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The Economic Impact of the Cultural Industry
on the State of South Carolina

Introduction

ultural activities are an important component of aregion’s quality of life. They provide an outlet

for artistic expression and add to personal fulfillment. The arts also add to regional development

in many ways. The arts are asignificant force in the economy, with complex linkages through-
out. Just asthereisatourism or textile industry, there is a cultural industry. It contributes to the economy
in waysthat can be measured. Broadly speaking, the cultural industry spends money on various kinds of
inputs and produces the cultural goods or services. An analysis of this chain of economic activity reveas
the breadth of the economic linkages centered on the cultural industry. This report documents the impact
of cultural activities on South Carolina. In both 2000 and 2001, the artsin South Carolina, on average,
directly and indirectly supported about $700 million in wages and salaries annually, 30,000 jobs, and $1.9
billion in economic output.

In some cases, it is possible to go beyond an analysis of the level of economic activity that is supported by
the arts and look at how much economic activity isactually created by specific cultural activities. In
particular, the Spoleto USA and Piccolo Spoleto festivals attract a substantial amount of spending from
peopl e outside South Carolina. This new money flowing into the state can be said to create additional
earnings, jobs, and output for South Carolina,

and in this case, for Charleston in particul ar.

The cultural industry encompasses three major Figure 1. The Cultural Industry
activities, each examined in thisreport. This

cultural industry triad isdepicted in Figure 1.
Heritage and culture form one side of the
triad. Included in this group are museums,
historical sitesand parks, libraries, and K-12
arts education in South Carolina schools.
Another side of the triad is performance and
exhibition activities. Performers and perform-




ing groups, galleries, and filmmaking are part of this point of thetriad. Thefinal side of thetriad isthe
individual artist. Theindividual artist ranges from acraftsperson using his’her art only for personal
satisfaction to the artist performing in an international arena. Businesses surround the triad, providing
services and selling goods to meet the needs of each component.

The next section provides a discussion of the economic impact results broken down by various segments
of the cultural industry in South Carolina. Then, the report turns to a closer examination of the Spoleto
USA and Piccolo Spoleto festivals focusing on the impact of non-South-Carolina-resident expenditures
and with an updated estimate of the year 2002 impacts. An overview of the impact analysis methodol ogy
isprovided in thelast section, followed by concluding remarks. An extensive analysis of the surveys used
todicitinformationisavailablein the appendices.

Cultural Industry Impacts

he importance of the arts as an economic force is supported by the magnitude of itsimpacts on
wages and salaries, jobs, and economic output in South Carolina. An extensive survey and
economic analysisuncovered some surprising results.

Overall, the state’s cultural industry supports about $700 million in labor earnings, 30,000 jobs, and $1.9
billion in output. It can be difficult to appreciate the size of these numbers, unlessthey are put in relative
terms. The earningsimpact amounts to 1.3 percent of total earnings statewide, while the employment
impact represents 1.6 percent of total nonfarm employment. That is, of every $100 of wages and salaries
earned in South Carolina, $1.30 can be linked to the cultural industry. Of every 100 jobsin the state, 1.6
aredirectly or indirectly linked to the arts.

Magjor arts-related festivals draw visitors and garner media attention for regions. The annual Spoleto
Festival USA and Piccolo Spoleto in Charleston, South Carolina, rank among the most visible aspects of
the cultural industry in the state. Spoleto USA was founded in 1977 as the American counterpart to the
Festival dei Due Mondi—Festival of Two Worlds—in Spoleto, Italy. It isamix of dance, theater, opera,
music, and the visual arts. Piccolo Spoleto, launched in 1979 by the City of Charleston’s Office of Cul-
tural Affairs, isamodestly priced complement to the parent Spoleto Festival and provides avenue for
excellent local and regional artists.

An estimated 153,500 visitors attended the two festivals in 2000. These attendees spent atotal of $43.1
million in the Charleston area. The largest expenditures were on lodging, food, and beverages. In addition
to the visitor spending, the festivals themsel ves spent an additional $3.8 million in South Carolinaon
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salaries, marketing, and other expenses. As

shown in Figure 2, this spending of $46.9 Figure 2. Economic Impact of

million supported atotal of $29.2 millionin Spoleto USA and Piccolo Spoleto*
labor earnings, the equivalent of 1,628 full-
timejobs, and $67.8 millionin economic $80 $67.8 1628 | 1000
$70 €
OUtpUt. $60 | 1 1400
©  $50 - $46.9 —+ 1200
é $40 1 $29.2 1 ;ggo
Over time, these festivals have emerged as an = T oo
indispensible part of the state’s cultural iden- "] 720
tity. Besides promoting the arts in South Direct Earnings  Output  Jobs

*Direct, Earnings, and Output plotted on left axis; Jobs plotted on right axis.

Carolina, they attract visitors from across the
country and the world. For the two festivals
combined, 37.9 percent of attendeeslive outside South Carolina, while 53 percent live outside of
Charleston. These are the average percentages for both festivals—the Spoleto USA festival attracts a
greater percentage of nonresidents than does Piccolo Spoleto.

Not surprisingly, nonresidents spend more, on average, than either Charleston or South Carolinaresi-
dents. For example, South Carolina residents spent an average of $16.72 per day on lodging while non-
residents spent $138.12 per day on accommodations. Because of these patterns, 61 percent of visitor
spending comes from non-South Carolinaresidents. Meanwhile, 72.4 percent of spending comesfrom
people living outside Charleston. Therefore, the Charleston areain particular receives atremendous
economic boost from thisinflow of new money to the city. Thisimpact is explored further in the next
section.

The Charleston area a so receives a significant economic boost because of the annual Southeastern
Wildlife Exposition held there each February. Since attracting 5,000 visitorsto the first show in 1983, the
festival has grown to reach an attendance of more than 40,000. More than 37 percent of visitorstravel to
Charleston from outside South Carolina, another 34 percent is drawn from elsewhere in South Carolina.
Spending by visitorstotaled $36.4 million, while the Southeastern Wildlife Exposition itself spent an
additional $1.8 million on various expenses. Thelargest categories of spending by visitorsincludelodging
and food and beverage, though by far amajority of spending by visitors to the Southeastern Wildlife
Exposition goes to purchase artwork.

When the full amount spent on artwork isincluded in the economic impact, the overall output impact of
the festival isin excess of $50 million. Nevertheless, a substantial portion of this money spent on artwork
does not stay in South Carolina. Rather, it goes home with the artists that come from across the South-
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east. The impact on the South Carolina

economy is, therefore, smaller. Starting with Figure 3. Economic Impact of the

adjusted total in-state spending of $19.8 Southeastern Wildlife Expo in SC*
million, the Expo supported atotal of $12.8
millioninlabor earnings, 670 jobs, and $32.1 $35 $32-1 po
million in economic output, asseen in zzs ] s 1 600
Figure 3. g 2] cioe 1 200
= b 4 300
$10 -+ 200
Other festivals across the state (excluding > T
Spoleto USA’ P|CCOIO Spol eto’ and the Direct Earnings  Output Jobs

*Direct, Earnings, and Output plotted on left axis; Jobs plotted on right axis.

Southeastern Wildlife Exposition) spent a
total of $40 million in South Carolina. The
largest expenditures were for personnel,
materialsand supplies, and marketing.
Figure 4 reveals that this spending supports a Figure 4. Economic Impact of

. . .
total of $27.7 million in labor earnings, 1,044 Festivals in South Carolina

|
jobs, and $105.4 million in output.

$120 ST054— o 1200
$100 - -+ 1000
South Carolina artists spent atotal of $35.8 o $801 T80
- . . . S $60 - + 600
million on supplies and servicesin the state. SR 5277 1 400
Among the expenditure categories are materi- $20 . + 200
: . $0 0

alsand &Jpplles’ perwnnd expendltures’ Direct Earnings Output Jobs

marketi ng, travel , and property expenses. *Festivals exclude Spoleto, Piccolo Spoleto, and the Southeastern Wildlife Expo.

Direct, Earnings, and Output plotted on left axis; Jobs plotted on right axis.

Through the economic multiplier effects, the
artists' activities supported atotal of $23
million in earnings, 870 jobs, and $120.5

million of economic output. Recall, aswith all Figure 5. Economic Impact of South
segments of the cultural industry, these total Carolina Artists*
impacts presented in Figure 5 encompassed
. $140 1000
impacts spread across many sectors of the $120 | $1205  g70
-+ 800
state’s economy, reaching well beyond the , S0 o
S $80 o T
cultural industry itself. S oo 1 400
= $35.8
$40 1 $23.0
$20 T 200
Using data provided by the South Carolina $0 : ] : : 0
Direct Earnings Output Jobs

School Districts, it is estimated that atotal of
$75 million is spent on arts education for
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kindergartners through 12" gradersin public

schools. Asshown in Figure 6, this expendi- Figure 6. Economic Impact of Arts

ture by the schools, primarily in the form of Education in South Carolina*

salaries, supports atotal of $98.4 millionin

earnings, 3,712 jobs, and $194.3 millionin $250 4000

$194.3 B.712 T 3500

OUtpUt. $200 - : 1 3000
2 $150 - 4 2500
g $98.4 -+ 2000

. . Z $100 4 $75.0 €
To form a complete picture of the arts’ im- " T
50
pact, numerous types of cultural organizations . T
wereidentified and surveyed. Theseinclude Direct Eamings Output  Jobs

*Direct, Earnings, and Output plotted on left axis; Jobs plotted on right axis.

local arts councils, historical sitesand associa
tions, libraries, museums, parks, and other
organizations. These groups had total expen-
ditures of $159.9 millionin South Carolina.
The largest expenditures of these organiza- Figure 7. Economic Impact of
tionswere generaly for personnel, materials Cultural Organizations in SC*
and supplies, property expenses, and other

$450 6000
operating expenses. Figure 7 indicates that the e ] Lipad (51638 - so00
operations of these organizations supported a a ] T 4000
total of $149 millionin earnings, 5,639 jobs, S 5200 | $159.9 5149.0 J

$150 ~ -+ 2000
and $424.9 million in economic output. S ] . 1 1000

$0 0
Direct Earnings Output Jobs
The burgeoning motion pictureindustry in *Direct, Earnings, and Output plotted on left axis; Jobs plotted on right axis
South Carolina spent atotal of $49.1 million
in the state. A majority of these expenditures
represent new money to the state (that is,
money spent by nonresidents). Thefilm Figure 8. Economic Impact of the
industry istherefore an “export” base industry, Film Industry in South Carolina*
providing an injection of new businessinto the
state's economy. Overall, asseenin Figure 8, o T oo
. . $74. 1,491
these direct expenditures support atotal of , 0 se0n e T
$29.5 millioninwagesand saaries, 1,491 S sa0 $29.5 T 800

$30 -+ 600
jobs, and $74.5 million in output. ey l 1 400

$10 -+ 200

$0 0
Direct Earnings Output Jobs

A separate survey was sent to elicit informa-
tion from the for-profit segment of the cultural
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industry. Among these businesses are art galleries, craft suppliers, dance instructors, and photographers.
Estimates of full-time employment at these businesses were used to model the total economic impacts.
The survey resultsindicate that atotal of 9,126 jobs are directly linked to the for-profit cultural firms. For
al other segments of the cultural industry, the

estimated impacts begin with atotal for direct

expenditures. For the for-profit organizations, Figure9.-Economic Impact of the

“For-Profit” Organizations Serving

the impact model beginswith the estimate of the Cultural Industry in SC*
employment. Generally, these organizetionsfit | GG

neatly into astandard industry definition, $1,000 16,000
making this an acceptable approach for 2 z:g;’ 1 o126 30253 1168 %gggg
modeling this segment of the cultural industry. ; 6400 | H $329.9 T oo
Figure 9 shows that the amount of business $200 . T om0
activity at these firms corresponding with this s0 % » 0
level of employment resultsin total impacts of Jobe Fennes ot
$3299 ml | |i0n in eal’ni ngS, 14,963]0[)5, and *Earnings and Output plotted on left axis; Direct and Jobs plotted on right axis.

$925.5 million worth of economic output.

Spoleto USA and Piccolo Spoleto: Another Look

he wealth of information contained in the street surveys of attendees to the Charleston festivals

makes it possible to look at two additional issues on the impact of these festivals. First, detailed

information on the pattern of resident versus nonresident expenditures can be used to estimate
the impacts due only to the new money coming into the state and the Charleston region. Second, the
most recent surveys can be analyzed relative to previous surveys to calculate an impact estimate of the
2002 Spoleto USA and Piccolo Spoleto festivals.

Valid economic impact modeling can be performed in one of two ways. Thefirst approach could be called
an “economic linkage” approach that describes how some direct activity supports additional economic
activity through the full array of industry linkages that exist in an economy. Thiswas the approach used
to calcul ate the impacts discussed in the previous section. Thisis an acceptabl e approach to impact
analysis, aslong as the effects are interpreted correctly. For example, the 30,018 jobs reported earlier are
jobsthat are supported by activities of the cultural industry. That is, these are existing jobsin the state
that are related to the cultural industry through various inter-industry linkages. However, these are not
necessarily new jobs that were created by the artsin South Carolina.
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For an industry to truly provide a net addition to the economy, it must, to some degree, be an export-base
industry. This simply means that the industry produces agood or servicein the state that is purchased by
someone who is not aresident of the state. Therefore, new money is being brought into the state. Impact
analysisthat hinges on thiskind of export activity isalso called an “ economic base” analysis. Here, the
impacts represent the net addition to the existing economic base.

