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“EXRCUTIVE S

TMMARY .

On February 8, 1996, President Clinton signed into law the Telecommunicaﬁons Actof
1996. Section 202 of the 1996 Act eliminated limits the FCC had. prewously placed on the
number of radio stations a single entity could own nationally. It also mgmﬁcanﬂy relaxed hmrts '
the FCC had placed on ownership of radio stations in a local market. On March 7, 1996 the
FCC implemented these provisions of the Telecommunications Act of 1996 by revising Section
73.3555 of its Rules (47 C.F.R. §73.3555) to eliminate the national multlple radio ownershrp rule
and relax the local ownership rule. . .
‘ This is our fifth Review of the Radio Industry cxamim'ng changes in various aspects of
the commercial broadcast radio industry as a result of the 1mplementatxon of these provisions of
the Telecom Act.! Prior reports mdlcated a trend toward consolidation of rad.lo statron
ownerslnp, resulting in fewer owners at both the national and local levels, Thls report prov;des
an update of the impact of the Telecom Act through March 2003.
| Overall ‘there has been a 5.9 percent increase in the number of commercial radio stations
between March 1996 and March 2003. The number of radio. owners declined, however, by 35
percent dunng this seven-year period. This decline is primarily due to mergers between existing :
‘owners. Over the same period, there has also been an increase in the size of the largest radio
group owners. In 1996, the two largest radio group owners consisted of fewer than 65 radio
stations each. By March 2003, the leadmg radio group, Clear Channel Commumcauons, owned
over 1,200 radio statlons The second largest group owner, Cumulus Broadcastmg Inc,, had Just
over 250 stations. :
At the local level, there continues to be a downward 1:rend in the number of radro statron .
owners in Arbitron Metro markets. Further, the increase in the Tevenue share of the top owners .
in each Metro market has generally leveled off. The largest firm in each radio Metro market has,

on average, 46 percent of the market’s total radio advertising revenue. The largest: two ﬁrms -
* each radio market have, on average, 74 percent of the market’s radio advertising revenue, -

Overall, the variety of radio formats available to consumers has held steady. However, in recent

! 'We have released previous versions of this report in March 1998, ‘January 2001, September 2001 and
September 2002.
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years the ayef%‘ge number of formats appears to have declined slightly for some of the large |
markets whilé;' ;increasing slightly for most of the smaller ones. ‘

Most of the financial-market trends reported in previous Radio’ Reviews continue to hold _
through the ﬁrst quarter of 2003. The analysis of publxcly—traded companies where radio
broadcasting is the primary business continues to reflect strong earnings. Publicly-traded radio -
companies, however, still carry heavy debt loads, which contributes to the high volatility
observed in their earnings. Also, the high debt loads of these publicly-traded radio companies _
contributé to the volatility of their stock market valuations. Through much of the period‘befom
2000 the valuations of these radio companies have outperformed the broad market of publicly-

- traded compames, as reflected in Standard and Poor’s 500 (S&P 500) index returns. After 2000,
however, the returns of radio companies have fallen sharply below the S&P index returns..

Another section of this report examines recent trends in the size of radio’ s listening

audience and in radio advertising rates. In particular, we find that radio llstemng has decreased
slightly since 1998, and radio ad rates have increased almost 87 percent since 1996.



1. Overvnew

R

- Inan Order adopted March 7, 1996, the Commlssmn nnplemented the provisions of the -
Telecom Act of 1996 directing it to revise its rules concerning national multiple as well as local
radio ownership These provisions first required that the Commission eliminate its national
ownershlp ru]e that limited the number of AM and FM stations one entlty could own or comrol

on a nationwide basis to no more than 20 AM or 20 FM stations. The pzowsmn that permitted an

entity to own an additional 3 AM and 3 FM stations if they were small business-controlled or

minority-controlled was also ellmmated Next, these prowsmns required that the Comm1ss1on '
relax its local ownership rules such that:

- a. - -Inaradio market with 45 or more commercial radio ‘stations, an entity would be allowed
to own, operate, or control up to 8 thh not more than Sin the same semce, _
'b.  Inaradio market with between 30 and 44 commercial radio statlons an ent:ty would be
| allowed to own, operate, or control up to 7 with not more than 4 in the same service;
o. In a radio market with between 15 ‘and 29 commercial radio stations, an enuty would be
o allowed to own, operate, or control up to 6 with not more than 4 in the same service;
d. . Ina rad:o market with 14 or fewer commercial radio stat:ons, an entity would be allowed

to own, operate, or control up to 5§ with not more than 3 in the same service, subject to the

limitation that no entlty be allowed to own, operate, or control more than 50% of the
stations in these markets;

The Comm]sswn recently reviewed the local radio rule as part of its 2002 Biennial
Review. On June 2, 2003, the Commission adopted an Order modifying its media ownership

rules, mcIudmg the local radio rule. The Commission’s declslon has been stayed pendmg

: _]udchal review.

In prevmus versions of this report, the Media Bureau exammed the changes in various

- aspects of the commercial broadcast radio industry as a result of ‘implementing these provnsmns
of the Telecom Act. The reports indicated a trend in the consolidation of radio statlon ownerslup
resulting in fewer owners at both the national and local levels.

This report isan update of the i nnpact of the Telecom Act on the commerc:al broadcast

2 Prometheus Radio Project v. FCC, 2003 WL 22052896 3" Cir.j'
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ough March 2003. The first part, reported in Sectlon 2, exammes changes in
the radio ums; y irom a bationad viewpoini, i.e., broad changes to the radio mausu'y focusing on
the number o;; waers and the number of stations held by the largest group owners. Section 3
examines changes in the radio industry at the local level, specifically examining vanous indicia
of diversity an“H concentration in each of the areas that Arbitron identifies as a local radio market.
Section 4 compares the financial performance of several pubhcly—traded radlo companies to

firms in the S&P 500. Finally, Section 5 examines trends in radio’s listening audience and in
radio advertising rates. '

2. Changes in the Radio Industry - A National View |
' The trends in the radio industry contmue through March 2003. Before dlscussmg the -

spec1ﬁc changes, however, it is necessary to spell out certain assumptions used in the analysis.

This report uses the BIA MasterAccess Database of radio stations. BIA regularly updates its

) database and continues to 1mprove the data it reports. To i imiprove comparability amongst the

bvanous tune penods we made certain changes in the March 1996, November 1997 and

.November 1998, March 2000, March 2001, and March 2002 databases These changes are '
descnbed below. o '

' First, BIA presents the ownership data to reflect "oending" or "proposed" transactlons ..
TbJS means that when company "A" announces that it will purchase company "B" the' owner of |
company B's radio stations are identified as "A." If the Proposed transaction does not eventually
occur, either in whole or in part, BIA then readjusts the ownership data. . In descnbmg radio
imergers, it makes more sense to document the effect of only those mergers that have been '_
completed. Therefore, we correct ownership data from BIA 50 that it reflects only mergea-s that
have been completed Second, BIA identifies the owners of stations subject to a local marketing .
agreement (LMA) separately. Since the Commission's rules generally attribute an ownershlp
interest to the brokenng statlon the BIA data were adjusted so that the ownership of stations
subject to an LMA are attributed to the owner with the higher national revenues.

’I‘lnrd in previous databases there had been a format category ‘Ncws/Spons * which,

? In the 1997, 1998, 2000, 2001, 2002, and 2003 data, BIA identifies which transactions are pendmg, thus
making it possible to reassign the stations to the "previous” owner, However, BIA chd not do this in the 1996 data.
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in the March 2000 database, was split into two separate categories: “News” and

“Sports.” To mainiain compatibiiity, each “News™ or “Sporis™ eniry was repiaced by

o
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“News/Sports.” Fourth, we note that the number of markets has increased again, from 285 in
March 2002 tdl.-286 in March 2003, yet the percentage of stations assigned to markets is relativeljf
stable at 59 percent.* Sixth, BIA estimates revenue data annually for approximately 45 percent of
the radio stations. Most of the radio stations with missing revenue estimates are not assigned 'to
Metro markets and are, therefore, not included in the analysis. The radio stations with missing -
revenue ésﬁmates that are assigned to Metro fnarkets are usually the low-rated stations in the |
market, and they earn a small share of the market's advertising revenues. In order to include
these stations in the analysis, zero values were assigned to the mssmg data. h

We also note, as we described in last year’s report, that BIA mcreased the number of
radio stations identified as noncommercial in the time between our March 2001 and March 2002
r&dio reports. This reduction in the total number of commercial radio stations reflected a
reassignment of sqnie commeféigl radio stations to noncommércial. To facilitate chpan'son, we
attempted to incorporate this change in the data for March 2001. The tables in the Appendix,

_ therefore, will reflect this change in status of commercial stations for March 2001, March 2002, '
and March 2003, but not for the previous years. In addition, BIA reassigned a number of non-
market radio statlons as ma.rket stations as of March 2002.° We have made no attempt to
mcorporate these changes prior to March 2002.

With the above caveats in mind, the analysis of the radio industry follows. .The‘ﬁumber
of cqnlmércial radib stations has increased about 5.9 percent since March 1996. As of March :
2003, there were 10,866 commercial radio stations in the Uniteﬂ States. Of these, about 57
percent (6,194) are FM stations and 43 percent (4,672) are AM stations. From March 1996t0 ~
March 2003, the number of owners declined from 5,133 to 3,323, a cumulative decline of 3§ C
percent. ' : |
The decline in the number of owners reflects a continuation of the consolidation of thé

commercial radio industry that has occurred since the passage of the Telecom Act in 1996. In

4 Recently this has increased to 287 markets. However, as of March 2003 BIA had 286 Arbitron markem
in its data base.

5 Non-market stations are radio stations not assigned to one of the 286 markets defined by Arbitron.
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each of the Iasjt 6 feare, about 20 percent of radio stations have changed lhands.' As a result ef this
trading activitSr, there are now 49 radio station owners with 20 ©or more smtions, compared {0 25
in March 1996 Further, the composmon of the top 50 radio group owners contmues to change,
generally reﬂectmg mergers between companies that were previously among the top 50 radio
owners.” Also, the two largest radio group owners in 1996 consisted of fcwer-than 65 radio
stations each. As of March 2003, the two largest radio group owners consisted of 1233 and 256
radio statlons, while the third, fourth and fifth largcst held 213, 184, and 102, respectlvely Thus,
the declme in the number of owners of radio stations nationally reflects mergers or acqmsmons

between existing owners that has resulted in larger radio group owners and more group~owned
stations.

3. Changes in the Radio Industry - A Local View

" Arbitron, a nationally 're-cognized radio eudience research firm, has delineated 286
. dlﬁ‘erent local geograph:c areas, or Metros, to reflect the audiences reached by local radlo
stations. Arbltron Metros generally correspond to Metropohtan Statistical Areas as defined by
- the U.S. Government About 60 percent of all commercxal radio stations are licensed to
commumtles in the 286 markets. The 286 radio markets consist of more than 900 counties,
representing more than one-fourth of all counties in the U.S, plus Puerto Rico.’ Mqre than three-
fourths of the U.S. population of at least 12 years of age resides in the 286 radio markets1° . This
delineation of a local radio market, as defined by Arb:tron, is widely used by buyers and sellers
of radio advertxsmg and genera]ly reflects market data as determmed by surveys of listeners.

6 See Appendix B.

7 See Appendix C.

® The Office of Management and Budget designates and defines MSAs in 55 Fed. Reg., 12154-12160
(1990). Generally, a Metropolitan Statistical Area consists of one or more counties that contain a city of 50,000 or

more inhabitants, or contam & Census Bureau-defined urbanized area with a total population of at least 100,000.

9 These counties {including portions of counties) and independent cities in the Axbltron Metros make up
almost 30 percent of all counties and independent cities in the U.S., plus Puerto Rico,

10 Arbitron's 286 markets represent about 78 percent of the U.S. population and Puerto Rico for those at
least 12 years of age. Arbitron does not measure radio listening statistics for those under age 12.
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| All ﬂ-gure_s 'disﬁlayed in the aésociated chax;ts represent “smooth” lines.rather than"tht;:'
actual data. Smocthing is a statistical techniguc used to illustrate of roveal uouds ini the data, A
line representing the actual data would be filled with jagged ups and downs, muph like the -
representation of an earthquake Qn. a seismograph. Such a representation would mai'ce it .
extremely difficult to discern a trend in the data. On the 6ther hand, a smooth line usés averaging .
‘to .blunt the jagged ups and downs of the actual data and to reveal any underlying trends, A point
on a smooth line represents a Weighted averége of the actual dafa in an interval around that |
pomt U1 The difference in the lines represents general changes in the radio mdustry Because the

points on the lines are averages, the reader should not attempt to use these figures to make

speclﬁc market to market comparisons.

3.1 Changes in the Revenue Share Earned by the Metro’s Top Owhera

Chart I depicts the current state of concentration in the industry, showing the one-firm
(CR1), two-firm (CR2) and four-firm (CR4) concentration ra_ltios.I,2 The Vconceﬁﬁ'ation ratios used
in this report are the percentage of market revenue ﬁeld by tﬁe firm(s) in the market (bne, two, or -
four) with the largest revenue. For example the four-firm (CR4) concentration ratio is calculated
by dividing the sum of the revenue for the top four firms in a market by the sum of the revenue

for all firms in that market.”® This measutre of market concentration is frequently used because of |

" For market 100, for example, the smoothed line will show a weighted average of the actual data in
markets 90 to 110. The data from market 100 get the most weight, data from markets 99 and 101 get the next most
weight, and so forth. The particular smoothing method employed is called “loess” and is described in William S.
Cleveland, The Elements of Graphing Data (Hobart Press, 1994). The specific implementation is from the “loess”
command in the statistical package “S-PLUS 2000,” wnh the smoothing parameter set equal to 0.5. o

12 For March 2001, March 2002, and March 2003, the Metro market revenue is equated to ﬂm sum of the
station revenue for stations assigned to their Metro market. In previous years, Metro market revenue was used. In
some cases, the differences between these measures of market revenue were the result of out-of-Metro market
stations that earned a share of the Metro market revenue. There were other cases where in-Metro market stations
earned a share of their revenue outside of their Metro market. These differences are generally small,

1 In this study, we also multiply this ratio by 100, Markets with four or fewer firms wouid yield a CR4 of
100. _ . ‘
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its ease of calculation and interpretation.’* The smoothed lines reveal the extent of concentration
in the markets. There is a ciear iendency for i smailer markeis io be in0i¢ concentrated, which
is not surprising since the smaller markets have fewer stations. Nonetheless, even the larger
markets appear to be somewhat concentrated. In the 50 largest markets, on average, the top ﬁrm |
holds 35 percent of market revenue, the second firm holds 25 percent, and firms three and four - .
split the next 25 percent. For the 100 s_n_lalie_st markets, on average, the first firm holds 53
percent, the second firm holds 28 percent, and the next two firms split 14 percent. Overall, in
181 of the 286 Arbitron radio markets (over 60 percent of the markets), one entity controls 40
percent or more of the market’s total radio advertising revenue, and in 97 of these markets the
~ top two entities control more than 80 percent of market revenue. | |
Historical perspective for the four-firm concentration ratio is provided in Chart II.. This
trend 6f fewer owners generally earning a larger percentage of market revenue is further
emphasized by looking at the revenue share of the top four owners in the Metro market. The datﬁ '
suggest that this trend has substantiall}r tapered off over time. The large increase in _coqcentrétion
thét occurred from March 1996 to November 1998 can be largely ath‘ibutéd to the relaxation of |
the local radio ownership rules required by the 1996 Telecom Act, as can the smaller increase
that occurred from November 1998 to March 2002. The subsequent changé from March 2002 to
March 2003 is less pronounced. ’

3.2 Changés in Ownership Diversity .

Traditionally, the Commission has been concerned with encouraging diversity in the
ownership of broadcast stations so as to foster a diversity of viewpoints in the programming
presented over the airwaves. One measure of diversity that is of interest to the Commission is

the number of indepgndent owners of radio stations in a local Metro market. Chart III depicts

4 farket concentration is a function of the number of firms in a market and their respective market shares.
Concentration ratios are one of the various measures economists use to estimate market concentration, Market
shares may be calculated as the firm(s)’s percent share of revenue, as is done here, or may be calculated as the
firm(s)'s percent share of audjence or capacity. These measures are also used by the Department of Justice and the
Federal Trade Commission as an aid to the interpretation of market data and as an indicator of the likely potential
competitive effect of a merger. See, e.g., U.S. Department of Justice and the Federal Trade Commission, Horizontat
Merger Guidelines, Revised, April 8, 1997; Carlton and Perloff, Modem Industrial Organization, Carlton and
Perloff, 2 edition, pp. 344-349; and Giles Burgess, The Economics of Regulation and Antitrust, pp. 310-312.
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changes in the number of owners by Metro market area. This chart reveals that the decline i in the

numhber of radlo owners nationally reflects a genera lfrpmi acroce Metro markete and not simnls
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consohdatmns ina few large or small Metro markets. In March 2003, the average number of
OWNETS across all Metro markets was 9.7, with a range of 6.7 in the smallest Metro markets
(ranks 101-286) to a high of 24.9 in the "top 10" Metro markets. In March 1996, the average
" number of owners in a Metro market was about 13.5. ’I‘hus, from March 1996 to March 2003,
there was a cumulative decline of about 4 in the average number of owners per market. This
chart also illustrates that the number of owners declines as the market gets smaller.
Appendix F provides data for each Arbitron market, including the number of stations,

. owners, formats, and concentration ratios for nearly all years from 1996 to 2003." ;I'hc‘table. ‘
shows that the number of owners declihes during this period in most markets by varying degrees.
lAppehdix G displays ownership and related information for five Arbitron metros, indluding their
“embedded” metros. While most Atbitron metros cover geograph;cally distinct areas, there are |
_ several Arbitron metros that are contained within a larger Arbitron metro. This appendlx
presents data for the following larger metros which include smaller embedded ones: New York,
‘San FIaBCISCO, Washington, D.C.; Providence, R.I., and Portsmouth, NNH.

33 Changes in Format D:verslty

Chart IV shows the number of distinct radio formats for each Metro market and suggests ‘
that there generally continues to be no trend toward change in the dlversuy of radio programming :
ava.ilablé to consumers.'® The average number of radio formats.available in a Metro market has
been about 10 since March 1996, with a range of about nine formats in the smallest Metro
markets to 16 different formats in the "top 10” Metro ma;kets. However, while ﬁe average
number of formats nationwide has held steady, the chart Suggests that the number of formats has ~

1> The concentration ratios CR1, CR2, and CR4 are defined in section 3.1 of this report.” No data are given
for 1999, because this report was not produced that year.

K The data on the number of different types of formats per market are based on information in the BIA
Radio Database. BIA obtains specific format information from the radio stations it surveys, sorting their responses
inte broad format categories. The categories are Adult Contemporary, Album Oriented Rock/Classic Rock,
Classical, Contemporary Hit Radio/Top 40, Country, Easy Listening/Beautiful Music, Ethnic, Jazz/New Age, Middle

of the Road, Miscellaneous, News/Sports, Nostalgia/Big Band, Oldies, Religion, Rock, Spanish, Talk, Urban, Dark
(not on air), No Reported Format,



declined slightly in some of the larger markets while increasing in most of the smaller ones.”
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3.4 New Developments in Radio Service

Sirjus Satellite Radio, Inc. and XM Satellite Radio Holdings have built a subscription
radio service that provides national programming, delivering up to 100 channels of digital audio
. news and entertainment directly from satellites to vehicles, ho:hes, and portable radios in the
‘United States. Each company holds one of the two licenses issued by the FCC to bhild, launch,
and operate a national satellite radio system. Both companies launched their services in 2001. As

of June 2003, these two systems served almost 800,000 subscribers, more than a five-fold |
increase over what was reported in June 2002.'8 '

17 A number of theories and empirical studjes on the diversification of formats in the radio industry suggest
diversification of formats accompanies industry concentration. For example, see Steven T. Berry and Joel
Waldfogel, Mergers, Station Entry. and Programming Variety in Radio Broadcasting, Quarterly Journal of
Economics, 2001. These assessments are not necessarily in conflict with our resuits, There is probably a great deal
of shifting of sub-formats that our relatively aggregated measure of format does not capture.

18 ¥M Satellite Radio, Second Quarter Report ending June 30, 2003, shows XM with 692,253 subscribers.

Sirins Radio, Second Quarter Report ending June 30, 2003, shows Sirius with 105,186 subscn’bers
8
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4. Radio Industry Financial Performance

We examine here ine financiai performance of the radio industry in two ways. ru-st, we

compare the financial performance of the radio industry over different time periods. This reveals

any changes that mi ight have occurred in the structure of the industry and the conduct of its

_ pafticipants. Second, we evaluate ﬂie financial performance of the radio industry to assess
whether the radio industry can finance its-ﬁxture operations and growth.

