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First Atlantic Commerce and Cardservice International Collaborate to Provide E-Commerce Solutions to International
Merchants

Business Editors

Internet World Fall 2001

HAMILTON, Bermuda and MOORPARK, Calif.--(BUSINESS WIRE)--Dec. 11, 2001
Joint Program Will Provide International Payment Solutions To

U.S.-Based and European Merchants Looking to Grow

Their Online Businesses

First Atlantic Commerce, a leading e-commerce solution provider in Bermuda, and Cardservice International, a leading U.S.-based transaction
processing and payment solution provider, today announced they have agreed to jointly offer international payment solutions to U.S. and

European businesses.
The new service, cGateWorld, is the first joint Internet payment offering of Cardservice and First Atlantic Commerce.

First Atlantic Commeree and Cardservice International can provide merchants who expand into the global arena with international e-commerce
solutions for multicurrency pricing and split jurisdictional payment settlement. Global multi-currency services allow customers and merchants to
transact business in their currency choice. In addition, split jurisdictional settlement enables U.S. merchants to settle domestic credit
transactions in the United States, but have payments with universally accepted cards, such as MasterCard and Visa, settled to an international

jurisdiction.

"As the needs of international merchants who sell goods and services online have grown and become increasingly more complex, we have
continually evolved our e-commerce solutions with new capabilities," said Andrea Wilson, chief executive officer for First Atlantic Commerce.
"We've observed that many of Cardservice International's merchants need global payment solutions for their Web sites. Now we can bring to
these merchants the benefits of leveraging corporate tax advantages through payment settlement in the Caribbean and Latin America region,
including Bermuda.

According to John Burtzloff, Cardservice International's vice president of Sales, "At Cardservice International, we recognize the range and quality
of First Atlantic's services and we also see the potential we have to satisfy our international merchants' needs by co-marketing our e-commerce
services. This is good for both our organizations and for our merchants who will now be in a position to enjoy the benefits of our combined

services.”

First Atlantic Commerce specializes in developing customized multicurrency payment solutions for e-commerce merchants. Located in Bermuda,
First Atlantic Commerce operates within the credit card associations for the Latin America, Caribbean region, enabling merchants to access a
wider range of regulations and payment options. The company works with reputable banks on behalf of merchants and adheres to jurisdictional

compliance requirements.

About First Atlantic Commerce Ltd.

http://findarticles.com/p/articles/mi_mOEIN/is 2001 Dec_11/ai_80722671/print?tag=artBody;coll 10/10/2008
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First Atlantic Commerce, a Bermuda-based e-commerce provider since 1998, specializes in consulting services to acquiring banks for Internet
enablement, and secure payment solutions for online merchants. Through custom software systems, the company connects merchants to major
international credit card processors, as well as numerous globally recognized banks, ensuring fast and secure transaction processing. cGate(R)
and cGate(R) Secure were developed by First Atlantic Commerce using the latest technology and highest levels of encryption. First Atlantic
Commerce provides universal payment solutions such as multicurrency and multiple jurisdiction settlements to enable merchants to access the
global marketplace. For more information on First Atlantic Commerce, visit their Web site al www.firstatlanticcommerce.com or e-mail

submissions@fac.bm or contact 441-296-5598.
About Cardservice [nternational

Headquartered in Moorpark, California, Cardservice International provides a wide range of noncash transaction processing options to local,
regional and national traditional and Internet businesses. With more than 125 million transactions annually ~ from point-of-sale credit card
processing to e-commerce solutions -- Cardservice International is recognized as a leader in electronic commerce and payment services.
Established in 1988, the company processes every type of electronic payment method, including credit, debit, electronic benefits transfer and
electronic checks. In addition, Cardservice offers popular point-of-sale hardware and software for brick-and-mortar and Internet payment
acceptance. To prevent and monitor fraudulent activities, Cardservice International has one of the largest chargeback and loss prevention
departments in the industry. Cardservice supports its merchants with customer service 24 hours a day, 7 days a week, in more than 140
languages and dialects. First Data Corp., a global leader in electronic commerce and payment services, holds a 50% equity position with

Cardservice. For more information about Cardservice International visit cardservice.com.

