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DuPont’s Journey Toward Sustainable Growth

The Goal Is ‘0’
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Market Facing Goals

Corporate
Environmentalism

SHE
Commitment

Compliance

Renewable Energy, 
Energy Use Flat



10/28/2008

3

Reducing DuPont’s Footprint
• Greenhouse Gas Emissions
• Water Conservation 
• Fleet Fuel Efficiency
• Air Carcinogens
• Independent Verification of Site Programs

Serving the Marketplace
• Environmentally Smart Market 

Opportunities from R&D Efforts
• Products that Reduce Greenhouse Gas 

Emissions
• Revenues from Non-Depletable Resources
• Products that Protect People

2015 Sustainability Goals
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Solutions to Serve the Marketplace

Building & 
Construction

Food & 
Agriculture

Energy

Transportation

Environmentally smarter air 
conditioning systems, thermal 

management for cars

Better energy storage in 
hybrid cars

Applications for lighter 
cars more fuel efficient

Biofuels

“Building Envelopes” for 
energy efficiency 

Protection from severe 
weather conditions, 
tornadoes, storms

Low global warming 
refrigerants

Fuel Cells

Biosecurity products and 
applications

Windmill applications

Food production and 
supplies: connecting seeds to 

end-use

Air & Water filtration products

Solar panels

Bio-based applications
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2015 Market-Facing Goals
Environmentally Smart Market Opportunities from R&D Efforts: Double 
our investment in R&D programs with direct, quantifiable 
environmental benefits for our customers and consumers along our
value chains.

Products that Reduce Greenhouse Gas Emissions: Increase our 
annual revenues by at least $2 billion from products that create energy 
efficiency and/or significant greenhouse gas emissions reductions. 

Revenues from Non-Depletable Resources: Nearly double revenues 
from non-depletable resources to at least $8 billion. 

Products that Protect People: Introduce at least 1,000 new products or 
services that help make people safer globally.
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Voluntary Initiatives and Partnerships

Partnership of Environmental 
Defense and DuPont

Working Together…Because Climate 
Change is Serious Business

http://www.wbcsd.org/
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