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July 23, 1997 e

Secretary Donald dark

Federal Trade Comm ssion

6th St. & Pennsylvania Ave., NW
Room 172

Washi ngton, D.c. 10580

Secretary clark:

Attached is a copy of an article which was printed in the

May/ June 1997 issue of the Sheet Metal wWorkers’ Journal. W are
two Anericans who are absolutely incensed about this situation
and want you to take immediate action to ensure that when a
product says “Made in the UsA", it is indeed conpletely nade and
assenbled in the United States of Anerica.

Wor kers’ Local #16

Sunamwn (. Hills

Susan C. Mills _
Oregon Public Enployees Union Local #503

John & Susan Mills
13976 Pali Street

At t achnent (1) Seal Rock, OR 97376



MADE

ade in the USA. Just a
Mfew clear, simple

words that can only
mean one thing. Look at
what each word means.
Made built, constructed,
the product of a unique
blend of knowledge,
craftsmanship, and sweat.
In: here; one place. The
USA the greatest country
the world has ever
known; our country.
Guess what? That simple
phrase, Made in the USA,
might mean nothing by
the end of the year.

Nothing? That’s right.
Made in the USA, the
phrase that we have all
looked for on products
throughout our entire
lives, the label that sits
right next to our union
label, will mean nothing if
the Federal Trade
Commission has its way.
It's a sad story of corpo-
rate greed, the exporting
of jobs, and a federal
agency gone very, very
wrong.

The Federal Trade
Commission is the agency
which has responsibility
for overseeing business in
the USA. It sets standards
in interstate trade, over-
sees regulations, and
makes policy. One of the
things which it has always
been responsible for is
making sure that the
Made in the USA label
only appears on items that
were assembled in the
USA of American parts.

Of course, the truth
isn’t always something
that the American con-
sumer can expect from the
government or big busi-
ness. How many times
have we been fed half
truths by some corporate
spokesman or a bureau-
cret more interested in his
or her job than in our best
interests? That is what is
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happening here, right
now. Big business has
decided that the Made in
the USA label doesn’t
have to mean what it says.
In their opinion, Made in
the USA means that at
least some part of a prod-
uct was actually made
here, maybe out of materi-
als produced in Japan or
Thailand. It’s the best of
both worlds for the huge
multi-national corpora-
tions: they get to dump
fairly paid, union repre-
sented American workers
off of their payrolls, hire
people in Asia or Central
America to do our jobs for
two dollars a day, and
then bring the partially
finished product back to
the USA to be completed
by part time or poorly
paid, non-union workers
while still telling us that
their product is Made in
the USA. They want to
turn the badge of pride
which is affixed to
American products into
one more form of
Corporate Welfare.
According to a draft
proposal put out by the
FTC, products which are
“substantially” made here
would be able to sport the
Made in the USA label.
“Substantially” made
here? What is that sup-
posed to mean? How is
substantially different
from “partially” made
here? Or from “some-
what” made here? Or,
how about, from “Not
really Made in the USA,
but we would like the
extra money we could
make if you think it is”?
Sure, the label would have
to be bigger, but the com-
pany could afford it. After
all, they would have
saved all that money on
paying their unionized
American employees.

Think about it. A sneak-
er company tells you that
their products are the best
in the world, that the
women stitching together
their shoes in Indonesia
do just as good a job as
American workers for the
two or three dollars a day
that they are paid. Yet,
they still want to put a
“Made in the USA label
on their shoes. What does
this mean? It means that
they acknowledge that a
product made here by
fairly compensated work-
ers is superior to one
made by grossly under-
paid people somewhere
else. They know that if
their shoes were made in
America, they would be of
a better quality, and that
they would have been
made at a fair, realistic
price to the company.
They don’t want that extra
responsibility, but they
want you to think that
they have undertaken it
anyway. And now they
have seemingly convinced
the Federal Government
that they should be able to
misrepresent their prod-
ucts, too.

It's just plain wrong,
and we have to do some-
thing to stop it. Once
again, the responsibility
for preserving one of this
country’s greatest institu-
tions has fallen on us, the
people who affix the
Union Label and the
Made in the USA label to
the pieces which we build.
Left to their own devices,
Corporate America and
the Federal Trade
Commission would take
this symbol of American
pride and turn it into just
another corporate logo.
Just do it. Made in the
USA. Oh what a feeling,
Toyota. What a shame.

There is a way, howev-
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er, for us to fight this out-
rage, this cheapening of
who we are and what our
flag stands for. The FTC
will be accepting com-
ments on the proposed
changes in the Made in
the USA regulations until
August 1 Ith of this year. |
don’t think I have to tell
you what your comments
should be, but I'll tell you
what mine are. Outrage.
Disgust. Sorrow, Anger.
Write to the FTC, and
do it today. Don’t put it
off and say that you’ll get
to it. This is too important.
This is about some corpo-
rate honcho in Tokyo or
Berlin telling you what it
is to be American. A sim-
ple letter to the FTC,
telling them how you feel,
will make a difference.
Letters from everyone
who sees this article and
from your neighbors,
friends, and families will
make a bigger difference.
Too many of us have
worked too long produc-

ing things Made in the

USA to simply give in to
this corporate raid.
Send your letters to
secretary Donald Clark

Federal Trade Commission

6th St& Pennsylvania Ave, N.W.,
Room 172

‘Washington, D.C. 105S0

We all know what it
means to be Made in the
USA. Who knows, maybe
the FTC just isn’t upon its
geography. Remind them
that products made in
Georgia, California,
Missouri, New York, or
Michigan are made in the
USA. Products made in
Dakarta, Bangkok,
Shanghai, Managua, or
Mexico are not. It’s sim-
ple, really. As simple as
those four little words,
Made in the USA.
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