 Recreational vehicle dealers ................... 2 D D D a D D
44122 Motorcycle, boat, and other motor vehicle dealers .. .. 3 D D D a D D
441221 Motorcycle dealers ........oeviiiiiiiiiiiiniiinennns 3 D D D a D D
4413 Automotive parts, accessories, and tire stores............... 13 12 325 2 062 498 102 36.2 -
44132 Tire dealers...ovu e eneunineien i i i 6 7 801 1393 296 57 48.6 -
441320 Tiredealers....ovuvenvueineiinenininenienenennenens 6 7 801 1393 296 57 48.6 -
442 Furniture and home furnishings stores ...........ccoiuiinnes 13 11 123 1 588 381 92 65.4 -
4421 Furniture stores ......coiiiiiiiiiiiiiiiiiii i 5 6 214 953 232 59 66.0 -
44211 Furniture stores .......cooviuiiiiiiiiiiiiiiii i 5 6 214 953 232 59 66.0 -
442110 Furniture stores .......coooiiiiiiiiiiiiiiiiiiiiii 5 6 214 953 232 59 66.0 -
4422 Home furnishings stores......cooviiiniiiiiiiiiiiinnenn. 8 4 909 635 149 33 64.7 -
44221 Floor covering stores .....ouvveiiiineineneennennenne,s 5 4 337 526 121 20 73.3 -
442210 Floor covering stores ... 5 4 337 526 121 20 73.3 -
443 Electronics and appliance stores . 9 7 843 636 138 27 19.5 32.3
4431 Electronics and appliance stores . 9 7 843 636 138 27 19.5 32.3
44311 Appliance, television, and other electronics stores 9 7 843 636 138 27 19.5 32.3
443112 Radio, television, and other electronics stores . ... 7 D D D b D D
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[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS employees for

d Geographic area and kind of business . pay period From

code Estab- Annual First-quarter including admini-

lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

BUTTE-SILVER BOW—Con.
44-45 Retail trade—Con.
444 Building material and garden equipment and supplies dealers ... 16 22 008 2 817 561 98 27.0 3.8
4441 Building material and supplies dealers..............ccoueen. 16 22 008 2 817 561 98 27.0 3.8
44413 Hardware stores ... 5 D D D b D D
444130 Hardware stores ........... 5 D D D b D D
44419 Other building material dealers . . 8 D D D b D D
444190 Other building material dealers 8 D D D b D D
445 Food and beverage stores ... 15 38 782 5173 1 436 310 8.2 -
4451 GIrOCEIY SIOIES v vttt ettt iieeernteneeinenneanennenn 8 D D D e D D
4452 Specialty food Stores.....vvuii it 5 D D D b D D
446 Health and personal care stores 15 11 871 1 887 463 91 13.3 3.0
4461 Health and personal care stores .......covveiiiiiieinnnnns 15 11 871 1887 463 91 13.3 3.0
44612 Cosmetics, beauty supplies, and perfume stores .......... 3 827 177 43 25 - -
446120 Cosmetics, beauty supplies, and perfume stores . .. 3 827 177 43 25 - -
44619 Other health and personal care stores...........c.ovvuen.. 7 2 397 647 138 25 4.2 2.2
447 Gasoline stations .........cooiiiiiiiiiiiiiiiiii i 21 68 872 3 442 768 234 5.1 -
4471 Gasoline stations .. ..vvuviiiiiiii it 21 68 872 3 442 768 234 5.1 -
44711 Gasoline stations with convenience stores ................ 16 D D D c D D
447110 Gasoline stations with convenience stores 16 D D D c D D
44719 Other gasoline stations................... .. 5 D D D b D D
447190 Other gasoline stations........c.covveiiiiiiiinienn., 5 D D D b D D
448 Clothing and clothing accessories stores .........c.ccvuvvvuenn. 21 26 750 2 466 597 157 27.8 -
4481 Clothing stores .......... 12 23 330 1 951 475 126 271 -
44814 Family clothing stores ... 4 20 415 1 593 391 96 29.8 -
448140 Family clothing stores ................ 4 20 415 1 593 391 96 29.8 -
451 Sporting goods, hobby, book, and music stores ............... 17 9 471 1116 306 100 25.9 1.0
4511 Sporting goods, hobby, and musical instrument stores ....... 1 D D D b D D
45111 Sporting goods StOres . . .vvveiiiiiini i 10 D D D b D D
451110 Sporting goods stores .. .......u..n. 10 D D D b D D
4511101 General-line sporting goods stores. ... . 7 D D D b D D
45113 Sewing, needlework, and piece goods stores. . . .. 1 D D D a D D
451130 Sewing, needlework, and piece goods stores............ 1 D D D a D D
4512 Book, periodical, and music stores...........cooeviiiin.. 6 D D D b D D
4512112 Specialty booK Stores .....oviiiiiiiiiiiiiiiiinenn 3 D D D a D D
452 General merchandise stores ..........cooviiiiiiiiiiiiinn, 6 D D D e D D
4529 Other general merchandise stores ...... 5 D D D e D D
45291 Warehouse clubs and supercenters.... .. 1 D D D e D D
452910 Warehouse clubs and supercenters.........ooevviuuen. 1 D D D e D D
453 Miscellaneous store retailers ...........oooviiiiiiiiiiiinin.. 28 D D D c D D
4532 Office supplies, stationery, and gift stores................... 9 D D D b D D
45321 Office supplies and stationery stores .........cocvuvenen.. 3 8 016 793 190 41 - 27.2
453210 Office supplies and stationery stores ...........coovnne. 3 8 016 793 190 41 - 27.2
4533 Used merchandise stores ...........coovviiiiiiininininn. 7 1 642 598 147 48 6.7 1.3
45331 Used merchandise stores ... 7 1 642 598 147 48 6.7 11.3
453310 Used merchandise stores ... 7 1 642 598 147 48 6.7 1.3
4539 Other miscellaneous store retailers 8 D D D b D D
45399 All other miscellaneous store retailers .................... 3 D D D b D D
454 Nonstoreretailers ..........cooiiiiiiiiiiiiiiiiiiiiiiii 6 8 860 853 200 33 17.7 24.0
4543 Direct selling establishments ........cooviiiiiiiiiiiiinnne, 5 D D D b D D
45431 Fueldealers .........cooiiiiiiiiiiiiiiiiiiiiiiinnen, 3 D D D b D D
454312 Liquefied petroleum gas (bottled gas) dealers ........... 3 D D D b D D
COLUMBIA FALLS

44-45 Retailtrade .........cooviiiiiiiiiiiiiiiiiii i 28 39 224 3 546 854 212 25.9 17.3
441 Motor vehicle and parts dealers .........cooviiiiiiiiinninnns 8 16 320 1618 391 57 58.6 1.0
44112 Used car dealers ........... 3 9 565 514 108 22 100.0 -
441120 Used car dealers . 3 9 565 514 108 22 100.0 -
44132 Tire dealers....... 2 D D D a D D
441320 Tiredealers.......couvuiiiiiiiiiiiiiiiiiiiiean., 2 D D D a D D
442 Furniture and home furnishings stores ...........coovieinen. 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 4 D D D b D D
445 Food and beverage stores 2 D D D b D D
446 Health and personalcare stores .......coovvviiiiiiniinnnnnns 1 D D D a D D
447 Gasoline stations .......oovviiiiiiii i 3 9 925 574 127 38 - -
448 Clothing and clothing accessories stores ..................... 1 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 1 D D D a D D
452 General merchandise stores ..........covviiiiiiiiiiiiiin, 2 D D D b D D
453 Miscellaneous store retailers . . . 5 1172 165 39 23 314 8.6
45399 All other miscellaneous store retailers . . 1 D D D a D D
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Percent of sales—

Paid
NAICS ) ) ) employees for
code Geographic area and kind of businass Estab- Annual First-quarter p?Xc?fé:gg ad’:rl;?nrir]
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
CONRAD
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 31 42 769 4 104 1 146 270 18.6 21.8
441 Motor vehicle and parts dealers ..........coveviuiiiiinennnn. 6 15 176 1 207 276 59 40.7 48.1
4412 Other motor vehicle dealers.............ooviiiiiiiiiiann, 2 D D D a D D
442 Furniture and home furnishings stores ....................... 1 D D D a D D
443 Electronics and appliance stores .........covevieiiiiinennnn. 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 6 D D D b D D
4442 Lawn and garden equipment and supplies stores ............ 3 6 600 736 296 32 14.2 -
44422 Nursery, garden center, and farm supply stores .... 3 6 600 736 296 32 14.2 -
444220 Nursery, garden center, and farm supply stores 3 6 600 736 296 32 14.2 -
445 Food and beverage Stores ......cvueviiniineinnenennennens 3 D D D b D D
446 Health and personal care stores .......ovviiiiiiiininnennnns 3 D D D a D D
447 Gasoline stations ......ooviiiiiiiiii i 4 D D D b D D
448 Clothing and clothing accessories stores ..................... 1 D D D a D D
453 Miscellaneous store retailers ............oovviiiiiiiiiiiin.. 5 D D D a D D
454 Nonstoreretailers ...l 1 D D D a D D
CUT BANK
44-45 Retailtrade ..ot 24 48 905 4 020 954 201 52.8 3
441 Motor vehicle and parts dealers ...........coviviiiiiiiiinnns 7 D D D b D D
442 Furniture and home furnishings stores .............ccoveiuet. 1 D D D a D D
443 Electronics and appliance Stores .........ccvviiueiiinnneenns 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 1 D D D a D D
445 Food and beverage stores .......covvviiiiiiiiiiiiiiiiiinnes 4 D D D b D D
446 Health and personal care stores ........c.oevievieenuennennens 2 D D D a D D
447 Gasoline stations .........ocoiiiiiiiiiiiiiiiii i 1 D D D a D D
448 Clothing and clothing accessories stores ................ouen. 2 b
4481 Clothing StOres v v vvviii ittt ciiienenens 2 b
452 General merchandise stores ........ocvviiiiiiiiiiiinnnn 1 D D D a D D
453 Miscellaneous store retailers ...........oooviiiiiiiiiiiiin.. 2 D D D a D D
454 Nonstoreretailers ..o 2 D D D a D D
DEER LODGE
44-45 Retailtrade ..ot 15 22 652 2 266 550 136 23.5 -
441 Motor vehicle and parts dealers ..........ccooiiiiiiiiiinnns 3 D D D a D D
442 Furniture and home furnishings stores ............c.oovieiuen. 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 2 D D D a D D
445 Food and beverage Stores . .....cvueveiniineineeiiennennens 2 D D D b D D
446 Health and personal care stores . ......ovviiiiiiiinnnnnnnns 1 D D D a D D
447 Gasoline stations .......ooiiiiiiiiiiiiiiii 2 D D D b D D
452 General merchandise stores ........oovviiiiiiiiiiiiiiinnnn 1 D D D a D D
453 Miscellaneous store retailers ...........oooviiiiiiiiiiiiin.. 2 D D D a D D
454 Nonstoreretailers ... 1 D D D a D D
See footnotes at end of table.
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Percent of sales—

Paid
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d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
DILLON
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 51 79 576 6 728 1571 382 17.5 1.9
441 Motor vehicle and parts dealers ..........coveviuiiiiinennnn. 7 D D D b D D
4412 Other motor vehicle dealers. ... 1 D D D a D D
44122 Motorcycle, boat, and other motor vehicle dealers ......... 1 D D D a D D
442 Furniture and home furnishings stores ....................... 2 D D D a D D
44229 Other home furnishings stores .........covvviiiiinnenn. 2 D D D a D D
443 Electronics and appliance Stores .........ccveieierennnennnns 3 818 60 20 10 81.4 -
444 Building material and garden equipment and supplies dealers ... 7 D D D b D D
4442 Lawn and garden equipment and supplies stores ... 4 11 241 980 139 32 - -
44422 Nursery, garden center, and farm supply stores .... 4 11 241 980 139 32 - -
444220 Nursery, garden center, and farm supply stores .. 4 11 241 980 139 32 - -
445 Food and beverage stores ......ovveiiiiiiiiiiiiinnnnnnenns 4 D D D c D D
446 Health and personal care stores ........cooevieiieeiuennennens 2 D D D a D D
447 Gasoline stations ........coviiiiiiiiiiiiiiiiii i 5 9 577 384 83 29 1.2 10.2
448 Clothing and clothing accessories stores ..........cevvvenenn. 5 3 326 319 65 24 12.9 —
44819 Other clothing stores . .............. 1 D D D a D D
448190 Other clothing stores 1 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 6 1079 90 17 18 35.4 315
452 General merchandise stores ............ 2 D D D b D D
45299 All other general merchandise stores. .. 2 D D D b D D
452990 All other general merchandise stores.......... 2 D D D b D D
4529904 Miscellaneous general merchandise stores .. 1 D D D b D D
453 Miscellaneous store retailers ... 6 D D D a D D
454 Nonstore retailers ........cooviiiiiiiiiiiiiiiiiiiiiiiiian. 2 D D D a D D
4543 Direct selling establishments ...........coovvviiiiiiiiaen, 1 D D D a D D
45439 Other direct selling establishments.............coovuen.. 1 D D D a D D
454390 Other direct selling establishments..................... 1 D D D a D D
GLASGOW
44-45 Retailtrade ..........ccooiiiiiiiiiiiiiiii i 39 45 230 4 659 1 030 254 48.9 3
441 Motor vehicle and partsdealers ..........ccovviuiiiiinennnn. 10 14 122 1010 227 43 71.3 -
4412 Other motor vehicledealers..........cooovviiiiiiiiiinnns 3 2 335 135 26 9 37.6 -
44122 Motorcycle, boat, and other motor vehicle dealers ......... 3 2 335 135 26 9 37.6 —
441229 All other motor vehicle dealers ................ooovnnt, 1 D D D a D D
442 Furniture and home furnishings stores ............c.ocveinn. 3 1 953 180 38 9 46.3 -
443 Electronics and appliance stores .... 2 D D D a D D
444 Building material and garden equipment and supplies dealers ... 4 1 702 318 64 18 8.2 -
445 Food and beverage Stores . .....coveviviiiieineiennennens 2 D D D b D D
446 Health and personal care stores .......ovviiiiiiiinnnnnnnnns 2 D D D b D D
447 Gasoline stations .. ..o vuviiiiiiii it 2 D D D a D D
448 Clothing and clothing accessories stores 4 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 1 D D D a D D
452 General merchandise Stores .........covviiiiiiiiiiiiiiinn, 2 D D D b D D
45299 All other general merchandise stores.. . 2 D D D b D D
452990 All other general merchandise stores.......... .. 2 D D D b D D
4529904 Miscellaneous general merchandise stores ........... 2 D D D b D D
453 Miscellaneous store retailers ............coooiiiiiiiiiiiin.. 5 D D D a D D
454 Nonstore retailers .......covuiiiiiiiiiiiiiiiiiiiiiiiiiinnns 2 D D D a D D
GLENDIVE
44-45 Retailtrade ..........ccooiiiiiiiiiiiiiiiiiiiiiiiiiii 43 42 446 4 520 1104 310 55.3 .9
441 Motor vehicle and parts dealers ..........coveviuiiiiinennen. 9 D D D b D D
442 Furniture and home furnishings stores ...........coovuiinann 2 D D D a D D
443 Electronics and appliance stores 4 D D D a D D
444 Building material and garden equipment and supplies dealers ... 4 2 553 404 125 34 51 -
445 Food and beverage Stores ......cvvvviiiiiiiiiiiiniineinnns 3 D D D b D D
446 Health and personalcare stores .......covviiiiiiiiiinnnnnnns 3 D D D b D D
4461 Health and personal care stores ........c.ovvveiinenuennenn. 3 D D D b D D
447 Gasoline stations .. ..vvvuvi ittt 6 D D D b D D
448 Clothing and clothing accessories stores ................ouen. 3 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 2 D D D a D D
453 Miscellaneous store retailers . .......ooviiiin i 5 D D D b D D
4532 Office supplies, stationery, and gift stores................... 3 D D D b D D
45321 Office supplies and stationery stores ... 1 D D D b D D
453210 Office supplies and stationery stores . 1 D D D b D D
454 Nonstore retailers .......oouiviiiiiiiiiiiiiiiiiiiiiiiinnns 2 D D D a D D
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Percent of sales—

Paid
NAICS employees for
d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
GREAT FALLS
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 387 979 912 101 867 24 351 5 360 3.4 3.7
441 Motor vehicle and parts dealers ..........covevieiiiiinennen. 61 287 482 22 820 5 431 889 4.2 1.8
4411 Automobile dealers ........... 25 D D D f D D
44111 New car dealers.... 9 175 697 12 587 2 957 476 - A
441110 New car dealers . 9 175 697 12 587 2 957 476 — A
44112 Used car dealers ... 16 D D D c D D
441120 Used car dealers ....... 16 D D D c D D
4412 Other motor vehicle dealers............cooviiiiiiiiia, D D D b D D
44121 Recreational vehicle dealers ...........cooviiiiiniinn, 2 D D D b D D
441210 Recreational vehicle dealers ................... 2 D D D b D D
44122 Motorcycle, boat, and other motor vehicle dealers .. .. 4 D D D b D D
441221 Motorcycledealers .......cooovuiiiiiiiiiiiiiiiniinnnn 3 D D D b D D
4413 Automotive parts, accessories, and tire stores............... 30 29 320 4 638 1133 229 8.7 145
44131 Automotive parts and accessories stores ...........c...... 18 D D D c D D
441310 Automotive parts and accessories stores . 18 D D D c D D
44132 Tiredealers.......ooovviiiiiiiiinnn, .. 12 D D D b D D
441320 Tiredealers.....ooveiuiniiiiiiiiiiiiiiiiiii i 12 D D D b D D
442 Furniture and home furnishings stores ...........coovvueinans 27 24 348 3 455 780 159 19.8 6.8
4421 Fumniture stores ......ouvuiiiiiiiiiiiiiiiiiiii i 13 15 016 1871 427 90 224 10.7
44211 Furniture stores .......ccoviiiiiiiiiiiiiiiiii e 13 15 016 1871 427 90 22.4 10.7
442110 Furniture stores .......cocoviiiiiiiiiiiiiiiiiii e 13 15 016 1871 427 90 224 10.7
4422 Home furnishings stores........covviiiiiiiiiiiiiniinn, 14 9 332 1 584 353 69 15.6 6
44221 Floor covering stores ... 7 7 034 1 241 268 37 20.7 -
442210 Floor covering stores ..... 7 7 034 1 241 268 37 20.7 —
44229 Other home furnishings stores . 7 2 298 343 85 32 - 2.3
443 Electronics and appliance stores .........covevieiiiiinennen. 20 D D D c D D
4431 Electronics and appliance stores .........ccvvevuiiniinann. 20 D D D c D D
44311 Appliance, television, and other electronics stores 15 D D D b D D
443111 Household appliance stores..........c.ovuvennn. 6 8 571 1 092 279 43 7.5 32.2
443112 Radio, television, and other electronics stores . . 9 D D D b D D
44312 Computer and software stores ................. .. 5 2 915 521 128 33 - -
443120 Computer and software stores .........ceveviueinennn. 5 2 915 521 128 33 - -
444 Building material and garden equipment and supplies dealers ... 35 113 499 13 029 3 057 551 4.3 7.2
4441 Building material and supplies dealers................oo0.. 28 D D D e D D
44411 Homecenters.....covuiiiiiiiiiiiiiiiiiiiiiiiiiiineans 1 D D D b D D
444110 Home Centers ......... 1 D D D b D D
44412 Paint and wallpaper stores. .. 3 D D D a D D
444120 Paint and wallpaper stores . 3 D D D a D D
44419 Other building material dealers . . 22 52 351 7 649 1777 308 3.2 3
444190 Other building material dealers 22 52 351 7 649 1777 308 3.2 3
4442 Lawn and garden equipment and supplies stores ............ 7 D D D c D D
44422 Nursery, garden center, and farm supply stores ........... 7 D D D c D D
444220 Nursery, garden center, and farm supply stores .. 7 D D D c D D
445 Food and beverage stores .......c.oevveviiinevnnennns 32 89 106 10 509 2 514 572 1.0 4
4451 GIrOCEIY SIOTES &t vttt ettt ieinetneneennenneanennenn 18 D D D f D D
44511 Supermarkets and other grocery (except convenience)
o (o= T 17 81 554 9 859 2 369 520 5 -
445110 Supermarkets and other grocery (except convenience)
SHOMES + vttt i e 17 81 554 9 859 2 369 520 5 -
4452 Specialty f00d StOres....ovvveiiiiii ittt 9 2 128 337 69 29 5.2 4.4
446 Health and personalcare stores ........ovviiiiiiiinnneenns 25 41 975 10 554 2 495 520 1.1
4461 Health and personal care stores ........c.oevvevnnenuennenn. 25 41 975 10 554 2 495 520 3 11
44611 Pharmacies and drug stores ........covevviiiniinennenne. 8 25 925 4 498 1 036 113 - 9
446110 Pharmacies and drug stores .. 8 25 925 4 498 1 036 113 - 9
4461101 Pharmacies and drug stores ............... 8 25 925 4 498 1 036 113 - 9
44612 Cosmetics, beauty supplies, and perfume stores ... 4 1 501 204 54 27 7.3 -
446120 Cosmetics, beauty supplies, and perfume stores . 4 1 501 204 54 27 7.3 -
44619 Other health and personal care stores............. 9 D D D e D D
446191 Food (health) supplement stores ...... .. 3 D D D a D D
446199 All other health and personal care stores ............... 6 12 804 5 511 1 320 352 - -
447 Gasoline stations ........oviiiiiiiiiiiiiiiiii i 36 82 472 4 399 1018 296 71 11.8
4471 Gasoline stations . .....vvviiiiii i 36 82 472 4 399 1018 296 71 11.8
44711 Gasoline stations with convenience stores ................ 27 D D D e D D
447110 Gasoline stations with convenience stores .............. 27 D D D e D D
448 Clothing and clothing accessories stores ...........ccvuevinenn. 41 D D D e D D
4481 Clothing StOres v v vvvi ittt ii e 19 D D D c D D
44819 Otherclothing stores . ...ovviiiiiiiiiiiii i 2 D D D b D D
448190 Other clothing stores.. ... 2 D D D b D D
4482102 Women'’s shoe stores ... 2 D D D a D D
4483 Jewelry, luggage, and leather goods stores . 1 5 205 823 209 48 17.4 1.2
44831 Jewelry stores .. 11 5 205 823 209 48 17.4 1.2
448310 Jewelry stores . 11 5 205 823 209 48 17.4 1.2
See footnotes at end of table.
Retail Trade—Geo. Area Series Montana 45

U.S. Census Bureau, 2002 Economic Census



Table 4. Summary Statistics for Places: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Paid Percent of sales—
NAICS employees for

d Geographic area and kind of business . pay period From

code Estab- Annual First-quarter including admini-

lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

GREAT FALLS—Con.
44-45 Retail trade—Con.
451 Sporting goods, hobby, book, and music stores ............... 31 D D D e D D
4511 Sporting goods, hobby, and musical instrument stores ....... 23 D D D c D D
45111 Sporting goods stores. . . 10 D D D c D D
451110 Sporting goods stores . . ......outn 10 D D D c D D
4511101 General-line sporting goods stores . 4 D D D c D D
45112 Hobby, toy, and game stores.......... 7 4 646 745 170 79 9.4 -
451120 Hobby, toy, and game stores............ 7 4 646 745 170 79 9.4 -
45113 Sewing, needlework, and piece goods stores. .. 4 D D D b D D
451130 Sewing, needlework, and piece goods stores. 4 D D D b D D
45114 Musical instrument and supplies stores...... .. 2 D D D a D D
451140 Musical instrument and supplies stores................. 2 D D D a D D
4512 Book, periodical, and music Stores . ......oveiviiiiiiiinaann 8 9 848 1234 288 106 9.7 3
45121 Book stores and news dealers ..............ooiiiiiin. 6 D D D b D D
451211 Book stores.............. 6 D D D b D D
4512111 Book stores, general .. 5 D D D b D D
4512112 Specialty book stores ... 1 D D D a D D
45122 Prerecorded tape, compact disc, and record stores ........ 2 D D D b D D
451220 Prerecorded tape, compact disc, and record stores ...... 2 D D D b D D
452 General merchandise stores ..........cocoviiiiiiiiiiiin., 10 221 316 19 596 4 743 1182 - -
4521 Department Stores ...t viii i iiiiii ittt 6 D D D f D D
45210009 Department stores (incl. leased depts.)® ............ 6 D D D f D D
45211 Department Stores .. .vvveeie i i 6 D D D f D D
452111 Department stores (except discount department stores) . . 3 D D D e D D
452112 Discount department Stores ......c.oevevieeieennennenn 3 D D D e D D
4529 Other general merchandise stores .........ocvvvvueineinnnn 4 D D D f D D
45291 Warehouse clubs and supercenters.... 2 D D D f D D
452910 Warehouse clubs and supercenters. . 2 D D D f D D
453 Miscellaneous store retailers .............. 50 28 001 4 257 1 030 291 5.5 8.7
4532 Office supplies, stationery, and gift stores................... 18 D D D c D D
45321 Office supplies and stationery stores ............coovuenen 7 10 113 1 036 263 55 - -
453210 Office supplies and stationery stores . 7 10 113 1 036 263 55 — —
45322 Gift, novelty, and souvenir stores ...... .. 1 D D D b D D
453220 Gift, novelty, and souvenir stores ..........cceieiuenn.. 1 D D D b D D
4533 Used merchandise stores ...........coovviiiiiiininininn. 7 2 237 681 165 51 - 4.0
45331 Used merchandise stores ............covuviininennnn. 7 2 237 681 165 51 4.0
453310 Used merchandise stores ............covvininennnnn. 7 2 237 681 165 51 - 4.0
4539 Other miscellaneous store retailers ............ooviiuinnn. 20 D D D b D D
45391 Pet and pet supplies stores ........coveiiiiiiiiiiiiinn., 3 2 769 404 91 29 125 1.1
453910 Pet and pet supplies stores 3 2 769 404 91 29 125 1.1
45392 Artdealers ................ 5 D D D a D D
453920 Artdealers .........ooiiiiiiia, .. 5 D D D a D D
45399 All other miscellaneous store retailers .................... 8 D D D b D D
454 Nonstoreretailers ..........coooiiiiiiiiiiiiiiiiiiiiiii 19 14 690 2 399 608 132 7 10.7
4543 Direct selling establishments .............ooooiiiiiiiia, 15 D D D c D D
45439 Other direct selling establishments. .. 14 D D D c D D
454390 Other direct selling establishments. . . 14 D D D c D D
HAMILTON

44-45 Retailtrade .........coiviiiiiiiiiiiiiiii i 80 126 026 11 523 2 712 650 19.4 3.7
441 Motor vehicle and parts dealers .. 8 28 374 2 414 636 98 26.5 -
4412 Other motor vehicle dealers...........coovviiiiiinninn, 1 D D D a D D
44122 Motorcycle, boat, and other motor vehicle dealers ......... 1 D D D a D D
4413 Automotive parts, accessories, and tire stores............... 5 7 319 1190 342 52 5.6 -
44132 Tiredealers.....oouiiii ittt 2 D D D b D D
441320 Tiredealers......ou it 2 D D D b D D
442 Furniture and home furnishings stores ............c.coovueinn. 6 3 785 471 100 22 34.9 -
4421 Furniture stores ... 2 D D D a D D
44211 Furniture stores ... .. 2 D D D a D D
442110 Furniture stores ........coiiiiiiiiiiii i 2 D D D a D D
443 Electronics and appliance stores .........covevieiiiiinennnns 4 D D D b D D
4431 Electronics and appliance stores ..........covvviiiniinnen. 4 D D D b D D
44311 Appliance, television, and other electronics stores ......... 4 D D D b D D
443111 Household appliance stores. ......ooevviiiniinnennns 2 D D D a D D
444 Building material and garden equipment and supplies dealers ... 13 14 340 1141 250 55 6.0 10.2
4441 Building material and supplies dealers. . 9 D D D b D D
44419 Other building material dealers . . .. 4 D D D b D D
444190 Other building material dealers .........covvvieinenn.. 4 D D D b D D
445 Food and beverage stores ......ooveeiiiiiiiiiiiiinninneenns 7 32 359 3 194 722 170 17.9 -
446 Health and personal care stores ........c.oevievieenuennennens 6 5 888 716 189 42 8.0 7

