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General I nformation

The Community Rei nvestnment Act (CRA) requires each federal

fi nanci al supervisory agency to use its authority, when exam ni ng
financial institutions subject to its supervision, to assess the
institution's record of nmeeting the credit needs of its entire
comunity, including | ow and noderate-incone nei ghborhoods,
consistent with safe and sound operation of the institution.

Upon concl usi on of such exam nation, the agency nust prepare a
witten evaluation of the institution's record of neeting the
credit needs of its comunity.

Thi s docunent is an evaluation of the CRA performance of Peopl es
Heritage Bank, NA prepared by the Ofice of the Conptroller of
the Currency (OCC), the institution s supervisory agency, as of
July 9, 2001. The agency eval uates performance in assessnent
area(s), as they are delineated by the institution, rather than

i ndi vi dual branches. This assessnent area eval uation may include
the visits to some, but not necessarily all of the institution's
branches. The agency rates the CRA perfornmance of an institution
consistent with the provisions set forth in Appendix Ato 12 CFR
Part 25.
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Definitions and Commobn Abbrevi ati ons

The followi ng terns and abbrevi ations are used throughout this
Performance Evaluation. The definitions are intended to provide
the reader with a general understanding of the terns, not a
strict legal definition.

Affiliate - Any conpany that controls, is controlled by, or is
under common control by another conpany. A conpany is under
comon control w th another conpany if both conpanies are
directly or indirectly controlled by the sane conpany. A bank
subsidiary is controlled by the bank and is, therefore, an
affiliate.

Bl ock Nunmbering Area (BNA) - Statistical subdivisions of counties
in which census tracts have not been established. BNAs have been
est abl i shed by the United States Census Bureau in conjunction

wi th state agencies.

Census Tract (CT) - Small, locally defined statistical areas
within nmetropolitan statistical areas. These areas are
determ ned by the United States Census Bureau in an attenpt to
group honogenous popul ations. A CT has defined boundaries per
ten year census and an average popul ati on of 4, 000.

Communi ty Devel opnent (CD) - Affordable housing for |ow or
noder at e-i nconme i ndi vidual s; conmmunity services targeted to | ow
or noderate-incone individuals; activities that pronpte econom c
devel opnent by financing busi nesses or farns that neet the size
eligibility standards of the Small Business Adm nistration’s
Devel opnent Conpany or Snall Busi ness | nvestnent Conpany prograns
(13 CFR 121.301) or have gross annual revenues of $1 million or

| ess; or, activities that revitalize or stabilize |ow or
noder at e-i ncone geogr aphi es.

Communi ty Reinvestnent Act (CRA) - The statute that requires the
OCC to evaluate a bank’s record of neeting the credit needs of
its local community, consistent with the safe and sound operation
of the bank, and to take this record into account when eval uating
certain corporate applications filed by the bank.

Ful | - Scope Review - Performance under the Lending, Investnent and
Service Tests is anal yzed considering fully understood
performance context, quantitative factors (e.g., geographic

di stribution, borrower distribution, total nunber and doll ar
amount of investnents, branch distribution) and qualitative
factors (e.g., innovation, conplexity).

CGeography - A census tract or a bl ock nunbering area delineated
by the United States Bureau of the Census in the nbst recent
decenni al census.
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Hone Mortgage Disclosure Act (HVDA) - The statute that requires
certain nortgage | enders that do business or have banking offices
in a netropolitan statistical area to file annual summary reports
of their nortgage | ending activity. The reports include such
data as the race, gender, and the incone of applicants, the
anount of |oan requested, and the disposition of the application
(e.qg., approved, denied, wthdrawn).

Hone Mortgage Loans - Such | oans include home purchase and hone

i mprovenent | oans, as defined in the HVDA regulation. This
definition also includes nultifamly (five or nore famlies)
dwel I'i ngs | oans, loans for the purchase of manufactured hones and
refinanci ng of home inprovenent and hone purchase | oans.

Li m t ed- Scope Review - Performance under the Lending, |nvestnent
and Service Tests is analyzed using only quantitative factors
(e.g., geographic distribution, borrower distribution, total
nunber and dol | ar anmount of investnents, branch distribution).

Low I nconme - Incone levels that are | ess than 50% of the medi an
famly incone.

Median Fam |y Incone (MFI) - The nedian incone determ ned by the
United States Census Bureau every ten years and used to detern ne
the incone | evel category of geographies. Also, the nedian

i ncome determ ned by the Departnent of Housing and Urban

Devel opnent annually that is used to determ ne the incone |evel
category of individuals. For any given area, the nedian is the
poi nt at which half of the fam|ies have inconme above it and half
below it.

Metropolitan Statistical Area (MSA) - Area defined by the
Director of the United States Ofice of Managenent and Budget.
MBAs consi st of one or nore counties, including | arge popul ation
centers and nearby communities that have a hi gh degree of

i nteraction.

M ddl e-1 ncone - Income levels that are at | east 80% and | ess than
120% of the IMFI

Moder at e-I ncone - I ncone levels that are at | east 50% and | ess
than 80% of the MI

Smal | Business Loans - Loans with original anbunts of $1 nmillion
or less that are: (1) secured by nonfarm nonresidenti al
properties; or (2) comercial and industrial loans to U S.

addr esses.

Smal | Farm Loans - Loans with original anmounts of $500 thousand
or less that are: (1) secured by farmland; or (2) to finance
agricultural production and other |oans to farnmers.
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Tier 1 Capital - The total of common sharehol ders' equity,

per petual preferred sharehol ders’ equity w th noncunul ative

di vidends, retained earnings and mnority interests in the equity
accounts of consolidated subsidiaries.

Upper-1Inconme - Inconme |evels that are 120% or nore of the M.
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Overall CRA Rating

Institution’s CRA Rating: This institutionis rated "
Qut st andi ng. "

The followi ng table indicates the performance | evel of Peoples
Heritage Bank, NA (PHB) with respect to the Lending, |nvestnent,
and Service Tests:

Peopl es Heritage Bank
Per f or mance Tests

I nvest ment Servi ce
Per f ormance Level s Lendi ng Test* Test Test
Qut st andi ng X X
Hi gh Satisfactory X

Low Sati sfactory

Needs to | nprove

Subst anti al
Nonconpl i ance

* The Lending Test is weighted nore heavily than the Investnent and Service Tests
when arriving
at an overall rating.

The maj or factors that support this rating include:

<

Lending levels that reflect an excellent responsiveness by PHB
to the credit needs of its assessment areas (AA);

The large najority of the nunber (94% and dollar volunme (93%
of |l oans were made within the bank’s assessnent area;

An overall excellent distribution of hone nortgage | oans and
| oans to businesses with incones of $1 million or less in al
geogr aphi es;

An overall excellent distribution of hone nortgage | oans to
borrowers of different incones;

A high level of qualified conmunity devel opnent investnents
that had a positive inpact on the | ending test;

An excellent service delivery systemthat is very accessible
to geographies and individuals of different inconme levels in
its assessnment area; and,

An excellent record of providing community devel opnent
servi ces.
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Description of Institution

Peopl es Heritage Bank, NA (PHB) is a md-sized bank headquartered
in Portland, ME. PHB is a wholly owned subsidiary of Banknorth
G oup, Inc., an $18 billion multi-state hol ding conpany al so
headquartered in Portland, ME. PHB is an intrastate bank with 61
full -service branches serving the ngjority of the popul ati on of
the state of Maine. Excluded fromthe bank’s assessnent areas
are Piscataquis county, Washington county, Lincoln county and the
thinly popul ated geographi es of Maine’'s other thirteen counties.
PHB does not have branches in the three excluded counti es.

Banki ng operations have evol ved t hough nerger and acqui sition.
Operations originated with Portland Savi ngs Bank, founded in
1869. In 1983 Portland Savi ngs Bank acquired Peopl es Savi ngs
Bank of Lew ston, ME and changed its nane to Peopl es Savi ngs
Bank. In 1985, Peoples Savings Bank acquired Heritage Savi ngs
Bank of Bangor and changed its nane to Peopl es Heritage Savings
Bank. During the next el even years, Peoples Heritage Savings
Bank continued to acquire small banks and branches of |arger
banks. In 1997, Peoples Heritage Savings Bank acquired Atlantic
Bancorp, a $463 mllion bank hol di ng conpany conducti ng busi ness
t hough Atlantic Bank, NA.  MPN Hol di ngs, the hol di ng conpany of
Morse, Payson, and Noyes, an insurance brokerage firm founded in
1910, was acquired in 1997.

PHB is a full-service | ender offering various | oan and deposit
products. Operations are focused on being a one-stop financi al
resource. Residential nortgage and snall business | oan products
are offered through all branches and approved in a centralized

| oan- processing center.

As of Decenber 31, 2000, PHB had assets of $4.4 billion, Tier 1

capital of $260 mllion, deposits of $2.93 billion, and total

gross |loans of $2.53 billion. Loans conprise 58% of bank assets.
Real estate |oans make up 71% of the portfolio, loans to

i ndi vi dual s equal 11% comrercial/industrial |oans equal 15% and

ot her loans are 3%

In Maine, a greater proportion of the popul ati on own hones than
in any other state in the United States. The bank’ s business
strategy calls for statew de | eadership in 1-4 famly residenti al

nortgages and loans to small business. In Maine' s top
agricultural county, PHB seeks to be a leader in small farm
loans. As well, comunity devel opnent lending is a high
priority. PHB has denonstrated success neeting these
strategies. In the tw full-scope assessnent areas (AA), PHB is

t he nunber one hone purchase | ender. Despite adverse performance
context in the formof stable interest rates in the first six
mont hs of 1999 and dramatically increasing interest rates over
the next 12 nonths, PHB is the nunber one hone refinance | ender.
As well, PHB is nunber one in serving | ow and noderate-incone
geogr aphi es and nunber one in serving | ow and noderate-incone
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i ndi viduals with home purchase and refinance loans. PHB is

nunber two in home inproverment lending. In a simlar conparison,
the bank is the nunber one Iocal_snall busi ness Ienqer_and nunber
one | ocal |ender to businesses with revenue of $1 mllion or

| ess. Community devel opnent | ending evi dences successes as wel | ;
volunme in the evaluation period was $20.4 mllion conpared to
$11.5 mllion in the prior evaluation.

PHB has seven wholly owned subsidiaries. Four Eighty-one Corp.
was formed to hold Gther Real Estate Owmed (OREO) property and
certain limted partnership interests that qualify for tax
credits. Total equity at March 31, 2001 was $8 mllion. Apex,
Inc. and Apex Heritage Property, Inc. were fornmed to hold real
estate acquired through deed in lieu of foreclosure. Total
equity at March 31, 2001 in Apex was $6 million; total equity in
Apex Heritage Property, Inc. was $100 t housand. Morse, Payson &
Noyes I nsurance (MPN) was acquired in 1997. MPN i s engaged as
agent in selling property, casualty, life, enployee benefit and
title insurance. Total equity in MPN was $37 mllion on March
31, 2001. Banknorth Investnent Planning G oup, Inc. was
established to provide financial planning, securities brokerage
services, nutual funds and annuities. Total equity at March 31,
2001 was $800 thousand. Banknorth Leasing Corp. was formed to
originate and service comerci al and nunici pal |eases. Total
equity at March 31, 2001 was $24 nmillion. Peoples Heritage

Mort gage Corporation was forned to originate and service
residential nortgages. Operations have been shifted to First
Massachusetts Bank, NA. Total equity at March 31, 2001 was $0.
There were no mergers or acquisitions during the eval uation
period. The operations of these subsidiaries were not considered
in the analysis of performance in this evaluation.

There are no legal, financial, or other factors that inpede the
bank’s ability to help neet the credit needs of its assessnent
areas. Conpetition is very strong as provided by | ongstandi ng

| ocal banks headquartered in all of the five AAs in which PHB
operates, two banks with regional presence, two nationally known
nort gage underwiting and servicing conpanies, and four |eading
smal | business | enders with national orientations.

PHB ‘s prior CRA Performance Eval uation dated Septenber 28, 1998
rat ed bank performance as “ Qutstanding.”

Scope of the Eval uation
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Eval uati on Peri od/ Products Eval uat ed

Wth the exception of community devel opnent (CD) | oans,

i nvestnents, and services, the evaluation period is July 1, 1998
t hrough Decenber 31, 2000. For CD | oans, the Investnent Test,
and the Service Test, the evaluation period is July 1, 1998
through July 9, 2001. The prior exam nation dated Septenber 28,
1998 did not include data after June 30, 1998.