COPYRIGHT 2001 Business Wire
COPYRIGHT 2001 Gale Group
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Cardservice International - International Page 1 of |

CARDSERVICE

NTERNATIONALS

Home . ~x INTERNATIONAL
Accept Credit Cards

Services We Offer
MM_Q Cardservice International offers an international business
merchant program for merchants who want to do business in
the United States with U.S. cardholders, accept keyed
transactions and offer products via mail order/telephone
order (MOTO) and the Internet. These businesses must have
a U.S. bank account and a U.S. address.

Contact Us

In addition, Cardservice International, in partnership with
First Atlantic Commerce, provides multicurrency e-commerce
solutions to U.S.-based and European merchants that want to
grow their online businesses.

Cardservice International and First Atlantic Commerce
provide merchants that expand into the global arena with
international e-commerce solutions for multicurrency pricing
and split-jurisdictional payment settlement. This allows
customers and merchants to transact business in their
currency choice. In addition, split-jurisdictional settlement
enables U.S. merchants to settle domestic credit transactions
in the United States but have payments with universally
accepted cards, such as MasterCard or Visa, settled to an
offshore jurisdiction.

There are numerous benefits to a global, multicurrency
solution, which First Atlantic Commerce provides:

® Merchants can enter new markets with a turnkey
multicurrency solution.

e Merchants can expand their e-commerce solutions
with seamless transaction processing in international
markets.

® Many merchants—including those based in the U.S.—
want to process in multiple currencies.

For more information about multicurrency payment solutions,
click here.

international. Ing

http://web.archive.org/web/20050829004753/www cardservicecincy.com/international/International.htm 11/4/2008
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Products I Apply Now! |

International Merchant Accounts

Cardservice International® offers an international business merchant program for merchants who
want to do business in the United States with U.S. cardholders, accept keyed transactions and
offer products via mail order/telephone order (MOTO) and the Internet. These businesses must
have a U.S. bank account and a U.S. address.

In addition, Cardservice International, in partnership with First Atiantic Commerce, offers
cGateWorld, our exclusive multicurrency e-commerce solution to U.S.-based and European
merchants that want to grow their online businesses.

Cardservice International and First Atlantic Commerce provide merchants that expand into the
global arena with international e-commerce solutions for multicurrency pricing and
splityjurisdictional payment settlement. This. allows customers and merchants to transact
business in their currency choice. In addition, split-jurisdictional settlement enables U.S.
merchants to settle domestic credit transactions in the‘United States but-have payments with
universally accepted cards, such as MasterCard or Visa; settled to an offshore jurisdiction.

There are numerous benefits to a global, multicurrency solution, which cGateWorld provides:
&» . Merchants can enter new markets with a turnkey multicurrency solution.

@  Merchants can expand their e-commerce solutions with seamless transaction processing in
international markets.

Many merchants—including those based in the U.S.—want to process in multiple currencies.

For more information about multicurrency payment solutions, click here.

Home . Accept Credit Ce Merchant Account Services :» Merchant Products . Rates & F - About Us - Apply Now
Merchant Account (nguiry @@ Internet Merchant Accounts @@ LinkPoint Payment Gateway :: VeriSign Gateway :: Yahoo! Gateway
ck Processing ©: Wireless Processing :: TeleCharge :: QuickServe Restaurant 1 International M ant Accounts
ardservice Store 1 POS Terminals . Wireless Terminals ; PIN Pads . Check Readers ©: Processing Software

Cardservice Merchant Club = Gift Cards @ Purchasing Cards = Login :- Privacy Policy - Link Exchange

Partner with Us :: Affiliate Program :: Referral Partner Program © Agent Program ©: Contact Us

http://www.avemerchants.com/international.html 12/1/2008
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»> |Special Programs |Program Types

Home " "

Accet Credit C Q§
" es We Offer

Cardservice International offers an international business
merchant program for merchants who want to do business
in the United States with U.S. cardholders, accept keyed
transactions and offer products via mail order/telephone
order (MOTO) and the Internet. These businesses must
have a U.S. bank account and a U.S. address.

Customer Support
About Us

Contact Us

Request More Info
. . In addition, Cardservice International, in partnership with First Atlantic Commerce,

provides multicurrency e-commerce solutions to U.S.-based and European merchants

Apply Online
. : that want to grow their online businesses.

