~ Georgia 1997
Issued November 1999

EC97R44A-GA

1997 Economic Census
Retail Trade

Geographic Area Series

.S. f
U S C E N S U S B U R E A U gccfnoDr:iS?;tnrzE?JtiZticCsoAr;I:i::t?ation

U.S. CENSUS BUREAU

Helping You Make Informed Decisions

2 9 7




ACKNOWLEDGMENTS

Many persons participated in the various
activities of the 1997 Economic Census for
the Retail Trade sector.

Service Sector Statistics Division prepared
this report. Bobby E. Russell, Assistant
Chief for Census Programs, was respon-
sible for the overall planning, manage-
ment, and coordination. Planning and
implementation were under the direction
of Fay Dorsett, Chief, Retail Census
Branch, assisted by Thomas G. Dassel,
Peter H. Lee, Maria P. Ray, and M.
Yvonne Wade. Primary staff assistance
was provided by Sean M. Anthony,
Nicole C. Carrigan, Kasey L.
Dickenson, Darrell S. Dow, Charlene B.
Harris, Ronald J. MacKenzie, Veronica
R. Morgan, Deborah S. Newton, J.
Robert Nusz, Barbara T. Parlett,
Jeremy R. Stash, Pamela L. Stumler,
Anna M. Stump, Paula M. Thompson,
and Keeley H. Voor.

Mathematical and statistical techniques as
well as the coverage operations were pro-
vided by Carl A. Konschnik, Assistant
Chief for Research and Methodology,
assisted by Carol S. King, Chief, Statisti-
cal Methods Branch, and Jock R. Black,
Chief, Program Research and Development
Branch, with staff assistance from Maria
C. Cruz and David L. Kinyon.

The Economic Planning and Coordination
Division provided overall planning and
review of many operations and the com-
puter processing procedures. Shirin A.
Ahmed, Assistant Chief for Post-Collection
Processing, was responsible for edit proce-
dures and designing the interactive ana-
lytical software. Design and specifications
were prepared under the supervision of
Dennis L. Shoemaker, Chief, Census
Processing Branch, assisted by John D.
Ward. Primary staff assistance was pro-
vided by Sonya P. Curcio, Richard W.
Graham, and Cheryl E. Merkle. The
Economic Product Team, with primary
contributions from Andrew W. Hait and

Jennifer E. Lins, was responsible for the
development of the system to disseminate
1997 Economic Census reports.

The staff of the National Processing Center,
Judith N. Petty, Chief, performed mailout
preparation and receipt operations, clerical
and analytical review activities, and data
entry.

The Geography Division staff developed
geographic coding procedures and associ-
ated computer programs.

The Economic Statistical Methods and Pro-
gramming Division, Charles P. Pautler
Jr., Chief, developed and coordinated the
computer processing systems. Martin S.
Harahush, Assistant Chief for Quinquen-
nial Programs, was responsible for design
and implementation of the computer sys-
tems. Robert S. Jewett and Barbara L.
Lambert provided special computer pro-
gramming. William C. Wester, Chief,
Services Branch, assisted by Robert A.
Hill, Dennis P. Kelly, and Jeffrey S.
Rosen, supervised the preparation of the
computer programs. Additional program-
ming assistance was provided by Donell
D. Barnes, Daniel C. Collier, Gilbert J.
Flodine, David Hiller, Leatrice D.
Hines, William D. McClain, Jay L.
Norris, Sarah J. Presley, and Michael A.
Sendelbach.

Computer Services Division, Debra D.
Williams, Chief, performed the computer
processing.

The staff of the Administrative and Cus-
tomer Services Division, Walter C. Odom,
Chief, performed publication planning,
design, composition, editorial review,

and printing planning and procurement
for publications, Internet products, and
report forms. Bernadette J. Gayle pro-
vided publication coordination and editing.

Special acknowledgment is also due the
many businesses whose cooperation has
contributed to the publication of these
data.



- Georgia_ 1997
Issued November 1999

EC97R44A-CA

1997 Economic Census
Retail Trade
Geographic Area Series

U.S. Department of Commerce
William M. Daley,
Secretary

Robert L. Mallett,
Deputy Secretary

Economics

and Statistics
Administration
Robert J. Shapiro,
Under Secretary for
Economic Affairs

U.S. CENSUS BUREAU
Kenneth Prewitt,
Director




ECONOMICS
AND STATISTICS
ADMINISTRATION

Economics
and Statistics
Administration

Robert J. Shapiro,

Under Secretary
for Economic Affairs

U.S. CENSUS BUREAU

Kenneth Prewitt,
Director

William G. Barron,
Deputy Director

Paula J. Schneider,
Principal Associate Director
for Programs

Frederick T. Knickerbocker,
Associate Director
for Economic Programs

Thomas L. Mesenbourg,
Assistant Director
for Economic Programs

Carole A. Ambler,
Chief, Service Sector
Statistics Division



CONTENTS

Introduction to the Economic CensuS . ....vveiiinennerennennnnns 1
Retail Trade. ..o iiiiiiiii ittt iiiteiienetnnnsennnsannns 5
TABLES

1. Summary Statistics for the State: 1997 ...........ccivvn.... 7
2. Summary Statistics for Metropolitan Areas: 1997............. 10
3. Summary Statistics for Counties: 1997.........cccvvvvveenn. 27
4, Summary Statistics for Places: 1997 ........ccciieiienn... 137
APPENDIXES

A. Explanation of Terms .......cceeiiiieiiineinnernnennnnns A1
B. NAICS Codes, Titles, and Descriptions .. ...ccvveeeeeeeneenn.. B—1
C. Coverage and Methodology.....covveiiiiiiineeinnnnennnnnn. C-1
D. Geographic NOteS . .viviretiie i it iineeenneeennaaennanns D1
E. Metropolitan Areas . ...vvieiinierereneneneeeeeeneeasennans E-1

RETAIL TRADE—GEOG. AREA SERIES GEORGIA iii

U.S. Census Bureau, 1997 Economic Census Nov. 16, 1999



ntroducti he [ i C

PURPOSES AND USES OF THE ECONOMIC CENSUS

The economic census is the major source of facts about
the structure and functioning of the Nation’s economy. It
provides essential information for government, business,
industry, and the general public. Title 13 of the United
States Code (Sections 131, 191, and 224) directs the Cen-
sus Bureau to take the economic census every 5 years,
covering years ending in 2 and 7.

The economic census furnishes an important part of the
framework for such composite measures as the gross
domestic product estimates, input/output measures, pro-
duction and price indexes, and other statistical series that
measure short-term changes in economic conditions. Spe-
cific uses of economic census data include the following:

= Policymaking agencies of the Federal Government use
the data to monitor economic activity and assess the
effectiveness of policies.

= State and local governments use the data to assess
business activities and tax bases within their jurisdic-
tions and to develop programs to attract business.

= Trade associations study trends in their own and com-

peting industries, which allows them to keep their mem-

bers informed of market changes.

= Individual businesses use the data to locate potential
markets and to analyze their own production and sales
performance relative to industry or area averages.

ALL-NEW INDUSTRY CLASSIFICATIONS

Data from the 1997 Economic Census are published pri-
marily on the basis of the North American Industry Classi-
fication System (NAICS), unlike earlier censuses, which

were published according to the Standard Industrial Classi-

fication (SIC) system. NAICS is in the process of being
adopted in the United States, Canada, and Mexico. Most
economic census reports cover one of the following NAICS
sectors:

21 Mining

22 Utilities

23 Construction
31-33 Manufacturing
42 Wholesale Trade

44-45 Retail Trade
48-49  Transportation and Warehousing
51 Information
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52 Finance and Insurance

53 Real Estate and Rental and Leasing

54 Professional, Scientific, and Technical
Services

55 Management of Companies and Enterprises

56 Administrative and Support and Waste
Management and Remediation Services

61 Educational Services

62 Health Care and Social Assistance

71 Arts, Entertainment, and Recreation

72 Accommodation and Foodservices

81 Other Services (except Public Administration)

(Not listed above are the Agriculture, Forestry, Fishing, and
Hunting sector (NAICS 11), partially covered by the census
of agriculture conducted by the U.S. Department of Agri-
culture, and the Public Administration sector (NAICS 92),
covered by the census of governments conducted by the
Census Bureau.)

The 20 NAICS sectors are subdivided into 96 subsectors
(three-digit codes), 313 industry groups (four-digit codes),
and, as implemented in the United States, 1170 industries
(five- and six-digit codes).

RELATIONSHIP TO SIC

While many of the individual NAICS industries corre-
spond directly to industries as defined under the SIC sys-
tem, most of the higher level groupings do not. Particular
care should be taken in comparing data for retail trade,
wholesale trade, and manufacturing, which are sector
titles used in both NAICS and SIC, but cover somewhat dif-
ferent groups of industries. The industry definitions dis-
cuss the relationships between NAICS and SIC industries.
Where changes are significant, it will not be possible to
construct time series that include data for points both
before and after 1997.

For 1997, data for auxiliary establishments (those func-
tioning primarily to manage, service, or support the activi-
ties of their company’s operating establishments, such as
a central administrative office or warehouse) will not be
included in the sector-specific reports. These data will be
published separately.

GEOGRAPHIC AREA CODING

Accurate and complete information on the physical
location of each establishment is required to tabulate the
census data for the states, metropolitan areas (MAs), coun-
ties, parishes, and corporate municipalities including cit-
ies, towns, villages, and boroughs. Respondents were
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required to report their physical location (street address,
municipality, county, and state) if it differed from their
mailing address. For establishments not surveyed by mail
(and those single-establishment companies that did not
provide acceptable information on physical location), loca-
tion information from Internal Revenue Service tax forms
is used as a basis for coding.

BASIS OF REPORTING

The economic census is conducted on an establishment
basis. A company operating at more than one location is
required to file a separate report for each store, factory,
shop, or other location. Each establishment is assigned a
separate industry classification based on its primary activ-
ity and not that of its parent company.

DOLLAR VALUES

All dollar values presented are expressed in current dol-
lars; i.e., 1997 data are expressed in 1997 dollars, and
1992 data, in 1992 dollars. Consequently, when making
comparisons with prior years, users of the data should
consider the changes in prices that have occurred.

All dollar values are shown in thousands of dollars.

AVAILABILITY OF ADDITIONAL DATA

Reports in Print and Electronic Media

All results of the 1997 Economic Census are available
on the Census Bureau Internet site (www.census.gov) and
on compact discs (CD-ROM) for sale by the Census Bureau.
Unlike previous censuses, only selected highlights are
published in printed reports. For more information, includ-
ing a description of electronic and printed reports being
issued, see the Internet site, or write to U.S. Census
Bureau, Washington, DC 20233-8300, or call Customer
Services at 301-457-4100.

Special Tabulations

Special tabulations of data collected in the 1997 Eco-
nomic Census may be obtained, depending on availability
of time and personnel, in electronic or tabular form. The
data will be summaries subject to the same rules prohibit-
ing disclosure of confidential information (including name,
address, kind of business, or other data for individual
business establishments or companies) that govern the
regular publications.

Special tabulations are prepared on a cost basis. A
request for a cost estimate, as well as exact specifications
on the type and format of the data to be provided, should
be directed to the Chief of the division named below, U.S.
Census Bureau, Washington, DC 20233-8300. To discuss a
special tabulation before submitting specifications, call
the appropriate division:
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301-457-4673
301-457-2668

Manufacturing and Construction Division
Service Sector Statistics Division

HISTORICAL INFORMATION

The economic census has been taken as an integrated
program at 5-year intervals since 1967 and before that for
1954, 1958, and 1963. Prior to that time, individual com-
ponents of the economic census were taken separately at
varying intervals.

The economic census traces its beginnings to the 1810
Decennial Census, when questions on manufacturing were
included with those for population. Coverage of economic
activities was expanded for the 1840 Decennial Census
and subsequent censuses to include mining and some
commercial activities. The 1905 Manufactures Census was
the first time a census was taken apart from the regular
decennial population census. Censuses covering retail and
wholesale trade and construction industries were added in
1930, as were some covering service trades in 1933. Cen-
suses of construction, manufacturing, and the other busi-
ness service censuses were suspended during World War
1.

