
Table 1250. Selected Service Industries—E-Commerce Revenue: 2004 and 2005

[83,279 represents $83,279,000,000. Includes data only for businesses with paid employees, except for accommodation and food
services, which also includes businesses with and without paid employees. Except as noted, based on the Service Annual Survey]

Kind of business
2002

NAICS
code 1

E-commerce
revenue
(mil. dol.)

E-commerce
as percent of
total revenue,

2005

E-commerce
revenue,
percent

distribution,
20052004 2005

Selected service industries, total . . . . . . . . . . (X) 83,279 95,696 1.6 100.0
Selected transportation and warehousing 2 . . . . . . . . . . (X) 4,908 6,000 2.1 6.3

Truck transportation. . . . . . . . . . . . . . . . . . . . . . . . 484 4,249 5,240 2.5 5.5
Couriers and messengers. . . . . . . . . . . . . . . . . . . . 492 (S) (S) (S) (S)
Warehousing and storage. . . . . . . . . . . . . . . . . . . . 493 616 704 3.6 0.7

Information . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 51 22,774 26,578 2.6 27.8
Publishing industries . . . . . . . . . . . . . . . . . . . . . . . 511 9,456 12,066 4.5 12.6
Online information services. . . . . . . . . . . . . . . . . . . 51811 2,212 1,898 7.3 2.0

Selected finance 3 . . . . . . . . . . . . . . . . . . . . . . . . . . (X) 6,043 6,087 1.5 6.4
Securities and commodity contracts
intermediation and brokerage . . . . . . . . . . . . . . . . 5231 5,817 5,814 2.0 6.1

Rental and leasing services . . . . . . . . . . . . . . . . . . . . 532 (S) 5,423 4.9 5.7
Selected professional, scientific, and
technical services 4 . . . . . . . . . . . . . . . . . . . . . . . . . (X) 20,167 21,864 2.0 22.8
Computer systems design and related services . . . . . 5415 (S) (S) (S) (S)

Administrative and support and waste
management and remediation services. . . . . . . . . . . . 56 12,794 14,365 2.7 15.0
Travel arrangements and reservation services . . . . . . 5615 8,473 9,864 32.5 10.3

Health care and social assistance services . . . . . . . . . . 62 943 1,545 0.1 1.6
Arts, entertainment, and recreation services . . . . . . . . . 71 (S) 1,906 (S) 2.0
Accommodation and food services 5 . . . . . . . . . . . . . . 72 5,834 7,474 1.4 7.8
Selected other services 6 . . . . . . . . . . . . . . . . . . . . . . (X) 3,644 4,454 1.2 4.7

Repair and maintenance . . . . . . . . . . . . . . . . . . . . 811 1,026 959 0.7 1.0
Religious, grantmaking, civic, professional,
and similar organizations . . . . . . . . . . . . . . . . . . . 813 1,786 2,203 1.5 2.3

S Data do not meet publication standards. X Not applicable. 1 North American Industry Classification System (NAICS),
2002; see text Section 15. 2 Excludes NAICS 481 (air transportation), 482 (rail transportation), 483 (water transportation), 485
(transit and good passenger transportation), 487 (scenic and sightseeing transportation), 488 (support activities for transportation)
and 491 (postal service). 3 Excludes NAICS 521 (monetary authorities-central bank), 522 (credit intermediation and related
activities), 5232 (securities and commodity exchanges), NAICS 52391 (miscellaneous intermediation), 52399 (all other financial
investment activities), 524 (insurance carriers and related activities) and 525 (funds and trusts). 4 Excludes NAICS 54112 (offices
of notaries). 5 Based on 2005 Annual Retail Trade Survey. 6 Excludes NAICS 81311 (religious organizations), 81393 (labor
and similar organizations), 81394 (political organizations) and 814 (private households).

Source: U.S. Census Bureau, Internet site E-Stats (released 25 May 2007); see Internet site <http://www.census.gov/eos/www
/ebusiness614.htm>.