For the Lending Test, PHB s origination or purchase of hone

nort gage | oans, small | oans to businesses, snall |oans to farns,
and CD | oans were evaluated. The peer conparisons in this

Eval uation include only | enders who were required to file HVDA
and Smal| Business Reports for 1999. Small business reporting is
required of bank and thrift institutions with assets of $250

mllion or nore as of Decenber 31 of the prior two cal endar years
preceding the reporting year, or an affiliate of a hol ding
conpany with $1 billion or nore in assets during the same tine
peri ods.

Data Integrity

As part of this CRA Evaluation, PHB s publicly filed information
on hone nortgage |oans and small | oans to busi nesses was tested
for accuracy. Testing included an evaluation of PHB s processes
to ensure that data are reliable.

No significant errors were found in either reported honme nortgage
data or small |l oans to businesses. As a result, this Evaluation
is based on accurate data.

CD | oans, investnents, and services submtted by PHB nanagenent
were verified to ensure that they nmet regulatory definitions for
CD. Upon further consideration all |oans and investnments net the
definition or purpose of CD

Sel ection of Areas for Full-Scope Review

For purposes of this Evaluation, the Portland MSA AA received a
full-scope review. It is the source of 39% of total deposits and
i ncludes 33% of total branches. As well, the non-netropolitan
areas of Maine selected by PHB for inclusion in its overal
assessnent were conbined and received a full-scope review. The
counti es and geographi es surroundi ng ot her MSA are geographically
proximate with simlar performance contexts. This Non- MSA AA
generates 42% of deposits and includes 46% of branches.

The Lew ston Auburn MSA, Bangor MSA, and portion of the
Portsmouth, NH MSA in Maine were selected for Iimted scope
reviews. They generate 11% 5% and 3% of deposits, respectively.
Simlarly, they include 11% 7% and 3% of total branches.

Pl ease refer to Appendix A for further information.
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Rat i ngs

The bank’s overall rating is based primarily on those areas that
received full-scope revi ews.

PHB s overall ratings under each test are consolidated
concl usi ons reached for each full-scope AA. Wen consolidating
AA conclusions into overall ratings, slightly nore weight is
given to the Non-MSA AA. This weighting is based on deposit
significance. Wthin each AA, HVDA | oans were given nore wei ght
in our analysis due to representing 73% of bank lending in the
eval uation period. Home purchase | oans were wei ghted nost
heavily in the HVDA categories due to representing nore than one-
hal f of all HWVDA | oans ori gi nated.

O her

Three conmunity contacts were nade during this review Al are
statewi de agencies with offices in the Portland MSA. Each
contact represents a conmunity-based devel opnent or financi al
internmediary. The primary credit need is affordabl e housing,
either for first-time honmebuyers or for affordable rental units
in devel oped facilities. The need for affordable housing is
significant due to a shortage of suitable housing stock and a
significant population with incone |ess than the statew de nedi an
income. Contacts pointed out the two distinct housing
circunstances in Maine. First, where population |evels are | ow,
ownership is high. However, housing stock quality is often
substandard and extended fam |lies occupy single-famly dwellings.
Second, where popul ation |levels are high, narket rents are no
| onger affordable for many | ow and noderate-incone famlies. At
the sane tinme, housing for those with nmental illnesses is no
| onger provided by state agencies. Affordable housing and snal
| oan needs to businesses that relate to | ending, investnment, and
services were considered in our evaluation of PHB s perfornmance
under Lending, Investnment, and Service Tests. Refer to Market
Profiles in Appendix B of this Evaluation for nore information.

10
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Fai r Lendi ng Revi ew

An anal ysis of nost recent HVDA, Small Business, and Small|l Farm
| endi ng data, public comrents and consumer conpl aint information
was performed according to the OCC s risk-based fair |ending
approach. Analysis of this data reveals no basis for OCC to
conduct a conprehensive fair | ending exam nation in connection
with the CRA Evaluation this year. Federal Deposit |nsurance
Cor poration exam ners performed the | atest conprehensive fair

| endi ng exam nation. That exam nation was before PHB s
conversion to a national charter. No violations of the
substantive provisions of the anti-discrimnation |aws and
regul ati ons were identified.

11



Charter Nunber: 24096

Conclusions with Respect to Performance Tests
LENDI NG TEST

The bank’s performance under the Lending Test is rated
“ Qut standi ng.”

Concl usions for Areas Receiving Full-Scope Reviews

Based on full-scope reviews, the bank’s performance in the
Portl and MSA AA and Non- MSA AA is excellent.

Lendi ng Activity

Refer to Table 1 in Appendix C for the facts and data used to
eval uate the bank’s lending activity. Overall, lending activity
is excellent. Based on full-scope reviews, the bank’s | ending
activity is excellent in both the Non-MSA AA and the Portl and
VBA.

Thi s eval uati on considers hone nortgage | oans as reported on the

bank’ s HVDA Loan Application Register and small |oans to

busi nesses as reported on the Small Business Register. As well,
small loans to farns were considered in the Non-MSA AA and in the
Portland MSA AA. During the evaluation period, home nortgage

| oans account for 74% of origination or purchases, small loans to
busi nesses account for 24% and small |oans to farnms account for

2% Wthin home nortgage | oan origination or purchases, 52% are
home purchase | oans, 36% are hone nortgage refinance | oans, and
12% are hone i nprovenent | oans.

In the Non- MSA AA, PHB' s hone nortgage | ending ranked first i
1999 with a market share of 15% The bank ranked third overa
but first anong |ocal lenders, in small business |lending with
1999 market share of nine percent. PHB ranked third in snal
loans to farnms in 1999 with a market share of 16% In terns of
deposits, PHB ranked first overall for the 27 FDI C insured
financial institutions reporting deposits in the Non- MSA AA as of
June 30, 2000. PHB s deposit market share was 26% The primary
reason supporting a | ower | oans market share than deposit market
share is strong conpetition from banks and nortgage conpani es who
do not gather deposits and whose strategy it is to only make

| oans.

n
I,

I
a

In the Portland MSA AA, PHB hone nortgage | ending ranked first in
1999 with a market share of 14% In |ow and noderate-incone
geographies PHB is a market | eader; PHB s nortgage lending in

| ow-i nconme geographi es ranked first with a 33% market share. PHB
recorded 75 transactions while the nunber two | ender had 11. The
bank’ s nortgage | ending in noderate-income geographies also
ranked first with an 18% market share. PHB s 163 transactions
were 100 nore than the second place |l ender. The bank, with a

12
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fourth-place ranking in Table 5, is actually tied for second-
place wth the second- and third-place ranked institutions in
smal | business |ending; all have a 1999 market share of 15% PHB
ranked second in small loans to farnms in 1999 with a nmarket share
of 29% In ternms of deposits, PHB ranked first overall for the
29 FDIC insured financial institutions reporting deposits in the
Portl and MSA AA as of June 30, 2000. PHB s deposit market share
was 28% The primary reason supporting a | ower | oans market share
t han deposit market share is strong conpetition from banks and
nor t gage conpani es who do not gather deposits and whose strategy
it is to only make | oans.

Di stribution of Loans by Incone Level of the Geography

After reviewi ng home nortgage and snmall | oans to businesses and
farms, PHB s overall geographic distribution of loans is
excellent. The bank’s | ending performance is excellent in the
Non- MSA AA and in the Portland MSA AA. The overall distribution
of hone purchase, hone inprovenent, refinance, and small |oans to
farnms is excellent, and for small |oans to businesses,

per formance i s good.

The Non- MSA AA does not have | owincone geographies. The Portl and
MBA AA has five | owincone geographies. However, occupied hone
ownership is less than 10% of total units. Nevertheless, PHB has
focused on these geographi es and has earned a 48% nmarket share in
this eval uati on peri od.

Home Mbrt gage Loans
Hone Purchase Loans

Refer to Table 2 in Appendix C for the facts and data used to
eval uate the geographic distribution of the bank’s home purchase
| oan originations. PHB s overall geographic distribution of home
purchase | oans by incone | evel of census tracts is excellent.

In the Non-MSA AA, the geographic distribution of hone purchase

| oans is excellent. The percentage of home purchase |oans in
noder ate-i nconme tracts is greater than the percentage of owner-
occupied units in these areas. The bank’s nmarket share in
noder at e-i ncone areas is significantly greater, nore than doubl e,
t he bank’s overall nmarket share for honme purchase loans. |In
addition, PHB s market rank is first both overall and in
noder at e-i ncone geogr aphi es.

In the Portland MSA AA, the geographic distribution of hone
purchase | oans is excellent. The percentage of home purchase
loans in lowincome tracts is significantly greater than the

per cent age of owner-occupied units in these areas. As well, the
per cent age of hone purchase | oans in noderate-inconme tracts is
significantly greater than the percentage of owner-occupied units

13
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in these areas. The bank’s market share in | owincone areas is
significantly greater, three tines, the bank’s overall market
share for honme purchase |loans. Also, the bank’s market share in
noderate-inconme areas is significantly greater than the bank’s
overall market share for honme purchase loans. |In addition, PHB s
mar ket rank is first, overall and in both | ow and noderat e-

i ncome geogr aphi es.

Home | nprovenent Loans

Refer to Table 3 in Appendix C for the facts and data used to
eval uate the geographic distribution of the bank’s hone

i mprovenent |oan originations. PHB s overall geographic

di stribution of honme inprovenent | oans by inconme |evel of census
tracts is excellent.

In the Non- MSA AA, the geographic distribution of hone

i nprovenent |oans is excellent. The percentage of hone

i mprovenent |oans in noderate-inconme tracts is significantly
greater than the percentage of owner-occupied units in these
areas. The bank’s market share in noderate-incone areas is
significantly greater, three tinmes, the bank’s overall market
share for hone inprovenent |oans. |In addition, PHB s market rank
is first in noderate-incone geographies.

In the Portland MSA AA, the geographic distribution of hone

i nprovenent |oans is excellent. The percentage of hone

i mprovenent loans in lowincone tracts is significantly greater
t han the percentage of owner-occupied units in these areas. As
wel |, the percentage of hone inprovenent | oans in noderate-incone
tracts is significantly greater than the percentage of owner-
occupied units in these areas. The bank’s nmarket share in | ow
income areas is significantly greater than, nore than 400% of,

t he bank’s overall market share for home inprovenent |oans.

Al so, the bank’s market share in noderate-incone areas is
significantly greater than the bank’s overall market share for
home i nmprovenent loans. In addition, PHB s overall market rank
is second anong | ocal |enders, and first and second respectively
for low and noderate-incone geographies.

Ref i nance Loans

Refer to Table 4 in Appendix C for the facts and data used to
eval uate the geographic distribution of the bank’ s refinance |oan
originations. PHB s overall geographic distribution of refinance
| oans by income | evel of census tracts is excellent.

In the Non-MSA AA, the geographic distribution of refinance |oans
is excellent. The percentage of refinance |oans in noderate-
income tracts is greater than the percentage of owner-occupied
units in these areas. The bank’s market share in noderate-incone
areas is significantly greater, nore than two tinmes, the bank’s
overal|l market share for refinance loans. |In addition, PHB s

14
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market rank is first overall and first in npderate-incone
geogr aphi es.

In the Portland MSA AA, the geographic distribution of refinance
| oans is excellent. The percentage of refinance |loans in | ow
income tracts is equal to the percentage of owner-occupied units
in these areas. As well, the percentage of refinance |oans in
noder ate-i nconme tracts is greater than the percentage of owner-
occupied units in these areas. The bank’s nmarket share in | ow
income areas is slightly less than the bank’s overall market
share for hone inprovenent | oans. However, the bank’ s market
share in noderate-inconme areas is greater than the bank’s overal
mar ket share for refinance loans. 1In addition, PHB s market rank
is first overall and first in both |ow and in noderate-incone
geogr aphi es.

Smal| Loans to Busi nesses

Refer to Table 5 in Appendix C for the facts and data used to
eval uate the geographic distribution of the bank’s

ori gi nation/ purchase of small |oans to businesses. PHB s overal
distribution of small |oans to businesses by incone | evel of
geography is excellent.

In the Non-MSA AA, the geographic distribution of small loans to

busi nesses is excellent. |In noderate-incone areas, the
distribution of loans is significantly greater than the
per cent age of businesses located in these areas. |n addition,

PHB' s nmarket share is noderate-incone areas is well above the
bank’ s overall market share.

In the Portland MSA AA, the geographic distribution of snal

| oans to businesses is good. PHB s distribution of loans in | ow
income areas is near the percentage of businesses |located in

t hose areas. |In noderate-inconme areas, PHB s distribution of

| oans is sonewhat | ess than the percentage of businesses | ocated
in those areas. The bank’s market share in | owinconme areas
substantially neets the bank’s overall market share; market share
i n noderate-incone areas substantially neets the bank’s overal

mar ket share. Nevertheless, while PHB has an overall fourth

pl ace market share, it is tied for first anong |ocal |enders. As
well, in both |low and noderate-incone areas, it is ranked first
anong | ocal | enders.

