
Data Table B
Canadian Visitors to the U.S. by Expenditures

One or More Nights - 2007

2007 VISITORS

Census Region / State

Total
Canada
(000s)

 1+ Nights
($US 000s) 

Percent
Change

07/06

 Spending
Per Visitor
1+ Nights

($US) 

Percent
Change

07/06

 Average
Daily Per 
Person

1+ Nights
($US) 

 Percent
Change

07/06 

TOTAL U.S. (NET) (1) 17,759 10,717,443$       19.0% 603$                   7.2% 82$                     9.2%

TOTAL U.S. (SUM) (2) 24,279  - - - *  - - - *  - - - *
NEW ENGLAND 2,896 860,378$            19% 297$                   3% 92$                     6%
CONNECTICUT (3)
MAINE 888 261,648$            31% 295$                   10% 91$                     12%
MASSACHUSETTS 604 262,441$            9% 435$                   6% 113$                   6%
NEW HAMPSHIRE 461 117,646$            32% 255$                   3% 91$                     7%
RHODE ISLAND (3)
VERMONT 765 159,085$            22% 208$                   2% 72$                     2%
MID ATLANTIC 4,029 1,175,180$         18% 292$                   4% 105$                   4%
NEW JERSEY (3)
NEW YORK 2,968 918,006$            19% 309$                   4% 112$                   5%
PENNSYLVANIA 769 144,612$            9% 188$                   -2% 80$                     1%
SOUTH ATLANTIC 4,951 3,595,049$         15% 726$                   3% 69$                     3%
DELAWARE (3)
DISTRICT OF COLUMBIA (3)
FLORIDA 2,485 2,812,186$         19% 1,131$                0% 66$                     5%
GEORGIA 412 115,369$            19% 280$                   11% 100$                   12%
MARYLAND (3)
NORTH CAROLINA 411 105,639$            0% 257$                   -1% 66$                     -1%
SOUTH CAROLINA (3)
VIRGINIA 513 112,798$            19% 220$                   8% 73$                     5%
WEST VIRGINIA (3)
EAST NORTH CENTRAL 2,786 756,896$            11% 272$                   5% 96$                     2%
ILLINOIS 411 202,223$            6% 493$                   10% 142$                   1%
INDIANA (3)
MICHIGAN 1,410 304,877$            12% 216$                   5% 86$                     5%
OHIO 592 142,242$            24% 240$                   6% 92$                     3%
WISCONSIN (3)
WEST NORTH CENTRAL 1,698 503,777$            19% 297$                   9% 112$                   7%
IOWA (3)
KANSAS (3)
MINNESOTA 573 192,542$            10% 336$                   18% 127$                   7%
MISSOURI (3)
NEBRASKA (3)
NORTH DAKOTA 625 162,795$            51% 261$                   20% 127$                   18%
SOUTH DAKOTA (3)
EAST SOUTH CENTRAL 755 178,900$            19% 237$                   9% 79$                     -8%
ALABAMA (3)
KENTUCKY (3)
MISSISSIPPI (3)
TENNESSEE (3)
WEST SOUTH CENTRAL 565 404,274$            18% 716$                   7% 90$                     1%
ARKANSAS (3)
LOUISIANA (3)
OKLAHOMA (3)
TEXAS 385 325,319$            30% 845$                   13% 86$                     8%
MOUNTAIN 2,693 1,781,944$         1% 662$                   -2% 115$                   4%
ARIZONA 456 474,066$            -13% 1,041$                -5% 72$                     -2%
COLORADO (3)
IDAHO (3)
MONTANA 578 182,884$            44% 316$                   27% 104$                   36%
NEVADA 937 825,351$            3% 881$                   -1% 195$                   0%
NEW MEXICO (3)
UTAH (3)
WYOMING (3)
PACIFIC 3,906 2,147,296$         13% 550$                   1% 99$                     6%
CALIFORNIA 1,148 1,005,765$         15% 876$                   4% 103$                   8%
OREGON 359 97,787$              19% 272$                   8% 75$                     3%
WASHINGTON 1,995 432,143$            19% 217$                   6% 77$                     10%
ALASKA (3)
HAWAII (3)
Source:     U.S. Department of Commerce, International Trade Administration, Office of Travel & Tourism Industries
(1)              Total U.S. (NET) reflects non-duplicated parties.  These totals are not revised when Statistics Canada revises total visitor estimates.
(2)              Total U.S. (SUM) and regional totals sum the visits across U.S. regions and states.  Thus, the sum totals include possible 
                   double-counting of travelers who visit more than one state.  State details may not sum to totals due to rounding.
(3)               Based on industry recommendation, OTTI policy is to suppress state data for which  sample size is fewer than 400.
Note:          Totals for Canada may differ across tables due to differences in response rates for questions.
*                 Cells containing an asterisk represent visitor volume estimates of fewer than 500.

VISITOR SPENDING (1+ NIGHTS)


