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U.S. Mayors Climate Protection

Agreement
ENERGY STAR

ENERGY STAR

»“We will strive to meet or exceed Kyoto
Protocol targets for reducing global
warming pollution by taking actions in our
own operations and communities . . .”

» Mayor Abramson and others have
committed to, at a minimum, reduce
greenhouse gas (GHG) emissions by 7
percent below 1990 levels by 2012.
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ENERGY STAR Challenge

AKE THE
ENERGY,STAR

CHALLENGE!
5 \

Improve energy efficiency 10% or more!



The ENERGY STAR Challenge
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» ENERGY STAR Challenge encourages everyone
to work to improve the energy efficiency of
America’s existing buildings by 10% or more.

» If this goal were met, each year we would save
$20 billion and reduce GHG emissions equivalent
to those of 30 million vehicles.

» Nearly 400 organizations participating:
o 32 States
e Over 25 national associations
e Over 140 cities and counties



Louisville ENERGY STAR Challenge
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ENERGY STAR

» Platform for Louisville to achieve quick,
low-cost reductions in GHG emissions.

» The city plays a dual role in the Challenge:
e Lead by example and improve city buildings

« Partner with businesses and other
organizations within the city to promote and
Implement energy efficiency.



Louisville ENERGY STAR Challenge
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» Mayor Abramson seeking to motivate action in the
private sector to join the city in it’s efforts to reduce
energy use in buildings.

» Champions in the private sector are needed In
order to succeed.

» City to develop a campaign targeted at private
sector organizations and citizens to promote
energy efficiency in buildings.



A WIin-Win-Win Proposition
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ENERGY STAR

» Public-private partnership to promote
energy efficiency in buildings benefits
everyone:

* Private Organizations — Save $, recognition as
good corporate citizen, develop positive
relationship with city government.

o City Government — Save $, makes progress
toward meeting GHG emission goals.

e Citizens of Louisville — Improved environmental
qguality, healthier learning, work, and play
environment.
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Westin San Francisco Airport
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Shriner’s Hospital for Children
Houston, TX

500 Boylston St.
Boston, MA

Twin Peaks Charter Academy Blue Earth County Courthouse
Longmont, CO Mankato, MN



What is ENERGY STAR for Buildings?

NERGY STA

» U.S. Environmental Protection Agency energy
management program providing proven solutions
to help public and private sector building owners
and managers reduce their energy consumption..

» Provides proven solutions to help public and
private sector building owners and managers
reduce their energy consumption.

» Works in markets with a focus on:
 Commercial property (offices, retail, hotels)

Public sector (government, K-12, higher ed)

Healthcare

Small business and congregations



What is ENERGY STAR for Buildings?
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» Recognition
« ENERGY STAR Partner

ENERGY
STAR
PARTNER

- Designed to Earnthe ~ Z@mSETRR-: =
ENERGY STAR

 ENERGY STAR Label

e ENERGY STAR Leader

e« ENERGY STAR Partner of the Year

PARTNER OF THE YEAR



ENERGY STAR

What is ENERGY STAR for Buildings?

ENERGY STAR

»Over 1,700 Partners operating more
than 11 billion square feet of space
(nearly 20% of space in the U.S.).

» Over 70,000 buildings measure and
track their energy performance, energy
costs, and carbon emissions with
ENERGY STAR.



The ENERGY STAR for Buildings

ENERGY STAR

» ENERGY STAR labeled buildings use 35 percent
less energy than average buildings.

» Nearly 4,000 buildings have earned the ENERGY

STAR label for energy efficiency.

e




Who's Improving Energy Performance

with ENERGY STAR
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» State and Local Governments (California, Ohio,
Louisville, Washington, DC, Albuquerque)

» Major corporations (Humana, GE, JC Penney,
Marriott, Food Lion, Wal-Mart, CVS, Staples)

» Property owners and managers (Hines, CB Richard
Ellis, Jones Lang LaSalle, USAA Realty, Transwestern)

» K-12 Schools (Jefferson County Public Schools, San
Diego Schools)

» Universities (University of New Hampshire, City
University of New York, University of Michigan)

» Hospitals and health systems (Providence Health, NY
Presbyterian)



ENERGY STAR Partner Organizations

ENERGY STAR

ENERGY STAR

US Conference of Mayors

National Association of Counties (NACo)

Building Owners and Managers Association (BOMA)
International Facility Management Association (IFMA)
CoStar (Commercial Building Multiple Listing Service)
American Society of Healthcare Engineers (ASHE)
National Automobile Dealers Association (NADA)
International Community Bankers Association (ICBA)
National Association of Evangelicals (NAE)

National Small Business Association (NSBA)

» American Bar Association (ABA)

VVVYVYVYVYVY

... and many more.