Smal| Loans to Farns

Refer to Table 6 in Appendix C for the facts and data used to
eval uate the geographic distribution of the bank’s

ori gination/ purchase of small |oans to farns. PHB s over al
distribution of small loans to farns by incone | evel of geography
i s excellent.

In the Non-MSA AA, the geographic distribution of small loans to
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farnms i s excellent. | n noder ate-i ncone areas, the distribution
of loans is significantly greater than the percentage of
busi nesses | ocated in these areas. In addition, PHB s market

share in noderate-incone areas is well above the bank’s overal
mar ket shar e.

In the Portland MSA AA, the geographic distribution of snal

loans to farnms is good. PHB s absence of |loans in | owincone
areas reflects limted opportunities conprised of specialized,
fishing industry, lending. This is an industry in which PHB does
not have well known skills. As a result, it does not enjoy a
strong |l ending reputation. |In noderate-incone areas, PHB' s
distribution of loans is equal to the percentage of farns | ocated
in those areas. The bank’s overall market rank is second, but
first anong | ocal |enders, while market share in noderate-incone
areas is equal to the bank’s overall market share.

Lendi ng Gap Anal ysi s

There are no conspi cuous or inappropriate gaps found in PHB s
geographic loan distribution. 1In the Non-MSA AA, we identified
si x bl ock-nunbering areas where the bank did not originate any

| oans. However, all six areas contain no owner-occupi ed housing
units and no businesses. In the Portland MSA AA, we identified
two census tracts where the bank did not originate any | oans.
However, there are not people residing or businesses |located in
t hese census tracts.

Qutside / Inside Ratio

PHB has a strong record of |lending within conbined AAs. The bank
made a substantial majority, 93% by nunber and 94% by dol | ar

vol une, of loans inside the AA. PHB nade 93% by nunber of its
HVDA | oans and 95% by dol l ar volune within the conbi ned AAs.
Smal | busi ness | oans reflect 93% by nunber and 94% by dol | ar

vol unme inside conbi ned AAs, and |l oans to small farns were nade at
the rate of 95% by nunber and 96% by dol | ar vol une inside the
conbi ned AAs. The in/out analysis is perfornmed at the bank

| evel, as opposed to the individual assessnent area |evel, and

i ncl udes bank origination and purchases only. This perfornmance
is a positive factor in the overall analysis of the geographic

di stribution of |ending by income | evel of geography.
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Di stribution of Loans by Incone Level of the Borrower

After reviewi ng overall distribution of hone nortgage, business

| oans, and farm|oans to borrowers of different income |evels,
PHB s performance is excellent. The bank’s | ending performance
is excellent in both the Non- MSA AA and the Portland MSA AA. The
overall distribution of home purchase, hone inprovenent, and
loans to small farns is excellent, while distribution of
refinance loans is good and | oans to small businesses is
adequat e.

Hone Mort gage Loans

Home Purchase Loans

Refer to Table 7 in Appendix C for the facts and data used to
eval uate the borrower distribution of the bank’s home purchase
| oan origination and purchases. PHB s overall distribution of
home purchase | oans by incone |evel of borrower is excellent.

In the Non-MSA AA, the distribution of home purchase | oans by

i ncome | evel of borrower is excellent after considering the
performance context. Specifically, lack of in-town building
sites, cold weather and weat her rel ated buil di ng codes i npede
construction of affordable housing. As well, high nmedian housing
costs $83, 745 compared to the wages of |owincone individuals
were considered. A lowincone famly earns |less than $18, 800,
based on HUD s updated nedian famly income (MFl). Additionally,
12% of households in the AA live below the poverty level. It is
difficult for |lowinconme persons to purchase a hone in this AA
Al'l these factors were considered performance context inpedinents
to purchasing a house. The percentage of hone purchase |oans to

| ow-i ncome borrowers is significantly |less than the percentage of
low -incone famlies. However, PHB s market share for |owincone

borrowers exceeds the bank’s overall nmarket share. As well, PHB
ranks first in lending to | owincone borrowers and first in
overall lending. This evidences continuation of the bank’s

| eadership profile. The percentage of home purchase |oans to
noder at e-i ncome borrowers is greater than the percentage of

noder ate-i nconme famlies, and PHB s hone purchase | oan market
share for noderate-incone borrowers is greater than its overal
mar ket share. Again the bank ranks first in lending to noderate-
i ncone borrowers.

In the Portland- MSA AA, the distribution of home purchase | oans
by incone |evel of borrower is excellent after considering the
performance context. Specifically, zoning constraints inpede
construction of affordabl e-housing as do high nmedi an housi ng
costs of $118,526 conpared to the wages of |owincome famlies.
Lowincome fam lies earn | ess than $24,500 based on HUD s updated
MFI. Additionally, 9% of households in the AA live bel ow the
poverty level. It is difficult for lowinconme famlies to
purchase a house in this AA. The percentage of home purchase
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|l oans to | owinconme borrowers is significantly |ess than the
percentage of lowincone famlies. However, PHB s market share
for lowincone borrowers is significantly greater than the bank’s
overall market share. As well, PHB ranks first in lending to

| ow-i ncome borrowers and first in overall lending. This

evi dences continuation of the bank’s | eadership profile. The

per cent age of hone purchase | oans to noderate-inconme borrowers is
greater than the percentage of noderate-inconme borrowers, and
PHB' s home purchase | oan market share for noderate-incone
borrowers exceeds its overall market share. Again the bank ranks
first in lending to noderate-inconme borrowers.

Performance in AAs receiving limted-scope reviews is not
inconsistent with performance evidenced in full-scope AAs.

Hone | nprovenent Loans

In the Non- MSA AA, the distribution of honme inprovenent | oans by
i ncone | evel of borrower is excellent after considering
performance context; primarily the difficulty Iowincome famlies
have affording a house in the AAs. As discussed above, |ow and
noder ate-i ncone famly inpedinments to owning a house limt their
opportunities for home inprovenent |oans. The percentage of hone
i nprovenent |loans to |lowincone borrowers is |less than the
percentage of |lowincome famlies. However, PHB s market share
for lowinconme borrowers exceeds the bank’s overall market share.
PHB' s second place ranking in lending to | owincone borrowers is
near to the first place lender. Both |enders share a |eadership
position in lending to | owincone borrowers. The percentage of
home i nprovenent | oans to noderate-income borrowers is greater
t han the percentage of noderate-inconme famlies, and PHB s hone
i nprovenent | oan market share for noderate-incone borrowers is
greater than its overall market share. Again the bank ranks
second, but a close first, in lending to noderate-incone
borrowers.

In the Portland- MSA AA, the distribution of home inprovenent

| oans by inconme | evel of borrower is excellent after considering
t he performance context including the high costs of
rehabilitation and the difficulty lowincome famlies have
affording a house in the AA as discussed above. The percentage
of honme inprovenent | oans to | owinconme borrowers is
significantly |l ess than the percentage of | ow -incone famlies.
However, PHB s market share for |owincone borrowers is
significantly greater than the bank’s overall market share. As
well, PHB ranks first in lending to | owincone borrowers and
second in overall lending. The significant margin by which it
holds first place in lending to | owincone borrower evidences a
| eadership position. The percentage of hone inprovenent |oans to
noder at e-i ncome borrowers is greater than the percentage of
noder ate-i nconme famlies, and PHB s hone inprovenent | oan market
share for noderate-incone borrowers exceeds its overall market
share. Again the bank ranks first, by a wide margin, in |ending
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t o noder at e-i ncone borrowers.
Refi nance Loans

In the Non-MSA AA, the distribution of refinance | oans by incomne
| evel of borrower is good after considering performance context
including significantly increasing interest rates over nuch of

t he eval uation period. Hone nortgage interest rates were either
stable or increasing for all of the evaluation period except for
the final six nmonths. As both | ow and noderate-income borrowers
typically enjoy favorable |l ending terns, the absence of a
decreasing rate scenario for nost of the evaluation period is a
maj or i npedinment to |oan refinancing. Further, the difficulty

| ow-income famlies have affording a house in this AA as

di scussed above, limt opportunities for hone refinance | oans.
Therefore, the nunerical conclusion of adequate that one m ght
reach is increased to good based upon performance context. The
per cent age of hone refinance |oans to | owinconme borrowers is
significantly | ess than the percentage of |owincone famlies.

As well, PHB' s market share for |owinconme borrowers is |ess than
the bank’s overall market share. Neverthel ess, PHB ranks first
inlending to lowincone borrowers and first in overall |ending.

Thi s evi dences continuation of the bank’s |eadership profile.
The percentage of home refinance | oans to noderate-incomne
borrowers is also significantly |less than the percentage of
noderate-income famlies. However, PHB s hone refinance | oan
mar ket share for noderate-income borrowers substantially neets
its overall market share. Again the bank ranks first in |ending
t o noderate-inconme borrowers. PHB approved nore than tw ce the
nunber of | oans approved by the second place | ender.

In the Portland MSA AA, the distribution of refinance | oans by

i ncome | evel of borrower is good after considering perfornmance
context including significantly increasing interest rates over
much of the evaluation period. Hone nortgage interest rates were
either stable or increasing for all of the evaluation period
except for the final six nonths. As both | ow and noderate-

i ncome borrowers typically enjoy favorable lending ternms, the
absence of a decreasing rate scenario for nost of the eval uation
period is a major inpedinment to |loan refinancing. Further, the
difficulty lowincone famlies have affording a house in this AA
as di scussed above, limt opportunities for home refinance | oans.
Therefore, the nunerical conclusion of adequate that one m ght
reach is increased to good based upon perfornance context. The
per cent age of hone refinance |oans to | owinconme borrowers is
significantly | ess than the percentage of |owincone famlies.

As well, PHB' s market share for |owinconme borrowers is |ess than
the bank’s overall market share. Neverthel ess, PHB ranks first
inlending to lowincone borrowers and first in overall |ending.

Thi s evi dences continuation of the bank’s |eadership profile.
The percentage of home refinance | oans to noderate-incomne
borrowers is also significantly |less than the percentage of
noderate-inconme famlies, and PHB s hone refinance | oan market
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share for noderate-incone borrowers is less than its overal
mar ket share. Again the bank ranks first in |lending to noderate-
i ncone borrowers.

Smal| Loans to Busi nesses

Refer to Table 10 in Appendix C for the facts and data used to
eval uate the borrower distribution of the bank’s

origi nation/purchase of snall |oans to businesses. PHB s overal
record of making |loans to businesses with gross annual revenues
of $1 mllion or less, or small businesses, and small size |oans

t o busi nesses is adequate.

In the Non- MSA AA, the distribution of loans to small size

busi nesses and snall size loans (i.e., loans for |ess than $100
t housand) is good. The bank nakes 75% of its business loans to
smal | size businesses conpared to 88% of all businesses in the
Non- MSA AA that are snall businesses. [In 1999, PHB s 9% nar ket
share for | oans to businesses with annual revenues of $1 mllion
or less was equal to its 9% market share for all small business
| oans. Anong |ocal |enders, PHB ranked first in lending to

busi nesses with incomes of $1 mllion or less. A significant
majority of PHB s business |oans, roughly 77% were for anmounts
| ess than $100 t housand. Smal | busi nesses generally seek | oans
of less than $100 thousand.

In the Portland MSA AA, the distribution of loans to small size
busi nesses and snall size |loans is adequate. PHB makes 65% of
its business |loans to small size businesses conpared to 84% of
all businesses in the Non-MSA AA that are small. [In 1999, PHB s
17% mar ket share for | oans to busi nesses with annual revenues of
$1 million or less was greater than its 15% mar ket share for al
smal | business | oans. Anong |ocal |enders, PHB ranked first in
 ending to businesses with incomes of $1 million or less. A
majority of PHB s business |oans, roughly 66% were for anmounts
| ess than $100 thousand. Snall busi nesses generally seek | oans
of less than $100 thousand.

Smal |l Loans to Farns

Refer to Table 11 in the Appendix C for the facts and data used
to evaluate the borrower distribution of the bank’s
origination/purchase of small loans to farnms. PHB s overal
record of making loans to farms with gross revenues of $1 million
or less, or small farns, and small size loans to farns is
excel | ent.