4461 Health and personal care stores .........oevvevvnennennenn. 6 5 888 716 189 42 8.0
447 Gasoline stations . ...oovviiii ittt 6 11 750 472 91 33 31.3 -

See footnotes at end of table.
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Table 4. Summary Statistics for Places: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS ) ) ) employees for
code Geographic area and kind of business Estab- Annual First-quarter p?Xc?fé:gg ad’:rl;?nrir]
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
HAMILTON—Con.
44-45 Retail trade—Con.
448 Clothing and clothing accessories stores ..................... 4 D D D b D D
451 Sporting goods, hobby, book, and music stores ............... 1 D D D b D D
4511 Sporting goods, hobby, and musical instrument stores ....... 6 D D D b D D
4511101 General-line sporting goods stores...........coovvuen. 1 D D D a D D
452 General merchandise stores ..........covviiiiiiiiiiiinn, 2 D D D b D D
453 Miscellaneous store retailers .............coiiiiiiiiiiiin.. 13 D D D b D D
4532 Office supplies, stationery, and gift stores................... 7 D D D b D D
45321 Office supplies and stationery stores ..........ccovvenenn. 2 D D D a D D
453210 Office supplies and stationery stores ...........coevnne. 2 D D D a D D
HARDIN
44-45 Retailtrade ..ottt 23 40 707 3 852 875 221 8.2 2
441 Motor vehicle and parts dealers ..........covviiiiiiiiininnns 3 8 186 869 188 43 - -
442 Furniture and home furnishings stores ............c.ovieinen. 1 D D D a D D
443 Electronics and appliance stores .........covevieiiiiinennen. 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 4 10 414 880 225 46 10.6 -
4442 Lawn and garden equipment and supplies stores ............ 1 D D b D D
44422 Nursery, garden center, and farm supply stores .... 1 D D D b D D
444220 Nursery, garden center, and farm supply stores 1 D D D b D D
445 Food and beverage stores ......ovveiiiiiiiiiiiniennnneenns 2 D D b D D
447 Gasoline stations .. ....vuviiiiiiiiii i 5 9 131 609 141 55 6.6
448 Clothing and clothing accessories stores ..........ccovvvuenn. 2 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 2 D D D a D D
452 General merchandise stores ..........cocoviiiiiiiiiiiin., 2 D D D a D D
453 Miscellaneous store retailers . .......covvviiiii i 1 D D D a D D
HAVRE
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiii i 64 83 694 9 601 2 293 602 20.8 23
441 Motor vehicle and parts dealers ..........ccovviiiiiiiiiinnns 12 D D D b D D
4413 Automotive parts, accessories, and tire stores............... 9 D D D b D D
44132 Tiredealers.....ooe ittt 4 D D D b D D
441320 Tiredealers.....oou ittt 4 D D D b D D
442 Furniture and home furnishings stores .............ccovevuetn 4 D D D b D D
4421 Fumniture stores .......ooiiiiiiiiiiiiiiiiii e 2 D D D a D D
44211 Furniturestores .........coooiiiiiiiiiiiiiiiiii e 2 D D D a D D
442110 Furniture stores .........coiiiiiiiiiiiiiiiiiiiine, 2 D D D a D D
443 Electronics and appliance Stores .........ccvvivieiiinnnennns 4 D D D b D D
4431 Electronics and appliance stores .........ccvviiuieivinnnnns 4 D D D b D D
44311 Appliance, television, and other electronics stores ......... 4 D D D b D D
443112 Radio, television, and other electronics stores ........... 2 D D D a D D
444 Building material and garden equipment and supplies dealers ... 6 5 058 461 127 42 271 29.4
4442 Lawn and garden equipment and supplies stores ............ 3 D D D b D D
44422 Nursery, garden center, and farm supply stores ........... 3 D D D b D D
444220 Nursery, garden center, and farm supply stores .. 3 D D D b D D
445 Food and beverage stores ............ooovuiiiinan.. 8 D D D c D D
4452 Specialty food Stores.....vvuii ittt 2 D D D a D D
446 Health and personal care stores ........cooevievieenuennennens 2 D D D a D D
447 Gasoline stations .......ooviiiiiiiiii i 5 12 938 1 443 278 107 — -
44711 Gasoline stations with convenience stores . . 4 D D D b D D
447110 Gasoline stations with convenience stores . 4 D D D b D D
448 Clothing and clothing accessories stores ... 9 2 971 515 148 39 12.0 2.9
44819 Other clothing stores.. ... 2 D D D a D D
448190 Other clothing stores . ....ovvuiiiiii i iiiiinennn, 2 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 4 2 713 293 71 30 15.1 -
452 General merchandise stores ........oovviiiiiiiiiiininnn 1 D D D a D D
453 Miscellaneous store retailers . .......covvviiiiiiiiiiiiiiinnns 6 D D D b D D
4539 Other miscellaneous store retailers ............coviiiinann 1 D D D a D D
45399 All other miscellaneous store retailers . .............oooen. 1 D D D a D D
454 Nonstoreretailers ... 3 D D D a D D
See footnotes at end of table.
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Table 4. Summary Statistics for Places: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS employees for
d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
HELENA
44-45 Retailtrade ...t 238 496 570 56 231 13 534 2 977 8.2 5.7
441 Motor vehicle and parts dealers .........ccovviiiiiiiiininnns 27 93 007 8 512 2 195 278 16.1 57
4411 Automobile dealers .......ovviiiiiiiiiiiiiiii e 10 65 322 4 102 1132 115 229 24
44112 Usedcardealers .......oovviiniiiiiiiiinninninenneann,s 7 D D D a D D
441120 Used car dealers 7 D D D a D D
4412 Other motor vehicle dealers..........covviviiiiiineninnn, 4 11 609 1126 248 34 - -
44122 Motorcycle, boat, and other motor vehicle dealers ......... 4 11 609 1126 248 34 — —
441221 Motorcycle dealers ........ccvviiiiiiinineennn. 1 D D D a D D
441222 Boatdealers ............... 2 D D D b D D
441229 All other motor vehicle dealers 1 D D D a D D
4413 Automotive parts, accessories, and tire stores............... 13 16 076 3 284 815 129 - 23.3
44131 Automotive parts and accessories stores ... 9 D D D b D D
441310 Automotive parts and accessories stores . 9 D D D b D D
44132 Tiredealers........covvvuiiiiiniinnnn. .. 4 D D D b D D
441320 Tiredealers.....ooeiiiiiiiiiiiiiiii it 4 D D D b D D
442 Furniture and home furnishings stores ...........coocviiinans 21 D D D c D D
4421 Furniture stores ........cooiiiiiiiiiiiiiiiiii e 8 D D D b D D
44211 Furniture stores .........coooiiiiiiiiiiiiiii i 8 D D D b D D
442110 Furniture stores .........coiiiiiiiiiiiiiiiiiiiiine, 8 D D D b D D
4422 Home furnishings stores........covviiiiiiiiiiiiiiniina, 13 D D D b D D
44221 Floor covering stores .......vvuiiueiieiniinennenneenns 7 6 349 1 031 261 23 .3 1.5
442210 Floor covering stores 7 6 349 1 031 261 23 3 1.5
44229 Other home furnishings stores 6 D D D b D D
443 Electronics and appliance stores .........covevieiiiiinennnn. 19 D D D b D D
4431 Electronics and appliance stores .........ccvvvvuiiiiinenn. 19 D D D b D D
44311 Appliance, television, and other electronics stores ......... 12 D D D b D D
443111 Household appliance stores.............oevuuen 8 7 815 911 215 49 1.6 26.9
443112 Radio, television, and other electronics stores . . 4 D D D a D D
44312 Computer and software stores ................. 6 D D D b D D
443120 Computer and software stores 6 D D D b D D
444 Building material and garden equipment and supplies dealers ... 23 42 517 6 098 1 248 253 16.1 14.6
4441 Building material and supplies dealers............ccovvuun. 18 34 937 5 429 1109 212 18.5 17.8
44411 Homecenters.....covuiiiiiiiiiiiiiiiiiiiiiiiiiiinen, 1 D D D b D D
444110 Home Centers ......... 1 D D D b D D
44412 Paint and wallpaper stores... 4 D D D a D D
444120 Paint and wallpaper stores... 4 D D D a D D
44419 Other building material dealers . . .. 1 D D D b D D
444190 Other building material dealers .........covvviieinenn.. 1 D D D b D D
4442 Lawn and garden equipment and supplies stores ............ 5 7 580 669 139 41 4.7 -
44422 Nursery, garden center, and farm supply stores ........... 4 D D D b D D
444220 Nursery, garden center, and farm supply stores ......... 4 D D D b D D
445 Food and beverage Stores ......cvvvvuiiiiiiiieiiiineinnns 17 71 491 8 189 1977 488 2.6
4451 GIrOCEIY SIOTES vttt ittt inteneenneineeneennnn 10 D D D e D
44511 Supermarkets and other grocery (except convenience)
SHOMES « vttt 7 65 387 7 469 1807 435 - -
445110 Supermarkets and other grocery (except convenience)
SHOMES + vttt ettt e 7 65 387 7 469 1 807 435 - -
4452 Specialty food Stores......ovvviiiiiiiiiiiiiiiii i 4 D D D a D D
446 Health and personal care stores ........covevievneennennennens 15 19 456 4 018 1 052 153 1.2 5.8
4461 Health and personal care stores ........coovvvevinennennenn. 15 19 456 4 018 1 052 153 1.2 5.8
44612 Cosmetics, beauty supplies, and perfume stores ... 3 D D D b D D
446120 Cosmetics, beauty supplies, and perfume stores . 3 D D D b D D
44619 Other health and personal care stores............. .. 6 D D D b D D
446191 Food (health) supplement stores ...........coevvuennen. 4 D D D b D D
447 Gasoline stations .. ..vvuv it 18 38 912 1 708 417 116 4.5 12.7
4471 Gasoline stations .. ..vvuiiiiiiiii i 18 38 912 1 708 417 116 4.5 12.7
44711 Gasoline stations with convenience stores ................ 10 D D D b D D
447110 Gasoline stations with convenience stores 10 D D D b D D
44719 Other gasoline stations .. ............co.... .. 8 D D D b D D
447190 Other gasoline stations .. ....ovviiiieiiieniinennennn, 8 D D D b D D
448 Clothing and clothing accessories stores ..................... 28 D D D c D D
4483 Jewelry, luggage, and leather goods stores ................. 8 3 284 551 123 28 33.1 4.8

See footnotes at end of table.
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Table 4. Summary Statistics for Places: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Percent of sales—

Paid
NAICS employees for

d Geographic area and kind of business . pay period From

code Estab- Annual First-quarter including admini-

lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

HELENA—Con.
44-45 Retail trade—Con.
451 Sporting goods, hobby, book, and music stores ............... 24 D D D [o} D D
4511 Sporting goods, hobby, and musical instrument stores ....... 17 D D D c D D
45111 Sporting goods StOreS ..o vvve i iiiine i i 10 13 638 1721 393 112 17.3 -
451110 Sporting goods stores .. ......ouen.. 10 13 638 1721 393 112 17.3 —
4511101 General-line sporting goods stores. ... . 4 D D D b D D
45113 Sewing, needlework, and piece goods stores. .. .. 1 D D D a D D
451130 Sewing, needlework, and piece goods stores............ 1 D D D a D D
4512 Book, periodical, and music stores..........c.ovvuiiiiinenn. 7 6 232 837 200 74 25 -
45121 Book stores and news dealers ..............oiiiinin. 5 D D D b D D
4512112 Specialty book stores ..........oiiiiiinn 2 D D D a D D
45122 Prerecorded tape, compact disc, and record stores ... 2 D D D b D D
451220 Prerecorded tape, compact disc, and record stores ...... 2 D D D b D D
452 General merchandise stores ..........c.coviiiiiiiiiiiiin.n, 9 142 415 15 680 3 726 938 . 1.3
452111 Department stores (except discount department stores) . . 3 D D D c D D
4529 Other general merchandise stores ....................o.... 3 D D e D D
45291 Warehouse clubs and supercenters.........ccoeviuueenns 1 D D D e D D
452910 Warehouse clubs and supercenters.........coeevvuuen. 1 D D D e D D
453 Miscellaneous store retailers ..........ooviiniiiiiiiinans 28 15 110 2 081 485 144 21.6 18.7
4532 Office supplies, stationery, and gift stores................... 1 3 202 870 199 38 50.0 13.5
45321 Office supplies and stationery stores ............ccovvuen.. 1 D D D a D D
453210 Office supplies and stationery stores ...............ou.. 1 D D D a D D
4539 Other miscellaneous store retailers ........................ 1 10 268 650 151 59 5.0 23.4
45391 Pet and pet supplies stores ......ooeviiiiiiiiiiiiiiinnn, 1 D D D a D D
453910 Pet and pet supplies stores ......... 1 D D D a D D
45393 Manufactured (mobile) home dealers .... 2 D D D a D D
453930 Manufactured (mobile) home dealers .. .. 2 D D D a D D
45399 All other miscellaneous store retailers . .............ooo0.. 7 D D D b D D
454 Nonstore retailers ........oeiiiiiiiiiiiiiiiiiiiiiiiiiinae, 9 6 253 967 248 43 38.3 11
4543 Direct selling establishments .........coiviiiiiiiiiiiinn., 8 D D D b D D
45439 Other direct selling establishments....................... 6 D D D b D D
454390 Other direct selling establishments..................... 6 D D D b D D
KALISPELL
44-45 Retailtrade ..........ccooiiiiiiiiiiiiiiii i 198 399 642 42 107 9 805 2 201 15.0 6.8
441 Motor vehicle and parts dealers ..........covevieiiiiinennen. 28 106 288 9 379 2 188 346 23.0 12.6
4411 Automobiledealers ..o 12 87 579 6 203 1441 216 23.8 13.8
44112 Usedcardealers ..........coovuiiiiiiiiiiiiiiininnnnn. 6 6 203 1 391 325 44 19.4 80.6
441120 Usedcardealers ..........ocoiiiiiiiiniiinennnan. 6 6 203 1 391 325 44 19.4 80.6
4413 Automotive parts, accessories, and tire stores............... 16 18 709 3176 747 130 19.3 7.0
44131 Automotive parts and accessories stores .........oeuiinnn 9 D D D b D D
441310 Automotive parts and accessories stores . 9 D D D b D D
44132 Tiredealers........covvviiiiiiiiinnnn, .. 7 D D D b D D
441320 Tiredealers.....ovv i it 7 D D D b D D
442 Furniture and home furnishings stores ............c.oovieinen. 15 17 440 2 479 569 114 36.1 57
4421 Fumniture stores .......ooviiiiiiiiiiiiiiiiii e 6 11 064 1 695 391 72 1.9 -
44211 Furniture stores ........coviiiiiiiiiiiiiiiii i 6 11 064 1 695 391 72 1.9 -
442110 Furniture stores .......coooviiiiiiiiiiiiiiiii i, 6 11 064 1 695 391 72 1.9 -
4422 Home furnishings stores........covvviiiiiiiiiiiiiiiinan, 9 6 376 784 178 42 77.9 15.6
44221 Floor coveringstores .........ccoiiiiiiiiiiiininennnnn. 4 4 712 399 89 17 80.2 19.8
442210 Floor covering stores .. 4 4 712 399 89 17 80.2 19.8
44229 Other home furnishings stores .................oooine. 5 1 664 385 89 25 716 3.8
443 Electronics and appliance Stores .........ccvvivueiennneennns 12 8 826 1 400 337 62 24.8 15.9
4431 Electronics and appliance stores .........ccvvviieieinnnnns 12 8 826 1 400 337 62 24.8 15.9
44311 Appliance, television, and other electronics stores ......... 8 D D D b D D
443112 Radio, television, and other electronics stores . ... 6 D D D b D D
44312 Computer and software stores ................. .. 3 D D D b D D
443120 Computer and software stores ........ccovvieiviinnnns 3 D D D b D D
444 Building material and garden equipment and supplies dealers ... 25 44 812 5 707 1 246 264 10.3 20.2
4441 Building material and supplies dealers...................... 20 D D D c D D
44412 Paint and wallpaper stores........c.covviiiiiiiiiiiinnn, 3 D D D a D D
444120 Paint and wallpaper stores. 3 D D D a D D
44413 Hardware stores ........... 2 D D D b D D
444130 Hardware stores ........... 2 D D D b D D
44419 Other building material dealers . . .. 14 16 909 2 542 577 100 17.0 9
444190 Other building material dealers ..........c.coevvuinenes 14 16 909 2 542 577 100 17.0 9
4442 Lawn and garden equipment and supplies stores ............ 5 D D D b D D
44422 Nursery, garden center, and farm supply stores .... 4 D D D b D D
444220 Nursery, garden center, and farm supply stores .. 4 D D D b D D
See footnotes at end of table.
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[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
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Paid Percent of sales—
NAICS employees for
d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
KALISPELL—Con.
44-45 Retail trade—Con.
445 Food and beverage stores ......ooveiiiiiiiiiiiiiiennnneenns 13 97 770 9 836 2 275 499 1.0 -
4451 GIrOCEIY SIOrES v vttt ettt iitenerneneeinenneanennenn D D D e D
44511 Supermarkets and other grocery (except convenience)
51 0= 8 93 090 9 241 2 136 471 - -
445110 Supermarkets and other grocery (except convenience)
51 0= 8 93 090 9 241 2 136 471 - -
4452 Specialty food stores 3 D D D a D D
446 Health and personal care stores ............coviiiiiiininin.. 16 19 743 2 828 686 119 271 -
4461 Health and personal care stores .......covvieiviiieninnnnns 16 19 743 2 828 686 119 271 -
4461102 Proprietary stores ........iiiiiiiiiiii i 1 D D D a D D
44612 Cosmetics, beauty supplies, and perfume stores ... 3 1 568 273 62 25 - -
446120 Cosmetics, beauty supplies, and perfume stores . 3 1 568 273 62 25 — —
44619 Other health and personal care stores............. 5 D D D b D D
446191 Food (health) supplement stores ...... .. 3 D D D b D D
446199 All other health and personal care stores ............... 2 D D D b D D
447 Gasoline stations . ...oovvuiii ittt 14 31 377 1743 406 114 35.0 .8
4471 Gasoline stations ... .vvvuiiiiiiiii i 14 31 377 1743 406 114 35.0 .8
44711 Gasoline stations with convenience stores ................ 10 D D D b D D
447110 Gasoline stations with convenience stores 10 D D D b D D
448 Clothing and clothing accessories stores ... 22 9 678 1227 280 114 4.7 7.5
4481 {3101 (311 T TR} (o= 14 5 766 770 172 67 4.8 7
44819 Otherclothing Stores . ... o vviiiiiniiiii e 2 D D D a D D
448190 Otherclothing stores . ... oovvuiiiiiniiiiiiiiniinenne, 2 D D D a D D
4483 Jewelry, luggage, and leather goods stores ................. 4 D D D b D D
451 Sporting goods, hobby, book, and music stores 19 14 780 2 101 506 141 4.8 6.6
4511 Sporting goods, hobby, and musical instrument stores ....... 10 11 459 1710 408 96 - -
45111 Sporting goods STOreS . v ot v tienitenereeneeinenneans 6 9 699 1 523 367 85 - -
451110 Sporting goods stores .. ......iuen.. 6 9 699 1 523 367 85 — —
4511101 General-line sporting goods stores. . . 2 D D D b D D
45114 Musical instrument and supplies stores . 2 D D D a D D
451140 Musical instrument and supplies stores . 2 D D D a D D
4512 Book, periodical, and music stores . 9 3 321 391 98 45 21.3 29.4
45121 Book stores and news dealers . 6 D D D b D D
451211 Book stores.............. .. 6 D D D b D D
4512112 Specialty book stores .......coiiiiiiiiiiiiiiii 2 D D D b D D
452 General merchandise stores ..........covvviiiiiiiiiiiinn, 4 36 846 3 483 844 230 - -
452111 Department stores (except discount department stores) . . 2 D D D c D D
453 Miscellaneous store retailers .............ooiiiiiiiiiiiin.. 25 9 279 1 463 338 156 35.9 3.3
4531 FIOMStS v v et 6 1626 325 71 27 19.4 .8
45311 FlOMStS vt ettt et ittt e 6 1 626 325 71 27 19.4 8
453110 L0 £ £ 6 1 626 325 71 27 19.4 8
4532 Office supplies, stationery, and gift stores................... 6 2 826 318 74 35 58.5 -
4533 Used merchandise stores ...........coovvviiiinininnnnnn. 6 1 493 599 141 76 24.7 -
45331 Used merchandise stores ............coovvviinininann. 6 1 493 599 141 76 247 -
453310 Used merchandise stores ............coovvvnininnnen. 6 1 493 599 141 76 247 -
4539 Other miscellaneous store retailers ............coovieinnnn 7 3 334 221 52 18 29.9 8.8
45399 All other miscellaneous store retailers ................ ... 6 D a D
454 Nonstore retailers ........o.oviiiiiiiiiiiiiiiiiiiiiiiian, 5 2 803 461 130 42 21.7 -
45439 Other direct selling establishments. . . .. 4 D D D b D D
454390 Other direct selling establishments..................... 4 D D D b D D
LAUREL
44-45 Retailtrade .........ccoiiiiiiiiiiiiiiiii ittt 29 73 694 5 884 1 287 276 38.9 1.2
441 Motor vehicle and parts dealers ..... 4 35 945 2 270 513 66 33.7 -
442 Furniture and home furnishings stores .............ccoveinen. 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 3 1337 208 17 9 375 62.5
445 Food and beverage Stores .......ovvviiiiiiiiiieiiineinnns 4 D D D c D
446 Health and personal care stores .. 4 5 560 484 122 27 42.4 -
447 Gasoline stations ............... 6 13 381 638 147 43
448 Clothing and clothing accessories stores ... 1 D D D a D D
451 Sporting goods, hobby, book, and music stores . 1 D D a D D
452 General merchandise stores ................ 1 D D a D D
453 Miscellaneous store retailers . . . 3 816 59 16 8 58.2 -
454 Nonstore retailers ...... 1 D D D a D D
454319 Other fuel dealers .. 1 D D D a D D

See footnotes at end of table.
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[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
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Paid Percent of sales—
NAICS employees for
d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
LEWISTOWN
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 59 75 260 7 073 1 660 407 27.6 1.2
441 Motor vehicle and parts dealers ..........coveviuiiiiinennnn. 10 D D D b D D
4412 Other motor vehicle dealers.............ooviiiiiiiiiiann, 1 D D D a D D
44122 Motorcycle, boat, and other motor vehicle dealers ......... 1 D D D a D D
441221 Motorcycledealers ........oovuiiiiniineennennennenn 1 D D D a D D
442 Furniture and home furnishings stores ...........ccoiuiinnns 3 2 344 322 73 18 70.9 -
443 Electronics and appliance stores .........ccvviiieiiiinneenns 3 949 215 49 12 74.4 -
444 Building material and garden equipment and supplies dealers ... 7 D D D b D D
445 Food and beverage Stores ......couvvviiiiiieiiiiniineinnns 4 D D D b D D
446 Health and personalcare stores .......covviiiiiiiieinnnnenns 2 D D D a D D
447 Gasoline stations .......oviviiiiiiii i 6 D D D b D D
448 Clothing and clothing accessories stores .........c.ccovvvuenn. 7 3 116 680 153 50 61.6 A
451 Sporting goods, hobby, book, and music stores ............... 5 599 56 1 5 12.7 57
452 General merchandise stores .........covvviiiiiiiiiiiin, 2 D D D b
45299 All other general merchandise stores. . . .. 2 D D D b D D
452990 All other general merchandise stores............c.oo.u.. 2 D D D b D D
453 Miscellaneous store retailers .............ooiiiiiiiiiiiin.. 10 D D D b D D
4532 Office supplies, stationery, and gift stores................... 6 D D D b D D
45321 Office supplies and stationery stores ...........covvvuann. 1 D D D a D D
453210 Office supplies and stationery stores .............ooue 1 D D D a D D
4539 Other miscellaneous store retailers ................... ..., 1 D D D a D D
LIBBY
44-45 Retailtrade .........coiviiiiiiiiiiiiiiii i 49 68 678 6 470 1 457 389 31.9 10.4
441 Motor vehicle and parts dealers ..........ccoviviiiiiiiiinnns 8 18 178 1 588 326 52 33.1 -
442 Furniture and home furnishings stores ............c.ovieinen. 1 D D D a D D
443 Electronics and appliance stores .........coveviuiiiiinennnns 3 a
4431 Electronics and appliance stores .........ccovvvuiiuiinenn. 3 a D D
444 Building material and garden equipment and supplies dealers ... 4 10 117 1 056 255 67 16.5 60.2
44413 Hardware stores ........ccvviiiiiiiiiiiiiiniinieineens 2 D D D b D D
444130 Hardware stores 2 D D D b D D
445 Food and beverage stores ......ooveiiiiiiiiiiiiinninneenns 5 D D D c D D
446 Health and personal care stores ........c.oevvevineinennennnns 3 D D D a D D
4461102 Proprietary stores .......ciiiiiiiiiiiiiii i 1 D D D a D D
447 Gasoline stations .........c.coiiiiiiiiiiiiiiii i 4 9 092 410 98 44 775 -
448 Clothing and clothing accessories stores ..........ccvevenenn. 4 492 54 13 9 54.9 -
451 Sporting goods, hobby, book, and music stores ............... 6 D D D a D D
452 General merchandise stores .......oooviiiiiiiiiiineinann 2 D D D b D D
45299 All other general merchandise stores. .. 2 D D D b D D
452990 All other general merchandise stores. .. 2 D D D b D D
4529904 Miscellaneous general merchandise stores .. 2 D D D b D D
453 Miscellaneous store retailers . ........oovviiiiiiiiiiinans D D D a D D
4539 Other miscellaneous store retailers ..............coovviuin. D a
45399 All other miscellaneous store retailers .................... 3 a
454 Nonstoreretailers ..........cooiiiiiiiiiiiiiiiiiiiiiiii 2 D D D a D D
See footnotes at end of table.
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[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
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Percent of sales—

Paid
NAICS employees for

d Geographic area and kind of business . pay period From

code Estab- Annual First-quarter including admini-

lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

LIVINGSTON
44-45 Retailtrade ..........ccooiiiiiiiiiiiiiiiii i 68 91 892 9 176 2 168 501 33.4 4
441 Motor vehicle and parts dealers .. 10 D D D c D D
44112 Used car dealers ... 2 D D D b D D
441120 Usedcardealers .............cooeviinininn... .. 2 D D D b D D
44122 Motorcycle, boat, and other motor vehicle dealers ......... 1 D D D a D D
442 Furniture and home furnishings stores ...........c.ovieinen. 7 2 918 235 68 18 16.8 -
443 Electronics and appliance stores ............ccoviiiiininin.. 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 4 D D D a D D
445 Food and beverage Stores .......couevvuiiiiiiiiiiiiiineinnns 7 24 792 2 685 611 140 1.9 6
446 Health and personalcare stores .......covviiiiiiininnnennns 2 D D D b D D
447 Gasolinestations .........cooiiiiiiiiiiiiiiiiii i 8 11 252 574 128 41 71 1.6
448 Clothing and clothing accessories stores ..........ccvuvevnenn. 8 D D D b D D
451 Sporting goods, hobby, book, and music stores ............... 4 D D D b D D
452 General merchandise Stores .........covviiiiiiiiiiiiiiinn. 3 D D D b D D
45299 All other general merchandise stores... 3 D D D b D D
452990 All other general merchandise stores.......... .. 3 D D D b D D
4529904 Miscellaneous general merchandise stores ........... 2 D D D b D D
453 Miscellaneous store retailers .............coiiiiiiiiiiiin.. 11 D D D b D D
4539 Other miscellaneous store retailers ........................ 6 D D D a D D
45392 Art dealers ... 5 D D D a D D
453920 Artdealers ...........ooiuiinnn 5 D D D a D D
45399 All other miscellaneous store retailers . ............coueen. 1 D D D a D D
454 Nonstore retailers ........ooviiiiiiiiiiiiiii i, 3 1 707 236 58 15 - -
MILES CITY

