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The Key Questions

Why should my company buy green power?

What are my green power options?

How do I buy green power?

How much will green power cost?
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Green power is an “environmentally-differentiated”
electricity product from:

solar wind geothermal biomass
biogas small hydro

What Is Green Power?
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The Green Power Partnership

•

 

Credibility -
•

 

Definition of eligible 
renewables

•

 

Purchasing requirements
•

 

Purchasing guidance

Recognition -
•

 

Top 25 and Top 10 lists
•

 

Green Power Leadership 
Awards

•

 

Partnership logo
•

 

Promotional opportunities
•

 

Green power locator 
•

 

Environmental impact 
information

•

 
Same EPA climate suite as Climate Leaders & 

ENERGY STAR
• Program provides:
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Purchasing Requirements

Annual Electricity 
Use (MWh) *

Minimum Purchase 
Requirements**

Leadership Club 
Requirements

> 100,000 2% 20%
100,000 to 10,001 3% 30%

10,000 to 1,001 6% 60%
< 1,000 10% N/A
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Green Power Value Proposition

Green power reduces indirect emissions
Fixed-price products offer hedging benefits

Delivers high-impact/low-cost value 
•

 

More than 400 Partners using 100% green power
Deploys quickly & scales up easily
•

 

Most Partners increase green power purchases over time
Resonates with customers, senior 
management, employees, media & other 
stakeholders
•

 

Clean technology
•

 

Energy independence
•

 

New U.S. jobs
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Buying Green Power 
What Are My Product Options?

1.

 

Green Power Electricity Products
•

 

Buy electricity from utility green pricing 
programs or green power retail marketers 
that is all or partially generated from 
renewable sources

2.

 

Renewable Energy Certificates (REC)
•

 

Buy only the “attributes”

 

associated with the 
electricity generated (1 REC = 1MWh) 

3.

 

On-site Generation
•

 

Install renewable energy system on site, 
e.g. solar panels

http://www.nrel.gov/data/pix/Jpegs/10926.jpg
http://www.nrel.gov/data/pix/Jpegs/10862.jpg
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RECs Market Growth

Market Sector 2004 2005 2006 2007 % Change
2004/2005

% Change
2005/2006

% Change
2006/2007

Utility Green
Pricing 1,800 2,500 3,400 4,300 33% 39% 25%

Competitive
Markets 2,700 2,200 1,700 3,200 -19% -20% 88%

REC Markets** 1,700 3,900 6,800 10,600 126% 75% 55%

Retail Total 6,200 8,500 11,900 18,100 37% 41% 53%

Source: NREL 2008 -

 

Draft Figures
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The REC Transaction Process
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RECs Opportunities

Availability 
•

 

Even if local utility has no green 
power options

•

 

Preserves existing supply 
relationships

Flexibility
•

 

Type of renewable resources
•

 

Location of resource
•

 

Leased space
•

 

Central procurement for multiple 
facilities 

Skips physical supply issues
•

 

Does not impact contract with 
current provider

Attribute ownership
•

 

Buyers should specify ownership 
of attributes in contract

Certification
•

 

Recommended but not required
•

 

Green-e (CRS), EcoPower

 

(ERT)
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Green Power Partners:
 Who’s Buying & How Much?

Industry Partners Average MWh Total MWh
Information Technology 38 52,227            1,984,622            
Food & Beverage 34 54,521            1,853,701            
Govt. (Federal) 15 109,647          1,644,708            
Retail 64 22,565            1,444,166            
Govt. (Local, Municipal) 76 18,839            1,431,799            
Education (Higher) 81 14,604            1,182,886            
Banking & Fin. Srvcs. 21 48,122            1,010,565            
Health Care 36 13,400            482,386               
Travel & Leisure 57 6,116             348,584               
Govt. (State) 10 30,749            307,488               
Green Power Community 13 22,908            297,809               
Consumer Products 30 7,886             236,576               
Restaurants & Food Srvcs. 26 8,437             219,354               
Non-Profit (NGO) 59 3,238             191,031               
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A Few of EPAA Few of EPA’’s 1,000+ Partnerss 1,000+ Partners
 -- Purchasing +15 Billion kWhPurchasing +15 Billion kWh