In the Non- MSA AA, the distribution of loans to small size farnms
and small size loans, i.e., loans for |less than $100 thousand is
excell ent. The bank nakes 95% of its farmloans to small size
farnms, and 95% of all farns in the Non- MSA AA are snall farns.
In 1999, PHB' s 17% mar ket share for loans to farns wi th annual
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revenues of $1 mllion or less was equal to its 17% market share
for all small farmloans. Anong |ocal |enders, PHB ranked third
in lending to businesses with incones of $1 nmillion or |ess.
Both the first and second ranked banks earned their ranking by

| ending to seafood operations while PHB is primarily an
agricultural, crop-producing, lender. A significant majority of
PHB's farm | oans, roughly 84% were for anounts |less than $100

t housand. Smal | farns generally seek |oans of |ess than $100

t housand.

In the Portland MSA AA, the distribution of |oans to small size
farns and small size loans (i.e., loans for less than $100

t housand) is also excellent. PHB s makes 100% of its farm | oans
to small size farns, and 93%of all farnms in the Portland MSA AA
are small. 1In 1999, PHB' s 31% market share for |loans to farns
with annual revenues of $1 nmillion or less was greater than its
29% mar ket share for all small farm |l oans. Anong |ocal |enders,
PHB ranked first in lending to farns with incones of $1 mllion
or less. A very significant mgjority of PHB s farm | oans,
roughly 92% were for anpbunts |ess than $100 thousand. Snal
farns generally seek | oans of |ess than $100 t housand.
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Comruni ty Devel opnent Lendi ng

Refer to Table 1 in Appendix C for the facts and data used to
eval uate the bank’s | evel of community devel oprment | endi ng.

CD |l ending has a very positive inpact on the Lending Test for
bot h the Non- MSA AA and the Portland MSA AA. Lending volune is
identified by assessnent area using |ocations where proceeds were
expended.

During the evaluation period, PHB originated 23 | oans totaling
$6.3 million in the Non-MSA AA. This represents 6% of Tier 1
capital allocated to this area based upon the percentage of bank
deposits originating in this assessnment area. Seventeen credit
facilities, 74% of the nunmber and 85% of funds, were used in the
devel opnent of affordable housing for | ow and noderate-incone
famlies, the primary need identified by conmunity contacts for
this area. This AA does not have | ow i ncome geographies;
however, three |oans totaling $400 t housand were nade in
noder at e-i ncone geogr aphi es for affordabl e housing for LM
individuals. In the Portland MSA AA, PHB originated 11 | oans
totaling $11.1 million. This is 12%of Tier 1 capital allocated
to this area based upon the percentage of bank deposits
originating fromthis area. Six credit facilities, 55% of the
nunber and 72% of funds, were used in the devel opnent of

af f ordabl e housing for | ow and noderate-incone individuals, the
primary need identified by conmunity contacts in the area. Two
| oans totaling $500 were made in | owinconme geographies and five
| oans totaling $8.1 million were made i n noderate-income
geographi es for affordable housing for LM individuals.

The foll owi ng are exanples of CD | endi ng.

e Non-MSA AA. A construction loan for $1.2 mllion was
originated to provide housing for twenty low and very | ow
income famlies. This was a conplex credit facility
i ncorporating funds and resources fromthe Rural Devel opnent
Agency and the Mine Housing Investnent Fund. This facility
isin arural section of the state; it will need its own water
and sewer systems, which conplicates design, construction and
financing. There is a cash flow deficit fromantici pated
rents projected in the first four years of operation. This
condition to repaynent, which is not standard, requires
creative financing ternms. By structuring and supporting
conplex facilities like this one, that other banks are
unw I ling to underwite, PHB denonstrates |eadership in
originating housing | oans for | ow and noderate-incone
famlies.

e Portland MSA AA. A conbination construction and bridge | oan
for $9 mllion was originated to provi de congregate housing
and care to 123 | ow and noderate-incone elderly people. This
was a conplex credit facility in which PHB was | ead bank.
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Funding came frommultiple sources including equity investors,
the Gty of South Portland, South Portland Housing Authority,
and the Maine Housing Authority. This facility isin a
noder at e- i nconme geogr aphy.

e Non MSA AA and Portland MSA AA. Several years ago the state
of Maine decided to get out of the institutionalization and
care of nentally ill people. Unfortunately, private
facilities did not exist, and private sector financial
| eadershi p woul d be necessary, in this scenario, to help
construct them PHB adopted a | eadership role, in response to
the identified need, to develop and fund credit facilities
statew de that provide private care for the nentally ill,
former wards of the state. |In this evaluation period, nine
credit facilities originated for $675 t housand provi de housi ng
and care for nore than 30 |l ow and very |owincone, nentally
ill persons.

e Non MSA AA. A $4 nmillion construction | oan for renovating
the former Augusta City Hall into | owinconme housing. This
credit facility is both innovative and conplex. The
i nnovati ve aspect involves converting historical nunicipal
bui | dings that are no |onger functional due to asbestos,
faulty wiring/plunbing, and poor circulation into affordable
housing. There are only two such projects in the state. PHB
participated in the first and is the only bank in this one.
The conplexity is evidenced in establishing permanent funding
using tax credits, federal and state historical renovation
credits, and equity participation.

Product I nnovation and Flexibility

Product innovation and flexibility have a positive inpact on
Lendi ng Test conclusions. CD lending performance and its
performance to | ow and noderate-inconme geographi es and

i ndi vi dual s are consi dered positive.

PHB offers a full array of standard |oan prograns and products.

The bank’s innovative spirit is evidenced in CD Lending. PHB
advances two specific prograns. One is an unlimted conmm t nment
of funds and staff expertise to originating care facilities for

| ow- and very lowincone, nmentally ill, and disabl ed persons.

The other is converting former nunicipal buildings statew de into
af fordabl e housing. As stated above nine facilities and $675

t housand in funding were provided in nmental health prograns and
one facility and $4 mllion in funding was provi ded disabl ed
persons in the eval uation peri od.

Fl exi bl e nortgage | oan prograns offered by PHB include Mine
State Housing Authority and Rural Devel opnent (Rural Housing)
progr ans. Mai ne Housi ng Authority nortgage | oan prograns are
avai lable for first-time honebuyers who neet specific incone and
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ot her guidelines. These nortgages offer bel ow market rates,
grants or assistance with closing costs, waiving of certain

| ender fees, and flexible underwiting and docunentation
standards. Rural Devel opnment program | oans are avail able for
honmebuyers that neet incone Iimt guidelines, are unable to
qualify for conventional financing, and satisfy other program
requi rements. Mortgages offered under this program provide

wai ving of certain | ender fees, flexible underwiting guidelines,
and no down paynents. Nunber and dollar amount of | oans by
borrower are not avail abl e.

Concl usions for Areas Receiving Limted-Scope Reviews

Based on |imted-scope reviews, the bank’s performance under the
Lending Test in the Lew ston-Auburn MSA, Bangor MSA, and
Portsnouth MSA is not as strong as the bank’s overall * Lending
Test rating” and performance under the Lending Test. Performance
is good inthe limted scope AAs and does not adversely inpact

t he bank’s overall performance. Refer to Tables 1 through 11 in
Appendi x C for the facts and data that support these concl usions.

| NVESTMENT TEST

Concl usions for Areas Receiving Full-Scope Reviews

Peopl es Heritage Bank’s performance under the Investnent Test is
rated “ Hi gh Satisfactory.” Based on full-scope reviews, the
bank’ s performance in both the Non- MSA AA and the Portland MSA AA
is good. W included assessnent of community devel opnent
opportunities as provided by bank nanagenment and comunity
contacts. The level of opportunity in each assessnent area is

| ow i n nunber of opportunities and noderate in dollar volune. At
the sane tinme, there is heavy conpetition for these |imted
opportunities.

Critical to PHB' s rating is a thorough understandi ng of the
performance context and PHB s response to it. Wth respect to
cont ext needs, bank managers and community contacts agree that

af f ordabl e housing and smal | busi ness devel opnent are the first
and second priorities in both assessnent areas.

Organi zational | y, professional managers are in place to address

t hese needs. The context of neeting needs is through | arge
projects in which financing is not in doubt. Leadership banks,

of which PHB is one, nmake large, legally binding conmtnents to

i nvestment fund nmanagers who are addressi ng housi ng and busi ness
devel opnment needs. Financial conmtnents are only the first

step, but they are the nost inportant one in the process.
Community contacts said that wthout virtually blind comm tnents,
fund managers cannot search-out building sites nor engage

devel opers in prelimnary discussions. Wthout commtnents, fund
managers cannot pursue econom ¢ growt h opportunities. Affordable
housi ng and economi ¢ grow h opportunities take tine to devel op
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and tinme to conplete. As a result, PHB s investnents, in total
and individually, are commtted, partially drawn down, and then
fully drawmn. In our Tables, PHB investnments are spread across
the spectrum of prior-period, current period, and future
commtrment. This is the performance context in which PHB
effectively neets priority needs in its assessnent areas.

Refer to Table 12 in Appendix C for the data used to evaluate the
bank’s | evel of qualified investnents and performance under the

| nvestnent Test. Investnents that benefited a broad geographi cal
area that included MSA and/or Non- MSA areas are distributed based
upon the following criteria. (1) Where information is avail able
detailing which area(s) an investnent benefited, the distribution
is based on the proportion of benefit each received. (2) Were
detailed information is not available, distributions are based on
t he percentage of bank deposits generated in each MSA or Non- MSA
AA.

Non- MSA AA

PHB s investnent performance in the Non-MSA AA is good. This
conclusion is based on the | evel of investnments conpared to

i nvest ment opportunities and capacity of the bank. During the
eval uation period, PHB nade seven investnents that benefited the
Non- MSA AA or a broader area that included the Non-MSA AA.  Four
were made in projects that supported affordabl e housing
initiatives. One supported the fornerly identified nental health
focus and initiative. Two were nmade in Small Business I|nvestnent
Corporations (SBICs) in support of econom c devel opnent and
redevel opnent. Also included in investnments are 17 grants, six
of which relate directly to affordable housing for | ow and
noder ate-i nconme individuals. Qhers relate to conmunity

devel opnent -rel at ed organi zati ons providing comunity services
targeted to | ow and noderate-incone individuals or pronoting
econoni ¢ devel opnent for small businesses.

PHB's 24 investnments and grants in the current period total $1.4
mllion. PHB also had $1.1 mllion outstanding in qualified
investnments that were nmade in the prior evaluation period. In
aggregate, current period investnents and outstanding prior
period investnents total $2.5 million. PHB also has fornmal
comrtnents totaling an additional $5.4 million in existing
community devel opnment investnments in the Non- MSA AA

The foll owi ng are exanples of investnents benefiting the Non- MSA
AA or |arger statew de areas.

e PHB nade an investnment that enhanced its $4 nmillion
construction |loan for renovating the former Augusta Cty Hal
into | owincome housing. There are only two such projects in
the state involving conversion of municipal buildings to
af f ordabl e housing. As an exanple of innovative investnents,
PHB participated in the first conversion project and is the
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only bank in this one. Financial conplexity is evidenced in
establishing permanent funding using tax credits, federal and
state historical renovation credits, and equity participation.

e PHB nade a $3 million investment conmtnment, with partial
funding, in a housing equity fund during this evaluation
period that followed a simlar investnent in a prior period.
The focus is affordable housing, the state’'s primary credit
need. This is the organization to which senior bank managers
have al so given tine and expertise to enhance construction
financing controls. The nature of the investnent vehicle is
such that all funds will not be fully used in this eval uation
peri od.

e PHB made a grant to a community action programthat paid the
interest on the prom ssory note for construction of Head Start
cl assroom

Prior period investnments consist of three affordabl e housing
projects, two SBICs, two Community Devel opnent Corporations
(CDCs), and a lowinconme, nental health facility. Al of these
endeavors initiated by prior period investnments continue to have
a positive inpact on the assessnent area and reflect positively
upon PHB

Portl and NMSA AA

PHB s i nvestnent performance in the Portland MSA AA is good.

This conclusion is based on the | evel of investnments conpared to
i nvestment opportunities and capacity of the bank. During the
eval uation period, PHB nade seven investnents that benefited the
Portland MSA AA or a broader area that included the Portland NMSA
AA.  Four were nade in projects that supported affordabl e housing
initiatives. One supported the fornerly identified nental health
focus and initiative. Two were nmade in Small Business I|nvestnent
Corporations (SBICs) in support of econom c devel opnent and
redevel opnent. Also included in investnments are 20 grants and
donations during the evaluation period to community devel opnent
rel ated organi zati ons that serve the Portland MSA AA. The

organi zations’ activities provide affordable housing for |Iow and
noder ate-i ncome famlies, community services targeted to | ow and
noder at e-i nconme i ndi vidual s, or pronote econom c devel opnent for
smal | busi nesses.

