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D d e 2 x  S ir o r  M a d a m : 

F o u n d e d  i n  1 9  1 9 , th e  N a tio n a l  Res ta u r a n t Assoc i a t i on  is th e  l e a d i n g  bus i ness  assoc ia t i on  fo r  
th e  res tau ran t  indust ry .  T o g e th e r  w i th  th e  N a tio n a l  Res ta u r a n t Assoc i a t i on  E d u c a tio n a l  
F o u n d a tio n , th e  Assoc i a t i on’s m iss ion  is to  rep resen t ,  e d u c a te  a n d  p r o m o te  a  rap i d l y  g r ow i n g  
indust ry  th a t is c omp r i s ed  o f 8 7 0 ,0 0 0  res tau ran t  a n d  foodse r v i ce  o u tle ts emp l o y i n g  1 1 .7  
m i l l i on  p e o p l e . A s  such ,  n u tr i t ion is a  pr ior i ty fo r  o u r  eve r - g r ow i ng  indust ry .  W e  w o u l d  l ike  
to  ta k e  th is  o p p o r tun i ty  to  c o m m e n t o n  th e  F o o d  a n d  D r u g  A d m in is t ra t ion O b e s i ty W o rk i ng  
G r o u p ’s r o l e  a n d  respons ib i l i t i es  i n  a dd r e ss i n g  th is  i ssue  o f n u tr i t ion a n d  h e a l th y  l i festyles. 

W e  be l i e ve  th a t successfu l  e ffor ts to  a dd r e ss  th i S  i ssue  m u s t fo cus  “o n  th e  fo u n d a tio n  o f th is.  
issue:  e d u c a tio n . “W ithh i )u t .educa t ion .  th e ”cot isun ie rs  wi l l  L E O !: k n o w  h o w  to  i nco rpqa te . thc  
fo o d s  o r  th e  my r i a d  d fin f& rnat . ion  a % i l ,ab le  $ 0  th e ti i n to  a  h e a l thy l i fe@ ,+ . ,IE th e y ! d id ;  th e  
N u tr i t ion L a b e l i n g  a n d  E d ticat iot i  A c t ( N L E A ) ~ b fl9 9 0  w o u l d :h a v e  c lea r ly  impac te d  th e  
s ign i f icant  pub l i c  h e a l th  i ssue  w e  a r e  sti l l fa c i n g  to d a y . Fo r  years ,  th e  A m e r i c a n  pub l i c  h a s  
b e e n  p r o v i d ed  w i th  m o r e  cho i ces  a n d  m o r e  i n fo rmat i on  a b o u t a l l  th e  fo o d s  th e y  e a t a t h o m e  
a n d  i n  res taurants .  Y e t w e  h a v e  sti l l s e e n  a n  i n c r ease  i n  obes i ty  rates. A ll o f th i s  i n fo rmat i on  
a n d  a l l  o f th e s e  h e a l th y  cho i ces  h a v e  n o t p r o v e n  to  b e  th e  a n swe r ; a n d  c o nsume r s  s e e m  to  b e  
m o r e  c o n fu s e d  th a n  ever .  W e  a r e  sti l l fa c e d  w i th  th i s  c omp l e x  i ssue  o f obes i ty  to d a y . 

W h i le  it is t rue  th a t m o r e  Ame r i c a n s  th a n  i n  yea rs  p a s t s e e m  to  exp r ess  awa r e n ess  o f th e  
i I r ippcar~ t  r o l e  t& t b a i & ~ c e , ~ r ~ o & * & i o n  ;tild  @ gj;c;* 1  act !_&f  p l ay  i.7 2  i hea.! thy l i festyle, w e  as  a  
n a tio n  sti l l h a v e  a  l o n g  way  to  g o . M a n y  c o nsume r s  a r e  d e m a n d i n g  m o r e  n u tr i t ious o p tio n s , 
b u t th e r e  is sti l l a  g r e a t d e a l  o f th e  pub l i c  w h o  d o  n o t h a v e  th e  fo u n d a tio n  o f k n o w l e d g e  a n d  
e d u c a tio n  to  u s e  th e  n u tr i t ion i n fo rmat i on  p r o v i d ed  to  th e m . In  th e  fin a l  ana l ys i s  w h a t is 
p r e s e n te d  o n  a  res tau ran t  m e n u  is a  d i rect  resu l t  o f c o n s u m e r  d e m a n d . U n til c o n s u m e r  d e m a n d  
is impac te d  b y  app r op r i a t e  e d u c a tio n , res tau ran ts  wi l l  h a te  a  ve ry  l im ite d  ab i l i ty  to  d r i ve  n e w  
p r o d uc ts. 

T h e  N a tio n a l  Res ta tiar i t  Assoc i a t i on  be l i e ves  th a t it is impo r tan t  fo r  the - pub l i c  to  r ece i ve  
pos i t i ve  m e s s a g e s ’a b o tit & & -i& c &  f r om r espons i b l e  oB>z i a i s .  T h e  p u b ,l ic is o fte n  c o n f ron ted  
w i th  th e  m ixed  m e s h a k e s  th a t th e ?  r ece i ve  o n  ‘n 4 ,l i r i t ion. ,E f”fcP rts to  a l & a &  ce r ta in  fo o d s  a Q d  
l abe l  th e m  a ~  “b a d ” fo o d s  p e r p e t l iate th e  m > T h th a t th e r e  t i re “g o o d ” l& )ds  a n d  “b a d ” fo o d s . 



Such mixed messages complicate what should be a very consistent message about healthy 
lifestyles, exercise and personal responsibility. This is why we urge the Food and Drug 
Administration to provide dietary and lifestyle advice that is consistent, easily understood and 
applicable to the American public today. 

The restaurant industry’s objective has always been to provide a wide variety of food options 
to accommodate the needs of diverse consumers. Americans must be informed over and over 
again that all foods can be part of a balanced diet. We believe that it is important that as the 
FDA examines its role and responsibilities in addressing the major public health problem of 
obesity, you keep in mind that our diverse population is much in need of recommendations that 
are understandable and relevant to how they live their lives. The clear need is for a consistent 
message that promotes healthier thinking and lifestyles. 

Today, we see more diet-specific items, such as low-carbohydrate, 1ow:fat;and fiber-rich items 
on menus nationwide, prcwiding Es&m fo r GGI-&LE.I~~S who are T;/atching.iheir intake of 

certain nutrients. Understanding the dynamics of these drivers is the key to the FDA 
understanding and improving the growing obesity rates in the United States. Restaurants 
everywhere offer numerous market-driven solutions to cater to increasingly health-conscious 
diners, including increasing efforts to provide what their guests ask for-developing special 
menu items for those watching their calorie an&or fat intake, providing nutritional information 
in brochures and on Web sites, and establishing their own initiatives to assist consumers to live 
a healthy lifestyle. 

In the final analysis, we question efforts that focus solely on food or food information alone, 
without coupling the “calories in” with “calories out.” These efforts to demonize foods or 
simply provide information without knowledge, understanding and a frame of reference have 
failed in the past and are doomed in the future. The key is through promotion of healthy 
lifestyles and genuinely educating consumers. The National Restaurant Association appreciates 
the opportunity to submit these comments and thanks the FDA for soliciting the opinion of the 
restaurant industry. Please feel free to call on us with any questions you may have regarding this 
issue, at (202) 33 l-5986. 
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