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How to get employers on board with GASO

Start talking to local employers about the Great American Smokeout® now.  Here are a few ideas to
help you pitch the idea and make their involvement easy:

♦ Create a package of stickers, flyers and other materials to help employers promote the event
to their staff.  Include a timeline, event suggestions, and a sample article for the employee
newsletter.  (Sample article and flyer included in this issue.)

♦ In the packet, provide a cover letter with your contact information and a copy of the Breathe
Easy brochure included in this issue.  In the letter, encourage employers to support
employees who are quitting for GASO by making the entire facility smoke-free for the day if
they currently allow smoking.

♦ Make appointments with human resources directors, employee
wellness directors or managers and deliver the packet.  Make a
point to ask about their facility’s smoking policies and whether they
offer cessation benefits, and offer your help if they would like more
information.

♦ Mail the packet to employers if you cannot make a personal
appointment.

♦ Invite the news media to cover local businesses’ efforts to support
GASO and the health of their employees.

Tips and helpful materials can be found at the American Cancer Society’s Web site at

Putting GASO to Work
November 17 will mark the 29th American
Cancer Society Great American Smokeout®

(GASO).  Each year, this event challenges
Americans to quit smoking for one day and
is often the catalyst for permanent success.

Friends, families and coworkers are typical support groups for smokers trying to make it through
the day.  This year, why not encourage entire workplaces to support the effort?  Recruiting
employers to promote GASO has several benefits:

♦ They can create large-scale awareness and support for employees who are trying to quit.
♦ They will have the opportunity to examine their facility’s smoking policies.
♦ They can be educated about the advantages of offering cessation services as part of their

benefits plan to promote a healthy workforce.

You’ll find tips in this issue for promoting GASO events to employers in your area.

http://www.cancer.org/docroot/COM/content/div_TX/COM_5_2x_1_Resources_for_Worksite-Community.asp
Click this link!
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Media Tips

It’s not always easy to get media coverage for your
event.  In metropolitan markets, you have to
compete with a vast variety of news events; in
smaller markets, local media outlets have few
reporters available to cover community events.

Here are some tools to make your GASO story or
event interesting to the media:
1. Make sure your news release is timely, concise,
and contains the following elements: a headline that
captures attention; lead sentence that tells why the
story is important; body with background, quotes
and facts; and contact information.  (The sample
newsletter article in this issue could be modified for
a news release.)
2. Think visuals. Provide a photo or describe a good
photo opportunity.
3. Consider the audience. Ask yourself “what’s the value to the reader?”
4. Find the right reporter or editor and develop a relationship. Be aware of their schedules and
find out the best time and method to contact them (phone, e-mail or fax) so you don’t call at
deadline.
5. Be responsive when the reporter calls for more information, and make it easy for them to
arrange coverage. Deliver what you promise to make the story worthwhile.

For more media ideas, contact Darah Waldrip at the Texas Department of State Health Services
at 512/458-7111 ext. 3294.
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Upcoming Media Buys

DSHS is excited about an upcoming media buy for the “Yes
You Can” cessation campaign. For the first time, radio and
television spots will be placed in markets throughout the
state rather than in a limited area. Tentative run dates are
from the week of November 14 through the week of
January 23 to coincide with the Great American
Smokeout® and New Year’s. (Please note that this buy will
not include Jefferson County due to interrupted airtime during Hurricane Rita.  A cessation
buy is planned there for the spring.) Schedules for specific markets are not yet available,
but information will be sent to staff and partners when it is finalized. Contact Darah Waldrip
at 512/458-7111 ext. 3294 for more information.



Dear Dr. Phil (Huang),
How do we respond to smokers who say that “as long as they
work with hazardous materials, giving up tobacco is useless”?

