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EXECUTIVE SUMMARY

The purpose of this study was to determine, through &
gampling o©f staticns, female ownership of U. §S. radio and
television broadcast stations. Data were gathered Izom & total
of 1,922 broadcast stations: 925 AM stations, 709 FM stations,
and 288 television stations. These three random samples
represent approximately 20 percent of all commercial radio

stations and 40 percent of z1ll commercial television stations
operating in the United States. "

The primary data source was the Ownership Report (FCC Form
323) which must be filed annually by corporate owners of
broadcast entities having more than 50 stockholders. All other
owners must file Fcrm 323 whenever the form on file has been made
obsolete through changes in owners. .

Form 323 does not contain all the information that this
study reguired. For example, the gender of owners is not
reported. When owners were listed by initials or by names
commonly used by both sexes, telephone calls were placed to the

jicensees and/or the stations in order to determine gender.

The majority of broadcast stations are owned by corpora-
tions. Form 323 requires corporations to list the officers of
the corporation and their stock holdings, if any; the members on
the boards of directors and their stockholdings, if any; and the
stockholders and their holdings. However, if a corporation has
over 50 stockholders, it must list only those stockholders having
one percent or more of voting stock. Conseguently, &ll the
stockholders of large corporations are not reported, rendering
impossible a report on 100 percent of ownership. Also, fair
amounts of corporate stock are held by banks and investment
companies for clients who are not reported on Form 323. The
figures shown Treport the information available from the
Commission's ownership records only. _

This study defines as Owners of broadcast entitles sole
proprietors, voting partners in partnerships, owners of corporate
stock, officers of corporations and members of corporate boards
of directors, trustees of trusts containing corporate voting
stock, and executors/executrices of estates which own a broadcast
license. An indication of women's participation in broadcast
stations, stemming from their status as Owners as well as from
their status as board members, results. from such a definition.

0f the over 2,500 women identified as owners of radio
stations, just over 50 percent of them actually own stock while
just under 50 percent hold positions on boards of directors while
holding no ownership. In the TV sample, just under 50 percent of
the nearly 1,100 women actually hold ownership; the remainder
serve on the boards of directors without holding any ownership.

The major findings of the study are:



Majority Ownership

Majority ownership is defined as 50 percent or more of the
station

- -

peing collectively held by women.

Women &re majority owners of 8.6 percent of AM
stations; '

Women are majority owners of 9 percent of FM
stations; )

Women are majority owners. of 2.8 percent of
television stations.

Stations with Female Owners

Iype

68.8 percent of the AM stations report females
participating in ownership.

69.4 percent of the FM stations report females
participating in ownership. ’

7.6 percent of the TV stations report females
participating in ownership. : :

Ownership

g7.4 percent of AM stations are owned by
corporations, 4.8 percent by partnerships, 7.0
percent Dby sole owners, and 0.8 percent by some
other form of ownership. Of the 65 stations in
the AM radio sample owned by sole proprietor-
ships, 4 are solely owned by women.

g9.0 percent of FM stations are owned by
corporations, 5.8 percent by partnerships, 4.8 by
sole owners, and 0.4 percent by some other form of
ownership. Of the 34 stations in the FM sample

owned by sole proprietorships, two are owned by
women.,

9g.3 percent of TV stations are owned™ by
corporations, 1.4 percent by partnerships, and 0.3
percent by some other form of ownership. No TV
stations in the sample were solely owned.

Corporations have the highest number of women
owners {stockholders and memberships on boards of
directors) per station in each of the three
gamples; an average of 1.69 for AM stations
(average of 5.30 men), an average of 1.71 for M
stations (average of 6.74 men), and an average of
3.73 for television stations (average of 18.85
men).
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—- Women hold the greatest percentage OI ULwiwssisr
when they are involved in partnerships; an average
of 17.64 percent for AM stations, 15.8B percent
for FM stations, and 25.00 percent for TV
stations.

class of Service

-- AM and FM stations have approximately the sanme
average number of women owners per station {across
all types of ownership): 1.55 for AM and 1.58 for
FM. By comparison, there are an average of 4.96
male owners per AM station -and 6.30 male owners
per FM station. For TV stations, there are an
average of 3.69 women owners and 18.64 men owners.