44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiii i 58 D D D f D D
441 Motor vehicle and parts dealers ..........ccoviiiiiiiinniinn. 10 D D D b D D
4412 Other motor vehicle dealers...........coovvviiiiiiiinn, 1 D D D a D D
44122 Motorcycle, boat, and other motor vehicle dealers 1 D D D a D D
441221 Motorcycle dealers ........oevviiiiiiiiiiiiniinnennns 1 D D D a D D
442 Furniture and home furnishings stores ...........cooviinann 3 2 241 296 74 15 31.1 10.4
443 Electronics and appliance stores .........ccvviiuiieiinneenns 3 470 107 24 7 49.8 21.7
444 Building material and garden equipment and supplies dealers ... 7 15 740 1625 374 82 1.3 -
4441 Building material and supplies dealers................ooo0.. 5 D D D b D D
44413 Hardware stores ...........cooiiiiiiiiiiiiiiiiia., 1 D D D b D D
444130 Hardware stores ...........ccoiiiiiiiiiiiiiiiia., 1 D D D b D D
4442 Lawn and garden equipment and supplies stores ............ 2 D D D b D D
44422 Nursery, garden center, and farm supply stores .... 2 D D D b D D
444220 Nursery, garden center, and farm supply stores .. 2 D D D b D D
445 Food and beverage stores ......ooveiiiiiiiiiiiiininnnnenns 4 22 987 2 442 574 144 - -
446 Health and personal care stores ............coviviiiiininin.. 3 D D D a D D
447 Gasoline stations .. ..o.vuviii it 9 D D D b D D
4471 Gasoline stations .. ....vvviiiiiii it 9 D D D b D D
44711 Gasoline stations with convenience stores ................ 7 D D D b D D
447110 Gasoline stations with convenience stores .............. 7 D D D b D D

448 Clothing and clothing accessories stores ..................... 6 2 795 437 104 27 38.5
451 Sporting goods, hobby, book, and music stores ............... 5 2 753 382 83 50 83.1 -
4511 Sporting goods, hobby, and musical instrument stores ....... 5 2 753 382 83 50 83.1 -
453 Miscellaneous store retailers ..........coviiniiiiiiiiinan. 7 D D D b D D
454 Nonstore retailers .......ooeiiiiiiiiiiiiiiiiiiiiiiiiiinnes 1 D D D a D D
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Percent of sales—

Paid
NAICS employees for
d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
MISSOULA
44-45 Retailtrade ...l 458 1 237 661 121 844 28 122 6 412 5.3 1.7
441 Motor vehicle and parts dealers .........ccovviiiiiiiinninnns 63 423 886 31 212 6 639 1 075 3.0 1.9
4411 Automobile dealers .......o.oeiiiiiiiiiiiiiii e 27 315 288 17 838 3 917 593 24 7
44111 Newcardealers........cooviiiiiiiiiiiiiiiiiiinenenan, 15 D D D f D D
441110 New car dealers . 15 D D D f D D
44112 Used car dealers ... .. 12 D D D b D D
441120 Usedcardealers ........covvviiiiiiiiiiiiininenenn. 12 D D D b D D
4412 Other motor vehicle dealers..............oooiiiiiiiin, 77 520 6 934 1238 250 5.4 -
44121 Recreational vehicle dealers ...................cooiiae 4 64 816 5 280 966 203 1.5 -
441210 Recreational vehicle dealers ................... 4 64 816 5 280 966 203 1.5 -
44122 Motorcycle, boat, and other motor vehicle dealers .. 5 12 704 1 654 272 47 25.1 —
441221 Motorcycledealers .........covvviiiiiinninnns 3 D D D b D D
4413 Automotive parts, accessories, and tire stores . 27 31 078 6 440 1 484 232 3.0 19.0
44131 Automotive parts and accessories stores . 16 D D D c D D
441310 Automotive parts and accessories stores . 16 D D D c D D
44132 Tiredealers........covvvniiiiiiiinnnn. .. 1 D D D c D D
441320 Tiredealers.....ovuiieiiiiiiiiiiiii it 1 D D D c D D
442 Furniture and home furnishings stores .............cooveiuen. 33 D D D e D D
4421 Fumiture stores .......ooviiiiiiiiiiiiiiiii e 1 18 309 3 125 838 126 26.7 4.3
44211 Furniture stores ........coviiiiiiiiiiiiiiiii i 1 18 309 3 125 838 126 26.7 4.3
442110 Furniture stores .......ooiiiiiiiiiiiiiiiii i, 11 18 309 3 125 838 126 26.7 4.3
4422 Home furnishings stores........covvviiiiiiiiiiiiiniinan, 22 D D D c D D
44221 Floor coveringstores .........ccoiiiiiiiiiiiininennnnn. 9 D D D b D D
442210 Floor covering stores ....... 9 D D D b D D
44229 Other home furnishings stores ...... .. 13 D D D b D D
442299 All other home furnishings stores ...................... 13 D D D b D D
443 Electronics and appliance stores ..........coviiiiiiiiiinnns 21 D D D e D D
4431 Electronics and appliance stores .........ccoviiiiiviinnnns 21 D D D e D D
44311 Appliance, television, and other electronics stores 13 D D D c D D
443111 Household appliance stores............couvuuen 5 D D D b D D
443112 Radio, television, and other electronics stores . . 8 D D D c D D
44312 Computer and software stores ................. .. 7 D D D b D D
443120 Computer and software stores .........ccvevineiuenn.. 7 D D D b D D
444 Building material and garden equipment and supplies dealers ... 33 57 224 8 654 2 107 383 7.3 7.8
4441 Building material and supplies dealers...................... 29 D D D e D D
44412 Paint and wallpaper stores........oeeviiiiieiineeennnns 4 D D D b D D
444120 Paint and wallpaper stores . 4 D D D b D D
44413 Hardware stores .. 5 D D D c D D
444130 Hardware stores ........... 5 D D D c D D
44419 Other building material dealers . . .. 19 D D D c D D
444190 Other building material dealers ........................ 19 D D D c D D
4442 Lawn and garden equipment and supplies stores ............ 4 D D D b D D
44422 Nursery, garden center, and farm supply stores ........... 2 D D D b D D
444220 Nursery, garden center, and farm supply stores ......... 2 D D D b D D
445 Food and beverage stores .......vvvviiiiiiiiiiiiiiiineinnns 32 124 535 15 080 3 686 857 3.8 .6
4451 GroCery StOres ...vvuiuiniiiiii i iiieieieieneenanens 17 D D D f D D
44511 Supermarkets and other grocery (except convenience)
51 (0] (= 15 113 554 13 267 3 284 747 3.9 -
445110 Supermarkets and other grocery (except convenience)
SHOrES .ttt 15 113 554 13 267 3 284 747 3.9 -
4452 Specialty f00d StOres....vvvveiiiiii ittt 1 D D D b D D
4453 Beer, wine, and liquor stores ......oeviiiiiiiiiiiiiiiiie 4 6 887 434 97 46 - 7.7
44531 Beer, wine, and liquor stores ... .. 4 6 887 434 97 46 - 7.7
445310 Beer, wine, and liquor stores .......ooiviiiiiiiiiiiinn. 4 6 887 434 97 46 - 7.7
446 Health and personal care stores .......ovviiiiinininnnnnnns 26 24 278 4 280 1 057 163 10.0 5
4461 Health and personal care stores .......covvieiiiineninnnnns 26 24 278 4 280 1 057 163 10.0 5
44612 Cosmetics, beauty supplies, and perfume stores .......... 5 2 027 301 65 40 - -
446120 Cosmetics, beauty supplies, and perfume stores . 5 2 027 301 65 40 - -
44613 Optical goods StOres ......vvvvvniiieinnennennns 3 D D D a D D
446130 Optical goods stores .. 3 D D D a D D
44619 Other health and personal care stores 9 D D D b D D
446191 Food (health) supplement stores ........ .. 5 1 481 188 42 14 16.4 -
446199 All other health and personal care stores ............... 4 D D D b D D
447 Gasoline stations .. ..ovvvu it 40 95 307 5 690 1376 489 9.5 3.4
4471 Gasoline stations . ....ovvvi i it 40 95 307 5 690 1376 489 9.5 3.4
44711 Gasoline stations with convenience stores ................ 23 D D D c D D
447110 Gasoline stations with convenience stores 23 D D D c D D
44719 Other gasoline stations. ... 17 D D D c D D
447190 Other gasoline stations . . 17 D D D c D D
See footnotes at end of table.
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Paid Percent of sales—
NAICS employees for

d Geographic area and kind of business ) pay period From

code Estab- Annual First-quarter including admini-

lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

MISSOULA —Con.
44-45 Retail trade—Con.

448 Clothing and clothing accessories sStores ..........ccveveuenn. 62 49 577 6 171 1 530 556 6.8 2.1
4481 {3101 (3110 T TR} (o= 41 D D D e D D
44813 Children’s and infants’ clothing stores ..............co.ou.. 6 2 220 328 69 33 7.6 -
448130 Children’s and infants’ clothing stores .. 6 2 220 328 69 33 7.6 —
44814 Family clothing stores ... . 16 D D D e D D
448140 Family clothing stores . 16 D D D e D D
44819 Other clothing stores.. ... 4 2 390 330 92 28 18.8 -
448190 Other clothing stores . . 4 2 390 330 92 28 18.8 —
4482101 Men’s shoe stores ................. 1 D D D a D D
4482103 Children’s and juveniles’ shoe stores . .. 1 D D D a D D
4482105 Athletic footwear stores ..........ooiiiiiiiiiiine. 3 D D D b D D
4483 Jewelry, luggage, and leather goods stores ................. 10 5 393 988 250 60 115 16.5
44831 Jewelry Stores ....vviiiiiiiiiii it i i 10 5 393 988 250 60 115 16.5
448310 Jewelry stores .. 10 5 393 988 250 60 115 16.5
451 Sporting goods, hobby, book, and music stores ............... 55 67 937 7 922 1 862 607 51 5
4511 Sporting goods, hobby, and musical instrument stores ....... 43 D D D e D D
45111 Sporting goods StOres . . ovvveviiiiiii it 24 35 311 4 022 943 273 6.7 5
451110 Sporting goods stores .. .......u.... 24 35 311 4 022 943 273 6.7 5
4511101 General-line sporting goods stores. . . 8 D D D c D D
4511102 Specialty-line sporting goods stores. ... 16 D D D b D D
45113 Sewing, needlework, and piece goods stores. .. 7 D D D b D D
451130 Sewing, needlework, and piece goods stores. 7 D D D b D D
45114 Musical instrument and supplies stores...... .. 4 D D D a D D
451140 Musical instrument and supplies stores................. 4 D D D a D D
4512 Book, periodical, and music stores..........oeviuiiiiinann. 12 D D D c D D
45121 Book stores and news dealers ..............ooiiiiiin. 7 D D D c D D
451211 Book stores.............. 6 D D D c D D
4512111 Book stores, general .. 2 D D D b D D
4512112 Specialty book stores . 3 D D D a D D
4512113 College book stores. ...... 1 D D D c D D
451212 News dealers and newsstands ................. 1 D D D a D D
45122 Prerecorded tape, compact disc, and record stores ........ 5 7 416 1 069 251 94 - -
451220 Prerecorded tape, compact disc, and record stores ...... 5 7 416 1 069 251 94 - -
452 General merchandise stores ..........cocoviiiiiiiiiiiin., 13 D D D D D
4521 Department StoreS .. ovv vt ineeienenerennnerennneeennnnnns 8 D D D D D
45210009 Department stores (incl. leased depts.)3 ... .. 8 D D D f D D
45211 Department stores .......oviviiiiiiiiiiiiiiiiiiiiiian 8 D D D f D D
452111 Department stores (except discount department stores) . . 4 D D D e D D
452112 Discount department Stores . .....oveeveinneeennneennns 4 87 987 8 858 2 081 556 - -
4529 Other general merchandise stores .........ocvvviuiineinnnn 5 D D D c D D
45291 Warehouse clubs and supercenters..........coeveueueenn. 1 D D D c D D
452910 Warehouse clubs and supercenters. . 1 D D D [ D D
45299 All other general merchandise stores. .. 4 3 535 596 151 80 83.6 -
452990 All other general merchandise stores.......... .. 4 3 535 596 151 80 83.6 -
4529904 Miscellaneous general merchandise stores ........... 1 D D D D D
453 Miscellaneous store retailers . .......oovvii i 61 D D D e D D
4531 L0 () £ 8 2 100 504 71 36 57 2.8
45311 FlOMStS vt vttt it it e 8 2 100 504 71 36 5.7 2.8
453110 L0 £ £ 8 2 100 504 71 36 57 2.8
4532 Office supplies, stationery, and gift stores................... 17 D D D c D D
45321 Office supplies and stationery stores ..........ocovvenen.. 2 D D D b D D
453210 Office supplies and stationery stores . 2 D D D b D D
45322 Gift, novelty, and souvenir stores ...... .. 15 D D D c D D
453220 Gift, novelty, and souvenir stores ..........ccvieiuennn. 15 D D D c D D
4533 Used merchandise stores .........covviiiiiiiiiiiininnen. 1 D D D b D D
45331 Used merchandise stores ........c.covviiiiiiiiiiinnnnn, 1 D D D b D D
453310 Used merchandise stores .........ccvvviniiniiiinnnn 1 D D D b D D
4539 Other miscellaneous store retailers ............ooveiiiann. 25 D D D c D D
45391 Pet and pet supplies stores .......oeiiviiiiiiiiiiiiinnn, 4 5 419 660 143 58 10.0 13.8
453910 Pet and pet supplies stores 4 5 419 660 143 58 10.0 13.8
45392 Artdealers ............o.nn 8 1 559 350 92 27 15.4 53
453920 Art dealers . 8 1 559 350 92 27 15.4 53
45399 All other miscellaneous store retailers . . 10 D D D b D D
454 Nonstoreretailers ... 19 11 397 1 895 464 87 155 1
4543 Direct selling establishments ..........cooviiiiiiiian., 16 9 404 1 532 372 70 10.7 A
454312 Liquefied petroleum gas (bottled gas) dealers ........... 3 D D D a D D
45439 Other direct selling establishments.............. 12 5 775 935 235 45 17.4 2
454390 Other direct selling establishments 12 5 775 935 235 45 17.4 2

See footnotes at end of table.
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Percent of sales—

Paid
NAICS employees for
d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
POLSON
44-45 Retailtrade ..ottt 43 39 873 4 470 1 007 291 19.5 13.4
441 Motor vehicle and parts dealers .........ccoviiiiiiiiinnns 5 4 647 796 193 40 12.3 42.4
442 Furniture and home furnishings stores ............c.oveinenn 2 D D D a D D
443 Electronics and appliance stores .........covevieiiiiinennnn. 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 7 5 780 1 047 217 51 225 46.5
445 Food and beverage stores .......coovvuiiiiiiniiiiiieinnns 5 14 341 1227 283 79 14.9 7
446 Health and personalcare stores .......covviiiiiiiinnnnnnenns 2 D D D a D D
447 Gasoline stations .. ..vvuviiiiiiii i e 3 D D D b D D
448 Clothing and clothing accessories stores ..........ccvvvinenn. 5 1 046 128 34 14 - 16.3
451 Sporting goods, hobby, book, and music stores ............... 4 D D D a D D
453 Miscellaneous store retailers ............coooviiiiiiiiiiiin.. 7 D D D a D D
45392 Artdealers ............ 2 D D D a D D
453920 Art dealers 2 D D D a D D
454 Nonstoreretailers ...t 2 D D D a D D
SHELBY
44-45 Retailtrade ... 21 19 554 2 474 570 133 37.0 1.8
441 Motor vehicle and parts dealers .........ooeviiiiiininnnnnns 3 5 762 438 104 17 76.4 -
442 Furniture and home furnishings stores 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 4 2 022 390 81 23 17.8 12.2
445 Food and beverage stores........ 5 D D D b D D
446 Health and personal care stores 1 D D D a D D
447 Gasoline stations ......ooviiiiiiiiii i 2 D D D a D D
448 Clothing and clothing accessories stores ..........ccovvvuenn. 2 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 1 D D D a D D
452 General merchandise StOres ......c.oevviiineinnenennenn 1 D D D b D D
45299 All other general merchandise stores. . . 1 D D D b D D
452990 All other general merchandise stores. . . 1 D D D b D D
4529904 Miscellaneous general merchandise stores .. 1 D D D b D D
453 Miscellaneous store retailers ...........oooviiiiiiiiiiiin.. 1 D D D a D D
SIDNEY
44-45 Retailtrade ...........cooiiiiiiiiiiiiiiiii i 51 89 684 7 810 2 000 455 18.8 A1
441 Motor vehicle and parts dealers ..........ccoiviiiiiiiiinnns 9 D D D b D D
4412 Other motor vehicledealers..........coovvviiiiiiiiinnns 2 D D D a D D
44122 Motorcycle, boat, and other motor vehicle dealers ......... 1 D D D a D D
441229 All other motor vehicle dealers ...........ccovivininn, 1 D D D a D D
442 Furniture and home furnishings stores ....................... 4 2 891 416 122 25 67.1 -
4421 Furniture stores .........ooiiiiiiiiiiiiiiiii i 3 D D D b D D
44211 Furniturestores ...t 3 D D D b D D
442110 Furniture stores ..., 3 D D D b D D
443 Electronics and appliance stores .........ccvviviiiiiiiiinnns 5 D D D a D D
4431 Electronics and appliance stores ..........covvviiiniinaen. 5 D D D a D D
444 Building material and garden equipment and supplies dealers ... 5 D D D b D D
445 Food and beverage stores 4 D D D b D D
446 Health and personal care stores ........ovvvinviniiniineennnn 2 D D b D D
447 Gasolinestations ..........coiiiiiiii it 6 19 331 1473 425 76 4.6 .3
44711 Gasoline stations with convenience stores . . 4 D D D b D D
447110 Gasoline stations with convenience stores 4 D D D b D D
448 Clothing and clothing accessories stores ..................... 6 3 688 782 197 69 457 -
4481 Clothing stores ......ouiuiiiiiiiii it 5 D D D b D D
451 Sporting goods, hobby, book, and music stores ............... 3 380 52 12 6 - -
452 General merchandise stores ........ooviiiiiiiiiiiiiiinnnen 1 D D D b D D
45299 All other general merchandise stores. .. 1 D D D b D D
452990 All other general merchandise stores.......... .. 1 D D D b D D
4529904 Miscellaneous general merchandise stores ........... 1 D D D b D D
453 Miscellaneous store retailers . ......covvviiin i 3 D D D D D
454 Nonstoreretailers ...t 3 D D D b D D
See footnotes at end of table.
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Paid Percent of sales—
NAICS employees for
d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
WHITEFISH
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 69 122 265 11 012 2 548 624 14.2 13.2
441 Motor vehicle and parts dealers ..........covevieiiiiinennen. 5 57 169 4 436 977 142 1.7 5.0
442 Furniture and home furnishings stores ... 6 D D D b D D
4421 Furniture stores .......oviuiiiiiiiiiiiii i 2 D D D a D D
44211 Furniture stores .......ccoviiiiiiiiiiiiiiiiii e 2 D D D a D D
442110 Furniture stores ......oveviii i it 2 D D D a D D
444 Building material and garden equipment and supplies dealers ... 5 15 290 1 267 276 65 - 83.0
4441 Building material and supplies dealers............ccovvuue. 5 15 290 1 267 276 65 - 83.0
445 Food and beverage Stores ......cvvvvuiiiiiiniiiiiiineinnnn 5 14 011 1213 292 91 25.3 -
446 Health and personal care stores .......covviiviiiiennnnnenns 5 4 017 542 133 34 87.9 —
4461102 Proprietary stores .. 1 D D D a D D
446191 Food (health) supplement stores .........ccveviuennnn. 2 D D D a D D
447 Gasoline stations .. ..ovuviiiiiii it 3 8 133 459 113 30 18.8 -
448 Clothing and clothing accessories stores ...........covvvuenn. 9 5128 698 217 71 37.4 4.3
44819 Other clothing stores . .............. 3 D D D b D D
448190 Other clothing stores . . 3 D D D b D D
451 Sporting goods, hobby, book, and music stores . 11 5 744 903 233 83 15.6 6
4511 Sporting goods, hobby, and musical instrument stores .. 10 D D D b D D
45111 Sporting goods stores. . . 8 4 888 807 214 71 16.0 7
451110 Sporting goods store cee 8 4 888 807 214 71 16.0 7
4511101 General-line sporting goods stores . 1 D D D b D D
452 General merchandise stores ... 1 D D D a D D
453 Miscellaneous store retailers.............. 17 5 585 620 142 57 76.1 6.4
4532 Office supplies, stationery, and gift stores. . . 7 4 378 376 97 32 89.3 -
45322 Gift, novelty, and souvenir stores .... 7 4 378 376 97 32 89.3 -
453220 Gift, novelty, and souvenir stores .. 7 4 378 376 97 32 89.3 -
45392 Artdealers ........oiiiiiiiiinin. .. 5 652 76 7 5 52.6 43.3
453920 Artdealers .....uvvniuiiiiiiiiiiiiii i 5 652 76 7 5 52.6 43.3
454 Nonstoreretailers ... 2 D D D a D D
WOLF POINT
44-45 Retailtrade .........coiviiiiiiiiiiiiiiii i 21 56 814 4 142 982 259 19.4 9.7
441 Motor vehicle and parts dealers .........ooeviiiiiininnnnnn. 3 17 473 990 239 42 48.9
442 Furniture and home furnishings stores ....................... 2 D D D a D D
443 Electronics and appliance stores .........ccvviiieieiinneenns 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 3 D D D b D D
445 Food and beverage Stores . .....cvvvviiniineineniennennens 1 D D D b D D
447 Gasoline stations .......oovviiiiiiiiiiiiiiiii i 7 D D D c D D
4471 Gasolinestations .........cooviiiiiiiiiiiiiiiiii i 7 D D D c D D
44719 Other gasoline stations........coovveiiiiiiiiiiiiiinan, 3 D D D b D D
447190 Other gasoline stations............coiiiiiiiiiiiin., 3 D D D b D D
448 Clothing and clothing accessories stores ..........ccvvveuenn. 1 D D D a D D
453 Miscellaneous store retailers ..........cooiiiiiiiiiiiiinan. 3 D D D b D D
45321 Office supplies and stationery stores . 1 D D D a D D
453210 Office supplies and stationery stores ... 1 D D D a D D
BALANCE OF BEAVERHEAD COUNTY
44-45 Retailtrade ..........ccooiiiiiiiiiiiiiiiiiiiiiiiiiii 10 6 657 584 138 45 38.7 5.7
441 Motor vehicle and parts dealers ..........ccoviiiiiiiininnns 1 D D a D D
442 Furniture and home furnishings stores .............cooveiuen. 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 1 D D a D D
447 Gasolinestations .........oiiiiiiiiiiiiiiiiii i 4 4 162 301 68 28 57.9 4
453 Miscellaneous store retailers . .......coovviiiiiiiiiiiiininnns 2 D D a D D
454 Nonstore retailers ........ouiiiiiiiiiiiiiiii i, 1 D D a D D
BALANCE OF BIG HORN COUNTY
44-45 Retail trade ............... 22 16 217 1843 339 140 25.8 13.4
445 Food and beverage stores........ 5 D D D b D D
446 Health and personal care stores . . 1 D D D a D D
447 Gasoline stations ...........ocoviiiiin. 7 6 754 472 109 44 20.9 12.4
451 Sporting goods, hobby, book, and music stores . 4 D a D D
453 Miscellaneous store retailers . . . 3 D b D D
454 Nonstoreretailers ......... ..o 2 D D a D D
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Percent of sales—

