
Table 1104. Radio and Television Broadcasting—Estimated Revenue and
Expenses: 2005 and 2006

[In millions of dollars (3,298 represents $3,298,000,000). For taxable and tax-exempt employer firms. Estimates have been adjusted
to the results of the 2002 Economic Census. Based on the North American Industry Classification System (NAICS), 2002. See text,
this section, and Section 15]

Item
Radio networks
(NAICS 515111)

Radio stations
(NAICS 515112)

TV broadcasting
(NAICS 51512)

2005 2006 2005 2006 2005 2006

Operating revenue . . . . . . . . . . . . . . . . . . . . . . . 3,298 4,411 13,713 13,696 36,297 38,328
Air time . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,096 1,121 12,086 12,110 25,971 26,859

National/regional air time . . . . . . . . . . . . . . . . . . . . . 582 571 2,723 2,936 16,211 16,456
Local air time . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 514 550 9,363 9,174 9,760 10,403

Other operating revenue . . . . . . . . . . . . . . . . . . . . . . . 2,202 3,290 1,626 1,585 10,326 (S)
Network compensation. . . . . . . . . . . . . . . . . . . . . . . 117 135 223 218 6,321 (S)
Public and noncommercial programming services . . . . . 341 397 (S) (S) 1,337 1,550
All other operating revenue. . . . . . . . . . . . . . . . . . . . 1,744 2,758 835 851 2,668 3,193

Operating expenses . . . . . . . . . . . . . . . . . . . . . . 4,584 6,809 10,150 10,197 28,805 29,892
Personnel costs . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 959 1,520 5,117 5,047 7,570 7,884

Gross annual payroll . . . . . . . . . . . . . . . . . . . . . . . . 819 1,150 4,255 4170 6,438 6,575
Employer’s cost for fringe benefits . . . . . . . . . . . . . . . 100 230 611 636 1,008 1,152
Temporary staff and leased employee expense . . . . . . 40 139 251 (S) 124 157

Expensed materials, parts and supplies (not for resale) . . . 34 31 123 117 223 219
Expensed equipment . . . . . . . . . . . . . . . . . . . . . . . . 8 9 41 36 57 58
Expensed purchase of other materials, parts and
supplies. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 26 23 82 81 166 161

Expensed purchased services . . . . . . . . . . . . . . . . . . . 575 515 1,045 1,069 2,003 2,149
Expensed purchases of software . . . . . . . . . . . . . . . . 19 17 (S) (S) 39 47
Purchased electricity and fuels (except motor fuel) . . . . 12 22 144 163 343 421
Lease and rental payments. . . . . . . . . . . . . . . . . . . . 62 79 342 325 426 490
Purchased repair and maintenance . . . . . . . . . . . . . . 17 26 85 80 250 (S)
Purchased advertising and promotional services. . . . . . 465 371 429 448 945 888

Other operating expenses . . . . . . . . . . . . . . . . . . . . . . 3,017 4,743 3,866 3,965 19,009 19,640
Broadcast rights and music license fees . . . . . . . . . . . 382 552 586 611 12,036 12,802
Network compensation fees . . . . . . . . . . . . . . . . . . . 130 198 (S) (S) 695 609
Depreciation and amortization fees . . . . . . . . . . . . . . 382 428 491 490 1,385 1,458
Government taxes and license fees . . . . . . . . . . . . . . 16 26 489 424 150 144
All other operating expenses. . . . . . . . . . . . . . . . . . . 2,107 3,540 2,218 2,393 4,743 4,627

S Data do not meet publication standards.

Source: U.S. Census Bureau, ‘‘2006 ServiceAnnual Survey, Information Sector Services.’’ See <http://www.census.gov/econ/www
/servmenu.html>; (released March 2008).

Table 1105. Cable and Premium TV—Summary: 1975 to 2007

[9,800 represents 9,800,000. Cable TV for calendar year. Premium TV as of December 31 of year shown]

Year

Cable TV Premium TV

Avg.
basic
sub-

scribers
(1,000)

Avg.
monthly

basic rate
(dol.)

Revenue 1

(mil. dol.) Units 2 (1,000) Monthly rate (dol.)

Total Basic
Total

premium 3
Premium

cable

Noncable
delivered
premium

All
premium
weighted

average 3
Premium

cable

Noncable
delivered
premium

1975 . . . . . 9,800 6.50 804 764 194 194 (NA) (NA) 7.85 (NA)
1980 . . . . . 17,500 7.69 2,609 1,615 8,581 7,336 (NA) 8.91 8.62 (NA)
1985 . . . . . 35,440 9.73 8,831 4,138 29,885 29,418 (NA) 10.29 10.25 (NA)

1995 . . . . . 60,550 23.07 24,137 16,763 55,723 46,798 8,925 8.29 8.54 6.99
1996 . . . . . 62,300 24.41 26,195 18,249 63,705 49,728 13,977 7.98 8.12 7.50
1997 . . . . . 63,600 26.48 28,931 20,213 72,785 51,933 20,852 8.31 8.43 8.00
1998 . . . . . 64,650 27.81 31,191 21,574 80,605 55,280 25,325 8.58 8.74 8.22
1999 . . . . . 65,500 28.92 34,095 22,732 88,455 59,005 29,450 8.74 8.85 8.50

2000 . . . . . 66,250 30.37 36,756 24,142 102,590 65,918 36,672 8.69 8.81 8.48
2001 . . . . . 66,732 32.87 42,238 26,324 115,325 75,433 39,892 8.95 9.10 8.66
2002 . . . . . 66,472 34.71 48,623 27,690 125,662 81,128 44,534 9.19 9.29 9.00
2003 . . . . . 66,050 36.59 53,991 29,000 127,377 83,421 43,956 9.37 9.45 9.23
2004 . . . . . 65,727 38.14 59,428 30,080 140,060 90,843 49,217 10.03 10.11 9.88
2005 . . . . . 65,337 39.63 65,041 31,075 149,067 96,910 52,157 10.08 10.16 9.93
2006 . . . . . 65,319 41.17 71,841 32,274 158,069 101,464 56,605 10.26 10.26 10.02
2007 . . . . . 65,141 42.72 78,886 33,393 171,043 109,960 61,083 10.28 10.35 10.10

NA Not available. 1 Includes installation revenue, subscriber revenue, and nonsubscriber revenue; excludes telephony and
high-speed access. 2 Individual program services sold to subscribers. 3 Includes multipoint distribution service (MDS), satellite
TV (STV), multipoint multichannel distribution service (MMDS), satellite master antenna TV (SMATV), C-band satellite, and DBS
satellite and Telco Video. Includes average pay unit price based on data for major premium pay movie services.

Source: SNL Kagan, a division of SNL Financial LC. From the Broadband Cable Financial Databook 2004, 2005, 2006, 2007
(copyright); the Cable Cable Program Investor and Cable TV Investor: Deals & Finance newsletters (monthly); and various other
SNL Kagan publications.
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