Several important assumptions underlie our analyses of the radio industry’s ﬂnancial
performance. First, we use Standard & Poor’s Coiﬁpustat database to obtain data on publicly-
traded companies whose primary SIC code, or industry classification, was radio broadcasting
(SIC 4832)."" In this way, publicly-traded companies whose revenues are generally derived from ‘
their non-radio holdings are excluded from the analysis, Using this criterion, quaﬁerly data ar,ei '

“used to calculate financial ratios for 25 large, puBlicly-traded radio companies, which in total :
own some 3,750 radio stations and generate more than 52 percent of total reported radio industry
reyenues.zo Thus, most of the compaz‘lies included in the analys_is_are. larger station-group |
‘owners, and our analysis therefore may not reflect the performance of smaller owners.
Comparable data for companies which are not publicly traded and which would include many of
the smaller radio compames are not available through public data sources.

To give perspectlve to the calculated financial ratios, this report also calculates similar
ratJos for the S&P 500 companies.?! The median value of the calculated financial ratios for the

pubhcly—tradcd radio companies is then compared to the median value of the saine ratms for the

1 Standard & Poor’s has produced an electronic database of financial information on over 20,000 public .~ -
companies for over 20 years. SIC denotes Standard Industrial Classification. This is a coding scheme for classifying .
firms according to industry that was developed and maintained by the U.S. Department of Commerce. Since the .
Census replaced the SIC system with the North American Industry Classification System (NAICS), NAICS will be

used in the future, Data obtamed from the Compustat database are subject to revision, however, as Compustat
updates its data.

20 The 25 companies are identified in Appendix E. A few of these companies do not own radio stations but
. are classified as radio broadcasting nonetheless. The number of owned stations and the percentage of rad:o industry
revenues were calculated based on data in the BIA database, March 2003, '

21 g &P chooses 500. of the largest publicly-traded companies which are intended to rei:resent abroad index
of common stocks covering most sectors of the U.S. economy. The performance of the S&P 500 compames isa

good measure of overall stock market perfonnance It is similar to, but has a broader selection of compames than,
the Dow Jones Industrial Average,

13.



S&P 500 comp;nies. We use the median, rather than the average (arithmetic mean), as a
summary statistic, since financiai ratios ure rarely noruaily disttibuted, and outlicss (e,
unusually high or low values) could distort comparisons. The S&P 500 companies are used to
create the benchmark financial ratios, since the S&P 500 is typically thought of as fépresenting
the broad “market” of U.S. con:tpanic:s."2 Thus, the use of the S&P 500 comp'ahies to create
benchmark ratios reflects an effort to create benchmarks based upon a broad swath of publicljr—

traded v;:ompanies.23 -

Given these caveats, the analysis of the financial performance of the radio iﬁdustry ‘
follbws. ‘We conduct the analysis ratio by ratio, focusing first on the operating performance of
radio companies (i.e., EBIT margins and net profit margins). We then explore ratios that sﬁe_d
light on the financing of radio companies (i.e., total debt as a percentage of to;cal capital; fixed

charge coverage after taxes; market to book ratio; and stock matket returns), All charts-appear at’
the end of this section..

4.1  EBIT Margins

~ The earnings before interest and taxes margin (EBIT Margin) is deﬁnéd as the ratio of a
firm’s earnings (before subtracting out interest and taxes) to the firm’s total sales.?. This ratio
reflects how efficiently the firm generates profits from its ‘sales, or alternatively stated, how well
the firm minimizes the operating, personnel and administrative cdsts of ité operations, for a given |
level of sales. The ratio represents the "gross profit margin” of a company, that is, before netting
interest expenses and taxes. Chart V shows median EBIT margms for the publiclthradéd radio‘ ,
companies (black diamonds) and for the S&P 500 companies (grey squares).

Chart V indicates that the quaﬁerly gross profit margins of the publicly—traded radio

2 gecanse financial ratios are typically ratios of dollars, they are unitless and are difficult to interpret
_except in comparison to some benchmark ratio. Consequently the choice of a benchmark is an important choice in
financial analysis. ' ' ‘ 3

» Typically,' when analysts refer to movements in the stock market, they use information on movement in

the stock prices of the S&P 500 companies. Thus, the S&P 500 represents firms doing business in just about every
segment of private enterprise. '

% Compustat calculates the EBIT margin as (((sales + other income) — (cost of goods sold + selling,
general, and administrative expense + depreciation and amortization))/(sales + other income})x100. .

14



broadcast companies have been greater than fhe gross profit margins of the S&P 500 compaoies
in 18 out of i'm:’ iasi 30 yuaricrs. Alsv, il gruss wargins of ihe radio companics appear io show a
strong seasonality, with gross margins generally highest during the second and third quarters of
the year. Overall the gross profit margins of the radio compames have shown very strong
performance in comparison with the S&P 500 companies since the passage of the Telecom Act at .
" the end of the first quarter of 1996, up until the fourth quarter of 2000. Gross margins for radio 7
companies remained below their S&P 500 counterparts throughout 2001, end then &ebounded '
strongly in the first quarter of 2002 to higher levels than the median S&P company. These

margins remauned at these relatively high levels through most of 2002 and then appeared to fall
. to the level represented by S&P companies.

4.2 Net Profit Margins .

The net profit margm is deﬁned as the ratio of a firm’s net income to 1ts sales Thus, the
Net Profit Margin reflects the operating performance of the firm after netting out interest and
taxes from the EBIT Margin, as discussed in the ‘previous section. A comparison of Chart V that
displays EBIT margins with Chart VI that shows Net Profit Margins suggests thet while radio
companies are Tealizing greater gross profits than the typical S&P. 500 company, they are netting -
less than the benchmark S&P 500. As was the case for EBIT margins dlsplayed in Chart V, Net
Profit Margins for radio companies remained substantially below those for the typical S&P _
company during 2001. After the first quarter of 2002, the Net Profit Margins for radio
companies appear to fluctuate around the S&P benchmarks throughout the rest of 2002 and the. |
first quarter of 2003. The overall pattern of radio companies reahzmg larger gross profits but
netting less than the typlcal S&P firm suggests that radio companies are either paymg more in
taxes than other firms are, or they are paying more in interest than other ﬁrms (e.g., use more
debt to finance operatlons) In order to understand whether radio compames are paymg more in

taxes or more in interest, it is necessary to examine the debt loads of radio compames

4.3  Debt as a Percentage of Total Capital

Debt as a percentage of total capztal represents a measure of a firm’s debt load. We use
the ratio of long-term debt to total capltal because this is the typical measure of a firm’s relative
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“use of debt capital versus equity capital.” Quarterly data on debt as a percentage of total capital
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generally used more debt than the typlcal S&P 500 company to ﬁnance operations and growth.
Thereforc, the radio companies’ fower net profit margins result, at least in part, from the greater |
interest expense of these companies, which is then related to the higher debt loads of the radio -

" companies, compared to the debt loads of the S&P 500 firms. Another effect of the greater debt
 loads (leverage) is the increase in the vblatility of radio-sector earnings compared to the less- |
leveraged S&P 500 companies This increase in volatility can be seen by comparing the
variability of the radio-sector median EBIT margin and net profit margin values w1th those of the
. S&P 500 ﬁrms in Charts V and VI, respectlvely 26 _ _

Chart VII also suggests that debt as a percentage of capitél has been declining over time
10 debf levels close to the level of debt load of a typical S&P 500 company. However, after thé
tiﬁrd quarter of 2002, this ratio of debt to tota]lbapital increased relative to the S&P be_ﬁchmark. |

4.4 ~ Fixed Charge Coverage After Taxes .

| Fixed charge coverage afier taxes is a measure of a firm’s ability to pay its interest
expense (to bondholders and other creditors) out of its net income. This is measured as the ratio .
of quarterly net _income '(Beforc extraordinary items) divided by interest expense, from which 1 is
subtracted. Therefore, the ratic measures how many times the-interest expense is "cdvered“'by‘
the radio company's net income, which provides a sense of the radio company‘s ablhty to manage
its debt load. As Chart VIII shows, while not generating the same level of net income to interest
expense as other companies, the publicly-traded radio companies appear to be generating enough -

# Short-term debt tends to be indicative of a firm’s working capital policies, not its long-term financing -
policies. . -

% Recent research suggests that firms with a higher percentage of debt tend to charge higher prices and .
compete less vigorously than firms with a Jower percentage of debt. See Judith A. Chevalier, “Capital Structure and
Product-Market Competition: Empirical Evidence from the Supermarket Industry,” American Economic Review 85:
415-435; Judith A. Chevalier, “Do LBO Supermarkets Charge More? An Empirical Analysis of the Effects of LBOs

- on Supermarket Pricing,” Journal of Finance 50:.1095-1110. Further, research also suggests that an industry’s
general level of leverage is an indicator of its greater concentration and potentially less vigorous competition. See,
for examiple, Gordon M. Phillips, “Increased Debt and Industry Product Markets: An Empirical Analysis,” Journal
of Financial Economics 37: 189-238. See also the “q-ratio” analysis of assessing competition in video programming
distribution markets in Implementation of Section 19 of the 1992 Cable Act (Annual Assessment of the Status of

‘Competition in the Market for the Delivery of Video Programming), CS Docket No. 94-48, First ReporL Appendix
H, 9 FCC Red 7442 ( 1994).
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cash flow to meet their interest obligations. The chart shows that fixed charge coverage forradio

companies remains positive for aii quarters except the first and third quarier 20U1.

4.5 Market to Book Ratio

Other aspects of a company’s ability to finance its operations are its prospects for future '
growth and profitability. The market fo book ratio is deﬁned as the ratio of a firm’s market value
of equity to its book value of equity, whlch is the accountmg value that remains out of a firm's '
assets after paying off all of the firm's creditors. The market to book ratio is a useful measure of
the market’s assessment of that firm’s future prospects. The greater a firm’s market to book
ratio, the higher the market is assessing that firm’s future prospects. |

Further, the market to book ratio isa good proxy for a firm’s "q" ratio. 2 Theq raﬁo is'
deﬁned as the ratio of the market value of the ﬁrm s assets to the replacement cost of these assets. |
The q ratio has several interpretations. First, high q values sugnal that firms are earnmg ‘
economlc rents. Thus, it signals profitable investment opportunities within a firm or industry.
From this perspective, Chart IX indicates that, until the year 2000, the market placed hlgher
valuations on radio properues and operations than those of other companies, such as those
reflected in the S&P 500 median market-to-book values. Chart IX shows that the market-to-book
ratios of the radio companies exceeded those of the S&P 500 compames m all 17 quarters before
2000. Although the median market to book ratio for our sample of radio companies has
remained below the median market-to-book ratio for S&P companies since 2000, it has remained
close or above 1 throughout our time frame, perhaps indicating an imperfect market.2® l;*'or
example, a high q ratio value may reflect the ability of a radio station owner to create a format

market for itself, which may lessen competitive pressures, at least until future compeﬁﬁon
catches up.

) 21, Varaiya, R. Kerin, and D. Weeks, “The Relationship Between Growth, Profitability, and Firm Value,”
Strategic Management Journal 8: 487-497. ,

g 1indenberg and S. Ross, “Tobin’s q Ratio and Industrial Organization,” Journal of Business 54 1-32.
W. Marshall, “Tobin’s q and the Structure-Performance Relationship,” American Economic Review 74: 1051-1060,
Additionally, the difficulty of new entry and the weakness of substitutes for radio advertising further indicate a lack
of perfect competition.
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4.6 Stock Market Returns

Quarterly stock returns of the publicly-traded radio and S&P 500 companies are
calculated by including their cash dividends in the return calculation.?® Therefore, the return
measure reflects both stock price appreciation and the return of cash in the form of dividends to R

h Shareholders. Chart X reports the median quarterly stock returns of the two groups of companies.
The chart suggests that, while the typical radio company’s returns have varied more than that of
the typical S&P 500 company, radio coimpany stocks overall have outperformed the broader
market, as reflected in the S&P 500 median stock returns, until the year 2000. The greater
volatility of the radio companies’ stock market returns is related to the greater leverage of
(greater use of debt by) these companies, as discussed above.

Chart X shows that stock retumns for the radio companies deelmed for almost aIl quarters
since year 2000, although the sharpest declines occurred during 2000, These_lower returns
undoubtedly depressed the market to book ratio for these quarters as shown in Chart IX. Chart X
also shows that since year 2000, radio companies performed poorer than the S&P 500.. One .
likely reason for this shift in earnings from previous quarters is the slowing ecooomj. Re'venues A
in radio depend exclusively on advertising, and a firm’s willingness to advertise is highly -
sensitive to how much consumers are buying. Chart XI shows-that the percent ehenge in retail
sales and food services (adjusted for-inflation) fell sherply beginning in the second quarter of

| 2000. Chart XI also shows that, except for a brief rise in the fourth quarter of 2001 retaxl sales
have remained down. Investors have forecast overall radio earnings to fall in response o
declining growth in consumer spending. It is interesting to note that, despite the surge in proﬁt
margms that Charts V and VI showed occurnng in the first quarter of 2002, stock market retumns
remain flat. These profit margins are likely tracking the surge in retail spending drsplayed in
Chart XI. Yet the failure of stock market returns to follow this surge suggests that investors
believed the fourth quartér increase in retail sales to be only temporary. One final source for
radio’s stock decline may be the slowing of the radio industry’s consolidation. As fewer - |

" opportunities for increased profit through radio mergers present themselves investors’ decline in |

demand may have depressed the value of the radio industry’s stock.

it Spec:ﬁcally, this ratio is compured as follows: ([{endmg share price + dividends per share}/ {beginning
share price}}-1) x 100, which is equal to price appreciation plus dividend yield. .
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5. Other Trends in the Radio Industry

In previous sections, the nature and extent of radio industry consolidation since the 1996 |
Telecom Act is emphasized. This section examines two additional aspects of the contemporary

" commercial radio industry, namely (1) the audience for commercial fadio broadcasting; and (2) .
rates for advertising on commercial radio stations. | |

5.1 Radio Listene;-s

For radio ratings, we examine the average number of listeners to radio per quarter hour

according to Arbitron.3® We include the following formats, listed on Arbitron’s website: Adult
- Contemporary, Alternative, Contemporary Hits Radio, Classiqal, Country, Adult Standards, New
AC/Smooth Jazz, Talk, Oldies, Religious, Rock, Spanish; Urban, and Remainjng Formats.’!
. .Chart X11 shows that the trend in the average number of listeners to Aradiq has fallen slightly in
the last fw years. The decline is gradual. Since the fall of 1998, the average mumber of listeners
pei- quarter hour has fallen about 2.8 percent, from approximately 19.7 million to approximately
19.2 million: Data prior to Fall 1998 are not available on Arbitron’s website, so we cannot -
s;peciﬁcally address the question how the number of radio listeners has changed since the passage
" of the Telecom Act. According to the Afbitron’s current data,; however, the average number of :

radio listeners has been declining at an average annual rate of 0.7 percent over the past three and
a half years. . - . B

We are not suggesting here a link between this decline in the average number of _listeﬂers -

and the recent consolidation in the industry. Such changes may be the result of a number of
coincident events and possible causes, for example, radio listeners choosing to spend more time

listening to CDs or downlbadcd M_PB 5,22 which has likely increased over the past few years.

% These data on radio listeners were obtained from Arbitron’s Format Trends and reported on its website.

31 These formats are chosen by Arbitron to display information on trends in radio listeners in their Format :

Trends report. The BIA data, which were used to create the other charts and tables in this report, have the foliowing
formats: Adult Contemporary, Adult Oriented Rock/Classic Rock, Contemporary Hit Radio, Country, Easy o
Listening/Beautiful Music, Ethnic, Jazz/New Age, Middle of the Road, Nostalgia/Big Band, Talk, Oldies, Religious,
Rock, Spanish, Sports, Talk, Urban. ' ' ' '
32 MP3 stands for Motion Picture Expert Group Audio Layer 3. It is a format for audio compression that
significantly reduces file size while preserving audio quality.
. : 19



Further analysis, which is beyénd the scope of this report, is required to explain these coﬁelated

changes in radio audience and industry concentration.

5.2 Radio Advertlsmg Rates

Radio compames obtain their revenue solely through selling advertxsmg time on theu'
stations. Advertlsmg is sold in both local and national markets. The radio consolidation -
discussed above may have an effect on radio advertising prices if advertisers have fewer radio |
owners to bargain with over prices. Consolidation in the radio mdustry may allow radio
compamcs to exercise market power in local markets or possxbly nationally.

To estimate the change in radio advertising rates since 1996, we use as our data for radio
advertlsmg the Serv:lce Quality Analytlcs Data (SQAD) data and BIA data. The SQAD data
derives from participating national and regmnal advertisers, who report the price of thcu' local

advertising buys fora given radio market. The pnces for each local buy for each local market are o

then averaged together, giving a single advertising price for each radio market. SQAD

' . advertising rates represent actual rates paid by advertisers for spots on local radio statlons in each
market. For our purposes, we take SQAD CPMs (cost of reaching 1,000 listeners aged 18-49
with a 30-second advertlsement) averaged across all markets from 1996 to the third quarter of
2003.% S |

Chart XTI shows that since March 1996, average radio advertising prices have increased
almost 87 percent. By contrast, the consumer price index,>* also displayed in Chart XTI, |
increased only 17 percent. Although consolidation may be a possible explanatory factor, the
analysis to identifying the causal forces that may explain the escalation in radio advertising rates
since 1996 is beyond the scope of this report. ' |

3 To smooth the graph, we use as points the average of the previous two quarters, the current quarter,and
the next quarter In addition, we take 1996 as a benchmark year (1996=100).

3 The Bureau of Labor Statistics produces the consumeér price index to represent the prices paid by urban
consumers for a representative basket of goods and services.
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Chart V: EBIT Margins
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Debt as a Percentage of Total Capital
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ChartIX: Market to Book Ratio
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Appendix A: Number of Stations and Owners, March-96 to March-03 -

Source: BIA'

~ . /Achange -
Mar-96 Mar-01 Mar-02 Mar-03 3/95 to 3/03
All Stations: _ ' . - » . R
Number of Stations 10,257. 10,776 10,807 10,866 5.84%
Number of Owners 5,133 3,723 3,408 3323 -35.26% .
Top 10 Markets: : : , | L
: : Number of Stations 531 537 . 559 560 5.46%
Number of Owners 234 159 161 158 -32.48%
Top 25 Markets; ' : . _ N
Number of Stations 1,117 1,204 1260 1,261 © . 12.89%
Number of Owners 467 - 384 397 384 - “A7.77%
 Top 50 Markets: |
; Number of Stations 1,904 1,991 2,088 2,098 10.19% .
Number of Owners 807 623 634 620 -23.17%
. Markets 51-100: B -
- Number of Stations 1,300 1,309 1,339 1,339 . 3.00%
Number of Owners 675 427 428 401 . -40.59%
" Markets 101-286 , . . | S
Number of Stations 2,583 2,948 2,981 3,047 17.96%
Number of Owners 1,352 9269 886 880 -34.91%
Stations in a Market: - : ‘ -
Number of Stations 5,787 6,248 6,408 ' 6,496 12.25% -
Number of Owners 2,584 1,821 1,736 1,686 _ -34.75%
- Stations not in a Market: :
: Number of Stations 4,470 4,528 4,399 4,370 ~2.24% . -
Number of Owners 2,854 1,821 1,736 1,686 -40.93%
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spendix D: Average Number of Stations, Owners and Formats per Market by Market Group, Mar-96 to Mar-03

Average Average Average -

© Numberof Numberof Number of CR1 - ° CR4
Stations - Owners Formats
All Markets: ‘ . . B
Mar-96 224 135 -10.1- - 356 . 83.1.
Nov-97 223 12.1 10.2 433 - 89.7
Nov-98 222 - 113 10.1 44.6 . 912
Mar-00 23 10.7 1002 | 449 92.0-.
Mar-01 23 10.3 - 10.1° - 458 92.8
Mar-02 223 9.9 o102 | 468 931
S Mar-03 27 97 - 102 46.5 92.8
Top 10 Markets: _ - - -
Mar-96 53.1 33.1 15.7 - 214 610
Nov-97 - 54.1 307 . 168 . 314 . 765 -
Nov-98 54.3 28.4 16.3 34.8 81.1
Mar-00 54.8 . 263 16.3 34.0 813
Mar-01 543 - . 254 159 334 81.5
Mar-02 559 254 T 162 32.5 805
_ Mar-03 560 - T 249 16.5 31.1 783
Top 25 Markets: : S o
Mar-96 447 216 152 | 229 64.1
Nov-97 45.8 26.0 15.8 3.7 710
Nov-98 . 412 - 25.4 152 33.0 80.6 . .
Mar-00 - 48.6 244 163 345 - 832
Mar-01 48.7 23.7 149 339 . 819 .
Mar-02 - |. 504 238 148 . 339 833 .
Mar-03 50.4 234 . 148 330 . 824
Top 50 Markets: oo - T -
Mar-96 38.1 - 233 139 27.5 715
Nov-97 39.0 21.7 : 141 . 333 828
Nov-98 39.7 212 141 341 84.8
Mar-00 | 409 - 207 142 349 - . 860
Mar-01 404 19.9 i 137 . 354 85.5
Mar-02 41.8 199 139 352 . 86.1
Mar-03 42,0 19.6 139 | 350 85.4 -
Markets 51-100: _ T . : :
. Mar-96 | - 256 ' 153 109 347 832
Nov-97 25.7 13.5 11.1. 425 89.4
Nov-98 25.8 . 126 1 435 . 917 -
Mar-00 266 122 111 433 . 929
Mar-01 264 11.6 11.1 435 RS E
Mar-02 268 114 11.1. 4238 - 935 .
Mar-03 26.8 110 11.5 424. 934
Markets 101-286: _ -
" Mar-96 162 98 - 8.6 384 86.4
Nov-97 16.2 8.7 88 . . 462 913
Nov-98 159 8.0 8.7 48.1 930
Mar-00 159 7.5 8.8 483 ' 935
Mar-01 16.3 7.3 ' 8.9 49.1 94.1
Mar-02 16.1 .13 8.9 49.1 94.1
Mar-03 164 6.7 9.0 508 . 949

Source: BIA.