Paid
NAICS ) ) ) employees for
code Geographic area and kind of businass Estab- Annual First-quarter p?Xc?fé:gg ad’:rl;?nrir]
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
BALANCE OF BLAINE COUNTY
44-45 Retailtrade ..........cooviiiiiiiiiiii i 33 33 864 2 863 731 213 46.9 A
441 Motor vehicle and parts dealers ..........ccoeviuiiiiinennnn. 10 12 085 740 179 47 84.8 2
441229 All other motor vehicle dealers ..............oooiuints 1 D D D a D D
443 Electronics and appliance stores .........ccvviiuiiieiinnennns 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 4 1 750 155 43 10 100.0 -
445 Food and beverage stores .......ovvviiiiiiiiiniiniiiiinnns 8 7 670 774 184 57 46.8 -
446 Health and personal care stores ............coviviiiininin.. 1 D D D a D D
447 Gasoline stations .......oovviiiiiiiiii i 5 8 678 750 227 76 1.5 -
448 Clothing and clothing accessories stores ..............o.oven. 1 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 1 D D D a D D
453 Miscellaneous store retailers . .......ooovviiin i 1 D D D a D D
454 Nonstore retailers .......ooeiviiiiiiiiiiiiiiiiiiiiiiiinnes 1 D D D a D D
BALANCE OF BROADWATER COUNTY
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 13 27 799 2 053 398 96 26.7 12.9
441 Motor vehicle and parts dealers ..........ccoviiiiiiiiiiinnns 3 D D D b D D
4412 Other motor vehicledealers..........coovvviiiiiiiiiinnns 1 D D D a D D
44122 Motorcycle, boat, and other motor vehicle dealers ......... 1 D D D a D D
441222 Boatdealers .......coooviiiiiiiiiiiiiiiiiiiiiii 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 3 D D D a D D
4442 Lawn and garden equipment and supplies stores ............ 1 D D D a D D
44422 Nursery, garden center, and farm supply stores .... 1 D D D a D D
444220 Nursery, garden center, and farm supply stores 1 D D D a D D
445 Food and beverage stores .......ovvviiiiiiiiiiiiiiiiieinnns 2 D D D b D D
447 Gasoline stations . ...oovviiii ittt i 2 D D D b D D
451 Sporting goods, hobby, book, and music stores ............... 1 D D D a D D
452 General merchandise stores ........ooviiiiiiiiiiniineinnen 1 D D D a D D
454 Nonstore retailers .......ccoviiiiiiiiiiiiiiiiiiiiiiiiiiinnns 1 D D D a D D
BALANCE OF CARBON COUNTY
44-45 Retailtrade ..ot 64 50 037 5 412 1191 342 47.7 6.4
441 Motor vehicle and parts dealers ..........covevieiiiiinennn. 7 9 702 621 150 27 65.9 10.5
4412 Other motor vehicle dealers.............ooviiiiiiiiin, 1 D D a D D
44122 Motorcycle, boat, and other motor vehicle dealers ......... 1 D D a D D
442 Furniture and home furnishings stores ............c.oovveiuen. 1 D D b D D
443 Electronics and appliance stores .........covevieiiiiinennen. 1 D D a D D
444 Building material and garden equipment and supplies dealers ... 9 9 666 1110 218 63 31.2 -
4442 Lawn and garden equipment and supplies stores ............ 3 3 817 270 53 15 - -
44422 Nursery, garden center, and farm supply stores ........... 3 3 817 270 53 15 - -
444220 Nursery, garden center, and farm supply stores ......... 3 3 817 270 53 15 - -
445 Food and beverage Stores . .....coveveiiiineineeiennennens 10 9 538 1 142 250 64 74.3 3.1
446 Health and personal care stores ........coovievievnuennennens 2 D D D a D D
447 Gasoline stations .......oovviiiiiiiiii i 7 8 043 525 117 50 7.8 18.6
448 Clothing and clothing accessories stores ..........ccovvvuenn. 5 1 968 290 58 16 43.4 20.3
451 Sporting goods, hobby, book, and music stores ............... 4 968 206 57 26 41.0 -
452 General merchandise stores ..........coovviiiiiiiiiiiinn. 1 D D D a D D
453 Miscellaneous store retailers ...........oovviiiiiiiiiiiiin.. 13 2 296 271 56 27 52.7 -
454 Nonstoreretailers ... 4 2 911 255 54 19 412 -
BALANCE OF CARTER COUNTY
44-45 Retailtrade ...........coiiiiiiiiiiiiiiiiii i 5 4 470 297 62 26 15.0 -
445 Food and beverage stores .......covvviiiiiiiiiiiiiiiiiinnns 2 D D a D
447 Gasoline stations .........oooiiiiiiiiiiiiiii i 3 D D a D
See footnotes at end of table.
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Paid Percent of sales—
NAICS ) ) ) employees for
code Geographic area and kind of business Estab- Annual First-quarter p?ﬁcﬁ;:ﬂg ad’:rl;?nrir]
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
BALANCE OF CASCADE COUNTY
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 44 31 751 3 317 750 192 29.2 7.8
441 Motor vehicle and parts dealers ..........coveviuiiiiinennnn. 9 10 243 942 183 47 50.2 5
4412 Other motor vehicle dealers.... 3 D D D b D D
44122 Motorcycle, boat, and other motor vehicle dealers .. 2 D D D b D D
441221 Motorcycle dealers ........ccvvviiiiiinneennn. .. 1 D D D a D D
441222 Boatdealers .......o.ooviiiiiiiiiiiiii i 1 D D D a D D
443 Electronics and appliance stores .........covevieiiiiinennn. 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 7 4 639 722 161 31 3.6 4.9
445 Food and beverage stores ......ovveiiiiiiiiiiiiiennnneenns 4 3 872 300 70 35 234 -
446 Health and personal care stores ........cooevievinennennennens 3 1 202 295 83 13 - 40.8
447 Gasoline stations .................ou.e 8 6 724 428 94 29 34.9 25.3
448 Clothing and clothing accessories stores ... 1 D D D a D D
451 Sporting goods, hobby, book, and music stores . 2 D D D a D D
453 Miscellaneous store retailers ................ 4 2 014 166 39 12 7.9 -
454 Nonstore retailers .......... 5 2 065 320 85 18 - -
BALANCE OF CHOUTEAU COUNTY
44-45 Retailtrade ..........ccooiiiiiiiiiiiiiiii i 22 24 741 1 847 422 113 55.1 13.7
441 Motor vehicle and parts dealers ..........coveviiiiiinennn. 5 D D D b D D
442 Furniture and home furnishings stores ...........c.ooveinn. 2 D D D a D D
444 Building material and garden equipment and supplies dealers ... 3 1 947 228 52 15 7.2 53.2
445 Food and beverage stores .......covvviiiiiiiiiiiiiiiiiinnns 4 3 553 400 88 25 90.6
446 Health and personal care stores .......ovviiiiiiiiennnnnenns 1 D D D a D D
447 Gasoline stations .. ....vuviiiiiiiiii i 1 D D D a D D
448 Clothing and clothing accessories stores ...........covvvuenn. 1 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 2 D D D a D D
453 Miscellaneous store retailers .............ocoiiiiiiiiiiiin.. 1 D D D a D D
454 Nonstore retailers .......covuiiiiiiiiiiiiiiiiiiiiiiiiiiinnns 2 D D D a D D
4543 Direct selling establishments ........coviiiiiiiiiiiiiinnne. 2 D D D a D D
45439 Other direct selling establishments................oooee. 1 D D D a D D
454390 Other direct selling establishments..................... 1 D D D a D D
BALANCE OF CUSTER COUNTY
44-45 Retailtrade ...t 3 D D D c D D
441 Motor vehicle and parts dealers .. 1 D D D b D D
447 Gasoline stations ............... .. 1 D D D a D D
452 General merchandise stores ..........covviiiiiiiiiiiinen, 1 D D D c D D
BALANCE OF DANIELS COUNTY
44-45 Retailtrade ..ot 16 20 009 1 346 320 89 19.2
441 Motor vehicle and parts dealers ..........ccoevvuiiiiinennnns 4 5 014 352 90 20 9.5 5
444 Building material and garden equipment and supplies dealers ... 5 9 941 617 137 29 35 -
4442 Lawn and garden equipment and supplies stores ............ 4 D D D b D D
44422 Nursery, garden center, and farm supply stores ........... 4 D D D b D D
444220 Nursery, garden center, and farm supply stores ......... 4 D D D b D D
445 Food and beverage stores ......ooviiiiiiiiiiiiiiniinienns 2 D D D a D D
446 Health and personal care stores ........cooevieiievnuennennens 1 D D D a D D
447 Gasoline stations .......oovviiiiiiiiiiiiiiiii i 1 D D D a D D
448 Clothing and clothing accessories stores .........c.ccvvvvuenn. 1 D D D a D D
453 Miscellaneous store retailers . .......coveviiin i 2 D D D a D D
BALANCE OF DAWSON COUNTY
44-45 Retailtrade ..................... .. 12 32 286 2 894 694 157 25 29
441 Motor vehicle and parts dealers D D D b D
444 Building material and garden equipment and supplies dealers ... 3 3 996 267 67 16 124
445 Food and beverage stores ... 1 D D D b D D
447 Gasoline stations ............coviuinen, .. 2 D D D a D D
448 Clothing and clothing accessories stores ..... .. 1 D D D a D D
451 Sporting goods, hobby, book, and music stores . 1 D D D a D D
452 General merchandise Stores ........coovviiiiniiiiiiiiieennns 1 D D D b D D
See footnotes at end of table.
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Percent of sales—

Paid
NAICS employees for
d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
BALANCE OF FALLON COUNTY
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 18 19 657 1716 441 137 46.6 -
441 Motor vehicle and parts dealers ..........coveviuiiiiinennnn. 4 4 512 424 109 25 74.5 -
442 Furniture and home furnishings stores ... 1 D D D a D D
443 Electronics and appliance stores .........ccvviiuiiiiinnneenns 2 D D D a D D
444 Building material and garden equipment and supplies dealers ... 3 D D D a D D
445 Food and beverage Stores ......cvvvviiiiiieiiiiiineinnns 1 D D D b D D
446 Health and personal care stores .......covviiiiiiiininnneenns 2 D D D a D D
447 Gasoline stations 3 3 921 251 60 15 38.4 -
448 Clothing and clothing accessories stores .........c.ccovvvuenn. 1 D D D a D D
452 General merchandise Stores ........oovvviiiiiiiiiiniiinnns 1 D D D a D D
BALANCE OF FERGUS COUNTY
44-45 Retailtrade ..........ccooiiiiiiiiiiiiiiii i 20 27 102 2 013 454 84 6.0 3.1
441 Motor vehicle and parts dealers ..........cooevviiiiinennnn. 2 D D D a D D
444 Building material and garden equipment and supplies dealers ... 6 D D D b D D
4442 Lawn and garden equipment and supplies stores ............ 5 D D D b D D
44422 Nursery, garden center, and farm supply stores .... 5 D D D b D D
444220 Nursery, garden center, and farm supply stores .. 5 D D D b D D
445 Food and beverage stores ........oovvviiiiiiinninnes 4 D D D a D D
447 Gasoline stations .. ..o.vuviiiiiii i 4 D D D a D D
454 Nonstoreretailers ..o 4 1 670 308 59 10 5.0 -
BALANCE OF FLATHEAD COUNTY
44-45 Retailtrade .........coiviiiiiiiiiiiiiiii i 220 463 992 41 544 9 246 2 014 13.3 24
441 Motor vehicle and parts dealers .........coviiiieiininnnnnns 32 85 197 5 614 1 266 208 26.1 -
44112 Used car dealers ... 9 29 062 1267 268 46 52.1 -
441120 Used car dealers ... 9 29 062 1267 268 46 52.1 -
4412 Other motor vehicle dealers. ... 10 D D D b D D
44121 Recreational vehicle dealers ... 6 D D D b D D
441210 Recreational vehicle dealers ................... 6 D D D b D D
44122 Motorcycle, boat, and other motor vehicle dealers .. 4 7 446 539 102 18 — —
441221 Motorcycle dealers ........covviieiiiinnennnn. .. 1 D D D a D D
441222 Boatdealers .......o.ooiiiiiiiiiiiiiii i 3 D D D a D D
4413 Automotive parts, accessories, and tire stores............... 1 D D D b D D
44132 Tiredealers.....ooveiiiiiiiiiiiiiii i 2 D D D b D D
441320 Tiredealers.....oovviiiiiiiiiiiiiiiiiiiiiiiiii 2 D D D b D D
442 Furniture and home furnishings stores ............c.ooveiuns 12 D D D b D D
4421 Furniture stores ..........ooeviiiiiiiiiiiiiiiiiiiiin. 4 D D D a D D
44211 Furniture stores ......cooviuiiiiiiiiiiiiiiiiiiiiii 4 D D D a D D
442110 Furniture stores .......cooiiiiiiiiiiiiiiiiiiiiiiiiie 4 D D D a D D
4422 Home furnishings stores. ....ccvviiiiiiiiiiiiiiiiiennnnnns 8 D D D a D D
443 Electronics and appliance stores .........ccvevieiiuiiinennnn. 9 14 342 1418 329 73 71 21.6
4431 Electronics and appliance stores .........ccovvvuiiuiinenn. 9 14 342 1418 329 73 71 21.6
44311 Appliance, television, and other electronics stores ......... 8 D D D b D D
443111 Household appliance stores.................... 5 D D D b D D
443112 Radio, television, and other electronics stores 3 D D D a D D
444 Building material and garden equipment and supplies dealers ... 36 D e D D
4441 Building material and supplies dealers............ccovvuue. 31 75 241 9 334 2 052 359 59 4.1
44411 Homecenters......ouiieiiiiiiiiiiiiiiiiiiiiieas 2 D D D c D D
444110 Home Centers .. 2 D D D c D D
44413 Hardware stores ... 5 D D D c D D
444130 Hardware stores ......... 5 D D D c D D
44419 Other building material dealers . . 23 26 504 3 856 843 125 13.0 -
444190 Other building material dealers 23 26 504 3 856 843 125 13.0 -
445 Food and beverage stores ........ 14 D D D e D D
4451 GIrOCEIY SIOTES v vttt ettt ieieineneennennennennenn 7 D D D c D D
4452 Specialty f00d StOres....vvvveiiiii ittt 4 D D D b D D
446 Health and personalcare stores .......covviiiiiiininnnennns 3 D D D a D D
447 Gasoline stations . ... vvviiiiiiii i e 24 43 684 2 100 472 168 27.3 -
4471 Gasoline stations ........oviiiiiiiiiiiiiiiiii i 24 43 684 2 100 472 168 27.3 -
44711 Gasoline stations with convenience stores ................ 22 D D D c D D
447110 Gasoline stations with convenience stores .............. 22 D D D c D D
448 Clothing and clothing accessories stores ..................... 8 D D D b D D
44832 Luggage and leather goods stores . . . 1 D D D a D D
448320 Luggage and leather goods stores . .. 1 D D D a D D
See footnotes at end of table.
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Percent of sales—

Paid
NAICS employees for

d Geographic area and kind of business ) pay period From

code Estab- Annual First-quarter including admini-

lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

BALANCE OF FLATHEAD COUNTY—Con.
44-45 Retail trade—Con.
451 Sporting goods, hobby, book, and music stores ............... 15 D D D b D D
4511 Sporting goods, hobby, and musical instrument stores ....... 12 D D D b D D
45111 Sporting goods stores. . . 7 D D D b D D
451110 Sporting goods stores . . ......outn 7 D D D b D D
4511101 General-line sporting goods stores. ... . 2 D D D b D D
45113 Sewing, needlework, and piece goods stores. .. .. 2 D D D a D D
451130 Sewing, needlework, and piece goods stores............ 2 D D D a D D
4512 Book, periodical, and music Stores . ......vveiiiiiiiiiinaann 3 D D D a D D
452 General merchandise stores ..........cocoviiiiiiiiiiiiinn, 3 D D D e D D
4521 Department Stores ..ot viii i iiiii ittt 2 D D D e D D
45210009 Department stores (incl. leased depts.)3 ............ 2 D D D e D D
45211 Department stores.......ocoeevnevninnnnn. 2 D D D e D D
452112 Discount department stores 2 D D D e D D
4529 Other general merchandise stores .........ccvvviuiineinnnn 1 D D D b D D
45291 Warehouse clubs and supercenters.........ooveeviuueenns 1 D D D b D D
452910 Warehouse clubs and supercenters . . 1 D D D b D D
453 Miscellaneous store retailers .............. 45 26 163 2721 539 146 18.7 2.1
4532 Office supplies, stationery, and gift stores................... 16 D D D b D D
45321 Office supplies and stationery stores ..........oovvenen.. 3 D D D b D D
453210 Office supplies and stationery stores ...............vuee 3 D D D b D D
4533 Used merchandise stores ...........cooviiiiiiiiniinnnn. 4 D D D b D D
45331 Used merchandise stores ............coovvvuininennnn. 4 D D D b D D
453310 Used merchandise stores ............coovvvnininnnn. 4 D D D b D D
4539 Other miscellaneous store retailers ...........cooviieinnn. 22 D D D b D D
45392 Art dealers ... 9 2 362 247 43 16 36.9 -
453920 Artdealers .........ooiiiiiiiian, 9 2 362 247 43 16 36.9 -
45393 Manufactured (mobile) home dealers .... 5 D D D b D D
453930 Manufactured (mobile) home dealers .. .. 5 D D D b D D
45399 All other miscellaneous store retailers .................... 7 D D D a D D
454 Nonstoreretailers ...t 19 D D D c D D
4543 Direct selling establishments ............coovuae. 14 D D D c D D
454312 Liquefied petroleum gas (bottled gas) dealers .. 4 4 713 533 120 23 — —
45439 Other direct selling establishments... ... 10 D D D b D D
454390 Other direct selling establishments. . . 10 D D b D D
BALANCE OF GALLATIN COUNTY

44-45 Retailtrade .........coiviiiiiiiiiiiiiiii i 189 370 801 34 115 6 963 1518 22,7 5.1
441 Motor vehicle and parts dealers .. 26 97 867 6 426 1572 279 18.7 10.9
4411 Automobiledealers ...l 8 D D D c D D
4412 Other motor vehicledealers..........coovvviiiiiiiiiinnns 9 D D D b D D
44122 Motorcycle, boat, and other motor vehicle dealers ......... 7 D D D b D D
441221 Motorcycle dealers ........ocovuininiiiinnn.. . 3 17 074 1 666 355 54 9.0 51.1
441229 All other motor vehicle dealers 4 D D D b D D
4413 Automotive parts, accessories, and tire stores............... 9 D D D b D D
442 Furniture and home furnishings stores ................cooiuen 1 D D D b D D
4421 Fumniture stores .......ooiiiiiiiiiiiiiiiiiii e 2 D D D b D D
44211 Furniture stores .........oiviiiiiiiiiiiiiiiii i 2 D D D b D D
442110 Furniture stores .........coooiiiiiiiiiiiiiiiiiiiine, 2 D D D b D D
4422 Home furnishings stores........covviiiiiiiiiiiiiiiin, 9 D D D b D D
44221 Floor covering Stores ...vvuueiiiiieiiiiieiennneeennnns 3 D D D a D D
442210 Floor covering Stores ....vvueiiiiieiniinerennnneenns 3 D D D a D D
443 Electronics and appliance stores .........ccvviiuiiieiinnennns 2 D D D a D D
444 Building material and garden equipment and supplies dealers ... 24 42 099 4 233 831 186 14.0 3
4441 Building material and supplies dealers...............coueen. 21 D D D c D D
44419 Other building material dealers ....................ooout. 16 D D D b D D
444190 Other building material dealers ..........coovuiiinenn., 16 D D D b D D
4442 Lawn and garden equipment and supplies stores ............ 3 D D D b D D
44422 Nursery, garden center, and farm supply stores ........... 3 D D D b D D
444220 Nursery, garden center, and farm supply stores ......... 3 D D D b D D
445 Food and beverage stores .......oviiiiiiiiiiiiiiniinnennns 1 D D D b D D
446 Health and personal care stores ........cooevieeieenuennennens 2 D D D a D D
447 Gasoline stations .......oovviiiiiiiiiiiiiiiii i 19 D D D c D D
4471 Gasolinestations .........coviiiiiiiiiiiiiiiiii i 19 D D D c D D
44711 Gasoline stations with convenience stores ................ 15 D D D c D D
447110 Gasoline stations with convenience stores 15 D D D [ D D
44719 Other gasoline stations. ... 4 D D D b D D
447190 Other gasoline stations . . 4 D D D b D D
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Percent of sales—

Paid
NAICS employees for
d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
BALANCE OF GALLATIN COUNTY—Con.
44-45 Retail trade—Con.
448 Clothing and clothing accessories sStores ..........ccveveuenn. 17 8 734 1226 268 85 38.6 4.9
4481 Clothing stores ....ovviiiiiiiiii it 15 D D D b D
44819 Other clothing stores.. ... 3 2 386 352 94 22 32.0 -
448190 Other clothing stores 3 2 386 352 94 22 32.0 -
451 Sporting goods, hobby, book, and music stores ............... 22 D D D c D D
4511 Sporting goods, hobby, and musical instrument stores ....... 19 D D D c D D
45111 Sporting goods StOres . . vvvvuiviiiii it 16 D D D b D D
451110 Sporting goods stores .. ......out.. 16 D D D b D D
4511101 General-line sporting goods stores. . . 5 3 946 756 160 47 31.1 -
45114 Musical instrument and supplies stores. .. .. 1 D D D a D D
451140 Musical instrument and supplies stores................. 1 D D D a D D
452 General merchandise Stores ........covvviiiiiinininiiiinns 4 D D D c D D
4529 Other general merchandise stores .........cvveviiinennen. 4 D D D c D D
45291 Warehouse clubs and supercenters..........cceveuueenn. 1 D D D c D D
452910 Warehouse clubs and supercenters..........cceveuuens 1 D D D c D D
453 Miscellaneous store retailers . .......covvviiiiniiiiiiiininnns 35 D D D e D D
4532 Office supplies, stationery, and gift stores................... 20 D D D c D D
45321 Office supplies and stationery stores ...........covvvuenn. 3 D D D b D D
453210 Office supplies and stationery stores . 3 D D D b D D
45322 Gift, novelty, and souvenir stores ...... .. 17 28 984 7 047 998 136 89.7 1.1
453220 Gift, novelty, and souvenir stores ...........coveiuenn.. 17 28 984 7 047 998 136 89.7 1.1
4539 Other miscellaneous store retailers ...................oo0. 11 D D D b D D
45392 Artdealers ......ooiiiiiiiiiii i 2 D D D a D D
453920 Artdealers .........ooiiiiiiiin, .. 2 D D D a D D
45393 Manufactured (mobile) home dealers .... 5 D D D b D D
453930 Manufactured (mobile) home dealers .. 5 D D D b D D
45399 All other miscellaneous store retailers . ... 4 D D D b D D
454 Nonstore retailers ...................oo 16 D D D b D D
4541 Electronic shopping and mail-order houses . 4 D D D a D D
45411 Electronic shopping and mail-order houses . 4 D D D a D D
4543 Direct selling establishments .............. 1 D D D b D D
45431 Fuel dealers ......... 3 D D D b D D
454311 Heating oildealers..........coovvevnnnnn. 1 D D D a D D
454312 Liquefied petroleum gas (bottled gas) deall 1 D D D a D D
454319 Other fueldealers ..............cociviinint. 1 D D D a D D
45439 Other direct selling establishments. . . .. 8 D D D b D D
454390 Other direct selling establishments..................... 8 D D D b D D
BALANCE OF GARFIELD COUNTY
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiii i 7 5718 526 120 49 66.4 -
444 Building material and garden equipment and supplies dealers ... 3 1254 99 26 10 100.0
445 Food and beverage Stores . .....cvueveiiiiieiieiennennnns 1 D D D b D D
446 Health and personal care stores ............cooiviiiiininin.. 1 D D D a D D
447 Gasoline stations . ...oovviiiii ittt 1 D D D a D D
453 Miscellaneous store retailers . ........coovviiiiiiiiiiiiiinnns 1 D D D a D D
BALANCE OF GLACIER COUNTY
44-45 Retailtrade ...........cooiiiiiiiiiiiiiiiii i 22 31 881 2 485 572 203 21.2 7.2
441 Motor vehicle and parts dealers ..........coviiiiiiiinninnns 1 D D D a D D
443 Electronics and appliance stores ..........ccoviiuiieiinneannn 1 D D D a D D
4431 Electronics and appliance stores .........covevvuiiiiinenn. 1 D D D a D D
44311 Appliance, television, and other electronics stores ......... 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 4 D D D a D D
445 Food and beverage stores .......ovvviiiiiiiiiiiiiiiiiiinnns 5 D D D b D D
447 Gasoline stations . ... vvvuv it 4 D D D b D D
44711 Gasoline stations with convenience stores .. .. 4 D D D b D D
447110 Gasoline stations with convenience stores .............. 4 D D D b D D
448 Clothing and clothing accessories stores ..........ccvuevenenn. 1 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 1 D D D a D D
452 General merchandise stores ..........coovviiiiiiiiiiiinen, 2 D D D a D D
453 Miscellaneous store retailers .............ooiiiiiiiiiiiin.. 2 D D D a D D
454 Nonstore retailers .......covviiiiiiiiiiiiiiiiiiiiiiiiiiinnes 1 D D D a D D
BALANCE OF GOLDEN VALLEY COUNTY
44-45 Retail trade ................. 1 D D D a D D
452 General merchandise stores 1 D D D a D D
See footnotes at end of table.
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Percent of sales—

Paid
NAICS ) ) ) employees for
code Geographic area and kind of businass Estab- Annual First-quarter p?ﬁcﬁ;:ﬂg ad’:rl;?nrir]
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

BALANCE OF GRANITE COUNTY
44-45 Retailtrade ....... ..ottt 14 12 169 1 259 291 95 51.6 -
441 Motor vehicle and parts dealers .........covviiiiiinnnnnnnn. 2 D D D a D D
444 Building material and garden equipment and supplies dealers ... 1 D D D a D D
445 Food and beverage Stores .......covvviiiiiiniiiiiinennnns 3 3 282 399 96 28 87.5 -
447 Gasoline stations .. ..ovuviiiiiii i 3 3 402 320 74 30 54.0 -
448 Clothing and clothing accessories stores ...........covvvuenn. 2 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 1 D D D a D D
453 Miscellaneous store retailers .............coiiiiiiiiiiiin.. 1 D D D a D D
454 Nonstore retailers ........oviiiiiiiiiiiiiii i, 1 D D D a D D

BALANCE OF HILL COUNTY
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiii i 24 73 740 5 750 1374 319 19.5 1.0
441 Motor vehicle and parts dealers ..........ccoviiiiiiiiinnns 3 D D D b D D
442 Furniture and home furnishings stores ...........cooiuiinnnn 1 D D D a D D
443 Electronics and appliance stores .........ccvviiuiieiinnennns 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 5 7 687 692 150 34 45.0 3.0
4442 Lawn and garden equipment and supplies stores ............ 3 D D D b D D
44422 Nursery, garden center, and farm supply stores ........... 2 D D D b D D
444220 Nursery, garden center, and farm supply stores ......... 2 D D D b D D
445 Food and beverage stores ......ooveviiiiiiiiiiiiiniinneenns 1 D D D a D D
447 Gasolinestations .........cooiiiiiiiiiiiiiiiiii i 6 8 210 398 95 56 8.1 6.0
448 Clothing and clothing accessories stores ..........ccveviuenn. 3 1 060 113 28 12 - -
452 General merchandise stores ..........c.coviiiiiiiiiiiin.., 2 D D D c D D
45299 All other general merchandise stores. .. 1 D D D b D D
452990 All other general merchandise stores.......... .. 1 D D D b D D
4529904 Miscellaneous general merchandise stores ........... 1 D D D b D D
453 Miscellaneous store retailers . ........oooviiiiiiiiiiiiinans 2 D D D a D D

BALANCE OF JEFFERSON COUNTY
44-45 Retailtrade ..........ccooiiiiiiiiiiiiiiiiiiii i 19 21 174 1 584 349 123 33.2 3.3
441 Motor vehicle and parts dealers ..........ccoviiiiiiiinninnns 2 D D D a D D
444 Building material and garden equipment and supplies dealers ... 3 1 399 226 50 13 89.8 -
445 Food and beverage Stores . .....cvueveiniineineenennennens 3 3 923 354 81 37 100.0 -
446 Health and personal care stores .......ovviiiiiiiiennnnennns 1 D D D a D D
447 Gasolinestations .........cooiiiiiiiiiiiiiiiiii i 5 13 100 628 144 57 - -
448 Clothing and clothing accessories stores ..............o.ouen. 1 D D D a D D
452 General merchandise StOres .......oveviiiiiiiiniiiinenenen 1 D D D a D D
453 Miscellaneous store retailers .............coiiiiiiiiiiin.. 2 D D D a D D
454 Nonstoreretailers ... 1 D D D a D D

BALANCE OF JUDITH BASIN COUNTY
44-45 Retailtrade ...... ..ottt 8 4 127 244 38 19 29.4 .6
441 Motor vehicle and parts dealers ..........ccoviiiiiiiiiiinnns 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 2 D D D a D D
445 Food and beverage stores ......ooveiiiiiiiiiiiiiieninnennns 2 D D D a D D
447 Gasoline stations ... vvvvvin ittt i 3 2 425 89 13 3 - -
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Percent of sales—

Paid
NAICS employees for

d Geographic area and kind of business . pay period From

code Estab- Annual First-quarter including admini-

lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

BALANCE OF LAKE COUNTY
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 86 154 552 15 175 3 499 785 224 5.8
441 Motor vehicle and parts dealers ..........covevieiiiiinennen. 13 57 090 4 194 1013 151 21.3 2
4412 Other motor vehicle dealers. ... 2 D D a D D
44122 Motorcycle, boat, and other motor vehicle dealers .. 2 D D D a D D
441221 Motorcycle dealers ........ccovviuiiiinnennnn. .. 1 D D D a D D
441229 All other motor vehicle dealers .............covvvnann, 1 D D D a D D
442 Furniture and home furnishings stores ............c.ccovveiuen. 1 D D D a D D
443 Electronics and appliance stores ............cccoviiiiininin.. 2 D D D a D D
44312 Computer and software stores .. 2 D D D a D D
443120 Computer and software stores 2 D D D a D D
444 Building material and garden equipment and supplies dealers ... 13 16 003 2 313 466 92 7.2 23.2
4441 Building material and supplies dealers...................... 10 D D D b D D
44419 Other building material dealers ...........ccooviiiiinan.. 7 D D D b D D
444190 Other building material dealers ........... 7 D D D b D D
4442 Lawn and garden equipment and supplies stores ... 3 D D D b D D
44422 Nursery, garden center, and farm supply stores .... 3 D D D b D D
444220 Nursery, garden center, and farm supply stores .. 3 D D D b D D
445 Food and beverage Stores ......covvvuiiiiiiiiiieiiineinnns 15 29 484 3 159 758 189 29.3 4.4
4452 Specialty food Stores.....vveii it 3 D D D b D D
446 Health and personal care stores ............coviiiiiiininin.. 7 D D D a D D
447 Gasoline stations ...........ooviiiiiiia, 14 D D D b D D
44711 Gasoline stations with convenience stores . 10 D D D b D D
447110 Gasoline stations with convenience stores 10 D D D b D D
451 Sporting goods, hobby, book, and music stores ............... 2 D D D a D D
4511 Sporting goods, hobby, and musical instrument stores ....... 2 D D D a D D
452 General merchandise stores ..........covvviiiiiiiiiiiiinn, 1 D D D c D D
453 Miscellaneous store retailers . . . 12 D D D b D D
4533 Used merchandise stores .........covviiiiiiiiiiiininann. 7 D D D b D D
45331 Used merchandise stores ...........ccovivviniiiiinnnnn, 7 D D D b D D
453310 Used merchandise stores ...........covvuviniininn. 7 D D D b D D
4539 Other miscellaneous store retailers ........................ 1 D D D a D D
45399 All other miscellaneous store retailers . ................... 1 D D D a D D
454 Nonstore retailers ........oooviiiiiiiiiiiiiiiiiiiiiiiiians 6 D D D b D D
BALANCE OF LEWIS AND CLARK COUNTY