For most workers who smoke, cigarette smoking is a greater cause
of death and disability than any hazard in the workplace.1 In
addition to causing cancer and heart disease, tobacco use
interacts with certain occupational hazards to increase the risk of cancers.  Examples of
occupational materials that when combined with smoking present serious health risks:
Aromatic amines Asbestos Cotton dust Grain Pesticides
Petrochemicals Silica Welding materials

More people die from tobacco and secondhand smoke (SHS) than all other regulated
occupational substances combined.2  Giving up tobacco is particularly important for those
who work around hazardous materials.

1. National Toxicology Program. 10th Report on Carcinogens. Research Triangle Park, NC: U.S. Department of
Health and Human Services, Public Health Service, National Toxicology Program, December 2002. Accessed:
February 2004.

2. US DHHS, The health consequences of smoking: Cancer and chronic lung disease in the workplace.  A
Report of the US Surgeon General, Office of Smoking and Health,(DHHS Publication No. 85-50207).

Want to know more about the clean indoor air ordinance  in your area?

Check out the Texas Smoke-free Ordinance Database at http://txshsord.coe.uh.edu

On this site you can CREATE REPORTS on:
Specific city ordinances
City ordinances by levels of restrictiveness
Bar and restaurant ordinances
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Highlights in Tobacco Control is available online at http://www.dshs.state.tx.us/tobacco/htcnews.shtm.  If you receive a
paper copy of this newsletter and prefer instead to receive electronic notification for each issue, please contact Darah
Waldrip at darah.waldrip@dshs.state.tx.us with your e-mail address.

Reader Response

Please take a few moments to answer the following survey.  E-mail your response to
Darah Waldrip at darah.waldrip@dshs.state.tx.us by November 11, 2005.

1. Which article in this issue of Highlights in Tobacco Control did you find most helpful?
2. Least helpful?
3. Which ideas from the newsletter do you plan to implement?
4. What questions, if any, do you have now that you have read the newsletter?
5. How could this issue have been improved?
6. What kind of information would you like to see in upcoming issues?

http://txshsord.coe.uh.edu
http://www.dshs.state.tx.us/tobacco/htcnews.shtm




SAMPLE NEWSLETTER ARTICLE

[COMPANY NAME] ENCOURAGES QUITTERS NOV. 17

Go ahead…quit!  Tobacco, that is.

[COMPANY NAME] is providing support for smokers trying to quit for
the American Cancer Society’s Great American Smokeout® November 17.

For 29 years, smokers across the nation have participated in the
event by smoking less or quitting for the day on the third Thursday
of November. The event challenges people to stop using tobacco and
raises awareness of the many effective ways to quit for good.

[COMPANY NAME] is getting involved in the effort by making all
areas smoke-free Nov. 17.  All staff members are encouraged to help
their co-workers who smoke stay tobacco-free for the entire day.
Here are some ways you can help:

· Adopt a smoker or a dipper for the day.  Provide them with gum
and sugar-free candy, take them to lunch, and go for a short
walk with them during breaks.

· Give up chocolate, donuts, coffee, or another daily “fix” so
you can identify with quitting tobacco to some degree.

· Send a supportive note or e-mail to a coworker who is trying
to quit.

· Help to make the day as stress-free as possible for those who
are trying to quit.

Research shows that smokers are most successful at quitting when
they have access to support, such as nicotine replacement products,
counseling, prescription medicine to lessen cravings, guide books,
and the encouragement of friends and family members. Many people
have been able to quit tobacco for good through the American Cancer
Society’s free telephone counseling Quitline at 1-877-YES-QUIT.

Regardless of how long a person has smoked, quitting has tremendous
health benefits by substantially decreasing the risk of lung,
laryngeal, esophageal, oral, pancreatic, bladder and cervical
cancers. Quitting also lowers the risk for major diseases including
coronary heart disease and cardiovascular disease.

“We are like an extended family at [COMPANY NAME], and we want to
help employees live healthier, longer lives,” said [COMPANY
REPRESENTATIVE].  “We think supporting the Great American Smokeout
is a good way to make a positive impact on people’s lives by
encouraging them to take that first step in giving up tobacco.”
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