Table 1251. Advertising—Estimated Expenditures by Medium: 1990 to 2006

[In millions of dollars (129,968 represents $129,968,000,000). See source for definitions of types of advertising]

Medium 1990 1995 2000 2001 2002 2003 2004 2005 2006 1

Total . . . . . . . . . . . . . . . 129,968 165,147 247,472 231,287 236,875 245,477 263,766 271,074 285,106
National . . . . . . . . . . 73,638 96,933 151,664 141,797 145,429 152,482 167,096 172,797 184,696
Local . . . . . . . . . . . . 56,330 68,214 95,808 89,490 91,446 92,995 96,670 98,277 100,410

Newspapers. . . . . . . . . . . 32,281 36,317 49,050 44,255 44,031 44,843 46,614 47,335 47,709
National . . . . . . . . . . . . 3,867 3,996 7,229 6,615 6,806 7,357 7,629 7,465 7,241
Local. . . . . . . . . . . . . . 28,414 32,321 41,821 37,640 37,225 37,486 38,985 39,870 40,468

Magazines. . . . . . . . . . . . 6,803 8,580 12,370 11,095 10,995 11,435 12,247 12,847 13,425
Broadcast TV. . . . . . . . . . 26,616 32,720 44,802 38,881 42,068 41,932 46,264 44,293 47,109

Four TV networks . . . . . 9,863 11,600 15,888 14,300 15,000 15,030 16,713 16,128 16,934
Syndication . . . . . . . . . 1,109 2,016 3,108 3,102 3,034 3,434 3,674 3,865 4,058
Spot (national) . . . . . . . 7,788 9,119 12,264 9,223 10,920 9,948 11,370 10,040 11,144
Spot (local). . . . . . . . . . 7,856 9,985 13,542 12,256 13,114 13,520 14,507 14,260 14,973

Cable TV. . . . . . . . . . . . . 2,631 6,166 15,455 15,736 16,297 18,814 21,527 23,654 24,879
Cable TV networks . . . . 2,000 4,500 11,765 11,777 12,071 13,954 16,424 18,296 19,119
Spot (local). . . . . . . . . . 631 1,666 3,690 3,959 4,226 4,860 5,103 5,358 5,760

Radio . . . . . . . . . . . . . . . 8,726 11,338 19,295 17,861 18,877 19,100 19,581 19,640 19,614
Network. . . . . . . . . . . . 482 480 780 711 775 798 836 814 838
Spot (national) . . . . . . . 1,635 1,959 3,668 2,956 3,340 3,540 3,540 3,469 3,573
Spot (local). . . . . . . . . . 6,609 8,899 14,847 14,194 14,762 14,762 15,205 15,357 15,203

Yellow Pages . . . . . . . . . . 8,926 10,236 13,228 13,592 13,776 13,896 14,002 14,229 14,372
National . . . . . . . . . . . . 1,132 1,410 2,093 2,087 2,087 2,114 2,110 2,163 2,185
Local. . . . . . . . . . . . . . 7,794 8,826 11,135 11,505 11,689 11,782 11,892 12,066 12,187

Direct mail . . . . . . . . . . . . 23,370 32,866 44,591 44,725 46,067 48,370 52,191 55,218 59,912
Business papers. . . . . . . . 2,875 3,559 4,915 4,468 3,976 4,004 4,072 4,170 4,253
Out-of-home 2 . . . . . . . . . 1,084 1,263 5,176 5,134 5,175 5,443 5,770 6,232 6,731

National . . . . . . . . . . . . 640 701 2,068 2,051 2,061 2,298 2,530 2,736 2,955
Local. . . . . . . . . . . . . . 444 562 3,108 3,083 3,114 3,145 3,240 3,496 3,776

Internet 3. . . . . . . . . . . . . (NA) (NA) 6,507 5,645 4,883 5,650 6,853 7,764 9,317
Miscellaneous 4 . . . . . . . . 16,656 22,102 32,083 29,895 30,730 31,990 34,645 35,692 37,785

National . . . . . . . . . . . . 12,074 16,147 24,418 23,042 23,414 24,550 26,907 27,822 29,742
Local. . . . . . . . . . . . . . 4,582 5,955 7,665 6,853 7,316 7,440 7,738 7,870 8,043

NA Not available. 1 Preliminary data. 2 Prior to 2000, represents only ‘‘outdoor’’ billboards. Beginning 2000, includes other
forms of outdoor advertising (i.e. transportation vehicles, bus shelters, telephone kiosks, etc.) previously covered under
‘‘Miscellaneous.’’ 3 Excludes search revenue. 4 Beginning 2000, part of miscellaneous now included under Out-of-home
advertising. See footnote 2.

Source: Universal McCann, New York, N.Y. (copyright). See also <http://www.universalmccann.com>.
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