44-45 Retailtrade .........coiviiiiiiiiiiiiiiii i 65 152 991 12 303 2 797 544 8.5 .8
441 Motor vehicle and parts dealers ...........cooiviiiiiiiiinnns 17 D D D c D D
4411 Automobile dealers ........... 5 87 919 6 045 1 307 175 1.0 -
44112 Used car dealers ... .. 2 D D D a D D
441120 Usedcardealers .........covuiniiiiiiiiniiininnnnn. 2 D D D a D D
4412 Other motor vehicledealers..........cooovviiiiiiiiinnns 5 5 604 381 66 14 64.4 7
44121 Recreational vehicle dealers ..............cooiiiian., 1 D D D a D D
441210 Recreational vehicle dealers ................... 1 D D D a D D
44122 Motorcycle, boat, and other motor vehicle dealers .. 4 D D D a D D
441221 Motorcycledealers .........covviiiiiiinennnn. .. 2 D D D a D D
441229 All other motor vehicle dealers ................ooovnas, 1 D D D a D D
442 Furniture and home furnishings stores ............c.oveinn. 2 D D D a D D
443 Electronics and appliance Stores .........ccvviiuieiiinnneenns 1 D D a D D
444 Building material and garden equipment and supplies dealers ... 10 13 342 1379 304 48 9.5 -
4441 Building material and supplies dealers..............cccoueen. 10 13 342 1379 304 48 9.5 -
44419 Other building material dealers . . 8 D D D b D D
444190 Other building material dealer. 8 D D D b D D

445 Food and beverage stores ......ooviiiiiiiiiiiiiininnneenns 6 10 509 825 183 64 23.1
446 Health and personal care stores ........cooevvevieenuennennnns 2 D D D a D D
447 Gasoline stations ... vv v it iii ittt 10 16 704 988 264 81 18.9 4.4
44711 Gasoline stations with convenience stores . . 7 D D D b D D
447110 Gasoline stations with convenience stores 7 D D D b D D
451 Sporting goods, hobby, book, and music stores ............... 1 D D D b D D
452 General merchandise stores 3 D D D a D D
453 Miscellaneous store retailers 6 D D D b D D
4532 Office supplies, stationery, and gift stores................... 3 D D D b D D
45321 Office supplies and stationery stores ...........coovvuenn. 1 D D D a D D
453210 Office supplies and stationery stores ... 1 D D D a D D
4539 Other miscellaneous store retailers ...... 2 D D D a D D
45399 All other miscellaneous store retailers . . 1 D D D a D D
454 Nonstore retailers ..........covvviiinann. 7 D D D b D D
454312 Liquefied petroleum gas (bottled gas) dealers .. 1 D D D a D D
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Paid Percent of sales—
NAICS ) ) ) employees for
code Geographic area and kind of business Estab- Annual First-quarter p?Xc?fé:gg ad’:rl;?nrir]
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

BALANCE OF LIBERTY COUNTY
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 14 9 348 831 209 68 92.0 1.1
441 Motor vehicle and parts dealers ..........covevieiiiiinennen. 3 D D D a D D
444 Building material and garden equipment and supplies dealers ... 3 1130 65 13 4 100.0 -
445 Food and beverage stores ......ovveiiiiiiiiiiiiinnnnnnenns 3 3 765 427 103 34 100.0 -
446 Health and personal care stores ........c.oevievieenuennennens 2 D D D a D D
447 Gasolinestations .........coiiiiiiiiiiiiiiiii i 1 D D D a D D
453 Miscellaneous store retailers . ........coovviiiiiiiiiiinnns 2 D D D a D D

BALANCE OF LINCOLN COUNTY
44-45 Retailtrade ..........ccoiiiiiiiiiiiiiiiii i 50 44 569 4 211 946 303 40.8 10.0
441 Motor vehicle and partsdealers ..........ccoeviiiiiiineinnns 5 4 998 424 91 31 7.4 -
441229 All other motor vehicle dealers .. 1 D D D a D D
442 Furniture and home furnishings stores ... 2 D D D a D D
443 Electronics and appliance stores .........ccvviiuiiieiinnennns 1 D D a D D
444 Building material and garden equipment and supplies dealers ... 9 7 567 676 138 35 45.2 52.9
44419 Other building material dealers 5 D D D b D D
444190 Other building material dealers ..........coovvuiinenn.. 5 D D D b D D
445 Food and beverage stores .......ovvviiiiiiiiiiiiiiiiiinnns 6 D D D c D D
446 Health and personalcare stores .......covviiiiiiiiiinnnnnnns 4 D D a D D
447 Gasoline stations .......oovviiiiiiii i 9 12 635 943 218 71 1.8 3.7
451 Sporting goods, hobby, book, and music stores . 3 D D D a D D
452 General merchandise stores .........covviiiiiiiiiiniiiin, 1 D D D a D D
453 Miscellaneous store retailers ............coooviiiiiiiiiiin.. 5 772 96 23 11 65.9 -
454 Nonstoreretailers ...t 5 D D D a D D

BALANCE OF MCCONE COUNTY
44-45 Retailtrade ..........cooiiiiiiiiiiiiiiiiiiii it 11 11 488 888 188 58 42.3 2
441 Motor vehicle and parts dealers ..........covevieiiiiinennn. 2 D D D a D D
444 Building material and garden equipment and supplies dealers ... 2 D D D a D D
4442 Lawn and garden equipment and supplies stores ............ 1 D D D a D D
44422 Nursery, garden center, and farm supply stores .. 1 D D D a D D
444220 Nursery, garden center, and farm supply stores 1 D D D a D D
445 Food and beverage Stores .......ouvvviiiiiiniiiiiiineinnns 2 D D D a D D
446 Health and personalcare stores .......ovviiiiiiiiennnnnenns 1 D D D a D D
447 Gasoline stations .......ovvviiiiiiii i 2 D D D a D D
448 Clothing and clothing accessories stores .........c.ccovvvuenn. 1 D D D a D D
454 Nonstore retailers 1 D D D a D D

BALANCE OF MADISON COUNTY
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiii i 42 35 607 3 013 585 170 31.3 71
441 Motor vehicle and parts dealers 4 1 521 165 39 13 85.9 141
444 Building material and garden equipment and supplies dealers ... 9 13 720 1 056 159 33 30.2 .6
4442 Lawn and garden equipment and supplies stores ............ 2 D D D a D D
44422 Nursery, garden center, and farm supply stores ........... 2 D D D a D D
444220 Nursery, garden center, and farm supply stores ......... 2 D D D a D D
445 Food and beverage stores .......ovvviiiiiiiiiniiiiiiieinnns 6 7 277 695 160 46 47.3 3.9
4452 Specialty food StOres.....vvuii ittt 3 D D D a D D
446 Health and personal care stores .......ovviiiiiiiinnnnnnnnns 2 D D b D D
447 Gasoline stations .. ..o.vviiiiiiiii i 5 5 310 231 49 16 22.8 -
448 Clothing and clothing accessories stores ..........ccovvvuenn. 3 D D a D D
451 Sporting goods, hobby, book, and music stores ............... 2 D D D a D D
452 General merchandise stores ................ 1 D D a D D
453 Miscellaneous store retailers . .. 7 961 128 22 8 49.3 13.3
45392 Artdealers ............ 2 D D D a D D
453920 Art dealers . 2 D D D a D D
454 Nonstoreretailers ...t 3 D D D a D D

BALANCE OF MEAGHER COUNTY
44-45 Retail trade 14 13 465 994 230 62 52.7 -
441 Motor vehicle and parts dealers ..........ccveviiiiiinennen. 3 3 937 182 41 10 100.0 -
444 Building material and garden equipment and supplies dealers ... 3 2 826 287 71 16 325 -
445 Food and beverage stores ......ovveiiiiiiiiiiiiiennneeenns 3 1976 163 36 12 100.0 -
447 Gasoline stations .......oviiiiiiiiii i 3 D D D b D D
452 General merchandise stores ... 1 D D D a D D
454 Nonstoreretailers ... 1 D D D a D D
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Percent of sales—

Paid
NAICS employees for

d Geographic area and kind of business . pay period From

code Estab- Annual First-quarter including admini-

lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?

BALANCE OF MINERAL COUNTY
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 20 24 765 1 868 384 141 41.2 24
441 Motor vehicle and parts dealers ..........coveviuiiiiinennnn. 2 D D D a D D
444 Building material and garden equipment and supplies dealers ... 2 D D D a D D
445 Food and beverage stores ......ovveiiiiiiiiiiiiieinnneenns 3 D D D b D D
446 Health and personal care stores ........c.ovievieenuennennens 1 D D D a D D
447 Gasolinestations ........coiiiiiiiiii i 8 17 236 1 066 220 83 46.9 3.2
44711 Gasoline stations with convenience stores . . .. 6 D D D b D D
447110 Gasoline stations with convenience stores .............. 6 D D D b D D
451 Sporting goods, hobby, book, and music stores ............... 1 D D D a D D
453 Miscellaneous store retailers ...........oooviiiiiiiiiiiiia.. 2 D D D a D D
4533 Used merchandise stores ... 2 D D D a D D
45331 Used merchandise stores . 2 D D D a D D
453310 Used merchandise stores . 2 D D D a D D
454 Nonstore retailers ........oeviiiiiiiiiiiiiii i, 1 D D D a D D
BALANCE OF MISSOULA COUNTY
44-45 Retailtrade ..ottt 99 287 454 27 713 6 162 1 476 12,5 7.4
441 Motor vehicle and parts dealers .........coovviiiiiiiininnns 19 28 485 3 960 998 130 9.6 -
4412 Other motor vehicle dealers...........coovvviiiiiiniiin, 5 7 286 597 105 25 1.7 -
44122 Motorcycle, boat, and other motor vehicle dealers ......... 5 7 286 597 105 25 1.7 —
441221 Motorcycle dealers 1 D D D a D D
441229 All other motor vehicle dealers 3 D D D a D D
4413 Automotive parts, accessories, and tire stores............... 9 16 286 3 073 822 94 6.2 -
44131 Automotive parts and accessories stores ................. 8 D D D b D D
441310 Automotive parts and accessories stores ............... 8 D D D b D D
442 Furniture and home furnishings stores ....................... 3 D D D a D D
443 Electronics and appliance stores .........ccvviiiiieiinneenns 2 D a D D
444 Building material and garden equipment and supplies dealers ... 14 66 892 6 551 1 390 273 59 -
4441 Building material and supplies dealers.............c.covuenn. 9 D D D c D D
44411 Homecenters........coviiiiiiiiiiiiiiiiiiiiinnnnnn, 1 D D D c D D
444110 Home Centers ........... 1 D D D c D D
44419 Other building material dealers . 7 D D D b D D
444190 Other building material dealer. 7 D D D b D D
4442 Lawn and garden equipment and supplies stores ... 5 D D D b D D
44422 Nursery, garden center, and farm supply stores .. 4 D D D b D D
444220 Nursery, garden center, and farm supply stores 4 D D D b D D
445 Food and beverage stores........ 10 27 775 2 926 728 198 26.9 55.7
446 Health and personal care stores . . .. 6 3 952 917 220 62 42.6 3.3
4461102 Proprietary Stores ......oiiiiiiiiiiiiiii i 1 D D D b D
447 Gasoline stations .......oovviiiiiiiiii i 16 55 182 2 803 614 226 34.0 -
4471 Gasoline stations ........ovviiiiiiiiiiiiiiiii i 16 55 182 2 803 614 226 34.0 -
44711 Gasoline stations with convenience stores ................ 12 D D D c D D
447110 Gasoline stations with convenience stores 12 D D D c D D
44719 Other gasoline stations . .................. .. 4 D D D b D D
447190 Other gasoline stations.........cocovviiiiiiiiiiinn., 4 D D D b D D
448 Clothing and clothing accessories stores ..................... 4 2 493 290 92 30 - 2.1
451 Sporting goods, hobby, book, and music stores ............... 9 5 478 669 153 59 4.2 A
4511 Sporting goods, hobby, and musical instrument stores ....... 7 D D D b D D
45112 Hobby, toy, and game stores........c.oevveiieiinennenn.. 2 D D D b D D
451120 Hobby, toy, and game stores........c.oevveviuennennenn 2 D D D b D D
452 General merchandise stores ..........covviiiiiiiiiiiinen, 4 D D D e D D
4529 Other general merchandise stores .........ccovviuiineinnnn 4 D D D e D D
45291 Warehouse clubs and supercenters..........coevvuueennn 1 D D D e D D
452910 Warehouse clubs and supercenters.. . 1 D D D e D D
45299 All other general merchandise stores. .. 3 D D D b D D
452990 All other general merchandise stores.......... .. 3 D D D b D D
4529904 Miscellaneous general merchandise stores ........... 3 D D D b D D
453 Miscellaneous store retailers . .......oovviiniiiiiiiiinnns 6 D D D b D D
4539 Other miscellaneous store retailers ..............coovviuen. 3 D D D b D D
45393 Manufactured (mobile) home dealers .................... 2 D D D a D D
453930 Manufactured (mobile) home dealers .. 2 D D D a D D
45399 All other miscellaneous store retailers .. .. 1 D D D a D D
454 Nonstore retailers .................oooue. 6 7 706 1012 166 27 - 325
4543 Direct selling establishments . . . 6 7 706 1012 166 27 - 325
45439 Other direct selling establishments . 6 7 706 1012 166 27 - 32.5
454390 Other direct selling establishments. .. 6 7 706 1012 166 27 - 325
See footnotes at end of table.
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Percent of sales—

Paid
NAICS ) ) ) employees for
code Geographic area and kind of business Estab- Annual First-quarter p?Xc?fé:gg ad’:rl;?nrir]
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
BALANCE OF MUSSELSHELL COUNTY
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 21 16 001 1 681 431 122 57.9 6.5
441 Motor vehicle and parts dealers ..........coveviuiiiiinennnn. 3 1 900 176 42 8 - 541
442 Furniture and home furnishings stores ... 1 D D D a D D
445 Food and beverage stores ......ovveiiiiiiiiiiiiennnnennns 4 D D D b D D
446 Health and personal care stores ........c.oevievieenuennennens 1 D D D a D D
447 Gasoline stations . ...oovvuiii ittt 4 D D D a D D
452 General merchandise Stores ........covvviiiiiiniiiniiinnns 2 D D D a D D
453 Miscellaneous store retailers . . . 2 D D D a D D
454 Nonstore retailers .......... .. 4 1 692 212 60 15 9.3 -
454319 Otherfueldealers ............ooiiiiiiiiiiiiiiiinine, 1 D D D a D D
BALANCE OF PARK COUNTY
44-45 Retailtrade .........coiviiiiiiiiiiiiiiii i 47 39 083 4 180 860 248 37.7 53
441 Motor vehicle and parts dealers .........covviiiiiininnnnnn. 2 D a D D
443 Electronics and appliance Stores .........ccvviiieieinneeenns 1 D a D D
444 Building material and garden equipment and supplies dealers ... 2 D D a D D
445 Food and beverage stores ......ooveeiiiiiiiiiiiiinninneenns 7 4 806 445 73 27 95.5 -
446 Health and personal care stores ........cooevvevinenuennennens 1 D D D a D D
447 Gasoline stations .......oovviiiiiiiiiiiiiiiii 11 23 123 1 705 345 120 34.3 -
4471 Gasoline stations . .. vvvvvvi i it 11 23 123 1 705 345 120 34.3 -
44711 Gasoline stations with convenience stores ................ 8 D D D c D D
447110 Gasoline stations with convenience stores .............. 8 D D D c D D
448 Clothing and clothing accessories stores ..........ccvvveuenn. 1 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 7 D D D a D D
452 General merchandise stores .........coovviiiiiiiiiiiiin, 1 D D D a D D
453 Miscellaneous store retailers ............oovviiiiiiiiiiin.. D D D b D D
4532 Office supplies, stationery, and gift stores................... 5 D D D b D D
4539 Other miscellaneous store retailers ............ooviiuinnn. 3 D D D a D D
45392 Artdealers ......oiiiiiiiii i 2 D D D a D D
453920 Artdealers ...ttt 2 D D D a D D
454 Nonstoreretailers ...t 5 2 970 332 77 15 5 -
454312 Liquefied petroleum gas (bottled gas) dealers ........... 2 D D D a D
BALANCE OF PETROLEUM COUNTY
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiii i 2 D D a D D
445 Food and beverage stores 2 D D D a D D
BALANCE OF PHILLIPS COUNTY
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiii i 30 30 522 2 818 629 190 38.7 8.1
441 Motor vehicle and parts dealers ..........cooeviiiiiinennen. 4 3 285 243 65 13 10.0 62.5
442 Furniture and home furnishings stores ............c.ooviinn. 1 D D D a D D
443 Electronics and appliance stores ............cocoviiiiininin.. 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 7 8 576 725 143 32 64.9 -
4442 Lawn and garden equipment and supplies stores ............ 4 6 274 475 92 19 69.6 -
44422 Nursery, garden center, and farm supply stores ........... 4 6 274 475 92 19 69.6 -
444220 Nursery, garden center, and farm supply stores ......... 4 6 274 475 92 19 69.6 -
445 Food and beverage Stores . .....cvueviiniineineenennennens 5 6 735 731 151 48 335 6.4
446 Health and personal care stores ........coovvveiinenuennennnns 1 D D D a D
447 Gasoline stations .........ooiiiiiiiiiiiiiiiiii i 4 6 895 603 146 54 38.9 -
448 Clothing and clothing accessories stores ..................... 2 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 1 D D D a D D
452 General merchandise Stores ........ccvvviiiiiiiiiiniiiinn, 1 D D D a D D
453 Miscellaneous store retailers ...........oooviiiiiiiiiiiin.. 2 D D D a D D
454 Nonstoreretailers ..o 1 D D D a D D
BALANCE OF PONDERA COUNTY
44-45 Retail trade ............... 5 1 854 108 24 12 67.7 -
445 Food and beverage stores . .. 2 D a D D
447 Gasoline stations ..............coooeiinane. 2 D a D D
451 Sporting goods, hobby, book, and music stores ............... 1 D D a D D
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Percent of sales—

Paid
NAICS ) ) ) employees for
code Geographic area and kind of businass Estab- Annual First-quarter p?ﬁcﬁ;:ﬂg ad’:rl;?nrir]
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
BALANCE OF POWDER RIVER COUNTY
44-45 Retailtrade ... 15 12 175 1018 230 87 57.3 -
441 Motor vehicle and parts dealers ..........coveviuiiiiinennnn. 3 806 152 34 11 - -
444 Building material and garden equipment and supplies dealers ... 2 D D D a D D
445 Food and beverage stores ......ovveiiiiiiiiiiiiennnnennns 1 D D D b D D
447 Gasolinestations...........ooiiiiiiiiiiii i 1 D D D a D D
448 Clothing and clothing accessories stores ..................... 1 D D D a D D
453 Miscellaneous store retailers . .......covvviiiin i 4 D D D a D D
454 Nonstoreretailers ..ol 3 2 948 172 39 13 91.1 -
BALANCE OF PRAIRIE COUNTY
44-45 Retailtrade ...t 6 4 024 546 122 40 32.0 18.2
444 Building material and garden equipment and supplies dealers ... 2 D D D b D D
445 Food and beverage Stores . .....ocvueveinineineeninnennens 1 D D D a D D
446 Health and personal care stores ........c.oevievieenuennennens 1 D D D a D D
447 Gasoline stations .......oviiiiiiiiii i 1 D D D a D D
454 Nonstoreretailers ..........oooiiiiiiiiiiiiiiiiiiiiii 1 D D D a D D
BALANCE OF RAVALLI COUNTY
44-45 Retailtrade ...l 89 109 776 10 503 2 459 670 43.4 4.6
441 Motor vehicle and parts dealers ...........coviviiiiiiiiinnns 13 11 744 1101 271 54 37.4 4
4412 Other motor vehicledealers..........coovviiiiiiiiiiinnns 3 D D a D D
44122 Motorcycle, boat, and other motor vehicle dealers .. 2 D D D a D D
441229 All other motor vehicle dealers ................. 1 D D D a D D
442 Furniture and home furnishings stores ....................... 5 2 749 301 66 20 - -
4422 Home furnishings stores........coviiiiiiiiiiiiiiiiinn, 5 2 749 301 66 20 - -
443 Electronics and appliance Stores .........ccvvivuieiennneeenns 2 D D D a D D
4431 Electronics and appliance stores ..........covvviiiniinaen. 2 D D D a D D
44311 Appliance, television, and other electronics stores 2 D D D a D D
443112 Radio, television, and other electronics stores . ... 2 D D D a D D
444 Building material and garden equipment and supplies dealers ... 15 17 232 1979 451 119 17.7 6.8
4441 Building material and supplies dealers...................... 13 D D D b D D
4442 Lawn and garden equipment and supplies stores ............ 2 D D D b D D
44422 Nursery, garden center, and farm supply stores ........... 2 D D D b D D
444220 Nursery, garden center, and farm supply stores .. 2 D D D b D D
445 Food and beverage stores .......ovvviiiiiiiiiiiiiiiiiinnns 15 34 128 3 536 810 231 36.0 2.6
4452 Specialty f00d StOres....vvviiiiiii ittt 3 D D D a D D
446 Health and personal care stores . ......ovviiiiiieinnnnnnnns 5 5 954 835 192 50 91.6 -
4461 Health and personal care stores . ......ovvieiiiinennnnnnns 5 5 954 835 192 50 91.6 -
447 Gasoline stations...................oo 14 19 767 1 265 325 130 59.8 8.0
44711 Gasoline stations with convenience stores .. 13 D D D c D D
447110 Gasoline stations with convenience stores .............. 13 D D D c D D
448 Clothing and clothing accessories stores ..................... 1 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 2 D D D a D D
452 General merchandise stores ............ooiviiiiiiiiiinin.. 1 D D D a D D
453 Miscellaneous store retailers . .......covvviiiin i 8 D D D a D D
4539 Other miscellaneous store retailers ............covviiinnnn 3 D D D a D D
454 Nonstoreretailers ...t 8 11 914 931 225 29 62.0 10.4
4541 Electronic shopping and mail-order houses ................. 3 D D D a D D
45411 Electronic shopping and mail-order houses ............... 3 D D D a D D
4543 Direct selling establishments . ..........cooiiiiiiiiiina, 4 D D D a D D
454312 Liquefied petroleum gas (bottled gas) dealers ........... 2 D D D a D D
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Paid Percent of sales—
NAICS ) ) ) employees for
code Geographic area and kind of business Estab- Annual First-quarter p?Xc?fé:gg ad’:rl;?nrir]
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
BALANCE OF RICHLAND COUNTY
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 15 14 856 1238 294 73 245 1.2
441 Motor vehicle and parts dealers 2 D D D a D D
443 Electronics and appliance stores . 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 5 D D D b D D
4442 Lawn and garden equipment and supplies stores ............ 4 D D D b D D
44422 Nursery, garden center, and farm supply stores ........... 4 D D D b D D
444220 Nursery, garden center, and farm supply stores ......... 4 D D D b D D
445 Food and beverage stores ......ovveiiiiiiiiiiiiiiennnneenns 1 D D D a D D
447 Gasoline stations 4 2 379 235 51 15 6.1 5.2
453 Miscellaneous store retailers .............ooiiiiiiiiiiiia.. 1 D D D a D D
454 Nonstore retailers ........oeiiiiiiiiiiiiiiii i, 1 D D D a D D
BALANCE OF ROOSEVELT COUNTY
44-45 Retailtrade ..........ccooiiiiiiiiiiiiiiii i 33 26 572 2 525 553 160 323 35.7
441 Motor vehicle and parts dealers ..........cooevviiiiinennnn. 3 1 463 155 47 8 15.1 -
444 Building material and garden equipment and supplies dealers ... 5 D D D b D D
445 Food and beverage stores ......ooveeiiiiiiiiiiiiinnineenns 6 D D D b D D
446 Health and personal care stores ........coovvveiineiuennennnns 2 D D D a D D
447 Gasoline stations ............... 1 D D D b D D
448 Clothing and clothing accessories stores ..........ccvvviuenn. 1 D D D a D D
453 Miscellaneous store retailers ............coooviiiiiiiiiiin.. 2 D D D a D D
454 Nonstore retailers .......ooeiviiiiiiiiiiiiiiiiiiiiiiiinnns 3 887 168 17 3 - 71.8
BALANCE OF ROSEBUD COUNTY
44-45 Retailtrade ..........cooiiiiiiiiiiiiiiiiiiii it 36 39 216 3 388 782 264 40.9 13.9
441 Motor vehicle and parts dealers ..........coveviuiiiiinennnn. 5 10 609 787 199 33 95.1 -
442 Furniture and home furnishings stores ...........ccociiinnns 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 6 3 808 468 105 38 76.8 12.6
445 Food and beverage Stores . .....cvueveinineineenennennens 6 9 360 1 055 231 89 17.7 52.9
446 Health and personal care stores ............coviiiiiiiinin.. 1 D D D a D D
447 Gasoline stations . ... vvvuv it 7 D D D b D D
451 Sporting goods, hobby, book, and music stores ............... 1 D D D a D D
452 General merchandise stores ... 1 D D D a D D
453 Miscellaneous store retailers . .......ocoovviiiiiiiiiiiiinnns 6 527 37 9 6 93.4 -
454 Nonstoreretailers ..ot 2 D D D a D D
BALANCE OF SANDERS COUNTY
44-45 Retailtrade .........coiviiiiiiiiiiiiiiii i 45 45 869 3 901 887 257 42.7 2.1
441 Motor vehicle and parts dealers ..........ccoviiiiiiiiiiinnns 7 3 685 377 76 18 72.0 -
444 Building material and garden equipment and supplies dealers ... 6 6 148 763 174 41 252 8.6
445 Food and beverage Stores .......ouveveiiiineiniiiennennens 9 14 206 1272 290 89 37.4 3.1
446 Health and personal care stores .. 3 D D D a D D
447 Gasoline stations .........coovviiiiinininn, 10 16 279 940 212 80 47.5 -
44711 Gasoline stations with convenience stores 5 10 541 601 135 52 44.4 -
447110 Gasoline stations with convenience stores 5 10 541 601 135 52 44.4 -
448 Clothing and clothing accessories stores ...........covvvuenn. 1 D D D a D D
452 General merchandise stores ........ooviiiiiiiniiiiiiinnn 1 D D D a D D
453 Miscellaneous store retailers . ........cooviiiniiiiiiiiiinan. 5 D D D a D D
454 Nonstoreretailers ..........cooiiiiiiiiiiiiiiiiiiiiiiii 3 1 408 178 47 8 18.1 -
BALANCE OF SHERIDAN COUNTY
44-45 Retailtrade ..........ccooiiiiiiiiiiiiiiiiiiii i 34 26 233 2 450 554 183 45.2 1.6
441 Motor vehicle and parts dealers .........ccovviiiiiiiiiinnns 4 1707 68 18 5 93.7 -
442 Furniture and home furnishings stores ... 1 D D D a D D
443 Electronics and appliance stores .........ccvevveiiuiinennnns 2 D D D a D
444 Building material and garden equipment and supplies dealers ... 7 2 474 203 40 19 115 16.2
445 Food and beverage stores....... 3 D D D b D
446 Health and personal care stores .. 2 D D D a D
447 Gasoline stations .........oovvviiiinnn. 6 8 685 580 125 38 18.0 -
448 Clothing and clothing accessories stores ..... 3 582 80 22 10 85.9
451 Sporting goods, hobby, book, and music stores . 2 b D D
453 Miscellaneous store retailers . . . 2 a D D
454 Nonstore retailers .......coouiiiiiiiiiiiiiiiiiiiiiiiiiinnes 2 D D b D D
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Percent of sales—