The Spoleto USA and Piccolo Spoleto festivals are excellent examples of export activities. The money
spent at these festivals by nonresidentsis atrue net addition to the South Carolina, and especially the
Charleston, economies. At the 2000 festivals, of the $43.1 million of total visitor spending, $26.3 million
was spent by people living outside South Carolina, while $31.2 million was spent by peopleresiding
outside Charleston. The earnings, jobs, and output impacts driven by these nonresident expenditures
represent impacts created by the festivals, as opposed to the earlier concept of impacts supported by the
festivals. If the Spoleto USA and Piccolo Spoleto festivals were to cease, the impacts created by the
festivalswould actually disappear from the economy.

The estimated net additions to the South

Carolinaand Charleston economies of the Figure 10. 2002 Spoleto USA and
recently held 2002 editions of thefestivalsare Piccolo Spoleto Festivals, Impacts
givenin Figure 10. Thefirst result to noteis of Nonresident Spending

that, as should be expected, itisthe Charles e —

ton region that primarily reaps the economic Zj: | $40.6 1,169 | izzz
benefits of the Spoleto USA and Piccolo oo | ) I T e
Spoleto festivals. For example, the earnings oo | $16.7 5192 1 o0
created by nonresident spending for the state 10 | [
amounted to $16.7 million, while earnings $0 ‘ ‘ 0

Earnings Output Jobs

created in the Charleston area totaled $19.2

million. How can the earningsimpact on

Charleston exceed that for the state as a

whole? The reason is the nonresident spending in the Charleston areaincludes spending by residents of,
for example, Columbia, South Carolina. Thus, a Columbiaresident spending money at the Spoleto USA
festival injects new money into the Charleston economy, but not into the state economy as awhole.

[ South Carolina [ Charleston

During 2002, atotal of 1,1,69 fulltime equivalent jobs are expected to have been created in Charleston
due solely to nonresident spending at the festivals. This amountsto roughly 0.5 percent of total employ-
ment in the Charleston metro area. Put another way, of every 200 jobsin the region, one will exist this
year exclusively because of the outside money brought in by the Spoleto USA and Piccolo Spoleto
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festivals.

The estimated impact on Charleston’s economic output for the 2002 editions of these festivalsis $46.4
million. This representsthe total value of all goods and services purchased in the Charleston region
stemming from the direct injection of visitor spending. Again, unlike the economic linkage analysis
presented earlier, this economic base analysis reveals what the economy standsto loseif thefestivals
were to leave the region. Thus, these impacts describe how much the festivals add to the economic base.

Estimating the Fconomic Impacts

his section explains how the total impact of the cultural industry is determined. First, the cultural

industry entailsavariety of direct impacts on the economy. For example, an artist may purchase

suppliesfrom alocal business. These expenditures by the artist increase the output of the sup-
plier, and hence of the economy. Similarly, visitorsto the Spoleto USA festival in Charleston will inject
spending into the local economy supporting, for example, activity at hotels and restaurants. A museum
will directly contribute to the economy by providing jobs and incometo its workers, and selling goods
and servicesto its patrons.

These various direct impacts are simply the beginning of the economic effects, however. The museum
worker will spend a portion of her earningsin the local economy. If she uses these earningsto build a
house, the local construction sector receives a boost. Suppliersto the construction sector will also see an
increase in activity, and so on. The total impact on the economy is greater than the initial direct impact.
For this reason, these additional effects are often called the multiplier effects. Thus, to estimate the total
impact of the cultural industry, there are two requirements. First, there must be areliable measure of the
direct effects associated with each different type of cultural activity. Second, there must be areliable
model used to estimate the full range of multiplier effects.

To uncover the direct impacts, a survey-based approach was used. For most of the cultural activities, a
survey was designed to elicit information on the pattern of expenditures. This approach was used for
artists, festivals (other than Spoleto USA, Piccolo Spoleto, and the Southeastern Wildlife Exposition),
and cultural organizationsincluding libraries, museums, arts councils, parks, and historical sitesand
associations. A separate survey was used to estimate visitor expenditures at the Spoleto USA and Piccolo
Spoleto festival s and the Southeastern Wildlife Exposition. Another survey was used to estimate full-time
employment at avariety of for-profit cultural industry businesses, such as galleries and music or dance
studios. Finaly, information on the size of the motion picture industry and arts education was cal cul ated
from data provided by state and local governments. The surveys were conducted throughout 2000 and
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2001. The impact results given previously therefore represent the impact during that time. Survey results
are given in the appendix to thisreport.

The appropriate estimates of the direct im-
pacts were then used in conjunction with a
detailed model of the South Carolina economy

to arrive at the total impact figures. This Figure 11. Economic Impact

, : Definitions
model of the SIELE'S econoMmy ISKNOWN 85 8N |
input-output model. The model quantitatively Direct Impact. These are cultural industry
describesthe complex rel ationships between g’c(gﬁgg;f,“r es that are injected into the state’s
different industriesin the state. That is, the Indirect Impact. These are the ripple effects on
input-output model can be used to determine other industries based on impact analysis.
_ . . Induced Impact. These are impacts of
the extent to which aspecific industry utilizes household expenditures from wages and
. . . . salaries.
the output of various other industries as inputs
) _ Total Impact. This sums the direct, indirect,
to production (Figure 11). and induced impacts.

For example, consider the direct impact of

food and beverage expenditures made by visitorsto any of the state’'sfestivals. Thisdirect activity at a
restaurant will require the restaurant to make various kinds of input purchases, such asfood. The
restaurant’s demand for food will then affect activity at the food supplier, so the wholesale trade sector
would see aboost in business activity. Thistype of impact—the ripple effect caused by input purchases by
afirm—constitutes the indirect economic impacts.

However, thereis still more to total impact than the rel ationship between afirm in one industry and the
suppliesit purchases from other firms. In the above example, aportion of the labor earnings of the restau-
rant employees, and the supplier’s employees, will be attributable to the direct impact of the visitor
spending. Asthese earnings are spent they begin to circulate throughout the economy, resulting in an-
other round of economic impacts, the induced impacts.

Therefore, the total economic impact of the direct spending at the restaurant includes the direct, indirect,
and induced impacts. The input-output model used to estimate all of these impactsis provided with the
software package IMPLAN. The IMPLAN modeling software iswidely used and offers an accepted
standard for economic impact analysis.



Providing the Competitive Edge

he economic impacts quantified here highlight the importance of the artsasavital economic

forcein South Carolina. The cultural industry in the state, especially festivalslike Spoleto

USA and Piccolo Spoleto, is certainly related to the state’s highly touted tourism industry. The
presence of cultural activitiesin South Carolina hel ps attract out-of-state visitors. As discussed above, it
is the new money brought into the state by these nonresident visitors that provides atrue net addition to
the state’s economy. However, the economic linkage analysis also reveal s the importance of the cultural
industry by demonstrating how much of the state's current economy is centered around the arts.

Of course, the full impact of the arts on the state of South Carolinareaches well beyond the measures
estimated here. First, adiverse cultural industry isvital to attracting retirees and new businessesto the
state. In terms of economic development, cultural amenities unquestionably play arolein businessloca
tion decisions. As states grow increasingly competitivein designing tax incentivesfor economic develop-
ment, a strong cultural industry can provide a state with the competitive edge it needs to stand out from
the crowd.

In the end, however, itisthe arts' contribution to the quality of life in South Carolinathat is perhapsthe
most important—though inherently immeasurable—impact. Indeed, the arts exist primarily because of the
numerous qualitative waysthey enrich our lives. Thefull range of positiveimpacts of the cultural industry
in South Carolina, measurable or not, justifies ongoing support of the arts.



Appendices to Report on Economtic Impact
of the Cultural mdustry

Reports in the following order

Cultural Ovganizations
Festivals
Spo[eto USA
Piccolo Spoleto
Southeastern Wildlife Excposition
Avtists
For-Profit Organizations



Report on the Survey) of Cultural Organizations

Introduction

Surveyswere mailed to avariety of cultural organizationsincluding museums, libraries, county or munici-
pal arts councils, historical sites and parks, music organizations, dance companies, and so forth. This
report focuses primarily on the average cultural organization to respond to the survey.

Profile

On average, cultural organizationsin South Carolina have existed 38 years, and their programs and
services have benefited 96,000 persons. Of these, only 14 percent are from outside South Carolina. More
than half are from the county in which the organization islocated, with the mgjority of these from the
local community. Cultural organizations break down their constituenciesinto school groups (24.7 percent
of admissions), handicapped (1.9 percent), senior citizens (26.0 percent), minorities (16.9 percent), and
other special constituencies (6.8 percent). Acrossall cultural organizations, 63 percent of their constitu-
entsreceive free admission or services.

Revenne/Income & Expenditures
Thefollowing table shows the total estimated revenue as well as expenditures by category for the typical
(average) cultural organization in South Carolina. The percentage of the total is shown in parentheses.

Revenue

amount of money brought in by admission SAles.........cccovveeeveni e $72,926 (8.9%)
amount of money brought in by contractual SErvice ........cocceeevviceeeeneneccee e $27,507 (3.4%)
amount of money brought in by investment and endowment income....................... $27,508 (3.4%)
amount of money brought in by salesof goods...........cccevvrieeeenieiieeeee e $55,721 (6.8%)
amount of money contributed by COrporations.............cccvovveeeerienieneeresese e $15,201 (1.9%)
amount of money contributed by foundations ..o $7,745 (0.9%)
amount of money contributed by thegovernment ... $534,636 (65.2%)
amount of money contributed from private gifts, contributions, donations............. $35,659 (4.3%)
amount of money raised by fundraisers, galas, special events.........ccccceecvvveeeennee. $12,667 (1.5%)
amount Of OthEr INCOME..........cciieieeee e $30,327 (3.7%)
total amount Of FEVENUE/INCOME .........cceiuieieieeeecee ettt ene s $819,896 (100%)
Expenditure in south Carolina

total expenditure on administrative personnel ............cccooeveveneerene e seseecene $350,939 (51.1%)
total expenditure on artistic PErsonNEl ...........cccooiieeeieie e $21,071 (3.1%)
total expenditure on technical/production PersonnEl ............cccocveeeinenesnieseneeenne. $7,620 (1.1%)
total expenditure on artistic feesand SErVICES .........eeoeiiieeieerere e $21,444 (3.1%)
total expenditure on other professionan! SErVICES........coovrvveeerereseee e $9,056 (1.3%)
total expenditure 0N SPaCE reNtal ..........ccoeoeierieiere e $3,654 (0.5%)

total traVvel EXPENSES ......cvvieeeeeeee el ettt enens $3,013 (0.4%)
Cultural Or!anizations, 1



total expenditure ONMarketing ...........ccceev v ieeeeres e $20,870 (3.0%)

total expenditure on materialsand SUPPLIES ......covevvveeeeiere i, $65,486 (9.5%)
total fTUNA raiSING EXPENSE .....oveueeieciecieieeeee ettt ae b aenneneas $8,853 (1.3%)
total amount Spent oN debE INTEIESt ..........cccveiieiiececee e $2,923 (0.4%)
total amount SPENt ONULHITIES ........cuevveeeieecec e e $20,728 (3.0%)
total expenditure ontelephoNEbillS.........c.covviiecie e $4,650 (0.7%)
total amount spent 0N any Other EXPENSE........cccvivveerereceee e $78,512 (11.4%)
total amount spent on the acquisition of all kinds of cultural works....................... $24,422 (3.6%)
total amount Spent 0N Property EXPENSES .......ccvveeerrerieieere e sreeeesiesreereesesre e eeenes $44,025 (6.4%)
total EXPENAITUIES ......c.eeeeceeciecteeeee e $687,265(100%)

Not surprisingly, the mgority of income/revenue for librariesisfrom government support. For expendi-
tures, administrative personnel constitute half percent of total expenditures. Materials and supplies
comprise more than 10 percent of the total. Note these are expenditures in South Carolina. About 11
percent more expenditures were made outside the State.

Other Information
Each cultural organization employs, on average,
13 fulltime equivaents and has 90 volunteers

Rank of Activities in Terms of
Importance to Cultural Orgs.

donating 9,051 hoursin the most recent year of Children’s Workshops/Lectures 1
operations. Each cultural organization also em- Exhibitions 2
ploys an average of 44 professional artists and Adult Workshops/Lectures 3
serves 39 professiona artists. In terms of contribu- Performances 4
tors, the average cultural organization had 145 Service to Other Organizations 5
individual contributors, 26 business/corporate Service to Artists 6
contributors, and 5,800 subscribers/members. Collecting/Collections /
Advocacy 8

.. Research 9

Cultural Organization personnel were asked to Avarding Grants 0

rank ten activitiesin terms of their importance to
thelibrary. Asseen, children’sworkshopsand
lectures rank as most important across all cultural organizations (figure above), followed closely by
exhibitions. Awarding Grants and Research are ranked as least important.

Cultural organizations were also asked to assess

office aswell as performance or exhibition or Adequacy of Office and PES* Space
service (PES) space. Thetypical organization for Cultural Organizations
reports 1,670 square feet of office space and

7,690 square feet of PES space. About two-thirds

Somewhat

report ownership of office space, and slightly Satisfactory |
more than half report ownership of PES space.
Thirteen percent share office space, and 35 per-
cent share PES space. Using ascale of “very
satisfactory to “very unsatisfactory”, cultural

organizations rated the adequacy of office and Somemwhat]

PES space. Asseen inthefigureto theright, both ~ Unsetisector Office PES
PES space and office space are viewed as some- *Performance or Exhibition or Service
what satisfactory.

Cultural Or!anizations, 2



Report on the Surveg of Festivals

Introduction

uth Carolinais host to about 400 festivals annually. These range from the Salley Chitlin’® Strut to
S;e Flopeye Fish Festival and World Grits Festival. And, of course, there's Spoleto, Piccolo

ol eto, and the Southeast Wildlife Expo. Almost any town of any sizein South Carolinahostsa

festival. Surveyswere sent to festival organizersto elicit their attitude and opinionsin addition to devel -
oping the economic impact of the cultural industry. This part of the full report details the results of the
survey, but excludes the results for Spoleto, Piccolo Spoleto, and the Southeast Wildlife Expo. These
festivals are covered in other sections of the full report.