Appendix E: Compustat's Radio Companies

AFM INC
-ASLEY BROADCAST GROUP INC
G CITY RADIO INC -CLA
APSTAR BROADCASTING CORP
ITADEL COMMUNICATIONS CORP
LEAR CHANNEL COMMUNICATIONS
.0X RADIO INC --CL A
JUMULUS MEDIA ING
IMMIS COMMUNICTNS CP -CLA.
:NTERCOM COMMUNICATIONS CORP
3RUPO RADIO CENTRO. -SP ADR |
HISPANIC BROADCASTING -CL A
JACOR COMMUNICATIONS
NBG RADIO NETWORK ING
NETRADIO CORP -
NEXTMEDIA OPERATING INC
RADIO ONE INC
RADIO UNICA COMMUNICATNS CP
 REGENT COMMUNICATIONS ING
SAGA COMMUNICATIONS -CL A
SALEM COMMUNICATIONS CORP
SIRIUS SATELLITE RADIO INC |
SMALL TOWN RADIO ING
SPANISH BROADCASTING SYS mc‘v
SUNGROUP INC

SUSQUEHANNA MEDIA CO

Source: Standard and Poor's Compustat Database



Appendix E: Compustat's Radio Companies

ALl AN BRROADCST CO -CLA

'
[P S R 1

| SATELLITE RADIO HLDGS INC

Source: Standard and Poor's Combus‘tat Database
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Appendix F: Market by Market Data

CR1

CR2

Date Rank Stations Owners Formats

CR4
2w York Mar.96 1 51 33 15 214 na .. 55
Nov-87 1 54 29 17 364 n/a 677
Nov-98 1 54 27 18 359 567 77.0
Mar-00 1 53 27 17 © 353 6581 719
Mar-01 1 42 23 17 36 611 81.2
Mar02 - 1 42 22 16 - 328 575 . 79.8
: Mar-03 1 42 22 16 318 581 78.0
0s Angeles Mar-86 2 65 -39 17 160 n/a 48.7
Nov-97. 2 64 37 47 . 303 n/a 6441
Nov-98 2 64 33 17 3214 483 673
Mar-00 2 67 28 16 332 508 693
Mar01 2 69 25 17 312 623 784
Mar02 2 74 28 - 17 312 602 761
' Mar-03 2 74 28 17 31.0° 56.0 707
Zhicago L Mar-96 = 3 88 - 54 17 201 nfa €33
Nov-97 3 88 - 50 18 330 nfa 729
Nov-98 3 87 45 19 363 606 775
Mar-00 -3 89 44 - 18 354 595 757
Mar-01 - 3 . 87 39 19 313 54 T16. -
Mar02 3 87 37 18 314 536 733
Mar03 3 88 35 - 18- 294 50.7 714
San Francisco Mar-96 4 42 22 16 148 n/a 554
Nov-87 4 43 . 19 15° 250. n/a’ 802
Nov-98 4 44 19 16 244 472 799
Mar00 4 - 45 20 17 244 482 771
Mar01 4 46 19 18 246 4841 T7.3
Mar-02 4 48 18 16 26 48.7 784
Mar-03 4 47 17 17 . 249 461 737
Dallas - Ft. Worth Mar-96 7 49 - 30 16 3286 n/a 627 .
Nov-97 - 7 52 28 17 383 n/a 68.9
Nov-98 € 54 24 15 369 537 712
Mar00 6 57 22 17 305 49.5 754
Mar01 6 59 23 18 302 526 800
Mar02 5 62 25 17 277 487 773
~Mar03 & 64 26 17 272 4786 762
Philadelphia Mar-96 5 43 32 16 215 na 647
. . Nov-97 5 43 28 15 356 n/a 8638
Nov-98 & 43 - 28 14 376 641 876
Mar00 5 43 24 14 364 62.6 84.0.
Mar01 6 42 23 15 346 ' 63.6 850
Mar02 6 42 23 15 358 642 854
Mar-03 6 42 23 16 ~ 34 €3.2 848
Houston-Galveston Mar96 8 50 28 14 190 - n/a 595
' Nov-97 9 55 30 5 . 216 n/a 684 -
Nov-98 8 55 26 15 393 567 717
Mar-00 10 55 24 17 377 659 868
Mar01 10 53 25 18 408 542 771
Mar02 9 55 27 16 363 50 738
Mar03 7 55 24 17 339 486 733
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Appenidix F: Market by Market Data

dic Market i : ’ Date Rank Stations Owners Formats CR1T CR2  CR4
oenix AZ Mar-96 20 42 25 - 14 152 n/a. 525
; . Nov-97 18 43 - 24 15 268 na 708
Nov-88 18 44 26 15 - - 28,7 463 728
Mar-00 16 46 .23 15 409 624 883
Mar01 15 46 23 16 - 362 577 839
Mar02 16 46 21 15 = 347 559 87.7
Mar-03 15 46 21 15 3441 547 866
inneapolis - St. Paul - Mar-96 16 38 48 17 261 nfa 834
‘ , Nov-97 16 42 19 17 . 329 n/a 94.3 .
Nov-98 15 M 17 16 332 60.7 969
Mar-00 17 43 48 16 387 648 972
Mar-01 17 M 16 17- 38.6 637 972
Mar02 16 45 19 - 15 361 609 955
A . _ Mar-03 16 44 18 14 354 598 939
;an Diego . Mar-96 - 15 29 - 18 17- 146 n/a 475 .
) Nov-97 - 14 29 14 16 208 . n/a 613
Nov-98 16 29 @ 14 16 215 ‘506 648
Mar-00 15 30 14 16 - 249 536 657
Mar-01 . 16 29 14 16 359 555 849
Mar-02 17 30 - 13 - 14 - 362 539 825
, Mar03 17 29 12 13 363 532 820
Nassau-Suffolk - Mar-96 14 27 18 12° . 30.7 n/a 806
' ' Nov-97 15 29 B [ 12 586 ne 95.% |
Nov.-98 17 29 15 1 320 596 925
Mar-00 18 28 4 12 311 556 889
Mar-01 18 28 3 @ M 30 594 89.8
Mar-02 = 18 26 14 11 29656 59 £89.9
o Mar-03 18 26 14 12 303 . 573 903
Baltimore MD - Mar-96 18 ) 20 13 2686 na 715
Nov-97 19 33 20 15 283 n/a 836
Nov-88 20 a3 18 T 44 340 61.2° 917
Mar-00 20 M1 . 16 13 _ 377 591 950
Mar-01 20 M 1T 14 368 584 ‘935
Mar-02 20 M 17 12 347 578 938
: Mar-03 19 31 17 12 344 563 929
St. Louls Mar-96 17 44 28 - 18 244 n/a 6498
' Nov-87 17 44 271 - 17 282 na 754
Nov-98 19 45 28 - 16 347 559 T79.0
Mar-00 19 485 - 24 15 363 57.6 899
Mar01 = 19 46 25 15 354 - 5.8 900
Mar-02 19 - 51 29 15 358 55.2° 889
: - Mar-03 . 20 51 28 15 318 511 884
Tampa-St. Petersburg-Clearwater Mar-96 21 40 24 16 257 na 715
' Nov-97 21 40 21 - 15 335 na 711
Nov-98 22 4 23 14 353 60.6 862
Mar-00 21 43 19 - 16 431 73.5 955
Mar01 21 42 19 17 . 418 714 942
Mar-02 21 42 7 16 408 70.7 930

Mar03 21 42 17 - 16 404" 704 930



Appendix F: Market by Market Data

Date Rank Stations Owners Formats Ch'!

'CR2

CR4
wver - Boulder Mar-96 23 39 19 - 16 A58 n/a. T19
Nov-87 23 M 18 16 457 ‘'nla 917
Nov-98 23 1M 18 17 . 431 651 958
Mar-00 23 43 17, .16 - 484 ©67.5 980
Mar-01 23 39 - 44 16 472 646 B3
Mar-02 22 41 17 15 . 464 65 875
Mar-03 22 41 17 15 44.7 63.6- 881
tsburgh PA Mar-96 18 50 34 14 203 nfa 625
Nov-97 20 50 32 14 338 n/a 764
Nov-98 21 49 27 16 378 717 857
Mar-00 = 22 50 27 15 357 68.7 857
Mar-01 22 49 24 15 37.3 7271 877
Mar-02 23 51 23 13 353 ¢€8.8 B28
C Mar-03 23 52 23 13 364 684 820
srtland OR Mar-96 . 24 39 24 14 250 n/a 60.8
Nov-87 24 40 23 14 266 nfa 757
Nov-98 25 a8 23 14 288 .57.2 832
Mar00 25 40 - 23 .15 28,7 559 826
Mar01 25 43 22 16 29 . 576 881
Mar02 24 43 21 15. 294 525 826
Mar-03 24 44 21. 185 277 528 821
Jeveland Mar-96 22 30 19 15 202 n/a 600
Nov-97 22 30 20 14 218 n/a 64.9
Nov-88 .24 31 18 15 ~ 407 57.2 810
Mar-00 24 3 | 15 14. 437 817 938
Mar-01 24 29 13 15 . 47 766 945
Mar02 25 30 14 15 469 753 9156
Mar-03 25 30 13 14 465 743 940
sincinnatl Mar-96 25 32 . 18 12 613 n/a 91.0
Nov-97 25 - 32 47 10 550 na 89.7
Nov-98 26 32 16 1" 522 688 935
Mar-00 26 32 16 " 503 669 933
Mar-01 26 M 14 13 503 776 945
Mar-02 26 a2 14 13 & 75.7 939
Mar-03 26 33 14 11 508 754 96.7
Sacramento CA Mar-96 28 31 18 .14 328 n/a 719
Nov-87 28 35 15 13 357 n/a 93.0
Nov-98 28 35 13 15 375 67.6 938
Mar00 29 38 16 14 334 622 877
Mar-01 27 40 17 16’ 32 - 56.7 &888
Mar02 27 a8 16 16 288 564 869
: Mar-03 27 38 17 15 293 573 849
Riverside-San Bernardino Mar-96 27 24 17 13 3.0 na 850
. Nov-97 26 26 18 13 342 n/a 834
Nov-98 30 26 19 13 341 622 822
Mar-00 28 27 19 13 319 552 813
Mar-01 29 27 18 1" ‘315 56.3 833
Mar-02 28 26 16 13 M3 53.3 837
28 24 15 12 2718 522 856

Mar-03



Appendix F: Market by Market Data

‘Bank Stations Owners Formais CR1

lio Market Date CR2 CR:_
1sas City Mar86 26 34 - 19 15 178 n/a 6586
Nov-97 27 a6 16 16 415 n/a 920
Nov-98 27 36 17 15 310 60.5 938
Mar-0D0 = 30 a7 18 14 342 623 906
Mar-01 30 35 16 15 - 402 668 909
Mar02 29 . 37 17 13 409 657 883
Mar03 29 38 17 15 418 643 888
n Jose Mar-96 30 15 11 10" 289 n/a 72.2
Nov-97 . 30 16 10 8 34 nfa 945
Nov-98 29 16 42 7 270 491 824
Mar-00 27 16 11 '8 3314 631. 939
Mar-01 28 15 8 8 289 515 952
Mar02 30 15 9 8 273 533 876
) : Mar-03 30 15 11 T 280 552 802
an Antonio TX Mar-96 34 33 16 13- 237 -nfa 6914 .
Nov-97 34 a3 16 14 288 n/a 815
Nov-98 34 34 17 12 - 326 532 851
Mar00 32 38 20 2 . - 307  50.6 824
" Mar-01 32 39 18 12 326 52 833
Mar02 M A2 21 11 295 504 822
Mar03 31 - 43 2 12 314 53.6 8315
3It Lake City - Ogden “Mar-86 35 43 27 16 2289 n/a 63.0
' Nov-97 35 43- - 22 15 231 n/a 769
Nov-98 36 44 20 15 270 504 818
Mar-00 as 45 20 156 26.2 487 833
Mar-01 36 ‘A3 18 16 271 498 839
Mar-02 - 34, a7 19 15 27 503 836
‘ "Mar-03 32 48 18 16 235 4685 803
Vilwaukee - Racine Mar-96 28 34 22 - 16 275 n/a €8.5
Nov-87 29 3s 17 16 304 n/a 81.1
Nov-98 31 35 16 16 297 51.7 80.2
Mar-00 31 35 © 16 17 234 462 761
Mar-01 31 34 14 18 276 512 865
Mar-02 32 35 15 16 262 50.7 869
: : Mar-03 33 33 13 16 28 50 86.2
Providence-Warwick-Pawtucket Rl Mar-96 31 30 17 45 322 n/a 86.8
Nov-97 31 30 19 - .13 331 n/a £8.8
Nov-98 32 30 18 - 17 323 625 886
Mar-00 33 30 A 16 329 61.2 853
Mar01 35 29 18 15 74 739 865
Mar-02 3§ 29 17 15 406 766 87.6
= Mar-Q3 34 29 16 15 400 766 873
Columbus OH - Mar-96 32 31 16 . 12 1.5 na 815
Nov-87 32 33 18 13 331 n/a B15
Nov-98 33 3 19 13 406 582 816
Mar-00 34 33 17 14 403 56.8 790
Mar01 34 33 17 15 358 519 754
Mar-02 36 34 - 15 14 367 5158 749
Mar-03 35 34 14 14 43.3 725

345




Appendix F: Market by Market Data

dio Market

T dhm

Rank Statione Owners Formats CR1

Datc CR2 CR4
ERRTN
jdiesex-Somerset-Union NJ Mar-96 n/a n/a “n/a n/a n/a . n/a n/a
Nov-97 nfa n/a ‘n/a na n/a nfa n/a
Nov-98 n/a n/a n/a n/a n/a nla n/a
Mar-00 . n/a nia n/a n/a nfa n/a n/a
Mar-01 33 5 4 5 547 100 -100.0
Mar-02 33 5 3 5 526 100 nla
“Mar03 36 6 4 - 6 61.3 100.0 1000
yariotte-Gastonia-Rock Hill Mar-96 37 44 24 14 321 n/a 874
Nov-97 37 42 23 14 394 n/a 95.4
Nov-98 37 41 23 14 399 70.7 9690
Mar-00 - 37 aM 23 13 354 64.3. 957
Mar-01 37 39 23 13 398 749 955
Mar-02 37 4 - 23 13 405 748. 955
. . Mar-03 37 41 24 14 400 78.3 96.9
rlando Mar-96 39 3 .18 15 - 200 -n/a - 630
Nov-97 38 N 13, 16 332 n/a 964
Nov-98 39 32 . 14 - 17 3514 643 955
Mar00 39 32 14 16 325 "63.8 9686
Mar-01 4 33 14 16 3841 T4 947
Mar-02 39 34 15 16 368 684 935
Mar-03 38 34 14 15 362 674 919
as Vegas NV Mar-96. 48 29 20 12 199 ' n/a 60.0
R Nov-97 45 29 17 12 285 n/a 789
Nov-98 44 28 15 13 323 587 876
Mar-00 40 29 15 12 338 594 87.2
Mar-01 39 29 15 13 331 618 88.0
Mar-02 M 33 16 15 339 611 88.0
. Mar03 39 34 16 45 32.3- 56.2 846
Norfolk-Virginia Beach-Newport News Mar-96 33 a5 . 21 13 174 . n/a 57.9
Nov-97 33 35 19 13 228 n/a 730
Nov-98 38 35 19 13 203 39.6° 702
Mar00 36 35 - 46 13 249 482 818
Mar-01 38 as 14 12 28.2 489 .854
Mar-02 38 a7 15 13 . 29 478 837
Mar-03 40 37 16 - 15 319 501 841
Indianapolis IN Mar-96 36 - 32 -20 13 282 n/a 83.5
Nov-87 36 3z 18 - 12 324 n/a 905
Nov-88 38 30 16 - 12 338 610 919
Mar-00 38 30 15 13 282 5491 916 .
Mar01 40 - 29 14 14 242 48 853
Mar02 40 29 14 13 304 563 890
: Mar03 41 29 14 13 249 48.6 825
Austin TX Mar-96 .54 26 14 13 274 na 836
Nov-97 51 - 26 12 14 = 268 na 829
Nov-98 51 .28 11 12 . 314 50.1 928
Mar-00 49 28 12 42 266 49.1 875
Mar-01 47 30 15 1 33.7  60.7 913
Mar-02 43 31 15 11 ‘346 634 923
42 3 12 1M1 63.7 90.0.