The 1954 Economic Census was the first census to be
fully integrated: providing comparable census data across
economic sectors, using consistent time periods, con-
cepts, definitions, classifications, and reporting units. It
was the first census to be taken by mail, using lists of
firms provided by the administrative records of other Fed-
eral agencies. Since 1963, administrative records also
have been used to provide basic statistics for very small
firms, reducing or eliminating the need to send them cen-
sus questionnaires.

The range of industries covered in the economic cen-
suses expanded between 1967 and 1992. The census of
construction industries began on a regular basis in 1967,
and the scope of service industries, introduced in 1933,
was broadened in 1967, 1977, and 1987. While a few
transportation industries were covered as early as 1963, it
was not until 1992 that the census broadened to include
all of transportation, communications, and utilities. Also
new for 1992 was coverage of financial, insurance, and
real estate industries. With these additions, the economic
census and the separate census of governments and cen-
sus of agriculture collectively covered roughly 98 percent
of all economic activity.

Printed statistical reports from the 1992 and earlier
censuses provide historical figures for the study of long-
term time series and are available in some large libraries.
All of the census reports printed since 1967 are still avail-
able for sale on microfiche from the Census Bureau.
CD-ROMs issued from the 1987 and 1992 Economic Cen-
suses contain databases including nearly all data pub-
lished in print, plus additional statistics, such as ZIP Code
statistics, published only on CD-ROM.
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SOURCES FOR MORE INFORMATION

More information about the scope, coverage, classifica-
tion system, data items, and publications for each of the
economic censuses and related surveys is published in the
Guide to the 1997 Economic Census and Related Statistics
at www.census.gov/econguide. More information on the
methodology, procedures, and history of the censuses will
be published in the History of the 1997 Economic Census
at www.census.gov/econ/www/history.html.

ABBREVIATIONS AND SYMBOLS

The following abbreviations and symbols are used with
the 1997 Economic Census data:

A Standard error of 100 percent or more.

D Withheld to avoid disclosing data of individual
companies; data are included in higher level
totals.

F Exceeds 100 percent because data include
establishments with payroll exceeding rev-
enue.

N Not available or not comparable.

Q Revenue not collected at this level of detail for

multiestablishment firms.
S Withheld because estimates did not meet
publication standards.
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Represents less than 50 vehicles or .05

percent.
Not applicable.

Disclosure withheld because of insufficient

coverage of merchandise lines.
Less than half the unit shown.
0 to 19 employees.

20 to 99 employees.

100 to 249 employees.

250 to 499 employees.

500 to 999 employees.

1,000 to 2,499 employees.
2,500 to 4,999 employees.
5,000 to 9,999 employees.
10,000 to 24,999 employees.
25,000 to 49,999 employees.
50,000 to 99,999 employees.
100,000 employees or more.
10 to 19 percent estimated.
20 to 29 percent estimated.
Revised.

Sampling error exceeds 40 percent.

Not elsewhere classified.
Not specified by kind.

Represents zero (page image/print only).

Consolidated city.
Independent city.
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Retail Trade

SCOPE

The Retail Trade sector (sector 44-45) comprises estab-
lishments engaged in retailing merchandise, generally
without transformation, and rendering services incidental
to the sale of merchandise.

The retailing process is the final step in the distribution
of merchandise; retailers are, therefore, organized to sell
merchandise in small quantities to the general public. This
sector comprises two main types of retailers: store and
nonstore retailers.

Store retailers operate fixed point-of-sale locations,
located and designed to attract a high volume of walk-in
customers. In general, retail stores have extensive dis-
plays of merchandise and use mass-media advertising to
attract customers. They typically sell merchandise to the
general public for personal or household consumption,
but some also serve business and institutional clients. In
addition to retailing merchandise, some types of store
retailers are also engaged in the provision of after-sales
services, such as repair and installation. As a general rule,
establishments engaged in retailing merchandise and pro-
viding after-sales services are classified here.

Nonstore retailers, like store retailers, are organized to
serve the general public, but their retailing methods differ.
The establishments of this subsector reach customers and
market merchandise with methods such as the broadcast-
ing of “infomercials,” the broadcasting and publishing of
direct-response advertising, the publishing of paper and
electronic catalogs, door-to-door solicitation, in-home
demonstration, selling from portable stalls (street ven-
dors, except food), and distribution through vending
machines. Establishments engaged in the direct sale (non-
store) of products, such as home heating oil dealers and
home delivery newspaper routes, are classified here.

Excluded from this sector are governmental organiza-
tions classified in the covered industries except for liquor
stores operated by state and local governments. Data for
direct sellers with no paid employees and post exchanges,
ship stores, and similar establishments operated on mili-
tary posts by agencies of the Federal Government are not
included. The basic tabulations in this report do not
include data for establishments which are auxiliary (pri-
mary function is providing a service, such as warehouses)
to retail establishments within the same organization.

GENERAL

A list of publications that provide statistics on sector
44-45 follows.
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Geographic area reports. There is a separate report for
each state, the District of Columbia, and the United States.
Each state report presents general statistics for estab-
lishments with payroll including number of establish-
ments, sales, payroll, and employment by kind of business
for the state, metropolitan areas (MAs), counties, and
places with 2,500 inhabitants or more. Greater kind-of-
business detail is shown for larger areas.

The United States report presents data for the United
States as a whole for establishments with payroll for
detailed kind-of-business classifications.

Merchandise line sales report. This report presents
data on major categories of merchandise sold for estab-
lishments with payroll by kind of business. Data are pre-
sented for the United States, states, and MAs.

Establishment and firm size (including legal form of
organization) report. This report presents sales, payroll,
and employment data for the United States by sales size,
by employment size, and by legal form of organization for
establishments; and by sales size (including concentration
by largest firms), by employment size, and by number of
establishments operated (single units and multiunits) for
firms.

Miscellaneous subjects report. This report presents
data for establishments with payroll for a variety of
industry-specific questions. Presentation of data varies by
kind of business.

ZIP Code report. This report presents data for establish-
ments with payroll by United States ZIP Code.

GEOGRAPHIC AREAS COVERED

The level of geographic detail varies by report. Data
may be presented for:

1. The United States as a whole.
2. States and the District of Columbia.

3. Consolidated metropolitan statistical areas (CMSAs)
and primary metropolitan statistical areas (PMSAs)
defined by the Office of Management and Budget
(OMB) as of June 30, 1997. A CMSA is an area used to
facilitate the presentation and analysis of data for
large concentrations of metropolitan populations. It
includes two or more contiguous PMSAs which have a
population of at least 1,000,000 (according to the
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1990 Census of Population or subsequent special
census) and which meet specific criteria of urban
character and of social and economic integration.

4. Metropolitan statistical areas (MSAs) defined by the
OMB as of June 30, 1997. An MSA is an integrated
economic and social unit with a population nucleus of
at least 50,000 inhabitants (according to the 1990
Census of Population or subsequent special census).
Each MSA consists of one or more counties meeting
standards of metropolitan character. In New England,
cities and towns rather than counties are the compo-
nent geographic units.

5. Areas within the state outside metropolitan areas
(MAs).

6. Counties and county equivalents defined as of January
1, 1997. Counties are the primary divisions of states,
except in Louisiana where they are called parishes and
in Alaska where they are called boroughs and census
areas. Maryland, Missouri, Nevada, and Virginia have
one place or more that is independent of any county
organization and constitutes primary divisions of their
states. These places are treated as counties and as
places.

7. Consolidated cities defined as of January 1, 1997.
Consolidated cities are consolidated governments
which consist of separately incorporated municipali-
ties.

8. Municipalities of 2,500 inhabitants or more defined as
of January 1, 1997. These are areas of significant
population incorporated as cities, boroughs, villages,
or towns according to the 1990 Census of Population
or subsequent special census. For the economic
census, boroughs and census areas in Alaska and
boroughs in New York are not included in this cat-

egory.

6 RETAIL TRADE

9. Special economic urban areas (SEUAs), which include
townships in Michigan, New Jersey, and Pennsylvania,
and towns in New York, Wisconsin, and the six New
England states with 10,000 inhabitants or more
(according to the 1990 Census of Population or subse-
guent special census).

COMPARABILITY OF THE
1992 AND 1997 CENSUSES

The 1997 Economic Census is the first census to
present data based on the new North American Industry
Classification System (NAICS). Previous census data were
presented according to the Standard Industrial Classifica-
tion (SIC) system developed some 60 years ago. Due to
this change, comparability between census years may be
limited. Comparative statistics will be included as part of
the Core Business Statistics Reports.

DISCLOSURE

In accordance with Federal law governing census
reports (Title 13 of the United States Code), no data are
published that would disclose the operations of an indi-
vidual establishment or business. However, the number of
establishments in a kind-of-business classification is not
considered a disclosure; therefore, this information may
be released even though other information is withheld.

AVAILABILITY OF MORE FREQUENT
ECONOMIC DATA

The Census Bureau conducts annual and monthly sur-
veys on retail trade. These surveys, while providing more
frequent observations, yield less kind-of-business and
geographic detail than the economic census. In addition,
the County Business Patterns program offers annual statis-
tics on the number of establishments, employment, and
payroll classified by industry within each county.

1997 ECONOMIC CENSUS
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Table 1. Summary Statistics for the State: 1997

[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A]

