
Lane Coalition for Healthy Active Youth (LCHAY) 

Lane County (Eugene and Springfield), Oregon 	 Intensive Site 

“Within six months of the [LCHAY] coalition coming together, We Can! appeared and the timing 
was exquisite. Given the national media attention to the [obesity] issue, our community has been 
very educated and receptive to taking part in all the different curricula we’ve put into place.” 

Description 

In September 2004, the Lane Coalition for Healthy Active Youth  
formed as an offshoot of the Lane County Medical Society’s 
public health efforts regarding childhood obesity. Now totaling 
more than 110 members, LCHAY includes community leaders in 
medicine, education, public health, nutrition, fitness/recreation, 
public transit, the food industry, and academia. Its mission is “to 
prevent childhood obesity by mobilizing our community to adopt 
active lifestyles and healthful nutrition.” LCHAY has adopted the 
Surgeon General’s Healthy People 2010 goals: focusing on 
nutrition, physical activity, and improving the sociopolitical 
environment with respect to obesity prevention. Working through 
the local youth service, LCHAY implemented youth curricula 
through afterschool programs with the City of Eugene Recreation Services, Willamalane Parks 
and Recreation, Lane County/OSU Extension Service, the YMCA, and the Boys and Girls Club. 
LCHAY partners were most proud of their achievements with outreach and recruitment of 
parents. 

Key Site Successes:  

•	 Recruited 47 parents for the Parent Curriculum with strong retention through the entire 

course 


•	 Received a 21st Century Grant for $150,000/5-year period to support programming, 

including We Can!, in three local elementary schools
 

•	 Expanded an existing partnership with Safeway grocery stores to provide $300 each 

month to support healthy food for the nutrition components of We Can!
 

•	 Coordinated a future partnership with the 2008 Olympic Track and Field Trials and 

community outreach on nutrition and physical activity incorporating We Can!
 
programming with the “Be A Champion” program, which is available in other states. 




Community Outreach 

LCHAY conducts a multitude of community events and incorporated We Can! into five 
community events that ranged in audiences from 500 to 5,000 participants. LCHAY developed 
relationships with two local radio stations, received media coverage on their parent program, and 
published an article in their local paper. The site maintained continuous contact with multiple 
partners that supplied them with additional resources for programming. 

Community Events 

Multicultural Event (August 2005 and 2006). LCHAY participated in these annual events using 
a We Can! booth to distribute program materials such as the parent handbook, poster, wristbands, 
and tip sheets, and a BMI calculator and charts. The events—conducted at the Sheldon 
Community Center in conjunction with the City of Eugene Recreation Services—each drew over 
1,500 community members. 

We Are Bethel Event (June 2006). This neighborhood event, conducted at the Petersen Barn 
Community Center, provided LCHAY with another opportunity to distribute We Can! materials 
to the over 2,500 residents who attended.  

Williamlane Games (August 2005). This one-day community event was held in Springfield and 
consisted of a We Can! booth for distributing program materials. Over 500 community members 
attended. 

Physician Orientation (May 5, 266). LCHAY sponsored a Continuing Medical Education 
Conference titled “Preventing Childhood Obesity: Tools for the Primary Care Practice” attended 
by nearly 90 physicians and healthcare professionals featuring Yale Medical School’s David 
Katz, MD, and Oregon Health Sciences University professors. The event was conducted at the 
Peace Health Riverbend Medical Center. Among the presentations was a dedicated session to 
local resources in which the healthcare professionals learned first-hand from a group of 
organizations devoted to children’s physical activity and healthful nutrition, including We Can! 
Additionally, LCHAY sponsored a community forum that included Dr. David Katz’ talk “The 
Rational Unfattening of American Families” attended by 135 community members. 

In addition to these events, We Can! materials have been disseminated at a variety of Springfield 
and Eugene events and facilities, including the front counters of local youth and family service 
agencies. 

Media Outreach 

LCHAY has relationships with two local radio stations providing a weekly calendar update. Site 
coordinators also have established We Can! radio promotions through live remotes at community 
events. LCHAY published an article in The Register Guard (Eugene, OR) newspaper about its 
program and received local media coverage of the Parent Curriculum. 



Partnerships 

LCHAY has an extensive network in place with a 110-member coalition, representing 
approximately 25 local agencies, institutions, or organizations. Its partnerships were instrumental 
in supporting incentives, giveaways, and food for We Can! events. LCHAY tapped into its 
existing relationship with Safeway grocery stores to provide funding for food for the We Can! 
nutrition lessons and healthy snacks for both the Parent and Youth Curricula series. 