https://www.wellsfargo.com/
http://www.appliedmaterials.com/index.html
http://www.sap.com/index.epx
http://www.ing.com/group/index.jsp
http://www.jpmorganchase.com/pages/jpmc
http://www.intel.com/index.htm?iid=CorporateV3+Header_1_Logo
http://www.gianteagle.com/Default.aspx
http://www.holcim.com/CORP/EN/page/home.html
http://www.statestreet.ca/
http://www.dell.com/content/default.aspx?c=us&l=en&s=gen
http://welcome.hp.com/country/us/eng/welcome.html
http://www.lizclaiborne.com/home/index.jsp
http://images.google.com/imgres?imgurl=http://content.answers.com/main/content/wp/en/4/47/Owens_Corning_Logo.gif&imgrefurl=http://www.answers.com/topic/owens-corning&h=204&w=203&sz=3&hl=en&start=1&usg=__1jgFn-E-991Q8uherovG_5maj1w=&tbnid=Y96jWZxKGtVHGM:&tbnh=105&tbnw=104&prev=/images%3Fq%3Dowens%2Bcorning%2Blogo%26gbv%3D2%26hl%3Den
http://images.google.com/imgres?imgurl=http://www.sonm.org/images/id_sprint_logo(1).jpg&imgrefurl=http://www.sonm.org/information1.php%3Finfo_id%3D17&h=674&w=1482&sz=117&hl=en&start=3&usg=__TnMftDw2icDlQSzv3XZcn9MA01k=&tbnid=_SwHCFFV6dpDqM:&tbnh=68&tbnw=150&prev=/images%3Fq%3Dsprint%2Blogo%26gbv%3D2%26hl%3Den
http://images.google.com/imgres?imgurl=http://www.vogue.com.au/var/vogue/storage/images/fashion_central/companies/beauty/estee_lauder/8251-4-eng-GB/estee_lauder_fashionlabelLogo.gif&imgrefurl=http://www.vogue.com.au/fashion_central/companies/beauty/estee_lauder&h=56&w=300&sz=4&hl=en&start=3&usg=__eEGe5tlj9G6pT60i2i4ho9KycjI=&tbnid=wOe292a5psC3aM:&tbnh=22&tbnw=116&prev=/images%3Fq%3Destee%2Blauder%2Blogo%26gbv%3D2%26hl%3Den
http://images.google.com/imgres?imgurl=http://www.futbolrapidousa.com/DATA/upload/coke-logo.jpg&imgrefurl=http://www.futbolrapidousa.com/register/&h=244&w=640&sz=33&hl=en&start=2&usg=__eKvNHmae57ix-djM4-ueV_ickWU=&tbnid=E1flbmW8_DJutM:&tbnh=52&tbnw=137&prev=/images%3Fq%3Dcoke%2Blogo%26gbv%3D2%26hl%3Den
http://images.google.com/imgres?imgurl=http://www.owlnet.rice.edu/~psyc351/Images/Fed Ex Logo.jpg&imgrefurl=http://www.owlnet.rice.edu/~psyc351/imagelist.htm&h=273&w=917&sz=10&hl=en&start=2&usg=__Yl7iDmsyI2wLRynYfLS7apCuKl0=&tbnid=oHqQw8HzuMVIjM:&tbnh=44&tbnw=147&prev=/images%3Fq%3Dfed%2Bex%2Blogo%26gbv%3D2%26hl%3Den
http://images.google.com/imgres?imgurl=http://www.talkpa.net/gallery/images/1/large/1_Phillies-Logo.gif&imgrefurl=http://www.talkpa.net/gallery/index.php%3Fn%3D11&h=462&w=500&sz=12&hl=en&start=1&usg=__JImX3X0L3g8Lmw8MVy7a1DgjAPw=&tbnid=rTPDgDzktWDmNM:&tbnh=120&tbnw=130&prev=/images%3Fq%3Dphillies%2Blogo%26gbv%3D2%26hl%3Den
http://images.google.com/imgres?imgurl=http://www.med.upenn.edu/taylor/images in use/penn logo.jpg&imgrefurl=http://gocards44.wordpress.com/category/college-admissions/&h=296&w=909&sz=132&hl=en&start=2&usg=__6wfXEFHDrzTkHr59pPga074mGkU=&tbnid=8cDi-kU3XXsKdM:&tbnh=48&tbnw=147&prev=/images%3Fq%3Dpenn%2Blogo%26gbv%3D2%26hl%3Den%26sa%3DX
http://images.google.com/imgres?imgurl=http://www.corporatephilanthropy.org/collaborations/logo/logo_worldbankgrouplogo.gif&imgrefurl=http://www.corporatephilanthropy.org/collaborations/&h=117&w=100&sz=5&hl=en&start=5&usg=__YEimyzc1WjH3EEWYZA9Ju9W7Blg=&tbnid=iv-tGSG7qEWvGM:&tbnh=88&tbnw=75&prev=/images%3Fq%3Dworld%2Bbank%2Bgroup%2Blogo%26gbv%3D2%26hl%3Den
http://images.google.com/imgres?imgurl=http://www.conistonoutdoors.co.uk/users/UserFiles/Image/North_Face_Logo(1).jpg&imgrefurl=http://www.conistonoutdoors.co.uk/%3FHome:The_North_Face&h=367&w=369&sz=13&hl=en&start=1&usg=__PPf_XSXTaUAWP55U7U5gLFkUONQ=&tbnid=qxceZHZ5s8NxyM:&tbnh=121&tbnw=122&prev=/images%3Fq%3Dnorth%2Bface%2Blogo%26gbv%3D2%26hl%3Den