Paid employees

Percent of sales—

’\f,:'?)ldces Geographic area and kind of business First-quarter for p?r)mlc‘ljl?crlligg
Establishments Sales Annual payroll payroll March 12
(number) ($1,000) ($1,000) ($1,000) (number) Estimated?
GEORGIA
44-45 Retailtrade...............cooviiiiinin, 33 073 72 212 484 6 943 559 1 638 910 420 676 7.4
441 Motor vehicle & parts dealers. 3 790 19 773 247 1 529 063 360 993 52 692 8.8
4411 Automobile dealers ....... 1 542 17 049 731 1132 172 266 794 34 562 8.7
44111 New car dealers .... 727 15 834 523 1 056 383 249 329 31 391 8.6
441110 New car dealers .. 727 15 834 523 1 056 383 249 329 31 391 8.6
44112 Used car dealers ... 815 1 215 208 75 789 17 465 3171 10.2
441120 Usedcardealers ........covvviiinininenenn. 815 1 215 208 75 789 17 465 3 171 10.2
4412 Other motor vehicle dealers .................. ... 286 568 558 50 017 10 880 2 102 5.6
44121 Recreational vehicle dealers .. 44 130 390 12 425 2 732 478 4.1
441210 Recreational vehicle dealers 44 130 390 12 425 2 732 478 4.1
44122 Motorcycle, boat, & other motor vehicle dealers.... 242 438 168 37 592 8 148 1 624 6.0
441221 Motorcycle dealers 100 199 954 18 313 4 022 746 8.6
441222 Boatdealers .............. 118 205 281 16 352 3 500 754 43
441229 All other motor vehicle dealers................. 24 32 933 2 927 626 124 1.5
4413 Automotive parts, accessories, & tire stores 1 962 2 154 958 346 874 83 319 16 028 10.3
44131 Automotive parts & accessories stores ... 1 342 1 440 561 219 097 53 069 10 981 8.5
441310 Automotive parts & accessories stores 1 342 1 440 561 219 097 53 069 10 981 8.5
44132 Tiredealers ....o.oovviiiiiiiiiiiiiiiiiiinn 620 714 397 127 777 30 250 5 047 14.2
441320 Tiredealers ......ovviiiiiiiiiiiiiiiiiiininn, 620 714 397 127 777 30 250 5 047 14.2
442 Furniture & home furnishings stores .................. 2 283 2 694 978 358 752 84 712 17 335 10.5
4421 Furniture stores ........ooviiiiiiiiiiiiiiiiiiin. 1129 1 471 282 202 770 49 104 9 488 12,5
44211 Furniture stores .... 1129 1 471 282 202 770 49 104 9 488 12,5
442110 Furniture stores 1129 1 471 282 202 770 49 104 9 488 12,5
4422 Home furnishings stores ........oovveiiniiiinan., 1 154 1 223 696 155 982 35 608 7 847 8.1
44221 Floor covering stores . ... 553 746 244 93 058 20 601 3 287 7.5
442210 Floor covering stores . ....ovvevivneennennens 553 746 244 93 058 20 601 3 287 7.5
44229 Other home furnishings stores.........coovvunn. 601 477 452 62 924 15 007 4 560 9.0
442291 Window treatment stores ......... 39 21 525 3 753 874 195 23.9
442299 All other home furnishings stores 562 455 927 59 171 14 133 4 365 8.3
443 Electronics & appliance stores ........oovvviueininnn. 1171 1 988 903 224 585 49 464 10 043 9.1
4431 Electronics & appliance stores..........ocvuevuenn. 1171 1 988 903 224 585 49 464 10 043 9.1
44311 Appliance, television, & other electronics stores. ... 775 1 105 470 125 058 27 955 6 746 9.5
443111 Household appliance stores ...........ccovvuenn 267 185 373 26 013 6 198 1312 7.5
443112 Radio, television, & other electronics stores ..... 508 920 097 99 045 21 757 5 434 9.9
44312 Computer & software stores.........covvveeennn.. 343 808 803 88 996 18 936 2 832 9.2
443120 Computer & software stores.........coveueennn. 343 808 803 88 996 18 936 2 832 9.2
44313 Camera & photographic supplies stores........... 53 74 630 10 531 2 573 465 4
443130 Camera & photographic supplies stores......... 53 74 630 10 531 2 5738 465 4
444 Building material & garden equipment & supplies
dealers .....ooiiiiiiiiiiii e 2 767 7 942 034 850 113 198 337 36 553 57 3.4
4441 Building material & supplies dealers 2 132 7 058 753 758 683 177 239 31 235 5.3 3.3
44411 Home centers ... 113 1 882 263 176 591 43 920 9 664 1.8 2.7
444110 Home centers ........ 113 1 882 263 176 591 43 920 9 664 1.8 27
44412 Paint & wallpaper stores ... 294 237 052 26 549 6 384 1223 8.5 2.4
444120 Paint & wallpaper stores . 294 237 052 26 549 6 384 1228 8.5 24
44413 Hardware stores .......... 453 342 796 49 595 11 652 3 192 31.0 7.6
444130 Hardware stores ..........coovviiiiiiininanen. 453 342 796 49 595 11 652 3 192 31.0 7.6
44419 Other building material dealers .................. 1272 4 596 642 505 948 115 283 17 156 47 3.3
444190 Other building material dealers ................ 1272 4 596 642 505 948 115 283 17 156 47 3.3
4442 Lawn & garden equipment & supplies stores ........ 635 883 281 91 430 21 098 5 318 8.5 4.4
44421 Outdoor power equipment stores 165 107 072 14 773 3 454 831 214 7.3
444210 Outdoor power equipment Stores .............. 165 107 072 14 773 3 454 831 214 7.3
44422 Nursery & gardencenters.........coovvevvinnnnnn 470 776 209 76 657 17 644 4 487 6.7 4.0
444220 Nursery & gardencenters..........covvevvnnnn. 470 776 209 76 657 17 644 4 487 6.7 4.0
445 Food & beverage stores ........ocvviiiiiiiiiiiinins 3 684 11 129 927 1 105 948 265 967 92 982 7.6 7.9
4451 Grocery Stores .......vvvuvneniniiiininenenenenns 2 489 10 294 143 1 038 368 250 085 87 847 55 7.8
44511 Supermarkets & other grocery (except
CONVENIENCE) STOMES . vt vvvvnenneenennnennennns 1976 10 019 707 1 016 158 245 020 85 733 4.2 7.5
445110 Supermarkets & other grocery (except
CONVENIENCE) STOMES . vt vvveeevneennennennnns 1976 10 019 707 1 016 158 245 020 85 733 4.2 7.5
44512 Convenience stores ......ovvviiiiiiiiiiininnn, 513 274 436 22 210 5 065 2 114 19.4
445120 Convenience stores .....o.vvviiiiiiiinininns 513 274 436 22 210 5 065 2 114 19.4
4452 Specialty food stores ......ovviiiiiiiiiiiiiiiine 379 141 139 20 712 4 969 1699 10.3
4453 Beer, wine, & liquorstores ........coviiiiiiiiiinns 816 694 645 46 868 10 913 3 436 9.0
44531 Beer, wine, & liquor stores ... 816 694 645 46 868 10 913 3 436 9.0
445310 Beer, wine, & liquorstores ..........ooivuinnn. 816 694 645 46 868 10 913 3 436 9.0
446 Health & personal care stores .........ccovvuvvvnnnn. 2 591 2 822 069 380 950 90 725 23 360 7.9
4461 Health & personal care stores ............coovvvnnnn 2 591 2 822 069 380 950 90 725 23 360 7.9
44611 Pharmacies & drug stores ... 1 475 2 328 975 290 666 68 863 17 642 5.4
446110 Pharmacies & drug stores .. 1 475 2 328 975 290 666 68 863 17 642 5.4
4461101 Pharmacies & drug stores 1 436 2 300 075 286 647 67 887 17 394 5.4
4461102 Proprietary stores ......oviiiiiiiiiiiiiiias 39 28 900 4 019 976 248 1.6
44612 Cosmetics, beauty supplies, & perfume stores ...... 305 137 231 17 950 4 395 1 500 4.7
446120 Cosmetics, beauty supplies, & perfume stores ... 305 137 231 17 950 4 395 1 500 4.7
44613 Optical goods Stores ........vvvvieeinennennenns 383 193 517 39 042 9 621 2 319 26.2
446130 Optical goods StOres ......c.vvevveeinennennns 383 193 517 39 042 9 621 2 319 26.2
44619 Other health & personal care stores .............. 428 162 346 33 292 7 846 1899 24.8
446191 Food (health) supplement stores.. .. 246 85 940 12 912 2 898 1 062 33.2
446199 All other health & personal care stores. 182 76 406 20 380 4 948 837 15.4
See footnotes at end of table.
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Table 1. Summary Statistics for the State: 1997 —Con.

[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A]

Paid employees

Percent of sales—

NAICS . . . for pay period
code Geographic area and kind of business First-quarter P ir)mlcFI)uding From
Establishments Sales Annual payroll payroll March 12 | administrative
(number) ($1,000) ($1,000) ($1,000) (number) records! | Estimated?
GEORGIA—Con.

44-45 Retail trade—Con.
447 Gasoline stations ..........cooiviiiiiiiiiiiiiiiin, 4 685 6 787 646 401 329 92 971 29 531 1.7 11.6
4471 Gasoline stations .........coviiiiiiiiiiiiiian, 4 685 6 787 646 401 329 92 971 29 531 1.7 11.6
44711 Gasoline stations with convenience stores ... 3 520 5 078 437 303 110 69 719 22 350 9.6 101
447110 Gasoline stations with convenience stores 3 520 5 078 437 303 110 69 719 22 350 9.6 101
44719 Other gasoline stations ..........oooviiiiiiinnn, 1165 1 709 209 98 219 23 252 7 181 18.0 16.0
447190 Other gasoline stations ...........ooovvuiuinen 1165 1 709 209 98 219 23 252 7 181 18.0 16.0
448 Clothing & clothing accessories stores................ 4 603 4 125 777 477 657 112 961 38 596 7.8 9.5
4481 Clothing stores .....o.vvviiiiiiiiiiiiiiinenennnns 2 803 2 863 551 310 825 75 276 27 077 71 9.7
44811 Men’s clothing stores..... 406 309 026 38 377 9 992 2 657 15.9 20.6
448110 Men’s clothing stores . .......covviiiniinine. 406 309 026 38 377 9 992 2 657 15.9 20.6
44812 Women'’s clothing stores .. .....ovviiiiinnnnn, 1 308 808 051 96 058 23 174 9 468 10.5 17.4
448120 Women’s clothing stores........oovviviiuininen 1 308 808 051 96 058 23 174 9 468 10.5 17.4
44813 Children’s & infants’ clothing stores .............. 137 131 776 12 684 2 989 1196 6.4 25
448130 Children’s & infants’ clothing stores ............ 137 131 776 12 684 2 989 1196 6.4 25
44814 Family clothing stores ...............coooiail, 549 1387 174 135 032 32 314 11 462 26 3.6
448140 Family clothing stores ....................... 549 1387 174 135 032 32 314 11 462 26 3.6
44815 Clothing accessories stores ........covvvuvinnnn. 146 39 712 6 159 1438 534 104 27.7
448150 Clothing accessories stores .........coovvuvnn. 146 39 712 6 159 1438 534 10.4 27.7
44819 Other clothing stores . ... 257 187 812 22 515 5 369 1 760 10.6 5.2
448190 Other clothing stores .. 257 187 812 22 515 5 369 1 760 10.6 5.2
4482 Shoe stores .....o.vuiiiiiiiiiiiiii i, 954 696 993 84 756 18 506 6 481 34 4.1
44821 Shoe stores ... 954 696 993 84 756 18 506 6 481 34 4.1
448210 Shoe stores .......... 954 696 993 84 756 18 506 6 481 34 4.1
4482101 Men’s shoe stores .. 76 49 813 7 203 1 604 325 22 2.6
4482102 Women'’s shoe stores . 130 76 169 14 850 2 406 737 55 12.0
4482103 Children’s & juveniles’ shoe stores . 46 19 675 2 636 694 247 1.5 1.7
4482104 Family shoe stores............... 543 321 729 35 285 8 219 2 997 45 27
4482105 Athletic footwear stores..........covvvuiinnnn 159 229 607 24 782 5 583 2 175 1.6 4.0
4483 Jewelry, luggage, & leather goods stores . 846 565 233 82 076 19 179 5 038 16.9 14.9
44831 Jewelry stores... . 785 532 719 77 164 17 969 4 661 17.8 15.5
448310 Jewelry stores.......oovviiiiiiiiiiiiiin., 785 532 719 77 164 17 969 4 661 17.8 15.5
44832 Luggage & leather goods stores ................. 61 32 514 4 912 1210 377 25 5.2
448320 Luggage & leather goods stores ............... 61 32 514 4 912 1210 377 25 5.2
451 Sporting goods, hobby, book, & music stores .......... 1 664 1 470 004 168 418 39 586 12 634 10.6 5.0
4511 Sporting goods, hobby, & musical instrument stores . . 1 061 957 877 113 520 25 756 7 728 12.2 3.9
45111 Sporting goods stores 511 446 727 51 185 11 750 3 475 16.6 4.6
451110 Sporting goods stores . 511 446 727 51 185 11 750 3 475 16.6 4.6
4511101 General-line sporting goods stores . 188 216 481 22 847 5 250 1622 19.4 4.7
4511102 Specialty-line sporting goods stores . . 323 230 246 28 338 6 500 1 853 13.9 4.5
45112 Hobby, toy, & game stores ........covvvuiininnn. 250 324 022 33 074 7 292 2 535 5.5 1.7
451120 Hobby, toy, & game stores .........covvvuiinnn 250 324 022 33 074 7 292 2 535 5.5 1.7
45113 Sewing, needlework, & piece goods stores........ 169 78 741 13 432 3 323 1 035 8.4 7.6
451130 Sewing, needlework, & piece goods stores...... 169 78 741 13 432 3 323 1 035 8.4 7.6
45114 Musical instrument & supplies stores ............. 131 108 387 15 829 3 391 683 16.4 5.0
451140 Musical instrument & supplies stores ........... 131 108 387 15 829 3 391 683 16.4 5.0
4512 Book, periodical, & music stores . 603 512 127 54 898 13 830 4 906 7.7 7.2
45121 Book stores & news dealers .. 362 292 267 34 213 468 2 892 8.0 8.9
451211 Book stores ............ 331 278 329 31 909 7 924 2 735 75 9.4
4512111 Book stores, general .. 203 198 749 22 684 5 394 1 806 75 8.0
4512112 Specialty book stores. . 80 37 256 5 026 1 254 491 12.6 4.6
4512113 College book stores . .. 48 42 324 4 199 1276 438 2.8 19.8
451212 News dealers & newsstands .................. 31 13 938 2 304 544 157 18.2 -
45122 Prerecorded tape, compact disc, & record stores. .. 241 219 860 20 685 5 362 2 014 7.3 4.8
451220 Prerecorded tape, compact disc, & record stores. 241 219 860 20 685 5 362 2 014 7.3 4.8
452 General merchandise stores .........ccovvviueinenn. 1218 9 338 642 900 537 213 201 74 468 5 5
4521 Department stores (incl leased depts) ## ........... 297 6 241 771 N N N - 2
45211 Department stores (incl leased depts) ## ......... 297 6 241 771 N N N - 2
4521 Department stores (excl leased depts).............. 297 6 140 515 632 966 152 341 51 650 - 2
45211 Department stores (excl leased depts) . . 297 6 140 515 632 966 152 341 51 650 - 2
452110 Department stores (excl leased depts) 297 6 140 515 632 966 152 341 51 650 - 2
4521101 Conventional department stores (excl leased

depts) ..iiiiiii 71 D D D j D D
4521102 Discount or mass merchandising dept stores

(excl leased depts) .......coovueniiiiin., 184 3 607 026 336 063 79 612 30 713 - 3
4521103 National chain department stores (excl leased

depts) ceniiiiii 42 D D D i D D
4529 Other general merchandise stores ................. 921 3 198 127 267 571 60 860 22 818 1.5 1.0
45291 Warehouse clubs & superstores ... cee 46 D D D i D D
452910 Warehouse clubs & superstores ............... 46 D D D j D D
45299 All other general merchandise stores ............. 875 D D D i D D
452990 All other general merchandise stores . 875 D D D i D D
4529901 Variety stores ................... 612 515 080 51 251 10 297 5 072 241 1.2
4529902 Catalog showrooms ... . . 15 D D D g D D
4529903 Miscellaneous general merchandise stores. ... 248 D D D g D D

See footnotes at end of table.
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Table 1. Summary Statistics for the State: 1997 —Con.