ENERGY STAR Participation In

L ouisville

ENERGY STAR
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» Labeled Buildings - 19 in Kentucky; 3 In
Louisville

« AEGON Center (1999, 2003, 2006, 2007)
« Courtyard Louisville Airport (2007)
 |saac Shelby Elementary School (2006)

» Partners — 19 Buildings Partners in KY
e 6 K-12 School Districts
e 4 Industrial
e 3 Local Government
e 3 Higher Education




Financial Benefits of ENERGY STAR

NERGY STA

> Leading companies realize that energy efficiency can have a high
return-on-investment and is necessary in order to remain
competitive.

» Businesses and organizations that are leaders in energy efficiency
use about 30 percent less energy than their competitors.

» Financial benefits of energy efficiency include:

* Operating costs for ENERGY STAR buildings are more than 50 cents
per square foot less than for average buildings. This means savings of
$5,000 per year for every 10,000 square feet of typical office space.

« Corporate real estate owners can lower operating costs by $25,000
per year for every 50,000 square feet of typical office space.

* Full-service hotels that improve energy efficiency by 10 percent see an
increased average daily rate of $1.35.

« Every $1 saved on energy at a nonprofit hospital is equivalent to
generating $20 in new revenue.

« A 10 percent reduction in energy costs for the average full-line
discount retailer can boost net profit margins by as much as 1.55
percent.



Environmental Benefits of ENERGY STAR
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» If the energy efficiency of commercial and industrial buildings
improved by just 10 percent, Americans would save about $20
billion and reduce greenhouse gas emissions equal to the emissions
from about 30 million vehicles.

» Commercial buildings and industrial facilities generate nearly 50% of
U.S. carbon dioxide emissions.

» 30% of energy consumed in commercial buildings is used
unnecessarily or inefficiently.

» According to the U.S. Green Building Council, GHG emissions from
commercial buildings are projected to grow faster than any other
sector over the next 25 years — about 1.8 percent per year.

» IMMEDIATE, LOW-COST emission reduction opportunities —
EXISTING buildings.



Public Relations Benefits of ENERGY

STAR

NERGY STA

Americans’ concerns about environmental issues have increased more than
10 percentage points between 2004 and 2006 (Gallup survey).

» 88% of US adults responded that “energy efficient” was very important in
their electronics, appliance, lighting, and heating/cooling equipment
purchases

58% of Americans rank “dealing with the nation’s energy problem” as a top
priority in 2006, up from 40% in 2003 (Pew survey).

79% of Americans think global warming poses a serious threat to future
generations (ABC News/Washington Post poll)
ENERGY STAR is a trusted, proven and recognized brand

» Aided recognition levels for ENERGY STAR are over 68%, according to
latest survey results

More than 60% of U.S. households reported being favorably influenced by
the ENERGY STAR label

According to 2003 study
o 85% of 25-34 year-olds & 76% of 35-44 year-olds
e 74% of those with HHI $50,000+
» 76% families with kids
...recognize the ENERGY STAR brand



ENERGY STAR — A Trusted Brand

ENERGY STAR
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Fuel Efficiency
MPG

Is 18 MPG high or low for
an automobile?

Is 80 kBtu/SF/YR high or low
for a building?
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Benchmarking — The First Step to

)

Energy Savings in Buildings

ENERGY STAR

» Benchmarking through ENERGY STAR
allows you to:

 Compare one building against a national
sample of similar buildings.

 Compare all of your buildings of a similar type
to each other.

o Set priorities for use of limited staff time
and/or investment capital.

»Why bother?



Fort Wayne Fire Stations

20 Similar Buildings — Different Energy Use

A

NERGY STA

Fire Stations- Site and Source Energy Use Intensity
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Portfolio Manager — Helping You Track

Your Performance

)

ENERGY STAR

» Free online tool where you can:

 Benchmark the energy use of all of your buildings — all will
receive an EUI (energy use intensity) and some will receive
ratings on a 1-100 scale.

e Track changes in energy use over time in single buildings,
groups of buildings, or entire portfolios.

» Track cost savings and CO, emissions.
* Apply for ENERGY STAR recognition.
e Track water usage.

» Free on-line live trainings offered monthly.
>

» Louisville-Jefferson County Metro government currently
Initiating benchmarking of all city buildings with Portfolio
Manager.