Cardservice International and First Atlantic Commerce provide merchants that expand
into the global arena with international e-commerce solutions for multicurrency pricing
and split-jurisdictional payment settlement. This allows customers and merchants to
transact business in their currency choice. In addition, split-jurisdictional settlement
enables U.S. merchants to settle domestic credit transactions in the United States but
have payments with universally accepted cards, such as MasterCard or Visa, settled to
an offshore jurisdiction.

There are numerous benefits to a globat, multicurrency solution, which First Atlantic
Commerce provides:

Merchants can enter new markets with a turnkey multicurrency solution.
Merchants can expand their e-commerce solutions with seamless transaction
processing in international markets.

® Many merchants—including those based in the U.S.—want to process in
multiple currencies,

potst More
i rrrseion

rationad, ine

http://cardservicenorthtexas.com/programs/international.htm 12/1/2008
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About Our Business Partners And Clients

First Dats Merchant Services, a division of First Data

Corporation, is the world's largest provider of merchant processing

., - services for VISA and MasterCard and other major credit cards in
FERS Qualified . T ) d

bt Paient the retail, hospitality, supermarket, direct marketing and health

Gatiri ay care industries.

> 08 Group Lid, The CCS Group is a technology
services company specializing in computer networking;
structured cabling; software application development and
telecommunications technology, including telephony
equipment. The Company is headquartered in Bermuda with
offices in Grand Cayman and the Bahamas.

an Softwave, Ing., s the leading provider of innovative
PC-based electronic payment solutions for Internet
merchants, business establishments using PCs as their
electronic cash registers, as well as mail order and home-
based businesses. The company's major corporate clients
include Cisco Systems, U.S Postal Service, Kodak, Ziff
Davis, Qualcomm and Digital Equipment.

Willinm R, Storie & Co Lad (TWHEL"), 1s one of
Bermuda's leading independent management consulting firms
with offices in Bermuda and London. Specialists in
insurance, reinsurance, information and research, e-
commerce and Internet strategic planning.

E| Heview.ca is a one-stop online amusement shop, bringing
you the latest and greatest in music, games, software and tech
toys. Review.ca offers in-depth articles, competitive prices
and the convenience of Internet shopping.

http://web.archive.org/web/19990422055201/www.firstatlanticcommerce.com/partners-clients.htm 11/7/2008
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~Bank of Bervouda

Internet Web-site development, marketing, electronic
commerce and communications. Its portfolio of world class
implementations for Fortune 100 clients reflects its view of
Web sites as living organisms - the marketing platforms
whose functionality can be refined and enhanced in phases
that reflect their client's specific needs, budget, business
plans, ability to integrate, and readiness to adopt new
technologies.

Cable and Wireless {(Bermuda)., The Bermuda operation is
a part of the Cable & Wireless worldwide group of
companies. Operating in over 70 countries, the Cable &
Wireless Group is one of the world's largest international
telecommunications organizations, providing leadership in
virtually every branch of telecommunications technology.

sy ¥

“he Bank of Bermudda is one of the world's leading off-
shore financial services groups. A full service bank and trust
company, it provides corporations and private clients around
the world with a comprehensive range of financial products
and advisory services. Committed to personalized service and
a global view, the Bank has earned a reputation for providing
innovative solutions to the needs of forward looking
businesses operating internationally.

P

isa Bank & Trust Company Limited and Hansa.net
Global Commerce Inc., a publicly listed e-commerce,
international trade technology and marketing organization,
are both Anguillian resident members of the Span-Hansa
Group comprised of ten organizations doing business in as
many international locations. The Group focuses on
financing of intellectual property, management, public stock
offerings, acquisitions and mergers, and providing an
incubator environment and for emerging technologies.

http://web.archive.org/web/19990422055201/www . firstatlanticcommerce.com/partners-clients.htm
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Qur strategic partners play a key role in helping us deliver a range of oniing payment processing and risk management solutions to

clients around the globe.
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For more than thirly years, Visa has helped to set industry standards for secure payments between consumers and merchants,
Verified by Visa improves the security of payment transactions in the elactronic commerce environment over open networks. 1t
increaszes both cardholder and merchant confidence in Internet purchases, and reduces disputes and fraudulent activity related o the
use of Visa payment cards,

wants with a global authentication solution that takes online shonping Curity $0 8 new
for paymerd in the eCommerce environment. Unlike the physical

MasterCard® Securelode™ provid
level, Electronic atters face unigue challenges in accepting card
world, there’s no signed sales receipt online and therefore no definitive way for a merchant to dispute a cardhoider claim that a

purchase wasn't made.
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© 15 a way to protect electronic retallers from unauthorized purchases. MasterCard

Now, with MasterCard® SecureCode™
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providing leadership through education, advocacy and the exchange of information.
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Cardservice International merchant account is available for U.S. residents only.

