
Appendix J
Canadian Visitors to the U.S. by Quarter of Visit

One or More Nights - 2005

2005 VISITORS QUARTER OF VISIT (1+ NIGHTS)

Census Region / State

Total
Canada
(000s)

Quarter 1
(000s)

Quarter 2
(000s)

Quarter 3
(000s)

Quarter 4
(000s)

TOTAL U.S. (NET) (1) 14,862 3,383 3,617 4,803 3,060

TOTAL U.S. (SUM) (2) 20,800 5,127 5,084 6,383 4,206
NEW ENGLAND 2,390 330 464 1,181 415
CONNECTICUT 125 33 20 38 34
MAINE 734 53 148 434 99
MASSACHUSETTS 505 94 101 203 107
NEW HAMPSHIRE 329 22 84 180 43
RHODE ISLAND (3)

VERMONT 644 116 106 300 122
MID ATLANTIC 3,227 546 801 1,262 618
NEW JERSEY 238 31 69 77 61
NEW YORK 2,344 363 553 1,000 428
PENNSYLVANIA 646 152 179 186 129
SOUTH ATLANTIC 4,281 1,675 1,122 621 864
DELAWARE (3)

DISTRICT OF COLUMBIA 147 27 40 42 39
FLORIDA 2,033 916 538 237 342
GEORGIA 390 164 119 44 63
MARYLAND 197 47 42 53 54
NORTH CAROLINA 396 133 105 61 97
SOUTH CAROLINA 445 164 107 58 116
VIRGINIA 466 157 122 93 94
WEST VIRGINIA 196 61 48 31 56
EAST NORTH CENTRAL 2,572 474 650 884 563
ILLINOIS 383 70 100 119 95
INDIANA 225 46 63 67 50
MICHIGAN 1,239 226 309 428 277
OHIO 511 115 129 172 95
WISCONSIN 214 18 49 100 48
WEST NORTH CENTRAL 1,373 239 317 535 281
IOWA 93 17 34 28 14
KANSAS (3)

MINNESOTA 593 110 114 245 124
MISSOURI 114 13 33 29 40
NEBRASKA 46 12 13 12 8
NORTH DAKOTA 373 50 91 159 74
SOUTH DAKOTA 116 20 24 56 16
EAST SOUTH CENTRAL 697 272 196 124 105
ALABAMA (3)

KENTUCKY 281 107 87 52 35
MISSISSIPPI (3)

TENNESSEE 320 126 80 60 55
WEST SOUTH CENTRAL 476 161 130 80 105
ARKANSAS (3)

LOUISIANA
OKLAHOMA (3)

TEXAS 305 104 91 43 67
MOUNTAIN 2,441 610 627 659 545
ARIZONA 423 159 127 59 78
COLORADO 119 34 26 33 27
IDAHO 203 44 51 76 33
MONTANA 459 77 100 212 70
NEVADA 931 224 250 181 276
NEW MEXICO 66 18 21 9 17
UTAH 155 44 34 46 31
WYOMING 85 10 18 45 13
PACIFIC 3,342 820 776 1,036 710
CALIFORNIA 1,008 326 216 214 252
OREGON 361 62 78 132 90
WASHINGTON 1,612 309 389 611 303
ALASKA 87 4 41 35 8
HAWAII 274 120 52 46 57
Source:     U.S. Department of Commerce, International Trade Administration, Office of Travel & Tourism Industries
(1)              Total U.S. (NET) reflects non-duplicated parties.  These totals are not revised when Statistics Canada revises total visitor estimates.
(2)              Total U.S. (SUM) and regional totals sum the visits across U.S. regions and states.  Thus, the sum totals include possible 
                   double-counting of travelers who visit more than one state.  State details may not sum to totals due to rounding.
(3)               Based on industry recommendation, OTTI policy is to suppress state data for which sample size is fewer than 100.
Note:          Totals for Canada may differ across tables due to differences in response rates for questions.
*                 Cells containing an asterisk represent visitor volume estimates of fewer than 500.