PHB' s 27 investnments and grants in the current period total $1.5
mllion. PHB also had $1.4 mllion outstanding in qualified
investnments that were nade in the prior evaluation period. In
aggregate, current period investnents and outstanding prior
period investnents total $2.9 million. PHB also has fornerly
comrtted an additional $4.1 million in existing comunity

devel opnent investnents in the Portland MSA AA

The foll owi ng are exanples of investnments benefiting the Portl and
MBA AA.
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e PHB made an investnent in a venture capital investnent fund
specializing in affordabl e housi ng and econom ¢ devel opnent
t hrough services to small businesses. Fromthe legally
binding $1.2 nmillion commitment, $300 thousand has been drawn
and used to devel op and expand small businesses in a | ow
i ncome geography. For PHB s part, they received a US Treasury
Bank Enterprise Award of $180 thousand.

e PHB made three significant three-year grants. One supports an
econom ¢ devel opnent center affiliated with the Gty of
Portl and Resource HUB program Another helps fund a childcare
programfor LM famlies. The third was part of the capita
canpaign for a sumrer canp for girls fromLM famlies

e PHB nade a $237 thousand investnment in affordable housing for
LM famlies.

Prior period investnments consist of three affordabl e housing
projects, two SBICs, two Community Devel opnent Corporations
(CDCs), and a lowincone, nmental health facility. Al of these
endeavors initiated by prior period investnments continue to have
a positive inpact on the assessnent area and reflect positively
upon PHB

Concl usions for Area Receiving Linmted-Scope Reviews

Based on |imted-scope reviews and extent of market penetration,
t he bank’s performance under the Investnent Test in the Lew ston-
Auburn MSA, Bangor MSA, and Portsnouth MSA is not inconsistent
with the bank’s overall performance under the Investnent Test.
Refer to Table 12 in Appendix C for the facts and data that
support these concl usions.

SERVI CE TEST
Concl usions for Areas Receiving Full-Scope Reviews

The bank’s performance under the Service Test is rated

“ Qut standi ng.” Based on full-scope reviews, the bank's
performance in both the Non- MSA and the Portland MSA assessnent
areas is excellent. Overall 11 branches, or 18%of the total,
are inside supermarkets. Eleven nore, and an additional 18% of

the total, are located in shopping plazas. 1In total, 36% of al
branches are strategically |located to provide | onger hours of
service to individuals of all incone levels. Al supermarket

branches and nearly all shopping plaza branches of fer extended
daily service hours as well as service seven days a week.

As an alternative delivery systemof retail services, PHB
operates 24 Autonmated Teller Machi nes (ATMs) off site fromits
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branches. This nunber expands service facilities by 39%
Fourteen or 58% are located in retail businesses thereby
facilitating the extension of services to individuals of al
i ncone | evel s.

Ret ai | Banki ng Services

Refer to Table 13 in Appendix C for nore facts and data used to
eval uate the distribution of the bank’s branch delivery system
and branch openi ngs and cl osi ngs.

PHB s delivery systens provide excellent access to geographies
and individuals of different incone levels in its AAs.

Branch offices are readily accessible to geographies and

i ndi vidual s of different incone |evels throughout the Non-MSA
area. PHB operates 28 branches throughout the Non- MSA area of
whi ch four are supermarket and two are shoppi ng pl aza branches.
PHB s distribution of offices Iocated in LM geographies, as
shown in Table 13, is very near the distribution of the

popul ation living in such geographies.

In addition, one small town branch is |ocated on the m ddl e-

i ncome geography side of the |ine separating a noderate-incone
area fromits adjacent m ddl e-i ncone geography. 1In a second
smal | town, a branch |located in a noderate-incone geography, is

| ess than one-third mle fromthe center of an adjacent second
noder at e-i ncome geography. Therefore, Table 13's picture of
service-accessibility, nanely seven percent of the branches

| ocated i n noderate-income geographies while eight percent of the
popul ation lives in noderate-incone geographies, is significantly
enhanced t hrough service-accessibility provided by these two

addi tional branches. Overall, the distribution of branches is
excel | ent .

Branch offices provide good access to geographi es and i ndividuals
of different inconme |evels throughout the Portland MSA. PHB
operates 20 branches throughout the Portland MSA of which four
are supermarket and two are shoppi ng plaza branches. PHB does
not have branches in the five | owincone geographies. Only four
percent of the population, four percent represents approxi mately
9000 persons, live in those | owincone geographies. However, PHB
has circled those | owinconme census tracts with branches that
provi de easy accessibility and services to the popul ation of the
| ow-i ncome geographies. Two branches in adjacent noderate-incone
geographi es and one branch in a m ddl e-i ncone geography are | ess
than one-half mle fromthe center of each of the five | owincone
geographies. As well, PHB s distribution of branches in noderate-
i ncome geogr aphi es exceeds the popul ation proportion living in

t hose geogr aphi es.

On a net basis, branch closures and openings had no affect on the
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accessibility of retail delivery systens to | ow and noderat e-
i nconme individual s and geographies in the two full scope
assessnent areas.

Branch hours are designed to provide conveniences to individuals
of all income |evels throughout both Non-MSA and Portland NMSA
geographies. Overall, 33 branch offices have early drive-up
wi ndow hours, usually one full hour ahead of branch | obby hours.
The 22 supermar ket and shoppi ng center branches have extended
hours beyond those of stand-al one branches. There are no
material differences in services provided throughout both full-
scope branch networks. Branch offices hours and days of
operation vary based on the conveni ence and needs of each
branch’s area. In general, conventional branch hours range from
8:30 or 9:00amto 4:00pm Monday through Thursday, wth closings
at 5:00 or 6:00pm Thursday and Friday. Nearly all are open
Saturday norning until noon. The 22 supermarket and shopping
pl aza branch hours range from9:00 or 10:00amto 7:00 or 8:00pm
Monday through Friday. The supermarket and nearly all shopping
pl aza branches are open 9:00amto 4:00 or 5:00pm on Saturdays and
generally 9:00amto 2: 00pm on Sunday.

PHB' s ATM network offers an excellent alternative delivery system
for teller-based services to LM geographies and LM i ndividuals.
ATM accessibility is excellent in both the Non MSA AA and in the
Portland MSA. PHB s distribution of ATMs |ocated in LM

geogr aphi es exceeds the distribution of the population living in
such geographies in both full-scope AAs. Al ATMs offer 24-hour
service. PHB custoners are also given free access to all 412
Banknorth Group ATMs | ocated throughout New Engl and and New Yor k.

O her alternative delivery systens include tel ephone banki ng and
speci al assistance for sight and hearing inpaired. The “ Direct
Banki ng Center” provides toll-free tel ephone access to custoners
seven days a week. The center is operational Mnday through
Friday from7:00amto 9:00pm Saturday from 8:00amto 5:00pm and
Sunday from 10: 00amto 3:00pm Center enpl oyees assi st custoners
with their deposit and | oan accounts, open new accounts, and
accept consuner and honme equity applications. “ Direct 24" is
an automated response unit of the “ Direct Banking Center.”

Using “ Direct 24" , custoners can access account bal ances,

obtain informati on on status of deposits and w thdrawal s, and
make transfers to other PHB accounts. Oher services offered by
t he bank include banking by mail and direct deposit. 1In

eval uating the bank’s services, no significant weight was given
to these systens since the bank does not track how well these
services reach | ow and noderate-incone people and geographi es,
or small businesses.

PHB of fers “ SinplyFree Checking” , an affordabl e product
tailored to the needs of | ow and noderate-incone people. The
account requires no nonthly maintenance fee, no m ni num bal ance,
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no transaction fees, and only a $25 m ni mum openi ng bal ance.

Communi ty Devel opnent Servi ces

PHB provi des an excellent |evel of community devel opnent
services. Managenent is a |eader in providing conmunity

devel opnent services. Managenent |eads by supporting a high
nunber of statew de organi zations, including those in the bank’s
AAs, that are involved in conmunity devel opnent initiatives

i ncl udi ng affordabl e housing for LM individuals, services to

| ow and noderate-incone individuals, and economc
revitalization. Support is provided in a nunber of ways

i ncl udi ng maki ng a hi gh nunber of enpl oyees available, (1) to
teach first-time hone-buyer seminars and (2) to use their
financial expertise to support and provide training for comunity
devel opnment groups that provide services for | ow and noderate-
income individuals. PHB s efforts are highly responsive to

af f ordabl e housing needs in both full-scope MS5As. Follow ng are
exanpl es of the community devel opnent services provided by PHB
during this evaluation period.

Wth managenent support, PHB enpl oyees presented 15 first-tine
homebuyer sem nars in the Non-MSA AA and 28 first-time honmebuyer
semnars in the Portland MSA sponsored by organi zati ons dedi cated
to affordable housing to | ow and noderate-incone individuals and
famlies. Due to the rural nature of the Non- MSA AA, sem nars
were held in | ocations nost advantageous to the greatest nunber
of LM individuals. 1In the Portland MSA AA where LM geographi es
are clustered, 15 first-time honmebuyer sem nars were held in | ow
i ncome geogr aphi es, and six were held in noderate-incone
geographies. In the Portland MSA, 75% of PHB s first-tine
homebuyer sem nars were held in LM geographi es.

PHB has taken a | eadership position in supporting the Mine
Housi ng Equity Fund, by providing a senior bank officer to serve
as Investnment O ficer and Treasurer. PHB s Executive Vice
President for Comrercial Lending served on the initial task force
that founded the organization. This fund fosters devel opnent of
af f ordabl e housing statew de through third-party investnents,
based largely on available tax credits. The availability of
expertise and know edge from PHB of fi cers has sustai ned the
success of this fund for many years.

PHB nmanagenent co-founded the Mai ne Comrunity Rei nvest nment
Corporation to neet an identified safe, affordable, housing need
for nmental health consuners. PHB officers have or are serving as
President, Treasurer, and Loan Commttee Chair. Founding this
organi zati on hel ped neet identified conmunity credit needs for

LM nental health consumers. A PHB officer chaired the initia
organi zation commttee to wite a needs assessnment. A PHB

of ficer was the corporation’s first president. The bank provided
grant nonies to cover consultation costs and to fund the initial

| oan pool. PHB officers wite servings contracts and invest nent
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criteria.

Non- MSA AA

An enpl oyee serves as Board Menmber on a nunici pal econom c

devel opment council, and Board Menber of her regional devel opnment
council. Four other enployees serve as Directors of their

respective commttees on |local economc growh. Another is Loan
Conmittee Chair in his |ocal downtown devel opnment associ ation. An
enpl oyee serves on the econom c devel opnment committee of her

| ocal chanber of commerce. Another enployee serves on the Board
of her local job-start program

An enpl oyee serves as Vice Chair of a nunicipal housing
authority. Another is on the local housing authority Board of
Conmi ssioners. Both organi zations routinely address needs of
| ow and noderate-inconme fam |y affordabl e housing.

An enpl oyee serves as Treasurer of a non-profit regional health
organi zati on whose majority clients are Medicaid recipients.

Four enpl oyees serve as Treasurers of their |ocal Salvation Arny
units. Another is Assistant Treasurer. In a sixth |ocation,

anot her serves as an Advisory Board nenber. Another is a |oca
Board nmenber. These Sal vation Arny units spend the majority of
their tinme and financial resources addressi ng needs of honel ess
and very | owincone individuals.

An enpl oyee serves on the Board of the |ocal Soup Kitchen. This
organi zati on prepares and serves food in a shelter for honel ess
i ndi vi dual s.

An enpl oyee serves on the Finance Commttee of Good WII
Hi nckl ey, a honme for boys and girls. Menbers of this honme are
wi t hout incone and |ive as wards of the State.

Two enpl oyees serve on their respective United Way Board of
Directors. Another serves as Chair of the Executive Comm ttee of
his local United Way Board. Each of the three Boards has
docunented that 60% of receipts go to individuals and fam|lies at
or bel ow noderate-incone |evels.

An enpl oyee serves as Treasurer of her local Big Brother/Big
Si ster organi zation. This entity coordinates and nonitors

mentoring prograns for children fromlowinconme and at-risk
famlies.

Portl and MSA AA

An enpl oyee serves as Vice Chair of her town’s Pl anni ng Board.
The primary task of this Board is econom c stabilization.
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An enpl oyee serves on an oversight sight conmttee of a | ocal
non-profit affordable housing agency serving | ow and noder at e-
income famlies.

An enpl oyee serves as Vice President of his |ocal municipal snal
busi ness association. The prinmary objective of this organization
is small business devel opnent.

Four enpl oyees serve as nenbers of their |ocal Habitat for
Humani ty organi zati ons.