Profile

SC festivals have been in operation an average of 19 years. Ten percent of respondents report having
been in operation less than five years, and 10 percent report operating for more than 40 years. A third of
thefestivals are day-long events, and one-fourth run for two days. Festivals are routinely managed by a
board, the city in which they operate, or a specific group established for planning and conducting the
festival. Half of the festivals report no admission fee, and 90 percent report that parking isfree. Public
parks or recreation areasis commonly the location for a quarter of the festivals, with privately-owned
oroperty isthe location for 20 percent.

FPurpose of the Festival

Festival organizers were asked to rank seven
potential purposesfor the festival in terms of Rank of Possible Purposes for
itsimportance. Asseen inthefigureonthe Festival

right, the primary purposeisto enhance

| . . Raise revenue for civic projects 5
Communlty Spi rt. Least Important among Provide recreational opportunities 3
these potential purposesis the use of the e e 1
festival to generate retail trafficin the local Generate retail traffic in local community 7
community. Educational 4

Increase tourism to community 2
All of thefestivals had been held in 2000 or Foster the arts 6

2001. About 60 percent were last held in
2001. On average (for all festivals), 20,000
peopl e attended the most recent festival. Of
course, this ranges from the 20 percent of
respondents who report fewer than 1,000

Festivals, 1



attending to 5 percent who report 125,000 or more attending. Respondents were asked to estimate the
percentage of festival attendees who came from outside South Carolina, from South Carolina, from the
county where the festival was held, and from the city/or town that the festival is associated with. The
results of this question are:

18% Outside South Carolina
80% South Carolina

61% County

44%  City/Town

Revenue/Income & Expenditures
The following table showsthe total estimated revenue as well as expenditures by category for all festivals
in South Carolina. The percentage of the total is shown in parentheses.

Revenue

amount of money brought in by admission sales..........cccccevvviveevecie e, $4,966,083 (9.8%)
amount of money brought in by contractual SErvice ........c.cccvvvveececiecv e, $3,889,226 (7.7%)
amount of money brought in by investment and endowment income.................. $1,493,355 (2.9%)
amount of money brought in by sales of goods...........ccceevvviiecevececieces $15,426,631 (30.4%)
amount of money contributed by COrporations.............cceccevvveeveeveseseesiennens $20,172,454 (39.7%)
amount of money contributed by foundations ..............ccoceevevie e $13,320 (<0.1%)
amount of money contributed by thegovernment ..o cecceeceeennn, $3,877,146 (7.6%)
amount of money contributed from private gifts, contributions, donations........... $174,162 (0.3%)
amount of money raised by fundraisers, galas, special events...........cccocvvvevenene. $40,759 (<0.1%)
amount Of OthEr INCOME...........c.eieieiee e e $726,999 (1.4%)
total amouNnt Of FEVENUE/INCOIME ......coiieeeeieieeeee et r et e e et e e st e e s e e s eneees $50,780,135 (100%)
Expenditure

total expenditure on administrative personnel ..........cccceceeveveveveeceecese e, $9,677,627 (19.2%)
total expenditure on artistic PErsONNEl ........cccccvvieeeviii e $691,626 (1.4%)
total expenditure ontechnical/production personnel ...........cccceeevevesieseseeeenns $1,301,884 (2.6%)
total expenditure on artistic feesand SErVICES .......coevvieeceeve v, $7,485,633 (14.8%)
total expenditure on other professionan! SErVICES.........ocevvveveecece v s $2,756,760 (5.5%)
total expenditure on SPace rental ............ceceveiieeie e $859,576 (1.7%)
tOtal traVEl EXPENSES ......c.ocviciiecece et ns $653,352 (1.3%)
total expenditure ONMarketing .........ccocvvveeeii e $6,242,552 (12.4%)
total expenditure on materials and SUPPIIES .....vocvveeevieiiiciere e $6,100,444 (12.1%)
total fUNd raiSING EXPENSE .....oveeieviciecieee et $2,570,347 (5.1%)
total amount Spent onN debt INTErESt ..........ccoveeeiieceee e $666 (<0.1%)
total amount SPENt ONULHITIES .......ccuveveeeceeecece e $1,602,426 (3.2%)
total expenditure ontelephonebills...........ccooviiiiiiece e $277,609 (0.6%)
total amount spent on any Other EXPENSE........ccvveeere e $4,830,765 (9.6%)
total amount spent on the acquisition of all kinds of cultural works....................... $63,270 (0.1%)
total amount spent 0N Property EXPENSES .......ccvveeereerreeeere e eeeseesreseesee e sneens $5,342,940 (10.6%)
total EXPENAITUIES ...t $50,457,476 (100%)

Festivals, 2



From thisinformation it is clear that festivals receive most from corporations and sales of goods. In
contrast, the greatest amounts spent are for administrative personnel and artistic fees and services. Ex-
penditures on materials and supplies comprise more than 10 percent, as do expenditures for marketing.
Expenditures on debt interest are virtually nonexistent. Each festival employs 2.6 fulltime equivalents
(average among all festivals) and 25.6 professional artists. In addition, each festival has an average of 214

Rank of Promotional Media

Effectiveness

Newspaper

Radio

Television

Billboards

Brochures

Posters

Press Releases

W W NS (N|H

volunteers who contribute atotal of 14,272 hours
to assure that the festival operates asit should.
The respondents estimate an average of 17 pro-
fessional artistsactually receive servicesfromthe
fegtival.

Finally, respondents were asked to rank eight
promotional methods that may be used to publi-
cizethefestival interms of the effectiveness of the
promotional method. The figureto the left shows
the results of the ranking. In particular, respon-
dents rate newpapers, radio, and press releases
appear as most effective mediafor festivals.
Billboards and brochures are rated as least effec-
tive.

Festivals, 3
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Introduction

A statement of the economic impact of the cultural industry on South
Carolinawould be usel ess without including the impact of South Carolina's
major artsfestival—Spoleto Festival U.S.A. To thisend, interviewers
collected data during the 2000 Spoleto Festival U.S.A. in Charleston. The
following reports these results.

Methodology

The research team devel oped a data collection method to assure awide
diversity of respondentsin the sample group. Criteriafactored into the data
collection method were time of the day, day of the week, location, event
type, and ticket price, and event series. With Spoleto management permis-
sion, interviewers distributed a survey instrument and pencil to potential
respondents prior to the start of the event. Potential respondents were asked
to turnin both (survey and pencil) asthey exited the event arena. In addi-
tion, interviewers scanned audiencesto visually count males and females and
to approximate age and ethnic representation. Thisinformation was used to
verify that the responses received from each audience were reasonably
representative of that audience.

Survey datawere processed using standard verification procedures and
analyzed using SPSS,

Respondent Group
Across all Spoleto events, 1,198 respon-

dents completed and returned sUrveysto 7y ank it [Spoleto 24] near the top,
the research team. Of these, one-third  and give it several gold stars for
residein Charleston, and 16 percent success in the face of adversity.

. . . Robert Jones
than 3 percent reside in countries outside spojones/jonewrapo61s.htm
the United States. The remainder (49
percent) reside in states other than South Carolina (34 other states and the

D.C).

Sixty percent of respondents completing the survey are female. This propor-
tion remainsthe same acrossresidential locations; that is, female respon-



dents from Charleston are in the same proportion as femal e respondents from other placesin
South Carolina, other states, or outside the United States.

Almost al respondents describe their ethnic background as “white”. Two percent are African
American, and another 2 percent are Asian American. Other ethnicities represented are
Native American, Hispanic, and Pacific Islander, each at lessthan 1 percent of the total.
Looking at location of residence showsthat a greater proportion of African American
respondents are from Charleston, S.C.

The mean age of respondentsis 52 years; about 20 percent are 65 years old and older. Only
about 10 percent are 30 years old or younger (including 2 percent who are 18 years old and
younger). Generally, respondents from outside the United States are younger (mean 41
years) than respondents from Charleston (mean 49 years), other areas of South Carolina
(mean 53 years), and other states (mean 55 years).

The visual inspection encompassed audiences at performances of Chick Corea, the Colla
Marionettes, Les Grandes Ballets Canadiens, Iphigenie en Tauride, Susan Marshall and
Company, the Opening Ceremony, The Silver River, and the Westminster Choir. As ex-
pected, the concerts used awide variety of performing spaces. The North Charleston Per-
forming Arts Center, Albert Simmons Auditorium, Gailliard Auditorium, Dock Street
Theatre, Sottile Theatre, Four Corners of Law, Cathedral of St. Luke and St. Paul, and the
Garden Theatre. The visual inspections spanned the breadth of the Spoleto Festival from
May 26 through June 10, 2001.

The table below shows the numbers observed across all performances by broad ethnic
classfication.

Young % of
Seniors Adults Adults Teens Kids Total Total
White male 735 939 260 17 86 2,037 39.5
White female 867 1,398 409 70 118 2,862 55.6
African American male 5 44 9 2 1 61 1.2
African American female 16 72 14 2 0 104 2.0
Other ethnicity mae 3 14 10 0 3 30 0.6
Other ethnicity femae 5 16 17 2 17 57 1.1
Totals 1,631 2,483 719 93 225 5,151
Percentage of Total 317 48.2 14.0 18 4.4

Asisevident, the respondent group and the visual audience count are similar. In particular,
the count shows about 40 percent male as is the respondent group. Young adults, teens, and
kids compose 20 percent of the count and 10 percent of respondents. Similarly, Seniors
comprise one-third of the count and 20 percent of respondents.

‘W Results

Almost 3 percent of respondents report having attended Spoleto U.S.A. for al of its 25

years. Among all respondents, the mean number of years having attended Spoleto U.S.A. is
6.5. As may be expected, respondents from Charleston have attended the most years (mean
10), and respondents from outside the United States have attended the least years (mean 4).



Respondents from other areas in South Carolina have attended about one more year than
respondents from other states (mean 6 and 5, respectively).

In general, few respondents attend Spoleto U.S.A. alone—only 7 percent report asingle-
member party. The typical respondent party has 3 members. About 2 percent of respondents
report traveling in large groups, that is, more than 10 in the party. The smallest parties are
reported by respondents from Charleston—2.5 persons. Respondents from other states
report the largest parties—3.3 persons.

In response to a query about the length of the stay in Charleston to attend Spoleto U.S.A.
events, aimost 10 percent of respondents were somewhat ambiguous, reporting “alot”,
“many”, and “don’t know.” This suggests that respondents were staying as long asthey were
entertained. Among respondents who gave a specific number of days, 13 percent arein
Charleston for the day of the survey only. About 15 percent of respondents expect to stay 2
days. Another 20 percent will stay 3 days, while 17 percent more will stay 4 days. About 15
percent of respondents will stay between one and two weeks. The remainder (about 5
percent) will stay aimost 3 full weeks. The overall mean is 5 days attending Spoleto events.
Charleston respondents report an average of 7 days, respondents from outside South Caro-
linareport an average of 4 days; respondents in other South Carolina areas report an average
of 3 days.

Thetypical respondent attends five to six Spoleto U.S.A. events. One-fourth of respondents
attend two or fewer events, and only about 10 percent attend more than ten events. On
average, respondentswill attend about one event each day of their stay in Charleston: mean
number of eventsis 5.6 and mean number of daysis5.1. Respondents from Charleston and
other states attend 6 events (mean of 5.9 and 6.0, respectively) while respondents from other
areas in South Carolina and outside the United States attend 4 events (mean of 4.4 and 4.0,
respectively).

Of utmost importance in determining the economic impact is how much these visitors spend.

Respondents were asked to indicate their spending by category for their entire stay in
Charleston. The table below shows the mean dollars spent per person by category. The
largest expenditures are lodging, food and beverages, and Spoleto tickets.

% of
All Groups Total

Lodging $118.99 28.4
Food & Beverages $84.99 20.3
Crafts $12.66 3.0
Other Shopping $59.37 14.1
Parking & Local Transportation $9.07 2.2
Piccolo Tickets $16.28 3.9
Spoleto tickets $93.71 22.4
Other Expenses $24.07 5.7
Totals $417.09

Aswould be expected, these numbersdiffer significantly when residencelocationisconsid-
ered. Asthefollowing table shows, even the proportions of total expenditures differs by
residence location. Red, blue, and green figures represent the largest, second largest, and



third largest, respectively, proportion of total expenditures. Spoleto attendees from Charles-
ton spend the most on Spoleto tickets, then Food & Beverage, then Piccolo tickets. In
contrast, Lodging is the greatest expenditure for Spoleto attendees from other areasin
South Carolina. The second and third highest expenditures among these attendees are for
Spoleto tickets and Food & Beverage, respectively. Spoleto attendees from other states are
similar to those from other areas in South Carolinain that the top three expenditures are the
same, with Lodging leading the group. The second and third highest expenditures, however,
are flipped with Food and Beverage eking out the second position over Spoleto tickets.
Interestingly, the greatest expenditure among Spoleto attendees from outside the United
Statesis the Other category. There was no revealing information provided about this cat-
egory. Second highest for these attendees is Food and Beverage. The third highest category,
L odging, was unanticipated.

Charleston Only Other SC. Other Sate Outside U.S.
$ % $ % $ % $ %

Lodging $6.17 2.7 $120.09 33.0 $158.26 322
Food & Beverage $54.73 23.6 $98.57 20.1 $121.92 247
Crafts $1260 54 $7.38 20 $1398 28 $457 09
Other Shopping $.85 4.2 $56.04 154 $7850 16.0 $52.81 10.7
Parking/Local Transportation $5.26 2.3 $7.26 20 $11.24 23 $10.07 20
Piccolo Tickets $1240 34 $13.32 27 $13.19 27
Spoleto Tickets $104.14 448 $85.14 234 $76.09 154
Other Expenses $16.41 7.1 $10.88 3.0 $26.34 54 $131.04 26.6

Totals $232.34 $364.14 $490.87 $493.53
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Inrroduction

Though established afew years after the Spoleto Festival USA drew its
curtains (in 1979), Piccolo Spoleto has become almost inextricably entwined
with Spoleto Festival USA. Hence, interviewers elicited awealth of data
from Piccolo Spoleto visitors during 2000. The following reports the results
of the data collection.