Parent and Youth Curricula 

We Can! Energize Our Families: Curriculum for Parents and Caregivers 

During the first half of 2006, LCHAY implemented the We Can! Parent Curriculum four times at 
local community and swimming centers. Forty-seven individuals—40 women and seven men, 
received the educational program. To recruit participants, LCHAY produced radio PSAs, a news 
release, a promotional flyer, and huge posters for strategic placement. The news release was 
picked up in the Eugene Parks and Recreation newsletter—a direct mail piece sent to all 
residents. It was also placed in the Springfield and local extension newspapers. The flier was 
distributed to the WIC program, left with food stamp offices, and distributed through schools to 
promote the nutrition classes. A key to the success of recruiting and retaining parents in these 
programs was the hiring of effective trainers/leaders that knew how to speak to parents and make 
the program fun.  

LCHAY consolidated the parent program to four 90-minute sessions held weekly by collapsing 
the physical activity and screen time session into one stand-alone session; the first three lessons 
were completed as written. Critical to participation and attendance at subsequent classes was the 
offering of incentives and prizes at the end of each session, including pedometers and a children’s 
cookbook. LCHAY knew the state had purchased a large quantity of pedometers and it begged its 
contacts to distribute the pedometers to its parent programs. Once the parents received the 
pedometers, they had an immediate effect with parents reporting they started exercising more 
because of the device. Another effective tactic with the parent program was the location of the 
program at a local, state-of-the-art aquatic center. During the 90 minutes their children completed 
a swim class, parents were available to attend Parent Curriculum classes using a classroom 
located at the center. 

The site’s efforts paid off in rewarding ways. As Shirley McSilvers, the site manager recalled, 
“There was one single mom. She did not cook and she practically lived at the pool with her 
daughter. While her daughter swam, the mother attended the nutrition and the We Can! series. 
Through this she began making healthy snacks and her daughter joined her after the swim class 
to help. It brought them together in the kitchen. It was a rewarding experience.” 

An analysis of 45 respondent surveys revealed statistically significant increases on 10 (energy 
balance attitudes; screen time behaviors; portion size attitudes and behaviors; healthy 
eating attitudes and behaviors; healthy food behaviors; and physical activity knowledge, 
attitudes, and behaviors) of the 15 measured constructs. By the end of the Parent Curriculum, 
parents reported improved attitudes about the ease and importance of engaging in energy balance 
and reducing portions of higher fat foods, as well as choosing a diet higher in fruits and 
vegetables and lower in fat and sugar. Parents said they more often controlled and monitored 
portion sizes, and more often acted as a role model, made healthier foods more easily available 
and set rules about food and eating in their family. Parents reported increased knowledge of 



physical activity, perceived fewer barriers to engaging in physical activity, and more often 
encouraged and participated in physical activity on their own and/or with their family members. 
Parents increased participation in screen time behaviors that support and enable reduced screen 
time. 

The analysis also suggested positive movement on two measures (energy balance knowledge, 
and healthy eating knowledge) related to toward We Can! objectives. 

Parent Curriculum Demographic Characteristics 
Characteristics % (n) Characteristics % (n) Characteristics % (n) 
Gender Age Adults in Household 
Males 16 (7) 18-25 20 (9) 1 40 (18) 
Females 84 (38) 26-35 36 (16) 2 or more 60 (27) 
Race 36-45 27 (12) Education Level 
American Indian 4 (2) 46-55 9 (4) Less than high school  7 (3) 
Asian 2 (1) 55+ 4 (2) High school graduate 18 (8) 
Caucasian 73 (33) Some college 56 (25) 

Ethnicity College degree  13 (6) 
Hispanic 22 (10) Some graduate school 4 (2) 
Non-Hispanic 78 (35) Graduate Degree 2 (1) 

N = 45 

Summary of Parent Curriculum Findings  
Measure Pre-Test 

Mean 
Post-Test 

Mean 
Mean 

Difference 
Percent 
Change t Value df p 

Energy Balance Knowledge 2.27 2.31 .05 2% .37 43 .71 
Energy Balance Attitudes 6.49 7.42 .93 14% 3.06* 44 < .05 
Portion Size Knowledge 2.21 2.14 -.05 -2% -.33 38 .74 
Portion Size Attitudes 3.67 4.27 .60 16% 2.97* 44 < .05 
Portion Size Behaviors 6.70 7.75 1.02 15% 3.52* 42 < .05 
Healthy Eating Knowledge 2.82 2.96 .14 5% 1.96 43 .06 
Healthy Eating Attitudes 11.25 12.47 1.16 10% 2.01* 43 .05 
Healthy Eating Behaviors 20.79 22.49 1.60 8% 3.88* 42 < .05 
Healthy Food Behaviors 9.30 11.22 1.88 20% 4.44* 42 < .05 
Physical Activity Knowledge 2.43 2.75 .27 11% 2.05* 40 < .05 
Physical Activity Attitudes 22.00 24.60 2.62 12% 4.76* 41 < .05 
Physical Activity Behaviors 17.37 19.75 2.42 14% 4.56* 42 < .05 
Screen Time Knowledge 2.79 2.58 -.21 -8% -2.04* 41 < .05 
Screen Time Attitudes 13.07 13.64 .57 4% 1.69 41 .10 
Screen Time Behaviors 12.86 14.36 .49 4% 3.10* 42 < .05 
*Statistically significant finding 

CATCH Kids Club 

LCHAY implemented four CATCH programs in an afterschool setting four to five days a week 
for several weeks. LCHAY has excellent outdoor facilities and adapted or modified many of the 
CATCH activities to take advantage of these settings. Most of all, LCHAY wanted to make the 
activities fun for the kids participating.  