[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A]

Paid employees

Percent of sales—

NAICS . . . for pay period
code Geographic area and kind of business First-quarter P ir{c‘l)uding From
Establishments Sales Annual payroll payroll March 12 | administrative
(number) ($1,000) ($1,000) ($1,000) (number) records! | Estimated?
GEORGIA—Con.

44-45 Retail trade—Con.
453 Miscellaneous store retailers ...............oooiuintn 3 464 396 227 278 915 64 453 20 002 19.8 13.7
4531 FIOMSES +uvvteti et 778 178 462 36 241 8 723 3 150 33.3 15.0
45311 Florists ... . 778 178 462 36 241 8 723 3 150 33.3 15.0
453110 FIOMSES «uvvieiie i 778 178 462 36 241 8 723 3 150 33.3 15.0
4532 Office supplies, stationery, & gift stores ............. 1 052 882 165 99 038 23 453 8 067 9.8 16.2
45321 Office supplies & stationery stores ..... 205 537 886 50 802 12 333 3 026 2.7 19.7
453210 Office supplies & stationery stores . 205 537 886 50 802 12 333 3 026 2.7 19.7
4532101 Stationery stores ......... ...l cee 29 16 061 2 396 596 222 244 6
4532102 Office supplies stores .............ccoouenen 176 521 825 48 406 11 737 2 804 21 20.3
45322 Gift, novelty, & souvenirstores .................. 847 344 279 48 236 11 120 5 041 20.8 10.7
453220 Gift, novelty, & souvenirstores ................ 847 344 279 48 236 11 120 5 041 20.8 10.7
4533 Used merchandise stores ...........coovviuininn.n 567 208 223 34 242 8 029 2 787 8.5 14.
45331 Used merchandise stores .. 567 208 223 34 242 8 029 2 787 18.5 14.2
453310 Used merchandise stores .............cooueuen. 567 208 223 34 242 8 029 2 787 85 14.2
4539 Other miscellaneous store retailers................. 1 067 127 377 109 394 24 248 5 998 25.8 1.6
45391 Pet & pet supplies stores .... 174 128 157 14 083 3 336 1194 10.9 4.9
453910 Pet & pet supplies stores 174 128 157 14 083 3 336 1194 9 4.9
45392 Artdealers ......ovviiiiiiiiiiiiiii i 128 39 949 8 080 2 049 478 30.5 14.7
453920 Artdealers.....coviiiiiiiiiiiiiiiiiiiiiiea 128 39 949 8 080 2 049 478 30.5 14.7
45393 Manufactured (mobile) home dealers ............. 264 703 578 48 316 10 579 1 803 28.0 13.2
453930 Manufactured (mobile) home dealers............ 264 703 578 48 316 10 579 1 803 28.0 13.2
45399 All other miscellaneous store retailers ............ 501 255 693 38 915 8 284 2 523 26.3 9.8
454 Nonstore retailers.....ooovvviiiiiiiiiiiiiiinnens 1 153 743 030 267 292 65 540 12 480 13.3 8.2
4541 Electronic shopping & mail-order houses. ... 269 960 384 120 840 29 158 5 157 6.8 8.7
45411 Electronic shopping & mail-order houses. . 269 960 384 120 840 29 158 5 157 6.8 8.7
454110 Electronic shopping & mail-order houses........ 269 960 384 120 840 29 158 5 157 6.8 8.7
4542 Vending machine operators .........ccovveivinnnnns 189 224 555 47 152 11 883 2 540 26. 6.2
45421 Vending machine operators .. 189 224 555 47 152 11 883 2 540 26.0 6.2
454210 Vending machine operators 189 224 555 47 152 11 883 2 540 26. 6.2
4543 Direct selling establishments ...................... 695 558 091 99 300 24 499 4 783 19.4 8.2
45431 Fuel dealers.............. 312 315 967 51 510 12 709 2 310 18.7 6.9
454311 Heating oil dealers 13 D D D b D D
454312 Liquefied petroleum gas (bottled gas) dealers ... 298 295 639 49 847 12 327 2 230 18.6 7.3
454319 Other fueldealers...........covviiiiiiints 1 D D D a D D
45439 Other direct selling establishments ............... 383 242 124 47 790 11 790 2 473 20.3 9.9
454390 Other direct selling establishments ............. 383 242 124 47 790 11 790 2 473 20.3 9.9

## Data for this line not included in broader kind-of-business totals.

TIncludes sales information obtained from administrative records of other Federal agencies.

2Includes sales information which was imputed based on historic company ratios or administrative records, or on industry averages.
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Table 2. Summary Statistics for Metropolitan Areas:

[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text.
MSAs, and PMSAs), see Appendix E]

1997

For explanation of terms, see Appendix A. For definitions of metropolitan areas (CMSAs,

Paid employees

Percent of sales—

NAICS . . . for pay period

code Geographic area and kind of business First-quarter P ir{c‘l)uding From

Establishments Sales Annual payroll payroll March 12 | administrative
(number) ($1,000) , ($1,000) (number) records! | Estimated?

ALBANY, GA MSA

44-45 Retailtrade....................oooiiil, 613 1 208 708 118 257 27 860 8 069 3.8 5.3
441 Motor vehicle & partsdealers.........coovvieiiinnn. 86 315 828 26 647 5 999 1112 1.8 3.2
4412 Other motor vehicle dealers ....................... 6 12 709 1 023 278 65 14.6 18.7
44122 Motorcycle, boat, & other motor vehicle dealers.... 4 D D D b D
4413 Automotive parts, accessories, & tire stores 48 67 061 9 187 2 397 462 24 9.7
44131 Automotive parts & accessories stores ... 36 54 007 6 662 1676 347 1.7 7.5
441310 Automotive parts & accessories stores 36 54 007 6 662 1676 347 1.7 7.5
442 Furniture & home furnishings stores .................. 37 44 547 7 051 1 608 286 2.3 1.9
4421 Furniture stores .........cooiiiiiiiiiiiiiiiiin. 20 28 258 4 577 1117 195 A 1.8
44211 Furniture stores ... 20 28 258 4 577 1117 195 A 1.8
442110 Furniture stores 20 28 258 4 577 1117 195 A 1.8
4422 Home furnishings stores ......covvvieiiiiiiinann, 17 16 289 2 474 491 91 6.1 2.2
44221 Floor covering stores ... .. . 10 14 139 2 163 411 64 6.4 1.0
442210 Floor covering stores .. .ovvvviieiiiinnennnnn, 10 14 139 2 163 411 64 6.4 1.0
443 Electronics & appliance stores........oovvviuueeinnn. 18 19 920 3 295 762 129 9.3 13.9
4431 Electronics & appliance stores.........ccovvuuvnnn 18 19 920 3 295 762 129 9.3 13.9
44311 Appliance, television, & other electronics stores.... 12 D D D b D
44312 Computer & software stores.........coeevueenenn. 5 9 004 1 661 354 47 20.5 -

443120 Computer & software stores.........cooevuennn. 5 9 004 1 661 354 47 20.5

444 Building material & garden equipment & supplies

dealers ...ooiiiiiiiiiiiiiiii e 46 132 463 12 318 2 691 639 9 A
4441 Building material & suppliesdealers ................ 34 103 226 9 776 2 259 524 11 2
44419 Other building material dealers .... 22 51 429 5 665 1 203 227 2.2 4
444190 Other building material dealers ................ 22 51 429 5 665 1 203 227 2.2 4
4442 Lawn & garden equipment & supplies stores 12 29 237 2 542 432 115 3 -
44422 Nursery & gardencenters............... N 9 26 971 2 214 343 88 .3 -
444220 Nursery & gardencenters..................... 9 26 971 2 214 343 88 .3 -
445 Food & beverage stores ........c.ooviiiiiiiiiiiinins 76 205 616 18 473 4 538 1884 5.5 9.9
4451 Grocery stores .......o.vuiiiiiiiiiiiiiiiiiiian 47 D D D g D D
4452 Specialty food stores ..ot 8 D D D b D D
446 Health & personal care stores ................oououen 46 44 837 6 647 1 605 337 16.3 4.5
4461 Health & personal care stores 46 44 837 6 647 1 605 337 16.3 4.5
44612 Cosmetics, beauty supplies, & perfume stores..... 5 D D D a D D
446120 Cosmetics, beauty supplies, & perfume stores ... 5 D D D a D D
447 Gasolinestations ..........coooviiiiiiiiiiiiiiii, 68 75 049 4 551 1124 416 5.7 14.4
44711 Gasoline stations with convenience stores ........ 54 64 281 3 916 958 348 4.7 14.9
447110 Gasoline stations with convenience stores ...... 54 64 281 3 916 958 348 4.7 14.9
448 Clothing & clothing accessories stores................ 101 63 458 7 778 1 822 787 5.8 10.3
4481 Clothing StOres «.vvvvvveniniininiiniiineninnenes 55 38 817 4 601 1 099 498 8.8 9.9
44819 Other clothing stores .. 3 2 282 183 48 21 D -
448190 Other clothing stores ... cee 3 2 282 183 48 21 D -
4482103 Children’s & juveniles’ shoe stores ........... 2 D D D a D D
451 Sporting goods, hobby, book, & music stores .......... 32 25 989 3 470 816 255 2.8 3
4511 Sporting goods, hobby, & musical instrument stores . . 21 17 805 2 384 560 140 41 2
4512 Book, periodical, & music stores ..........c.ooiuenn. 11 8 184 1 086 256 115 — 6
4512112 Specialty book stores.........oveiiiiiainn. 3 D D D b D D
452 General merchandise stores ............coviviiinnn. 17 214 038 19 383 4 820 1673 - -
45299 All other general merchandise stores ............. 8 D D D b D D
452990 All other general merchandise stores ........... 8 D D D b D D
453 Miscellaneous store retailers ... 67 29 362 3 820 916 311 23.4 9.0
4532 Office supplies, stationery, & gift stores ............. 22 8 434 1211 275 123 6.7 16.9
45321 Office supplies & stationery stores ..... 5 4 425 481 60 34 - 31.0
453210 Office supplies & stationery stores . cen 5 4 425 481 60 34 - 31.0
4532102 Office supplies stores ........oevvuiinennen. 5 4 425 481 60 34 - 31.0
4539 Other miscellaneous store retailers................. 24 17 278 1780 439 103 33.2 4
45393 Manufactured (mobile) home dealers . 8 12 247 694 198 38 14.5 -
453930 Manufactured (mobile) home dealers . 8 12 247 694 198 38 145 -
45399 All other miscellaneous store retailers ............ 10 3 905 841 176 45 79.6 1.8
454 Nonstore retailers.......covvviiiiiiiiiiiiiiiinnens 19 37 601 4 824 1159 240 6.9 20.3
4541 Electronic shopping & mail-order houses............ 4 26 653 2 701 597 107 - 19.3
45411 Electronic shopping & mail-order houses. . 4 26 653 2 701 597 107 - 19.3
454110 Electronic shopping & mail-order houses . . 4 26 653 2 701 597 107 - 19.3
454312 Liquefied petroleum gas (bottled gas) dealers ... 7 7 562 1 667 431 102 10.7 33.0

See footnotes at end of table.
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Table 2. Summary Statistics for Metropolitan Areas:

[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text.
MSAs, and PMSAs), see Appendix E]

1997 —Con.

