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August 05, 1997

Office  of the Secretary
Federal Trade Commission
Room 159, Sixth & Pennsylvania Ave., N. W.
Washington, D.C. 20580

Made in the U.S.A. Policy Comment:

PLEASE don’t “dilute” the meaning of “Made in the U. S. A.” I spend many hours looking for
products to support the workers of this country, and in effec~ myself! I understand the spiraling
trend to have this just one big happy world family . . . . .with EVERYONE having apiece of the wealth
of the world, but really, don’t we know that that is a joke? Will the manufactures go out of business
if they aren’t allowed to compromise on the quality of their product by hiring cheap labor
somewhere else, and then lie to the consumer about where that product was made? I think not. In
fac~ you are on the border line of making the “Made in the U. S. A.” label meaningless. If that is
your goal, so be it. YOU are in the position of power to either protect what the label means, or, for
whatever economic reasons and pressures you can’t resis~ that the common man is unaware of at the
presen~ go ahead and allow the label to be a 3/4 truth . . . ..one good sized step toward another
endangered species extinction!

Sincerely,
.

Vicki L. Mildice