ENERGY STAR Buildings —

Beyond Benchmarking

ENERGY STAR
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» Technical Tools and Guidance
* Energy Management Guidelines
« Creating an Energy Management Team
 Building Upgrade Manual
» Calculator tools to track return on investment of projects
« Assistance for architects in designing energy efficient buildings
» On-Line Training
e Designing Top Energy Performing Buildings
» Portfolio Manager and Target Finder
* Best Practices and Networking Meetings
« ENERGY STAR Challenge: Getting Started
» Campaigns to Involve Employees, Customers, and Others
« ENERGY STAR Challenge
« Change-a-Light Campaign



ENERGY STAR and Home Depot

Hoart cnmnci 1T, W n By

Mot registzred yet T Reqister today. Acd your iocal store here T
Find the Grill of Your Dreams in Our Interactive Grill Finder [=3 BISTUNTTTS

You are here = Home = Save Energy. Save Maney.

The Home Depot is Proud to be Named
Energy Star” Retail Partner of the Year ;
Calabrate Earth Dey with 2

PARTNER OF THE YEAR for the Second Year in a Row gift for the
environment

LEARN MORE
Wiwii Tl FMERGT STARD Gasmg Tree

We're doing our part to help the environment while helping you save money with our large assoriment of energy-efficient products and
solufions.

Wie offer a varety of EMERGY STAR gualified ighting, appliances and more that can help conserve ensrgy and water. We can also show
you simple technigues and projects that will save even more energy.

Explore the links below to see how you can consere energy in every area of your home.

A

A

NERGY STA

The Home Depot website:

* Features the 2007
Partner of the Year Logo

e Links to ENERGY STAR
educational materials
and campaigns

» Provides information on
energy efficient products
for sale



ENERGY STAR and Food Lion O feL.

ENERGY STAR

{= Energy Star - foodlion.com - Windows Internet Explorer

G@ - |E| hitkps ffvavaws, Foodlion, comiMewsyYouZanlse/EnergySkar, asp - | IEE |£i |f_-'.cc.g|e
Google ||ClvFfood lion v Go oD D EF v ¥ Bookmarksw S 11blocked S Check v % Autolink v - 40ofl (e Sendtow A0 [E food [Elion () Settingsw
i dhr ‘?Energy'Star—andlinn.cnm ]—| i -~ B fmiy - |k Page - (L Tools - =
Home | Gift Cards | About Food Lion | Mews | Vendors | A=sociates :.
FOOD#=LION

Store Locator Employmeant Customer Service

Shopping Tools

Energy Star

Food Lion LLC
An EPA ENERGY STAR® Partner

« Since 2000, through new lighting, refrigeration and heating and cooling

MVP Card = technologies and company-wide energy management efforts, Food Lion
_Shoppers’ Companion / has reduced its energy use by more than 2.29 trillion Btu. In 2005, Food ENERGY STAR
H‘l‘eah& Rmm Lion saved 312 billion Btu and cut its natural gas consumption by nearly 18

percent. The company reduced its water consumption by more than &
WFMEF percent.

& A partnerinthe U.S. Environmental Protection Agency's EMERGY STAR®
program since 1998, Food Lion received "Farner of the Year” awards in
2002 and 2003 for adopting and applying energy management practices
and technolagy throughout its store operations. In both years, Food Lion
was the only supermarket company to receive the honor. In 2004, 2005 and
2008, Food Lion earned the ENERGY STAR Sustained Excellence Award
and is recognized as an ENERGY STAR Leader by the EPA. Food Lion is
the first supermarket company to earm EMNERGY STAR partner awards in
five-consecutive years.

# NMore than 400 Food Lion stores, far more than any other retailer, have
earned the rigorous EMNERGY STAR designation, indicating they are some
of the most energy-efficient grocery stores in the United States. Food Lion
will add 200 more EMNERGY STAR stores in 2006 through benchmarking,
renovations and new construction.