An enpl oyee serves as Conmi ssioner of her town’s housing
authority. This entity routinely reviews | ow and noderat e-
i nconme affordable housing initiatives.

An enpl oyee serves on the Steering Commttee of the |ocal United
Way. Anot her serves on an Allocations Commttee. A third is
Vice Chair of her UWAIIlocations Conmttee. Two nore are on
their UWFinance Conmttees. Three others are Team Capt ai ns;
three nore are at-large conmmttee nenbers. Another is Treasurer
Another is Vice Chair of the Investnent Comrittee. The Executive
Director of United Wy for G eater Portland has stated that 60%
of the UWagencies serve primarily |ow and noderate-incone
qual i fied community menbers.

An enpl oyee is President of a statewi de non-profit SBIC. An
enpl oyee serves on the Advisory Conmttee of a regional SBIC.
Anot her is nmenber of a regional econom c devel opment conm ssion.

An enpl oyee is Board nmenber of a consuner credit counseling
service providing first-time honebuyer and fam |y budgeting
services to | ow and noderate-incone individuals and famli es.

An enpl oyee serves as a tutor in a |local housing authority’s
comunity education programto its primarily |ow and noderat e-
i ncone residents.

Mai ne wi de including the bank’s AAs

PHB participates in an Interest On Lawer’s Trust Accounts
(IOLTA) program Through this program PHB waives fees and pays
interest premuns on |lawers’ trust accounts. Earnings from

t hese accounts are used to provide |egal services to |low and
noder at e-i nconme i ndi vidual s throughout Maine. In 1999 and 2000,
nore than $590 thousand was contributed providing | egal services
to | ow and noderate-incone individuals throughout Maine.

PHB participates in a Realtors Escrow Trust Account (RETA)
program Through this program PHB waives fees and pays i nterest
prem uns on realtors’ trust accounts with earnings going to an

or gani zati on dedi cated to supporting affordable housing to | ow
and noder at e-i nconme i ndividuals throughout Maine. 1n 1999 and
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2000, nore than $109 thousand was nmade avail able to support
construction of affordable housing in Mine.

PHB is a | eader in statew de Junior Achievenment progranms. The
focus of PHB s involvenent is Econom cs education to sixth grade
students by bank officers and managers. Thirty-seven classroom
sessions have been held in 21 different mddle schools. Wile
not all sessions or schools qualify as a Cormmunity Devel opnent
Service, four schools have a mpjority of students participating
in a free school lunch program ten nore have nore than one-third
of their enrollnment participating in subsidized |unch prograns.

Concl usions for Areas Receiving Limted-Scope Reviews

Based on limted-scope reviews and | evel of market penetration,
t he bank’s performance under the Service Test in the Lew ston-
Auburn MSA, Bangor MSA, and Portsnouth MSA i s not inconsistent
with the bank’s overall performance under the Service Test.
Refer to Table 13 in Appendix C for the facts and data that
support these concl usions.
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Appendi x A:  Scope of Eval uation

The followng table identifies the tinme period covered in this
eval uation, affiliate activities that were reviewed, and | oan
products considered. The table also reflects the netropolitan
and nonnetropolitan areas that received conprehensive exam nation
review (designated by the term Full-Scope) and those that
received a | ess conprehensive review (designated by the term

Li m t ed- Scope) .

Ti me Period Revi ewed Lendi ng Test (excludes CD Loans): 07/01/98 to
12/ 31/ 00)
I nvest nent and Service Tests and
CD Loans:
(07/01/98 to 07/09/11)
Financial Institution Products Revi ewed
Peopl es Heritage Bank (PHB) Home purchase, hone
Portl and, Maine i mprovenent, and refinance

| oans reported on the HVDA | oan
application register and snal
busi ness | oans reported on the
smal | business register. CD

| oans.

Affiliate(s) Affiliate Products Revi ewed
Rel ati onship

None i ncl uded

Li st of Assessnment Areas and Type of Exani nation

Assessnent Area Type of Exam Q her Information
Non- MSA Ful | - scope

Portland MSA Ful | - scope

#6400 Li m t ed- scope

Lewi st on Auburn NMSA Li m t ed- scope

#4240 Li m t ed- scope

Bangor NMSA #0730

Port smout h MSA #6450
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Appendi x B: Market Profiles for Full-Scope
Ar eas

Tabl e of Contents

Mar ket Profiles for Areas Receiving Full-Scope Reviews
Conmbi ned Non-nmetropolitan Area............ ... .. ... B-1
Portland MBA . . ... B-4
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Conbi ned Non-netropolitan Area

Demographic Information for Full-Scope Area: Combined Non- MSA
Low Moderate | Middle Upper NA*

Demographic Characteristics # % of # % of # % of # % of # % of #
Geographies (Census Tracts/BNASs) 152 0 o 2 1 5
Population by Geography 548,348 0 8 & 1 0
Owner-Occupied Housing by Geography 257,138 0 6 & 19 0
Businesses by Geography 23,346 0 ! e 19 0
Farms by Geography 1,068 0 10 7 13 0
Family Distribution by Income Level 148,976 18 18 2 % 0
Distribution of Low- and Moderate-Income 54,132 0 I 8 1 0
Families throughout AA Geographies
Median Family Income Median Housing Value = $83,745
HUD Adjusted Median Family Income for =$30,719 Unemployment Rate = 3%
2000 = $37,660
Households Below the Poverty Level =12%

(*) The NA category consists of geographies that have not been assigned an income classification.
Source: 1990 U.S. Census, and 2000 HUD updated MFI.

The Non-MSA AA is the bank’s largest in terns of area, nunber of
geogr aphi es,

popul ati on, deposits generated and | oans extended. It includes
vast regions of rural

Mai ne and geographi es stretching 350 niles north-to-south and 200
m | es east-to-

west. It includes 152 census tracts enconpassi ng parts of
Ar oost ook, Penobscot,
and Sonerset counties across the northern one-half of M ne. I n

t he sout hern one-

hal f of the Non-MSA AA, the census tracts include parts of
Oxford, Franklin,

Hancock, Kennebec, Knox, Sagadahoc, Wal do, and York counti es.
The area is

predom nately, 72% conprised of mddle-incone tracts. There are
six “ NA”

geographies in the assessnent area. A through review identifies
t hem as i sl ands

and land “ slivers” between county lines with no popul ation.
Mai ne is the nost

heavi |y wooded state in the country; many census tracts in the AA
share this

characteristic. Centers of populations are a series of small
towns, many with | ess

than five thousand people, separated by 20, 30, or 40 nmles. The
two | ar gest

t owns have popul ati ons of about 15 thousand, and they are nore
than 200 mles
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apart.

PHB has a significant presence with 28 branches and 35 ATMs and
it ranks first in

deposit market share at 26% as of June 30, 1999. WMjor nortgage
| oan

conpetitors include Conseco Financial Servicing Corp., Fleet
Bank, Key Bank,

FEC Mortgage, Northeast Bank FSB, Advanta National Bank, The
Money Store, and

Countrywi de Hone Loan. Anerican Express, Capital One, and Key
Bank are maj or

smal | busi ness | oan conpetitors.

The busi ness focus of the Non-MSA AA is characterized by a
conmbi nati on of

declining agricultural interests, uncertainty in paper
manuf acturing activities, stable

ocean-rel ated busi nesses, and strong, but seasonabl e touri st
service industries.

Seasons and weat her influence econom c conditions. Enploynent

opportunities are weak in northern and western census tracts, but
stronger in

sout hern census tracts where tourist activity is higher. Overall
t he econony of this

area is stabilized by services such as regi onal school
adm nistration districts,

regional nedical facilities, and community public works
departnments. The

unenpl oynent rate of 3%is close to the state’s average of 3.5%

There is no conparative popul ation data for the Non- MSA AA.
However ,

community contacts estimate the census tracts of northern and
western counties

saw net reductions while those in southern Miine experienced net
i ncreases during

the evaluation period. Contacts also say community credit needs
vary, but

af fordabl e housing is the primary need. Secondarily, smal
busi ness lending is

inportant. Maine has the highest hone ownership rate in the
nation, but many

southern census tracts reflect nore than 50%rental |evels. Many
owner - occupi ed

homes reflect both extended fam |y occupancy and deferred
mai nt enance.

Meanwhi | e market rental rates of southern census tracts have
reached | evel s that

| ow and noderate-inconme famlies find difficult to pay.

As the |argest depository institution in the area, PHB has
initiated a nunber of prograns ained at addressing conmunity
needs. First and forenost is its overall hone nortgage | oan
objective to neet the needs of all famlies and all geographies.
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Its overall market-share and performance with | ow and noder at e-
income fam lies and geographi es denonstrates success with this
objective. As well, PHB nade 23 CD | oans in the Non- MSA
totaling nore than $6.3 million. PHB was the only bank
originating and | eading the effort to convert the fornmer Augusta
City Hall into affordable housing. PHB has also identified other
opportunities to expand the bank’s presence in hone nortgage

mar ket s through | ocating and mai ntai ning branches in | ocations
conducive to | ow and noderate-inconme individuals and in
conducting nunmerous first-tinme honebuyer sem nars.

The | evel of investnent opportunity in the assessnent area is | ow
in nunber of opportunities and noderate in dollar volunme. At the
same time, there is heavy conpetition for these limted
opportunities.

Portl and Metropolitan Area

Demographic Information for Full-Scope Area: Portland MSA
Low Moderate | Middle Upper NA*
Demographic Characteristics # % of # % of # % of # % of # % of #
Geographies (Census Tracts/BNASs) 62 8 15 o1 13 3
Population by Geography 221,295 4 10 72 14 0
Owner-Occupied Housing by Geography 99,134 1 6 & 18 0
Businesses by Geography 12254 6 18 63 13 0
Farms by Geography 3 2 8 n 19 0
Family Distribution by Income Level 58,106 1 20 26 3 0
Distribution of Low- and Moderate-Income 21,386 6 13 2 S 0
Families throughout AA Geographies
Median Family Income Median Housing Value =$118,526
HUD Adjusted Median Family Income for = $39,346 Unemployment Rate = 3%
2000 = $49,000
Households Below the Poverty Level =9%

(*) The NA category consists of geographies that have not been assigned an income classification.
Source: 1990 U.S. Census and 2000 HUD updated MFI.

The Portland MSA is |ocated in southern Maine along the Atlantic
coast. It is conprised of the counties of Cunberland and York
and includes the entire nmetropolitan area. There are two “ NA’
geographies in the assessnent area; one is in Portland, the other
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in South Portland. Both are coastal harbor land “ spits” wth
no population. Portland is the largest city in the state with a
popul ati on during the evaluation period estimted at 221

t housand. The area is predom nantly conprised of m ddl e-i ncone
tracts wth some | owincome tracts in the heart of the city. PHB
has a significant presence with 20 branches and 32 ATMs, and it
ranks first in deposit share at 28% as of June 30, 1999. Mjor
home nortgage | ending conpetitors include Fleet Bank, Key Bank,
Downeast Mortgage, Norwest Mrtgage, and Town & Country Credit
Union. Anerican Express and Key Bank are the major small

busi ness | endi ng conpetitors.

A diversification of economc activity has |l ed to above average
job and inconme growth. Mich of this diversification has been
fuel ed by expansi on of the whol esal e trade sector and a boom ng
regi onal econony. Mjor enployers include the Miine Medical
Center, UNUM I nsurance Conpany, Shaw s Supernmarkets, Inc.,
Manpower Tenporary Services, and L.L. Bean, Inc. The

unenpl oynent rate for 2000 in the Portland MSA was 1. 7% well
bel ow the state average of 3.5% and the national average of 4%

Portland’ s popul ation growm h of 5.8% between 1990 and 1999
exceeded the rate of growmh for the State of Maine. Famlies and
househol ds in search of nore affordable standard of |iving than
in other netropolitan areas such as Boston, MA and Manchester, NH
have mgrated to Portland. Hone values increased 30% over the

| ast decade, but remained 50% | ower than other netropolitan areas
in New Engl and, particularly the Boston corridor from Cape Cod to
New Hanpshire. However, there is a shortage of LM housing, with
only 9.85% of owner-occupied units |ocated in |owincome tracts
and 28. 25% of owner-occupied units in noderate-incone tracts as
of the nost recent census data (1990). Community contacts

provi ded insight to affordable housing needs. Specifically they
expl ai ned that | ow home ownership rates, 56% overall, and nuch

| ower rates in LM geographies, denonstrate how rental units
becone the honme of choice to those noving into the area with or

| ooking for new jobs. In response to demand, nmarket rents nove
upward. In this way econom c growt h and popul ati on growth
adversely inpact LM famlies whose first participation in the
phenomenon i s higher rent fees.