-- Women own an average of 14.40 percent in AM
ctations, 12.66 percent in FM stations, and 23.53
percent in TV stations. This includes sole
proprietorships, partnerships, and corporations

(both stock and directorships).

Market Size

L

-~ The average number of women owners per AM and FM
stations ranges between one and two across various
market sizes. For TV stations, the average number
of women owners ranges between three and four
across all sizes of ADI's. For men, larger
markets tend to have more male owners per station:
in AM stations, the range jg from 4 to 14, in FM
stations, the range is from 4 to 16, and in TV
stations the range is 11 to 26.

. -= The average percent of female ownership increases
as the market size decreases.

Spectrum Position

-~ The average number of female owners per VHF
station is 3.99 and 3.03 for UHF stations. The
average number of male owners per VHF station is
21.01 and 13.42 in UHF stations.

~-- The average percent of ownership for females in
VHF stations is 24.66 percent and 21.08 percent in
UHF stations.

Familial Relationship

-~ 50 percent of the women owners are wives of other
owners for AM stations, 43 percent of the women
owners of FM stations are wives of other owners,
and 27 percent of the women owners of TV stations
are wives of other owners.

iii



Women owners who are wives, sisters and mothers to
other station owners hold a higher percentage of
ownership than owne:s who are not related to any
other owners, across all classes of broadcast
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INTRODUCTION AND PURFPUSLE

The purpose of this study was to assess female owner;hip of
broadcast stations in the United States. proadcast stations, in
+his case, include standard broadcast OI aM radio stations,

radio staticne,; and television stations. The gquestion which

,provided the basis for the study is: what extent are women
owners of commercial proadcast radic and television stations 3n

the United states?

The primary data source was the Ownership Report (FCC Form 323)
which must be filed annually by corporate oOwners of broadcast
entities having more than 50 stockholders. All other owners must
file Form 323 whenever the form on file has been made obsolete
through changes in owners.

The majority of broadcast stations are owned by corporations.
Form 323 reguires corporations to list the officers of the
corporation and their stock holdings, if anyi the members on the
boards of director and their stockholdingS. jf any; eand the
stockholders and their rholdings. However, if a corporation has
over 50 stockholders, jt must list only those stockholders having
one percent ©OT more of voting stock. consequentlys all the
stockholders of large corporations are not reported, yendering
impossible a report on 100 percent of ownership. Also, fair
amounts o©of corporate stock are held py banks and investment
companies for clients who are not reported on Form 323. The
figures shown report the information available £rom the
Commission's ownership records only.

This research report presents the results of an analysis of FCC
Form 323. The station and market information WwWas used to CIross=
tabulate the ownership information. The research was directed by
the following guestions:

(1) what types of ownership are reported for broad-
cast stations in the United states?

(2) To what extent are women owners of broadcast
stations in the United states? How many
stations have female owners and how many OwWners

are women? I comparison., how many OWNers are
men?

(3) What percentage of broadcast media do women own?

(4) What is the average number of women owners per
gtation in the United states? what is the
average number of male owners per station?

(5) Wwhat is the average percentage of ownership perl
station by women?




(6} In 1RSTAOLES —eses  meeoe ool
participating in the ownership of a station,
to

what 1is thgir fpmilial relationship, if any.,
other parties with ownership interest?

Following the

divided into three sections.
the

The repcrt is
introduction, the second section provides a description ©of
methodology useu. mho third section presents +he results.
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METHOD

This section describes the method used to sample, analyze, and
tabulate the information contained on FCC Form 323, the Ownership
Report, which the FCC reguires each AM, FM, and TV licensee tO
file on an annual Dbasis. Additional staiion and market
-information was also coded in 2 separate set of procedures. A

set of definitions is also incliuded in this section.