http://images.google.com/imgres?imgurl=http://www.communityfoodshare.org/img/WhiteWaveLogo.jpg&imgrefurl=http://www.communityfoodshare.org/SpringFest.htm&h=107&w=226&sz=6&hl=en&start=1&usg=__QpIXWAtWdC_0cRTU03J6kM2oFWg=&tbnid=7ydWoFDhqTxBWM:&tbnh=51&tbnw=108&prev=/images%3Fq%3Dwhitewave%2Blogo%26gbv%3D2%26hl%3Den
http://images.google.com/imgres?imgurl=http://www.iwpc.org/images/logos/agilent_logo.gif&imgrefurl=http://www.iwpc.org/members.asp&h=410&w=2128&sz=13&hl=en&start=2&usg=__Q27oDzI2auQR0AR4JvtlfuAMtJ0=&tbnid=QPU7cT1go7fkUM:&tbnh=29&tbnw=150&prev=/images%3Fq%3Dagilent%2Blogo%26gbv%3D2%26hl%3Den
http://images.google.com/imgres?imgurl=http://www.lovinglyorganic.co.uk/images/categories/B_B__Logo__color_.jpg&imgrefurl=http://www.lovinglyorganic.co.uk/index.php%3Fmain_page%3Dindex%26cPath%3D66&h=241&w=243&sz=123&hl=en&start=1&usg=__Mx07Mby5ICPyEpJODsr5XZgk8uI=&tbnid=U5cYSAM5KYVgYM:&tbnh=109&tbnw=110&prev=/images%3Fq%3Dburt%27s%2Bbees%2Blogo%26gbv%3D2%26hl%3Den
http://images.google.com/imgres?imgurl=http://www.cityofwebster.com/images/pages/N530/Cherokee Logo.jpg&imgrefurl=http://www.cityofwebster.com/index.asp%3FNID%3D530&h=68&w=219&sz=35&hl=en&start=6&usg=__kzKyhPY-HLaO8rEp9Dl1Ud9hMLs=&tbnid=4sGfmWHO3mXD8M:&tbnh=33&tbnw=107&prev=/images%3Fq%3Dcherokee%2Binvestment%2Bpartners%2Blogo%26gbv%3D2%26hl%3Den
http://images.google.com/imgres?imgurl=http://content.edgar-online.com/edgar_conv_img/2005/04/18/0001145443-05-000928_INTERFACE-LOGO.JPG&imgrefurl=http://google.brand.edgar-online.com/EFX_dll/EDGARpro.dll%3FFetchFilingHTML1%3FSessionID%3DTElBWNCx-Eo75wh%26ID%3D3611243%26AnchorName%3DHH_%26AnchorDistance%3D0%26BeginHTML%3D%3Cb%3E%3Cfont%2Bcolor%3D%22%23cc0000%22%3E%26EndHTML%3D%3C%2Ffont%3E%3C%2Fb%3E%26SearchText%3D%3CNEAR%2F4%3E(%22JUNE%2BM.%2BHENTON%22%2C%22DANIEL%22)&h=428&w=863&sz=33&hl=en&start=1&usg=__h8W_9yO_DsLCQEo3dXKd1VdvO1w=&tbnid=LV4B37YW0ENL1M:&tbnh=72&tbnw=145&prev=/images%3Fq%3Dinterface%2Blogo%26gbv%3D2%26hl%3Den%26sa%3DX
http://images.google.com/imgres?imgurl=http://www.bluehawaiian.com/images/awards/fullsize/b6976e_logo_national_marco.jpg&imgrefurl=http://www.bluehawaiian.com/about/reviews/national_geographic/&h=117&w=356&sz=56&hl=en&start=4&usg=__zfYu1uNaRwWlZLjdvIeHiK6FdvE=&tbnid=6l1sjYc9hG-EgM:&tbnh=40&tbnw=121&prev=/images%3Fq%3Dnational%2Bgeographic%2Blogo%26gbv%3D2%26hl%3Den
http://images.google.com/imgres?imgurl=http://elibremer.com/images/logo_shaklee_bottom2.gif&imgrefurl=http://elibremer.com/about.htm&h=65&w=295&sz=6&hl=en&start=8&usg=__miui3WtHC537XmU1NRVhDXOEuxA=&tbnid=eOPzF2q1u8pbiM:&tbnh=25&tbnw=115&prev=/images%3Fq%3Dshaklee%2Blogo%26gbv%3D2%26hl%3Den
http://images.google.com/imgres?imgurl=http://www.sas.com/images/success/steelcase/steelcase_logo.gif&imgrefurl=http://www.sas.com/success/steelcase.html&h=100&w=200&sz=2&hl=en&start=2&usg=__b8jfTY7eojYSSHaqiBWKQGnHF2Q=&tbnid=shFi-nXxQaHluM:&tbnh=52&tbnw=104&prev=/images%3Fq%3Dsteelcase%2Blogo%26gbv%3D2%26hl%3Den
http://images.google.com/imgres?imgurl=http://materials.globalspec.com/DowChemical/logo.jpg&imgrefurl=http://materials.globalspec.com/datasheets/3476/dowchemical&h=138&w=330&sz=33&hl=en&start=3&usg=__F-XLaKOkxAdJ__LkmsdUYxPX3HA=&tbnid=tHlHcfSxuy29lM:&tbnh=50&tbnw=119&prev=/images%3Fq%3Ddow%2Blogo%26gbv%3D2%26hl%3Den
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