Mar-03

33.7
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Appendix F: Market by Market Data

iio iviairet Date Rank Stztions Owners Formats CR1 CR2 CR4
ensboro-Winston Salem-High Point  Mar-96 42 36 25 8 363 na 829
’ Nov-97 44 37 23 8 323 na 900
Nov-98 41 37 22 11 340 513 885
Mar-00 42 a7 23 12 286 53.0 866
Mar01 43 35 22 12 372 659 809
Mar02 42 39 22 12 352 704 936
Mar03 43 40 - 22 12 359 701 924
w Orleans Mar-96¢ 38 35 . 22 13 302 n/a 80.8
. " Nov-87 239 35 .19 11, 391 nfa 918
Nov-98 40 a5 20 13 . 418 722 930
Mar-00 a1 35 19 13 431 832 968.
~ Mar-01 42 35 19 15 455 831 972
Mar-02 45 35 19 13 459 818 957
: : Mar-03 44 35 19 12 476 827 950
ishville | Mar-96 44 50 34 13 273 n/a 762
Nov.97 44 49 32 14 284 n/a 757
Nov-98 45 50 31 16 39.7 -58.0 BS.7
Mar-00 43 51 A" 15 396 595 8186
Mar01 44 49 28 16 364 523 804
Mar-02 44 49 29 14 343 508 771
Mar-03 45 48 @ 3 14 324 487 761
aleigh - Durham NC ' Mar-96 50 36 23 " 365 n/a 87.5
Nov-97 48 36 18 " 3989 nla 05.8
Nov-98 48 a7 18 1 39,2 623 955
Mar-00 48 . 38 17 1 415 685 96.7
Mar-01 48 38 . 17 . N 39,7 674 986.7
Mar-02 46 39 17 12 419 68 96.4
. _ Mar-03 46 39 16 12 40,3 67.2 963
Nest Paim Beach-Boca Raton FL Mar-96 47 24 14 13 361 n/a 992
Nov-957 48 - 26 14 12 317 n/a 936
Nov-98 50 26 . 12 15 - 309 60.1 947
Mar-00 50 27 11 15 287 569 900
Mar-01 51 26 1 @ 15 375 725 958
Mar-02 47 27 1" 14 346 663 946
Mar03 47 27 12 13 389 731 929
Memphis ‘ Mar-96 43 a8 21 1 203 n/a 733
Nov-97 43 38 19 13 392 na 916
Nov-98 46 39 18 13 395 58.2 896 '
Mar-00 46 42 - 18 13 382 588 874.
Mar-01 45 43 18 16 36,7 566 848
Mar-02 48 44 15 14 401 631 894
Mar-03 48 40 14 14 397 61.5 886
Hartford-New Britain-Middletown Mar-96 41 24 15 11 464 - n/a 830
Nov-97 42 26 14 13 85 na 970
Nov-98 43 26 13 13 471 81.7 97.0
Mar-00 44 24 12 13 455 80.0 963
Mar-01 46 25 12 15 .. 4 796 959
Mar-02 49 26 13 14 483 796 961

Mar-03 49 25 12 13 491 794 962
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Appendix F: Market by Market Data

Date Rank Stations Owners Formats CR1

CR4

CR2
sksonville FL Mar-96 53 34 20 13 242 n/a 853
Nov-97 53 35 19 14 451 ‘nfa 944
Nov-88 52 35 20 15 240 479 842
Mar-00 51 37 2 13 445 836 954
Mar01 52 37 20 14 473 836 955
Mar-02 52 37 19 12 454 821, 956
Mar-03 50 36 A7 13 456 806 952
Jffalo-Niagara Falls NY Mar-96 40 26 15 13. 363 n/a 888
~ Nov-97 40 26 13 - 1 383 n/a 984
Nov-98 42 25 12 11 385 717 917
Mar-00 45 26 13 12 321 634 965
Mar01 50 24 1 12 345 671 983
Mar02 50 24 & 12 335 661 980
_ Mar03 51 24 11 12 353 674 979 -
jonmouth-Ocean NJ Mar96 46 . 1 -7 6 311  n/e 939
' Nov-97 47 " 7 6 291 n/a 846
Nov-98 47 11 -7 5 258 49.6 83.0
Mar-00 . 47 12 7 8 652 788 956
Mar01 49 = 12 T 9 645 771 955 -
Mar-02 51 h 7. 8 373 638 847
Mar-03 ~ 52 12 5 8. 603 829 981
Jklahoma City Mar-96. 51 26 16 13 244 n/a 826
: Nov-97 §2 25 13 12 434 nfa 928
Nov-98 -54 26 13 42 431 755 964
Mar00 54 27 12 11 400 67.7 98.0
Mar-01 55 ‘29 13 14 378 67.7 982
Mar-02 54 29 12 12 343 659 964
. Mar03 53 30 13 13 332 638 935
Rochester NY Mar86 45 29 15 13 644 n/a 942
Nov-87 46 ~ 32 16 16 390 n/a 952
Nov-98 48 32 17 14 380 69.7 950
Mar-00 52 34 16 13 370 703 . 944
Mar-01 53 35 16 13 371 704 -942
Mar-02 53 36 6 = 12 3898 708 925
Mar-03 54 36 16 12 345 660 908 '
Louisville KY ‘Mar-96 49 32 19 -1 31 na 7T
Nov-97 50 33 14 13 586 n/a 958 .
Nov-98 53 34 14 12 575 835 956
Mar-00 53 34 15 13 543 745 938
Mar01 54 35 14 14 502 731 956
Mar-02 55 37 15 11 513 74 958
. Mar-03 &5 37 _ 15 1 500 717 957
Richmond VA Mar-96 56 28 19 10. 322 na 719
Nov-97 56 28 15 M 407 - nfa 922
Nov-98 57 28 12 12 409 731 973
Mar-00 57 31 13 12 451 .72.3 97.9.
"Mar-01 58 31 15 14 456 705 964
Mar02 56 30 13 13 432 69 951
Mar-03 56 30 13 13 43 709 946




Appendix F: Market by Market Data

Jic Market

Date

Rank Stations Owners Formats CR1 CR2 CR4
mingham AL Mar-96 55 34 21 10 282 nia B4
Nov-97 55 34 21 10 375 n/a 908

Nov-98 56 36 18 12 423 69.2 1007

Mar-00 55 37 17 1" 384 688 960

Mar-01 57 37 17 13 435 T 95.9

Mar-02 57 39 19 12 439 708 964

Mar-03 57 39 18 - 11 436 698 974

iyton OH Mar-96 52 26 15 12 358 n/a 834
Nov-97 54 27 15 12 415 n/a 837

Nov-98 - 55 = 27 - 1 13 438 703 906

Mar-00 56 27 10 12 431 725. 944
“Mar-01 56 27 12 12 467 741 949

Mar02 58 28 13 10 46 716 942

. _ Mar-03 58 28 12 12 474 73.0 954
reenville-Spartanburg SC Mar-96 59 42 .25 12. 50.7 nfa 1007
. Nov-97 &9 as 22 12 50.7 n/a 985
Nov-98 59 7 18 13 739 958 993

Mar-00 58 a7 21 13 438 674 926

Mar01 60 36 18 13~ 358 637 949

Mar-02 - 60 . 37. 21. 13 364 61 93.9

Mar-03 59 - 39 21 13 359 60.5 932

Nestchester NY Mar-96 . n/a n/s n/a n/a na n/a n/a
' Nov-97 n/a n/a " n/a n/a na n/a nfa
Nov-88 n/a. n/a n/a na  n/a na na

Mar-00 n/a n/a n/a n/a nfa n/a na

Mar-01 59 .9 - 6 44T 7688 1000
Mar-02 5% 8 5 5 446 777 985

: ‘Mar-03 60 7 4 4 478 . 83.9 1000
Honolulu Mar-96 58 3 18 12 310 ma 808
Nov-97 &8 32 16 13 617 n/a B55

Nov-98 60 .33 17 14 484 629 86.2

Mar-00 60 33 © 16 12 431 60.2 845

Mar-01 63 33 1 1 415 725 919

Mar-02 62 32 . 12 9 423 T1.2. 934

Mar-03 61 33 11 9 418. 71.3 946

Tucson AZ Mar-96 62 28 47 10 246 n/a 834
Nov-87 60 28 16 11 255 n/a 848

Nov-98 62 28 13 " 277 548 895
Mar-00 61 28 <13 12 274 53.7 859 .

Mar01 62 . 27 12 12 285 538 88.0

Mar-02 €4 28 1 12 304 546 923

. Mar-03 62 28 1. 12 284 512 91.2
McAllen-Brownsville-Harlingen TX Mar-96 63 23 14 9 2866 n/a T34
: Nov-97 63 23 13 9 268 na 787

Nov-98 63 24 14 9 282 585 794

Mar-00 63 25 14 12 352 59.6 868

Mar-02 63 25 12 10 368 60.7 878

Mar-03 63 25 -12 10 594 8741

364




o Appendix F: Market by Market Data

Rank Stations Owners Formats CR1

CR2

o marnet Date CR4
any-Schenectady-Troy Mar-96 57 45 - 28 15 318 mwa Bid
Nov-97 &7 44 22 45 315 na 850
Nov-98 58 43 22 43 342 585 887
Mar-00 59 43 17 14 344 645 968
Mar-01 61 41 15 15 384 676 960
Mar-02 61 44 17 14 386 664 93.1
Mar-03 64 45 17 15 36.7 658 924
lsa OK Mar-96 60 30 18 12 323 na 710
Nov-97 61 31 14 15 375 na 764
Nov-98 61 3 14 14 345. 506 770
Mar-00 62 31 13 12 343 558 8441
Mar-01 65 25 12 13 383 625 89.0
Mar-01 . 64 32 - 18 12 327 531 834
Mar-02 65 33 15 11 337 576 849
: . Mar-03 65 34 16 13- 330 589 845
rand Rapids Mi Mar-96 €6 34 17 15 341 n/a - 789
Nov-97 66 32 .16 13 348 -n/a 780
Nov-98 €6 32 - 15, 15 348 588 ' 894
Mar-00 66 29 12 13 425 67.8 954 .
Mar-01 66 29 12 14 427 67 944
Mar-02 66 29 1 14 4541 696 953
‘ ) Mar-03 66 28 10 - 14 444 68.2 953
1. Myers-Naples-Marco Island Mar-96 77 29. 17 14 185 n/a 709
Nov-97 .76 30 17 12 244 n/a 763
Nov-98 76 30 16 12 310 488 752
Mar00 71 33 14 14 356 607 901
Mar01 72 33 13 15 352 603 892
Mar02 70 34 12 15 305 562 €83
Mar-03 67 33 12 16 269 532 812
Fresno Mar-96 65 34 18 12 304 n/a 690
‘ Nov-97 64 34 . 16 12 . 408 n/a 857
Nov-98 6§ 35 18 14 420 629 813
Mar-00 65 - 37 16 14 429 719 864
Mar-01 67 35 16 14 396 712 875
Mar-02 68 39 19 14 409 T0 878
"Mar-03 68 41 20 414 409 68.3 848
Wilkes Barre - Scranton Mar-96 61 490 23 13 3556 na 757
Nov-97 62 40 15 12 363 . na 844
Nov-98 64 40 12 " 408 67.3 923
Mar-00 64 38 11 10 421 - 68.6 902
Mar-01 68 39 1 11 483 727 906
Mar-02 67 39 12 1 394 634 867
Mar-03 69 39 1 141 422 65.2 897
Allentown - Bethlehem Mar-96 64 18 11 9 479 na 942
Nov-97 65 18 11 . 9 469 n/a 947
Nov-98 67 17 . 11 10 457 72.2 948
Mar-00 67 17 11 9 481 77.4 9544
Mar-01 . 69 17 1" 10 484 75.7 930
- Mar-02 69 17 1" 12 466 .74.1 933
Mar03 70 17 10 11 3.7 94.0

69.9

.



Appendix F: Market by Market Data

o Market Dste Raznk Stations Owners Formats CR1 CR2 CR4
yuguerque NM Mar-96 71 34 A7 15 344 nfa 821
Nov-87 71 36 1 15 569 na 923
Nov-98 71 37 12 14 - 559 750 935
Mar-00 72 37 12 13 514 73.8 924
Mar01 74 .36 1 14 50.2 746 946
Mar02 72 37 10 15 445 689 942
Mar-03 71 as 12 . 16 388 668 924
noxville TN Mar-96 69 40 30 12. 429 na 904
Nov-97 €8 39 26 1" 429 n/a 914
Nov-98 69 a7 23 12 408 727 957
Mar-00 69 38 20 13 488 81.1. 971
" Mar-01 70 37 18 14 46,7 752 951
Mar-02 71 37 17 13 51.9 68.6. 920
_ Mar-03 72 39 19 12 416 692 906 -
kron OH Mar-96 67 . 9 5 6 547 nfa 978
Nov-97 67 9 s 6 526 n/a 1000
Nov98 68 - 9. 5 7 524 838 997
Mar-00 . 68 9 5 7 49.7. 81.2 997
Mar-01 71 9 5 7 533 806 100.0
Mar-02 73 9’ 4 7 495 782 1000
Mar-03 73 9 4 8 506 - 76.2 100.0 .
Smaha - Council Bluffs Mar-96 72 23 12 11 238 nfa 755
: Nov-97 72 23 11 11 344 n/a 861
Nov-98 .73 - 23 10 1 374 621 0.1
Mar-00 73 24 10 1 401 751 98.9
Mar-01 75 ‘23 6 12 401 766 993 -
Mar-02 74 22 6 12 373 745 99.2
. Mar-03 74 23 ] 14 384 745 993
Monterey-Salinas-Santa Cruz Mar-96 - 78 32 20 13 168 n/a 5998
Nov.97 78 a2 18 13 406 na 746
Nov-98 79 32 18 14 . 287 441 710
Mar-00 74 33 © 14 1M 387 569 . 83.0
Mar-01° 77 33 12 12 359 574 905
Mar-02 76 M4 12 12 311 543 824
: Mar03 75 35 12 14 29.7 559 803
Wilmington DE Mar-96 74 13 8 "8 408 n/a 988
Nov-97 74 13 8 8 392 n/a 980
Nov-98 75 13 7 8 514. 90.6 99.8
Mar-00 76 14 8 10 398 660 944
Mar01 76 = 13 7 9 439 67.8 958
Mar-02 75 12 6 8 42 67 96.7
. Mar-03 76 13 7 ) 40.7 65.9 96.8
Sarasota - Bradenton FL Mar-96 79 13 10 8 561  na 120.7T
Nov-97 79 13 7 7 . 762  na 988
Nov-98 80 12 7 5§ 721 97.2 837
Mar-00 78 12 7 6 864 91.9 9719
Mar-01 80 12 6 8 90.8 ' 93.9  98.5
Mar-02 80 12 € 8 90.3 944 984
77 13 6 7 874 91.5 970

Mar-03



Appendix F: Market by Market Data

fin Market Date Rank Stations Owners Formats CR1 CR2 CR4
‘aso TX Mar-96 70 20 .10 9 247 na 753
Nov-97 69 20 40 9 241 nla 818

Nov-98 70 20 9 9 359 614 935
Mar-00 70 20 g 10 290 555 888

Mar01 73 20 8 12 29 559 964

Mar-02 77 20 8 11 302 58 972

Mar03 78 20 8 10 282 56.0 972 -

rrisburg-Lebanon-CarIisIe PA Mar-96 73 23 15 43 2886 nfa 7117
Nov-97 73 23 13 12 355 n/a 898

Nov-98 74 24 - 13 12 359  60.7 958

Mar-00. 77 24 1. 12 414 77.6. 967

"Mar01 79 24 " 12 40 746 956

Mar-02 78 24 11 10 - 404 74 952

Mar-03 79 24 1M 11 415 759 963

yracuse NY Mar-96 68 28 .16 13 484 ‘na 9141
Nov-87 70 30 12 14 500 n/a 968

Nov-98 72 30 112 - 13 433 785 974

Mar-00 75 30 11 . 43 480 748 959

Mar01 78 30 9 14 515 763 968
Mar02 79 30 8 12 517 769 980

: Mar-03 80 3 - B 13 50.3. 75.6 983

pringfield MA _ Mar-96 . 76 - 16 10 10 284 n/a 988
' Nov-87 77 16 10 10 282 n/a 98.5

Nov88 78 . 16 10 9 280 500 88.0

Mar-00 8O 18 -1 9 26.2 49.9 921

Mar-01 82 418

Mar02 82 19

. Mar03 81 19
Ffoledo OH Mar-96 75 27
Nov-97 75 28

10 9 - 398 706 9B.1

10 10 366 684 952

8 11 357. 665 94.0

7 12 292 na 869

18 10 495 n/a 904
Nov-98 77 27 12 9 469 923 984
Mar00 78 27 . 10 10 532 97.7 . 995
Mar-01 - B1 27 12 11 484 942 974

12

12

12

10

9

9

8

8

8

Mar-02 81 27 1M1 476 943 974
1M 484 934 972
8 365 na 820

- 10 429 n/a 967
9 442 716 9790
9 382 67.8 951 .
11. 377 685 963
12 347 651 974

: Mar-03 82 27
Baton Rouge LA _ Mar-96 81 . 20
Nov-97 81 21
Nov-98 82 21
Mar-00 82 21
Mar-01 84 - 21
Mar-02 83 22
Mar-03 83 22

11 342 655 98.0

Greenville-New Bern-Jacksonville . Mar-96 80 42 21T M 338 n/a 70.2
. Nov-97 80 = 42 22 11 412 nfa 942

Nov-98 81 40 18 10 446 B81.0 955

Mar-00 81 40 18 13 AB0 769 920

Mar-01 83 40 17 o ] 519 78.7 9098

Mar-02 84 40 16 13 525 816 9832

Mar-03 84 41 14 14 486 86.6 950



Appendix F: Market by Market Data

Date Rank Stations Owners Formats CR1

CR2

lio Market CR4
Nov-97 82 32 20 14 439 n/a 857
Nov-98 83 k] 17 14 438 843 964
Mar00 83 33 14 44 M3 771 924
Mar-01 85 35 16 16 . 40 755 922
Mar-02 85 34 16 43 374 16 927
: : Mar03 85 . 36 18 13 369 724 915
inesville - Ocala FL Mar-96 108 22 17 10 234 na 739
Nov-87 108 24 16 42 248 nla 773
Nov-98 105 24 - 13 11 246 446 717
Mar-00 90 29 14 12 ‘299 507 806
Mar-01 89 30 13 14 246 483 773
Mar-02 86 a0 11 13 256 488 806
‘ _ ) Mar-03 B6 M 12 15 251 502 820
kersfield CA Mar-96 86 a3 18 13. 287 nr/a 713
Nov-97 86 32 15 14. 269 n/a @824
Nov-98 85 32 14 13 278 -503 843
Mar-00 86 33 - 15 14 296 517 824
Mar-01 91 32 12 13 k<3 | 517 844
Mar-02 90 32 10 13 288 - 496 819
Mar-03 87 32 10 14 283 469 808
ockton CA Mar-96 85 10 5 7 580 n/a 97.5
' Nov-97 85 10 ] 6 207 n/fa 848
. Nov-98 84 10 5 6 344 634 951
" Mar-00 85 10 5 5§ ° 379 740 966
Mar-01 87 9 - 6 411 695 1000
Mar-02 87 9 5 6 479 724 1000
Mar-03 88 . 9 5 5 456 . 69.8 1000
harleston SC Mar-96 87 27 17 9 226 n/a 65.1
Nov-97 91 27 15 9 328 na 778
Nov-98 97 . 28 14 9 445 765 876
Mar-00 87 28 15 " 46,7 77.5 - 935
Mar-01 86 28 13 11 494 791 945
Mar-02 93 28 10 12 464 782 942
. Mar-03 89 28 9 13 463 77.6 94.0
:olumbia SC Mar-96 88 25 16 10 300 - n/a ' 887
Nov-97 88 24 13 10 454 p/a 94.0
Nov-98 90 23 12. 12 439 754 970
Mar-00 B9 24 - 10. 12 418 747 990
Mar-01 83 24 10 13. 434 - 705 983
Mar-02 88 24 10 12 435 662 956
Mar-03 80 23 ) 12 436 66.2 956
Jes Moines 1A Mar-96 89 25 15 12 306 n/a 84.8
Nov-87 89 24 12 12 326 n/a 90.6
Nov-98 88 25 1 11 345 58.1 922
Mar-00 92 25 9 10 398 688 985
Mar-01 92 25 7 1 429 72T 989
Mar-02 89 25 7 11 437 7441 991
Mar-03 9 25 7 - 11 737 954

43



Appendix F: Market by Market Data

nata Rank Siations Owners Formats CR1

CR2

98.7 .