Samgling

Stations Wwere the units of analysis; therefore, the sampling
universe consisted of commercial radio and television stations
operating as of June 30, 1980. Public broadcasting stations,
translators, and foreign broadcasting stations were not included
as & part of the sampling universe. rwo different sampling
procedures Were used, one for commercial AM and FM radio statians
and one for commercial television stations. These sampling
procedures are described below.

Radio Sampling Preocedures

As of June 30, 1980, there were 4,557 commercial AM and 3,216
commercial FM stations on the air. (1) Commercial AM and FM radio
gtations were treated as separate populations. Twenty percent of
all AM stations and 20 percent of all FM stations were sampled
from each of these populations using sinple random sample
procedures. in a simple random sample, each element ©T sampling

unit (in this case an AM or FM station) has an equal, calculable,
and non-zero probability of appearing in the sample.

ELRA Group utilized separate computer printouts of all AM and FM
gtations on the air as of June 30, 1980. These printouts were
supplied to £LRA Group by the Federal Communications Commission.
Each commercial AM station in this listing was assigned a number
ranging from 0001 to 4557. Similarly, each commercial FM station
was assigned a number ranging from 0001 to 3216. A random number
generator was employed to produce 1,000 numbers ranging from 0001
to 4557 and 850 numbers ranging from 0001 to 3216. The sample of
numbers exceeded the 20 percent needed because & pretest
determined that it was not always possible to locate a gtation's
ownership report imn the FCC files, due to use by other rcc
offices. (2} Over-sampling was also necessary, because the random
nurber generator produces 2 small proportion of duplicate

numbers.

{iJBroadcasting. August 4, 1980, p. 67.

(2)There is no 2 priori reason to expect these missing
stations to be unrepresentative regarding female ownership.
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TeleviSlOn oewpo=x

A different sampling design . was used' for the commercial
television station pcpulatien. The sawpling units were the 726
commercial TV stations cperating as of June 30, 1980.

whe commercial broadcast television {ndustry is built upon the

concept of a carkct. The widely accepted definition of & market
i -3 Market ATYea

. is the Area of pominant Influence (ADI) or Designailéd &=t

(DMA). ADI, OT market, rank 1is determined by the number o©Of
television households in the ADI. ADI is a geographic market
design which defines each television market exclusive of another
based on measurable viewing patterns. The ADI is an area that
consists o©0f all counties in which the home market station
receives a preponderance of viewing. Each county in the v.s. is
allocated exclusively to one ADI. There is no overlap. The ADI,
used by Arbitron, and the DMA, used by Nielsen, have.become the

standard definitions of TV markets.

In 1980, Arbitron defined 212 ADI'Ss. For the sampling design,
these 212 markets were divided into four strata according to ADI
rank as follows: 1-50, 51-100, 101-150, 151-212. These strata
correspond o groups ©f interest. to both the FCC and the
television industry. such as the top 50 markets, top 100 markets,
etc. Within each of the four strata, & simple random sample of
40 percent of the total TV stations in the stratum was selected.
For example, of the 263 stations in markets 1-50, 40 percent, OF
105 were randomly gcelected using a procedure similar to that
described for sampling radio stations. The same procedure was
followed for each of the four strata.

The above sampling procedure is called a proportionate stratified
random sample, since a uniform sampling fraction (two-£ifths) is
applied to each of the four strata and a random sample is
gelected from within each stratum. The final sample consisted of

288 TV stations.

The three samples in this study cannot be combined into one
gample of RAM, FM, and TV stations because there is no rationale
for assigning weights (equal or unegqual) to these three different

populations. L

The estimates of sampling error for the three samples and the
estimates of the confidence of the results are contained in

Appendix A.
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ggfinitions

" ohe following is a list of-temms used in this study:

ownership -~ attributed to a person who meets one Or more of

Types of ownership —= determineéd from Form 323 for

the following qualifications:

-- owns 100 percent of the interest in =&
license;

-- is a voting partner in a partnership
agreement which owns the license;

-- holds shares of common, voting stock in
the liicense;

—— is an officer cf the corporation which
owns the license;

-- gits on the board of directors of the
corporation which owns the license;

-- ig a director of a non-stock corporation
which owne the license; .