Methodology

The research team devel oped a data collection method to assure awide
diversity of respondentsin the sample group. Criteriafactored into the data
collection method were time of the day, day of the week, location, event
type, and ticket price, and event series. With Piccolo Spoleto management
permission, interviewers distributed asurvey instrument and pencil to
potential respondents prior to the start of the event. Potential respondents
were asked to turn in both (survey and pencil) at the end of the event. In
addition, interviewers scanned audiencesto visually count malesand females
and to approximate age and ethnic representation. Thisinformation was
used to verify that the responses received from each audience were reason-
ably representative of that audience.

Report on the Survey of
olo Spoleto Visitors 2000
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Survey datawere processed using standard verification procedures and
analyzed using SPSS. A copy of the survey instrument isincluded at the end
of this section of the report.

=

Respondent Group

Across all Piccolo Spoleto events, 1,367 respondents completed and re-
turned surveysto the research team. Of these, 55 percent reside in Charles-
ton, and 15 percent reside el sewhere in South Carolina. Less than 2 percent
reside in countries outside the United States. The remainder (28 percent)
reside in states other than South Carolina (7 other states and at |east one
other country).

Sixty-five percent of respondents compl eting the survey are female. How-
ever, asmaller proportion of respondents from other statesisfemale (60
percent), and alarger proportion of respondents from outside the United
Statesisfemale (80 percent). Thisisastatistically significant result using a
of 0.10.




Almost all respondents (94 percent) describe their ethnic background as “white;” 4 percent
are African American. Other ethnicities represented are Native American, Hispanic, and
Pacific Islander, each at less than 1 percent of the total. Looking at location of residence
shows that agreater proportion of African American respondentsisfrom from areasin
South Carolina other than Charleston.

The mean age of respondentsis 52 years (which is about the same as Spoleto Festival USA
visitors). Almost 22 percent are 65 years old and older. Fewer than 15 percent are 30 years
old or younger (including 3.5 percent who are 18 years old and younger). Respondents from
outside the United States are younger (mean 50 years) than respondents from Charleston
(mean 51 years), other areas of South Carolina, and other states (mean 52 years for both).
However, these differences are not statistically significant.

Visual inspection of audiences were conducted at Piccolo Spoleto events as itemized bel ow.

Also listed below are the performing spaces used for the events. The visual inspections
spanned the breadth of the Piccolo Spoleto Festival from May 26 through June 12, 2001.

Events

Abbot Kline

Albert Einstein

Anonymity Dance Company
Bitran & Schreier

Brown Bag & Ballet
Caldwell (Ann) & Magnolia
Singers

Caramoor Virtuosi

Carolina Ballet Ensemble
Cathedral Music by Candlelight
Charleston Men's Choir
Children's Festival
Cleveland, Rodney

Coffee Cantata-Bach

Color Purple, The
Columbia Choral Society
CSO Outreach

Craft Fair

Drink Small

Fleming, Suzanne

Friauff, Deborah

Gant, Robert

Good Time Variety Hour
Gwinnett Festival Singers
Gwinnett Youth Orchestra String
Quartet

Hekahte's Hel per

Hell, Felix

Honky Tonk Angels

How to Succeed

In the Spirit

Irish Songs

Ivey (Robert) Ballet

Jazz Dance Theatre South
Johnson, Edie

Johnson, Richard

Last Train to Nibroc

Life Beforethe Crisis
McBroom, Deanne
Mother Courage

Old Camp Meeting
Orlando XIII

Piccolo Finale

Puppet Playhouse
Quintango

St Petersburg String Quartet
Sandlapper Singers
Second City

Sermon of Fire

Session |

Session |1

Seuss & Silverstein
Storlazzi & Hunt

Suzuki String Ensemble
T Tikker

Tibetan Monks

Tribute to Lewis Grizzard
Unicorn

Vivadi's Four Seasons
You Can't Catch Me
Young Poets

Pertorming Spaces

Allan Park

Cathedral of St John the Baptist
Cathedral of St. Luke & St. Paul
Chapel Theatre

Charleston Ballet Theatre
Circular Congregational Church
Citadel campus

Cumberlands

Davies Auditorium (Ashley Hall)
Dock Street Theatre Courtyard
First Baptist Church

First (Scots) Presbyterian Church
Footlight Players Theatre
Hampton Park

Jahal Kadosh Beth Elohim
Mark Clark Hall

Midtown Theatre

Mt Zion AME Church
Physicians Auditorium

Public Library (Chas Co)
Randolph Hall

Riley (Joseph) Park

St Mathews Lutheran Church
St Mike's

St Philips Church

Second Presbyterian Church
Simons Center Recital Hall
Theatre 220

Trinity UNC

Washington Square

Wragg Square Park



Thetable below shows the numbers observed across all performances by broad ethnic classi-

fication.
Young % of
Seniors Adults Adults Teens Kids Total Total
White male 1,011 1,594 348 40 333 3,326 36.5
White female 1,393 2,507 522 116 424 4,962 54.4
African American male 20 78 20 31 68 217 2.4
African American female 32 151 49 33 108 373 41
Other ethnicity male 9 43 16 2 27 97 1.1
Other ethnicity female 6 71 29 5 35 146 1.6
Totals 2,471 4,444 984 227 995 9,121
Percentage of Total 27.1 48.7 10.8 25 10.9

Asisevident, the respondent group and the visual audience count are similar. In particular,
the count shows about 40 percent male asis the respondent group. Young adults, teens, and
kids compose amost one-fourth of the count and 15 percent of respondents. Similarly,
Seniors comprise alittle more than one-fourth of the count and 22 percent of respondents.

Results

Almost 4 percent of respondents report having attended Piccol o Spoleto since itsinception
in 1979. Among all respondents, the mean number of years having attended Piccolo Spoleto
IS 7.6. Aswith Spoleto U.S.A. visitors, respondents from Charleston have attended the most
years (mean 10), and respondents from outside the United States have attended the least
years (mean 2). Respondents from other areas in South Carolina have attended about one
more year than respondents from other states (mean 6 and 5, respectively).

In general, few respondents attend Piccolo Spoleto events alone—about 12 percent report a
single-member party. The typical respondent party has 3 members. About 2 percent of
respondents report traveling in large groups, that is, 10 or more membersin the party. The
smallest parties are reported by respondents from Charleston—2.5 persons. Respondents
from other areasin South Carolinareport the largest parties—4.3 persons.

In response to a query about the length of the stay in Charleston to attend Piccolo Spoleto
events, about 15 percent of respondents were somewhat ambiguous, reporting “alot”,
“several”, and “don’t know.” Among respondents who gave a specific number of days, 13
percent are in Charleston for the day of the survey only. About 13 percent of respondents
expect to stay 2 days. Another 15 percent will stay 3 days, while 13 percent more will stay 4
days. About 18 percent of respondents will stay between one and two weeks. The remainder
(about 7 percent) will stay amost 3 full weeks. The overall mean is 5 days attending Piccolo
Spoleto events. Charleston respondents report staying an average of 7 days; respondents
from outside South Carolinareport an average of 4 days; respondents in other South Caro-
linaareas report an average of 3 days. These differences are statistically significant at a of
0.01.

Thetypical respondent attends six Piccolo Spoleto events. One-third of respondents attend
three or fewer events, and about 20 percent attend more than ten events. On average, re-
spondents will attend about one event each day of thelr stay in Charleston: mean number of




eventsis 5.9 and mean number of daysis5.7. Respondents from Charleston and other states
attend 6 events (mean of 6.4 and 5.6, respectively) while respondents from other areasin
South Carolina attend 5 events, and those from outside the United States attend 4 events.

Of utmost importance in determining the economic impact is how much these visitors spend.
Respondents were asked to indicate their spending by category for their entire stay in
Charleston. The table below shows the mean dollars spent per person by category. The
largest expenditures are lodging, food and beverages, and Piccolo Spoleto tickets.

% of
All Groups Total

Lodging $47.67 21.1
Food & Beverages $47.22 20.9
Crafts $11.00 4.9
Other Shopping $22.00 9.7
Parking & Local Transportation $5.38 2.4
Piccolo Tickets $25.46 1.3
Spoleto tickets $43.98 195
Other Expenses $23.20 10.3
Totals $225.91

Aswould be expected, these numbersdiffer significantly when residencelocation isconsid-
ered. Asthefollowing table shows, even the proportions of total expenditures differ by
residence location. Red, blue, and green figures represent the largest, second largest, and
third largest, respectively, proportion of total expenditures. Spoleto attendees from Charles-
ton spend the most on Spoleto tickets, then Food & Beverage, then Piccolo tickets. In
contrast, Lodging is the greatest expenditure for Spoleto attendees from other areas in South
Carolina. The second and third highest expenditures among these attendees are for Spoleto
tickets and Food & Beverage, respectively. Spoleto attendees from other states are similar to
those from other areas in South Carolinain that the top three expenditures are the same, with
L odging leading the group. The second and third highest expenditures, however, are flipped
with Food and Beverage eking out the second position over Spoleto tickets. Interestingly,
the greatest expenditure among Spoleto attendees from outside the United Statesis the
Other category. There was no revealing information provided about this category. Second
highest for these attendees is Food and Beverage. The third highest category, Lodging, was
unanticipated.

Charleston Only Other SC. Other Sate Outside U.S.
$ % $ % $ % $ %
Lodging $1.43 1.0 $2228 192  $126.08 298 $46.22 23.0
Food & Beverage $34.69 24.7 $25.70 22.2 $78.36 185 $61.31 30.6
Crafts $9.06 6.5 $3.99 34 $20.06 4.7 $5.44 27
Other Shopping $1050 75  $1251 108 $4367 103  $1551 7.7
Parking/Local Transportation  $4.58 3.3 $3.09 2.7 $8.36 2.0 $3.81 19
Piccolo Tickets $27.13 193 $1750 151 $29.10 6.9 $17.64 8.8
Spoleto Tickets $44.69 31.8 $22.07 191 $58.97 139 $4252 212
Other Expenses $8.24 59 $8.61 7.4 $58.93 139 $8.10 4.0
Totals $140.34 $115.76 $423.52 $200.55

Assuming arelatively low attendance figure of 125,000 for Piccolo Spoleto, these per person
expendituresyield asizeable direct expendituresin Charleston. To generate the estimated




total expenditures, 55 percent of the 125,000 were estimated to be from Charleston, about a
fourth from elsewhere in the United States, 15 percent from other areas in South Carolina,
and about 2 percent from outside the United States.

Charleston Other Other Outside Total Category
Only SC. Sate u.s Outside S.C. Total
(n=69,250) (n=18,375) (n=35,125) (n=2,250) (n=37,375) (n=125,000)
Lodging $99,103 $409,311  $4,428,460 $104,000 $4,532,460 $5,040,875
Food & Beverage  $2,402,458 $2,956,281  $5,823,763  $4,266,223 $10,089,986 $15,448,725
Crafts $627,333 $458,924  $1,490,997 $378,715  $1,869,712 $2,955,968
Other Shopping $727,402 $1,439,077  $3,245,742  $1,079,337  $4,325,079 $6,491,558

Parking/Local

Transportation $317,404 $355,793 $621,078 $265,100 $886,178 $1,559,375
Piccolo Tickets $1,879,056 $2,012,353  $2,162,541  $1,227,259  $3,389,799 $7,281,208
Spoleto Tickets $3,094,902 $2,538,670  $4,383,238  $2,959,183  $7,342,421 $12,975,993
Other Expenses $570,580 $990,655  $4,379,913 $563,338  $4,943,252  $6,504,487
Totals $9,718,238 $11,161,064 $26,535,731 $10,843,156 $37,378,887 $58,258,189
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Introduction

The Southeastern Wildlife Exposition (SEWE) was held for its twentieth
timein 2002. The first SEWE in 1983 had 100 exhibitors and approximately
5,000 visitors. Billing itself as athree-day celebration of nature, SEWE
attracted more than 40,000 visitors and 500 artists and exhibitors to its 2002
show. The study of SEWE reported here focuses on the 2001 exhibition.
The report begins with an overview of the methodology of the study then
continues with areport of the results of the survey grouped by respondent
residence. The last section of the report compares respondent groups.

Methodology

The research team devel oped a data collection method to assure awide
diversity of respondents in the sample group. Criteriafactored into the data
collection method were time of the day, day of the week, location, event
type, and ticket price, and event series. With SEWE management permis-
sion, interviewers distributed a survey instrument and pencil to potential
respondents. Interviewers were strategically positioned to receive completed
surveys (and returned pencils). In addition, interviewers scanned audiences
to visually count males and femal es and to approximate age and ethnic
representation. Thisinformation was used to verify that the responses
received from each audience were reasonably representative of that audi-
ence.

Report on the Survey ot Visitors to the
Southeastern "Wildlite Exposition 2001

Survey datawere processed using standard verification procedures and
\ analyzed using SPSS,

Across all SEWE events, 1,386 respondents completed and returned surveys
to the research team. Of these, 30 percent reside in Charleston, 33 percent
reside elsewhere in South Carolina, and 38 percent reside outside South
Carolina. Thefirst section below examinesvisitorswho livein Charleston.
The next section reports on visitors who live elsewhere in South Carolina.
Thisisfollowed by the resultsfrom visitorswho live outside South Carolina.
The last section of the report compares the three groups.