Paid
NAICS ) ) ) employees for
code Geographic area and kind of business Estab- Annual First-quarter p?Xc?fé:gg ad’:rl;?nrir]
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
BALANCE OF STILLWATER COUNTY
44-45 Retailtrade .........ccoiiiiiiiiiiiiiiiii ittt 43 55 462 3 706 864 268 43.3 3.3
441 Motor vehicle and parts dealers ..........coveviuiiiiinennnn. 4 D D D a D D
442 Furniture and home furnishings stores ... 3 D D D a D D
443 Electronics and appliance stores .........ccvviiuiiiiinnneenns 2 D D D a D D
444 Building material and garden equipment and supplies dealers ... 6 3 494 400 106 30 - 17.0
445 Food and beverage Stores ......cvvvviiiiiieiiiiiineinnns 6 10 341 1152 251 80 96.3 -
446 Health and personal care stores .......covviiiiiiiininnneenns 1 D D D a D D
447 Gasoline stations 1" 27 356 1 000 253 91 15.6 -
4471 Gasoline stations ........covviiiiiiiiiiiiiiiiii i 1 27 356 1 000 253 91 15.6 -
44719 Other gasoline stations .. ...oovviiiieiiieneineniinnenns 5 24 023 726 151 48 12.9 -
447190 Other gasoline stations .. ....ocveivieiiieniinennenn., 5 24 023 726 151 48 12.9 -
448 Clothing and clothing accessories stores ...........covvvuenn. 3 561 72 11 9 100.0 -
452 General merchandise stores ..........cocoviiiiiiiiiiiiiin., 1 D D D a D D
453 Miscellaneous store retailers . .......oovviiniiiiiiiiinans 4 286 16 4 4 100.0 -
454 Nonstore retailers ........ooviiiiiiiiiiiiiii ittt 2 D D D a D D
BALANCE OF SWEET GRASS COUNTY
44-45 Retailtrade .........ccoiiiiiiiiiiiiiiiii ittt 29 37 476 3 224 702 179 29.6 10.6
441 Motor vehicle and parts dealers .........cccviiiiiiiininnns 2 D D b D D
442 Furniture and home furnishings stores .............ccoveiuee. 1 D D D a D D
443 Electronics and appliance stores .........ccveviuiiiiinennnns 1 D D a D D
444 Building material and garden equipment and supplies dealers ... 6 5 735 603 137 28 69.4 A
445 Food and beverage stores .......ovvviiiiiiiiiiiiiiiiiinnns 2 D D D b D D
446 Health and personalcare stores .......covviiiiiiiiennnnennns 2 D D D a D D
447 Gasoline stations .. ....vviiiiiiiii i 4 9 787 726 153 45 - -
448 Clothing and clothing accessories stores ..........ccovvvuenn. 3 586 38 8 83.8 -
451 Sporting goods, hobby, book, and music stores ............... 1 D a D D
452 General merchandise stores ..........c.covviiiiiiiiiiiiinn, 1 D a D D
453 Miscellaneous store retailers . .......ovvviiiiniiiiiiiiiinnns 4 366 44 1 5 100.0 -
454 Nonstore retailers ........ouiiiiiiiiiiiiiiiiiiiiiiiiiiinans 2 D D D a D D
BALANCE OF TETON COUNTY
44-45 Retailtrade ..................... 31 37 290 3 984 901 202 58.0 2
441 Motor vehicle and parts dealers ..... 5 15 190 1195 280 47 52.9
442 Furniture and home furnishings stores ............coovveinenn 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 9 11 264 1 099 222 49 49.5
4442 Lawn and garden equipment and supplies stores ... 4 8 923 875 159 28 39.5 -
44422 Nursery, garden center, and farm supply stores .... 4 8 923 875 159 28 39.5 -
444220 Nursery, garden center, and farm supply stores 4 8 923 875 159 28 39.5 -
445 Food and beverage stores .......covvviiiiiiiniiiiiiiiiinnns 5 D D D b D D
446 Health and personalcare stores .......covviiiviiiiennnnnnnns 2 D D D a D D
447 Gasoline stations .. ....vuviiiiiiiiii i 3 2 149 119 33 14 100.0 -
448 Clothing and clothing accessories stores ..........ccovvvuenn. 2 D D D a D D
453 Miscellaneous store retailers ............oooviiiiiiiiiiin.. 3 D D D a D D
454 Nonstoreretailers ...........oiiiiiiiiiiiiiiiiiiiii 1 D D D b D D
BALANCE OF TOOLE COUNTY
44-45 Retailtrade ..........cooiiiiiiiiiiii e 6 14 103 885 147 46 25.1 A
445 Food and beverage Stores .......vuvvvuiiiiiiiiiiiiineinnns 4 D D D b D
4452 Specialty f00d StOres....vvvviiiii ittt 2 D D D a D
447 Gasoline stations .. ..o.vuviii it 1 D D b D D
453 Miscellaneous store retailers ...........oooviiiiiiiiiiiin.. 1 D D a D D
BALANCE OF TREASURE COUNTY
44-45 Retail trade 4 4 359 509 106 29 7.4 2
444 Building material and garden equipment and supplies dealers ... 1 D D D a D D
445 Food and beverage stores . .. 1 D D D a D D
447 Gasoline stations . . 1 D D D a D D
454 Nonstore retailers .......coeiviiiiiiiiiiiiiiiiiiiiiiiiinnns 1 D D D b D D
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Percent of sales—

Paid
NAICS employees for
d Geographic area and kind of business . pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
BALANCE OF VALLEY COUNTY
44-45 Retailtrade ..........coooiiiiiiiiiiiiiiiiiiiiiiiiiiii 15 28 332 1785 445 112 13.7 .8
444 Building material and garden equipment and supplies dealers ... 4 18 863 1 048 265 49 8.2 -
4442 Lawn and garden equipment and supplies stores ............ 3 D D D b D D
44421 Outdoor power equipment Stores ......oevvevinenuennenn. 1 D D D b D D
444210 Outdoor power equipment stores ............. 1 D D D b D D
44422 Nursery, garden center, and farm supply stores .... 2 D D D a D D
444220 Nursery, garden center, and farm supply stores 2 D D D a D D
445 Food and beverage Stores .......vuvviiiiiiiiiiiiiineinnns 2 D D D a D D
446 Health and personal care stores .......ovviiiiiniinnnnnnnns 1 D D D a D D
447 Gasoline stations .. ..vvvuviiiiiiii i 3 D D D b D D
448 Clothing and clothing accessories stores ..........ccvueinenn. 1 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 2 D D D a D D
452 General merchandise stores ..........coovviiiiiiiiiiiin, 1 D D D a D D
454 Nonstoreretailers ..........cooiiiiiiiiiiiiiiiiiiiiii 1 D D D a D D
4541 Electronic shopping and mail-order houses ................. 1 D D D a D D
45411 Electronic shopping and mail-order houses ............... 1 D D D a D D
BALANCE OF WHEATLAND COUNTY
44-45 Retailtrade ..................... 9 6 561 749 170 63 52.5 -
441 Motor vehicle and parts dealers 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 3 D D D a D D
445 Food and beverage stores 4 4 088 515 17 44 52.0 -
447 Gasoline stations .......oovviiiiiiiiiiiiiiiii i 1 D D D a D D
BALANCE OF WIBAUX COUNTY
44-45 Retailtrade ..ot 4 2 953 250 75 17 421 9
444 Building material and garden equipment and supplies dealers ... 1 D D a D D
445 Food and beverage stores .......covvviiiiiiiiiiiiiieinnns 2 D a D D
447 Gasoline stations . ....ovviiii ittt 1 D a D D
BALANCE OF YELLOWSTONE COUNTY
44-45 Retailtrade ..................... 79 156 797 13 616 3 183 697 11.3 2.0
441 Motor vehicle and parts dealers .. 19 49 931 5 758 1333 207 10.0 3.7
4412 Other motor vehicle dealers.. .. 6 D D D b D D
44121 Recreational vehicle dealers . 5 D D D b D D
441210 Recreational vehicle dealers ................. 5 D D D b D D
44122 Motorcycle, boat, and other motor vehicle dealers .. .. 1 D D D a D D
441221 Motorcycledealers ........oeviiiiiiiiiiiiiniiinennns 1 D D D a D D
4413 Automotive parts, accessories, and tire stores............... 10 D D D c D D
44131 Automotive parts and accessories stores ................. 9 D D D b D D
441310 Automotive parts and accessories stores . 9 D D D b D D
44132 Tiredealers........ooevuiiiiiiiiinnn, .. 1 D D D a D D
441320 Tiredealers.....oovuveiiiiiiiiiiii i, 1 D D D a D D
442 Furniture and home furnishings stores ...........coovuiinans 1 D D D b D D
4422 Home furnishings stores........cooviiiiiiiiiiiiiniin, 1 D D D b D D
44229 Other home furnishings stores .........coveiiuiiinnenn. D D D b D D
442299 All other home furnishings stores .........c.ovvvviinnn. D D D b D D
443 Electronics and appliance stores .........ccvviiiiiiinnnennns 1 D D D a D D
444 Building material and garden equipment and supplies dealers ... 9 8 507 1164 261 42 A 3
44419 Other building material dealers 5 D D D b D D
444190 Other building material dealers 5 D D D b D D
445 Food and beverage Stores . .....cvevviiiiiieineiennennens 7 D D D b D D
4452 Specialty food stores......coovviiiiiiiiiiiiiiiiiiiiia e 2 D D D a D D
446 Health and personal care stores .......covviiiiiiiennnnnnnns 2 D D D a D D
447 Gasoline stations .. ....vuviiiiiiiii i 19 62 931 2 844 666 186 3.9 -
4471 Gasoline stations .......ovviiiiiii i 19 62 931 2 844 666 186 3.9 -
44711 Gasoline stations with convenience stores ................ 10 D D D b D D
447110 Gasoline stations with convenience stores 10 D D D b D D
44719 Other gasoline stations ................... .. 9 D D D c D D
447190 Other gasoline stations........c.ocvveiiiiiiiinnnn., 9 D D D c D D
448 Clothing and clothing accessories stores .........c.ccouvvvuenn. 3 D D D a D D
44832 Luggage and leather goods stores . .. 1 D D D a D D
448320 Luggage and leather goods stores . .. 1 D D D a D D
451 Sporting goods, hobby, book, and music stores ............... 3 D D D a D D

See footnotes at end of table.
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Table 4. Summary Statistics for Places: 2002—Con.

[Includes only establishments of firms with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For information on geographic areas, see
Appendix D. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table]

Paid Percent of sales—
NAICS employees for
d Geographic area and kind of business ) pay period From
code Estab- Annual First-quarter including admini-
lishments Sales payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records'’ Estimated?
BALANCE OF YELLOWSTONE COUNTY—Con.
44-45 Retail trade—Con.
453 Miscellaneous store retailers . ........oooviiiiiiienn., 6 10 807 912 193 45 16.2 12.2
45321 Office supplies and stationery stores ... 1 D D D a D D
453210 Office supplies and stationery stores ............... 1 D D D a D D
4539 Other miscellaneous store retailers ...............ooue. 5 D D D b D D
45393 Manufactured (mobile) home dealers .... 2 D D D b D D
453930 Manufactured (mobile) home dealers 2 D D D b D D
45399 All other miscellaneous store retailers ................ 3 D D D a D D
454 Nonstore retailers ..........cooiiiiiiiiiiiiiiiiiiie, 9 D D D b D D
4543 Direct selling establishments ............coovviiiinn. 5 D D D b D D
45439 Other direct selling establishments................... 3 D D D b D D
454390 Other direct selling establishments................. 3 D D D b D D

TIncludes sales information obtained from administrative records of other federal agencies.

2Includes sales information that was imputed based on historic data, administrative data, industry averages, or other statistical methods.

3Data for this line not included in broader kind-of-business totals.

Note: The data in this table are based on the 2002 Economic Census. To maintain confidentiality, the Census Bureau suppresses data to protect the identity of any business or individual. The
census results in this table contain nonsampling error. Data users who create their own estimates using data from this table should cite the Census Bureau as the source of the original data only. See
also explanation of terms and geographic definitions. For the full technical documentation, see Appendix C.
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Appendix A.
Explanation of Terms ...n..0._" 0" "> ...

ANNUAL PAYROLL

Payroll includes all forms of compensation such as salaries, wages, commissions, dismissal pay,
bonuses, vacation allowances, sick-leave pay, and employee contributions to qualified pension
plans paid during the year to all employees and reported on Internal Revenue Service (IRS) Form
941 as taxable Medicare Wages and tips (even if not subject to income or FICA tax). Includes tips
and gratuities received by employees from patrons and reported to employers. Excludes payrolls
of departments or concessions operated by other companies at the establishment. For corpora-
tions, payroll includes amounts paid to officers and executives; for unincorporated businesses, it
does not include profit or other compensation of proprietors or partners. Payroll is reported
before deductions for social security, income tax, insurance, union dues, etc. This definition of
payroll is the same as that used by the IRS on Form 941.

ESTABLISHMENTS

An establishment is a single physical location at which business is conducted. It is not necessarily
identical with a company or enterprise, which may consist of one establishment or more. Retail
trade figures represent a summary of reports for individual establishments rather than companies.
For cases where a census report was received, separate information was obtained for each loca-
tion where business was conducted. When administrative records of other federal agencies were
used instead of a census report, no information was available on the number of locations oper-
ated. Each retail trade establishment was tabulated according to the physical location at which the
business was conducted. The count of establishments represents those in business at any time
during 2002.

When two activities or more were carried on at a single location under a single ownership, all
activities generally were grouped together as a single establishment. The entire establishment
was classified on the basis of its major activity and all data for it were included in that classifica-
tion. However, when distinct and separate economic activities (for which different industry classi-
fication codes were appropriate) were conducted at a single location under a single ownership,
separate establishment reports for each of the different activities were obtained in the census.

Leased departments are treated as separate establishments and are classified according to the
kind of business they conduct. For example, a leased department selling shoes within a depart-
ment store would be considered a separate retail establishment under the “shoe stores” classifica-
tion.

FIRST-QUARTER PAYROLL

Represents payroll paid to persons employed at any time during the quarter January to March
2002.

PAID EMPLOYEES FOR PAY PERIOD INCLUDING MARCH 12

Paid employees consist of full-time and part-time employees, including salaried officers and
executives of corporations, who were on the payroll during the pay period including March 12.
Included are employees on paid sick leave, paid holidays, and paid vacations; not included are
proprietors and partners of unincorporated businesses; employees of departments or concessions
operated by other companies at the establishment; full- and part-time leased employees whose
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payroll was filed under an employee leasing company’s Employer Identification Number (EIN); and
temporary staffing obtained from a staffing service. The definition of paid employees is the same
as that used by the Internal Revenue Service (IRS) on Form 941.

SALES

Includes merchandise sold for cash or credit at retail and wholesale by establishments primarily
engaged in retail trade; amounts received from customers for layaway purchases; receipts from
rental of vehicles, equipment, instruments, tools, etc.; receipts for delivery, installation, mainte-
nance, repair, alteration, storage, and other services; the total value of service contracts; gasoline,
liquor, tobacco, and other excise taxes that are paid by the manufacturer or wholesaler and
passed on to the retailer; and shipping and handling receipts.

Sales are net after deductions for refunds and allowances for merchandise returned by customers.
Trade-in allowances are not deducted from sales. Sales do not include carrying or other credit
charges; sales and other taxes (including Hawaii’s General Excise Tax) collected from customers
and forwarded to taxing authorities; gross sales and receipts of departments or concessions oper-
ated by other companies; and commissions or receipts from the sale of government lottery tick-
ets.

Sales do not include retail sales made by manufacturers, wholesalers, service establishments, or
other businesses whose primary activity is other than retail trade. They do include receipts other
than from the sale of merchandise at retail, e.g., service receipts, sales to industrial users, and
sales to other retailers, by establishments primarily engaged in retail trade.
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Appendix B.

44-45 RETAIL TRADE

The Retail Trade sector comprises establishments engaged in retailing merchandise, generally
without transformation, and rendering services incidental to the sale of merchandise.

The retailing process is the final step in the distribution of merchandise; retailers are, therefore,
organized to sell merchandise in small quantities to the general public. This sector comprises two
main types of retailers: store and nonstore retailers.

Store retailers operate fixed point-of-sale locations, located and designed to attract a high vol-
ume of walk-in customers. In general, retail stores have extensive displays of merchandise and
use mass-media advertising to attract customers. They typically sell merchandise to the general
public for personal or household consumption, but some also serve business and institutional cli-
ents. These include establishments, such as office supply stores, computer and software stores,
building materials dealers, plumbing supply stores, and electrical supply stores. Catalog show-
rooms, gasoline service stations, automotive dealers, and mobile home dealers are treated as
store retailers.

In addition to retailing merchandise, some types of store retailers are also engaged in the provi-
sion of after-sales services, such as repair and installation. For example, new automobile dealers,
electronics and appliance stores, and musical instrument and supplies stores often provide repair
services. As a general rule, establishments engaged in retailing merchandise and providing after-
sales services are classified in this sector.

The first eleven subsectors of retail trade are store retailers. The establishments are grouped into
industries and industry groups typically based on one or more of the following criteria:

1. The merchandise line or lines carried by the store; for example, specialty stores are distin-
guished from general-line stores.

2. The usual trade designation of the establishments. This criterion applies in cases where a
store type is well recognized by the industry and the public, but difficult to define strictly in
terms of merchandise lines carried; for example, pharmacies, hardware stores, and depart-
ment stores.

3. Capital requirements in terms of display equipment; for example, food stores have equipment
requirements not found in other retail industries.

4. Human resource requirements in terms of expertise; for example, the staff of an automobile
dealer requires knowledge in financing, registering, and licensing issues that are not neces-
sary in other retail industries.

Nonstore retailers, like store retailers, are organized to serve the general public, but their retail-
ing methods differ. The establishments of this subsector reach customers and market merchan-
dise with methods, such as the broadcasting of “infomercials,” the broadcasting and publishing of
direct-response advertising, the publishing of paper and electronic catalogs, door-to-door solicita-
tion, in-home demonstration, selling from portable stalls (street vendors, except food), and distri-
bution through vending machines. Establishments engaged in the direct sale (nonstore) of prod-
ucts, such as home heating oil dealers and home delivery newspaper routes are included here.

The buying of goods for resale is a characteristic of retail trade establishments that particularly
distinguishes them from establishments in the agriculture, manufacturing, and construction

industries. For example, farms that sell their products at or from the point of production are not
classified in retail, but rather in agriculture. Similarly, establishments that both manufacture and
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sell their products to the general public are not classified in retail, but rather in manufacturing.
However, establishments that engage in processing activities incidental to retailing are classified
in retail. This includes establishments, such as optical goods stores that do in-store grinding of
lenses, and meat and seafood markets.

Wholesalers also engage in the buying of goods for resale, but they are not usually organized to
serve the general public. They typically operate from a warehouse or office and neither the design
nor the location of these premises is intended to solicit a high volume of walk-in traffic. Wholesal-
ers supply institutional, industrial, wholesale, and retail clients; their operations are, therefore,
generally organized to purchase, sell, and deliver merchandise in larger quantities. However, deal-
ers of durable nonconsumer goods, such as farm machinery and heavy duty trucks, are included
in wholesale trade even if they often sell these products in single units.

441 MOTOR VEHICLE AND PARTS DEALERS

Industries in the Motor Vehicle and Parts Dealers subsector retail motor vehicles and parts from
fixed point-of-sale locations. Establishments in this subsector typically operate from a showroom
and/or an open lot where the vehicles are on display. The display of vehicles and the related parts
require little by way of display equipment. The personnel generally include both the sales and
sales support staff familiar with the requirements for registering and financing a vehicle as well as
a staff of parts experts and mechanics trained to provide repair and maintenance services for the
vehicles. Specific industries are included in this subsector to identify the type of vehicle being
retailed.

Sales of capital or durable nonconsumer goods, such as medium and heavy-duty trucks, are
always included in wholesale trade. These goods are virtually never sold through retail methods.
4411 AUTOMOBILE DEALERS

This industry group comprises establishments primarily engaged in retailing new and used auto-
mobiles and light trucks, such as sport utility vehicles, and passenger and cargo vans.

44111 NEW CAR DEALERS

This industry comprises establishments primarily engaged in retailing new automobiles and light
trucks, such as sport utility vehicles, and passenger and cargo vans, or retailing these new
vehicles in combination with activities, such as repair services, retailing used cars, and selling
replacement parts and accessories.

441110 NEW CAR DEALERS

This industry comprises establishments primarily engaged in retailing new automobiles and light
trucks, such as sport utility vehicles, and passenger and cargo vans, or retailing these new
vehicles in combination with activities, such as repair services, retailing used cars, and selling
replacement parts and accessories.

44112 USED CAR DEALERS

This industry comprises establishments primarily engaged in retailing used automobiles and light
trucks, such as sport utility vehicles, and passenger and cargo vans.

441120 USED CAR DEALERS

This industry comprises establishments primarily engaged in retailing used automobiles and light
trucks, such as sport utility vehicles, and passenger and cargo vans.

4412 OTHER MOTOR VEHICLE DEALERS

This industry group comprises establishments primarily engaged in retailing new and used
vehicles (except automobiles, light trucks, such as sport utility vehicles, and passenger and cargo
vans).
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44121 RECREATIONAL VEHICLE DEALERS

This industry comprises establishments primarily engaged in retailing new and/or used recre-
ational vehicles commonly referred to as RVs or retailing these vehicles in combination with activi-
ties, such as repair services and selling replacement parts and accessories.

441210 RECREATIONAL VEHICLE DEALERS

This industry comprises establishments primarily engaged in retailing new and/or used recre-
ational vehicles commonly referred to as RVs or retailing these vehicles in combination with activi-
ties, such as repair services and selling replacement parts and accessories.

44122 MOTORCYCLE, BOAT, AND OTHER MOTOR VEHICLE DEALERS

This industry comprises establishments primarily engaged in retailing new and/or used motor-
cycles, boats, and other vehicles (except automobiles, light trucks, and recreational vehicles), or
retailing these vehicles in combination with activities, such as repair services and selling replace-
ment parts and accessories.

441221 MOTORCYCLE DEALERS

This industry comprises establishments primarily engaged in retailing new and/or used motor-
cycles, motor scooters, motorbikes, mopeds, off-road all-terrain vehicles, and personal watercraft,
or retailing these vehicles in combination with repair services and selling replacement parts and
accessories.

441222 BOAT DEALERS

This industry comprises establishments primarily engaged in (1) retailing new and/or used boats
or retailing boats in combination with activities, such as repair services and selling replacement
parts and accessories, and/or (2) retailing new and/or used outboard motors, boat trailers, marine
supplies, parts, and accessories.

441229 ALL OTHER MOTOR VEHICLE DEALERS

This industry comprises establishments primarily engaged in retailing new and/or used utility
trailers and vehicles (except automobiles, light trucks, recreational vehicles, motorcycles, boats,
motor scooters, motorbikes, off-road all-terrain vehicles, and personal watercraft) or retailing
these vehicles in combination with activities, such as repair services and selling replacement parts
and accessories.

4413 AUTOMOTIVE PARTS, ACCESSORIES, AND TIRE STORES

This industry comprises one or more of the following: (1) establishments known as automotive
supply stores primarily engaged in retailing new, used, and/or rebuilt automotive parts and acces-
sories; (2) automotive supply stores that are primarily engaged in both retailing automotive parts
and accessories and repairing automobiles; (3) establishments primarily engaged in retailing and
installing automotive accessories; and (4) establishments primarily engaged in retailing new
and/or used tires and tubes or retailing new tires in combination with automotive repair services.

44131 AUTOMOTIVE PARTS AND ACCESSORIES STORES

This industry comprises one or more of the following: (1) establishments known as automotive
supply stores primarily engaged in retailing new, used, and/or rebuilt automotive parts and acces-
sories; (2) automotive supply stores that are primarily engaged in both retailing automotive parts
and accessories and repairing automobiles; and (3) establishments primarily engaged in retailing
and installing automotive accessories.

For the 2002 Economic Census, data published with 2002 NAICS code 44131 are comprised of the
following 1997 NAICS codes:
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42114 (pt) Motor vehicle parts, (used) retail
44131 Automotive parts and accessories stores

441310 AUTOMOTIVE PARTS AND ACCESSORIES STORES

This industry comprises one or more of the following: (1) establishments known as automotive
supply stores primarily engaged in retailing new, used, and/or rebuilt automotive parts and acces-
sories; (2) automotive supply stores that are primarily engaged in both retailing automotive parts
and accessories and repairing automobiles; and (3) establishments primarily engaged in retailing
and installing automotive accessories.

For the 2002 Economic Census, data published with 2002 NAICS code 441310 are comprised of
the following 1997 NAICS codes:

421140 (pt) Motor vehicle parts, (used) retail
441310 Automotive parts and accessories stores

44132 TIRE DEALERS

This industry comprises establishments primarily engaged in retailing new and/or used tires and
tubes or retailing new tires in combination with automotive repair services.

441320 TIRE DEALERS

This industry comprises establishments primarily engaged in retailing new and/or used tires and
tubes or retailing new tires in combination with automotive repair services.

442 FURNITURE AND HOME FURNISHINGS STORES

Industries in the Furniture and Home Furnishings Stores subsector retail new furniture and home
furnishings from fixed point-of-sale locations. Establishments in this subsector usually operate
from showrooms and have substantial areas for the presentation of their products. Many offer
interior decorating services in addition to the sale of products.

4421 FURNITURE STORES

This industry comprises establishments primarily engaged in retailing new furniture, such as
household furniture (e.g., baby furniture, box springs and mattresses) and outdoor furniture;
office furniture (except those sold in combination with office supplies and equipment); and/or fur-
niture sold in combination with major appliances, home electronics, home furnishings, or floor
coverings.

44211 FURNITURE STORES

This industry comprises establishments primarily engaged in retailing new furniture, such as
household furniture (e.g., baby furniture, box springs and mattresses) and outdoor furniture;
office furniture (except those sold in combination with office supplies and equipment); and/or fur-
niture sold in combination with major appliances, home electronics, home furnishings, or floor
coverings.

442110 FURNITURE STORES

This industry comprises establishments primarily engaged in retailing new furniture, such as
household furniture (e.g., baby furniture, box springs and mattresses) and outdoor furniture;
office furniture (except those sold in combination with office supplies and equipment); and/or fur-
niture sold in combination with major appliances, home electronics, home furnishings, or floor
coverings.
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4422 HOME FURNISHINGS STORES

This industry group comprises establishments primarily engaged in retailing new home furnish-
ings (except furniture).

44221 FLOOR COVERING STORES

This industry comprises establishments primarily engaged in retailing new floor coverings, such
as rugs and carpets, vinyl floor coverings, and floor tile (except ceramic or wood only); or retail-
ing new floor coverings in combination with installation and repair services.

442210 FLOOR COVERING STORES

This industry comprises establishments primarily engaged in retailing new floor coverings, such
as rugs and carpets, vinyl floor coverings, and floor tile (except ceramic or wood only); or retail-
ing new floor coverings in combination with installation and repair services.

44229 OTHER HOME FURNISHINGS STORES

This industry comprises establishments primarily engaged in retailing new home furnishings
(except furniture and floor coverings).

442291 WINDOW TREATMENT STORES

This industry comprises establishments primarily engaged in retailing new window treatments,
such as curtains, drapes, blinds, and shades.

442299 ALL OTHER HOME FURNISHINGS STORES

This industry comprises establishments primarily engaged in retailing new home furnishings
(except floor coverings, furniture, and window treatments).