Weather Ready ' = The environmental impact of Food Lion's efforts is significant. Based on

Energy Star EPA calculations, each of Food Lion's ENERGY STAR stores saves as
= = much as 86,000 EWh per year - encugh to power nine American homes for
Pllm!" & H&ﬂlﬂ'l an entire year. The energy savings at each store also prevent 190,920

pounds of CO2 emissions per year, equal to removing the pollution of 19
cars ar nlantina nearly 26 acres of frees el

&P Internet Ho100% v




ENERGY STAR and McDonalds/

Dollar General
ENERGY STAR

WWW.energystar.gov

Shopping Bags Cups and Bags
(Dollar General) (McDonalds)



ENERGY STAR and Starbucks
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Starbucks Earth Day Campaign

ENERGY STAR
PARTNER




ENERGY STAR and Sears orerg i

ENERGY STAR




Giant Eagle held an ENERGY STAR
INn-store awareness event

 Employees wore “Ask about ENERGY
STAR” pins

« Displayed posters in all stores

* Displayed table tent cards at all stores
with dine-in cafes




ENERGY STAR Bag Stuffer for

Retall Partners

)

ENERGY STAR

MAKE YOUR HOME MORE ENERGY EFFICIENT.

ENERGY STAR® can help you do your part to prevent global climate change.

Use ENERGY STAR qualified light bulbs (CFLs) Buy ENERGY STAR gualified appliances

Use up to 66% less ENErgY than incandescent bulbs « Clothes washers use 50°% |ess energy and up 1o
- Last up to 6-10x longer 15 gallons less water

- Are available in a variety of shapes and styles - Dishwashers use 25% less energy

- Refrigerators and freezers use 40% less energy
* Room ACs use 109 less energy

Get a professional enargy evaluation and make sure your home is properly insulated and sealed.
For morg information about products and programs, go to www.energystargoy.




Portland Office Energy Showdown

ENERGY STAR

Recognized office buildings that
have achieved a high level of energy
efficiency

— Launched in early 2007 in conjunction with the
BOMA Energy Efficiency Program, or BEEP

— Participants benchmarked with Portfolio
Manager using energy data from April 2006
through March 2007.

— Those who placed first, second and third in
the Showdown received cash prizes and all

The 200 Market building,
properties qualifying for the ENERGY STAR managed by Russell

Development Company,

label received free engineering certification, won first place

provided by Energy Trust of Oregon.



BOMA Seattle/King County

Kilowatt Crackdown

Promoting leadership in energy | @
efficient building operations.

— Participants will benchmark their
buildings in Portfolio Manager by

1/25/2008 using 2007 utility data. et vt
— Winners receive cash prizes, and TAKE THE GHALLENGE AND FIND 0UT
those qualifying for the ENERGY B i o o
STAR label received free engineering About the Kilowatt Crackdo
certification.
— Prizes include a private suite party at a WHAT YOU'LL GET
Seattle Mariners game, tickets to the mem v f:g:?m s
BOMA golf tournament, and a catered e i e -
lunch for 12. e %;{ e "-._:__‘i

Sponsored by: &,

BGET — =
& St City Light @“{t;‘“’ r:!:%m PO i e




Washington DC’s Co-branded Print

Outreach

« Washington Post Express
« Examiner

« Washington City Paper ASK ABOUT
+  Capital Community News ENERGY
. Wash?ngton Informer STAR

« Washington Sun

« Washington Hispanic (Spanish) D g
. 0 ':l‘-'i. wlility bills. Qualified
« Atref (Amharic) pliances bl prolect Sk AN

ronment b}' using less enongy.

 Asian Fortune (Vie, Kor, Chi)

For moee i cal: Tre Distict Degartmen of the Ersranmants
Ensegy Hatine at (202] 71-6740, o onine: ddoe de goe

ENERGY ﬂFFlCE

"Making DC Energy Efficient” T 5> e

Bk s
me===
I3.C. Electric Consumers (nly

For More Intormation Call: 202-67 36750 or visit wew deeo.do.eov






ENERGY STAR SIGNAGE

Cheesecake Factory Menu




One Potomac Yard Building In
Arlington, VA

ENERGY STAR

 Earned 85 and 82 EPA rating respectively

e LEED Gold certification

Arlington County Commissioner Paul
Ferguson presents Benjamin Comm, Jones
Lang LaSalle Managing Director, with a
recognition certificate for the One Potomac
Yard’s ENERGY STAR label.

Case study at www.wbdg.org/references/cs potomac.php




Blue Earth County, MN
Outreach to Residents

Efficient Electric Display Historic Courthouse Tours



Louisville ENERGY STAR Challenge
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ENERGY STAR

» Questions to Consider

 \What are the barriers to energy efficiency in your
organizations?

 What types of encouragement from Metro Government
might motivate private organizations to improve
efficiency?

 What are the most effective avenues to communicate
this campaign to private organizations?

« What types of activities, programs, or campaigns would
be valuable to private organizations?

« \What would your organization hope to get out of
partnering with the city on this effort?