For explanation of terms, see Appendix A. For definitions of metropolitan areas (CMSAs,

Paid employees

Percent of sales—

NAICS . . . for pay period

code Geographic area and kind of business First-quarter P ir{c‘l)uding From

Establishments Sales Annual payroll payroll March 12 | administrative
(number) ($1,000) , ($1,000) (number) records! | Estimated?

ATHENS, GA MSA

44-45 Retailtrade...............cooviiiiinin, 669 1 361 849 130 858 31 164 9 012 6.9 4.3

441 Motor vehicle & partsdealers..........ccovveivnnn. 65 302 395 26 243 5 662 977 12.0
4411 Automobile dealers ...........ooiiiiiiiiiiiii 25 258 046 18 986 4 009 651 12.9 -
4412 Other motor vehicle dealers ....................... 5 8 816 945 204 30 - -
44122 Motorcycle, boat, & other motor vehicle dealers.. ... 5 8 816 945 204 30 — -
441221 Motorcycledealers........covvvieiiuiinennnns 2 D D D b D D
4413 Automotive parts, accessories, & tire stores ......... 35 35 533 6 312 1 449 296 8.6 1.8
44132 Tiredealers ..........oovvnininane, .. 14 17 359 3 478 799 148 4.0 4
441320 Tire dealers 14 17 359 3 478 799 148 4.0 4
442 Furniture & home furnishings stores .................. 35 32 466 4 510 1 052 245 8.9 -
4421 Furniture stores ........ooviiiiiiiiiiiiiiiiiiin. 18 22 444 3 042 709 143 7.6 -
44211 Furniture stores .... 18 22 444 3 042 709 143 7.6 -
442110 Furniture stores 18 22 444 3 042 709 143 7.6 -
4422 Home furnishings stores ......covvieiiiiiiinenn, 17 10 022 1 468 343 102 11.8 -
443 Electronics & appliance stores.........c.ovveeinennn. 29 53 209 4 070 890 283 41 5.6
4431 Electronics & appliance stores..........ocvvvvuenn. 29 53 209 4 070 890 283 41 5.6
44311 Appliance, television, & other electronics stores. ... 19 47 691 3 476 762 249 2.4 1.2
443112 Radio, television, & other electronics stores ..... 13 44 383 3 042 664 227 22 1.2

444 Building material & garden equipment & supplies
dealers.........oooviiiiiiiiiiinin.. 62 182 759 20 126 5 206 1160 6.9 4
4441 Building material & supplies dealers 50 173 905 18 933 4 977 1 060 7.2 4
44411 Home centers ... . 3 D D D e D D
444110 Homecenters ...........coooiiiiiiiiia, 3 D D D e D D
44419 Other building material dealers .................. 29 93 733 10 393 2 628 510 111 -
444190 Other building material dealers ................ 29 93 733 10 393 2 628 510 111 -
445 Food & beverage stores ........cooovviiiiiiiiiiinins 59 216 167 19 311 4 856 1 675 3.2 171
4451 Grocery stores ........oveiiiiiiiiiiiiiiiiiaian,. 32 D D D g D D
446 Health & personal care stores .........covvvuuvennnn. 50 54 269 6 883 1618 451 14.8 1.6
4461 Health & personal care stores .........ccvvvuuvnnnn 50 54 269 6 883 1618 451 14.8 1.6
4461102 Proprietary stores .....oovviiiiiiiiiiiiiinn. 1 D D D b D D
44612 Cosmetics, beauty supplies, & perfume stores..... 6 2 511 325 81 26 - -
446120 Cosmetics, beauty supplies, & perfume stores ... 6 2 511 325 81 26 - -
447 Gasolinestations ...........coiiiiiiiiiiiiiiiii, 93 102 465 7 365 1 632 553 9.2 24
44711 Gasoline stations with convenience stores ... 75 90 619 5 936 1 352 462 6.4 2.7
447110 Gasoline stations with convenience stores 75 90 619 5 936 1 352 462 6.4 2.7
448 Clothing & clothing accessories stores................ 113 80 133 9 196 2 196 934 8.1 4.5
4481 Clothing Stores .....ovviiiiiiiiiiiiiiiiiiennnns 66 54 684 5 676 1371 613 6.6 6.4
44819 Other clothing stores .... 7 3 255 306 77 44 4.3 1.7
448190 Other clothing stores .... cee 7 3 255 306 77 44 4.3 1.7
4482105 Athletic footwear stores.........covvvniinnnn 6 6 686 637 139 75 - -
4483 Jewelry, luggage, & leather goods stores ........... 20 11 401 2 020 439 133 24.6 5
451 Sporting goods, hobby, book, & music stores .......... 49 43 572 4 791 1138 416 27 5.0
4511 Sporting goods, hobby, & musical instrument stores . . 29 28 348 3 098 710 244 4.1 1.0
4512 Book, periodical, & music stores ..........coviuiinnn 20 15 224 1 693 428 172 - 12.2
45121 Book stores & news dealers .. 14 11 092 1 289 323 132 - 16.8
4512111 Book stores, general .. 8 6 634 813 230 90 - 28.1
4512113 College book stores . .. cee 2 D D D b D D
451212 News dealers & newsstands .............o.o0e 2 D D D a D D
452 General merchandise stores .........coovvviniinann. 22 204 740 18 437 4 504 1 686 4 4
45299 All other general merchandise stores . .. cee 13 D D D c D D
452990 All other general merchandise stores ........... 13 D D D c D D
453 Miscellaneous store retailers ...........ocvvviuiinnns 72 66 742 6 729 1 560 439 3.2 10.6
4532 Office supplies, stationery, & gift stores 23 16 607 1 855 457 174 22 18.2
45321 Office supplies & stationery stores ..... 4 12 048 1117 291 82 - 21.4
453210 Office supplies & stationery stores . el 4 12 048 1117 291 82 - 21.4
4532102 Office supplies stores .......covveivinnnnns 4 12 048 1117 291 82 - 214
4533 Used merchandise stores . . 1 5 658 941 271 74 - 12.3
45331 Used merchandise stores . . . 1 5 658 941 271 74 - 12.3
453310 Used merchandise stores .........covvvuvinnnn 1 5 658 941 271 74 - 12.3
4539 Other miscellaneous store retailers................. 22 41 279 3 258 679 124 1.2 8.1
45393 Manufactured (mobile) home dealers ... cee 5 37 366 2 625 565 76 - 8.6
453930 Manufactured (mobile) home dealers ........... 5 37 366 2 625 565 76 - 8.6
454 Nonstoreretailers.............ooiiiiiiiiiii, 20 22 932 3 197 850 193 22.8 -
4542 Vending machine operators ................o.ou... 3 D D D c D D
45421 Vending machine operators 3 D D D c D D
454210 Vending machine operators . 3 D D D c D D
See footnotes at end of table.
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Table 2. Summary Statistics for Metropolitan Areas: 1997 —Con.
[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For definitions of metropolitan areas (CMSAs,
MSAs, and PMSAs), see Appendix E]
Paid employees Percent of sales—
NAICS . . . for pay period
code Geographic area and kind of business First-quarter P ir{c‘l)uding From
Establishments Sales Annual payroll payroll March 12 | administrative
(number) ($1,000) , ($1,000) (number) records! | Estimated?
ATLANTA, GA MSA
44-45 Retailtrade...............cooviiiiinin, 14 631 40 479 257 3 984 037 940 147 221 587 8.2 6.8
441 Motor vehicle & parts dealers..........ocovvveninnnn. 1482 11 546 242 906 999 215 854 27 848 10.8 8.9
4411 Automobile dealers ...........cooiiiiiiiiiiii 590 10 059 922 688 225 163 217 18 925 1.3 8.3
44111 New car dealers .... 282 9 438 854 650 320 154 725 17 555 10.1 8.2
441110 Newcardealers ........ocovviiiiiinininnnnn. 282 9 438 854 650 320 154 725 17 555 10.1 8.2
44112 Usedcardealers ........covviviiiinineneninns 308 621 068 37 905 8 492 1 370 29.3 10.
441120 Usedcardealers ........covvvviiuininenenen. 308 621 068 37 905 8 492 1 370 29.3 10.1
4412 Other motor vehicle dealers ....................... 105 266 931 25 192 5 622 935 18.4 5.7
44121 Recreational vehicle dealers . 16 73 092 7 518 1 643 252 15.7 3.5
441210 Recreational vehicle dealers 16 73 092 7 518 1 643 252 15.7 3.5
44122 Motorcycle, boat, & other motor vehicle dealers.. ... 89 193 839 17 674 3 979 683 19.4 6.5
441221 Motorcycledealers........covevieviuiinennns 43 102 604 9 888 2 189 372 23.0 9.2
441222 Boat dealers 39 75 514 6 220 1418 246 13.3 3.7
441229 All other motor vehicle dealers................. 7 15 721 1 566 372 65 25.3 3.1
4413 Automotive parts, accessories, & tire stores ......... 787 1 219 389 193 582 47 015 7 988 55 13.8
44131 Automotive parts & accessories stores ... . 495 816 475 119 171 29 258 5 274 4.1 11.3
441310 Automotive parts & accessories stores 495 816 475 119 171 29 258 5 274 4.1 11.3
44132 Tire dealers ... e 292 402 914 74 411 17 757 2714 8.3 18.9
441320 Tiredealers ....oovvuiiiiiiiiiiiiiiiiiiiinn 292 402 914 74 411 17 757 2714 8.3 18.9
442 Furniture & home furnishings stores .................. 1 090 1 557 935 199 322 46 905 9 035 15.8 13.5
4421 Furniture stores .........coovviiiiiiiiiiiiiiiinin, 496 881 169 110 618 26 385 4 556 12.3 16.5
44211 Furniture stores .... 496 881 169 110 618 26 385 4 556 12.3 16.5
442110 Furniture stores 496 881 169 110 618 26 385 4 556 12.3 16.5
4422 Home furnishings stores ........oovvviiiiiinann. 594 676 766 88 704 20 520 4 479 20.3 9.7
44221 Floor covering stores . ... 258 336 024 43 282 9 366 1324 22.4 10.3
442210 Floor covering stores .....oovvevievneennennens 258 336 024 43 282 9 366 1324 22.4 10.3
44229 Other home furnishings stores . .........c.oovuenn. 336 340 742 45 422 11 154 3 155 18.2 9.2
442291 Window treatment stores .. 27 17 746 3 023 707 145 18.0 25.0
442299 All other home furnishings stores .. 309 322 996 42 399 10 447 3 010 18.2 8.3
443 Electronics & appliance stores........ocvvvvuevvnnnn. 624 1 469 986 162 466 35 253 6 461 10.5 8.5
4431 Electronics & appliance stores ........covovviuuvnnns 624 1 469 986 162 466 35 253 6 461 10.5 8.5
44311 Appliance, television, & other electronics stores.... 361 701 721 78 410 17 105 3 898 8.3 10.2
443111 Household appliance stores .........ovvvvnnnn. 100 78 890 10 769 2 598 542 31.4 9.5
443112 Radio, television, & other electronics stores ..... 261 622 831 67 641 14 507 3 356 5.3 10.3
44312 Computer & software stores................ouen 228 706 377 75 810 16 088 2218 12.8 7.5
443120 Computer & software stores................... 228 706 377 75 810 16 088 2 218 12.8 7.5
44313 Camera & photographic supplies stores........... 35 61 888 8 246 2 060 345 9.6 5
443130 Camera & photographic supplies stores......... 35 61 888 8 246 2 060 345 9.6 5
444 Building material & garden equipment & supplies
dealers .....ooiuiiiiiiiiiiiii e 1174 4 605 627 501 288 114 460 18 736 37 3.5
4441 Building material & supplies dealers ................ 966 4 352 760 466 621 106 704 16 634 3.1 3.4
44411 Homecenters ..............ouee 46 D D D i D D
444110 Home centers 46 D D D i D D
44412 Paint & wallpaper stores ... 163 147 449 15 888 3 779 644 6.9 2.5
444120 Paint & wallpaperstores ........ccovvueiiinnn. 163 147 449 15 888 3 779 644 6.9 2.5
44413 Hardwarestores ..., 161 D D D g D D
444130 Hardware stores ........covvviiiniinninnennnns 161 D D D g D D
44419 Other building material dealers . ... 596 2 920 264 317 567 71 599 9 403 29 3.4
444190 Other building material dealers .. 596 2 920 264 317 567 71 599 9 403 29 3.4
4442 Lawn & garden equipment & supplies stores ........ 208 252 867 34 667 7 756 2 102 13.8 5.9
44421 Outdoor power equipment stores ........ . 67 60 836 7 985 1811 425 23.0 5.2
444210 Outdoor power equipment stores 67 60 836 7 985 1811 425 23.0 5.2
44422 Nursery & gardencenters........ceveeiuenuennen 141 192 031 26 682 5 945 1677 10.8 6.1
444220 Nursery & garden centers 141 192 031 26 682 5 945 1677 10.8 6.1
445 Food & beverage stores ..........cooviiiiiiiiiint. 1 602 6 097 422 645 089 154 057 50 363 5.8 4.1
4451 Grocery Stores .........oveveiniiniiiininenenennnns 1078 5 617 411 607 027 145 003 47 890 35 3.8
44511 Supermarkets & other grocery (except
CONVENIENCE) StOreS . v v v v vt nneneennennennen 873 5 502 375 598 179 143 028 47 134 25 3.6
445110 Supermarkets & other grocery (except
CONVENIENCE) StOreS . v v vvvverneeneennennens 873 5 502 375 598 179 143 028 47 134 25 3.6
44512 Convenience stores . .. 205 115 036 8 848 1975 756 50.7 16.3
445120 Convenience stores . ....ovvuveiniiiinininen 205 115 036 8 848 1975 756 50.7 16.3
4452 Specialty food stores .......coviiiiiiiiiiiiiiin 176 69 832 11 169 2 814 790 275 10.5
4453 Beer, wine, & liquorstores .......covviiiiiiniiinn. 348 410 179 26 893 6 240 1 683 32.9 6.2
44531 Beer, wine, & liquor stores . 348 410 179 26 893 6 240 1 683 32.9 6.2
445310 Beer, wine, & liquor store: 348 410 179 26 893 6 240 1 683 32.9 6.2

