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Property and Administrative Services
Act of 1949, 40 U.S.C. 471 et seq., which
does not cover the Library of Congress,
to use materials no longer needed for
any of the purposes mentioned above to
strengthen the educational resources of
the Nation by enriching the book col-
lections of educational institutions
(full-time, tax-supported or nonprofit
schools, school systems, colleges, uni-
versities, museums, and public librar-
ies), public bodies (agencies of local,
State, or Federal Government), and
nonprofit tax-exempt organizations
(section 501 of the Internal Revenue
Code of 1954, 26 U.S.C. 501, by author-
izing the Anglo-American Acquisitions
Division to donate to such groups in
the United States any materials se-
lected by their representatives. Eligi-
bility to participate in the donation
program shall be limited as defined by
procedures established by the Anglo-
American Acquisitions Division.

(d) Disposition of residue. Library ma-
terials not needed for the collections of
the Library, for its exchange and trans-
fer programs, for sale, or for donation,
and which, in the opinion of the Chief,
Anglo-American Acquisitions Division,
have no commercial value, may be
turned over to the General Services
Administration (GSA) to be disposed of
in accordance with standard Govern-
ment practice.

§701.4 Contracting Officers.

While the Librarian of Congress may
sign any agreement, certain other of-
fices of the Library have been dele-
gated authority to contract for mate-
rials and services on behalf of the Li-
brary of Congress. Contact the Office of
the General Counsel of the Library at
202-707-6316 for information on specific
delegations.

§701.5 Policy on authorized use of the
Library name, seal, or logo.

(a) Purpose. The purpose of this part
is three-fold:

(1) To assure that the Library of Con-
gress is properly and appropriately
identified and credited as a source of
materials in publications.

(2) To assure that the name or logo of
the Library of Congress, or any unit
thereof, is used only with the prior ap-
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proval of the Librarian of Congress or
his designee; and

(3) To assure that the seal of the Li-
brary of Congress is used only on offi-
cial documents or publications of the
Library.

(b) Definitions. (1) For the purposes of
this part, publication means any tan-
gible expression of words or thoughts
in any form or format, including print,
sound recording, television, optical
disc, software, online delivery, or other
technology now known or hereinafter
created. It includes the whole range of
tangible products from simple signs,
posters, pamphlets, and brochures to
books, television productions, and
movies.

(2) Internal Library publication means
a publication over which any unit of
the Library has complete or substan-
tial control or responsibility.

(3) Cooperative publications are those
in which the Library is a partner with
the publisher by terms of a cooperative
publishing agreement.

(4) Commercial publications are those
known or likely to involve subsequent
mass distribution, whether by a for-
profit or not-for-profit organization or
individual, which involve a cooperative
agreement. A commercial publication
can also include a significant number
of LC references and is also approved
by the LC office that entered into a
formal agreement. Noncommercial
publications are those which are pro-
duced by non-commercial entities.

(5) Internet sites are those on-line en-
tities, both commercial and non-com-
mercial, that have links to the Li-
brary’s site.

(6) Library logo refers to any official
symbol of the Library or any entity
thereof and includes any design offi-
cially approved by the Librarian of
Congress for use by Library officials.

(7) Seal refers to any statutorily rec-
ognized seal.

(c) Credit and recognition policy. (1)
The name ‘‘Library of Congress,” or
any abbreviation or subset such as
“Copyright Office” or ‘‘Congressional
Research Service,’”’ thereof, is used offi-
cially to represent the Library of Con-
gress and its programs, projects, func-
tions, activities, or elements thereof.
The use of the Library’s name, explic-
itly or implicitly to endorse a product