Overal, about half of SEWE visitors (49 percent) are female. Fifteen per-
cent are thirty years old or younger, and about 5 percent are 65 years and
older. The average age is 46 years. One-fourths of respondents report annual




I household income of $125,000 or more

(Figurel).

The profile of respondents (except for

& household income) is borne out by the

visual inspection of audiences. There-

search team conducted visual inspections

| from February 14 through February 18

¥ (2001) at events open to the public aswell
| as events restricted to members.

| Charleston Visitors

Proftile
Just over half (55 percent) of respondents
completing the survey are female, and 97
I percent report a“white” ethnic back-
ground. Other ethinic backgrounds (all at
1 percent or less of the total) include
African American, Hispanic, Arab, Asian,

B and Polish. The mean age of respondents

¥ is42 years,; about 20 percent are under 30
| yearsold. Lessthan 10 percent are 60
yearsold or older. As Figure 2 shows,
almost 20 percent of respondents are from
households earning less than $40,000 a
year; another 20 percent are from house-
holds earning $125,000 or more a year.

Survey Responses
Respondents were asked to indicate what
prompted them to attend SEWE 2001.
Previous attendance at SEWE was the
most often cited prompt (see Figure 3).
8 Note that Web Site has not yet become an
¥ important prompt for SEWE visitors
from Charleston.

Sixteen percent of Charleston respon-
dents report 2001 as the first year attend-
ing SEWE, and 3 percent report attend-
ing from its beginning. The mean number
of years attending SEWE 5 years. These
respondents report they will stay at the

Figure 1. Household Income for
All Respondents

30%

26.1%

25% 21.5% 19.7%
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more

Figure 2. Household Income for
Charleston Respondents
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Figure 3. Prompt for Visit to
SEWE, Charleston Respondents

Prompt Rank

Previous Attendance 1

Newspaper 3

Magazine 8

Word of Mouth 2

Web Site NR

Billboard 7

Television 5

Radio 5

Mail Brochure 5 NR = Not Ranked

event 1.5 days, though two-thirds report they are staying only one day, and 1 percent
report staying al the days of the exhibition. Although 16 percent of Charleston respon-



® dents report they will attend all or most events, the average number of events to attend

for al respondentsisnine.

Almost half of Charleston respondents (49 percent) report two people traveling together

% intheir party. Lessthan 5 percent report traveling with large (more than 5) parties, and

the average among all Charleston respondentsisthree.

| SEWE visitors were asked to report dollars they had or would spend at the 2001 exhibi-
% tion. These results shown below reflect the amount spent for a party of 2 (mean for all
I respondents). Note thisis different from the mean of three in the travel party.

Charleston % of
Respondents Total
Lodging $9.08 31
Parking & Local Transportation $7.48 2.6
Food & Beverages $45.28 155
Event tickets $41.77 14.3
Art $134.43 45.9
Entertainment $9.34 14.1
Crafts $36.56 3.2
Other Expenses $8.62 2.9
Totals $292.56

| South Carolina (not Charleston) Visitors

Profile
For respondents from placesin South )
Carolinabut not Charleston, just under Figure 4. Household Income for
half (45 percent) completingthesurvey ~ SC (not Charleston) Respondents
are female, and 97 percent report a
“white” ethnic background. Other
ethinic backgrounds (all at 1 percent or
§ |lessof thetotal) include African Ameri-
can, Hispanic, American Indian, Asian,
and Polish. The mean age of respondents
iIs45 years; 15 percent are under 30
yearsold, and 12 percent are 60 years O si0th  $40-5651h | $65-590th  $90-5125th  $125 thor
old or older. As Figure 4 shows, only 12 e
§ percent of respondents are from house-
holds that earn less than $40,000 a year, but more than a quarter are from households
that earn $125,000 or more a year.

30%

25.4%

25% 21.5% 21.2% 19.5%

20%
15% 12.3%

10%

5%

Survey Responses
In indicating what prompted respondents to attend SEWE 2001, previous attendance at
SEWE was the most often cited prompt (see Figure 5). Magazine was cited |east among
the alternatives shown.

Twelve percent of Other South Carolina respondents report 2001 as the first year attend-



W ing SEWE, and lessthan 1percent  Figure 5. Prompt for Visit to SEWE,

report attending from its beginning.
The mean number of years attend- SC (not Charleston) Respondents

ing SEWE 6 years. These respon- :orﬁpt — Rink
& dentsreport they will stay at the Nremus e
ewspaper 3
event 1.9 days, though half report Magezine 5
they are staying only one day, and 1 Woed of Month >
| percent report staying all the days Web Site 5
8 of the exhibition. Although 19 Billboard 5
' percent of Other South Carolina Television 65
respondents report they will attend Radio 65
al or most events, the average Mail Brochure 4 NR = Not Ranked

number of eventsto attend for all
| respondentsisnine.

B Almost half of Other South Caralina respondents (46 percent) report two people travel -
! ing together in their party. About 15 percent report traveling with large (more than 5)
parties, and the average among all Other South Carolinarespondentsisthree.

SEWE visitors from other placesin South Carolinawere asked to report dollars they had

& or would spend at the 2001 exhibition. These results shown below reflect the amount

' gpent for aparty of 2 (mean for all respondents). Note thisis different from the mean of

B threein thetravel party.

South Carolina
(not Charleston) % of
Respondents Total
Lodging $185.33 28.6
Parking & Local Transportation $9.69 15
Food & Beverages $124.77 19.2
Event tickets $40.53 6.2
Art $215.37 33.2
Entertainment $16.83 2.6
Crafts $30.23 47
Other Expenses $26.27 4.0
Totals $649.02

8 Visitors Not Jrom South Carolina

Profile
For respondents from places outside South Carolina, just under half (47 percent) com-
pleting the survey are female, and 98 percent report a“white” ethnic background. Other
ethinic backgrounds (all at 1 percent or less of the total) include African American,
Hispanic, American Indian, Asian, and Irish. The mean age of respondentsis 49 years; 10
percent are under 30 years old, and 15 percent are 60 years old or older. AsFigure 5
shows, less than 10 percent of respondents are from households that earn less than
$40,000 a year, but more than athird are from households that earn $125,000 or more a
year.



Figure 6. Household Income for Survey Responses

. In indicating what prompted respon-
Respondents From Outside SC dents to attend SEWE 2001, previous

35% | 336% attendance at SEWE was the most
30% | o often cited prompt (see Figure 7).
25% 1 19.20% - Radio was not ranked by this group of

17.9%

20% -

respondents, and billboard and televi-
sion aretied for last place (rank of 7.5).

15% -
10% A

5% 4

0% -

Nineteen percent of Outside South
< $40 th $40-$65 th  $65-390 th  $90-$125 th $lfnsolr}; or CaI’O| | na I’eSpondentS report 2001 as
thefirst year attending SEWE, and

Figure 7. Prompt for Visit to SEWE, lessthan 1 percent report attending

: from its beginning. The mean number
Respondents From Outside SC of yearsattending SEWE 5 years

Prompt Rank .
S S — . These respondents report they will
Newspaper 5 stay at the event 2.2 days, though
Magazine 4 one-third report they are staying only
Word of Mouth > one day, and 1 percent report staying
Web Site 5 al the daysof the exhibition. Al-
Billboard 75 though 23 percent of Outside South
Television 75 Carolinarespondents report they will
Radio NR attend all or most events, the average
Mail Brochure 3 NR = Not Ranked number of eventsto attend for all

respondentsisnine.

More than half of Outside South Carolina respondents (54 percent) report two people
traveling together in their party. About 11 percent report traveling with large (more than
5) parties, and the average among all Other South Carolinarespondentsisthree.

8 SEWE visitorsfrom other placesin South Carolina were asked to report dollars they had
or would spend at the 2001 exhibition. These results shown below reflect the amount
spent for a party of 2 (mean for al respondents). Note thisis different from the mean of
threein thetravel party.

South Carolina

(not Charleston) % of

Respondents Total

Lodging $306.30 33.6
Parking & Local Transportation $11.52 1.3
Food & Beverages $180.53 19.8
Event tickets $45.04 4.9
Art $252.11 27.6
Entertainment $14.83 1.6
Crafts $50.97 5.6
Other Expenses $51.37 5.6

Totals $912.67




Comparisons

Some of these numbersdiffer significantly when residence locationisconsidered. As

these data have shown, Visitors from Charleston tend to have lower household incomes

% than do Visitors from Other South Carolina Places. The latter tend to have lower house-

hold incomes than do Visitors from Outside South Carolina. The average age is approxi-
mately the same asis the average number of years attending SEWE.

AsFigure 8 shows, al respon-

| dents report that past atten- Figure 8. Prompt for Visit to SEWE,
dance is the top prompt for Comparison
their current visit to SEWE. In Prompt Chas. | Other SC | Not SC

: faCt, al r%pondents report Previous Attendance 1 1 1

& “word-of-mouth” asthe Newspaper 3 3 6 NR =

second in importance. Beyond Magazine 8 9 4 Not Ranked
positions one and two, how- Word of Mouth 2 2 2

) ever, differencesare evident, Web Stte NR 8 °
though broadcast media Piiboard ’ > i
generally isranked toward the felevison R IS

2 bottom. Radio 5 6.5 NR
| Mail Brochure 5 4 3

1 Thegreatest differences
Bl among SEWE visitors by location are expenses. Clearly, SEWE visitors from Charleston
spend substantially less on lodging than do other visitors. Thisrelationship holdsfor
amost all expenditure categories. While thisis expected for items such aslodging and
food and beverages, it is somewhat surprising to see that SEWE visitors from outside
South Carolina spent almost twice as much on art as do SEWE visitors from Charleston.
Only expendituresfor event tickets are not statistically different among SEWE visitors by
location.




Results of the Artists Survey

Surveyswere mailed in Summer 2001 to almost 8,000 potential respondents. Thelist provided by the S.C.
Arts Commission included artists aswell asthose interested in artists activities and programs. As a conse-
guence, non-artists were asked to indicate they were not an artists and return the survey to us. This permit-
ted us to reduce the total in the list by about 10 percent for projecting population totals. Artists who
responded were asked awide variety of questionsand, for reporting purposes, are grouped by broad classi-
fication as Visual Artist (except painting); Painting, Music Artist, Theatre Artist, and Literary Artist. Be-
cause of low numbers of responses, remaining respondents were grouped as “other artist.” The survey
results for each of these groups is detailed below.

Visual Artist [Except
Painting)
Visual artistsin South Carolina number
an estimated 1,750. Thefollowing table

Figure V- 1. Education Level
Visual Artists (not painting)

breaks down visual artist respondents:

visual arts, general 16.2% o

film 7.5% g

photography 16.2% @

crafts 18.4%

graphics 7.5%

sculpture 11.8%

other visual art 22.4% B <H.s. B vo-Tech [ college B Doctorate

ElHs. [E <college B Masters

On average, these respondents have beenintheir ar-
tisticfield 22 years. Forty percent of theseartistshave = _
masters degrees (Figure V-1). Respondent age cat- F!gure V2 Rgspondent Age
egories are shown in Figure V-2. Figure V-3 shows | Visual Artists {not painting)

ethnicity as reported by visual artists. The percent-
ages do not sum to 100 as respondents were permit-
ted to choose more than one category (consistent with

73.8%

It is pevceived by most artists (visual artists) that wost of the
funding and resources are for the performing arts. Would [ike
to see a stronger voice for the visual artists in the Charles-
ton area.

Artist Comment

’i Under 21 [] 21-34 [l 34-64 [ 65 plus ‘

Artists, 1



Figure V-3. Ethnicity

Visual Artists (not painting)
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Figure V-4. Level of Professional Activity
Visual Artists (not painting)

22.2%

Percentage

& Local [ Region & Nation [ International

E] state

the latest Population Census). The mgority of vi-
sual artists are white, and 60 percent are female.

Morethan one-third of visual artistsreport their pro-
fessional activity to be local, and about one-fourth
have a national perspective (Figure V-4). When
asked to identify the source of the artistsfirst inter-
est in the arts, about one-third cite family, and one-
fourth cite school (Figure V-5). Note that 5 percent
had their beginningsin the“Artistsin Schools’ pro-
gram.

Visual artists were asked to describe their art and
life by responding to aseries of questions. Thefirst
guestion asked artists to indicate how many days
they spent outside South Carolinain pursuit of their
artisticwork in an averageyear. While one-third re-
port no days outside South Carolina, and one artist

Artists, 2

Figure V-5. Sparked Interest in Arts

Visual Artists (not painting)

35.0%
30.8%

30.0%
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Figure V-6. Artistic Earnings as Percentage

of Total
Visual Artists (not painting)

Percentage

W <10% @ 25-49% [ 75-94% [l 95-100%
] 10-24% [E 50-74%

reports spending the entire year away from South
Carolina, the average number of daysis20. AsFig-
ure V-6 shows, for more than half of visual artists,
their artistic endeavors provide less than 10 percent
of their total earnings.

The following table shows the estimated total rev-
enuefor al visua artistsin South Carolina. Asseen,
the bulk of the visual artist’s revenue comes from
contractual services and sales of goods.

10 like to see the “untitled” pub[ication Laﬂp expand n its
coverage and consolidation OL fmportant arts/funding/
contest events—I don’t bave the time 10 [ike to research
opportunities .. . and it is a great dea to pull together that
info at the commission. T%ank you fov this opportunity.
Artist Comment




Percentage
Total revenue from Amount  of Total
contractual services............... $13,210,463  47.5%
artinvestment .......c.ccoceeeeeeeeenennn. $336,229 1.2%
sales of goods .........ccceeveeeneee. $6,124,205  22.0%
corporate SUPPOrt ......ccccevvevrenenns $102,322 0.4%
foundation support ............cccu.e.... $97,206 0.3%
government SUppPort ..........cceeeee. $191,263 0.7%
private grants...........ccoeeeveereeneneen. $326,446 1.2%
other inCOMe ........ccccevevvevieeennns $7,443181  26.7%
total revenue.........c.cccceeveneeee. $27,831,315 100.0%

Estimated total expendituresby category for al S.C.
visual artistsare shown in the following table. Note
that thisisonly spending in South Carolina. Spend-
ing on personnel and materials and supplies com-
prise the largest proportions of total expenditures
for visual artists. Property is more than 10 percent
of total expenditures.