See footnotes at end of table.
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Table 2. Summary Statistics for Metropolitan Areas: 1997 —Con.

[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For definitions of metropolitan areas (CMSAs,
MSAs, and PMSAs), see Appendix E]

Paid employees Percent of sales—
NAICS . . . for pay period
code Geographic area and kind of business First-quarter P ir{c‘l)uding From
Establishments Sales Annual payroll payroll March 12 | administrative
(number) ($1,000) ($1,000) ($1,000) (number) records! | Estimated?
ATLANTA, GA MSA—Con.
44-45 Retail trade—Con.
446 Health & personal care stores .........cvvvvuuvennnn. 1 267 1441 778 194 735 47 861 12 554 11.3 8.5
4461 Health & personal care stores .........covvvuuvnnnn 1 267 1441 778 194 735 47 861 12 554 11.3 8.5
44611 Pharmacies & drug stores . . 638 1124 716 139 047 34 457 9 025 10.5 4.3
446110 Pharmacies & drug stores 638 1124 716 139 047 34 457 9 025 10.5 4.3
4461101 Pharmacies & drug stores . 612 1 107 381 136 331 33 795 8 854 10.4 4.4
4461102 Proprietary stores.......ooviiiiiiiiiii 26 17 335 2 716 662 171 16.4 2.6
44612 Cosmetics, beauty supplies, & perfume stores...... 170 91 267 11 690 2 844 964 1.0 5.0
446120 Cosmetics, beauty supplies, & perfume stores ... 170 91 267 11 690 2 844 964 1.0 5.0
44613 Optical goods Stores .......covviuiinininnennn 213 128 268 25 220 6 204 1472 113 32.9
446130 Optical goods stores ........ovvveninieninnnn. 213 128 268 25 220 6 204 1472 11.3 329
44619 Other health & personal care stores .............. 246 97 527 18 778 4 356 1 093 21.6 27.7
446191 Food (health) supplement stores......... 160 59 637 9 279 2 032 732 26.2 32.2
446199 All other health & personal care stores 86 37 890 9 499 2 324 361 14.3 20.8
447 Gasoline stations .........cooiiiiiiiiiiiiiiiiiin, 1 702 3 055 744 164 272 38 413 10 975 121 7.6
4471 Gasoline stations ..........covviiiiiiiiiiiiii, 1 702 3 055 744 164 272 38 413 10 975 12.1 7.6
44711 Gasoline stations with convenience stores . 1 294 2 453 292 128 352 29 633 8 536 9.9 5.8
447110 Gasoline stations with convenience stores 1294 2 453 292 128 352 29 633 8 536 9.9 5.8
44719 Other gasoline stations ..........oooviiiiiiinnn, 408 602 452 35 920 8 780 2 439 21.2 15.0
447190 Other gasoline stations ............cooviiuinen 408 602 452 35 920 8 780 2 439 21.2 15.0
448 Clothing & clothing accessories stores................ 2197 2 497 363 283 608 67 091 21 375 6.9 111
4481 Clothing stores ......... 1314 1 750 246 185 367 45 054 15 218 5.8 12.3
44811 Men’s clothing stores . . . 187 185 672 22 468 5 890 1441 14.9 27.4
448110 Men’s clothing stores . .......coovviuiiiininen. 187 185 672 22 468 5 890 1441 14.9 27.4
44812 Women'’s clothing stores ........covviiiiinann. 609 495 674 58 181 13 994 5 147 9.0 21.9
448120 Women'’s clothing stores ........coviiiiiinn, 609 495 674 58 181 13 994 5 147 9.0 21.9
44813 Children’s & infants’ clothing stores .............. 68 96 256 8 764 2 098 796 4.9 11
448130 Children’s & infants’ clothing stores ............ 68 96 256 8 764 2 098 796 4.9 11
44814 Family clothing stores ... 250 829 911 78 352 18 866 6 503 1.4 4.7
448140 Family clothing stores . 250 829 911 78 352 18 866 6 503 1.4 4.7
44815 Clothing accessories stores ........covvvueinnnn. 68 23 753 3 325 781 276 12.9 35.9
448150 Clothing accessories stores .........covvvuvnn. 68 23 753 3 325 781 276 12.9 35.9
44819 Other clothing stores ........oovvvuvininiinennns 132 118 980 14 277 3 425 1 055 8.3 57
448190 Other clothing stores ........coovvvivinininnn, 132 118 980 14 277 3 425 1 055 8.3 57
4482 Shoestores ....c.vvviiiiiiiiiiiiiiiiiiiiinnnas 478 406 720 52 238 11 063 3 669 35 3.6
44821 Shoe stores . 478 406 720 52 238 11 063 3 669 35 3.6
448210 Shoe stores......... 478 406 720 52 238 11 063 3 669 35 3.6
4482101 Men’s shoe stores ... 46 33 655 5 563 1 230 210 3.3 3.1
4482102 Women'’s shoe stores ............ 75 54 001 11 251 1 583 439 6.0 13.9
4482103 Children’s & juveniles’ shoe stores . 32 14 410 1 859 494 173 1.2 7
4482104 Family shoe stores............... 249 168 704 18 518 4 285 1 498 52 3.5
4482105 Athletic footwear stores...........ooiiiiiatn 76 135 950 15 047 3 471 1 349 .8 2
4483 Jewelry, luggage, & leather goods stores . 405 340 397 46 003 10 974 2 488 16.4 14.
44831 Jewelry stores... . 375 316 895 42 699 10 141 2 242 17.4 15.1
448310 Jewelry stores . ..o.vviiiiniiiiiiiiiiiinen, 375 316 895 42 699 10 141 2 242 17.4 15.1
44832 Luggage & leather goods stores ................. 30 23 502 3 304 833 246 25 1.6
448320 Luggage & leather goods stores ............... 30 23 502 3 304 833 246 25 1.6
451 Sporting goods, hobby, book, & music stores .......... 880 1 013 673 114 851 27 223 8 232 10.0 5.2
4511 Sporting goods, hobby, & musical instrument stores . . 561 664 389 76 821 17 538 5 100 1.1 3.7
45111 Sporting goods Stores . ....oiiiiiiiiiiiiiinen 256 321 080 35 166 8 184 2 394 141 3.7
451110 Sporting goods stores .............. 256 321 080 35 166 8 184 2 394 141 3.7
4511101 General-line sporting goods stores . 90 167 362 16 603 3913 1168 17.8 3.4
4511102 Specialty-line sporting goods stores 166 153 718 18 563 4 271 1226 10.1 4.0
45112 Hobby, toy, & game stores . 143 211 897 21 720 4 862 1 627 6.9 2.3
451120 Hobby, toy, & game stores . 143 211 897 21 720 4 862 1 627 6.9 23
45113 Sewing, needlework, & piece goods stores........ 90 57 318 10 111 2 520 737 6.9 5.1
451130 Sewing, needlework, & piece goods stores...... 90 57 318 10 111 2 520 737 6.9 5.1
45114 Musical instrument & supplies stores ............. 72 74 094 9 824 1972 342 13.5 6.8
451140 Musical instrument & supplies stores ........... 72 74 094 9 824 1972 342 135 6.8
4512 Book, periodical, & music stores ...........oiiiinnn 319 349 284 38 030 9 685 3 132 7.9 8.1
45121 Book stores & news dealers. . 196 200 792 23 973 5 975 1819 7.7 10.6
451211 Book stores .......... 175 189 382 21 973 5 504 1 702 71 1.3
4512111 Book stores, general .. 107 136 848 15 932 3 780 1 098 7.6 8.8
4512112 Specialty book stores. . 39 20 194 2 753 640 250 9.0 7.3
4512113 College book stores ...... 29 32 340 3 288 1 084 354 3.4 243
451212 News dealers & newsstands .................. 21 11 410 2 000 471 117 175 -
45122 Prerecorded tape, compact disc, & record stores. . . 123 148 492 14 057 3 710 1 313 8.2 4.6
451220 Prerecorded tape, compact disc, & record stores. 123 148 492 14 057 3 710 1 313 8.2 4.6
See footnotes at end of table.
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Table 2. Summary Statistics for Metropolitan Areas: 1997 —Con.
[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For definitions of metropolitan areas (CMSAs,
MSAs, and PMSAs), see Appendix E]
Paid employees Percent of sales—
NAICS . . . for pay period
code Geographic area and kind of business First-quarter P ir{c‘l)uding From
Establishments Sales Annual payroll payroll March 12 | administrative
(number) ($1,000) , ($1,000) (number) records! | Estimated?
ATLANTA, GA MSA—Con.