Why is Panama the preferred offshore jurisdiction?

Starting and running your own offshore business or offshore
project isn't easy. You may need specialist advice, such as
help with legal and taxation issues or managing your
finances. And you might want to talk about your ideas and
problems with someone who understands the challenges you
face.

When you come to the point where you have decided to
incorporate a new offshore company, you shall next decide
under which offshore jurisdiction you will want to operate
your own offshore business. There are plenty of offshore
jurisdictions and plenty of advices on Internet and in books
covering the offshore subjects.

There are many things to consider in choosing the right
offshore jurisdiction. For some residents of high taxation
countries, the choice of the offshore jurisdiction can be
critically important.

Further, there is no general solution for everyone in

choosing the offshore jurisdiction. But for many, we want to present some of advantages and
benefits in choosing Panama as offshore jurisdiction or domicile for your investment or offshore

business.

Advantages of Panama as Offshore Jurisdiction

Panama is a free country. It is
independent and sovereign state. Those
facts make a big difference when your
local taxation office begins to investigate
the business you are running.

Panama has no information
exchange agreements with other
countries. That means that an official
letter from the tax office in your country
to any of Panamanian banks or
government agencies, will fail to give the
result. In most of cases, such a letter will
remain unanswered. That is what is
meant with sovereign country. Panama
is independent and unlimited by any

https://www.offshore-services.biz/offshore-company-incorporation/panama-company/panama-offshore-ju... 12/1/2008
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other country, it has its own government
and is not subject to another power.

Stability of an Offshore Jurisdiction
What do we mean with stability as offshore jurisdiction?

By stability, we want to stress the point of the quality or attribute of being firm and steadfast
offshore jurisdiction in regards to its own corporate and banking laws.

What is that?

Let us take an example of a company incorporated in the USA or anywhere in the EU. Such a
company DOES enjoin the great stability in regard to its own corporate laws. Any attorney, lawyer,
government agency or creditor, must first fol/low the local corporate laws in order to sue the
corporation or get any informations in regards to such a local company. Local government of the
USA or almost anywhere in the Europe and in many other countries, will support and protect the
local company by its own corporate or company laws. It will not allow the piercing of the corporate
veil, nor it will recognize any evidence against the corporation brought in an illegal manner.

Such is the Republic of Panama in regards to its company and business entities laws. But Panama
laws give superior protection in comparison with USA or EU countries.

Small offshore jurisdictions, advertising and promoting their confidentiality or their far away
positions, cannot really and practically stand the pressure of high taxation countries. Such small
jurisdictions have been created by wealthy and rich people and as soon as you have low profile
you will have a nice strong protection from a small offshore jurisdiction. But if it comes to some
real liability, what can happen to any company in the world, small and instable offshore jurisdiction
will not practically protect you as owner and such small offshore jurisdiction might even
break its own laws of condfidentiality and corporate matters.

Panama is a big and strong and stable offshore jurisdiction. When it comes to corporate liabilities,
Panamanian corporate laws will stand with you and offer you practical solution and protection.
Such protection will not be just promoted protection or advertised protection but it will be real and
practical. _

Oppositely, the small offshore jurisdiction will not be able to help you when it comes to real
corporate liabilities. In order to save their "tax haven”, small offshore jurisdiction will reveal the
beneficiary behind the corporation to anyone asking for it. Attorney or lawyer working for such
small offshore jurisdiction, might even try to sue you in your own home country. We do not call
that piercing the corporate veil. We call that barbarity.

By using your Panamanian company and principles of Thetaworild™ Knowledge, you will gain
the simple and stable tool for offshore investment and business which will stand pressure in the
long run.