443 ELECTRONICS AND APPLIANCE STORES

Industries in the Electronics and Appliance Stores subsector retail new electronics and appliances
from point-of-sale locations. Establishments in this subsector often operate from locations that
have special provisions for floor displays requiring special electrical capacity to accommodate the
proper demonstration of the products. The staff includes sales personnel knowledgeable in the
characteristics and warranties of the line of goods retailed and may also include trained repair per-
sons to handle the maintenance and repair of the electronic equipment and appliances. The classi-
fications within this subsector are made principally on the type of product and knowledge
required to operate each type of store.

4431 ELECTRONICS AND APPLIANCE STORES

This industry group comprises establishments primarily engaged in retailing the following new
products: household-type appliances, cameras, computers, and other electronic goods.

44311 APPLIANCE, TELEVISION, AND OTHER ELECTRONICS STORES

This industry comprises establishments primarily engaged in one of the following: (1) retailing an
array of new household-type appliances and consumer-type electronic products, such as radios,
televisions, and computers; (2) specializing in retailing a single line of new consumer-type elec-
tronic products (except computers); and (3) retailing these new products in combination with
repair services.

443111 HOUSEHOLD APPLIANCE STORES

This industry comprises establishments known as appliance stores primarily engaged in retailing
an array of new household appliances, such as refrigerators, dishwashers, ovens, irons, coffee-
makers, hair dryers, electric razors, room air-conditioners, microwave ovens, sewing machines,
and vacuum cleaners, or retailing new appliances in combination with appliance repair services.
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443112 RADIO, TELEVISION, AND OTHER ELECTRONICS STORES

This industry comprises: (1) establishments known as consumer electronics stores primarily
engaged in retailing a general line of new consumer-type electronic products; (2) establishments
specializing in retailing a single line of consumer-type electronic products (except computers); or
(3) establishments primarily engaged in retailing these new electronic products in combination
with repair services.

44312 COMPUTER AND SOFTWARE STORES

This industry comprises establishments primarily engaged in retailing new computers, computer

peripherals, and prepackaged computer software without retailing other consumer-type electronic
products or office equipment, office furniture and office supplies; or retailing these new products
in combination with repair and support services.

443120 COMPUTER AND SOFTWARE STORES

This industry comprises establishments primarily engaged in retailing new computers, computer

peripherals, and prepackaged computer software without retailing other consumer-type electronic
products or office equipment, office furniture and office supplies; or retailing these new products
in combination with repair and support services.

44313 CAMERA AND PHOTOGRAPHIC SUPPLIES STORES

This industry comprises establishments primarily engaged in either retailing new cameras, photo-
graphic equipment, and photographic supplies or retailing new cameras and photographic equip-
ment in combination with activities, such as repair services and film developing.

443130 CAMERA AND PHOTOGRAPHIC SUPPLIES STORES

This industry comprises establishments primarily engaged in either retailing new cameras, photo-
graphic equipment, and photographic supplies or retailing new cameras and photographic equip-
ment in combination with activities, such as repair services and film developing.

444 BUILDING MATERIAL AND GARDEN EQUIPMENT AND SUPPLIES DEALERS

Industries in the Building Material and Garden Equipment and Supplies Dealers subsector retail
new building material and garden equipment and supplies from fixed point-of-sale locations.
Establishments in this subsector have display equipment designed to handle lumber and related
products and garden equipment and supplies that may be kept either indoors or outdoors under
covered areas. The staff is usually knowledgeable in the use of the specific products being retailed
in the construction, repair, and maintenance of the home and associated grounds.

4441 BUILDING MATERIAL AND SUPPLIES DEALERS

This industry group comprises establishments primarily engaged in retailing new building materi-
als and supplies.

44411 HOME CENTERS

This industry comprises establishments known as home centers primarily engaged in retailing a
general line of new home repair and improvement materials and supplies, such as lumber, plumb-
ing goods, electrical goods, tools, housewares, hardware, and lawn and garden supplies, with no
one merchandise line predominating. The merchandise lines are normally arranged in separate
departments.

444110 HOME CENTERS

This industry comprises establishments known as home centers primarily engaged in retailing a
general line of new home repair and improvement materials and supplies, such as lumber, plumb-
ing goods, electrical goods, tools, housewares, hardware, and lawn and garden supplies, with no
one merchandise line predominating. The merchandise lines are normally arranged in separate
departments.
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44412 PAINT AND WALLPAPER STORES

This industry comprises establishments known as paint and wallpaper stores primarily engaged in
retailing paint, wallpaper, and related supplies.

444120 PAINT AND WALLPAPER STORES

This industry comprises establishments known as paint and wallpaper stores primarily engaged in
retailing paint, wallpaper, and related supplies.

44413 HARDWARE STORES

This industry comprises establishments known as hardware stores primarily engaged in retailing a
general line of new hardware items, such as tools and builders’ hardware.

444130 HARDWARE STORES

This industry comprises establishments known as hardware stores primarily engaged in retailing a
general line of new hardware items, such as tools and builders’ hardware.

44419 OTHER BUILDING MATERIAL DEALERS

This industry comprises establishments (except those known as home centers, paint and wallpa-
per stores, and hardware stores) primarily engaged in retailing specialized lines of new building
materials, such as lumber, fencing, glass, doors, plumbing fixtures and supplies, electrical sup-
plies, prefabricated buildings and kits, and kitchen and bath cabinets and countertops to be
installed.

444190 OTHER BUILDING MATERIAL DEALERS

This industry comprises establishments (except those known as home centers, paint and wallpa-
per stores, and hardware stores) primarily engaged in retailing specialized lines of new building
materials, such as lumber, fencing, glass, doors, plumbing fixtures and supplies, electrical sup-
plies, prefabricated buildings and kits, and kitchen and bath cabinets and countertops to be
installed.

4441901 RETAIL LUMBER YARDS

This industry comprises establishments primarily engaged in retailing lumber, often with related
lines of building materials. Retail lumber yards may produce some of the lumber and millwork
they sell.

4441902 ALL OTHER BUILDING MATERIAL DEALERS

This industry comprises establishments (except those known as home centers, paint and wallpa-
per stores, hardware stores, and retail lumber yards) primarily engaged in retailing specialized
lines of new building materials, such as fencing, glass, doors, plumbing fixtures and supplies,
electrical supplies, prefabricated buildings and kits, and kitchen and bath cabinets and counter-
tops to be installed.

4442 LAWN AND GARDEN EQUIPMENT AND SUPPLIES STORES

This industry group comprises establishments primarily engaged in retailing new lawn and garden
equipment and supplies.

44421 OUTDOOR POWER EQUIPMENT STORES

This industry comprises establishments primarily engaged in retailing new outdoor power equip-
ment or retailing new outdoor power equipment in combination with activities, such as repair ser-
vices and selling replacement parts.
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444210 OUTDOOR POWER EQUIPMENT STORES

This industry comprises establishments primarily engaged in retailing new outdoor power equip-
ment or retailing new outdoor power equipment in combination with activities, such as repair ser-
vices and selling replacement parts.

44422 NURSERY, GARDEN CENTER, AND FARM SUPPLY STORES

This industry comprises establishments primarily engaged in retailing nursery and garden prod-
ucts, such as trees, shrubs, plants, seeds, bulbs, and sod, that are predominantly grown else-
where. These establishments may sell a limited amount of a product they grow themselves.

444220 NURSERY, GARDEN CENTER, AND FARM SUPPLY STORES

This industry comprises establishments primarily engaged in retailing nursery and garden prod-
ucts, such as trees, shrubs, plants, seeds, bulbs, and sod, that are predominantly grown else-
where. These establishments may sell a limited amount of a product they grow themselves.

445 FOOD AND BEVERAGE STORES

Industries in the Food and Beverage Stores subsector usually retail food and beverages from fixed
point-of-sale locations. Establishments in this subsector have special equipment (e.g., freezers,
refrigerated display cases, refrigerators) for displaying food and beverage goods. They have staff
trained in the processing of food products to guarantee the proper storage and sanitary condi-
tions required by regulatory authority.

4451 GROCERY STORES
This industry group comprises establishments primarily engaged in retailing a general line of food
products.

44511 SUPERMARKETS AND OTHER GROCERY (EXCEPT CONVENIENCE) STORES

This industry comprises establishments generally known as supermarkets and grocery stores pri-
marily engaged in retailing a general line of food, such as canned and frozen foods; fresh fruits
and vegetables; and fresh and prepared meats, fish, and poultry. Included in this industry are
delicatessen-type establishments primarily engaged in retailing a general line of food.

445110 SUPERMARKETS AND OTHER GROCERY (EXCEPT CONVENIENCE) STORES

This industry comprises establishments generally known as supermarkets and grocery stores pri-
marily engaged in retailing a general line of food, such as canned and frozen foods; fresh fruits
and vegetables; and fresh and prepared meats, fish, and poultry. Included in this industry are
delicatessen-type establishments primarily engaged in retailing a general line of food.

44512 CONVENIENCE STORES

This industry comprises establishments known as convenience stores or food marts (except those
with fuel pumps) primarily engaged in retailing a limited line of goods that generally includes
milk, bread, soda, and snacks.

445120 CONVENIENCE STORES

This industry comprises establishments known as convenience stores or food marts (except those
with fuel pumps) primarily engaged in retailing a limited line of goods that generally includes
milk, bread, soda, and snacks.

4452 SPECIALTY FOOD STORES

This industry group comprises establishments primarily engaged in retailing specialized lines of
food.
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44521 MEAT MARKETS

This industry comprises establishments primarily engaged in retailing fresh, frozen, or cured
meats and poultry. Delicatessen-type establishments primarily engaged in retailing fresh meat are
included in this industry.

445210 MEAT MARKETS

This industry comprises establishments primarily engaged in retailing fresh, frozen, or cured
meats and poultry. Delicatessen-type establishments primarily engaged in retailing fresh meat are
included in this industry.

44522 FISH AND SEAFOOD MARKETS

This industry comprises establishments primarily engaged in retailing fresh, frozen, or cured fish
and seafood products.

445220 FISH AND SEAFOOD MARKETS

This industry comprises establishments primarily engaged in retailing fresh, frozen, or cured fish
and seafood products.

44523 FRUIT AND VEGETABLE MARKETS

This industry comprises establishments primarily engaged in retailing fresh fruits and vegetables.

445230 FRUIT AND VEGETABLE MARKETS

This industry comprises establishments primarily engaged in retailing fresh fruits and vegetables.

44529 OTHER SPECIALTY FOOD STORES

This industry comprises establishments primarily engaged in retailing specialty foods (except
meat, fish, seafood, and fruits and vegetables) not for immediate consumption and not made on
the premises.

445291 BAKED GOODS STORES

This industry comprises establishments primarily engaged in retailing baked goods not for imme-
diate consumption and not made on the premises.

445292 CONFECTIONERY AND NUT STORES

This industry comprises establishments primarily engaged in retailing candy and other confec-
tions, nuts, and popcorn not for immediate consumption and not made on the premises.

445299 ALL OTHER SPECIALTY FOOD STORES

This industry comprises establishments primarily engaged in retailing miscellaneous specialty
foods (except meat, fish, seafood, fruits and vegetables, confections, nuts, popcorn, and baked
goods) not for immediate consumption and not made on the premises.

4453 BEER, WINE, AND LIQUOR STORES

This industry comprises establishments primarily engaged in retailing packaged alcoholic bever-
ages, such as ale, beer, wine, and liquor.

44531 BEER, WINE, AND LIQUOR STORES

This industry comprises establishments primarily engaged in retailing packaged alcoholic bever-
ages, such as ale, beer, wine, and liquor.
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445310 BEER, WINE, AND LIQUOR STORES

This industry comprises establishments primarily engaged in retailing packaged alcoholic bever-
ages, such as ale, beer, wine, and liquor.

446 HEALTH AND PERSONAL CARE STORES

Industries in the Health and Personal Care Stores subsector retail health and personal care mer-
chandise from fixed point-of-sale locations. Establishments in this subsector are characterized
principally by the products they retail, and some health and personal care stores may have spe-
cialized staff trained in dealing with the products. Staff may include pharmacists, opticians, and
other professionals engaged in retailing, advising customers, and/or fitting the product sold to
the customer’s needs.

4461 HEALTH AND PERSONAL CARE STORES

This industry group comprises establishments primarily engaged in retailing health and personal
care products.

44611 PHARMACIES AND DRUG STORES

This industry comprises establishments known as pharmacies and drug stores engaged in retail-
ing prescription or nonprescription drugs and medicines.

446110 PHARMACIES AND DRUG STORES

This industry comprises establishments known as pharmacies and drug stores engaged in retail-
ing prescription or nonprescription drugs and medicines.

4461101 PHARMACIES AND DRUG STORES

This industry comprises establishments primarily engaged in retailing prescription drugs. Drug
stores are classified here if any prescriptions are sold or if there is an indication that a pharmacist
is employed. These establishments frequently sell other items, such as proprietary drugs, medi-
cines, and health and first-aid products; cosmetics; toiletries; greeting cards; magazines; tobacco;
and candy.

4461102 PROPRIETARY STORES

This industry comprises establishments primarily engaged in retailing nonprescription drugs and
medicines, health remedies, and first-aid products. These stores do not sell prescription drugs and
frequently sell other lines, such as beauty preparations, household supplies, and candy and pre-
packaged snacks.

44612 COSMETICS, BEAUTY SUPPLIES, AND PERFUME STORES

This industry comprises establishments known as cosmetic or perfume stores or beauty supply
shops primarily engaged in retailing cosmetics, perfumes, toiletries, and personal grooming prod-
ucts.

446120 COSMETICS, BEAUTY SUPPLIES, AND PERFUME STORES

This industry comprises establishments known as cosmetic or perfume stores or beauty supply
shops primarily engaged in retailing cosmetics, perfumes, toiletries, and personal grooming prod-
ucts.

44613 OPTICAL GOODS STORES

This industry comprises establishments primarily engaged in one or more of the following: (1)
retailing and fitting prescription eyeglasses and contact lenses; (2) retailing prescription eye-
glasses in combination with the grinding of lenses to order on the premises; and (3) selling non-
prescription eyeglasses.
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446130 OPTICAL GOODS STORES

This industry comprises establishments primarily engaged in one or more of the following: (1)
retailing and fitting prescription eyeglasses and contact lenses; (2) retailing prescription eye-
glasses in combination with the grinding of lenses to order on the premises; and (3) selling non-
prescription eyeglasses.

44619 OTHER HEALTH AND PERSONAL CARE STORES

This industry comprises establishments primarily engaged in retailing health and personal care
items (except drugs, medicines, optical goods, perfumes, cosmetics, and beauty supplies).

446191 FOOD (HEALTH) SUPPLEMENT STORES

This industry comprises establishments primarily engaged in retailing food supplement products,
such as vitamins, nutrition supplements, and body enhancing supplements.

446199 ALL OTHER HEALTH AND PERSONAL CARE STORES

This industry comprises establishments primarily engaged in retailing specialized lines of health
and personal care merchandise (except drugs, medicines, optical goods, cosmetics, beauty sup-
plies, perfume, and food supplement products).

447 GASOLINE STATIONS

Industries in the Gasoline Stations subsector retail automotive fuels (e.g., gasoline, diesel fuel,
gasohol) and automotive oils with or without convenience store items. These establishments have
specialized equipment for the storage and dispensing of automotive fuels.

4471 GASOLINE STATIONS

This industry group comprises establishments engaged in retailing automotive fuels (e.g., diesel
fuel, gasohol, gasoline) in combination with or without convenience store or food mart items.
These establishments can either be in a convenience store (i.e., food mart) setting or a gasoline
station setting. These establishments may also provide automotive repair services.

44711 GASOLINE STATIONS WITH CONVENIENCE STORES

This industry comprises establishments engaged in retailing automotive fuels (e.g., diesel fuel,
gasohol, gasoline) in combination with convenience store or food mart items. These establish-

ments can either be in a convenience store (i.e., food mart) setting or a gasoline station setting.
These establishments may also provide automotive repair services.

447110 GASOLINE STATIONS WITH CONVENIENCE STORES

This industry comprises establishments engaged in retailing automotive fuels (e.g., diesel fuel,
gasohol, gasoline) in combination with convenience store or food mart items. These establish-

ments can either be in a convenience store (i.e., food mart) setting or a gasoline station setting.
These establishments may also provide automotive repair services.

44719 OTHER GASOLINE STATIONS

This industry comprises establishments known as gasoline stations (except those with conve-
nience stores) primarily engaged in one of the following: (1) retailing automotive fuels (e.g., diesel
fuel, gasohol, gasoline) or (2) retailing these fuels in combination with activities, such as provid-
ing repair services; selling automotive oils, replacement parts, and accessories; and/or providing
food services.
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447190 OTHER GASOLINE STATIONS

This industry comprises establishments known as gasoline stations (except those with conve-
nience stores) primarily engaged in one of the following: (1) retailing automotive fuels (e.g., diesel
fuel, gasohol, gasoline) or (2) retailing these fuels in combination with activities, such as provid-
ing repair services; selling automotive oils, replacement parts, and accessories; and/or providing
food services.

448 CLOTHING AND CLOTHING ACCESSORIES STORES

Industries in the Clothing and Clothing Accessories Stores subsector retail new clothing and cloth-
ing accessories merchandise from fixed point-of-sale locations. Establishments in this subsector
have similar display equipment and staff that is knowledgeable regarding fashion trends and the
proper match of styles, colors, and combinations of clothing and accessories to the characteristics
and tastes of the customer.

4481 CLOTHING STORES

This industry group comprises establishments primarily engaged in retailing new clothing.

44811 MEN’S CLOTHING STORES

This industry comprises establishments primarily engaged in retailing a general line of new men’s
and boys’ clothing. These establishments may provide basic alterations, such as hemming, taking
in or letting out seams, or lengthening or shortening sleeves.

448110 MEN’S CLOTHING STORES

This industry comprises establishments primarily engaged in retailing a general line of new men’s
and boys’ clothing. These establishments may provide basic alterations, such as hemming, taking
in or letting out seams, or lengthening or shortening sleeves.

44812 WOMEN’S CLOTHING STORES

This industry comprises establishments primarily engaged in retailing a general line of new wom-
en’s, misses’, and juniors’ clothing, including maternity wear. These establishments may provide
basic alterations, such as hemming, taking in or letting out seams, or lengthening or shortening
sleeves.

448120 WOMEN'’S CLOTHING STORES

This industry comprises establishments primarily engaged in retailing a general line of new wom-
en’s, misses’, and juniors’ clothing, including maternity wear. These establishments may provide
basic alterations, such as hemming, taking in or letting out seams, or lengthening or shortening
sleeves.

44813 CHILDREN’S AND INFANTS’ CLOTHING STORES

This industry comprises establishments primarily engaged in retailing a general line of new chil-
dren’s and infants’ clothing. These establishments may provide basic alterations, such as hem-
ming, taking in or letting out seams, or lengthening or shortening sleeves.

448130 CHILDREN’S AND INFANTS’ CLOTHING STORES

This industry comprises establishments primarily engaged in retailing a general line of new chil-
dren’s and infants’ clothing. These establishments may provide basic alterations, such as hem-
ming, taking in or letting out seams, or lengthening or shortening sleeves.
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44814 FAMILY CLOTHING STORES

This industry comprises establishments primarily engaged in retailing a general line of new cloth-
ing for men, women, and children, without specializing in sales for an individual gender or age
group. These establishments may provide basic alterations, such as hemming, taking in or letting
out seams, or lengthening or shortening sleeves.

448140 FAMILY CLOTHING STORES

This industry comprises establishments primarily engaged in retailing a general line of new cloth-
ing for men, women, and children, without specializing in sales for an individual gender or age
group. These establishments may provide basic alterations, such as hemming, taking in or letting
out seams, or lengthening or shortening sleeves.

44815 CLOTHING ACCESSORIES STORES

This industry comprises establishments primarily engaged in retailing single or combination lines
of new clothing accessories, such as hats and caps, costume jewelry, gloves, handbags, ties, wigs,
toupees, and belts.

448150 CLOTHING ACCESSORIES STORES

This industry comprises establishments primarily engaged in retailing single or combination lines
of new clothing accessories, such as hats and caps, costume jewelry, gloves, handbags, ties, wigs,
toupees, and belts.

44819 OTHER CLOTHING STORES

This industry comprises establishments primarily engaged in retailing specialized lines of new
clothing (except general lines of men’s, women’s, children’s, infants’, and family clothing). These
establishments may provide basic alterations, such as hemming, taking in or letting out seams, or
lengthening or shortening sleeves.

448190 OTHER CLOTHING STORES

This industry comprises establishments primarily engaged in retailing specialized lines of new
clothing (except general lines of men’s, women'’s, children’s, infants’, and family clothing). These
establishments may provide basic alterations, such as hemming, taking in or letting out seams, or
lengthening or shortening sleeves.

4482 SHOE STORES

This industry group comprises establishments primarily engaged in retailing all types of new foot-
wear (except hosiery and specialty sports footwear, such as golf shoes, bowling shoes, and spiked
shoes). Establishments primarily engaged in retailing new tennis shoes or sneakers are included in
this industry.

44821 SHOE STORES

This industry comprises establishments primarily engaged in retailing all types of new footwear
(except hosiery and specialty sports footwear, such as golf shoes, bowling shoes, and spiked
shoes). Establishments primarily engaged in retailing new tennis shoes or sneakers are included in
this industry.

448210 SHOE STORES

This industry comprises establishments primarily engaged in retailing all types of new footwear
(except hosiery and specialty sports footwear, such as golf shoes, bowling shoes, and spiked
shoes). Establishments primarily engaged in retailing new tennis shoes or sneakers are included in
this industry.
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4482101 MEN’S SHOE STORES

This industry comprises establishments primarily engaged in retailing men’s shoes, boots, and
other footwear. These establishments may also sell hosiery and other accessories. Establishments
specializing in the sale of custom orthopedic shoes for men are classified here.

4482102 WOMEN’S SHOE STORES

This industry comprises establishments primarily engaged in retailing women’s shoes, boots, and
other footwear. These establishments may also sell hosiery and other accessories. Establishments
specializing in selling custom orthopedic shoes for women are classified here.

4482103 CHILDREN’S AND JUVENILES’ SHOE STORES

This industry comprises establishments primarily engaged in retailing children’s shoes and other
footwear, including children’s athletic footwear. These establishments may also sell hosiery and
other accessories. Establishments specializing in selling custom orthopedic shoes for children are
classified here.

4482104 FAMILY SHOE STORES

This industry comprises establishments primarily engaged in retailing a combination of men’s,
women’s, and children’s footwear, without specializing in any one line. These establishments fre-
quently carry accessory lines, such as hosiery and handbags. Establishments specializing in sell-
ing custom orthopedic shoes for men, women, and children are included here.

4482105 ATHLETIC FOOTWEAR STORES

This industry comprises establishments primarily engaged in retailing athletic footwear (except
specialty sports footwear, such as golf shoes, bowling shoes, and spiked shoes). These establish-
ments may also sell athletic apparel.

4483 JEWELRY, LUGGAGE, AND LEATHER GOODS STORES

This industry group comprises establishments primarily engaged in retailing new jewelry (except
costume jewelry); new silver and plated silverware; new watches and clocks; and new luggage
with or without a general line of new leather goods and accessories, such as hats, gloves, hand-
bags, ties, and belts.

44831 JEWELRY STORES

This industry comprises establishments primarily engaged in retailing one or more of the follow-
ing items: (1) new jewelry (except costume jewelry); (2) new sterling and plated silverware; and
(3) new watches and clocks. Also included are establishments retailing these new products in
combination with lapidary work and/or repair services.

448310 JEWELRY STORES

This industry comprises establishments primarily engaged in retailing one or more of the follow-
ing items: (1) new jewelry (except costume jewelry); (2) new sterling and plated silverware; and
(3) new watches and clocks. Also included are establishments retailing these new products in
combination with lapidary work and/or repair services.

44832 LUGGAGE AND LEATHER GOODS STORES

This industry comprises establishments known as luggage and leather goods stores primarily
engaged in retailing new luggage, briefcases, trunks, or retailing these new products in combina-
tion with a general line of leather items (except leather apparel), such as belts, gloves, and hand-
bags.
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448320 LUGGAGE AND LEATHER GOODS STORES

This industry comprises establishments known as luggage and leather goods stores primarily
engaged in retailing new luggage, briefcases, trunks, or retailing these new products in combina-
tion with a general line of leather items (except leather apparel), such as belts, gloves, and hand-
bags.

451 SPORTING GOODS, HOBBY, BOOK, AND MUSIC STORES

Industries in the Sporting Goods, Hobby, Book, and Music Stores subsector are engaged in retail-
ing and providing expertise on use of sporting equipment or other specific leisure activities, such
as needlework and musical instruments. Book stores are also included in this subsector.

4511 SPORTING GOODS, HOBBY, AND MUSICAL INSTRUMENT STORES

This industry group comprises establishments primarily engaged in retailing new sporting goods,
games and toys, and musical instruments.

45111 SPORTING GOODS STORES

This industry comprises establishments primarily engaged in retailing new sporting goods, such
as bicycles and bicycle parts; camping equipment; exercise and fitness equipment; athletic uni-
forms; specialty sports footwear; and sporting goods, equipment, and accessories.

451110 SPORTING GOODS STORES

This industry comprises establishments primarily engaged in retailing new sporting goods, such
as bicycles and bicycle parts; camping equipment; exercise and fitness equipment; athletic uni-
forms; specialty sports footwear; and sporting goods, equipment, and accessories.

4511101 GENERAL-LINE SPORTING GOODS STORES

This industry comprises establishments primarily engaged in retailing five or more lines of sport-
ing goods and equipment, such as for camping, fishing, riding, and other sports. These establish-
ments may also sell clothing and shoes appropriate for sporting activities, including uniforms.

4511102 SPECIALTY-LINE SPORTING GOODS STORES

This industry comprises establishments primarily engaged in retailing a maximum of four lines of
sporting goods, such as for camping, fishing, riding, and other sports. These establishments may
also sell clothing and shoes appropriate for sporting activities, including uniforms.

45112 HOBBY, TOY, AND GAME STORES

This industry comprises establishments primarily engaged in retailing new toys, games, and
hobby and craft supplies (except needlecraft).

451120 HOBBY, TOY, AND GAME STORES

This industry comprises establishments primarily engaged in retailing new toys, games, and
hobby and craft supplies (except needlecraft).

45113 SEWING, NEEDLEWORK, AND PIECE GOODS STORES

This industry comprises establishments primarily engaged in retailing new sewing supplies, fab-
rics, patterns, yarns, and other needlework accessories or retailing these products in combination
with selling new sewing machines.
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451130 SEWING, NEEDLEWORK, AND PIECE GOODS STORES

This industry comprises establishments primarily engaged in retailing new sewing supplies, fab-
rics, patterns, yarns, and other needlework accessories or retailing these products in combination
with selling new sewing machines.

45114 MUSICAL INSTRUMENT AND SUPPLIES STORES

This industry comprises establishments primarily engaged in retailing new musical instruments,
sheet music, and related supplies; or retailing these new products in combination with musical
instrument repair, rental, or music instruction.

451140 MUSICAL INSTRUMENT AND SUPPLIES STORES

This industry comprises establishments primarily engaged in retailing new musical instruments,
sheet music, and related supplies; or retailing these new products in combination with musical
instrument repair, rental, or music instruction.

4512 BOOK, PERIODICAL, AND MUSIC STORES

This industry group comprises establishments primarily engaged in retailing new books, newspa-
pers, magazines, and prerecorded audio and video media.

45121 BOOK STORES AND NEWS DEALERS

This industry comprises establishments primarily engaged in retailing new books, newspapers,
magazines, and other periodicals.

451211 BOOK STORES

This industry comprises establishments primarily engaged in retailing new books.

4512111 BOOK STORES, GENERAL

This industry comprises establishments primarily engaged in retailing a general line of new
books. These establishments may also sell stationery and related items, second-hand books, and
magazines.