44-45 Retail trade—Con.
452 General merchandise stores .........ccovvviiiiinnn. 442 4 819 239 479 173 113 694 37 233 2 7
4521 Department stores (incl leased depts) ## ........... 154 3 562 817 N N N - 4
45211 Department stores (incl leased depts) ## ......... 154 3 562 817 N N N - 4
4521 Department stores (excl leased depts).............. 154 3 494 828 370 122 88 110 28 423 - 4
45211 Department stores (excl leased depts) . . 154 3 494 828 370 122 88 110 28 423 - 4
452110 Department stores (excl leased depts) 154 3 494 828 370 122 88 110 28 423 - 4
4521101 Conventional department stores (excl leased

depts) coiiiiii 37 D D D i D D
4521102 Discount or mass merchandising dept stores

(exclleased depts) . .....vvvneiiniininin.n 98 1 887 395 183 370 42 901 16 400 - 5
4521103 National chain department stores (excl leased

depts) coiiii 19 D D D h D D
4529 Other general merchandise stores ................. 288 1324 411 109 051 25 584 8 810 .9 1.3
45291 Warehouse clubs & superstores ... cee 16 D D D i D D
452910 Warehouse clubs & superstores ............... 16 D D D i D D
45299 All other general merchandise stores ............. 272 D D D h D D
452990 All other general merchandise stores . 272 D D D h D D
4529901 Variety stores ................... .. 177 D D D g D D
4529902 Catalog showrooms .............cooiinatn 11 D D D g D D
4529903 Miscellaneous general merchandise stores. ... 84 52 897 7 469 2 125 687 15.3 25.4
453 Miscellaneous store retailers ...........ccovviuiinnns 1 608 1 243 979 160 834 37 555 11 488 15.2 14.6
4531 1 327 92 413 20 299 4 819 1 500 29.5 12.2
45311 Florists ... 327 92 413 20 299 4 819 1 500 29.5 12.2
453110 1 7 327 92 413 20 299 4 819 1 500 29.5 12.2
4532 Office supplies, stationery, & gift stores ............. 521 594 677 65 210 15 507 5 011 7.7 17.2
45321 Office supplies & stationery stores ..... 111 374 429 34 757 8 417 2 094 2.2 21.2
453210 Office supplies & stationery stores . 111 374 429 34 757 8 417 2 094 2.2 21.2
4532101 Stationery stores ..... . 20 13 060 1 967 497 183 17.7 7
4532102 Office supplies stores ..........ocvvuiuinen 91 361 369 32 790 7 920 1911 1.7 21.9
45322 Gift, novelty, & souvenirstores .................. 410 220 248 30 453 7 090 2 917 16.9 10.5
453220 Gift, novelty, & souvenir stores ................ 410 220 248 30 453 7 090 2 917 16.9 10.5
4533 Used merchandise stores ...........coovviiininn.n 265 150 784 24 596 5 788 1897 16.0 131
45331 Used merchandise stores .. 265 150 784 24 596 5 788 1897 16.0 131
453310 Used merchandise stores 265 150 784 24 596 5 788 1897 16.0 131
4539 Other miscellaneous store retailers................. 495 406 105 50 729 11 441 3 080 22.6 1.8
45391 Pet & pet supplies stores .... 105 101 540 10 605 2 553 903 10.3 3.5
453910 Pet & pet supplies stores 105 101 540 10 605 2 553 903 10.3 35
45392 Artdealers......oovviiiiiiiiiiiiiiiii i 85 30 710 6 135 1 599 335 275 18.2
453920 Artdealers.......ooviiiiiiiiiiiiiiiiiiii 85 30 710 6 135 1 599 335 275 18.2
45393 Manufactured (mobile) home dealers ............. 37 100 015 8 196 1 809 275 30.2 20.3
453930 Manufactured (mobile) home dealers............ 37 100 015 8 196 1 809 275 30.2 20.3
45399 All other miscellaneous store retailers ............ 268 173 840 25 793 5 480 1 567 245 10.6
454 Nonstoreretailers..........oooviiiiiiiiiiiiiints 563 1 130 269 171 400 41 781 7 287 12.6 8.2
4541 Electronic shopping & mail-order houses. . 176 776 536 100 043 24 184 4 003 6.5 8.8
45411 Electronic shopping & mail-order houses. . . 176 776 536 100 043 24 184 4 003 6.5 8.8
454110 Electronic shopping & mail-order houses........ 176 776 536 100 043 24 184 4 003 6.5 8.8
4542 Vending machine operators ...........ccoeeiueinenn 106 117 877 23 490 5 827 1110 39.3 4.4
45421 Vending machine operators .. 106 117 877 23 490 5 827 1110 39.3 4.4
454210 Vending machine operators 106 117 877 23 490 5 827 1110 39.3 4.4
4543 Direct selling establishments 281 235 856 47 867 11 770 2174 19.2 8.0
45431 Fuel dealers 61 70 861 12 832 3 000 470 1.7 29
454311 Heatingoildealers ........covvviuviiinennens 3 D D D b D D
454312 Liquefied petroleum gas (bottled gas) dealers ... 57 66 065 12 221 2 860 442 1.6 3.1
454319 Other fueldealers...........covviiiiiiiints 1 D D D a D D
45439 Other direct selling establishments ............... 220 164 995 35 035 8 770 1 704 22.4 10.3
454390 Other direct selling establishments ............. 220 164 995 35 035 8 770 1 704 22.4 10.3

AUGUSTA-AIKEN, GA-SC MSA

44-45 Retailtrade................coooiiiiiiinis 1 883 3 850 610 367 948 87 710 24 355 8.4 6.4
441 Motor vehicle & partsdealers...........oovvviniinnns 234 1 073 150 85 794 20 107 3 409 13.7 5.9
4411 Automobiledealers ..........c.oiiiiiiiiiiiiiiiie 102 935 541 64 744 15 111 2 268 14.7 5.6
44111 New car dealers .... 49 857 852 58 371 13 547 1974 12.9 5.8
441110 New car dealers 49 857 852 58 371 13 547 1974 12.9 5.8
44112 Used car dealers ... 53 77 689 6 373 1 564 294 35.3 4.1
441120 Used car dealers ... 53 77 689 6 373 1 564 294 35.3 4.1
4412 Other motor vehicledealers .............coovviinaen 17 29 341 2 152 503 93 24 4
44122 Motorcycle, boat, & other motor vehicle dealers.. .. 15 D D D b D D
441221 Motorcycledealers........covvvvuiiniininnnns 7 17 484 1124 258 50 - 7
4413 Automotive parts, accessories, & tire stores 115 108 268 18 898 4 493 1 048 7.9 9.9
44131 Automotive parts & accessories stores ... 87 78 655 13 769 3 258 812 7.7 7.8
441310 Automotive parts & accessories stores 87 78 655 13 769 3 258 812 7.7 7.8
44132 Tire dealers ... 28 29 613 5 129 1235 236 8.5 15.6
441320 Tire dealers . 28 29 613 5 129 1235 236 8.5 15.6

See footnotes at end of table.
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Table 2. Summary Statistics for Metropolitan Areas: 1997 —Con.
[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For definitions of metropolitan areas (CMSAs,
MSAs, and PMSAs), see Appendix E]
Paid employees Percent of sales—
NAICS . . . for pay period
code Geographic area and kind of business First-quarter P ir{c‘l)uding From
Establishments Sales Annual payroll payroll March 12 | administrative
(number) ($1,000) , ($1,000) (number) records! | Estimated?
AUGUSTA-AIKEN, GA-SC MSA—Con.
44-45 Retail trade—Con.
442 Furniture & home furnishings stores ............. ... 115 110 726 16 544 3 807 852 10.0 1.8
4421 Furniture stores ........coiiiiiiiiiiiiiiiiiin. 57 60 182 9 590 2 292 449 10.1 2.9
44211 Furniture stores ... 57 60 182 9 590 2 292 449 10.1 2.9
442110 Furniture stores 57 60 182 9 590 2 292 449 10.1 29
4422 Home furnishings stores ........oovveiiiiiinnann. 58 50 544 6 954 1515 403 9.8 4
44221 Floor covering stores ... . e 28 27 994 3 897 869 171 124 7
442210 Floor covering stores . ....ovvvevieviuennennens 28 27 994 3 897 869 171 124 7
44229 Other home furnishings stores..........c.oovuenn. 30 22 550 3 057 646 232 6.6 A
442299 All other home furnishings stores .............. 29 D D D c D D
443 Electronics & appliance stores.........coovvuvineinnns 55 89 225 7 991 1510 509 3.7 4.8
4431 Electronics & appliance stores.........covvvuuvnnnn 55 89 225 7 991 1510 509 3.7 4.8
44311 Appliance, television, & other electronics stores. ... 41 65 676 5 844 1187 377 5.1 3.3
443112 Radio, television, & other electronics stores ..... 26 56 469 4 261 919 310 1.1 3.8
44312 Computer & software stores . . 10 21 194 1766 225 110 - 9.9
443120 Computer & software stores . 10 21 194 1766 225 110 - 9.9
44313 Camera & photographic supplies stores. .. . 4 2 355 381 98 22 - -
443130 Camera & photographic supplies stores......... 4 2 355 381 98 22 - -
444 Building material & garden equipment & supplies
dealers .....oovuiiiiiiiiiiiii e 137 328 238 37 577 9 133 1813 4.0 27
4441 Building material & supplies dealers ................ 113 311 256 35 176 8 577 1618 3.0 2.6
44411 Homecenters ................... 7 114 511 9 312 2 459 650 7 -
444110 Home centers 7 114 511 9 312 2 459 650 7 -
44412 Paint & wallpaper stores ........covviieveinnnn. 17 12 277 1433 351 77 5.5 4.8
444120 Paint & wallpaperstores ........c.ccovviuiinnnn 17 12 277 1 433 351 77 5.5 4.8
44419 Other building material dealers .................. 70 177 990 23 292 5 476 797 3.6 37
444190 Other building material dealers ................ 70 177 990 23 292 5 476 797 3.6 37
4442 Lawn & garden equipment & supplies stores 24 16 982 2 401 556 195 21.4 5.4
44422 Nursery & gardencenters............... N 16 13 558 1816 434 160 13.6 6.8
444220 Nursery & gardencenters..................... 16 13 558 1816 434 160 13. 6.8
445 Food & beverage stores ............coiiiiiiiiiin.. 216 607 459 59 946 14 992 5 331 4.8 18.9
4451 Grocery Stores ..vvuueieinerennneeennneennnnnnns 134 579 176 57 266 14 376 5 070 3.3 19.3
44511 Supermarkets & other grocery (except
CONVENIENCE) STOreS .. v vvvvvvnevnnennennennnnn 110 572 160 56 700 14 246 4 996 2.8 19.5
445110 Supermarkets & other grocery (except
CONVENIeNCe) StOreS ..o vvvvuvvnevnnennennenns 110 572 160 56 700 14 246 4 996 2.8 19.5
4452 Specialty food stores .......ovviiiiiiiiiiiiiiin, 22 4124 710 170 45 56.0 1.7
446 Health & personal care stores .........covvvuevennnn. 139 158 217 20 093 4 805 1 207 9.7 7.4
4461 Health & personal care stores 139 158 217 20 093 4 805 1207 9.7 7.4
44611 Pharmacies & drug stores ... 76 134 401 15 848 3 741 948 10.0 7.2
446110 Pharmacies & drug stores . cee 76 134 401 15 848 3 741 948 10.0 7.2
4461101 Pharmacies & drug stores .................. 76 134 401 15 848 3 741 948 10.0 7.2
44612 Cosmetics, beauty supplies, & perfume stores..... 18 5 802 678 167 58 8.3 -
446120 Cosmetics, beauty supplies, & perfume stores ... 18 5 802 678 167 58 8.3 -
44613 Optical goods StOres ......c.cvvvvininneinennenn. 27 12 607 2 235 599 147 7.4 7.5
446130 Optical goods Stores ........cvvviuiineinenns 27 12 607 2 235 599 147 7.4 7.5
447 Gasolinestations ...........cooiiiiiiiiiiiiiiii, 258 352 628 21 970 5 135 1823 4.3 3.6
4471 Gasolinestations ...........coooiiiiiiiiiiiii, 258 352 628 21 970 5 135 1823 4.3 3.6
44711 Gasoline stations with convenience stores ... 212 296 528 18 348 4 273 1 533 2.7 41
447110 Gasoline stations with convenience stores 212 296 528 18 348 4 273 1 533 27 41
44719 Other gasoline stations ..........coovviuiininnn 46 56 100 3 622 862 290 12.9 .8
447190 Other gasoline stations ............covvinnnn. 46 56 100 3 622 862 290 12.9 .8
448 Clothing & clothing accessories stores................ 275 202 631 24 226 5 846 2 256 52 3.8
4481 Clothing stores ....... 163 137 635 15 881 3 816 1 442 5.3 4.2
44811 Men’s clothing stores . . . 32 15 259 1 996 509 150 14.2 145
448110 Men’s clothing stores . ......oovvviiiiiiinnns 32 15 259 1 996 509 150 14.2 14.5
44813 Children’s & infants’ clothing stores .............. 7 9 582 897 212 75 1.3 -
448130 Children’s & infants’ clothing stores ............ 7 9 582 897 212 75 13 -
44814 Family clothing stores .........cooviiiiiinn, 25 65 982 6 188 1 463 585 1.0 4
448140 Family clothing stores ...........oooviiiant, 25 65 982 6 188 1 463 585 1.0 4
44819 Other clothing stores .............ooiiiiiiae, 17 11 616 2 342 559 133 10.6 2.6
448190 Other clothing stores .. 17 11 616 2 342 559 133 10.6 2.6
4482 Shoe stores .....o.vveuiiiiiiiiiiiiiiiiiiiiiin., 61 36 087 3 890 942 361 3 1.8
44821 Shoe stores ... 61 36 087 3 890 942 361 3 1.8
448210 Shoe stores ........ 61 36 087 3 890 942 361 .3 1.8
4482101 Men’s shoe stores .... 4 D D D a D D
4482103 Children’s & juveniles’ sho 2 D D D a D D
4482104 Family shoe stores............... . 37 18 939 2 177 533 211 - 25
4482105 Athletic footwear stores..........covviuiinann 9 9 913 824 189 82 - -
4483 Jewelry, luggage, & leather goods stores ........... 51 28 909 4 455 1 088 453 10.9 4.5
44831 Jewelry stores .. e 49 D D D e D D
448310 Jewelry store: 49 D D D e D D
See footnotes at end of table.
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Table 2. Summary Statistics for Metropolitan Areas: 1997 —Con.
[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text. For explanation of terms, see Appendix A. For definitions of metropolitan areas (CMSAs,
MSAs, and PMSAs), see Appendix E]
Paid employees Percent of sales—
NAICS . . . for pay period
code Geographic area and kind of business First-quarter P ir{c‘l)uding From
Establishments Sales Annual payroll payroll March 12 | administrative
(number) ($1,000) , ($1,000) (number) records! | Estimated?
AUGUSTA-AIKEN, GA-SC MSA—Con.