Percentage of

Total expenditures on Amount Total

personnel expenditures........ $2,519,377 22.3%
outsidefees & services............. $672,498 5.9%
spacerental ........c.cceeerevreeennnn. $994,592 8.8%
travel ..o $790,372 7.0%
Marketing .........ccceeevveveeieinennn, $608,987 5.4%
materials & supplies............ $2,242,193 19.8%
fund raising.......cccccceevevvececnenenn $14,242 0.1%
debt interest ......ccoceevvevrieenen $275,422 2.4%
ULHHTTIES oo $426,206 3.8%
telephone.........ccceeveveviicieee $324,169 2.9%
other operations.............cce.... $866,623 7.7%
cultural WOrks.........ccoceeveveenen $211,394 1.9%
[0140]01= o Y/ $1,365,913 12.1%
total expenditures............... $11,311,988 100.0%

Only one-third of visual artists report full time em-
ployment invisual arts, that is, intheir artistic field.
Visua artists go further to explain that earningsin
thefield are insufficient (reported by 37 percent of
respondents), and about 12 percent report that full
timework intheir artistic field isnot available. Six-
teen percent report they do not wish to work full
time.

Buying art is the wost effective way to support artists.
Grants enable artists to survive without trying to sell their
work.

Avtist Comment

Artists, 3

More than 40 percent of respondents teach visual
arts. Among all visual artists responding to the sur-
vey, teaching comprises 48 percent of the work ef-
fortintheartistic field.

Visual artists were asked to rank specific informa-
tion sources that may have been used to garner in-
formation concerning events, funding sources,
grants, festivals, and other things. Respondentswere
instructed to rank theinformation sources (onascale
of 1 to 12, with 12 being the lowest) in terms of
their effectivenessin generating information useful
to the visual artist (shown in Figure V-7).

Figure V-7. Rank of Effectiveness of

Information Sources
Visual Artists (not painting)

1|Invitations and flyers

2| SC Arts Commission Newsletter
3| Newspaper

4|Word of mouth

5|Magazines
6
7
8

Other newsletters
Local arts agency
E-mail/Listserves
9| Web sites
10| Radio
11 | Television
12 | Professional manager/agent

These results confirm that, for visual artists, invita-
tions and flyers are the most effective source of in-
formation, closely followed by the S.C. Arts Com-
mission Newsdletter. Least effective are broadcast
media and a professional agent or manager.

Paint Artist

There are an estimated 450 paint art-
ists in South Carolina. One hundred
fifty respondentsclassified themselves &2
as paint artists. Painters are a part of
visual artists; however, owing to the
substantial response rate, their re-
sponseswere assessed separately from
other visua artists.




On average, these respondents have been in their
artistic field 28 years. Forty percent of these artists
have completed college (Figure P-1). Age catego-
ries are shown in Figure P-2. Figure P-3 shows
ethnicity as reported by painters. The percentages
do not sum to 100 as respondents were permitted to
choose more than one category (consistent with the

Figure P-1. Education Level
Paint Artists
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Figure P-2. Respondent Age
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Figure P-3. Ethnicity
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Artists, 4

latest Population Census). Themagjority of paint art-
ists are white, and two-thirds are female.

About one-third of paint artists report their profes-
sional activity to be local, and one-fifth have a na-
tional perspective (Figure P-4). When asked toiden-
tify the source of the artists first interest in the arts,
about one-third citefamily, and morethan one-fourth
cite school (Figure P-5). Note that 3 percent had
their beginningsinthe*Artistsin Schools’ program.

Figure P-4. Level of Professional Activity
Paint Artists

Percentage

Il Local [ Region [E Nation [ International
] state

Figure P-5. Sparked Interest in Arts

Paint Artists

[N

Percentage

[l school [l community [ Artists in School [l Other
[ Family

Paint artistswere asked to describetheir art and life
by responding to aseriesof questions. Thefirst ques-
tion asked artists to indicate how many days they
spent outside South Carolinain pursuit of their ar-
tistic work in an average year. Similar to visual art-
Ists, one-third report no days outside South Caro-
lina. The average number of daysis15. AsFigure P-6



Figure P-6. Artistic Earnings as Percentage
of Total

Paint Artists

50.0%-

40.0%

24.5%

Percentage
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shows, for 44 percent of paint artists, their artistic
endeavors provide lessthan 10 percent of their total
earnings. A notable 25 percent report their artistic
endeavors provide between 95 and 100 percent of
their total earnings.

The following table shows the estimated total rev-
enuefor al paint artistsin South Carolina. Aswith
visual artists, contractual servicesand salesof goods
contribute most (approximately equal proportions)

to paint artists' revenue.

Percentage
Total revenue from Amount  of Total
contractual services................. $5,168,430 33.1%
artinvestment ........cccceeveeenennn. $1,179,304 7.5%
sales of goods ..........cceeveeeneene. $5,606,663  35.9%
COrporate SUPPOIt ....ccvevereeeereeerieerennenns $0 0.0%
foundation support ............cccuee... $84,764 0.5%
government SUppPort .........cceeeeueeee. $84,534 0.5%
private grants..........ccceeeeveveerernenns $65,389 0.4%
other iNCOME ........ccoevvveevieeennns $3,438,897  22.0%
total revenue...........cccceeveneee. $15,627,981 100.0%

Estimated total expendituresby category for al S.C.
paint artists are shown in the following table. Note

I use the web miore and more often than indicated. I paint
portraits of people and dogs, cats, and hovses lately. T have
approximately 7 commissions to paint by the end of the
vear. Teaching art in public school consumes 950 of nry time
and 1 find time to paint on weekends, vacations, and during
the sunmer.

Artist Comment

Artists, 5

thisisonly the portion of total expendituresmadein
South Carolina. One-fifth of total expenditures for
painters is for personnel. The next largest share is
for other operations (other than those specifically
listed). Materials and supplies and property each
comprisemorethan 10 percent of total expenditures.

Percentage of
Total expenditures on Amount Total
personnel expenditures........ $2,997,636 20.9%
outsidefees & services............. $477,051 3.3%
spacerental ........cccceveuennee. $1,483,956 10.4%
travel ..o $931,676 6.5%
Marketing .........cccoeeeeeveeieeeenns $821,634 5.7%
materials & supplies............ $1,984,134 13.8%
fund raising.......ccccceeveeeecienenee, $28,149 0.2%
debt interest ......ocoovveveveiienns $176,356 1.2%
ULHHEIES v, $741,845 5.2%
telephone........ccccovevvecieicene, $572,799 4.0%
other operations................... $2,401,478 16.8%
cultural WOrks........cceeeveevreenas $152,927 1.1%
[010]0 1= o Y $1,561,002 10.9%
total expenditures.............. $14,330,643 100.0%

Morethan 40 percent of paint artistsreport full time
employment in paint arts, that is, intheir artistic field.
Paint artists go further to explain that earnings in
thefield are insufficient (reported by 24 percent of
respondents), and 8 percent report that full timework
inthelr artistic field isnot available. Thirty percent
report they do not wish to work full time.

Almost 50 percent of respondents teach paint arts.
Among all paint artists responding to the survey,
teaching comprises 36 percent of the work effort in
theartisticfield.

Paint artistswere asked to rank specificinformation
sourcesthat may have been used to garner informa-
tion concerning events, funding sources, grants, fes-
tivals, and other things. Respondentswereinstructed
to rank the information sources (on a scale of 1 to
12, with 12 being the lowest) intermsof their effec-
tivenessin generating information useful to the paint
artist (shown in Figure P-7).

These results confirm that, asfor paint artists, invi-
tations and flyers are the most effective source of



Figure P-7. Rank of Effectiveness of

Information Sources
Paint Artists
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information. Though the S.C. Arts Commission
Newsletter isin thetop three, the second positionis
taken by word-of-mouth. L east effective are broad-
cast mediaand a professional agent or manager.

South Carolina has an estimated
425 artists who are classified as
music artists. Thefollowing table
breaks down respondentsin this
classfication:

music, general

22.0%
composition 8.5%
vocal musician 22.0%
instrumental musician 40.7%
other music artist 6.8%

On average, these respondents have been in their
artistic field 33 years. Musicians appear well edu-
cated, with almost 80 percent having earned a col-
lege degree or higher (Figure M-1). Figure M-2
shows the age categories of the respondent group.
Figure M-3 shows ethnicity as reported by visua
artists. The percentages do not sum to 100 as re-
spondents were permitted to choose more than one
category (consistent with the latest Popul ation Cen-
sus). While the mgjority of music artists are white,
African-Americans comprise aimost one-fourth of
this group. In contrast with artist groups reported
earlier, 60 percent are male.

Artists, 6

Figure M- 1. Education Level
Music Artists

31.0%

l <H.s. [l Vo-Tech [l College [ Doctorate
[0 H.s. [ <cCollege [l Masters

Figure M-2. Respondent Age
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Figure M-3. Ethnicity
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Morethan one-third of music artistsreport their pro-
fessional activity to belocal, about one-fourth have
aregional perspective, and asizeable 22 percent have
aninternational forum (FigureM-4). Thefamily isa
strong forcein sparking music artists’ interest inthe
arts: more than 50 percent of music artists cite their



Figure M-4. Level of Professional Activity
Music Artists

35.0%-

25.4%

22.0%

[l Local [l Region [ Nation [l International
[ state

Figure M-5. Sparked Interest in Arts
Music Artists

60.0%-7

50.0%-

40.0%-

30.0%-

Percentage

20.0%- 15.3%

10.0%-

51% 349

0.0%—

[l school [l Community [ Artists in School [l Other
[ Family

families (Figure M-5). Note that less than 5 percent
had their beginningsin the“Artistsin Schools’ pro-
gram.

Music artists were asked to describe their art and
life by responding to aseries of questions. Thefirst
guestion asked artists to indicate how many days
they spent outside South Carolinain pursuit of their
artistic work in an average year. About one-fourth
report no days outside South Carolina though the
average number of daysis20. AsFigure M-6 shows,
for athird of music artists, their artistic endeavors
provide less than 10 percent of their total earnings.
Twenty percent of these artists earn almost all their
income from their artistic endeavors.

[SCAC needs] Grants specifically for cultural awareness
plays/programs geared to support black artists who do
poetry, performing arts and musical artists.

Artist Comment
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Figure M-6. Artistic Earnings as Percentage
of Total

Music Artists
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The following table shows the estimated total rev-
enuefor all music artistsin South Carolina. Asseen,
more than half of the music artist’s revenue comes
from contractual services.

Percentage
Total revenue from Amount  of Total
contractual services................. $4,508,519  59.4%
artinvestment .......c.ccoceeeeeeeeeennn $66,476 0.9%
sales of goods .........ccccevveevenennne. $130,367 1.7%
corporate SUPPOrt ......cceveeveerveeneen. $25,852 0.3%
foundation sUpport ........cccceeeveeeeeeerennnn. $0 0.0%
government Support ...........c........ $465,331 6.1%
private grants..........ccceeveeveveeeenenne. $43,579 0.6%
other income..........ccccevevveeenenne. $2,354,353  31.0%
total revenue.........ccccccvevenenee. $7,594,476 100.0%

Estimated total expendituresby category for al S.C.
music artists are shown in the following table. Note
that only the portion of total expenditures spent in
South Carolina is shown. Spending on personnel
comprises the largest proportion of total expendi-
tures for music artists. Materials and supplies con-
stitute 15 percent, and travel is more than 10 per-
cent of total expenditures.

Percentage of
Total expenditures on Amount Total
personnel expenditures........ $1,042,184 40.0%
outsidefees & services............. $131,623 5.0%
spacerental ........ccceeeveeeeiienene. $73,737 2.8%
travel ... $307,800 11.8%
Marketing .........ccooeeeeeveeieeeenns $134,297 5.2%
materials & supplies................ $400,746 15.4%



fund raising........cccceceeeveceeececnenne, $369 0.0%

debt interest .......ccoceevveieriiiinnne $37,598 1.4%
ULHITIES v $54,484 2.1%
telephone........ccooevevevcicee, $77,293 3.0%
other operations............ccccueueeee. $81,438 3.1%
cultural WOrkS........ccceveeereereeeenn $332 0.0%
[o140] 0= o Y/ $265,196 10.2%
total expenditures................ $2,607,098 100.0%

About 40 percent of music artists report full time
employment in visua arts, that is, in their artistic
field. Music artistsgo further to explain that the three
prime reasons they do not work fulltimein their ar-
tisticfield are (i) earnings are not sufficient (29 per-
cent); (ii) fulltimework isnot available (27 percent);
and (iii) the artist does not want to work fulltime
(21 percent).

I 0o quite a bit OJ cultural work fov which I am unpaio - for
nstance, I am the choir divector at my cbmfcb, where T
conduct and arrange vocal and instrumental music.

Artist Comment

More than half (58 percent) of respondents teach
music arts. Among all music artists responding to
the survey, teaching comprises 48 percent of thework
effortintheartisticfield.

Music artists were asked to rank specific informa-
tion sources that may have been used to garner in-
formation concerning events, funding sources,
grants, festivals, and other things. Respondentswere
instructed to rank theinformation sources (on ascae
of 1 to 12, with 12 being the lowest) in terms of
thelir effectivenessin generating information useful
to the music artist (shown in Figure M-7).

