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WE'RE ABOUT HEALTH

e« Our mission is to make people healthier

e Our philosophy is to make the planet
healthier along the way

e Number One Natural Nutrition
Company in the US

e Over $250 million invested In
clinical testing, research, and
development

 Over 100 scientific papers,

90 published in peer-reviewed
journals gShakIee'






Environmental Stewardship

* 1956 Dr. Forrest C. Shaklee founded a company committed to developing
products that improve the health of people without harming the planet

* 1960S shaklee introduces Basic-He Concentrated Organic Cleaner, one
of the first biodegradable all-purpose cleaners

* 1970S shaklee introduces one of the first phosphate-free biodegradable
laundry detergents

¢ 1980S shaklee sponsors two expeditions to the Arctic to look at the
environmental impact of global climate change

— Shaklee helps plant one million trees in Nepal
— Shaklee products used on the Jacques Cousteau research vessels

¢ 1990s Basic-He was the official product of Earth Day

— Family Circle magazine identifies Shaklee as one of the most
environmentally friendly companies

— Continuing sponsor of Wild Dolphin Project and Ocean Alliance

— Shaklee Cares formed as non-profit organization to provide relief
efforts after natural disasters




Environmental Stewardship
+ 2000

— Shaklee opens award-winning environmentally friendly Environmental
Headquarters, designed using sustainable wood, recycled, carpet, and
recycled plastics

— Shaklee becomes first company to become Climate Neutral™ Certified to
have a net zero impact on global warming

e 2002

— Shaklee receives US EPA Climate Protection Award

— Shaklee receives Environmental Stewardship Award from Social
Accountability International

e 2005

— Shaklee becomes major partner with Dr. Wangari Maathai, 2004 Nobel Peace
Price Laureate and founder of the Green Belt Movement

— Over $3M donated to relief efforts between Tsunami, Hurricane and
Earthquake relief efforts

e 2006

— Shaklee launches environmental campaign, “A Million Trees. A Million
Dreams. ™"




Reducing Our Carbon Footprint

Sensors in work stations
shut off lighting and
peripherals if the occupant
iIs away for more than 5
minutes.

Motion sensors are located
throughout the building for
overhead lighting. If the
sensor does not sense
movement for 3to 5
minutes, the overhead
lights will shut off, leaving
only emergency lighting
illuminated.

Building is set in an
East/West orientation to
maximize sunlight.

Electronic shades control
light and heat with sensors.
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Internal Efforts to Reduce GHG
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Between 2000 and 2005, the company has been able to achieve a 24%
reduction in CO, emissions

Company subsidizes employee use of mass transit and is located 1

block from BART station



External Efforts to

® Offset GHG Emissions

Fossil Fuel
Displacement

2000

Replaced kerosene lamps
and diesel generators with
solar photovoltaics in Sri
Lanka, India.

Over the 20 year lifetime, one
household 35 W solar PV
system will prevent more
than 6 tons of CO2 from
entering the atmosphere.




12003

- Supported
construction of The
Rosebud Sioux Tribe
Wind Turbine—the first
large-scale Native
American owned and

operated wind turbine.



Fuel Conversion

2000

Converted boilers in
the Portland School
District_ from oil to
natural gas. The
retrofit also reduced
energy costs for the
school district.

2003

Converted San
Bernadino County,
California school
buses from
petroleum-based
diesel fuel to
biodiesel fuel
(formulated from
recycled cooking
oil). The retrofit
not only decreased
GHG emissions, it
also reduced
tailpipe emissions
of pollutants that
aggravate asthma
in children.



Campaign
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“This is acommitment | love. Roger Barnett, the president of Shaklee Corporation,
has made a commitment for his company to become net fully carbon neutral, 100-
percent carbon neutral, all year long, from this year through 2011. Shaklee
Intends to oversee the purchasing and installation of solar energy to provide
decentralized electrification to the Millennium Villages that Dr. Jeff Sachs is doing
so much to develop. This is a great deal. Thank you very much, Roger, and thank
you, Shaklee.”

President Bill Clinton
Closing Address of
Clinton Global
Initiative

September 22, 2006

CLINTON GLOBAL INITIATIVE

e
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What do Consumers Care About?

Total Green Households:

35 Million or 23% of U.S. Adults

Consumers want to be socially-responsible and
they are 68% maore likely to buy products
from socially-responsible companies

60% of general population is interested in
learning more about what companies are
doing to protect the environment

42% are interested in what companies are doing
to prevent global warming and reduce
greenhouse gases.

Cassandra Report states that Gen-X and Gen-Y
see the environment as the top concern

Consumers want to include environmentally-
friendly activities into their lifestyle.