Corporate Advantages of Panama as Offshore Jurisdiction
Some well known corporate advantages of Panama as offshore jurisdiction are:

that both registered and bearer shares can be issued,

that shares of non-par value can be used,

that shareholders, directors or officers can be other entities or companies,
that shareholders, directors or officers can be of any nationality,

that shareholders can remain totally private and confidential,

https://www.offshore-services.biz/offshore-company-incorporation/panama-company/panama-offshore-ju... 12/1/2008
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that officers of the corporation can remain private and confidential,

that company name can be in any language,

that there is no exchange control in Panama.

that local currency is Balboa, equivalent to US dollar,

that no annual meetings must be held,

that meetings can be held anywhere in the world,

that corporate resolutions can be signed on different places and in different times,

that facsimiles of signatures or digital signatures are recognized,

that no accounts of the company need to be reported or filed with the government for offshore
companies,

that there is no tax on income gained outside of Panama, or inside of Panama in regards
to other companies,

that corporate veil cannot be pierced,

that shares (stock) of the corporation does not require paid in capital,

that consideration for shares can consist of services, goodwill or anything what directors deem to
be enough,

that there are no restrictions of funds coming to Panama or going out of country,

that Panama has no mutual agreement treaties for sharing of the banking informations,

that Panama does not recognize court orders from other countries, unless in cases of drug
smuggling and drug money laundering,

that Panama is business oriented country,

that Panama is based on the Roman law system,

that Panama has no military,

that Panama is home to the second largest international distribution and trade center, Free Trade
Zone, the Colon Free Zone,

that Panama is well known and respected international trade and banking center,

that Panama has virtually zero inflation over the years,

that Panama is member of many Free Trade Agreements,

that Panama has been ranked as first in the Central and South America for low cost of living and
operational cost of labor,

that Panama has the best risk-investments qualifications,

that Panama has strictest banking secrecy laws.

Owned by Thetaworld Corporation - Offshore Services Home - Contact Us - _

Search

https://www.offshore-services.biz/offshore-company-incorporation/panama-company/panama-offshore-ju... 12/1/2008
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Google Custom Search

Copyright © 2002, 2003, 2004, 2005, 2006, 2007 Thetaworld Corporation.
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Marketing

Offshore
E-Commerce

Finding The Stairway to E-Commerce Heaven

by Andrea Wilson

When it comes to business simplification, where else in the world can you incorporate your
business online, establish your banking relationships and early stage financing electronically,
liaise with technology providers and web developers remotely, get connected to leading-edge
international, multicurrency payment solutions providers and launch your e-business, all
while sitting at home with your laptop? Many of the offshore jurisdictions in the Caribbean,
including Anguilla, Bermuda, Barbados, Bahamas, Belize, Cayman, St. Lucia and the
Netherlands Antilles have a full suite of electronic commerce solutions, advanced
telecommunications services and e-banking systems ready and available for North American-
based businesses to domicile their e-business in the Region. This, combined with recent e-
commerce legislation and duty-free zones available in many of the countries, makes the
Caribbean Region an extremely attractive place to start or re-locate a business.

How can moving my business offshore be legal?

This is a common question. If the appropriate corporate structures are in place, then an
offshore e-commerce business can be set up with relative ease. In some countries the local
government has established an online registration site to attract businesses and revenues
directly to their jurisdiction. An example of this is in Anguilla where the government has
established Anguilla's Commercial Online Registration Network or ACORN service
(http://www.anguillafsc.com).

Why should I domicile my e-business offshore?

E-commerce businesses are the first generation of virtual or electronic companies that can
really domicile their businesses "anywhere" in the world. A company is no longer restricted to
start business in its home country as it has the flexibility to choose a jurisdiction that meets
its corporate and tax objectives. This provides a greater opportunity to work with leading
edge technology and payment solutions providers and with banks offering Internet banking
services. Fifteen years ago businesses were required to have a physical or "brick and mortar"
presence in these jurisdictions in order to take advantage of existing tax treaties with their
home jurisdiction. In the Internet age, servers have replaced physical offices, legal and tax
information is freely available through online resources and, thanks to new e-commerce
legisiation governing digital contracts and signatures in places like Bermuda, Barbados,
Curacao, Cayman and the British Virgin Islands, corporations can be formed over the web in
days instead of weeks.

What are the benefits of domiciling offshore?