These results confirm that, for music artists, news-
papers are the most effective source of information,
closely followed by word-of-mouth. Least effective
arethelocal artsagency and aprofessional agent or
manager.

Artists, 8

Figure M-7. Rank of Effectiveness of
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Theatre Artist

Theatre artistsin South Carolinaare
estimated to number 250. Thefollow-
ing table breaks down theatre artists

who responded to the survey:
theatre, general 5.7%
directing 20.2%
acting 34.3%
other theatre 40.0%

On average, these respondents have been in their
artistic field 21 years. The majority of responding
theatre artistshave college degrees (Figure T-1), with
many having postgraduate degrees. The age catego-
ries shown in Figure T-2 are relatively consistent
with the artist groups aready reported. Figure T-3
shows ethnicity as reported by theatre artists. The
percentages do not sum to 100 as respondents were

Figure T-1. Education Level
Theatre Artists
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Figure T-2. Respondent Age
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Figure T-3. Ethnicity
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permitted to choose more than one category (con-
sistent with the latest Population Census). The ma-
jority of theatre artists are white, and 54 percent are
female.

More than one-third of theatre artists report their
professiona activity to belocal, and about one-fourth
havearegiona perspective (Figure T-4). When asked
to identify the source of the artists first interest in
the arts, families and schools are most often cited
(Figure T-5). Less than 5 percent had their begin-
ningsinthe“Artistsin Schools” program.

Theatre artists were asked to describe their art and
life by responding to aseries of questions. Thefirst
guestion asked artists to indicate how many days
they spent outside South Carolinain pursuit of their
artistic work in an average year. While 29 percent

Artists, 9

Figure T-4. Level of Professional Activity
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report no days outside South Carolina, and one art-
ist reports spending the two-thirds of the year away
from South Carolina, the average number of daysis
27. AsFigure T-6 shows, for more than half of the-
atreartists, their artistic endeavors provide lessthan
10 percent of their total earnings.

... SCAC 71eeds to worR wiore on encouraging young y)eople
to be performers in all ways rather than . . . being viewers

and spongers.
Artist Comment

The following table shows the estimated total rev-
enuefor al theatre artistsin South Carolina. As seen,
the source of the theatre artist’s revenue is about
evenly split between contractual services and other
(unspecified) income.



Figure T-6. Artistic Earnings as Percentage

of Total
Theatre Artists
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Percentage
Total revenue from Amount  of Total
contractual services................. $1,540,771  50.2%
artinvestment ........ccoeeeveeeeienenenn, $2,520 0.1%
sales of goods ........cceevvveiveciennnen. $31,500 1.0%
corporate SUpPOrt ......ccceveeveerveeneen. $22,680 0.7%
foundation support ...........cce...... $30,240 1.0%
government SUppPort .........cceceeueee. $37,800 1.2%
private grants..........ccceeeevevesernenns $15,750 0.5%
other inCOMe ........cccoevevveveeeenens $1,386,000  45.2%
total revenue.........c.cccceeveeeeneee. $3,067,261 100.0%

Estimated total expendituresby category for al S.C.
theatre artistsare shown in thefollowing table. Note
that thisisonly the portion of total expenditures spent
in South Carolina. Spending on personnel and travel
comprise the largest proportions of total expendi-
tures for theatre artists. In contrast to expenditures
for artists reported above, property is less than 5
percent of total expenditures.

Percentage of

Total expenditures on Amount Total

personnel expenditures........ $1,042,184 49.0%
outsidefees & services............... $78,498 3.7%
spacerental ........cccceeveveienenenn, $16,380 0.8%
travel ..o $281,887 13.3%
Marketing ........cccceeeeveveeieinennns $110,565 5.2%
materials & supplies................ $223,205 10.5%
fund raising.......cccccceevevvecicneenenn $12,600 0.6%
debt interest .......ccoovvvviniiininnne $5,040 0.2%
ULHIEIES v $54,432 2.6%
telephone.........cccooeveeveveicieee $113,362 5.3%
other operations.............ccc.... $136,028 6.4%

Artists, 10

cultural WOrks ........ccceeeeeeeneriencns $11,025 0.5%
01400 1= o YRS $41,983 2.0%
total expenditures................ $2,127,189 100.0%

Slightly more than one-third of theatre artists report
full time employment in theatre arts, that is, in their
artisticfield. Theatreartistsgo further to explain that
there are primarily two reasons for not working
fulltimein their field: (i) fulltimework isnot avail-
able (cited by 41 percent of respondents) and (ii)
earningsinthefield areinsufficient (cited by 32 per-
cent of respondents). Fourteen percent report they
do not wish to work full time.

Almost two-thirds of respondentsteach theatre arts.
Among all theatre artists responding to the survey,
teaching comprises 50 percent of the work effort in
theartisticfield.

Theatre artists were asked to rank specific informa-
tion sources that may have been used to garner in-
formation concerning events, funding sources,
grants, festivals, and other things. Respondentswere
instructed to rank theinformation sources (onascale
of 1 to 12, with 12 being the lowest) in terms of
their effectivenessin generating information useful
to the visual artist (shown in Figure T-7).

Figure T-7. Rank of Effectiveness of

Information Sources
Theatre Artists
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Theseresults confirm that, for theatre artists, word-
of-mouth and newspapers are the most effective
sources of information, closely followed by invita-



tionsand flyers. Least effective are broadcast media

and aprofessional agent or manager.

1 enjoy writing shovt stories but, due to my full-time, very
demanding job and family obligations, 1 don't have time to
write now. I [ike to keep up, howevey, with what is going on
in .C. concerning the arts.

Artist Comment

Literary Artists

There are more than 3,500 (esti-
mated) literary artists in South
Carolina. Thefollowing tableclas-
sifies the literary artist respon-
dents:

literary, genera 32.5%
fiction prose 27.9%
poetry 22.7%
nonfiction prose 13.6%
script writer 1.9%
other literary 1.3%

On average, these respondents have been in their
artistic field 23 years. Three-fourths of these artists
have college degrees or more (FigureL-1). Age cat-
egories of literary artist respondents are shown in
Figure L-2. Figure L-3 shows ethnicity as reported
by literary artists. The percentages do not sum to
100 as respondents were permitted to choose more
than one category (consistent with the latest Popu-

Figure L-1. Education Level
Literary Artists
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Figure L-2. Respondent Age
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Figure L-3. Ethnicity
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lation Census). The mgjority of literary artists are
white, and 62 percent are female.

About athird of literary artists report their profes-
sional activity to belocal, and another third report a
national perspective (Figure L-4). When asked to
identify the source of the artists first interest in the
arts, schools top the list at 40 percent of respon-
dents (FigureL-5). Notethat lessthan 1 percent had
their beginningsinthe*Artistsin Schools’ program.

Literary artists were asked to describe their art and
life by responding to aseries of questions. Thefirst
guestion asked artists to indicate how many days
they spent outside South Carolinain pursuit of their
artistic work in an average year. Almost 50 percent
report no days outside South Carolinain an average
year, and the average number of daysfor al respon-
dentsis 7. As Figure L-6 shows, for 85 percent of



Percentage

Figure L-4. Level of Professional Activity Total revenue from Amount - of Total
Literary Artists contractual Services................. $4,114,745  81L.7%
artinvestment .........ccoceeeveereennnn. $15,747 0.3%
| sales of goods .........ccccevveveneennne. $106,311 2.1%
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J foundation support ..........ccccueeee. $16,250 0.3%
’% o — government SUPPOIt ........ccceeennee $147,429 2.9%
3 : private grants..........ccceeeeveveeveereennn. $6,131 0.1%
10.0%1 other iNCome ........ccovvevvreenienne $628,977  12.5%
total revenue............ccooooreree.. $5,035,590  100.0%
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SCAC devotes too much time, energy, and woney to “crafts”
and . ... too [ittle to literary arts.

Figure L-5. Sparked Interest in Arts Avtist Contment

Literary Artists
ol Estimated total expendituresfor all S.C. literary art-
3 ists by category are shown in the following table.
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§ 20008 literary artists spend relatively little on personnel,
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=" other operations. Property is 6 percent of total ex-
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Figure L-6. Artistic Earnings as Percentage
of Total
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literary artists, their artistic endeavors provide less
than 10 percent of their total earnings.

The following table shows the estimated total rev-
enuefor al literary artistsin South Carolina. Asseen,
more than 80 percent of the literary artist’s revenue
comes from contractual services.

Artists, 12

Percentage of
Total expenditures on Amount Total
personnel expenditures............ $167,132 13.4%
outsidefees & services............. $124,939 10.0%
spacerental ........ccceeeeveeeeiienene. $15,968 1.3%
travel ....ooceeeee $138,384 11.1%
Marketing .........ccooeeeeeveeveeeenenne, $58,721 4.7%
materials & supplies................ $146,704 11.8%
fund raising......cccceeevvecevieieeee e $0 0.0%
debt interest ......ccoeevvevieieniens $3,235 0.3%
ULHITIES v $49,182 4.0%
telephone........ccccovevvececiccen, $83,646 6.7%
other operations..............cc....... $369,476 29.7%
cultural WOrks ........ccceeveeeererienns $14,293 1.1%
ProPErtY ..ccoveeeeieeece e $72,812 5.9%
total expenditures................ $1,244,493 100.0%

Only 8 percent of literary artistsreport full timeem-
ployment invisual arts, that is, intheir artistic field.
The primary reason literary artists do not work
fulltimeintheir fieldisthat earningsinthefield are
insufficient (reported by 48 percent of respondents).
Sixteen percent report that full timework issimply



not available, and 10 percent report they do not wish
to work full time.

About 35 percent of respondentsteach literary arts.
Among al literary artists responding to the survey,
teaching comprises 58 percent of thework effortin
theartisticfield.

Literary artistswere asked to rank specificinforma-
tion sources that may have been used to garner in-
formation concerning events, funding sources,
grants, festivals, and other things. Respondentswere
instructed to rank theinformation sources (on ascae
of 1 to 12, with 12 being the lowest) in terms of
thelir effectivenessin generating information useful
to the literary artist (shown in Figure L-7).

Figure L-7. Rank of Effectiveness of
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These results confirm that, for literary artists, the
S.C. ArtsCommission Newsdl etter isthe most effec-
tive, followed relatively closely by magazines. L east
effective are broadcast media, a professional agent
or manager, and the local arts agency.

Other Artists

Thelast category of artistsissim-
ply the collection of those artists
who did not fit into the previously
reported groups. These include
creative support artists, mediaart-
ists, and danceartists. South Caro-

Artists, 13

linanumber is estimated to have about 700 of these
artists.

On average, these respondents have been in their
artistic field 25 years. Abut athird of these artists
have masters degrees (Figure O-1). Figure O-2 pro-
videsthe age categoriesfor other artist respondents.
Figure O-3 shows ethnicity as reported by visua

Figure O-|. Education Level
Other Artists
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Figure O-3. Ethnicity
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artists. The percentages do not sum to 100 as re-
spondents were permitted to choose more than one
category (consistent with the latest Popul ation Cen-
sus). The mgjority of other artists are white, and 72
percent arefemale.

Other artistswere asked to describetheir art and life
by responding to aseriesof questions. Thefirst ques-
tion asked artists to indicate how many days they
spent outside South Carolinain pursuit of their ar-
tistic work in an average year. Almost half (42 per-
cent) report no days outside South Carolina, and the

average number of days among all these artists is
14. As Figure O-6 shows, for 44 percent of other
artists, their artistic endeavors provide less than 10
percent of their total earnings.

... the Arts Commission should take on an aggressive
education outveach program to secure alliances and velation-
ships will all education nstitutions, non-conditionally.
Artist Comment

More than half of other artists report their profes-
sional activity to bestate or local (Figure O-4). When
asked to identify the source of the artistsfirst inter-
estinthearts, Morethan haf citefamily, and schools,
cited by 11 percent of respondents, follow in second
place (Figure O-5). Note that less than 5 percent
had their beginningsin the“Artistsin Schools’ pro-
gram.

Figure O-4. Level of Professional Activity
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Figure O-5. Sparked Interest in Arts
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Figure O-6. Artistic Earnings as Percentage

of Total
Other Artists

50.0%-

40.0%

33.3%

Percentage

4%

3.7% 3.7%
b

W <10% [l 25-49% Wl 75-94% [l 95-100%
[ 10-24% [ 50-74%

The following table shows the estimated total rev-
enuefor all other artistsin South Carolina. As seen,
the bulk of the other artist’s revenue comes from
contractual services and sales of goods.

Percentage
Total revenue from Amount  of Total
contractual Services................. $8,002,755  78.8%
artinvestment .........ccoceeeeeeeenenne. $267,923 2.6%
sales of goods .........cccevveerenenene. $217,018 2.1%
COrpOrate SUPPOIT ...vvevereeeereeerieerenneeas $0 0.0%
foundation support ...........ccceuee. $20,094 0.2%
government SUPPOIt ......ccceeveeeeeereereinenes $0 0.0%
Private grants.........ccoceeeeeeeeeseseesreseenens $0 0.0%
other income..........ccccevevveeenenne. $1,644,807 16.2%
total revenue.........cccccveuvnene. $10,152,597 100.0%

Estimated total expendituresby category for al S.C.
other artists are shown in the following table. Note
that thisisonly the portion of total expenditures made
in South Carolina. Spending on space rental is the
largest share of total expenditures for other artists.



Property is more than 10 percent of total expendi-
tures.