1dio Marhet CR4
yokane WA - Mar-96 92 27 13 13 414 nfa. 970
Nov-97 87 28 13 12 706 n/a 951
‘Nov-88 87 28 14 12 - 706 70.6 947
Mar-00 91 27 . 10 12 347 67.6 960
Mar-01 94 25 8 13 349 696 962
Mar-02 94 27 10 11 345 678 949
Mar-03 92 28 10 10 338 664 934
lobile AL Mar-96 84 24 . 16 10 269 nla 827
Nov-97 84 24 .15 11. 472 n/a 8841
Nov-98 86 24 16 10 403 606 81.2
Mar-G0 88 25 14 9 420 681 90.7
Mar01 90 25 12 11 409 69 925
Mar02 91. 26 12 N 433 738 946
Yaytona Beach FL Mar-96 93 . 13 12 8 28 na 754
Nov-97 93 13 10 8 343 n/a 916
Nov-98 92 13 10 8 408 -71.2 921
Mar-00 . 93 13 10 9 463 763 945
Mar-01 = 95 12 8 7 ra 825. 975 -
Mar-02 95 12 8 (] 716 912 917
Mar-03 94 11 7 6 706 80.6 975
Wichita KS . ~ Mar-96 91 23 9 11 - 293 n/a | 8386
Nov-87 90 23 10 11 373 na 913 .
Nov-98 89 = 23 9 1 363 69.7 934
Mar-00 84 . 25 12 12 429 655 92.7
Mar-01 88 25 10 13 © 382 752 988.7
Mar-02 952 _ 26 1 14 378 733 97.9
Mar-03 95 26 12 13 357 704 953
Colorado Springs CO Mar-96 98 19 9 12 508 n/a 898
. Nov-87 95 - 20 '8 13 611 n/a 871"
Nov-98 94 20 . 8 . 13 609 815 986
Mar00 94 21 8 12 388 574 815
Mar-01 96 21 10 13 378 568 809
Mar-02 96 22 9 12 -4 60 81.2
Mar-03 98 22 9 14 344 59.2 814
Madison Wi Mar-96 120 23 12 7 2858 n/a 78.2
Nov-97 121 23 . 10 7 402 n/a
Nov-98 120 24 10 ) 43.7 79.6 1008
Mar-00 120 24 10 11 395 780 968
Mar-01 122 22 7 10 384 767 970
Mar-02 97 28 10 10 424 797 970
' Mar-03 97 29 10 13 M9 T46 952
Lakeland-Winter Haven FlL. Mar-96 104 12 11 9. 809 n/a 1053
Nov-97 104 13 10 9 865 na - 972
Nov-98 100 13 10 9 809 925 989
Mar-00 98 12 9 8 786 89.2 964
Mar-01 98 11 8 "8 . 786 87.2 940
Mar-02 99 " 8 7 861 89.6 948
Mar-03 98 11 8 7 805 873 949



Appendix F: Market by Market Data

Date Rank Stations Owners Formats CR1

Jic Market CR2 CR4
ibourne-Titusville-Cocoa FL- Mar-96 96 14 M 10 284 n/a 931
: Nov-97 96 14 9 1 61.9 n/a 1005
Nov-98 96 14 9 11 610 904 956
Mar-00 95 13 9 9 641 887 960
Mar-01 97 13 9 9 505 798 965
Mar-02 100 14 9 9 ‘462 86.7 97.9
Mar03 99 14 9 8 - 451 851 979
fayette LA Mar-86 97 28 15 12 176 n/a 529
Nov-97 98 29 12 14 248 na 776
Nov-98 - 98 29 - 12 12 339 563 885
Mar-00 100 29 12 12 432 59.6. 854
Mar-01 102 29 1" 13 401 716 902
Mar-02 103 29 11 13 418 72 - 889
: - Mar-03 100 29 M1 13 446 '73.6 892
shnson City-Kingsport-BristoI Mar-96 94 32 .20 1. 307 n/a 852.
: Nov-97 94 33 20 1 a5 n/a 908
Nov-98 93 33 19 1 428 688 957
Mar-00 96 a3 19 10 420 681 954
Mar-01 99 34 16 11 - 354 646 947
Mar-02 98 34 17 10 37.6. 652 939
. Mar-03 101 34 17 ) 366 644 930
-exington-Fayette KY Mar-96 105 26 15 12 401 n/a 939
' Nov-97 105 25 12 10 431 n/a 962
Nov-98 108 27 11 11 461 88.6 99.7
Mar-00 106 28 12 12 463 863 98.8
Mar-01 106 28 -1 13 451 837 980
Mar-02 102 3 10 12 443 775 985
. Mar-03 102 3 10_ 13 ° 488. 755 880
Ft. Wayne IN Mar-96 99 26 17 14 218 n/a 709
Nov-97 89 25 13 13 494 n/a 889
Nov-98 101 25 13 1" 527 73.6 878
Mar-00 101 25 13 1" 533 753 884
Mar-04 103 25 12 11 524 74 879
Mar-02 101 25 12 1" 551 752 876
Mar-03 103 25 10 - 42 536 769 924
Visalia-Tulare-Hanford Mar-96 109 T ) 8 455 n/a 970
_ _ Nov-97 106 13 8 - 8 389 na 944
Nov-98 106 13 9 . 7 392 757 %49
Mar-00 107 13 10 8 337 63.8 613
Mar-01 108 15 10 10 12 61.9 7841
Mar-02 111 15 10 10 365 635 870
Mar-03 104 14 10 10 ar 723 903
Chattanooga TN Mar-96 100 32 21 12 349 n/a 117
Nov-87 100 . 31 19 12 280 n/a 807
Nov-98 102 a 19 13 3785 61.7 907
Mar-00 104 30 17 13 3856 57.0 917
Mar-04 107 30 16 12 3 578 916
Mar-02 106 30 15 11 414 60.7 913
Mar-03 105 29 13 12 60.2 91.2

39.6-



Appendix F: Market by Market Data

Rark Stations Owners Formafs CR1

CR2

IO wiaines Date CR4
wwk PA Mar-96 103 12 - 7 8 510 na 925
Nov-97 103 12 7 7 506 nla 928
Nov-88 103 1 7 8 482 757 886
Mar-00 103 11 7 -8 . 451 637 921
Mar-01 105 11 7 9 . 433 628 917
Mar-02 107 1" 7 7 . 429 623 926
Mar-03 106 11 7 7 €14 804 - 97.0
anta Rosa CA Mar-96 115 11 9 8 309 nfa 88.3
Nov-97 114 13 9 '8 380 nfa 947
Nov-98 115 14 10 8 420 744 90.2
Mar-00 113 13 7 8 429 77.2 928
Mar-01 114 13 7 9 39 - 725 934
Mar-02 114 13 5 9 392 728 932
_ Mar-03 107 16 7 9 380 685 919
iew Haven CT Mar-96 . 95 8 5 7. 503 nfa 974 .
: Nov-97 - 97 8 5 7 522 n/a 984
Nov-98 95 8 . 4 7 575 984 99.7
Mar-00 102 8 - B 5 480 86.7 99.7
Mar01 101 7 4 5§ 545 963 1000
Mar-02 104 7 4 5 531 - 97 100.0
 Mar-03 108 . 7 4. 7. 565 96.5 100.0
lugusta GA Mar-96 116 27 16 1 266 n/a 760
' ' Nov-97 111 29 13 12 254 n/a 850
Nov-98 109 29 12 10 446 659 959
Mar-00° 114 29 12 11 383 608 914
Mar-01 116 30 10 12. 405 604 909
Mar-02 112 30 9 12 414 T7 934
Mar-03 108 30 9 12  392. 759 928.
Roanoke-Lynchburg VA Mar-96 101 35 20 11 427 n/a 863
' Nov-97 102 - 36 19 1" 493 n/a 964
Nov-98 104 35 8 M 540 829 965
Mar-00 105 35 18, 13 531 '82.6 - 93.2
Mar-01 109 35 16 14 51.7 895 965
Mar-02 109 36 16 12 - 547 916 967
: _ Mar-03 110 36 18 12 472 B9 945
Ft. Pierce-Stuart-Vero Beach FL Mar-96 122 14 -8 10 560 n/a 1072
Nov-97 119 13 7 10 620 n/a 940
Nov-98 119 13 8 8 663 806 941
Mar-00 116 14 8 8 504 629 858
Mar-01 118 15 9 7 464 - 613 B1.8
Mar-02 117 14 6 7 M7 565 914
: Mar-03__ 111 14 5 8 349 648 954
Youngstown - Warren OH Mar-96 90 23 12 14 317 n/a 778
Nov-97 92 23 13 11 416 n/a 817
Nov-98 91 23 11 14 353 6871 942
Mar-00 97 23 7 13 541 834 995
Mar-01 104 23 7 14 - 578 969 996
Mar-02 108 22 Y 4 13 545 959 989
Mar-03 112 22 8 952 985

48.9
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Appendix F: Market by Market Data

CR2

adic Market Date Rank Stations Owners Formats CR1 CR4
orristown NJ Mar-86 102 4 3 - 4 n/a na n/a .
Nov-87 101 4 -3 4 n/a n/a n/a
Nov-98 99 4 3 4 n‘a NaN n/a
Mar-00 99 4 3 .4 n/a.  n/a n/a
Mar-01 100 4 3 4 988 954 nla
Mar-02 105 4 3 4 987 994 nla
Mar-03 113 4 3 4 88.7. 994 .100.0
lorcester MA Mar-86 106 13 . 10 8 587 na 1505
Nov-97 107 .11 9 7 538 nfa 945
Nov-98 112 1 8§ 7 470 79.7 96.6
Mar-00 110 11 8 7 549 820 971
Mar-01 110 1 T 9 615 962 997
Mar-02 118 = 11 7 -9 617 949 984
. Mar-03 114 11 7 - 9 605 942 979
ancaster PA Mar-96 107 8 6 6 384 na 1000
Nov-97 110 8 . 8 "6 315 n/a 958
Nov-98 110 8 6 6 342 556 957 .
Mar-00 111 8 6 ] 384 615 971
Mar-01 112 8 -6 7 3514 6085 97.0 .
Mar-02 113 8 6 7 . 306 555 965
. Mar-03 116 8 6 6 = 32 574 966
‘ortsmouth-Dover-Rochester NH Mar-96 117 16 8 12 . 369 n/a 1005
' Nov-97 117 16 | 9 357 n/a 996
Nov-98 117 16 6 8 491 876 998
Mar-00 117 16 6 10 §3.2 92.6 1002
Mar-01 119 14 5 -9 54.7 898 1000
Mar-02 119 15 6 10 524 913 1000
Mar-03 116 16 6 100 47.6 ° 941 99.7
Sridgeport GT Mar-96 111 7 6 5 634 n/a 977
" Nov-87 112 - 7 6. § 581. na 1000
Nov-98 114 7 6 5§ 656 962 1000
Mar-00 112 7. 6 4 643 952 1000
Mar-01 115 7 6 4 603 954 100.0
Mar-02 110 6 6 4 60.3 916 . 98.1
- Mar03 117 = 6 6 4 57.0 921 98.2.
Huntsville AL Mar-96 113 27 16 1" 434 n/a 87.6
"Nov-97 115 28 16 10 481 n/a 866
Nov-98 113 28 16 . 10 432 586 930
Mar-00. 109 26 17 10 432 66,5 " 85.7T
Mar-01 111 28 15 12 404 .63.7 894
Mar-02 116 28 15 12 359 595 885
: Mar-03 118 28 15 12 373 61.8 875
Oxnard - Ventura CA Mar-96 110 14 8 10 29,3 - n/a 82.7
' Nov-97 109 15 8 9 330 . nf/a 869
Nov-88 107 15 7 . 10 291 536 88.0
Mar-00 108 15 ] 10 422 783 1000
Mar-01 113 15 6 10 354 683 974
Mar-02 115 15 6 9 352 689 911
Mar-03 119 15 6 9 428 752 934



hei

T

% : Appéndix F: Market by Market Data

dio Market : Dzts  Bank Stations Owners Formats CR1 CR2 CR4

nsing-East Lansing Ml Mar-96 112 17 10 10 ~ 440 n/a 947
‘ Nov-97 113 17 9 b 700 nfa 977
Nov-98 1M 16 8 10 734 910 998
Mar-00 - 115 16 . 7 14 . 737 871 1000.
Mar-01 117 16 7 11 743 862 1000
Mar-02 120 17 7 1 722 87.2 1000
Mar-03 120 17 7 11 703 887 1000
oise 1D . Mar-96 130 26 15 _ 12 263 n/a 79.7
Nov-97 129 25 13 13 408 na 979
Nov-98 126 26 k! 13 424 847 984
Mar-00 124 28 11 12 396. 785 949
Mar-01 125 25 9. 13 363 722 957
Mar-02 121 26 e . 12 383 729 948
. : Mar-03 121 27 ----B .41 38 _ 754 964
lodesto CA : Mar-96 121 16 12 11 450 nfa 850 .

Nov-87 122 16 10 532 na 872
14 - 524 768 884
11 - 585 818 945
" Mar01 123 20 12 512 812 916
Mar-02 123 20 11 493 778 884

]
Nov-98 121 16 8
8
9
9 : -
Mar03 122 20 8 10 484 ' 79.8 923
16
17
14

Mar-00 122 17

Jackson MS _ R Mar-96 118 31 10 592 n/a 956
‘ ' Nov-97 118 30 12 563 na 916
Nov-98 118 31 12 489 780 948

Mar-00 118 33 6 10 474 72.8 940

Mar-01 121 33 . 15 11 473 7285 932

Mar-02 122 31 14 10 442 708 910

. Mar-03 123 30 4 10 452 713 9.7
Pensacola FL Mar-96 125 15 . 12 11 356 n/a 933
Nov-97 125 5 1 10 524 n/a 1000

Nov-98 123 15 1 8 519 77.2 966

Mar-00 121 15 " 14 10 512 70.1 898

Mar-01 124 18
Mar-02 125 18
Mar-03 124 18

11 11 491 713 915
1M1 10 - 518 684 921
1 9 486 695 929
Flint Ml Mar-96 114 - 15 9 6. A19 n/a 944
,’ Nov-87 116 16 e - 7 415 na 913
Nov-98 116 16 9 8 470 90.2 959

-8

8

7

8

n/a

Mar-00 119 1% 8 500 824 924
Mar-01 . 120 16 10 435 747 920
Mar-02 124 16 10 4441 808 939

o Mar-03 125 16 437 788 926
Ft Collins-Greeley CO "~ Mar-96 n/a n/a nla n/a na
: : ' Nov-87 nfa = n/a na n/fa n/a nla

Nov-98 136 13
Mar-00 132 123

9 'n/fa . NaN n/a
8
Mar-01 131 13 T
o
9

387 739 8741
391 744 934
377 70 946

Mar-02 130 12 A :
43 752 860

Mar03 126 15

mq-&mm%%a‘



Appehdix F: Market by Market Data

jio idarkei Nate Rank Stations Owners Formats CR1 CR2 CR4

retteville NC Mar-96 124 24 14 9 258 na 8186
. Nov-9T 123 - 23 13 9 53.5 n/a- 888

Nov-88 125 24 15 9 550 842 913
Mar-00 126 24 13 9 570 834 953.

Mar-01 129 24 13 10 553 844 935

Mar-02 126 24 12 10 56.7 .- 90.7 955

Mar-03 127 24 12 g 564 879 946

no NV _ Mar-96 133 27 14 12 391 nla 974
. Nov-87 131 25 11 10 39.7 nfa 925
Nov-98 130 25 12 10 36.3. 67.2 925

Mar-00 128 27 10 14 39.2 61.7 - 921

Mar-01 128 27 9 16 41.6 647 95.0

Mar02 127 27 -9 13 317 €06 921

, Mar-03 128 28 301 574 945
anton OH Mar-96 119 1 523 'nfa 924

Nov-87 120 11

Nov-98 122 10

Mar-00 123 10

Mar-01 126 1

Mar-02 128 10

Mar-03 129 10

aginaw-Bay City-Mid land Mar-96 - 123 20
& Nov-37 124 21

Nov-98 124 19

Mar-00 125 19

Mar-01 127 19

Mar-02 129 20

- L - Mar-03 130 20
Jeaumont-Port Arthur TX Mar-96 127 15
: Nov-97 128 16

Nov-98 128 16

Mar-00 127 18

Mar-01 130 17

529 n/a 948
626 824 .97.3
614 814 978
589 77.8 96.8
631 788 96.5
607 83.8 96.8
29.0 n/a 743
318 nfa T4
417 599 832
404 620 889

394 77 954
404 809 96.0
462 n/a 914
5356 na 967"

50,0 89.3  97.0
498 922 979
49 94 996

wononoolonnedddenooeons

402 €94 924

mm*‘nqwmmnmwmgmsqmqamwma

Mar-02 133 16 0 613- 94 998
Mar03 131 16 0 497 852 984
Shreveport LA Mar-96 . 126 20 13 311 na 816
Nov-97 127 21 12 448 n/a 900
Nov-98 128 23 13 1" 421 81.8 969
Mar-00 130 22 12 10 378 705 913
Mar-01 134 . 24 8 " 382 7.7 1000
Mar-02 132 25 8 11. 354 684 1000
: Mar-03 = 132 25 8 11 423 71.9 9941
Reading PA © Mar-96 129 5 4 5 796 n/a 1000
. - ~ -Nov-87 130 5 4 5 794 nfa 998
Nov-88 131 5 4 5 778 88.6 99.5
Mar-00 131 5 4 5 784 905 100.0.
Mar01 133 5 4 8 777 90.5 1000
Mar-02 131 § 4 5 69.7 87.2 1000
Mar-03 133 5 4 5 73.2 881 100.0



Appendix F: Market by Market Data

dio Market Date Rank Stations Owners Formats CR1 CR2 CR4

rpus Christi TX Mar-96 128 25 17 10 264 n/a 728
' Nov-97 126 27 15 10 347 n/a 8756
Nov-98 127 28 15 10 - 454 69.0 919
Mar-00 129 28 14 1" 436 617 8141
Mar-01 132 29 13 10 515 709 882
Mar-02 134 29 13 10 . 55 743 919
Mar-03 134 30 - 15 12 52. 70 92.1
ctor Valley CA Mar-96 n/a  n/a n/a n/a n/a  n/a n/a
Nov-87 n/a n/a n/a nfa n/a na nla
Nov-98 n/a n/a n/a n/a n/an/a n/a
Mar00 n/a  n/a n/a nfa nfa nfa n/a
i Mar-01 n/a n/a nfa nfa na nfa na
Mar-02 n/a n/a n/a ' n/a na na n/a
: . Mar-03 1356 28 . 10 7 445 585 8185 -
loxi-Guifport-Pascagoula MS Mar-86 134 21 14 11 550 na 920
: Nov-97 133 20 12 12 562 n/a ar2
Nov-98 137 19 10 12 - 533 764 966
Mar-00 136 19 -1 12 50.7 749 934
Mar01 137 18 9 12 37T 75 95.9. -
Mar-02 136 19 9 11 . 379 716 971
Mar-03 136 19 9 11 39.2 724 968
\ppieton - Oshkosh Wi ' Mar-96 138 17 1" 10 289 n/a 760
. . Nov-87 138 18 9 1 299 n/a 98.5
Nov-98 138 . 19 10 11 299 60.717 968
Mar-00 134 18 10 10 325 630 974
Mar-01 136 18 9 10 31.7 60.7- 959
Mar-02 139 18 7 9 36.7 65 97.5
: Mar-03 137 17 7 8 401 659 977
Atlantic City - Cape May NJ - Mar-96 136 24 15 10 274 n/a 69.8
. Nov-97 136 24 14 11 2485 n/a 68.2
Nov-88 136 25 10 13 . 354 571 807
Mar-00 137 24 9 A4 354 57.0 885
Mar-01 140 24 . 8 16 297 516 877
Mar-02 135 24 7 13 442 615 945
' Mar-03 138 24 7 12 434 69.2 953
Burlington VT Mar-96 219 20 14 10 263 na 874
Nov-97 221 19 12 12 202 n/a 828
Nov-98 223 19 1" 12 283 558 874
Mar-000 225 9 . 9 12 349 63.5 906
Mar-01 229 19 9 13 32.7 - 60.2 88.0
Mar02 141 .28 1 14 316 586 898
Mar-03 139 30 12 14 32 595 866
Trenton NJ Mar-96 137 10 7 8 439  n/a 726
. Nov-97 137 10 6 8 463 na M9
Nov-98 139 9 6 7 449 855 988
Mar-00 138 10 6 7 39.0 734 992
Mar-01 139 9 € 9 541 861 986
Mar-02 137 9 6 8 582 855 985
Mar-03 140 8 6 9 84 911 996
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Appendix F: Market by Market Data

Date Rank Stations Owners Formats CRT

CR4 .