As the | argest depository institution in the area, PHB has
initiated a nunber of prograns ained at addressing conmunity
needs. First and forenost is its overall honme nortgage | oan
objective to neet the needs of all famlies and all geographies.
Its overall market-share and performance with | ow and noder at e-
income fam lies and geographi es denonstrates success with this
objective. As well, PHB nade eleven CD |loans in Portl and,
totaling more than $11 million. PHB was one of the originating
menbers of the Maine Housing Equity Fund. Beyond financi al
contributions, PHB has provided financial |eadership and skills
to enhance this organization’s continued viability. PHB has al so
identified other opportunities to expand the bank’s presence in
home nortgage markets through |ocating and maintaini ng branches
in |locations conducive to | ow and noderate-incone individuals
and in conducting nunerous first-time honebuyer sem nars.
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The | evel of investnent opportunity in the assessnent area is | ow
i n nunber of opportunities and noderate in dollar volunme. At the
sanme time, there is heavy conpetition for these limted
opportunities.
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Charter Nunber: 24096

Appendi x C. Tabl es of Performance Data

Cont ent of Standardi zed Tabl es

Ref erences to the bank include activities of any affiliates that
t he bank provided for consideration (refer to Appendix A: Scope
of the Evaluation). For purposes of review ng the Lending Test
tables, the followi ng are applicable: purchased |oans are
treated as originations/purchases; market rank is based on the
nunber of |oans originated and purchased by the bank as conpared
to all other lenders in the MSA/ assessnent area; and market share
is the nunber of |oans originated and purchased by the bank as a
per cent age of the aggregate nunber of reportable | oans originated
and purchased by all lenders in the MSA/ assessnent area.

The following is a listing and brief description of the tables:

Tabl e 1. Lending Volume - Presents the nunber and dol | ar anount
of reportabl e | oans origi nated and purchased by the bank
over the evaluation period by MSA/ assessnent area.

Tabl e 2. Geographic Distribution of Honme Purchase Loans -
Conpares the percentage distribution of the nunber of
| oans originated and purchased by the bank in | ow,
noder ate-, m ddl e- and upper-incone geographies to the
percentage distribution of owner-occupi ed housing units
t hroughout those geographies. The table also presents
mar ket rank and market share information based on the
nost recent aggregate market data avail abl e.

Tabl e 3. Geographic Distribution of Honme | nprovenent Loans - See

Tabl e 2.

Tabl e 4. Geographic Distribution of Hone Mortgage Refinance Loans
- See Table 2.

Tabl e 5. Geographic Distribution of Small Loans to Businesses -
The percentage distribution of the nunber of small |oans
(less than or equal to $1 mllion) to businesses

ori gi nated and purchased by the bank in | ow, noderate-,
m ddl e- and upper-incone geographi es conpared to the
percentage distribution of businesses (regardless of
revenue size) throughout those geographies. The table
al so presents market rank and market share information
based on the nobst recent aggregate narket data
avai | abl e.

Tabl e 6. Geographic Distribution of Snall Loans to Farnms - The
percentage distribution of the nunber of snall |oans
(l ess than or equal to $500,000) to farnms originated and
purchased by the bank in low, nobderate-, m ddle- and
upper -i ncome geographi es conpared to the percentage
di stribution of farnms (regardl ess of revenue size)
t hr oughout
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Tabl e 7.

Tabl e 8.

Tabl e 9.

Tabl e 10.

Tabl e 11.

Tabl e 12.

Charter Nunber: 24096
t hose geographies. The table also presents market rank
and market share information based on the npbst recent
aggregat e market data avail abl e.

Borrower Distribution of Home Purchase Loans - Conpares
the percentage distribution of the nunber of | oans
ori gi nated and purchased by the bank to | ow, noderate-,
m ddl e- and upper-incone borrowers to the percentage
distribution of famlies by incone |evel in each

MBA/ assessnent area. The table al so presents market
rank and mar ket share information based on the nost
recent aggregate market data avail abl e.

Borrower Distribution of Hone | nprovenent Loans - See
Tabl e 7.

Borrower Distribution of Honme Mortgage Refinance Loans -
See Table 7.

Borrower Distribution of Small Loans to Businesses
- Conpares the percentage distribution of the nunber of
smal |l loans (less than or equal to $1 mllion)
ori gi nated and purchased by the bank to businesses with
revenues of $1 million or less to the percentage
di stribution of businesses with revenues of $1 mllion
or less. In addition, the table presents the percentage
di stribution of the nunber of |oans originated and
pur chased by the bank by |oan size, regardl ess of the
revenue size of the business. Market share information
is presented based on the npbst recent aggregate market
data avail abl e.

Borrower Distribution of Small Loans to Farns -
Conpares the percentage distribution of the nunber of
small loans (less than or equal to $500 t housand)
ori gi nated and purchased by the bank to farns with
revenues of $1 mllion or less to the percentage
distribution of farms with revenues of $1 mllion or
less. In addition, the table presents the percentage
di stribution of the nunber of |oans originated and
pur chased by the bank by |oan size, regardl ess of the
revenue size of the farm Market share information is
present ed based on the nobst recent aggregate market data
avai | abl e.

Qualified Investnents - Presents the nunmber and
dol | ar anmount of qualified investnments nmade by the bank
in each MSA/ AA. The table separately presents
I nvestments made during prior evaluation periods that
are still outstanding and investnents nmade during the
current evaluation period. Prior period investnents are
reflected at their book value as of the end of the
eval uation period. Current period investnents are
reflected at their original investnent anount even if
that anount is greater than the current book val ue of
the investnent. The table also presents the nunber and
dol | ar amount of unfunded qualified investnent
commtnents. In order to be included, an unfunded
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Tabl e 13.

Tabl e 14.

Charter Nunber: 24096
comm t ment nmust be legally binding and tracked and
recorded by the bank’s financial reporting system

Di stribution of Branch Delivery System and Branch
Openi ngs/ Cl osi ngs - Conpares the percentage distribution
of the nunber of the bank:s branches in | ow, noderate-,
m ddl e- and upper-incone geographies to the percentage
of the population within each geography in each MSA/ AA

The tabl e al so presents data on branch openi ngs and
cl osings in each MSA/ AA

CGeographi ¢ and Borrower Distribution of Consuner
Loans (OPTIONAL) - For geographic distribution, the
tabl e conpares the percentage distribution of the nunber
of | oans originated and purchased by the bank in | ow,
noder ate-, mddl e- and upper-incone geographies to the
percentage distribution of the population w thin each
geography. For borrower distribution, the table
conpares the percentage distribution of the nunber of
| oans originated and purchased by the bank to | ow,
noder ate-, m ddl e- and upper-incone borrowers to the
per cent age of househol ds by incone | evel in each
MBA/ assessnent ar ea.
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Charter Number: 24096

Table 1. Lending Volume

LENDING VOLUME State: Maine Evaluation Period: July 1, 1998 To December 31, 2000
% of " Small Loans to " Community % of
. Rated Area Home Mortgage Businesses™ Small Loans to Farms Development™ Total Reported Loans Rated Area
MSA/Assessment Area: Y .
Deposits in Loans(#) in
MSA/AA* # $(000's) # $(000's) # $ (000=s) # $ (000's) # $ (000's) MSA/AA
Full-Scope:
Combined Non-MSA 42 4,936 341,579 1,689 156,288 282 15,954 23 6,336 6930 520,633 46
Portland MSA 39 4,144 455,615 1,256 174,915 13 550 11 11,098 5424 642,171 37
Limited-Scope:
Lewiston Auburn MSA 11 573 38,391 342 48,276 2 96 3 1,745 920 88,508 6
Bangor MSA 5 863 64,586 156 22,476 0 0 3 736 1,022 87,798 7
Portsmouth MSA 3 547 66,808 65 7,945 1 16 2 537 615 75,306 4

(")
(™)
(***)

Deposit data as of June 30, 1999.

The evaluation period for Home Mortgage Loans, Small Loans to Businesses and Small Loans to Farms is July 1, 1998 to December 31, 2000.
The evaluation period for Community Development Loans is September 28, 1998 to July 9, 2001.
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Charter Number: 24096

Table 2. Geographic Distribution of Home Purchase Loans

Geographic Distribution: HOME PURCHASE State: Maine Evaluation Period: July 1, 1998 To December 31, 2000
Low-Income Moderate-Income Middle-Income Upper-Income Market Share by Geoaraphy® Total Home
Geographies Geographies Geographies Geographies Overall y lseography Purchase Loans
MSA/Assessment Area: % % % Market
% Owner BANK % Owner = % BANK | % Owner BANK % Owner BANK Rank Overall : Low i Mod Mid Upp # % of
Occ Units Loans Occ Units Loans Occ Units Loans Occ Units Loans Total**
Full-Scope:
Combined Non-MSA NA NA 6 7 75 71 19 22 1 14 NA 35 14 1 2,230 39
Portland MSA 1 5 6 1" 75 67 18 17 1 16 49 21 15 17 2,505 44
Limited-Scope:
Lewiston Auburn MSA 0 0 5 6 85 87 10 7 4 5 0 5 5 6 223 4
Bangor MSA NA NA 7 1" 86 79 7 10 3 13 0 15 12 25 513 9
Portsmouth MSA NA NA NA NA 100 100 NA NA 1 9 0 0 9 0 204 4

(*) Based on 1999 Aggregate HMDA Data only. Market rank is for all income categories combined.
(**) Home purchase loans originated and purchased in the MSA/AA as a percentage of all home purchase loans originated and purchased in the rated area.
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Table 3. Geographic Distribution of Home Improvement Loans

Charter Number: 24096

Geographic Distribution: HOME IMPROVEMENT State: Maine Evaluation Period: July 1, 1998 To December 31, 2000
Low-Income Moderate-Income Middle-Income Upper-Income Market Share by Geoaranhy* Total Home
Geographies Geographies Geographies Geographies Overal y -seography Improvement Loans
MSA/Assessment Area: % % % Market
% Owner BANK % Owner | % BANK | % Owner BANK % Owner BANK Rank Overall { Low i Mod Mid Upp # % of
Occ Units Loans Occ Units Loans Occ Units Loans Occ Units Loans Total*
Full-Scope:
Combined Non-MSA NA NA 6 16 75 77 19 7 2 18 NA 56 17 7 913 68
Portland MSA 1 3 6 9 75 80 18 8 3 9 40 13 9 3 234 18
Limited-Scope:
Lewiston Auburn MSA 0 0 5 3 85 90 10 7 3 10 0 0 1 5 92 7
Bangor MSA NA NA 7 2 86 97 7 1 5 8 0 5 9 0 59 4
Portsmouth MSA NA NA NA NA 100 100 NA NA 6 4 0 0 4 0 35 3

(*)  Based on 1999 Aggregate HMDA Data only. Market rank is for all income categories combined.

(*)  Home improvement loans originated and purchased in the MSA/AA as a percentage of all home improvement loans originated and purchased in the rated area.