44-45 Retail trade—Con.
451 Sporting goods, hobby, book, & music stores .......... 112 69 531 7 686 1 698 621 7.0 6.0
4511 Sporting goods, hobby, & musical instrument stores . . 75 47 469 5 358 1139 395 9.3 5.8
45111 Sporting goods Stores ......oviiiiiiiiiiiiiiin. 42 23 629 2 736 559 182 12.5 9.3
451110 Sporting goods stores ........ ...l 42 23 629 2 736 559 182 125 9.3
4511101 General-line sporting goods stores 12 10 719 1073 244 69 9.6 10.8
45113 Sewing, needlework, & piece goods stores ........ 13 3 655 481 103 41 12.7 15.4
451130 Sewing, needlework, & piece goods stores ...... 13 3 655 481 103 41 12.7 15.4
45114 Musical instrument & supplies stores ............. 6 4 435 458 115 33 21.6 -
451140 Musical instrument & supplies stores ........... 6 4 435 458 115 33 21.6 -
4512 Book, periodical, & music stores ................... 37 22 062 2 328 559 226 1.9 6.3
45121 Book stores & news dealers .. 24 15 300 1736 393 153 1.9 8.3
451211 Book stores ............ 20 D D D c D D
4512111 Book stores, general .. 16 12 148 1292 296 107 24 10.5
4512112 Specialty book stores. . . 3 D D D b D D
451212 News dealers & newsstands .................. 4 D D D b D D
452 General merchandise stores ...............cooouiuen. 75 615 484 59 545 14 545 4 840 2 6
4521 Department stores (incl leased depts) ## ... 19 354 909 N N N - -
45211 Department stores (incl leased depts) ## . 19 354 909 N N N -
4521 Department stores (excl leased depts) .............. 19 349 081 37 423 9 361 2 874 - -
45211 Department stores (excl leased depts) . . 19 349 081 37 423 9 361 2 874 - -
452110 Department stores (excl leased depts) 19 349 081 37 423 9 361 2 874 - -
4521101 Conventional department stores (excl

o L= ) 1 5 D D D f D D
4521102 Discount or mass merchandising dept stores

(exclleased depts) . ovvevneinnenniinennnns 10 166 692 14 875 3 595 1 281 - -
4521103 National chain department stores (excl leased

depts) ceuiiiiiii e 4 D D D f D D
4529 Other general merchandise stores ................. 56 266 403 22 122 5 184 1 966 5 1.5
45299 All other general merchandise stores .. . 52 D D D f D D
452990 All other general merchandise stores . cen 52 D D D f D D
4529901 Variety stores .....ooeviiiniiiiiiiiininnen. 37 D D D e D D
4529903 Miscellaneous general merchandise stores. ... 14 D D D b D D
453 Miscellaneous store retailers ... 211 199 852 18 217 4 128 1 203 35.3 55
4532 Office supplies, stationery, & gift stores ............. 49 37 774 3 972 947 385 7.2 5.3
45321 Office supplies & stationery stores ..... 10 22 821 1 903 454 133 5 71
453210 Office supplies & stationery stores . 10 22 821 1 903 454 133 5 71
4532101 Stationery stores .............. cee 3 D D D a D D
4532102 Office supplies stores ........cocvvuiineinen. 7 D D D c D D
45322 Gift, novelty, & souvenirstores .................. 39 14 953 2 069 493 252 17.3 2.4
453220 Gift, novelty, & souvenir stores ................ 39 14 953 2 069 493 252 17.3 2.4
4533 Used merchandise stores ..........coovvuviniinann. 33 5 320 925 210 118 20.4 13.2
45331 Used merchandise stores . . 33 5 320 925 210 118 20.4 13.2
453310 Used merchandise stores 33 5 320 925 210 118 20.4 13.2
4539 Other miscellaneous store retailers................. 89 149 846 12 004 2 655 562 42.8 5.1
45391 Pet & pet supplies stores ..... 11 6 897 926 218 71 3 -
453910 Pet & pet supplies stores 11 6 897 926 218 71 3 -
45392 Artdealers . .....vvneniiniiiiiiiiiiiiiiiiiea 6 1 094 199 50 21 19.3 -
453920 Artdealers.....oovviiiiiiniiiiiiiiiniiiinens 6 1 094 199 50 21 19.3 -
45393 Manufactured (mobile) home dealers ............. 32 127 161 8 943 1977 314 47.9 3.8
453930 Manufactured (mobile) home dealers............ 32 127 161 8 943 1977 314 47.9 3.8
45399 All other miscellaneous store retailers ............ 40 14 694 1 936 410 156 21.2 18.5
454 Nonstoreretailers..........cooviiiiiiiiiiiiiines 56 43 469 8 359 2 004 491 6.5 3.5
4542 Vending machine operators .........c.ccvevininnnn 8 14 697 3 382 792 209 2 4.2
45421 Vending machine operators . 8 14 697 3 382 792 209 2 4.2
454210 Vending machine operators . 8 14 697 3 382 792 209 2 4.2
4543 Direct selling establishments ...................... 38 22 559 3 624 941 206 9.7 4.0
454312 Liquefied petroleum gas (bottled gas) dealers ... 14 D D D b D D
454319 Otherfueldealers.............cooviiiiiint. 1 D D D a D D
45439 Other direct selling establishments . .. 23 12 022 1 769 435 136 18.1 3.7
454390 Other direct selling establishments ............. 23 12 022 1769 435 136 18.1 3.7

See footnotes at end of table.
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Table 2. Summary Statistics for Metropolitan Areas:

[Includes only establishments with payroll. For meaning of abbreviations and symbols, see introductory text.
MSAs, and PMSAs), see Appendix E]

1997 —Con.

For explanation of terms, see Appendix A. For definitions of metropolitan areas (CMSAs,

Paid employees

Percent of sales—

NAICS . . . for pay period
code Geographic area and kind of business First-quarter P ir{c‘l)uding From
Establishments Sales Annual payroll payroll March 12 | administrative
(number) ($1,000) , ($1,000) (number) records! | Estimated?
CHATTANOOGA, TN-GA MSA
44-45 Retailtrade...............cooviiiiinin, 2 048 4 194 592 404 710 94 926 25 869 7.6 1.3
441 Motor vehicle & parts dealers..........ocovivuiuin.n 237 1 047 677 85 129 20 117 3 222 16.1 4.7
4411 Automobile dealers ...........cooiiiiiiiiiiii 101 856 253 58 769 14 278 2 141 17.9 4.8
44111 New car dealers .... 43 780 449 53 702 13 155 1925 17.4 4.7
441110 Newcardealers ........ooovviiiiiiniinnnnn. 43 780 449 53 702 13 155 1925 17.4 4.7
44112 Usedcardealers .......coovvuvenininnennnnenes 58 75 804 5 067 1123 216 23.1 6.0
441120 Usedcardealers ........ooovvvinvnnininnenes 58 75 804 5 067 1123 216 23.1 6.0
4412 Other motor vehicle dealers ....................... 22 58 681 5 225 893 146 12.3 2.9
44121 Recreational vehicle dealers . 3 D D D b D D
441210 Recreational vehicle dealers 3 D D D b D D
44122 Motorcycle, boat, & other motor vehicle dealers.. .. 19 D D D c D D
441221 Motorcycle dealers.......coovvieiiiinennnnnn, 4 10 268 1283 167 31 34.5 -
441222 Boatdealers .............. 13 33 710 2 802 483 77 9.3 5.0
441229 All other motor vehicle dealers. .. 2 D D D a D D
4413 Automotive parts, accessories, & tire stores . 114 132 743 21 135 4 946 935 6.2 4.7
44131 Automotive parts & accessories stores ... . 80 73 002 11 319 2 733 581 6.6 2.6
441310 Automotive parts & accessories stores ......... 80 73 002 11 319 2 733 581 6.6 2.6
44132 Tiredealers ...o.ovveiiiiiiiiiiiiiiiiiininnna 34 59 741 9 816 2213 354 5.8 7.3
441320 Tiredealers ....oovviiiiiiiiiiiiiiiiiiiinines 34 59 741 9 816 2 213 354 5.8 7.3
442 Furniture & home furnishings stores .................. 93 99 871 13 248 3195 719 9.5 15.2
4421 Furniture stores ........ovvviiiiiiiiiiiiiiiinins 47 69 566 10 056 2 458 497 9.0 15.8
44211 Furniture stores .... 47 69 566 10 056 2 458 497 9.0 15.8
442110 Furniture stores 47 69 566 10 056 2 458 497 9.0 15.8
4422 Home furnishings stores ........coovvviviiiiiinann, 46 30 305 3192 737 222 10.5 14.0
44221 Floor covering stores ... .. 16 15 810 1 535 375 76 - 22.2
442210 Floor covering stores .....ooovvivniiniinennnns 16 15 810 1 535 375 76 - 22.2
44229 Other home furnishings stores................... 30 14 495 1 657 362 146 22.0 5.1
442299 All other home furnishings stores .............. 27 13 454 1 499 327 134 15.9 5.5
443 Electronics & appliance stores........oovvviueiennnn. 73 81 595 10 132 2 199 487 9.1 3.6
4431 Electronics & appliance stores..........covvuuvinns 73 81 595 10 132 2 199 487 9.1 3.6
44311 Appliance, television, & other electronics stores.... 48 61 884 7 009 1 585 358 8.2 1.5
443111 Household appliance stores ..........oovvnnnn. 25 18 350 2 544 666 115 16.0 4.9
443112 Radio, television, & other electronics stores ..... 23 43 534 4 465 919 243 5.0 A
44312 Computer & software stores.........c.oevueenenn. 17 D D D b D D
443120 Computer & software stores . 17 D D D b D D
44313 Camera & photographic supplies stores. 8 D D D b D D
443130 Camera & photographic supplies stores. 8 D D D b D D
444 Building material & garden equipment & supplies
dealers .....o.vuiniiiiiiiii e 173 413 367 46 026 10 685 2 259 34 1.2
4441 Building material & supplies dealers . . 144 393 486 42 971 10 108 2 035 35 1.2
44411 Homecenters .........covvvnnen. 14 149 439 14 078 3 431 854 - 2
444110 Homecenters ...oovvviiiiiiiiiiiiiinnnnnnnns 14 149 439 14 078 3 431 854 - 2
44412 Paint & wallpaperstores ........covviiiiiiinnen. 18 14 205 1 993 453 85 - -
444120 Paint & wallpaperstores ........ccovvueiiinnn. 18 14 205 1 993 453 85 - -
44413 Hardware stores .........covviiiiiiiininininn, 26 24 964 4 772 1 065 282 19.4 7
444130 Hardware stores ..........covvviiiiinininanen. 26 24 964 4 772 1 065 282 19.4 7
44419 Other building material dealers .................. 86 204 878 22 128 5 159 814 4.3 2.0