872

CR2
juad Cities IA-IL Mar-96 131 22 12 10 576 na 929
Nov-97 132 21 9 10 602 nia 914
Nov-98 132 20 8 11 680 90.5 988
Mar-00 133 20 8 11 646 789 974
Mar-01 135 19 6 1 619 823 99.1
Mar-02 140 18 5 9 691 856 99.1
Mar-03 141 18 5 9 650 83.7 989
Stamford-Norwalk CT Mar-96 132 6 4 4 429 n/a 857
Nov-87 134 6 3 4 783 n/a 870
Nov-88 133 6 3 4 906 1000 99.7
Mar-00 139 6 4 4 784 933 1000
Mar-01 138 5 r 4 9758 100 n'a
Mar-02 138 6 -3 5 573 984 n/a
' Mar-03 142 6 3 5 559 975 1000
Peoria IL Mar-86 135 16 10 - 1" 293 n/a 857 .
B Nov-97 135 17 10 1 306 n/a 8441
Nov-98 134 17 .9 11 335 530 822
Mar-00 135 18 8 1 289 535 839
Mar-01 141 18 6 10 302 556 885
Mar-02 142 18 ] 10 468 694 986
Mar-03 143 19 6 10 444 741 970
Springfield MO Mar-96 . 145 21 15 10 319 '‘n/a 888
. Nov-97 145 21 12 12 327 . n/a 1031
Nov-98 145 20 10 12 404 683 918
Mar-00 146 20 9 1" 371 652 886
Mar-01 147 20 B -] 11 . 407 672 882
Mar-02 144 . 21 9 12 388 571
_ Mar-03 144 .22 9 12 437 631 s0.0
Eugene - Springfield OR Mar-96 . 144 19 11 8 376 na 970
Nov-97 146 19 10 8 408 n/a 1107
Nov-98 144 21 12 10 286 53.6 948
Mar-00 143 21 42 10 288 54.6 954
Mar-01 144 20 10 1 40 70 984
Mar-02 148 21 10 11 376 694 . 984
Mar-03 145 22 10 ‘1 368 651 964
Ann Arbor MI Mar-96 148 7 4 . 8 477 n/a 858
Nov-97 147 7 4 ] 670 n/a 989 .
Nov-98 146 7 4 6 733 889 1000
Mar-00 145 7 4 6 78.6 - 88.86 1000 .
Mar01 146 . 7 5 5 889 954 100.0
Mar-02 - 145 7 3 6 849 99 n/a
. , Mar-03 146 7 4 6 87.5 952 100.0
Tyler - Longview TX Mar-96 143 23 16 11 403 n/a 798 -
Nov-97 144 23 14 10 435 n/a 815
Nov-98 141 22 " 8 394 533 848
Mar-00 140 25 12 9 427 652 897
Mar-01 143 26 8 1 413 763 966
Mar-02 146 27 8 10 422 768 963
3 10 12 364 60.5 931

Mar-03

147



Appendix F: Market by Market Data

Rank Stations Owners Formats CR‘I

CR2

lic Market Date CR4
isbury-Ocean City MD Mar-96 154 30 16 - 13 Ziz n/a 755
Nov-97 154 31 16 14 285 nfa 754

Nov-98 153 ]| 12 13 435 67.2 906

Mar-00 150 32 12 14 - 346 611 887

Mar-01 152 35 12 16 3698 605 902

Mar-02 150 35 1 14 . 347 625 895

Mar-03 148 37 1 14 = 324 641 -901.

wburgh-Middletown NY Mar-96 141 10 5 8 587 na 1087
Nov-97 1141 10 5 7 . 511 n/a 1000

Nov-98 142 10 - -] -7 580 699 1070

Mar-00 141 9 5 7 333 646 958

Mar-01 142 11 6 7 474 672 965

Mar-02 143 1N 6 7 491. 827 100.0

. Mar-03 149 10 6 5 671 - 829 994

>nigomery AL Mar-96 142 17 10 8 389 na 901
Nov-97 140 16 8 9 388 nla 943

Nov-98 143 18 8 10 424 681 951

Mar-00 142 18 -8 - 10. 368 71.0 974

Mar-01 145 18 - 8- 12 - 492 839 987

Mar-02 - 147 19 8 12 476 857 986

7 Mar-03 150 20 g . 12. 514 823 985

wyetteville AR™ Mar-96 n/a n/a n/a nfa . n/a na na
' Nov-97 155 19 13 12 503 n/a 828
Nov-88 156 . 19 10 1 518 759 901

Mar-00 1558 @ 19 10 13 492 837 941

Mar-01 155 19 8 13 46,2 844 947

Mar-02 149 19 7 12 485 856 959
Mar-03 154 20 8 12 578. 834 946

'untington WV - Ashland KY Mar-86 138 24 -1 8 351 n/a 85.1
" Nov-97 139 24 9 9 718 na 9641

Nov-98 140 23 8 10 669 854 954

Mar-00 144 23 8 10 678 868 959

Mar-0% 148 23 9 10 664 847 949

Mar-02 151 23 9 11 654 844 915

Mar-03 152 23 9 12 66,7 86.0 925

Rockford IL Mar-96 146 - 13 8 10 440 n/a 1058
Nov-97 149 1 5 7 ‘448 n/a 1000

Nov-98 147 11 5 - 7 426 825 996

Mar-00 - 148 1 5. 7 486 949 ' 988

Mar01 150 . 11 5 . 8. 488 972 1000

Mar-02 152 1 5 L) 518 979 1000

Mar-03 153 1" 5 8 505 97.2 100.0

Macon GA Mar-96 147 24 12 12 315 n/a 781
Nov-97 148 24 8 1 665 n/a 96.9

Nov-98 148 24 7 10 628 89.1- 986

Mar-00 147 24 7 9 634 909 982

Mar-01 149 25 7 10 603 92 9892

Mar-02 153 25 .8 1.3 49 818 959

Mar-03 154 25 7 13 526 891 960
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Appendix F: Market by Market Data

dic Mérket Date Rank Stations Owners Formats CR1 CR2 CR4

leen-Temple TX - Mar-86 149 11 7 7 §11 nfa 989
: Nov-97 143 " 7 8 667 nfa 90.2
7 9 377 848 836
Mar-00 148 = 11 9 10 435 606 81.2
Mar-01 151 i1 8 10 9.7 77 916
Mar-02 154 11 6 10 397 746 982
5
n/a
n/a

Nov-98 151 10

: o Mar-03 155 10 9 558 98.3 100.0
agstaff-Prescott AZ Mar96 n/a = n/a n/a na na na
: Nov-97 n/a n/a

n/a n/a n/a n/a

"Nov-98 n/a n/a na © nla n‘a n/a n/a
Mar00. nia  n/a n/a n/a n/a n/a . n/a
Mar01 158 29 16 11 371 565 839
Mar-02 157 29 .16 10 326 483 734
Mar-03 156 29 18 11 174 326 564
vansvilie IN _ Mar-86 150 . 20 12 10 382 -na 943
: : Nov-97 151 18 10 9 387 n/a 958

Nov-98 152 17

Mar-00 152 19

Mar-01 156 19

Mar-02 155 19

. © Mar-03 157 20

:avannah GA ~ Mar-96 = 153 22
_ : Nov-87 153 23

Nov-98 154 21

Mar-00 154 21

Mar-01 =~ 1567 21

Mar-02 159 . 21

_ Mar-03 158 . 21

Jtica - Rome NY : Mar-96 140 23
Nov-97 142 . 23

Nov-98 149 ~ 23

Mar00 151 23

Mar01 154 25

Mar-02 156 25

: Mar-03 159 23 .

Asheville NC Mar-96 179 12
Nov-87 176 13

Nov-98 177 13

Mar-00 179 14

Mar-01 182 . 12

Mar-02 181 12

3 ., Mar03 160 12

Tallahassee FL ' - Mar-86 167 15
. Nov-8T 167 17

Nov-98 166 17

" Mar-00 159 18

Mar-01 162 18

Mar-02 164 18

Mar-03 161 20

9 363 751 917
12 397 69.5 994
12 432 715 969
12 435 - 67.9 954
12 446 72 952
40 224 nfa 701
11 438. n/a 830
‘14 458 834 997
12 448 867 997
1 . 426 836 985
11 487 787 984
11 413 727 984
10 307 n/a 840
10 582 n/a 1001
9 . 560 807 1028
10 563 79.3 999
14 5289 78 986
1M1 525 815 98.4
514 814 97.0.
726 nfa 927
763 nla 904

694 781 916
68.4. 782 963
794 807 991
774 _ 943  99.3
, 400 na 872
1 332 nla 885
11 352 688 B96
11 425 785 968
10 433 759 976
9 433 784 959
10 461 786 954

e g s T L X LR R L T N i LR
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Appendix F: Market by Market Data

CR4.

818

168

48.2

Martrot Date Rank Stations Owners Formats CR1T CR2
Im Springs CA Mar-96 151 19 12 10 155 n/a 495
Nov-97 150 19 10 9 252 n/a 646
Nov-98 150 20 8 10 263 505 715
Mar-00 153 20 8 10 263 469 740
Mar-01 153 20 8 1 275 493 717
Mar-02 158 21 9 13 19.7 383 . 677
Mar-03 162 21 9 12 1941 361 6286
oughkeepsie NY Mar-96 155 20 - 9 9 500 n/a 95.5 :
Nov-97 160 18 9 9 417 na 948
Nov-98 158 18 - 9 10 403 613 918
Mar-00 157 20 8 10 3.8 61.0. 884
"~ Mar-01 159 16 8 10 338 56.2 909
Mar-02 160 18 6 - 10 40 729 . 984
) Mar-03 163 19 1 10 396 762 990
Tie PA Mar-96 152 = 17 12 ) 233 nla 712
Nov-97 152 16 " 9. 227 nla 715
Nov-98 155 16 9 8 319 604 B7.9
Mar-00 156 16 7 8 334 611 98.1
Mar01 160 13 5 - 8 68 952 989
Mar-02 161 14 5 9 627 953 993
_ Mar-03 164 14 5 9 613 952 993
2grtland ME ~ Mar-96 . 162 27 13 13 440 ‘" n/a 95.6
Nov-97 162 25 9 12 396 .  n/a 96.8
Nov-98 - 163 23 8 12- 470 89.2 979
Mar-00 160 23 7 12 476 889 978
Mar-01 163 24 ] 12 4198 762 973
Mar-02 162 - 24 6 . 12 454 758 970 .
: ‘ Mar-03 165 .23 6 11 450 . 779 973
Fredericksburg VA Mar-96 n/a n/a . n/a n/a = na nfa n/a
Nov-97 n/a "nla na na nfa nla nla-
Nov-98 n/a n/a n/a: nfa .nfa n/a : na
Mar-00 n/a n/a. ‘n/a n/a na n/a  n/a
Mar-01 n/a n/a n/a n/a n/a n/a .na
Mar-02 163 10 4 6 406 78.8° . 100.0
Mar-03 166 10 4 -8 398 73.9 1000
Myrile Beach SC Mar-96 185 27 20 .12 1798 na 593
Nov-97 185 30 17 14 270 na 768
Nov-98 176 26 13 14 337 &850
Mar-000 173 25 12 1" 361 59.6 863
Mar-01 175 - 25 12 12 347 595 888
Mar-02 169 26 13 13 341 589 855
. . Mar-03 167 26 10 - 12 313 60.6 923
Wausau-Stevens Point Wi - Mar-96 160 18 10 10 184  n/a 555
. " Nov-97 158 18 9 10 326 na 685
Nov-98 160 18 8 10 415 559 736
Mar-00 158 18 6 9 504 69.0 869
Mar-01 161 19 7 i0 531 . 68 86.7
Mar-02 168 18 '€ 8 49.7 66.7 88.9
Mar-03 18 6 L 67.9 884



Appendix F: Market by Market Data

Rank Stations Owners Formate CR1

CR2

tio market Date CR4
|erstown-Chambersburg-Waynesboro Mar-96 158 17 10 8 326 na. T3S
‘ Nov-97 159 18 10 10 299 nfa 760
Nov-98 162 16 7 8 347 575 824
Mar-00 161 16 7 8 28.2 554 820
Mar-01 164 16 7 9 301 563 875
Mar-02 166 16 6 9 336 636 938
Mar-03 169 16 6 10 327 61.7 941
n Luis Obispo CA Mar-96 168 21 14 13 263 nfa 716
Nov-97 168 20 13 12 339 n/a 78.2
Nov-98 168 21 - 13 12 37.7 686 @816
Mar-00 165 21 14 13 402 760 84.1
" Mar-01 169 21 12 14 383 747 B36
Mar-02 173 21 12 10 381 734 822
. Mar-03 170 21 10 10 394 73.2 879 -
suth Bend IN Mar-96 159 21 13 13 284 nla 752 .
Nov-97 157 18 1 1 200 n/a 757
Nov-98 159 19 13 10 3.7 619 80.7 -
Mar-00 163 20 11 11 333 635 882
Mar-01 165 21 9 11 356 66 928 -
Mar-02 167 21 8 12 345 644 939
. Mar-03 171 21 6 12. 32,7 642 960
ew Bediord-Fall River MA Mar-96 83 8 6 4 59,2 n/a 94.7
' Nov-97 83 8 6 4 595 n/a 959
Nov-98 157 8 6 4 618 803 9641
Mar-00 164 . 8 6 5 63.7 833 981
Mar-01 167 7 5 4 - 632 851 1000
Mar-02 165 6 4 4 658 819 1000
Mar-03 172 6 4 4 73.8. 854 100.0.
jew London CT Mar-96 164 9 5 7 nfa. _n/a  nia
Nov-87 163 10 ] 9 582  nfa 8973 -
Nov-98 164 10 . 5 9 563 789 9641
Mar-00 167 10 6 7 273 §3.2- 863
Mar-01 171 10 4 7 4985 .80.5 100.0
Mar-02 170 1" 4 8 40,5 67.3 100.0
Mar-03 173 11 4 7 327 598 100.0
7t. Smith AR Mar-96 169 ~ 22 12 8 318 nia 782
Nov-97 170 22 13 9 338 na 895
Nov-98 170 22 12 8 320 594 B854
Mar-00 1M 23 12 8 507 70.6 944
Mar01 172 23 12 10 523 735 910
Mar-02 171 23 10 10 49.8 717 924
, Mar-03 174 23 9 10 48.7° 67.2 903
Anchorage AK Mar-06 165 20 10 12 284 n/a 832
Nov-97 165 20 10 1 43,2 n/a 84.5
Nov-98 171 21 8 11 493 87.5 99.0
Mar-00 168 25 ) 12 429 80.6 927
Mar-01 168 25 L 13 374 645 849
Mar-02 176 24 .9 13 356 63.2 864
Mar-03 175 24 9 13 38 63.6 B86.3



Appendii F: Market by Market Data - : : .‘

io Market Date Rank Statione Owners Formats CR1 CR2 CR4
soln NE ' Mar-9¢ 172 12 10 365 n/a . 909
' 8 453 n/a 995
8 - 444 731 998
8 - 396 708 n/e
9 416 M™M8 n/a
8 1 716 n/a
8 414 729 100.0
10 343 n/a’ 884
10 .
8
9
11
11
11
9

arleston WV . Mar-96 156 17 _
- 435 n/a 976
A4 4 838 996
485 885 998
‘421 788 956
548 89.8 1000
£4.2 . 89.8 100.0
- 344 n/a 823
10 337 n/a 874
9 495 753 927 -
.10 29.0 536 950 '_
10 306 54.5 936 .
13 55 712 973
12. 474 713 945
8 54 na 86.0
9 584 n/a 928
10 631 874 966
9 63.7 89.0° 963
10 509 859 964
8 439 866 991
7 449 §86.9 99.1

: Mar-03 177 17 - -
iimington NC : Mar-96 182 16
: : Nov-97 180 16
Nov-98 179 16
Mar-00 175 17
Mar-01 177 18
Mar02 177 19
. Mar-03 178 19
inghamton NY - Mar-96 157 15
. Nov-97 161 16
Nov-88 165 - 17
Mar-00 166 - 17
Mar-01- 170 17
Mar-02 175 17 .
Mar-03 179 17

qqnq,ﬂm'mnquémgjhmmmm‘mauuu'u.hum

ubbock TX “Mar96 171 17 11 10 310 n/a 816
Nov-87 172 19 1 11 470 na 920
Nov-98 174 19 1 10 483 80.5 906

Mar-00 177 19

Mar-01 180 20
Mar-02 180 20
Mar-03 180 20
Columbus GA ~_ Mar-96 163 - 16
' ' Nov-97 164 17
Nov-98 167 15
Mar-00 169 15
Mar-01 174 15
Mar-02 178 16
Mar-03 181 18
Kalamazoo Ml - - Mar-96 170 13
Nov-97 171 13
Nov-98 173 14
Mar-00 176 14
Mar-01 178 14
Mar-02 179 14
Mar-03 182 14

9 429 750 904
N 457 764 913
10 427 741 904
M1 474 743 B899
9 183 n/a 656
8 296 n/a 750

7 335 535 888
8 260 47.2° 829
9 528 ‘754 975
10 37.7 637 962
11 463 73 992
9 418 n/a 964
9 376 n/a 980
9 386 64.3 964
10 433 689 978
11 .45 707 979
12 461 724 984
12 445 718 982

mmmmmmmmmmqq:‘.ﬁiﬂis



Appendix F: Market by Market Data

CR2

crRe

jo pmarket Date Rank Stations Owners Formats CR1
e Cod MA Mar-96 183 14 8 6 321 n/a 814
Nov-87 182 14 8 9 324 nla 878
Nov-98 18§ 14 7 6 307 59.7 892
Mar-00 182 14 7 8 339 59.7 940
Mar-01 183 12 5 8 368 614 939
Mar-02 183 12 5 7 344 599 935
_ Mar-03 183 12 5 8 361 60.7 940
anstown PA - Mar96 166 21 12 12 281 na 864
Nov-97 166 21 13 1" 272 ‘n/a 835
Nov-98 169 21 13 1" 258 526 817
Mar-00 170 21 1" 12 327 583 . 919
" Mar-01 176 20 10 11 346 584 874
Mar-02 182 19 - 8 10 ~ 40,3 644 932
_ Mar-03 184 20 .10 8 402 632 914
ipelo MS Mar96 175 26 14 9 316 na 867 .
Nov-87 174 27 13 9 286 n/a 918
Nov-98 178 26 42 10 300 492 796
Mar-00 178 22 12 8 258 444 7990
Mar-01 181 22 1 10 433 631 884
Mar-02 184 26 14 11 . 418 ' 594 808
Mar-03 185 25 14 41 48,5 653 850
anchester NH Mar-96 . 193 18 15 10 500 n/a 1093
Nov-97 193 19 14 9 533 na 1112
Nov-98 195 18 12 8 494 903 108.1°
Mar-00 186 17 11 10 450 817 96.2
Mar-01 187 16 .9 9 445 802 95.2
Mar-02 189 17 9 ) 461 764 965
, Mar-03 186 17 9 9 473 766 95.6
sreen Bay Wi Mar-96 181 9 6 5 5786 n/a 94.9
Nov-97 181 10 6 6 733 n/a 98.5
Nov-98 183 10 . -} 6 623 868 964
Mar-00 183 11 4 6 625 909 100.0
Mar-01 185 1 4 8 606 892 100.0
Mar-02 185 1" 5 8 83 754 1000
Mar-03 187 12 4 7 469 88.2 1000
Ddessa - Midland TX Mar-96 173 21 17 1 260 n/a 63.7
Nov-97 173 21 13 12 49,7 n/a 799
Nov-98 176 22 14 1" 481 674 792
Mar-00 174 21 12 9 511 713 83.0
Mar-01 - 179 20 10 8 504 80.7 891
Mar-02 187 22 12 10 463 804 897
. Mar-03 188 23 10 10 344 639 872
Merced CA Mar-96 188 14 12 10 303 n/a 71.2
Nov-97 188 16 10 9 316 n/a 85.0
Nov-98 194 15 10 9 310 §61.0 840
Mar-00 190 15 8 10 316 567 83.7
Mar-01 190 13 7 9 38 652 891
Mar-02 196 14 8 9 364 67 88.6
Mar-03 189 16 8 10 526 80.6 959
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dio Market ) . nate Rank Stations Owners Formats CRf CR2 CR4
peka KS < Mar96 177 14 KT 313 nla 880
Nov-87 177 13 9 299 nla 870

391 713 989

9
8
Nov-98 181 13 8
-7 407 774 981
7
8
8

Mar-00 181 12

Mar-01 184 13

Mar-02 186 13

Mar-03 180 13

>than AL Mar-96 176 21
Nov-97 178 24

352 696 925
458 801 972
406 788 978

8
7
8
7
7
13 12 346 nla 783
14 40 . 304 n/a 799
Nov-98 182 23 - 13 10 273 466 779
Mar-00 184 23 12 10 ‘464 - 62. 83.9
Mar-01 186 23 14 11 2398 435 728
Mar-02 188 24 14 10 363 6544 742
: . o Mar-03 191 24 15 11 310 480 747
raverse City-Petloskey Ml Mar-96 195 26 13 10 267 n/a 762 ..
. : Nov-97 195 27 9 12 374 n/la - 937
Nov-98 196 27 9
Mar-00 196 28 8
Mar-01 198 . 29 8
Mar-02 192, 30 6
]

. 41 348 657 939
.10 206 674 S04

M 337 503 904

o 32 572 906

‘ “Mar-03 192 34 10 377 594 $9.3

wmarillo TX - e Mar-96 189 21 12 1 358 n/a. 718

Nov-97 189 21 13 1 383 npa 773
 Nov-98 189 22 1M 12 353 683 927
Mar-00 188 - 22 1 1M 422 639 958

Mar-01 189 - 21
Mar-02 191 22
, Mar-03 193 21
Waco TX ~ Mar-86 190 10
Nov-97 190 11
Nov-98 193 11
Mar-0C¢ 193 12 .
Mar-01 197 12
Mar-02 193 12
Mar-03 194 13

12 358 628 897
12 337 62 942
1. 353. 6 97.0
324 nla 861
88.2. na 997
89.5 93.9 1003
794 87.7 - 965
346 654 863
647 805 944
776 - 857 969

350 n/a 606
388 n/a 955
398 71.0 960
197 705 954
342 ° 653 963
419 726 994
399 71.5 1000
265 _n/a_ 633
566 n/a 805
679 814 866
635 755 851
622 764 910
622 76.6 B899
663 767 89.8

Chico CA Lo Mar-96 187 ~ 16
: Nov-97 186 17
Noy-98 190 17

Mar-00 191 17

Mar-01 195 - 17

Mar-02 199 17

Mar-03 185 17

Morgantown»CIarksburg-Fairmont Mar-86 178 20
' Nov-97 179 21

Nov-98 184 21

Mar-00 187 22

Mar-01 192 22

Mar02 195 22

Mar-03 196 23
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Appendix F: Market by Market Data

