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Climate Leaders
 

Climate Leaders Partner Companies
receive high-level recognition via: 

•Press events 
•Page on CL web site 
•Articles in local, national, and trade
magazines 
•Partner conferences and speaking 
opportunities 
•Custom quotes, interviews, podcasts 
•Public Service Announcements (PSAs): 

2007-8 campaign audience 
>10 million in Forbes, Kiplingers,
Audobon, Fast Company 

www.epa.gov/climateleaders/communications
 

http://www.epa.gov/climateleaders/communications


Green Power Partnership
 
Recognition Opportunities for GPP Partners 

• 	 Nationally Recognized Top Partner Lists: 
– 	 National Top 50 List 
– 	 Fortune 500 List 
– 	 Top 20 Colleges & Universities List 

• 	 More than 18 EPA HQ and Regional press releases issued 
in 2008 

• 	 Generating major media coverage in publications such as 
MarketWatch, Yahoo! Finance, CNN Money, Chronicle of
Higher Education, MSN Money, Major daily newspapers. 

•	 Partner announcement support – press release templates, 
EPA quotes, equivalency statements, Partner mark, 
stakeholder friendly messaging etc. 

• 	 Annual Green Power Leadership Awards 
•	 Industry Sector Challenges: Fortune 500, C&U, Law Office 



Contact: Suzanne Hopkins (suzannehopkins@economist.com) 

The Economist 

mailto:suzannehopkins@economist.com


Forbes 

Contacts: Bob Grossman (bob@bgrossman.com) 
Wesley Nam (wnam@forbes.com) 

mailto:bob@bgrossman.com
mailto:wnam@forbes.com


National Geographic 

Contacts: Michele Murphy (mimurphy@ngs.org) 

mailto:mimurphy@ngs.org


EnvironmentalLeader.com 

Contacts: Paul Nastu (paul@environmentalleader.com) 
Tig Tillinghast (advertise@environmentalleader.com) 

mailto:paul@environmentalleader.com
mailto:advertise@environmentalleader.com


ClimateBiz.com 

Contact: Alan Robinson (alan@greenerworldmedia.com) 

mailto:alan@greenerworldmedia.com

