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Precedents for Proactive 
Industry Effort: 

EPA’s National Clean Diesel 
Campaign

http://www.epa.gov/
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Key Components

• Public health advocacy groups
• Technologies that can solve the 

problem
• Quantifiable health effects
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Impacts of Public Outreach, 
Technologies, Measurable Results

• Public outreach effort from environmental 
groups (Environmental Defense, NRDC) –
diesel exhaust is bad

• Emissions control technologies offered 
solutions to diesel exhaust

• EPA Regulatory Strategy:
– 2007 Highway Diesel (2001)
– Clean Nonroad Diesel (2004) 

• Quantifiable Results won out
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Building of Partnerships

• Together: EPA, industry, enviro groups, other 
federal agencies and states working together 
to establish new emission regulations

• Important partners: pave way for confidence 
in technologies
– NYC transit fleet (ULSD)
– CA, Puget Sound (retrofits)

• Standards set in place, led to other sectors
• Sets stage for voluntary programs to begin
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National Clean Diesel Campaign
• Two Components:

– Regulatory
– Innovative

• Technology-driven
• Cost-effective quantifiable 

benefits
• Helping communities achieve 

public health goals
Clean Nonroad 
Diesel (2004)

Tier 2 Light-
duty (1999)

2007/2010 
Heavy-duty (2001)

Highway

Nonroad
Locomotive/Marine
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National Clean Diesel Campaign & 
SmartWay Programs

Sectors:
• Marine Ports
• Construction
• School buses
• Freight
• Agriculture

Objective:
By 2014 reduce emissions from the 

over 11 million engines in use
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NCDC Strategies

• Public-private partnership to encourage 
reductions in diesel emissions 
– Foster Technology
– Provide incentives for voluntary action to 

improve public health and increase efficiency
– Build Partnership Support
– Measure cost-effectiveness and results
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Funding Availability for 
Implementation

• FY06 budget 
– $12 Million for Clean School Bus USA and other 

clean diesel activity
• Energy Policy Act of 2005

– Diesel Emission Reduction Program 
– Authorized over $1 Billion over 5 years

• CMAQ Funding - $1.7 billion per year until 
2009

• State and local funding and programs
– Carl Moyer, Texas, San Pedro Bay, NJ DEP, 

Puget Sound
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NCDC’s Ports Sector: 
Making Sense to Industry
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Ports Sector – Public Perception

• NRDC – Report card failing different 
ports

• Ports hit with lawsuits (west coast)
• Ports needed to counter negative 

perception, need support of 
constituencies

• Ports came to the table to work with 
EPA’s voluntary program
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Growth in Shipping Impacts 
Air Quality

W orld Trade Merchandise
Total Global Imports + Exports

$-

$5,000

$10,000

$15,000

$20,000

$25,000

1948 1956 1964 1972 1980 1988 1996 2004
Years

B
ill

io
ns

 U
.S

. D
ol

la
rs

WT0, 2006



15

Engaging Industry, Partner Support

• West Coast vs. East Coast
• Cost-effective strategies may help 

bottom line
• Measuring emissions baselines to 

optimize investment, help with planning, 
target emissions

• NOAA biodiesel vessel study
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SmartWay Transport Partners

• SmartWay Partnership
– Leverage business relationships to improve 

environmental performance
– Have creative marketing and recognition for 

companies willing to make improvements
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Marketing
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SmartWay Transport Partners

http://www.wholefoodsmarket.com/
http://www.apl.com/index.html
http://www.kimberly-clark.com/default.asp
http://www.officedepot.com/index.do?tab=
http://images.google.com/imgres?imgurl=http://www.elszo.hu/whirlpool-logo.jpg&imgrefurl=http://www.elszo.hu/akciok.htm&h=163&w=300&sz=10&hl=en&start=5&tbnid=smP4kF4xs3-kvM:&tbnh=63&tbnw=116&prev=/images%3Fq%3Dwhirlpool%2Blogo%26svnum%3D10%26hl%3Den%26lr%3D%26safe%3Dactive%26rls%3DRNWE,RNWE:2005-31,RNWE:en%26sa%3DN
http://rds.yahoo.com/_ylt=A9iby4X3uFNFoIIBJEiJzbkF;_ylu=X3oDMTBjb3ZrYjNkBHBvcwM0BHNlYwNzcg--/SIG=1g7inbhd7/EXP=1163201143/**http%3a//images.search.yahoo.com/search/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fei%253DUTF-8%2526fr%253Dslv1-adbe%2526p%253DIBM%252520logo%2526fr2%253Dtab-web%26w=250%26h=127%26imgurl=www.tomshw.it%252Fguides%252Fbusiness%252F20051007%252Fimages%252FIbmLogo.gif%26rurl=http%253A%252F%252Fwww.tomshw.it%252Fnews.php%253Fnewsid%253D6546%26size=1.1kB%26name=IbmLogo.gif%26p=IBM%2blogo%26type=gif%26no=4%26tt=23,968%26oid=1adf1d92eb00189c%26ei=UTF-8%26src=p
http://rds.yahoo.com/_ylt=A9iby6DzuVNFel0B0m6JzbkF;_ylu=X3oDMTBjMzRvMDBnBHBvcwM5BHNlYwNzcg--/SIG=1f9rj0bm7/EXP=1163201395/**http%3a//images.search.yahoo.com/search/images/view%3fback=http%253A%252F%252Fimages.search.yahoo.com%252Fsearch%252Fimages%253Fei%253DUTF-8%2526fr%253Dslv1-adbe%2526p%253Daveda%252520logo%2526fr2%253Dtab-web%26w=150%26h=30%26imgurl=www.showcatsonline.com%252Fimages%252Faveda_logo.jpg%26rurl=http%253A%252F%252Fwww.showcatsonline.com%252Fimages%253FD%253DA%26size=2.3kB%26name=aveda_logo.jpg%26p=aveda%2blogo%26type=jpeg%26no=9%26tt=211%26oid=44a74f403fb44918%26ei=UTF-8
http://www.schwans.com/default.aspx
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Conclusions
• Technology is available and feasible
• Public outreach and education is 

important as stakes are high for local 
communities

• Quantifiable public health benefits are 
achievable

• Industry, non-profit organizations, 
government – everyone is a key player
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For More Information

www.epa.gov/cleandiesel

http://www.epa.gov/cleandiesel
http://www.epa.gov/
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