Well, there are many, but let's start with the basic one tax. Clearly, careful tax planning is
essential to ensure businesses are getting the biggest bang for their buck! Tax dollars saved
means more dollars for marketing and growing the business. Tax neutral countries offer
corporate tax, capital gains exemptions and sales tax exemptions (among others) to
international businesses with a presence there. This is all legal and available for Internet
businesses to leverage. )

Duty Free Zones
Places such as Curacao, Belize and St. Lucia offer tax and duty exemptions to corporate
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entities established within the zone. Many of the free zones provide an infrastructure that
includes exemption from income, withholding, sales, dividend and capita! gains taxes.
DataPro (www.datapro.bz) of Belize has recently introduced a full end-to-end solution in the
duty free zone located near the Belize International Airport in conjunction with Provident
Bank & Trust Company (www.providentbelize.com).

Multicurrency and Multilingual E-commerce Solutions

"To effectively compete, US companies need truly global web sites available in multiple
languages and able to handle international sales transactions invoiving local laws and
currencies " states Lori Enos, feature writer for the E-commerce Times in an article entitled
"English Only, a Mistake for US Sites." There are a few low-cost entry e-commerce solutions
available to international businesses domiciled in the Caribbean that offer multicurrency and
multilingual services in addition to secure hosting and site management. MegaNet Internet in
Georgetown, Grand Cayman (www.meganetinternet.com), is a prime example. MegaNet's
pricing includes a full end-to-end e-commerce solution, including easy to use store-builder
software, domain name registration services, web site marketing and a secure, multicurrency
payment solution starting at about $70 US per month. Bermuda-based First Atlantic ’
Commerce Ltd and Australian-based software company 3D3.com, have introduced a full
multicurrency and multilingual shopping cart solution which can be hosted at any ISP,
providing retailers the ability to branch into the offshore marketplace at a very low entry
price. Cost of the product is $299 USD.

Offshore Banking Services

The Caribbean Region is home to many of the world's leading financial institutions. The
majority of banks in the LACR provide multicurrency solutions and online banking services to
their e-business clients. Risk management and "know your customer” regulations are the
governance of the business relationships with these clients and they stick to these policies.

Business Simplification

Likely the most underestimated benefit of locating offshore. The Caribbean market offers a
world of simplification from establishing single multicurrency merchant accounts, to
incorporating online, hosting with complete end-to-end technology providers, operating
accounts through Internet banking and offering merchants the ability to domicile in a tax free
environment.

What's the benefit to an IS0?

ISQO's are the front line to many e-commerce merchants looking for a banking solution.
Until recently international merchants reached into the US market to establish their e-
commerce solution and either established a US presence or worked with a local agency under
a master merchant arrangement at high discount rates. ISO’'s now have the opportunity to
market complete international solutions to the mid to large size merchants who meet a
certain profile or criteria, allowing ISOs to expand their range of services and grow their
portfolios.

The Internet allows the world to compete on an even playing field that was not possible
years ago. It brings people and businesses right to your electronic doorstep. If you have the
right e-commerce solution, you can sell your digital goods or services to someone on the
other side of the world in the blink of an eye, in the currency and language of the consumer's
choice and choose to which jurisdiction you want the proceeds of that sale to be settled.
Leveraging the services and expertise of Caribbean regional providers catapults the business
months ahead of anyone attempting to piece a solution together from scratch. It's a small
world which has just become that much smaller.
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Andrea Wilson is the CEO of First Atlantic Commerce Ltd. Contact Ms. Wilson at email
awilson@fac.bm or directly at (441) 294-4620.
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that country's currency. The purpose of the policy is to avoid what Visa calls “cross-border acquiring” in order
o protect local banks.

Due to the existence of cross-horder mail order business, some Canadian banks make an exception for
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Such payment system companies are some of the first to tackle the cross-border issues associated wé\‘%*
Internet business. Although the Internet provides companies the opportunity to market giobally, e-commerce
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has so far been led by US merchants and consumers. But Internet consumers are becoming more
international; research firm Jupiter Communications expects Curopeans to make up 43%, or almost half of
the online population by 2003, "The Internet has been driven by the US and they don't see other currencies
as being that important,” savs Jon Allen, finance director at PDMS Advanced Systems, an isle of Man-based
multi-currency payment processor. “Bul it won't be long before people in Spain want fo pay in pesetas and
people in France want to pay in francs. Web sites will be multiingual and display prices in multiple
surrencies

i

Deluca says Internel merchants have to “think global and act local” by selling globally, but making
consumers feel as comfortable as they wou\d in thelr neighborhood store. Allowing consumers to compare
prices and buy in their home currency is one step fowards streamlining the payment experience. Studies
done by Jupiter Communications have ?xau nd that the vast majority of internet customers say they would buy
more on line if they knew the total costs up front. Another Juplter study found that more than a quarter of
potential online buyers abandon their order before payment because of the number of online forms they have
to complete. Along with currency issues, international payment system providers deal with other problems
international e-merchants may encounter.