A total of 60 students, including 32 girls and 28 boys, participated. An analysis of 39 respondent 
surveys found statistically significant increases in food attitudes: intentions to drink skim 
milk: by the end of the CATCH program youth participants reported increased intention choose 
fat-free or low-fat milk instead of regular milk. The analysis also suggested positive movement 



on nine other measures (food knowledge; food attitudes: self-efficacy and intentions to reduce 
fat; healthy eating behaviors: reducing fat, eating fiber, and eating fruits and vegetables; 
physical activity attitudes and behaviors; and screen time behaviors: weekend video 
gaming). 

CATCH Curriculum Demographic Characteristics 
Characteristics % (n) Characteristics % (n) Characteristics % (n) 
Gender Grade Age 
Males 44 (17) Third 41 (16) 8 39 (15) 
Females 56 (22) Fourth 41 (16) 9 41 (16) 
Race Fifth 18 (7) 10 18 (7) 
African American 10 (4) 11 3 (1) 
American Indian 3 (1) 
Asian 3 (1) 
Caucasian 72 (28) 
Hispanic 3 (1) 
Other 8 (3) 
N = 39 

CATCH Summary of Findings 

Measure Pre-Test 
Mean 

Post-Test 
Mean 

Mean 
Difference 

% 
Change t Value df p 

Food Knowledge 20.44 21.45 1.32 6% 1.62 30 .12 

Food Attitudes: Self-Efficacy 15.59 15.11 .32 2% .38 30 .71 

Food Attitudes: 
Intentions to Reduce Fat 10.73 10.91 .33 3% .74 26 .47 

Food Attitudes: 
Intentions to Drink Skim 
Milk 

1.35 1.55 .22 16% 2.47* 35 < .05 

Healthy Eating Behaviors: 
Reducing Fat .95 1.05 .05 5% .20 36 .85 

Healthy Eating Behaviors: 
Eating Fiber 2.08 2.39 .31 15% 1.51 35 .14 

Healthy Eating Behaviors: 
Eating Fruits and Vegetables 9.91 10.27 .12 1% .22 33 .83 

Healthy Eating Behaviors: 
Reading Labels 1.03 .95 -.03 -3% -.22 36 .83 

Physical Activity Attitudes 6.26 6.87 .53 8% 1.45 37 .16 

Physical Activity Behavior .84 .74 .11 13% 1.28 37 .21 

Screen Time Behaviors:  
Weekday TV Viewing  3.76 3.81 .03 1% .08 35 .94 

Screen Time Behaviors:  
Weekend TV Viewing  3.95 3.92 .11 3% .26 35 .80 

Screen Time Behaviors:  
Weekday Video Gaming  1.11 1.36 .29 26% 1.10 37 .28 

Screen Time Behaviors:  
Weekend Video Gaming 1.29 1.23 -.03 -2% -.12 37 .91 

*Statistically significant finding 



Media-Smart Youth: Eat, Think, and Be Active!  

LCHAY implemented Media-Smart Youth in October 2005 at a Boys and Girls Club. A total of 
10 students, including three boys and seven girls, participated. Youth involved in MSY utilized a 
newly upgraded computer lab with internet and video technology made available to create the 
final project known as the Big Production. Using technology as a form of creative expression is 
as benefit to reaching this age group. 

An analysis of three respondent surveys suggested positive movement on We Can! objectives 
related to children’s nutrition knowledge, food attitudes, and physical activity knowledge and 
attitudes. These were not statistically significant. 

MSY Curriculum Demographic Characteristics 
Characteristics % n Characteristics % n Characteristics % n 
Gender Grade Age 
Males 67 (2) Fifth 33 (1) 10 33 (1) 
Females 33 (1) Sixth 33 (1) 11 33 (1) 
Race Seventh 33 (1) 12 33 (1) 
Caucasian 100 (3) 
N = 3 

MSY Summary of Findings 
Measure Pre-Test 

Mean 
Post-Test 

Mean 
Mean 

Difference 
Percent 
Change t Value df p 

Nutrition Knowledge 14.00 16.33 2.33 17% 1.94 2 .19 
Food Attitudes 18.67 31.00 12.33 66% 3.21 2 .09 
Physical Activity Knowledge 4.67 6.67 2.00 43% 3.46 2 .07 
Physical Activity Attitudes 8.33 14.00 5.67 68% 2.08 2 .17 
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