Consumer Environmental Concernst

Water Quality

68%

79%

Hazardous Waste

65%

79%

Pollution

53%

70%

Energy
Conservation

Global Warming

Deforestation

52%

49%
48%

73%

66%
68%

Water
Conservation

48%

67%

Reliance of fossil
fuels

40%

55%

Indoor Air
Pollution

34%

48%

GMO

30%

46%

1 Source: Natural Marketing Institute Report Corporate Social Responsibility September 2005




t People In

=7 Shaklee-




Ty ,. e
o million rees
X o million dreams .3




AL LI






YOU CAN MAKE A DIFFERENCE!

o

» Eliminates 108 pounds of
packaging waste from
landfills.

» Eliminates 248 pounds of
greenhouse gas.

» Environmental Equivalent
to PLANTING 10 TREES.



Impact when 12 Families “Get Clean”

e Eliminates 1296 Pounds of Waste

 Eliminates 2976 pounds of Greenhouse Gases

e Saves Enough Gas to Power Your Local
School Bus 924 Miles

e Equivalent of Planting 120 TREES
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Impact when 100,000 Families “Get Clean”

Eliminates 10 Million Pounds of Waste
Eliminates 12,000 TONS of Greenhouse Gases

Saves 1.2 Million Gallons of Gas
Equivalent of Planting 1 MILLION TREES



GET CLEAN’

Safe for you, your home,
and your planet™

We thank you. The earth thanks you.
We believe that the small act of scouring the sink
Welcome Get Clean into your home, and you can be sure you're letting in products can be part of the giant act of changing the world.
that care as much aboutyour family's safety as you do. Mot to mention the earth’s
safety. &nd yet, they clean more powerfully than lots of the other cleaners you Thanks to you and your decision to buy

probably use. the Get Clean Starter Kit instead of what you usually buy, you have:
Kept 108 pounds of packaging waste out of landfills.

Eliminated 248 pounds of greenhouse gas.
Done the environmental equivalent of planting 10 trees.

But Get Clean isn't only ecological, it's economical, too. Don't let the small bottles
foolyou. These cleaners are superconcentrated, with a whole lot of clean in hera
saving you money, ounce for ounce.

Inyour Get Clean Starter Kit,
you'll find:

« Basie H™ Drganic Supsr Cleaning Concentrate, 16 oz, (1]
« Basic H™ Organic Super Clearing Wipss, 35 Wipss (1)

« Nature Bright® Laundry Bocster and Stain Rernower, 32 oz. (1)
« Seour OF Heawy-Duty Paste, 9 0z (1)

* Hand Wash Concentrate, 32 oz (1]

« Dish Wash Concenirate, 18 cz. (1]

« Dish Wash Automatic Concertrate, 32 oz (1)

« Fresh Laundry Concerdrate, 32 oz {Liquidl (13

« Soft Fabric Concentrate, 32 az. (1)

« St Fabric Dryer Sheets, 80 Shesets (1)

« Hand Wash Decorator Dispenssr (2]

« Dish Wash Automatic Concertrate Dispenser fampiyl (1]
« Nature Bright® Dispenser jempeg) (1]

Your Get Clean Caddy Organizer comez in a
separate box. Az part of your Get Clean Starter Kit,
it comes with all the things you need to getraady
to clean, including:

« Organizer Caddy 1)
« Gpray Bottles (2]
Wirdows and Mirrors
All-Purpose
« Bagic H™ Full Srength Dispenser Botbe with Dropper Tip (1)
« 1oz, Digpenser Pumpfor 32 oz, Boitks (21
« Laundry Meazsuring Scoops (2)
 Dal Measuring Spoon (1)
« Cleaning Accessories (4)
Super Microfiber Cleaning Clich - General Purpees Qeaning
Super Migrofiber Window Cloth - Bazs Ceaning
Super Mierafiber Dish Sponge
Miracke Serubber Pad

If you think Get Clean works so greatyou tell others about it, imagine the ripples
of change you can generate. Mot to mention the whopping feeling of clean.







OTHER COMPANIES AND RECYCLED BY

1 TON OF CARDBOARD RESCUED FROM
SHAKLEE EACH DAY.
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To Qur Shaklee Family Members
Affected by Hurricanes Katrina and Rita

We have fingncial grants
ilable through
e Cares” to help
you get your lives back,

oftact us at
1.800.426.
925.734.3636 o)
www shakleecares.org
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To Our Shaklee Family Members
Affected by Hurricanes Katrina and Rita

VWe have financial gr
able through

Shaklee Cares" to help
you get your lives back,

ase contactus at

1 .800.426.0766 ar
925.734.3636 or go'to
www shakleecares.org

Ereatng Hes®har Live

@ SHAKLEE
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