Percentage of
Total expenditures on Amount Total
personnel expenditures............ $566,754 11.8%
outsidefees & services............. $365,959 7.6%
spacerental ..........coceeveneee. $1,022,609 21.3%
travel ..o $527,952 11.0%
Marketing ........ccceeevvevceiennennne $411,263 8.6%
materials & supplies................ $527,063 11.0%
fund raising........ccceeeeeveveeececesee $0 0.0%
debt interest .......ccooeevveeeriiininnne $35,109 0.7%
ULHItIES v $234,789 4.9%
telephone.........ccoceveveviicieee $242,036 5.1%
other operations.............cc.c.... $220,829 4.6%
cultural WOrks.........ccoceeveveennen. $114,242 2.4%
[0140] 0= o Y/ $521,726 10.9%
total expenditures................ $4,790,329 100.0%

About 40 percent of other artists report full time
employment inintheir artistic field. Though 13 per-
cent of these artistsindicate they do not want to work
fulltime, 60 percent say fulltime work issimply not
available.

More than half of respondents (56 percent) teach in
thelir artistic field. Among all other artists respond-
ing to the survey, teaching comprises 69 percent of
thework effort in the artistic field.

Need wore funding of performance art out of the ordinary
dance and performance. Need a comprehensive newsletter of
upcoming visual and performance art listing anditions and
opportunities from studios theatres and galleries.

Artist Comment

These artists were asked to rank specific informa-
tion sources that may have been used to garner in-
formation concerning events, funding sources,
grants, festivals, and other things. Respondentswere
instructed to rank theinformation sources (on ascae
of 1 to 12, with 12 being the lowest) in terms of
thelir effectivenessin generating information useful
to the other artist (shown in Figure O-7).

These results confirm that, for other artists, news-
papers are the most effective source of information,

Artists, 15
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closely followed by invitationsand flyers. L east ef-
fective are broadcast media, a professional agent or
manager, and e-mail or listserves.

Summary

The final portion of this appendix summarizes the
results of the survey of South Carolina artists that
has been presented by artist group above. The pur-
pose of this summary is to show how artists differ
from each other. The following table classifies re-
spondents:

visual arts 34.9%
painting 23.0%
music 9.0%
theatre 5.4%
literary 23.6%
other 4.0%

On average, these respondents have been in their
artisticfield 25 years. Looking only at education level
from some college to doctorate, proportionately
more musicians and literary artists have doctorates
(Figure S-1). Figure S-2 showsthat paintersand lit-
erary artiststend to be older, while visual and other
artists tend to be younger. Figure S-3 looks only at
African-American and White composition of differ-
ent artist groups. Here we see that proportionately
more musiciansand other artistsare African-Ameri-
can.

When level of professional activity is examined, it
becomes clear that musicians tend to operate on an



Figure S-1. Education Level, Abbreviated
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[ Paint [ Theatre

Figure S-2. Respondent Age

Summary

90.0%

65 plus

[l visual [l Music [l Literary [l Other
] Paint [ Theatre

Figure S-3. Ethnicity, Abbreviated Results

Summary

Percentage

Il visual [l Music [l Literary Il Other
[ Paint [ Theatre

international level, literary artistson anational level,
and other artistsat the statelevel (Figure S-4). L ook-
ing at the source of the artists first interest in the
arts, Figure S-5 shows that schools had a greater
influence on theatre and literary artistswhile schools
had alarger influence on music artistsand other art-
ists.
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Figure S-4. Level of Professional Activity

Summary

Percentage

| Region International
Nation

il Vvisual [l Music [l Literary [l Other
[ Paint [ Theatre

Figure S-5. Sparked Interest in Arts,
Abbreviated Results

Summary

Artists in School

Il visual [l Music [l Literary [l Other
] Paint [ Theatre

For all South Carolina artists, the average number
of days spent outside South Carolinais 16. AsFig-
ure S-6 shows, proportionately more literary artists
earn lessthan 10 percent of their total earningsfrom
their artistic efforts, and proportionately more paint
artists earn 95-100 percent of their total earnings
fromtheir artistic efforts..

Many opportunities are closed to seniors. We are the ones
with the greatest amount of experience and tine. Our
talents should be used. A small salary would be helpful since
many of us ave [iving on fixed incomes.

Artist Comment

Thetable on the next page shows estimated revenue
and expenditures for artistsin South Carolina. The
table detail sthe proportions each component of rev-
enue or expenditure comprises. The table arrows



Figure S-6. Artistic Earnings as Percentage

of Total

Summary

point to percentagesthat are noticeably different from

those of other artist categories. Highlightsfromthis
table are:

75-94%
50-74%

[ Paint [ Theatre

[l visual [l Music [l Literary [l Other

95-100%

Literary and other artistsearn proportionately more
of their income from contractual services.
Painters earn proportionately more from the sale
of goods.

Theatre artists depend most on other income.
Personnel expenditures are proportionately high-
est for theatre and literary artists.

Visua artists spend proportionately more for ma-
terials and supplies.

Literary artists spend proportionately morefor op-
erating expenses different from those elsewhere

Summary of Revenues and Expenditures by Category

Revenue

total revenue coming from contractual services

total art investment income

total revenue in sales of goods

total revenue from corporate support
total revenue from foundation support
total revenue from government support
total revenue from private grants

other income

total revenue

Expenditures

total personnel expenditures

total outside fee and service expenditures
total space rental expenditure

total expenditure on travel

total expenditure on marketing

total expenditure on materials and supplies
total expense on fund raising

total expense on debt interest

total expense on utilities

total telephone bill expenses

total on other operating expenses

total cultural works expenses

total property expenses

total expenditures

oM

Visual Paint Music Theatre Literary
475%  33.1%  59.4% 50.2% 81.7% 78.8%
1.2% 7.5% 09%  01% 03% 2.6%
22.0% [—u8 35.9% 1.7% 1.0% 2.1% 2.1%
0.4% 0.0% 0.3%  07% 0.0% 0.0%
0.3% 0.5% 0.0%  1.0% 03% 0.2%
0.7% 0.5% 6.1%  12% 29% 0.0%
1.2% 0.4% 0.6% _ 05% 0.1% 0.0%
26.7%  22.0%  31.0%452% 12.5% 16.2%
100.0%  100.0%  100.0% 100.0% 100.0% 100.0%
223%  20.9%  40.0%  49.0% 13.4% 11.8%
5.9% 3.3% 5.0%  3.7% 10.0% 7.6%
8.8%  10.4% 2.8% 0.8%  1.30p-21.3%
7.0% 6.5%  11.8%  13.3% 11.1% 11.0%
5.4% 5.7% 52%  52% 47% 8.6%
19.8%  13.8%  15.4%  105% 11.8% 11.0%
0.1% 0.2% 0.0%  06% 0.0% 0.0%
2.4% 1.2% 14%  02% 03% 0.7%
3.8% 5.2% 21%  26% 4.0% 4.9%
2.9% 4.0% 30%  53% 6.7% 5.1%
7.7%  16.8% 31%  6.4%—429.7%  4.6%
1.9% 1.1% 0.0%  05% 1.1% 2.4%
121%  10.9%  102%  2.0% 59% 10.9%
100.0%  100.0%  100.0% 100.0% 100.0% 100.0%

Note: The arrows point to percentages that are noticeably different from the percentages for other categories of

artists.
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listed inthetable.
-  Space rental is a hefty expenditure for other art-
ists.

For al artists, less than one-third report full time
employment intheir artistic field, citing insufficient
earnings as the primary reason. Almost 20 percent
they do not wish to work full time.

About half of all artists teach. Among these, teach-
ing comprises 49 percent of the work effort in the
artigticfield.

Figure S-7 compares the ranks of specific informa-
tion sources that may have been used to garner in-
formation concerning events, funding sources,
grants, festivals, and other things. Note: Yellow cells
represent the three most effective sourceswhile pink
cells represent the three least effective. These re-
sultsclearly show that different sources of informa-
tionvary in effectivenessby typeof artist, broadcast
media and a manager are unproductive for all art-
ists.

Figure S-7. Rank of Effectiveness of
Information Sources

Summary

<

o

<

—

—

O

Newspaper

Invitations and flyers

Word of mouth

Magazines

Other newsletters

SC Arts Commission Newsletter

=

=

O N0 W N -

Local arts agency

Web sites

=
JgO|N| P AfOON W -

=
O INOIR(O|N 0N

©

Television

e
w|o|R|lo|N|Nvo|u|lsk|w

e
oR|(ojolo|wlu| NN ks

Pl
o|v|ojo|N|u|s ok w|N

10

Radio

©

©

11

E-mail/Listserves

12

12

12

11

12

12

Professional manager/agent

Note: Yellow cells represent the three most
effective sources while pink cells represent the

three least effective.

South Carolina Arts Commission deserves a [ot of credit for all the great impact
and service the staff devotes in prowoting, educating and improving all the Arts
in South Cavolina. They are such a dedicated group of people. Personally, T am
very indebted to these people for all the help they generously bestowed on we.

Artist Comment
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Report on the Survey of For Profic Organizations

Introduction

An important component of the cultural industry isthe cluster of retail businessesthat serve theindus-
try—for example, selling instruments or using one’s artistic talentsin an organization such asinterior
design or danceinstruction. Surveyswere mailed to “for profit” organizationsincluding landscape artists,
art galleries and dedlers, potters, architects, graphic designers, and so forth. Thisreport focuses primarily
on the average (mean) response of “for profit” organizations. Estimated total expenditures for this group
(used to devel op the economic impact statement) are conservative as some “for profit” organizations,
such as department stores selling artists' supplies, were not included.

Profile

On average, “for profit” organizationsin South Carolina have operated 12 years. These stores report
about 260 people served in an average week. Of these, 18 percent are from outside South Carolina. Two-
thirds are from the county in which the store islocated, and more of these are from the local community.

Revenue/lncome & Expendicures
The following table shows the total estimated revenue aswell as expenditures by category for the typical
“for profit” organization in South Carolina. The percentage of the total is shown in parentheses.

Revenue

BOMISSIONS......veeieeectietec ettt ae e be st e s s e e e aeebeebe s e e eseeseere st e s eseenesressennens $131 (0.0%)
CONEFACLUBI SEIVICES......ecveiveieeietectee ettt sttt st st se et es et e s aeeresbesne e eneareas $158,300 (57.6%)
INVESIMENTINCOME ......ueiviiteieeeeee ettt st e s b et e e e aeeresbesre e enens $2,013 (0.7%)
SAESOf JOOUS......eccviieieiicticte sttt ettt b et e e ebesa e e e eneerens $68,252 (24.8%)
OtNEI INCOMIB ...ttt sr e b e b sn e enas $56,416 (20.5%)
total amount Of FEVENUE/INCOME .......cuiiriieieire et $274,696 (100%)

Expenditure in South Carolina

adMINIStratiVe SAIAIES. ......c.ccuecveeeececec e e $61,260 (38.4%)
artistic PersonNNEl SAAIES .........ccceivicieeeieec e e $13,058 (8.2%)
technical/production personnel SAlariEs. ........coeviiiieceecece e $6,615 (4.2%)
AtiStICTEES AN SENVICES.....coe vttt $438 (0.3%)
other professionan] SENVICES ......cc.ccvcueiiieiecece e e $14,527 (9.1%)
S0z Y 1= 01 [ SRRSO $10,187 (6.4%)
LU= Y/ OSSOSO $1,903 (1.2%)
MANKELING ...ttt e b e s b e sr e s eseebesresse s eneeneebesrennens $2,397 (1.5%)
MaterialSaNd SUPPIIES .....veveieeeeeiete et $6,561 (4.1%)
(01 o QT 11 =-S OPRSRTSPRN $2,820 (1.8%)
1] R =SSP $2,293 (1.4%)
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TEEPNONE ... e $2,293 (1.4%)

OLNEN EBXPENSE ...ttt a e sttt e e e e se b e b e e e e neenesrenen $18,545 (11.6%)
acquisition of al kinds of cultural WOrKS..........cccoeeeveviieecse e $696 (0.4%)
PIOPEITY ..ttt ete e st et et et e st et e e e e eae st e sesseseeseste s ensesesbessenseseeseebessensenesresnenenens $15,923 (10.0%)
tOtal EXPENAITUIES ......oeeiieieie e $159,383 (100%)

Not surprisingly, the mgjority of income of “for profit” organizationsisfrom contractual servicesand sale
of goods. For expenditures, administrative personnel comprisethe lion’s share at nearly 40 percent of
total expenditures. Each of property and other (unspecified) expense comprise more than 10 percent of
the total. Note these are expenditures in South Carolina.

Other Information
Each “for profit” organization employs, on

average, 3 fulltime equivalentsand has 6 : : : : :
volunteers donating 195 hours in the most Importance Rank of Issues by

also employs an average of two professional

. ' . Identifying customers 1
artists and serves 25 prOf onal artists. Comn?:migty attitude toward arts/culture 2
Cost of supplies/materials 3
“For profit” organization personnel were Advertising/promotion 4
asked to rank ten activitiesin terms of their Startup money/funding 5
importance to the company. Aswould be 'Ff‘e;‘lf”iing service providers 3
. . . . ubliCi
eXpeCted’ Id_entlfyl ng cus_tomers ISmost Cost of);rtistic personnel & services 8
Important (ﬂgure tothe I’Ight), followed by Support of local arts/cultural organizations 8
community attitude and cost of suppliesand Proximity to high concentrations of artists and 10
materials. Least important are proximity to arts organizations
artists and support of local arts organizations. —_— _— —_— —— —_—
I ] | 10 — —

Supplierswere also asked to assess office as
Asses_sment of Adeq uacy of well as performance or exhibition or service
Office and PES space (PES) space. Thetypical supplier reports 950
square feet of office space and 2,400 square
feet of PES space. Nearly half of “for profit”
organizations own their office and their PES
gpace. Only 5 percent share thelir office space,
while amost 15 percent share their PES
space. Using ascale of “very satisfactory to

“very unsatisfactory”, suppliersrated the

Unssttaciony p— - adequacy of office and PES space. Asseenin
thefigureto theleft, “for profit” organizations
are more satisfied with the adequacy of their
office space than with their PES space.

Somewhat
Satisfactory

T—— For Profit Organizations, 2 e —
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