Date Rank Stations Owners Formats Cf\"l

CR2

CR4
anbury CT Mar-96 191 6 3 4 465 na. 958
Nov-97 191 6 2 5 514 n/a 1000
Nov-98 192 6 2 5§ - 527 1000 1000
Mar00 189 7 . 2 -8 - 5285 1000 n/a
Mar-01 191 7 -2 § 524 100 n/a
Mar-02 194 7 2 5 ‘534 100 - n/a
Mar-03 .197 7 2 5 524 100  n/a
‘akima WA Mar-96 186 17 7 8 344 n/a - 894
Nov-97 187 17 7 9 . 501 na 950
"Nov-98 186 19 8 1 493 785 972
Mar-00 194 19 7 i 494 88.0 9171
Mar-01 194 20 7 10 446 887 982
Mar-02 190 20 . 10 - 394 771 976
: Mar-03 198 20 7 10 425 786 966
janta Barbara CA Mar-96 - 184 13 8 9. 363 na 74
' Nov-97 ' 184 13 8 9 356 n/a. 834
Nov-98 188 14 . 8 11 394 543 751 -
Mar-00 185 14 7 .10 . 516 726 884
Mar01 188 14 T 1 - 491 718 877
Mar-02 200 14 6 12 605 - 85 958
Mar-03 199 15 7 12 580 799 927
Terre Haute IN . Mar-96 180 21 14 9 . 351 n/a 793
: ) ‘Nov-97 183 23 15 1 351 na 730
~ Nov-98 187 - 22 12 1" 367 504 753
Mar-00 192 22 11 10 406 553 786
Mar-03 193 23 11 12 - 358 55 791
Mar-02 197 20 10 9 432 637 842
Mar-03 200 20 9 8 442 €64.2 915
Muncie-Marion IN Mar-96 n/a n/a n/a n/a n/a n/a n/a
: Nov-97 n/a n/a n/a na " nfac na na
Nov-98 n/a n/a n/a n/a ‘nla na " n/a
Mar-00 n/a n/a - nfa nfa  n/a nla- n/a
Mar01 n/a ‘n/a n/a nfa na .na 'n/a
Mar02 n/a n/a n/a n/a- . n/a n/a n/a
: Mar-03 201 12 4 7 403 764 100.0
Duluth MN - Superior Wi Mar-96 208 23 -10 10 362 ne 97.5
Nov-97 215 25 1" 11 563 n/a 98.4
Nov-98 217 18 g 10 464 828 961
Mar-00 219 20 - 8 1 428 78.7 991
Mar-01 222 20 6 1 405 739 986
Mar-02 223 18 5 1 411 742 994
Mar-03. 202 21 6 14 420 762 994
Frederick MD Mar-96 199 7 5 6 678 n/a 98.9
: Nov-87 199 . 8 6 6 663 - n/a 98.8 -
Nov-98 201 8 6 6 728 91.3 100.0
Mar-00 200 8 6 7 679 &87.0 1000
Mar-01 201 8 6 7 66.7 88 99.7
Mar-02 203 6 .5 5 758 981 1000
Mar-03 203 6 5 5 772 983 1000
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Appendix F: Market by Market Data

Jio Market Dtz Rank Stations Owners Formats CR1T CR2 CRJM
rksville-Hopkinsville TN-KY Mar-96 n/a n/a n/a n/a n/a n/a n/a
Nov-97 n/a n/a n/a n/a n/a n/a n/a

n/a n/a n/a
n/a n/a n/a
414 724 1000
65.3 881 966
704 867 969 -
n/a n/a n/a
nfa . n/a n/a
200 38.0 717
415 59.3 - 872
411 698 970
274 531 91.0
321 -57.8 - 888
278 n/a 91.8
468 n/a 87.9
4868 81.1 99.6
495 81.2 1000
48 77.7 -100.0
.52,3° 768 1000
420 73.3 1000

N
5

Nov-98 n/a n/a

Mar-00 n/a n/a

Mar01 199 10

Mar-02 198 10

Mar-03 204 10

ia Maria-Lompoc CA Mar96 n/a n/a
Nov-97 196 13

"Nov-98 197 13

Mar00 195 15

Mar01 196 18

Mar-02 201 15

Mar-03 205 15

pringfield 1L ' Mar-96 192 13
: : Nov-97 192 13
Nov-98 191 13

Mar-00 197 13

Mar-01 200 13

Mar-02 202 15

Mar-03 206 14

ws.guaqqmmega-qsﬂqqs

iahmhhhdqug;oogmmmg

Nlean NY ' . Mar-96 n/a n/a a n/a n/a n/a n/a
: Nov-87 n/a n/a na - nla n/a n/a n/a
Nov-98 n/a n/a n/a n/a n/a n/a n/a
Mar-00 n/a n/a n/a n/a nfa n/a n/a
Mar01 n/e n/a . n/a n/a n/a n/a n/a
Mar02 n/a n/a n/a n/a . n/a n/a n/a
: Mar-03 207 16 9 5§ 2718 468 716
Bowling Green KY Mar-96 n/a n/a n/a n/a nfa na n/a
. \ Nov-97 n/a n/a n/a n/a n/a n/a n/a
Nov-98 n/a nia n/a n/a . n/a n/a n/s
Mar-00 n/a n/a ‘' n/a n/a n/a n/a n/a
Mar-01 206 18 10 9 274 417 729
Mar-02 205 18 8 9 444 €601 773
: . Mar-03 208 18 7 9 441 604 85.0
Cedar Rapids IA Mar-896 197 1 6 8 349 n/a 93.6
' Nov-97 198 11 6 8 428 n/a 929 .-
Nov-98. 200 10 5. 8 444 §88.0 843
Mar-00 201 11 8 10 4214 809 976
Mar01 205 11 5 -9 409 806 97.7
Mar-02 204 1 5 10 413 799 976
- Mar-03 208 1 5 9 42.3 76 964
Florence SC - Mar-96 196 21 10 10 291 n/a 873
Nov-97 197 19 10 " 335 - n/a 758 -
Nov-98 199 20 I - 11 522 77.7 952
Mar-00 198 22 8 0. 503 96.8 1005
Mar-01 203 22 6 10 497 96.4 .1000
Mar-02 206 21 4 9 571 981 100.0
Mar-03 210 21 L] 9 57 94.8 1000




Appendix F: Market by Market Data

Date Rank Stations Owners Formals CR1

CR2

Jio MaiRes CR:_
‘hland-Kennewick-Pasco WA Mar-96 200 18 12 9 392 nfa.. 974
Nov-97 201 19 9 1 473 n/a. 1005
Nov-98 203 18 8 12 - 422 79.5 995
Mar-00 - 206 18 . B 42 382 71.3 941
Mar-01 210 18 9 13 459 671 878
Mar-02 209 19 9 13 355 68 913
Mar-03 211 19 9 12 364 71.8 - 933
sdford-Ashland OR Mar-96 201 18 R L 10 316 n/a 954
Nov-87 202 17 T 9 491 nfa 996 -
Nov-98 205 17 - 6 10 483 887 1005
Mar-00 207 17 6 10 47.9. 90.8 100.0
Mar-01 209 17 6 " 50 903 1000
Mar-02 207 17 . & 11 566 906 -100.0
. Mar-03 212 16 [ 10 48,2 86.6 100.0
imira-Corning NY Mar-96 - 194 24 12 11 307 n/a 888 .
Nov-97 194 24 10- 1 296 na 82.7
Nov-98 198 24 10 M 300 ‘583 820
Mar-00 199 24 -9 11 . 342 525 80.8
.Mar-01 204 23 -8 12_' 356 60.6 83.0 -
Mar-02 208 23 7 11 39 659 928
Mar-03 213 23 T 11 364 628 922
fangor ME - Mar-96 256 19 12 10 246 na 789
. Nov-97 260 18 12 10 254 nla 80.5
Nov-98 263 18 10 10 266 525 B28
Mar-00 268 17 8 9 . 362 60.7 84.1
Mar-01 274 16 'S 10 - 386 726 97.6
Mar-02 ~ 213 18 5 8 362 687 974
Mar-03 214 19 7 8 434 811 981
Taredo TX Mar-96 215 8 5 . 5 na n/a n/a
‘Nov-97 21 8 6 4 n/a. nf/a n/a
Nov-98 208 8 o - 5 na nfa n/a
Mar-00 202 8 ] 5 539 827 987
Mar-01 202 8 5 - 8 512 . 89 1000
Mar-02 210 8 5 4 474 84 100.0
Mar-03 215 8 5 4 48,2 86.7 100.0
Champaign IL “Mar-96 206 13 11 7 445 n/a 85.7
Nov-97 212 14 1 8 442 n/a 82.3
Nov-98 207 15 12 10 410 538 792
Mar-00 209 14 10 10 307 475 739
Mar-01 215 14 8 11 403 612 832
Mar-02 212 14 8 10 382 581 825
Mar-03 216 14 8 10 332 545 822
Alexandria LA Mar-96 198 17 12 8 245 n/a 741
Nov-87 200 - 16 - 12 9 392 n/a 725
~Nov-98 202 18 11 8 481 6471 765
Mar-00 203 17 12 .8 373 5.2 732
Mar-01 207 16 1 8 . 383 58 78
Mar-02 214 17 ok 9 357 A41.7 €85
217 17 10 10 .55.6

Mar-03
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Appendix F: Market by Market Data

Date Rank Stations Owners Formats CR'I

CR2

1dio Market CR‘_
ke Charles LA Mar-96 202 10 -6 4 464 n/a.. 855
: ' Nov-97 203 10 ] 6 603 n/a 966
Nov-98 204 10 6 7 - 634 770 975
- Mar-00 205 10 6 T - 622 79.3 983
Mar-01 213 -12 7 8 517 765 991
Mar-02 215 12 7 8 .623 799 938
Mar03 218 13 § - 8 50.7 831 - 99.7
t. Walton Beach FL Mar-96 206 16 - 13 10 51 na 844
Nov-97 206 15 .M 9. 551 n/a 90.8
Nov-98 211 15 ) 10 529 825 933
Mar-00 204 15 8 -1 53.9 811 98.2
Mar-01 208 14 8 11 59 - 846 978
Mar-02 219 = 14 7 10 60 86,7 95.0
: - Mar-03 219 14 ] 40 718 888 98.2 -
argo ND - Moorhead MN Mar-96 = 208 14 9 8 304 n/a 821
. Nov-97 -208 14 6 . ) 5314 na 1001
Nov-98 209 14 6 - 8 - §72 778 996
Mar-00 211 14 R .10 - 465 841 990
Mar-01 214 14 5 " 46,2 852 989. -
Mar-02 217 14 8 10 - 548 - 92 1000
Mar-03 220 . 14 4 . 9. 485 885 1000
Nlacksburg-Christiansburg-Radford-Pula Mar-96 n/a n/a n/a n/a - nfa n/a n/a
’ Nov-97 207 15. -9 7 452 - n/a 976 .
Nov-98 213 15 9 ] 841  89.8 966
Mar-00 214 16 10 8 760 83.8 1.0
Mar-01 216 15 B . 8 73.7 818 939
Mar-02 218 " 4 7 "84.6 89.7 1100.0
, Mar-03 221 11 4 6 9041 8551 1000
5t. Cloud MN Mar-96 213 46 6 10 417 n/a 99.4
C Nov-97 214 15 5 1 388 n/a 99.4 -
Nov-98 215 16 5 11 . 382 68.1 99.8
Mar00 212 17 - 6 13 390 761 983
Mar01 217 17 6 12 447 86,6 9838
Mar-02 220 17 6 1 4T6 922 995
: : Mar-03 222 16 ] 10 464 92 99.0
Laurel-Hattiesburg MS Mar-96 204 - 18 12 7 419 n/a 814
' Nov-97 204 19 13 . 9 A44 n/a 78.9
Nov-98 206 - 17 11 8 404 552 80.0
Mar-00- - 208 17 8. 10 - 443 863 995
Mar-01 212 17 8 10 4098 - 80,6 957
Mar-02 216 17 7. 9 491 858 982
: : Mar-03 223 18 Li 11 465 83.8 974
Charlottesville VA Mar-96 220 13 8 9 347 . n/a 96.9
: Nov-97 222 . 13 6 8 333  n/a 99.5
Nov-98 224 . 13 6 8 28,7 §7.2 99.5
Mar-00 222 13 8 . 9 29,7 57.8 984
Mar-01 224 12 5 9 84T  81.7 1000
Mar02 225 12 .4 9 531 100 1000
Mar-03 224 12 4 9 525 100.0 100.0

sElE:




Appendix F: Market by Market Data

s1c Markot ate Rank Stations Owners Formats CR1 CR2 CR4
skegon Ml Mar-96 n/a n/a n/a n/a na n/a n/a
Nov-97 n/a n/a n/a n/a nfa n/a n/a
Nov-98 n/a n/a nfa nfa nfa n/a n/a
Mar-00 217 13 5 9 699 86.6 963
Mar-01 220 13 6 9 805 91.2 975
Mar-02 222 12 4 9 792 96 1000
Mar-03 225 12 5 10 796 925 986
nchester VA Mar-96 n/a n'a n/a n/a n/a n/a n/a
Nov-97 219 13 6 5 403 n/a 948
Nov-98 220 13 6 6 423 762 956
Mar-00 218 13 6 7 410 79.7 . 93.9:
Mar-01 223 13 6 8 404 798 957
Mar-02 224 12 . 5 6 475 885 1000
. Mar-03 226 12 5 . 6 488 90.7 100.0
dding CA Mar-96 207 15 1M 7 341 np/a 932
Nov-97 210 13 . T 387 n/a 1011
Nov-98 214 13 .5 9 - €650 100.0 11002
Mar-00.. 215 14 5 10 670 98.2 99.6
Mar-01 221 16 6 11 583 928 -100.0
Mar-02 227 16 6 10 642 - 97.5 1000
: Mar-03 227 16 6 10 575 98.6 100.0
iscaloosa AL Mar-96 = 211 15 8 7 340 n/a 83.0
Nov-97 213 13. 7 8 385 n/a 933
Nov-98 216 13 7 8 566 81.1 962
Mar-00 216 13 7 8 58.3 544 97.6
Mar-01 218 13 i ] 9 579 952 986
Mar-02 2219 - 11 4 8 576 949 1000
. Mar-03 228 13 - 6 8 50,5 87.1 97.3
‘ochester MN Mar-96 n/a n/a n/a n/a n/a n/a n/a
Nov-97 n/a ‘nfa n/a n/a n/a - n/a n/a
Nov-98 n/a n‘a n/a n/a . n/a n/a n/a
Mar-00 229 12 ] 8 384 68.6 99.4
Mar-01 228 14 6 9 365 664 1000
Mar-02 228 14 6 9 334 678 96.8
Mar-03 229 15 7 8 395 68.1 98.5
Iryan-College Station TX Mar-96 231 14 10 8 415 n/a 90.6
Nov-97 235 14 8 9 387 n/a 89.6
Nov-98 238 14 9 10 245 46.8 81.8
Mar-00 232 14 9 10 247 446 804
 Mar01 235 15 8 11 409 6841 88.1
Mar-02 232 14 7 9 446 689 96.2
‘ Mar-03 230 15 8 10 441 69.0 95.8
Marion-Carbondale IL Mar-96 203 19 14 7 365 n/a 88.5
‘ Nov-97 205 20 10 8 500 n‘a 1019
Nov-98 210 17 7 9 485 B88.2 96.4
Mar-00 213 17 7 9 408 81.17 81.2
Mar-01 219 17 7 .9 4741 85 94.9
Mar-02 226 17 7 9 46.2 86.1 954
231 17 7 10 437 86.2 95.1

" Mar-03




Appendix F: Market by Market Data

dio markei Daie Rank Siations Owners Formats CR1 CR2 CR4
ilene TX Mar-96 218 16 11 9 431 nfa 868
Nov-97 223 16 7 9 379 na 1026
Nov-98 226 16 10 9 326 497 714
Mar-00 221 19 8 10 48.7 §1.2 975
Mar-01 227 19 9 10 483 726 862
Mar-02 231 19 9 1 423 723 859
Mar-03 232 19 8 10 372 723 866
ibuque 1A Mar-96 214 14 8 8. 284 n/a 856
Nov-97 217 14 8 7 364 nfa 924
Nov-98 218 13 - 6 6 393 768 948
Mar-00 220 14 5 8 390 723 . 9449
Mar-01 225 14 4 9 416 768 11000
- Mar-02 230 14 4 7 42 788 1000
: Mar-03 233 15 5 8. 421 744 1000
splin MO Mar-96 222 - 18 9 9 240 'na 817
: Nov-87 224 18 10 8 287 n/a 769
Nov-98 225 18 9 9 378 694 817
Mar-00 227 18 8 9 449 63.5 884
Mar-01 230 18 7 11 458 64 87.7
Mar-02 229 18 6 10 522 703 928
Mar-03 234 18 6 10 514 715 93.7 :
Qafayette IN Mar-96 228 1‘ 9 8 454 n/a 88.5
Nov-97 231 12 8 9 431 n/a 896
Nov-98 231 12 7 . 8 368 59.6 888
Mar-00 236 12 5 ‘6 346 66.8 962
Mar-01 237 12 5 7 346 665 967
Mar-02 234 - 12. 5 6 338 665 962
: Mar-03 235 13 6 6 388 69.5 966
3loomington L Mar-96 225 4 3 4 636 n/a 99.2
Nov-97 228 4 2 4 864 na 1000
Nov-98 229  § 2 5 . 884 1700.0 1000
Mar-00 230 5 2 5 0.8 7100.0 .n/a
Mar-01 234 5 2 5 918 100 .n/a
Mar-02 235 6 2 4 905 100  n/a
Mar-03 236 7 2 5 g87.2 100.0 1000
Panama City FL Mar-96 223 16 ) 10 320 n/a 88.2
, Nov-97 226 16 8 9 435 n/a 96.0 .
Nov-98 227 16 7 10 388 761 916
Mar-000 226 16 5 1 445 669 961
Mar-01 231 16 4 1 545 79.T 1000
Mar-02 240 16 4 14 589 79 1000
: Mar-03 237 16 4 12 50.7 811 1000
Wheeling WV Mar-96 212 14 6 9 673  na 969
Nov-97 216 14 6 1" 783 n/a 1002
~ Nov-98 218 14 6 10 753 98.6 1004
Mar-00 223 14 6 9 855 99.6 991
Mar-01 226 15 7 9 726 925 978
Mar-02 233 15 7 10 63.2 935 983
Mar-03 238 15 6 10 625 93.8 983



Appendix F: Market by Market Data

fio Market Date Rank Stations Owners Formats CR1 CR2 CR4

ataFe NM - . Mar-96 230 1 290 na 782
Nov-97 233 9 " 4198 n/a 839
Nov-98 234 9 500 769 96.0
Mar-00 235 9 27.0 527 854
Mar-01 239 11 395 743 964
Mar-02 238 10 403 66,2 935
Mar-03 239 9 474 674 . 93.7
aterloo-Cedar Falls 1A Mar-96 221 14 0 370 n/a 96.3
Nov-97 225 14 518 n/a 991
. Nov-98 228 15 464 93.7 982
Mar-00 233 - 16 423 823 988
Mar01 241 = 16 413 815 989
Mar-02 239 16 448 803 989
. Mar03 240 - 16 474- 829 99.0 -
irkersburg-Marietta WV-OH - Mar-96 - 216 15 —— 415 n/a 92,0
. Nov-97 218 16 345 n/a 914
Nov-98 221 15 546 915 995 .
Mar-00 224 15 432 749 919
Mar-01 233 16 456 753 935
Mar-02 236 16 581 861 1000
) s Mar-03 241 16 - 634 90.3 100.0
ima OH . Mar-96 217 10 380 na - 950
- ‘ . Nov-97 220 10. 520 n/a 1000
Nov-98 222 " 553 91.9 86.7
Mar-00 228 11 550 79.0 94.1
Mar-01 232 11 577 856 973
Mar-02 237 1" 559 873 985
: Mar-03 242 12 564 884 98.7
au Claire WI Mar-96 226 16 253 nia  87.0
Nov-87 229 17 1 341 n/a 892
Nov-98 232 18 1" 495 864 945
Mar-00 23 18 10 468 .86.6. 959
Mar-01 236 17 9 48.7 768 925
Mar-02 242 18 10 422 # 95.0
: - . Mar-03 243 18 10 ©46.9 83.9 95.4
Neadville-Franklin PA Mar-96 n/a n/a

AR e KX
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a n/a na n/a n/a
Nov-87 n/a n/a n/a na n/a nla n/a
Nov-98 n/e n/a n/a n/a n/a n/a n/a
Mar-00 n/a n/a n‘a n/a n/a n/a - n/a
Mar-01 n/a n/a n/a na -n/a - na n/a
Mar02 241 12 3 7 918 984  n/a .
Mar-03 244 13 3 8 201 97.2 n/a
Slorence-Muscle Shoals AL Mar-96 n/a n/a nia n/a n/a - n/a n/a
' Nov-97 n/a n/a n/a n/a nla n/a n/a
Nov-88 n/a n/a n/a n/a n/a n/a n/a
Mar-00 240 15 8 .8 435 764 9A
Mar-0t 246 15 8 9 431 79.2 920
Mar-02 244 15 8 8 391 738 943
Mar-03 245 15 8 8