4512112 SPECIALTY BOOK STORES

This industry comprises establishments primarily engaged in retailing specialty books, such as
general reference, religious, and professional books.

4512113 COLLEGE BOOK STORES

This industry comprises establishments primarily engaged in retailing textbooks, generally on the
college level. Most of these establishments are located on or near college campuses, and some
sell more apparel than books. These establishments may also offer second-hand textbooks.
School book stores, other than college, are included in this industry.

451212 NEWS DEALERS AND NEWSSTANDS

This industry comprises establishments primarily engaged in retailing current newspapers, maga-
zines, and other periodicals.

45122 PRERECORDED TAPE, COMPACT DISC, AND RECORD STORES

This industry comprises establishments primarily engaged in retailing new prerecorded audio and
video tapes, compact discs (CDs), digital video discs (DVDs), and phonograph records.
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451220 PRERECORDED TAPE, COMPACT DISC, AND RECORD STORES

This industry comprises establishments primarily engaged in retailing new prerecorded audio and
video tapes, compact discs (CDs), digital video discs (DVDs), and phonograph records.

452 GENERAL MERCHANDISE STORES

Industries in the General Merchandise Stores subsector retail new general merchandise from fixed
point-of-sale locations. Establishments in this subsector are unique in that they have the equip-
ment and staff capable of retailing a large variety of goods from a single location. This includes a
variety of display equipment and staff trained to provide information on many lines of products.

4521 DEPARTMENT STORES

This industry group comprises establishments known as department stores primarily engaged in
retailing a wide range of the following new products with no one merchandise line predominating:
apparel; furniture; appliances and home furnishings; and selected additional items, such as paint,
hardware, toiletries, cosmetics, photographic equipment, jewelry, toys, and sporting goods. Mer-
chandise lines are normally arranged in separate departments.

For the 2002 Economic Census, total sales exclude the sales from leased departments owned by
another company and operating within the department store.

For the 2002 Economic Census of Island Areas, total sales include the sales from leased depart-
ments owned by another company and operating within the department store.

45210009 DEPARTMENT STORES (INCLUDING LEASED DEPARTMENTS)

This industry group comprises establishments known as department stores primarily engaged in
retailing a wide range of the following new products with no one merchandise line predominating:
apparel; furniture; appliances and home furnishings; and selected additional items, such as paint,
hardware, toiletries, cosmetics, photographic equipment, jewelry, toys, and sporting goods. Mer-
chandise lines are normally arranged in separate departments. Total sales include the sales from
leased departments owned by another company and operating within the department store.

45211 DEPARTMENT STORES

This industry comprises establishments known as department stores primarily engaged in retail-
ing a wide range of the following new products with no one merchandise line predominating:
apparel; furniture; appliances and home furnishings; and selected additional items, such as paint,
hardware, toiletries, cosmetics, photographic equipment, jewelry, toys, and sporting goods. Mer-
chandise lines are normally arranged in separate departments.

For the 2002 Economic Census, total sales exclude the sales from leased departments owned by
another company and operating within the department store.

For the 2002 Economic Census of Island Areas, total sales include the sales from leased depart-
ments owned by another company and operating within the department store.

45211009 DEPARTMENT STORES (INCLUDING LEASED DEPARTMENTS)

This industry comprises establishments known as department stores primarily engaged in retail-
ing a wide range of the following new products with no one merchandise line predominating:
apparel; furniture; appliances and home furnishings; and selected additional items, such as paint,
hardware, toiletries, cosmetics, photographic equipment, jewelry, toys, and sporting goods. Mer-
chandise lines are normally arranged in separate departments. Total sales include the sales from
leased departments owned by another company and operating within the department store.

452111 DEPARTMENT STORES (EXCEPT DISCOUNT DEPARTMENT STORES)

This industry comprises establishments known as department stores that have separate depart-
ments for various merchandise lines, such as apparel, jewelry, home furnishings, and linens, each
with separate cash registers and sales associates. Department stores in this industry generally do
not have central customer checkout and cash register facilities.
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For the 2002 Economic Census, total sales exclude the sales from leased departments owned by
another company and operating within the department store.

For the 2002 Economic Census of Island Areas, total sales include the sales from leased depart-
ments owned by another company and operating within the department store.

45211109 DEPARTMENT STORES (EXCEPT DISCOUNT DEPARTMENT STORES)
(INCLUDING LEASED DEPARTMENTS)

This industry comprises establishments known as department stores that have separate depart-
ments for various merchandise lines, such as apparel, jewelry, home furnishings, and linens, each
with separate cash registers and sales associates. Department stores in this industry generally do
not have central customer checkout and cash register facilities. Total sales include the sales from
leased departments owned by another company and operating within the department store.

452112 DISCOUNT DEPARTMENT STORES

This industry comprises establishments known as department stores that have central customer
checkout areas, generally in the front of the store, and that may have additional cash registers
located in one or more individual departments. Department stores in this industry sell a wide
range of general merchandise (except fresh, perishable foods).

For the 2002 Economic Census, total sales exclude the sales from leased departments owned by
another company and operating within the department store.

For the 2002 Economic Census of Island Areas, total sales include the sales from leased depart-
ments owned by another company and operating within the department store.

45211209 DISCOUNT DEPARTMENT STORES (INCLUDING LEASED DEPARTMENTS)

This industry comprises establishments known as department stores that have central customer
checkout areas, generally in the front of the store, and that may have additional cash registers
located in one or more individual departments. Department stores in this industry sell a wide
range of general merchandise (except fresh, perishable foods). Total sales include the sales from
leased departments owned by another company and operating within the department store.

4529 OTHER GENERAL MERCHANDISE STORES
This industry comprises establishments primarily engaged in retailing new goods in general mer-
chandise stores (except department stores).

45291 WAREHOUSE CLUBS AND SUPERCENTERS

This industry comprises establishments known as warehouse clubs, superstores or supercenters
primarily engaged in retailing a general line of groceries in combination with general lines of new
merchandise, such as apparel, furniture, and appliances.

452910 WAREHOUSE CLUBS AND SUPERCENTERS

This industry comprises establishments known as warehouse clubs, superstores or supercenters
primarily engaged in retailing a general line of groceries in combination with general lines of new
merchandise, such as apparel, furniture, and appliances.

45299 ALL OTHER GENERAL MERCHANDISE STORES

This industry comprises establishments primarily engaged in retailing new goods in general mer-
chandise stores (except department stores, warehouse clubs, superstores, and supercenters).
These establishments retail a general line of new merchandise, such as apparel, automotive parts,
dry goods, hardware, groceries, housewares or home furnishings, and other lines in limited
amounts, with none of the lines predominating.
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452990 ALL OTHER GENERAL MERCHANDISE STORES

This industry comprises establishments primarily engaged in retailing new goods in general mer-
chandise stores (except department stores, warehouse clubs, superstores, and supercenters).
These establishments retail a general line of new merchandise, such as apparel, automotive parts,
dry goods, hardware, groceries, housewares or home furnishings, and other lines in limited
amounts, with none of the lines predominating.

4529901 VARIETY STORES

This industry comprises establishments primarily engaged in retailing a variety of merchandise,
such as inexpensive apparel and accessories, costume jewelry, notions, candy, toys, and other
items in the low and popular price ranges. These establishments generally do not carry a com-
plete line of merchandise, are not departmentalized, do not offer their own charge service, and do
not deliver merchandise.

4529904 MISCELLANEOUS GENERAL MERCHANDISE STORES

This industry comprises establishments primarily engaged in retailing new goods in general mer-
chandise stores (except variety stores). These establishments retail a general line of new merchan-
dise, such as apparel, automotive parts, dry goods, hardware, groceries, housewares or home fur-
nishings, and other lines in limited amounts, with none of the lines predominating.

453 MISCELLANEOUS STORE RETAILERS

Industries in the Miscellaneous Store Retailers subsector retail merchandise from fixed point-of-
sale locations (except new or used motor vehicles and parts; new furniture and home furnishings;
new appliances and electronic products; new building materials and garden equipment and sup-
plies; food and beverages; health and personal care goods; gasoline; new clothing and accesso-
ries; and new sporting goods, hobby goods, books, and music). Establishments in this subsector
include stores with unique characteristics like florists, used merchandise stores, and pet and pet
supply stores as well as other store retailers.

4531 FLORISTS

This industry comprises establishments known as florists primarily engaged in retailing cut flow-
ers, floral arrangements, and potted plants purchased from others. These establishments usually
prepare the arrangements they sell.

45311 FLORISTS

This industry comprises establishments known as florists primarily engaged in retailing cut flow-
ers, floral arrangements, and potted plants purchased from others. These establishments usually
prepare the arrangements they sell.

453110 FLORISTS

This industry comprises establishments known as florists primarily engaged in retailing cut flow-
ers, floral arrangements, and potted plants purchased from others. These establishments usually
prepare the arrangements they sell.

4532 OFFICE SUPPLIES, STATIONERY, AND GIFT STORES

This industry group comprises establishments primarily engaged in one or more of the following:
(1) retailing new stationery, school supplies, and office supplies; (2) retailing a combination of
new office equipment, furniture, and supplies; (3) retailing new office equipment, furniture, and
supplies in combination with retailing new computers; and (4) retailing new gifts, novelty mer-
chandise, souvenirs, greeting cards, seasonal and holiday decorations, and curios.
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45321 OFFICE SUPPLIES AND STATIONERY STORES

This industry comprises establishments primarily engaged in one or more of the following: (1)
retailing new stationery, school supplies, and office supplies; (2) retailing a combination of new
office equipment, furniture, and supplies; and (3) retailing new office equipment, furniture, and
supplies in combination with retailing new computers.

453210 OFFICE SUPPLIES AND STATIONERY STORES

This industry comprises establishments primarily engaged in one or more of the following: (1)
retailing new stationery, school supplies, and office supplies; (2) retailing a combination of new
office equipment, furniture, and supplies; and (3) retailing new office equipment, furniture, and
supplies in combination with retailing new computers.

45322 GIFT, NOVELTY, AND SOUVENIR STORES

This industry comprises establishments primarily engaged in retailing new gifts, novelty merchan-
dise, souvenirs, greeting cards, seasonal and holiday decorations, and curios.

453220 GIFT, NOVELTY, AND SOUVENIR STORES

This industry comprises establishments primarily engaged in retailing new gifts, novelty merchan-
dise, souvenirs, greeting cards, seasonal and holiday decorations, and curios.

4533 USED MERCHANDISE STORES

This industry group comprises establishments primarily engaged in one or more of the following:
(1) retailing used merchandise, antiques, and secondhand goods (except motor vehicles, such as
automobiles, RVs, motorcycles, and boats; motor vehicle parts; tires; and mobile homes); (2)
retailing antique furniture and home furnishings, antique glassware, rare books and manuscripts,
and other antique objects of art; and (3) retailing used merchandise, such as clothing, shoes, fur-
niture, home furnishings, appliances, electronics, books (except rare), musical instruments, com-
pact discs (CDs), tapes, records, lumber, and building materials.

45331 USED MERCHANDISE STORES

This industry comprises establishments primarily engaged in retailing used merchandise,
antiques, and secondhand goods (except motor vehicles, such as automobiles, RVs, motorcycles,
and boats; motor vehicle parts; tires; and mobile homes).

453310 USED MERCHANDISE STORES

This industry comprises establishments primarily engaged in retailing used merchandise,
antiques, and secondhand goods (except motor vehicles, such as automobiles, RVs, motorcycles,
and boats; motor vehicle parts; tires; and mobile homes).

4539 OTHER MISCELLANEOUS STORE RETAILERS

This industry group comprises establishments primarily engaged in retailing new miscellaneous
specialty store merchandise (except motor vehicle and parts dealers; furniture and home furnish-
ings stores; consumer-type electronics and appliance stores; building material and garden equip-
ment and supplies dealers; food and beverage stores; health and personal care stores; gasoline
stations; clothing and clothing accessories stores; sporting goods, hobby, book, and music stores;
general merchandise stores; florists; office supplies, stationery, and gift stores; and used merchan-
dise stores).

45391 PET AND PET SUPPLIES STORES

This industry comprises establishments primarily engaged in retailing pets, pet foods, and pet
supplies.
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453910 PET AND PET SUPPLIES STORES

This industry comprises establishments primarily engaged in retailing pets, pet foods, and pet
supplies.

45392 ART DEALERS

This industry comprises establishments primarily engaged in retailing original and limited edition
art works. Included in this industry are establishments primarily engaged in displaying works of
art for retail sale in art galleries.

453920 ART DEALERS

This industry comprises establishments primarily engaged in retailing original and limited edition
art works. Included in this industry are establishments primarily engaged in displaying works of
art for retail sale in art galleries.

45393 MANUFACTURED (MOBILE) HOME DEALERS

This industry comprises establishments primarily engaged in retailing new and/or used manufac-
tured homes (i.e., mobile homes), parts, and equipment.

453930 MANUFACTURED (MOBILE) HOME DEALERS

This industry comprises establishments primarily engaged in retailing new and/or used manufac-
tured homes (i.e., mobile homes), parts, and equipment.

45399 ALL OTHER MISCELLANEOUS STORE RETAILERS

This industry comprises establishments primarily engaged in retailing specialized lines of mer-
chandise (except motor vehicle and parts dealers; furniture and home furnishings stores; electron-
ics and appliance stores; building material and garden equipment and supplies dealers; food and
beverage stores; health and personal care stores; gasoline stations; clothing and clothing accesso-
ries stores; sporting goods, hobby, book, and music stores; general merchandise stores; florists;
office supplies, stationery and gift stores; used merchandise stores; pet and pet supplies stores;
art dealers; and manufactured home (i.e., mobile home) dealers). This industry also includes
establishments primarily engaged in retailing a general line of new and used merchandise on an
auction basis (except electronic auctions).

453991 TOBACCO STORES

This industry comprises establishments primarily engaged in retailing cigarettes, cigars, tobacco,
pipes, and other smokers’ supplies.

453998 ALL OTHER MISCELLANEOUS STORE RETAILERS (EXCEPT TOBACCO STORES)

This industry comprises establishments primarily engaged in retailing specialized lines of mer-
chandise (except motor vehicle and parts dealers; furniture and home furnishings stores; electron-
ics and appliance stores; building material and garden equipment and supplies dealers; food and
beverage stores; health and personal care stores; gasoline stations; clothing and clothing accesso-
ries stores; sporting goods, hobby, book and music stores; general merchandise stores; florists;
office supplies, stationery and gift stores; used merchandise stores; pet and pet supplies stores;
art dealers; manufactured home (i.e., mobile home) dealers; and tobacco stores). This industry
also includes establishments primarily engaged in retailing a general line of new and used mer-
chandise on an auction basis (except electronic auctions).

454 NONSTORE RETAILERS

Industries in the Nonstore Retailers subsector retail merchandise using methods, such as the
broadcasting of infomercials, the broadcasting and publishing of direct-response advertising, the
publishing of paper and electronic catalogs, door-to-door solicitation, in-home demonstration, sell-
ing from portable stalls and distribution through vending machines. Establishments in this sub-
sector include mail-order houses, vending machine operators, home delivery sales, door-to-door
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sales, party plan sales, electronic shopping, and sales through portable stalls (e.g., street vendors,
except food). Establishments engaged in the direct sale (i.e., nonstore) of products, such as home
heating oil dealers and newspaper delivery are included in this subsector.

4541 ELECTRONIC SHOPPING AND MAIL-ORDER HOUSES

This industry group comprises establishments primarily engaged in retailing all types of merchan-
dise using non-store means, such as catalogs, toll free telephone numbers, or electronic media,
such as interactive television or computer. Included in this industry are establishments primarily
engaged in retailing from catalog showrooms of mail-order houses.

45411 ELECTRONIC SHOPPING AND MAIL-ORDER HOUSES

This industry comprises establishments primarily engaged in retailing all types of merchandise
using non-store means, such as catalogs, toll free telephone numbers, or electronic media, such
as interactive television or computer. Included in this industry are establishments primarily
engaged in retailing from catalog showrooms of mail-order houses.

454111 ELECTRONIC SHOPPING

This industry comprises establishments engaged in retailing all types of merchandise using the
Internet.

454112 ELECTRONIC AUCTIONS

This industry comprises establishments engaged in providing sites for and facilitating consumer-
to-consumer or business-to-consumer trade in new and used goods, on an auction basis, using
the Internet. Establishments in this industry provide the electronic location for retail auctions, but
do not take title to the goods being sold.

454113 MAIL-ORDER HOUSES

This industry comprises establishments primarily engaged in retailing all types of merchandise
using mail catalogs or television to generate clients and display merchandise. Included in this
industry are establishments primarily engaged in retailing from catalog showrooms of mail-order
houses as well as establishments providing a combination of Internet and mail-order sales.

4542 VENDING MACHINE OPERATORS

This industry group comprises establishments primarily engaged in retailing merchandise through
vending machines that they service.

45421 VENDING MACHINE OPERATORS

This industry comprises establishments primarily engaged in retailing merchandise through vend-
ing machines that they service.

454210 VENDING MACHINE OPERATORS

This industry comprises establishments primarily engaged in retailing merchandise through vend-
ing machines that they service.

4543 DIRECT SELLING ESTABLISHMENTS

This industry group comprises establishments primarily engaged in nonstore retailing (except
electronic, mail-order, or vending machine sales). These establishments typically go to the cus-
tomers’ location rather than the customer coming to them (e.g., door-to-door sales, home parties).
Examples of establishments in this industry are home delivery newspaper routes; home delivery
of heating oil, liquefied petroleum (LP) gas, and other fuels; locker meat provisioners; frozen food
and freezer plan providers; coffee-break services providers; and bottled water or water softener
services.
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45431 FUEL DEALERS

This industry comprises establishments primarily engaged in retailing heating oil, liquefied petro-
leum (LP) gas, and other fuels via direct selling.

454311 HEATING OIL DEALERS

This industry comprises establishments primarily engaged in retailing heating oil via direct sell-
ing.

454312 LIQUEFIED PETROLEUM GAS (BOTTLED GAS) DEALERS

This industry comprises establishments primarily engaged in retailing liquefied petroleum (LP) gas
via direct selling.

454319 OTHER FUEL DEALERS

This industry comprises establishments primarily engaged in retailing fuels (except liquefied
petroleum (LP) gas and heating oil) via direct selling.

45439 OTHER DIRECT SELLING ESTABLISHMENTS

This industry comprises establishments primarily engaged in retailing merchandise (except food
for immediate consumption and fuel) via direct sale to the customer by means, such as in-house
sales (i.e., party plan merchandising), truck or wagon sales, and portable stalls (i.e., street ven-
dors).

454390 OTHER DIRECT SELLING ESTABLISHMENTS

This industry comprises establishments primarily engaged in retailing merchandise (except food
for immediate consumption and fuel) via direct sale to the customer by means, such as in-house
sales (i.e., party plan merchandising), truck or wagon sales, and portable stalls (i.e., street ven-
dors).

4543901 DIRECT SELLING, FURNITURE, HOME FURNISHINGS, ELECTRONICS, AND
APPLIANCES

This industry comprises establishments primarily engaged in retailing household appliances, fur-
niture, floor coverings, draperies, curtains, china, glassware, kitchen utensils, cutlery, house-
wares, brooms and brushes, lamps, mirrors, pictures, window shades and blinds, radios, televi-
sions, consumer electronics, and other home furnishings via direct sale to customers by means,
such as in-house sales (i.e., party plan merchandising), truck or wagon sales, and portable stalls
(i.e., street vendors).

4543902 DIRECT SELLING, BOOKS, PERIODICALS, VIDEOS, AND COMPACT DISCS

This industry comprises establishments primarily engaged in retailing books, periodicals, videos,
and compact discs (CDs) via direct sale to the customer by means, such as in-house sales (i.e.,
party plan merchandising), truck or wagon sales, and portable stalls (i.e., street vendors).

4543903 DIRECT SELLING, OTHER MERCHANDISE

This industry comprises establishments primarily engaged in retailing stationery; cosmetics;
building material; hardware; lawn and garden supplies; grocery items (except food for immediate
consumption); apparel and accessories; proprietary medicines; used merchandise; sporting goods;
jewelry; tobacco products; and other merchandise not elsewhere classified via direct sale to the
customer by means, such as in-house sales (i.e., party plan merchandising), truck or wagon sales,
and portable stalls (i.e., street vendors).
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Appendix C.
Methodology

SOURCES OF THE DATA

For this sector, large- and medium-size firms, plus all firms known to operate more than one
establishment, were sent report forms to be completed for each of their establishments and
returned to the Census Bureau. For most very small firms, data from existing administrative
records of other federal agencies were used instead. These records provide basic information on
location, kind of business, sales, payroll, number of employees, and legal form of organization.

Firms in the 2002 Economic Census are divided into those sent report forms and those not sent
report forms. The coverage of and the method of obtaining census information from each are
described below:

1. Establishments sent a report form:

a. Large employers, i.e., all multiestablishment firms, and all employer firms with payroll
above a specified cutoff. (The term “employers” refers to firms with one or more paid
employees at any time during 2002 as shown in the active administrative records of other
federal agencies.)

b. A sample of small employers, i.e., single-establishment firms with payroll below a specified
cutoff in classifications for which specialized data precludes reliance solely on administra-
tive records sources. The sample was stratified by industry and geography.

2. Establishments not sent a report form:

a. Small employers, i.e., single-establishment firms with payroll below a specified cutoff, not
selected into the small employer sample. Although the payroll cutoff varies by kind of busi-
ness, small employers not sent a report form generally include firms with less than 10
employees and represent about 10 percent of total sales of establishments covered in the
census. Data on sales, payroll, and employment for these small employers were derived or
estimated from administrative records of other federal agencies.

b. All nonemployers, i.e., all firms with no paid employees during 2002. Sales information for
these firms was obtained from administrative records of other federal agencies. Although
consisting of many firms, nonemployers account for less than 10 percent of total sales of
all establishments covered in the census. Data for nonemployers are not included in this
report, but are released in the annual Nonemployer Statistics series.

The report forms used to collect information for establishments in this sector are available at
help.econ.census.gov/econhelp/resources/.

A more detailed examination of census methodology is presented in the History of the Economic
Census at www.census.gov/econ/www/history.html.

INDUSTRY CLASSIFICATION OF ESTABLISHMENTS

The classifications for all establishments are based on the North American Industry Classification
System, United States, 2002 manual. Changes between 1997 and 2002 affecting this sector are
discussed in the text at the beginning of this report. Tables at www.census.gov/epcd/naics02/
identify all industries that changed between the 1997 North American Industry Classification Sys-
tem (NAICS) and 2002 NAICS.

The method of assigning classifications and the level of detail at which establishments were clas-
sified depends on whether a report form was obtained for the establishment.
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1. Establishments that returned a report form were classified on the basis of their self-
designation, product line sales, and responses to other industry-specific inquiries.

2. Establishments without a report form:

a. Small employers not sent a form were, where possible, classified on the basis of the most
current kind-of-business classification available from one of the Census Bureau’s current
sample surveys or the 1997 Economic Census. Otherwise, the classification was obtained
from administrative records of other federal agencies. If the census or administrative
record classifications proved inadequate (none corresponded to a 2002 Economic Census
classification in the detail required for employers), the firm was sent a brief inquiry
requesting information necessary to assign a kind-of-business code.

b. Nonemployers were classified on the basis of information obtained from administrative
records of other federal agencies.

RELIABILITY OF DATA

All data compiled in the economic census are subject to nonsampling errors. Nonsampling errors
can be attributed to many sources during the development or execution of the census:

= inability to identify all cases in the actual universe;
= definition and classification difficulties;

= differences in the interpretation of questions;

= errors in recording or coding the data obtained; and

= other errors of collection, response, coverage, processing, and estimation for missing or misre-
ported data.

Data presented in the Miscellaneous Subjects and the Product Lines reports for this sector are sub-
ject to sampling errors, as well as nonsampling errors. Specifically, these data are estimated based
on information obtained from census report forms mailed to all large employers and to a sample
of small employers in the universe. Sampling errors affect these estimates, insofar, as they may
differ from results that would be obtained from a complete enumeration.

The accuracy of these tabulated data is determined by the joint effects of the various nonsam-
pling errors or by the joint effects of sampling and nonsampling errors. No direct measurement of
these effects has been obtained except for estimation for missing or misreported data; however,
precautionary steps were taken in all phases of the collection, processing, and tabulation of the
data in an effort to minimize the effects of nonsampling errors.

The Census Bureau obtains limited information extracted from administrative records of other fed-
eral agencies, such as gross receipts from federal income tax records and employment and payroll
from payroll tax records. This information is used in conjunction with other information available
to the Census Bureau to develop estimates for nonemployers, small employers, and other estab-
lishments for which responses were not received in time for publication.

Key tables in this report include a column for “Percent of sales from administrative records.” This
includes sales information obtained from administrative records of other federal agencies. The
“Percent of sales estimated” includes sales information that was imputed based on historic com-
pany ratios or administrative records, or on industry averages.

The Census Bureau recommends that data users incorporate this information into their analyses,
as nonsampling error and sampling error could impact the conclusions drawn from economic cen-
sus data.

TREATMENT OF NONRESPONSE

Census report forms included two different types of inquiries, “basic” and “industry-specific.” Data
for the basic inquiries, which include location, kind of business or operation, sales, payroll, and
number of employees, were available from a combination of sources for all establishments. Data
for industry-specific inquiries, tailored to the particular kinds of business or operation covered by
the report form, were available only from establishments responding to those inquiries.
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Data for industry-specific inquiries in this sector were expanded in most cases to account for
establishments that did not respond to the particular inquiry for which data are presented. Unless
otherwise noted in specific reports, data for industry-specific inquiries were expanded in direct
relationship to total sales of all establishments included in the category. In a few cases, expansion
on the basis of sales was not appropriate, and another basic data item was used as the basis for
expansion of reported data to account for nonrespondents.

All reports in which industry-specific data were expanded include a coverage indicator for each
publication category, which shows the sales of establishments responding to the industry-specific
inquiry as a percent of total sales for all establishments for which data are shown. For some
inquiries, coverage is determined by the ratio of total payroll or employment of establishments
responding to the inquiry to total payroll or employment of all establishments in the category.

DISCLOSURE

In accordance with federal law governing census reports (Title 13 of the United States Code), no
data are published that would disclose the operations of an individual establishment or business.
However, the number of establishments in a kind-of-business classification is not considered a dis-
closure; therefore, this information may be released even though other information is withheld.
Techniques employed to limit disclosure are discussed at
www.census.gov/epcd/ec02/disclosure.htm.
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Appendix D.
Geographic Notes

MONTANA

Butte-Silver Bow (consolidated city) is coextensive with Silver Bow County. It includes Walker-
ville, which is not populous enough for separate tabulation. Therefore, “Butte-Silver Bow” refers to
the whole consolidated city.

Balance of Gallatin County includes part of Yellowstone National Park (county equivalent)
annexed in November 1997.

Balance of Park County includes part of Yellowstone National Park (county equivalent) annexed
in November 1997.

Yellowstone National Park (county equivalent) annexed to Gallatin and Park Counties in
November 1997.
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Appendix E.
M 1 | Mi I Statistical /

BILLINGS, MT METROPOLITAN STATISTICAL AREA
Carbon County, MT

Yellowstone County, MT

BOZEMAN, MT MICROPOLITAN STATISTICAL AREA
Gallatin County, MT

BUTTE-SILVER BOW, MT MICROPOLITAN STATISTICAL AREA
Silver Bow County, MT

GREAT FALLS, MT METROPOLITAN STATISTICAL AREA
Cascade County, MT

HAVRE, MT MICROPOLITAN STATISTICAL AREA
Hill County, MT

HELENA, MT MICROPOLITAN STATISTICAL AREA
Jefferson County, MT
Lewis and Clark County, MT

KALISPELL, MT MICROPOLITAN STATISTICAL AREA
Flathead County, MT

MISSOULA, MT METROPOLITAN STATISTICAL AREA
Missoula County, MT
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