Appendix C-3




Charter Number: 24096

Table 4. Geographic Distribution of Home Mortgage Refinance Loans

Geographic Distribution: HOME MORTGAGE REFINANCE State: Maine Evaluation Period: July 1, 1998 To December 31, 2000
Total
Low-Income Moderate-Income Middle-Income Upper-Income Market Share by Geography* Home Mortgage
Geographies Geographies Geographies Geographies Overall Refinance Loans
MSA/Assessment Area: Market
% % % Rank* % of
% Owner BANK % Owner | % BANK | % Owner BANK % Owner BANK Overall i Low i Mod Mid Upp # Tootal**
Occ Units Loans Occ Units Loans Occ Units Loans Occ Units Loans
Full-Scope:
Combined Non-MSA NA NA 6 7 75 73 19 20 1 14 NA 31 15 10 1,748 44
Portland MSA 1 1 6 7 75 69 18 23 1 13 11 15 12 13 1,361 35
Limited-Scope:
Lewiston Auburn MSA 0 0 5 3 85 91 10 6 2 8 0 3 8 5 238 6
Bangor MSA NA NA 7 11 86 85 7 4 2 10 0 12 10 7 284 7
Portsmouth MSA NA NA NA NA 100 100 NA NA 1 16 0 0 16 0 304 8

(*)  Based on 1999 Aggregate HMDA Data only. Market rank is for all income categories combined.
(™)  Home mortgage refinance loans originated and purchased in the MSA/AA as a percentage of all home mortgage refinance loans originated and purchased in the rated area.
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Charter Number: 24096

Table 5. Geographic Distribution of Small Loans to Businesses

Geographic Distribution: SMALL LOANS TO BUSINESSES State: Maine Evaluation Period: July 1, 1998 To December 31, 2000
Low-Income Moderate-lngome Middle-lncgme Upper-lncqme Market Share by Geography* Tgtal Small
Geographies Geographies Geographies Geographies Overal Business Loans
MSA/Assessment Area: % of % % of % % of % % of % I\éz;klﬁt | of
Businesse BANK Businesse BANK Businesse BANK Businesse BANK Overall i Low Mod Mid Upp # Total*
S Loans S Loans S Loans S Loans
Full-Scope:
Combined Non-MSA NA NA 7 15 74 74 19 1" 3 9 NA 16 9 5 1,689 48
Portland MSA 6 5 18 15 63 65 13 15 4 15 14 13 16 16 1,256 36
Limited-Scope:
Lewiston Auburn MSA 8 5 13 9 73 79 6 7 2 15 13 12 16 0 342 10
Bangor MSA 0 0 21 14 72 84 7 2 5 8 0 2 10 0 156 4
Portsmouth MSA 0 0 0 0 100 100 0 0 2 20 0 0 20 0 65 2

(*)  Based on 1999 Aggregate Small Business Data only. Market rank is for all income categories combined.
(*)  Small loans to businesses originated and purchased in the MSA/AA as a percentage of all small loans to businesses originated and purchased in the rated area.
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Charter Number: 24096

Table 6. Geographic Distribution of Small Loans to Farms

Geographic Distribution: SMALL LOANS TO FARMS State: Maine Evaluation Period: July 31, 1998 To December 31, 2000
Low-Income Moderate-Income Middle-Income Upper-Income Market Share bv Geoaraohy* Total Small
Geographies Geographies Geographies Geographies Overal y seograpny Farm Loans
MSA/Assessment Area: % % % % Market
0, 0, 0, 0, * 0,
hof 1 paNK % of BANK % of BANK % of BANK | R | Overall © Low i Mod | Mid | Upp | # hof
Farms Farms Farms Farms Total
Loans Loans Loans Loans
Full-Scope:
Combined Non-MSA NA NA 10 23 77 76 13 0 3 17 NA 24 16 9 282 97
Portland MSA 2 0 8 8 71 77 19 15 2 29 0 29 32 25 13 3
Limited-Scope:
Lewiston Auburn MSA 0 0 0 0 89 100 11 0 2 13 0 0 13 0 2 0
Bangor MSA 0 0 21 0 72 0 7 0 0 0 0 0 0 0 0 0
Portsmouth MSA 0 0 0 0 100 100 0 0 4 10 0 0 11 0 1 0

(*)  Based on 1999 Aggregate Small Farm Data only. Market rank is for all income categories combined.
(*)  Small loans to farms originated and purchased in the MSA/AA as a percentage of all small loans to farms originated and purchased in the rated area.
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Table 7. Borrower Distribution of Home Purchase Loans

Charter Number: 24096

Borrower Distribution: HOME PURCHASE State: Maine Evaluation Period: July 1, 1998 To December 31, 2000
Low-Income Moderate-Income Middle-Income Upper-Income - Total Home
Market Share by Borrower Income
Borrowers Borrowers Borrowers Borrowers Overall Purchase Loans
MSA/Assessment Area: Market
% of % %of | %BANK | %of % % of % | Rank™ % of
o BANK o N o BANK o BANK Overall i Low i Mod Mid Upp # ek
Families N Families Loans Families N Families N Total
Loans Loans Loans
Full-Scope:
Combined Non-MSA 18 6 18 20 25 28 39 46 1 14 19 16 12 11 2,230 39
Portland MSA 17 9 20 25 26 26 37 40 1 16 31 23 14 13 2,505 44
Limited-Scope:
Lewiston Auburn MSA 19 8 17 20 26 27 38 45 4 5 8 5 4 4 223 4
Bangor MSA 19 6 18 21 25 28 38 45 3 13 10 12 13 10 513 9
Portsmouth MSA 14 3 19 18 30 26 37 49 1 9 2 9 7 9 204 4

(*)  Asa percentage of loans with borrower income information available. No information was available for 10% of loans originated and purchased by the bank.
(*) Based on 1999 Aggregate HMDA Data only. Market rank is for all income categories combined.
(***) Home purchase loans originated and purchased in the MSA/AA as a percentage of all home purchase loans originated and purchased in the rated area.
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Charter Number: 24096

Table 8. Borrower Distribution of Home Improvement Loans

Borrower Distribution: HOME IMPROVEMENT State: Maine Evaluation Period: July 1, 1998 To December 31, 2000
. Total Home
Low-Income Moderate-Income Middle-Income Upper-Income Market Share by B | o |
Borrowers Borrowers Borrowers Borrowers arket Share by Borrower Income mprovement
Overall Loans
MSA/Assessment Area: Market
% % % Rank**
0, 0, 0, 0, 0, 0,
hof 1 BANK hof — %BANK 1 %hof i g | _BOf o pank Overal | Low : Mod | Md | Upp | # hof
Families N Families Loans Families N Families N Total
Loans Loans Loans
Full-Scope:
Combined Non-MSA 18 13 18 22 25 30 39 35 2 18 28 26 19 15 913 68
Portland MSA 17 11 20 24 26 31 37 34 3 9 14 17 9 6 234 18
Limited-Scope:
Lewiston Auburn MSA 19 16 17 17 26 24 38 43 3 10 23 18 8 8 92 7
Bangor MSA 19 3 18 17 25 36 38 44 5 8 0 7 10 10 59 4
Portsmouth MSA 14 6 19 20 30 29 37 45 1 22 17 16 5 3 35 3

(*)  Asa percentage of loans with borrower income information available. No information was available for 1% of loans originated and purchased by the bank.
(*)  Based on 1999 Aggregate HMDA Data only. Market rank is for all income categories combined.
(***)  Home improvement loans originated and purchased in the MSA/AA as a percentage of all home improvement loans originated and purchased in the rated area.
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Charter Number: 24096

Table 9. Borrower Distribution of Home Mortgage Refinance Loans

Borrower Distribution: HOME MORTGAGE REFINANCE State: Maine Evaluation Period: July 1, 1998 To December 31, 2000
Low-Income Moderate-Income Middle-Income Upper-Income Tota
Pp Market Share by Borrower Income** Home Mortgage
Borrowers Borrowers Borrowers Borrowers )
Overall Refinance Loans
MSA/Assessment Area: Market
% % % Rank**
0, 0, 0, 0, 0, 0,
o of BANK o of % BANK o of BANK hof 1 BANK Overall i Low | Mod | Mid | Upp # hof
Families N Families Loans Families N Families N Total
Loans Loans Loans
Full-Scope:
Combined Non-MSA 18 4 18 12 25 24 39 60 1 14 9 12 11 14 1,748 44
Portland MSA 17 4 20 15 26 26 37 55 1 13 10 10 1 14 1,361 35
Limited-Scope:
Lewiston Auburn MSA 19 3 17 11 26 26 38 60 2 8 5 4 7 8 238 6
Bangor MSA 19 4 18 10 25 27 38 59 2 10 6 4 9 9 284 7
Portsmouth MSA 14 7 19 13 30 30 37 50 1 16 6 12 14 14 304 8

* As a percentage of loans with borrower income information available. No information was available for 16% of loans originated and purchased by the bank.
(*)  Based on 1999 Aggregate HMDA Data only. Market rank is for all income categories combined.
(**)  Home mortgage refinance loans originated and purchased in the MSA/AA as a percentage of all home mortgage refinance loans originated and purchased in the rated area.
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Table 10. Borrower Distribution of Small Loans to Businesses

Charter Number

1 24096

Borrower Distribution: SMALL LOANS TO BUSINESSES State: Maine Evaluation Period: July 1, 1998 To December 31, 2000
Businesses with Revenues of Loans by Original Amount ” Total Small Loans
" . : Market Share X
$1 million or less Regardless of Business Size to Businesses
MSA/Assessment Area: % of % BANK $100,000 >$100,000 >$250,000 Rg\{ % of
Businesses™ Loans™* or Less o to Al $1 milion # Total™**
$250,000 $1,000,000 orless
Full-Scope:
Combined Non-MSA 88 75 77 14 9 9 9 1,689 48
Portland MSA 84 65 66 19 15 15 17 1,256 36
Limited-Scope:
Lewiston Auburn MSA 85 54 65 20 15 15 13 342 10
Bangor MSA 86 7 67 16 16 8 8 156 4
Portsmouth MSA 88 72 69 18 12 10 10 65 2
(*) Businesses with revenues of $1 million or less as a percentage of all businesses.
(*) Small loans to businesses with revenues of $1 million or less as a percentage of all loans reported as small loans to businesses. No information was available for 1% of small loans to businesses
originated and purchased by the bank.
(***) Based on 1999 Aggregate Small Business Data only.
(****) Small loans to businesses originated and purchased in the MSA/AA as a percentage of all small loans to businesses originated and purchased in the rated area.
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Table 11. Borrower Distribution of Small Loans to Farms

Charter Number: 24096

Borrower Distribution:  SMALL LOANS TO FARMS State: Maine Evaluation Period: July 1, 1998 To December 31, 2000
Farms W{th Revenues of Loans by Original Amqunt Market Share** Total Small Farm Loans
$1 million or less Regardless of Farm Size
MSA/Assessment Area: % of % BANK $100,000 >$100,000 >$250,000 Rg\{ % of
Farms* Loans™* or Less o to Al $1 milion # Total*™***
$250,000 $500,000 orless
Full-Scope:
Combined Non-MSA 95 95 84 13 3 17 17 282 97
Portland MSA 93 100 92 8 0 29 31 13 3
Limited-Scope:
Lewiston Auburn MSA 96 50 100 0 0 13 13 2 0
Bangor MSA 90 0 0 0 0 0 0 0 0
Portsmouth MSA 93 100 100 0 0 20 20 1 0
() Farms with revenues of $1 million or less as a percentage of all farms.
(**) Small loans to farms with revenues of $1 million or less as a percentage of all loans reported as small loans to farms. No information was available for 0% of small loans to farms originated

and purchased by the bank.
Based on 1999 Aggregate Small Farm Data only.

***)

(**)  Small loans to farms originated and purchased in the MSA/AA as a percentage of all small loans to farms originated and purchased in the rated area.
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Charter Number: 24096

Table 12. Qualified Investments

QUALIFIED INVESTMENTS State: Maine Evaluation Period: July1, 1998 To May 31, 2001
Prior Period Investments* ﬁt::{;g;gw Total Investments ggfmunm(:tergents**
MSA/Assessment Areas:
# 1§ (0009) # 1% (0009) # $ (000's) Tot/; l‘);s 3 $ (000's)
Full-Scope:
Combined Non-MSA 8 1,107 24 1,383 32 2,490 38 6 5,385
Portland MSA 8 1,423 27 1,455 35 2,879 43 5 4,056
Limited-Scope:
Lewiston Auburn MSA 8 290 12 365 20 665 10 5 1,305
Bangor MSA 8 131 11 328 10 459 7 5 591
Portsmouth MSA 8 79 6 81 14 160 2 5 352

(*) APrior Period Investments means investments made in a previous evaluation period that are outstanding as of the examination date.
(**) AUnfunded Commitments means legally binding investment commitments that are tacked and reported by the bank’s financial reporting system.
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Table 13. Distribution of Branch Delivery System and Branch Openings/Closings

Charter Number: 24096

DISTRIBUTION OF BRANCH DELIVERY SYSTEM AND BRANCH OPENINGS/CLOSINGS State: Maine Evaluation Period: July 1, 1998 To May 31, 2000
Deposits Branches Branch Openings/Closings Population
MSA/Assessment Area: % of # of % of Location of Branches by # of # of Net Chag?:r:ghLec;catlon of % of the Population within
) Rated Area | BANK i Rated Area Income of Geographies Each Geography
o Branch Branch (+or-)
Depositsin | Branche Branches . .
MSA/AA s in MSA/AA Closings i Openings
Low Mod Mid Upp Low Mod Mid Upp Low Mod Mid Upp
Full-Scope:
Combined Non-MSA 42 28 46 0 7 82 11 0 0 NA NA NA NA 0 8 75 17
Portland MSA 39 20 33 0 15 75 10 0 0 NA NA NA NA 4 10 72 14
Limited-Scope:
Lewiston Auburn MSA 11 7 11 14 29 57 0 0 0 NA NA NA NA 2 14 76 8
Bangor MSA 5 4 7 0 50 50 0 0 0 NA NA NA NA 0 14 74 12
Portsmouth MSA 3 2 3 0 0 100 0 0 0 NA NA NA NA 0 0 100 0
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