Co Foods, Inc.
ConAgra Conhgs Fods

1627 I Screer. NW

FOOC .S' ‘ ) Washington, DC 20006

TEL: 202-223-5115§
FAX! 202-223-5118

July 14, 2003

Dockets Management Branch (HFA-305)
Food and Drug Administration

5630 Fishers Lane, Room 1061

12420 Parklawn Drive

Rockville, MD 20852

RE: Docket Numbers 91N-384H and 96p-0500, ConAgra Foods’ comment-addendum
page.

To Whom [t May Concern,

Pleasc find attached an addendum page to be included in the ConAgra Foods’ comment
hand delivered on Thursday July 3, 2003. This page is to be inserted as the table of
contents for the exhibits at the end of the document.

Thank you for your attention to this matter.
Sincerely,

ebles e,

Andrea Yablunosky
Manager, Regulatory Affairs
ConAgra Foods, Inc.
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1627 1 Sireat, NW
Suite 850
Washington, DC 20008

Tel: 202-223-5115
Fax: 202-223-5118

To: From: Andrea Yablunosky
Vd ~

Fax: \J Pages: S

Phone: Date:

Re: cc:

If you have any problems receiving, please call (202) 223-5115 or fax (202) 223-5118.

Thank You.

Comments:

T D o, 3 P