Why do Infernet merchants need a payment processor?
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Merchants have the option of bui “1@ thelr own intermediary, says Andrea Wislon, senior vice presic
First Atlantic Commerce, bul it s very expensive and time-consuming. They can also buy off-the-s
software "which offers little ‘§§€§>\é§ s‘IW and s usually developed for North Ame 1 merchants that have
compliance rules that do not apply internationally,” she says. Aside from large

afford to bulld their own payment processing system, most e-merchants opt
says Wislon

Getling approval for a merchant account
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Credit cards are the mostOused method of payment online consumers, with 70% using Vis
*izmt@r‘ﬁ?~ erican Express and Discover card, according o a survey of American Internet users

Cyber . ‘or merchants to be able to accep! credit eam&a‘ they have to oblain a merchant a
This may be particularly difficult for merchants incort i offshore, because the inform
traditional merchant banks-names of beneficial owners, o Tixf@m and directors-doesn’t neces
same meaning as it does for onshore businesses, says Jon Allen.
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Added transaction risk

No matter where the merchant . added risi
present” ts@mmutwsm Online §<x'\aw<;i§@§’zz§ all into the s
because there is less certainty the o ,c%‘f card actually f“
ally do millions of ransaction in minutes, so t

C:ec t card holders typically have up to six months to contest or chargeback something on their bill, and the
burden of proof is on the merchant. For start-up Internet companies, even a few fraudulent fransactions cou
mem mwm sial ruin, Allen says PDMS works by twugm sub-merchant accounts, so they maintain physical
control of the money. "Banks aren't interested in such active participation,” says Allen

As well as providing online companies with mearchants accounts payrm“\m processors provide fraud and risk
detection software. When and Internet purchase is made, the M dholder's information is verified in several
ways for authenticity. One way to make sure the fransaction is legitimate is through an address verification
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system (AVS), which requires the numeric portion of the cardholder’s address and their zip mdem Hut AVE s
only available for purchases made by American cardholder’s, use it is 2 on the g al
system. International pdym@m processors have devised software that looks for other f:;audk ent flags and

alerts the merchants if transactions appear suspicious; the merchant then has the option of accepting or
rejecting the transaction.

2

Alberto %‘Egp;ana vice president of merchant relations fm Visa m the Latin/American/Caribbean reg Hon, says
the eventual solution to international credit card verification will be the widespread adoption of a technical
standard u&éim SET (Secure Electronic Transactions). Visa, MasterCard and several other companies have
b@on working on this system for the past few years, which will cgiw the cardholder a certificate confirming that

they are frue cardholder. Visa has already implemented SET in Brazil and Peru. It is also in use in Asia and
Europe, but it is not widely used in the US.

Critics question whether the implementation of 8E7 a bank to issue SET

compliant credit cards to all their cardholders and gi Even without this
system, Espana ‘ﬁym that the chargeback rate for n the 0.1% rate

found in tradiional commerce

Given the g%pm;:arem?v small number of chargebacks, developing higher security may be more of a buiiding
consumer confidence issue than dealing with the risk of fraud. A Deloifte and Touche survey released in
December 1899 found that almost three quarters of Canadian Internet users are concerned aboul oniine
security and privacy protection, and say these fears prevent them from shopping on the Intemet. Such
uncertainty is a reminder that consumers-the people who really shape e-commerce-are just getling used 0
this new phenomenon.

oo

froning out cros payment issues,
son was any indication, customer service

as dom%t”@ f‘*wé‘m stores proliferate

Making International e~-commerce a realily will take more than
at least in terms of retall business, ‘“? the past holiday shopping ¢
and product delivery remain major obstacies. And who knows,
consumers may still prefer {0 buy de&; and services from merchan

http://www.planetpayment.co.uk/News/IN-THE-NEWS/Merchant-Accounts-and-Payment.aspx 5/1/2008



