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DEFINITIONS

§1220.101 Act.

The term Act means the Soybean
Promotion, Research, and Consumer
Information Act, subtitle E of title
XIX, of the Food, Agriculture, Con-
servation and Trade Act of 1990, Public
Law No. 101-624, and any amendments
thereto.

§1220.102 Board.

The term Board means the United
Soybean Board established wunder
§1220.201 of this subpart.

§1220.103 Commerce.

The term commerce means interstate,
foreign, or intrastate commerce.

§1220.104 Committee.

The term Committee means the Soy-
bean Program Coordinating Committee
established under §1220.213 of this sub-
part.

§1220.105

The term consumer information means
information that will assist consumers
and other persons in making evalua-
tions and decisions regarding the pur-
chase, preparation, and use of soybeans
or soybean products.

Consumer information.

§1220.106 [Reserved]

§1220.107 Cooperator organization.

The term Cooperator Organization
means the American Soybean Associa-
tion, or any successor organization to
the American Soybean Association,
which conducts foreign market devel-
opment activities on behalf of soybean
producers.

§1220.108 Department.

Department means the United States
Department of Agriculture.
§1220.109 Eligible organization.

The term eligible organization means
any organization which has been cer-

§1220.114

tified by the Secretary pursuant to
§1220.203 of this subpart as being eligi-
ble to submit nominations for initial
membership on the Board.

§1220.110 First purchaser.

The term first purchaser means—

(a) except as provided in paragraph
(b) of this section, any person buying
or otherwise acquiring from a producer
soybeans produced by such producer; or

(b) In any case in which soybeans are
pledged as collateral for a loan issued
under any Commodity Credit Corpora-
tion price support loan program and
the soybeans are forfeited by the pro-
ducer in lieu of loan repayment, the
Commodity Credit Corporation.

[66 FR 31049, July 9, 1991, as amended at 56
FR 42923, Aug. 30, 1991; 57 FR 31095, July 14,
1992]

§1220.111 Fiscal period.

The term fiscal period means the cal-
endar year or such other annual period
as the Board may determine with the
approval of the Secretary.

§1220.112 Industry information.

The term industry information means
information and programs that will
lead to the development of new mar-
kets, new marketing strategies, or in-
creased efficiency for the soybean in-
dustry, and activities to enhance the
image of the soybean industry.

§1220.113 Marketing.

The term marketing means the sale or
other disposition of soybeans or soy-
bean products in any channel of com-
merce.

§1220.114 National nonprofit
ducer-governed organization.

pro-

The term national nonprofit producer-
governed organization means an organi-
zation that—

(a) Is a nonprofit organization pursu-
ant to section 501(c) (3), (5) or (6) of the
Internal Revenue Code (26 U.S.C. 501(c)
(3), (5) and (6)); and

(b) Is governed by a Board of direc-
tors of agricultural producers rep-
resenting soybean producers on a na-
tional basis;
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