392 17 94.6



Appendix F: Market by Market Data

dio Market Date Rank Stations Owners Formats CR1 CR2. CR4
ate College PA Mar-96 229 0 6 ® 3.4 ma 754
Nov-87 234 9 4 . 6 362 na’ 851
Nov-98- 236 1M 6 € 308 664 827
Mar-00 237 12 . 6 - 8 310 571 914
Mar-01 245 11 5 7 341 659 982
Mar-02 245 12 4 8 '35 665 1000
: Mar-03 246 12 4 8 352 €94 1000
Jeblo CO Mar-96 234 11 7 7 - 697 na 1013
Nov-97 238 10 6 6 577 n/a 987
Nov-98 239 10 6 6 603 859 1000
Mar-00 241 10 7 6 622 84.0 994
Mar-01 243 9 6 7 50 77 1000
Mar-02 246 - - 8 5 6 761 978 100.0
_ . Mar-03 247 8 5 6 729 969 100.0
lizabeth City-Nags Head NC Mar-96 n/a n/a n/a na. n/a .-na n/a
. _ Nov-97 n/a’ n/a n/a n/a n/a n/a - n/a
Nov-98 n/e n/a na . nis n/a na n/a
Mar-00 n/a n/a na n/a. . nfa n/a. nfa
“Mar-01 244 17 8 . 8 614 - 80 - 1000
Mar-02 249 18 8. 9 64.5. 842 1000
Mar-03 248 19 8 10 603 787 950
ussex NJ Mar-86 n/a n/a n/a na n/a - n/a n/a
: - Nov-97 232 3 1 3. 1014. nfa 1014
. Nov-98 235 3 1 3 1000 n/a 1000
"~ Mar-00 239 4 1 4. 1000 ri/a n/a
Mar-01 240 4 -1 -4 100 n/a na
Mar-02 248 4 1 4 100 n/a ni/a
Mar-03 249 4 1 4 1000 n/a  100.0
honroe LA Mar-96 224 17 11 9 - 407 na 904
Nov-97 227 18 13 8 354 na 880
Nov-98 230 18 12 10 296 53.2 - 877
Mar-00 234 19 1 10 326 588 907
Mar-01 238 18 10 10 398 641 8890
Mar-02 247 21 11 11 375 597 899
. Mar-03 250 21 11 11 402 618 874
Nichita Falls TX Mar-96 233 8 ¥ ] 6 385 n/a - 1083
Nov-87 237 8 5 5 411 n/a 87.8
Nov-98 237 8 3 5 563 97.9 1000
Mar-00 - 242 9 .3 ] 548 98.9 n/a
Mar01 247 8 2 4. 554 100 n/e
Mar-02 250 8 2 4 621 100  n/a
. Mar-03 251 8 2 5 604 100 1000
Columbia MO Mar-96 235 18 13 7 320 n/a 689
Nov-97 238 18 9 9. 331 n/a 824
Nov-98 241 17 - 8 8 435 58.0 966
- Mar-00 243 16 6 -8 514 86.0 991
Mar-01 249 16 6 9 511 - 857 991
Mar-02 251 15 & 8 57 944 1000
Mar-03 252 16 6 1 536 91.7 988




Appendix F: Market by Market Data

Date Rank Stations Owners Formats CR1

i Markef CR2- CRM4
le Creek M Mar-96 227 6 3 4 1000 n/a 1000
Nov-97 230 5 2 5 1000 n/a 1000
Nov-98 233 5 2 5 1014 100.0 1014
Mar-00 238 5 2 5 1000 1700.0 n/a
Mar01 242 5 -2 5 100 100 nia
Mar-02 252 5 2 5 100 100 . nia
Mar-03 253 5 2 5 97.8 700.0 100.0
arkana TX-AR Mar-96 237 17 12 6 494 n/a 813
Nov-97 241 17 11 7 642 n/a 88.8
Nov-98 242 17 i1 7 540 755 892
Mar-00 246 17 11 ] 558 74.6 . B79
"Mar-01 252 7 10 10 512 685 85.1
Mar-02 255 ‘17 - 8 8 471 612 . 837
) Mar-03 254 17 7 9 591 715 934
sona PA Mar-96 232 14 .9 10 380 -n/a 83.7
Nov-97 236 15 9 10 505 n/a 896
Nov-98 240 14 . 8 9 532 724 884
Mar-00 244 13 7 9 588 774 972
Mar01 250 14 7 10 608 728 896
Mar-02 253 14 7 10 6§78 - 702 899
Mar-03 255 16 7 9 61.2 744 915
lings MT Mar-96 238 156 8 . 7 463 n/a 97.2
Nov-97 240 14 7 8 579. n/a 1000
Nov-88 243 15 5 7 508 77.5. 1002
Mar-00 245 16 5 8 470 754 100.0
Mar-01 251 17 -8 8 - 447 743 100.0
Mar-02 254 17 5 - 8 399 68.2 1000
‘ Mar-03 256 18 6 9 403. 70 100.0
slumbus-Starkville-West Point MS Mar-96 n/a n/a n/a n/a n/a n/a ‘n/a
Nov-97 n/a ‘n/a n/a na n/a n/a n/a
Nov-98 n/ia  n/a n/a na na nla n/a
Mar-00 247 15 i 8 522 715 926
Mar-01 253 15 6 8 621 757 943
Mar-02 256 14 6 7 616 758 . 93.9
Mar-03 257 15 - B 8 594" 774 95.7 -
rand Junction CO Mar-96 245 i2 6 -8 425 n/a 90.6
Nov-97 249 13 5 8 408 n/a 93.86
Nov-98 249 13 5 8 385 654 98.1
Mar-00 251 14 6 9 546 704 921
Mar-01 255 . 12 3 8 661 925 n/a
Mar-02 259 14 4 7 555 802 1000
_ Mar-03 258 14 4 7 623 89.2 1000
villiamsport PA Mar-96 238 16 7 7 335 n/a 86.1
Nov-87 242 17 7 10 4717 n/a 96.0
Nov-98 245 16 6 8 447 795 949
Mar-00 248 16 7 9 456 B850 94A.T
Mar-01 256 16 7 8 444 855 944
Mar-02 258 15 5 7 51 93.6 100.0
Mar-03 259 15 5 7 577 93.6 1000



Appendix F: Market-by Market Data

CR2

o Markst Date Rank Stations Owners Formats CR1 CR4
justa-Waterville ME Mar-96 239 14 -7 -8 - 413 nfa. . 1013
Nov-97 243 13 5 9 440 n/a 1007
Nov-98 246 13 5 8 433 831 989
Mar-00 250 15 .5 9 474 91.7 1005
Mar-01 257 15 4 9 = 536 951 1000
Mar02 260 15 5 8 50,3 939 1000
Mar-03 260 17 5 10 543 94.7 100.0 -
ux City 1A Mar-96 240 12 - 8 391 na 880
"Nov-97 244 14 B ] 8 . 450 n/a 990
Nov-98 244 14 6 9 466 833 99%.2°
Mar-00 249 13 6 10 ‘454 86.1 1004
Mar-01 254 14 5 10 341 664 1000
Mar-02 257. 14 5 9 362 656 1000
_ : Mar-03 261 15 5 10 36.0° 66.9 1000
sany GA Mar-96 241 16 9 10 . 340 n/a 892
C Nov-97 245 14 8 9 593 n/a 937
Nov-98 247 14 8 8 602 721 905
Mar-00 252 15 8 8. 476 91.7 1003
Mar-01 258 17 7 9 515 9802 1000
Mar-02 261 17 6 10 50 917 993
) Mar-03 262 17 6 10 48 81 99.3
smisonburg VA, Mar-96 251 13 7 7 510 n/a 933
' Nov-97 255 13 6 9 564 n/a 984
Nov-98 254 13 5 8 568 79.5 1002
Mar-00 260 14 6 9 560 79.9 1000
Mar-01 263 15 7 10 411 628 943
Mar-02 263 16 7 10 . 554 767 912
Mar-03 263 17 6 10 49.7 823 952
enkato-New Ulm-St Peter MN Mar-96 n/a n/a n/a n/a n/a. n/a n/a
Nov-97 n/a n/a n/a n/s na- n/a n/a
Nov-98 n/a n/a n/a "n/a . nfa - nfa n/a
Mar-00 255 12 4 6 664 857 1000
Mar-01 261 12 4 5 592 .79.6 1000
Mar-02 264 12 4 6 567 75.2 1000
: Mar-03 264 12 4 6 537 72.6 1000
;heboygan Wi Mar-96 n/a - nfa . n/a n'a .nfa n/a n/a
Nov-87 n/a n/a n/a n/a na nl/a n/a
Nov-98 n/a n/a n/s .n/a na n/a nfa
Mar-00 n/a n/a - n/a n/a na n/a n/a
Mar-01 n/a n/a n/a n/a na n/a n/a
Mar-02 n/a n/a n/a nla na n/a n/a
Mar-03 265 7 4 5 606 81.7 1000
Jecatur IL Mar-96 n/a n/a’ ns n/a 'nfa * nfa n/a
Nov-87 n/a n/a n/a n/s nfa n/a n/a
Nov-98 n/a n/a n/a na n/a n/a n/a
Mar-00 254 9 3 7 541 86.7 n/a
Mar-01 259 9 3 7 - 4785 842 n/a
Mar-02 262 9 .3 7 576 88 n/a
Mar-03 266 10 3 7 53.7 85.7 1000



Appendix F: Market by Market Data

Date Rar}k, Stations Owners Formats CR1

dic market CR2 CR4
pid City SD Mar-96 246 14 8 9. 271 n/a-- 757
Nov-97 250 15 7 9 440 n/a 844
Nov-98 252 15 7 8 ' 482 657 912
Mar-00 258 15 - 6 '8 ° 544 764 950
Mar-01 264 15 6 8 53 744 963
Mar-02 268 16 7 9 487 M 971.7
Mar-03 267 17 6 9 465 728 9.7
wton OK Mar-96 243 9 . 6 6 406 na 982
Nov-97 248 9 . -6 8 - 400 na 1044
Nov-98 251 9 5 8 446 667 1036
Mar-00 257 9 5 8 463 73.0 934
Mar-01 266 9 5§ 8 503 727 923
Mar-02 266 10 - 6 7 533 808 9%2
Mar-03 268 10 5 7 51.7° 783 100.0°
juefield WV Mar-96 n/a n/a n/a na- n/a nla n/a
& Nov-97 n/a n/a n/a. n/a n/a na n/a
Nov-98 248 16 -6 7  n/a ‘nfa nfa
Mar-00 253 16 .6 .7 550 826 930
Mar-01 260 16 6 7 586 874 944
Mar-02 265 16 6 7 642 908 962
Mar-03 269 - 16 6 7- 571 842 944
Fatertown NY Mar-96 242 11 7 9 364 n/a 985
Nov-97 246 10 4 8 537 nfa 994
Nov-98 250 10 5 8 636 97.3 1011
Mar-00 256 - 10 4 8 642 931 994
Mar-01 262 9 2 7 582 100 n/a
Mar-02 267 9 2 7 65 100 . nia
] Mar-03 270 9 2 7 59,9 100.0 100.0
_ewiston-Auburn ME Mar-96 »n/a nfa n/a n/a- n/a nia n/a
: Nov-97 - n/a n/a n/a n/a n/a n/a n/a
Nov-98 253 3 2 3 94,7 100.0 100.0
Mar-00 261 3. 2 3 941 100.00 nfa
Mar-01 267 2 2 2 80 100 n/&
Mar-02 269. 2 2 2 857 100 n/a
Mar-03 271 2 2 1 750 100.0 100.0
San Angelo TX Mar-96 249 10 6 8 319 na 88.9
Nov-97 252 1 7 7 375 n/a 875
Nov-98 255 1" 7 7 326 640 884
Mar-00 259 14 8 9 366 654 866
Mar-01 265 12 7 9 434 684 882
Mar-02 270 12 6. 8 438 733 925
Mar-03 272 12 - 6 8 342 658 855
lthaca NY Mar-96 250 8 4 6 69.6 nia 824
Nov-97 254 9 5 7 648 n/a 98.1
Nov-98 257 9 5 6 634 790 988
Mar-00 262 9 5 6 577 783 9841
Mar-01 268 8 4 6 - 628 87.8 1000
Mar02 21 8 . & 6 616 894 1000
Mar-03 273 B 4 6 -89.7 1000

. 628
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Appendix F: Market by Ma_rket Data

o Market Date Rank Stations Owners Formats CR1 CR2
ing FL Mar-96 n/a n/a n/a n/a n/a nla n/a
Nov-97 n/a n/a n/a n/a n/a n/a n/a
Nov-98 n/a n/a n/a n/a n/a n/a n/a
Mar-00 n/a n/a n/a n/a n/a n/a n/a
Mar-01 275 6 2 6 100 100 n/a
Mar-02 274 6 2 6 400 100 . n/a
Mar-03 274 6 -2 6 100 100 100.0
keville TN Mar-96 n/a n/a n/a n/a n/a n/a n/a
: Nov-97 n/a n/a n/a n/a n/a n/a n/a
Nov-98 259 10 6 3 680 914 994
Mar-00 264 10 4 4 640 96.0 1000
Mar-01 269 10 3 5 564 954 n/a
Mar-02 272 10 3 5 593 955 n/a
: : Mar-03 - 275 10 . 3. 5 612 974 1000
ind Forks ND-MN Mar-96 248 15 10 9 212 n/a 64.4 .
Nov-97 253 15 9 10 333 n/a 735
Nov-98 256 15 § 9 365 721 95.2
Mar-00 263 15 6 8 387 725 964
Mar01 271 15 6 8 3909 734 953
Mar-02 275 15 6 8 451 728 953
Mar-03 276 15 5 8 479 904 100.0
smarck ND Mar-96 254 9 4 5 352 n/a 99,2
. Nov-97 258 10 4 6 415 n/a 1000
Nov-98 260 10 4 7 394 68.9 1000
Mar-00 265 1" 4 9 431 76.7 100.0
Mar-01 270 1" 5 7 48.7 778 981
Mar-02 273 41 4 7 4 722 100.0
Mar-03 277 11 4 7 399 . 725 1000
ickson TN Mar-96 255 13 10 7 . 0.0 n/a 0.0
Nov-97 259 13 9 7 533 n/a 836
Nov-98 261 13 9 7 458 621 799
Mar-00 267 14 ] 8 431 576 710
Mar-01 273 14 8 9 384 731 848
Mar-02 276 14 8 . B 437 715 863
Mar-03 278 14 8 7 434 738 86.7
onesboro AR Mar-96 n/a n/a n'a “n/a n/a n/a n/a
: : Nov-97 n/a n/a n/a n/a n/a n/a n/a
Nov-98 n/a n/a n/a . nfa. n/a na n/a
Mar-00 271 10 4 7 633 89.1 992
Mar01 278 10 4 7T 554 818 1000
Mar-02 278 10 5 . 504 835 949
Mar-03 279 8 2 7 631 100.0 100.0
Zheyenne WY Mar-96 259 12 9 7 324 . na 770
Nov-97 263 14 8 6 A58 n/a 87.0
Nov-98 265 15 7 6 635 73.2 880
Mar-00 272 16 7 7 538 754 885
Mar-01 279 16 8 7. 569 68.5 829
Mar-02 281 17 4 7 60.8 82.9 100.0
Mar-03 280 15 4 7 50.5 76.1 100.0
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Appendix F: Market by Market Data

Rank Stations Owners Formats Cﬁf

CR2

fic Market CR4
son City 1A - Mar-96 n/a n/a n/a na nia n/a. n/a
, Nov-97 n/a n/a n/a n/a n‘a. n/a n/a
Nov-98 n/a n/a n/a n/s - nla n/a n/a
Mar-00 270 12 -] 9 - 665 849 989
Mar01 277 12 a1 8 675 827 99.0
Mar-02 279 12 5 8 644 974 1000
Mar-03 281 13 5 8 63 97.7 100.0
ckley WV Mar-96 258 10 7 5 331 na 974
Nov-97 262 10 7 7 . 370 n/a 9641
Nov-98 262 9 6 7 360 722 956
Mar-00 269 ' 9 5 7 291 564 982
- Mar01 276 9 5 6 402 72 98.1
Mar-02 280 9 .4 6 653 92.7 100.0
. Mar-03 282 9 3 - 6 - 707 '98.0 1000
-eat Falis MT Mar-96 257 8 4 . 6 3.8 "ma 830 .
Nov-97 261 8 3 6 500 n/a 1000
Nov-98 264 9 - 4 ] 471 54.0 990
Mar-00 273 L] 4 . - 472 93.0 9886
Mar-01 280 9 4 6 469 931 1000 -
Mar-02 282 12 5 7 464 . 914 1000
Mai-03 283 13 6 8. 494 857 955
eridian MS . Mar-96 . 260 12 9 7 - 438 n/a 950
‘ Nov-97 264 13 9 8 398 n/a 91.0
Nov-98 266 13 8 9 375 705 86.0
Mar-00 274 15 8 9 3898 663 86.5
Mar-01 281 15 8 : 384 63 86.8
Mar-02 283 15 8 - B 437 68 89.5
: Mar-03 284 15 8 8 378 614 B46
runswick GA Mar-96 n/a n/a n/a n/a n/a n/a n/a
Nov-97T n/a “n/a n/a n/a -n/a: nia n‘a
Nov-98 267 L 3 4 -7 n/a 100.0 n/a
Mar-00 275 9 4 7 728 3852 986
Mar-01 282 9 4 8 685 .83 100.0
Mar-02 284 9 3 8 732 " 976 - n/a
Mar-03 285 9 3 9 704 97.7 nfa
:asper WY Mar-96 261 7 5 -] 469 n/a 98.0
Nov-97 265 8 4 6 632 n/a 99.4
Nov-98 268 12 5 7 431 100.0
Mar-00 276 12 ] 7 357 645 100.7
Mar-01 283 12 5 8 346 - 628 1000
Mar-02 285 12 4 8 702 9865 1000
Mar-03 286 12 3 10 974 100 n/a
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Appendix F: Market by Market Data

373

Date Rank Stations Owners Formats CR1 CR2 CR4
ishington DC Mar-98 8 48 31 1 198 n/a 564
Nov-97 8 a7 27 18 260 nfa 767
Nov-58 8 47 25 16 298 559 83§
Mar-00 9 47 . 23 16 301 548 824.
Mar-01 9 a7 21 17 206 552 805
Mar02 7 47 21 15 277 52 789
Mar03 8 = 47 21 16 278 512 783
pston Mar-96 10 54 36 .18 236 na 780
Nov-97 10 55 a8 20 369 na 91T
Nov-98 10 55 - 38 19 422 631 915
Mar-00 8 55 34 17 429 598 906
Mar01 8 56 35 17 415 603 901
Mar-02 8 62 - 36 18 40 58 88.7
Mar-03 9 62 36 18 39 574 882
etrolt Mar-96 6 4 26 14 193 ~nfa 653 .
Nov-87 6 40 21 16. 314 n/a 883
Nov-98 7 40 - 19 14 336 640 913
Mar-00 7 a7 17 14 348 654 936
Mar-01 7 36 16 13 345 679 938
Mar02 10 39 17 14 36 - 677 934
Mar-03 10 39 17 14 316 60.9 921
Atlanta GA Mar-96 12 52 .36 17 245 n/a 739
: Nov-97 12 52 34 16 21956 na 704
Nov-¢8 13 54 35 13 212 409 704
Mar00 11 58 as 12- 210 380 €41
Mar-01 11 59 .33 13 312 483 739
Mar-02 11 69 34 16 315 491 743 '
. ‘Mar-03 11 7 36 16 304 .. 47.6 72.7
Miami-Ft. Lauderdale-Hollywood Mar-96 11 42 22 18- 188 n/a 60.6
: Nov-97 11 44 22 16 195 n/a 588
. Nov-98 12 46 22 16 260 427 ©69.3
Mar-00 12 45 - 22 16 238 419 6741
Mar-01 12 45 21 17 226 M3 728
Mar-02 12 46 23 15 - 222 413 T3S
Mar-03 12 46 22 16 221 415 73A
Puerto Rico Mar-96 989 a3 28 1 n/a n/a n/a
Nov-97 999 36 29 -1 - n/a nla n/a
Nov-88 11 65 44 10 163 3571 496
Mar-00 ° 13 83 52 14 274 468 69.7
Mar01 13 . 88 56 13 237 469 698
Mar-02 13 93 53 4 246 475 699
: Mar-03 13 93 52 3 213 486 678
. Seattle-Tacoma Mar-96 13 49 24 - 17 182 n/a 61.8
Nov-87 13 51 26 18 408 n/a 858
Nov-98 - 14 51 23 15 441 627 858
Mar00 . 14 51 24 17 409 60.7 86.5
Mar01 14 51 22 17 408 59.6 878
Mar-02 14 57 - 27 17 379 603 852
Mar-03 14 55 - 25 17 6.2 849
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