-~ is the trustee for COmMmOI, voting stock
in the -corporation which owns the
license;

-- -is the executor/executrix of an estate
which dinvolves ownership of a license;

-- is a voting stockholder, director ©Or
officer of a corporation which has 25
percent OI greater direct or indirect
ownership interest in the license.

licensee as follows:

sole proprietorship {or solely owned)} -~
100 percent of the {nterest in a license is
held by an individual; a licensce completes
only page one of Form 323, lists nothing in
paragraphs 2, 4 and 5, and often indicates
that he/she is the sole proprietor in the
Certificate section of the form.

For example, if on Form 323, Jane S. Doe is
indicated as being the sole owner of a
broadcast AM, FM, or TV station in the
sample, 100 percent of the ownership is
attributed to her. In terms of the number
of owners, Ms. Doe would count as cne (1)
owner. .

EEEREL N b i Tl St b
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Eartnershig ~-- a legal agreement in which
two Or more Ppersons share interest in the
license; a licensee completes only page one
of Form 323, and completes paragraph 5 of
the form.

In paragrzph 5 of Form 323, the permites %
licensee tctates the extent of interest of
each partner in the partnership. 1£, for
example, three partners sre listed in
paragraph 5, two of whom &are women, then
two (2) persons Wwere counted as women
owners. If each of the two women were
1isted as owning 33 1/3 percent of the
ownership, then 33 percent was attributed
tc each of the women cwners. standard
rounding procedures were used in all cases,
such <that one-half percent or more was
rounded up to the next whole percent and
less than one~half percent was rounded down
to the next lowest percent.

corporation == 2 - legal entity with
officers, a board of directors, and issued
stock which holds interest in the license;
a licensee completes pages 1-3 of Form 323,
generally includes articles of incorpora-
tion under paragraph 6 {(contracts), lists
capitalization, and officers and directors
on page 2.

for example, if the licensee is owned by 2
single corporation then the licensee lists
the officers and directors on Form 323.
Some licensees not only indicated the
number of shares of stock, but also listed
the percentage of stock ownership for each
individual. In these cases, the percen-
tages listed by ¢+he licensee were used as
the measure of the percentage of ownership,
following the rounding procedures noted .
above - for fractional proportions of
" ownership. If the licensee did not list
the percentage of ownership but simply
indicated the number of shares of stock
owned by an individual, then the number of
ghares of stock was divided by the number
of shares of stock that were 1listed &s
"jigsued and cutstanding” and this
proportion was then multiplied by 100 to
derive the percentage of stock owned by
each stockholder. The number of shares of

e o iy i —



stOCK ADDUEL e .

corporation is contained in paragraph /ial
of Form 323. 1f officers and directors
were listed as - having no ownership of
stock, these perscas were 5till counted as
owners and the percentage of ownership was
coded as 2exro (0). Only stockholders
owning I percent ot nore of voting stock
are reported for corporations with 50 ©¥
more stockholders. Corporations with less
than 50 stockhelders report the percent of
stock held by all stockholders.

gubsidiary corporation -= the corporation
Thich owns the \Tcense, directly oOf
indirectly., at jeast 25 pexcent. by another
corporation (referred to &S5 the parent
corporation!: a licensee completes pages
1-3 of Form 323, 4including paragraph 2
which lists "the name of any corporation oI
other entity having & direct or indirect
ownership interest in the license ©F
permit”; additional . cross-listings are

included 1in the licensee's folder by the
FcC staff. '

1f a licensee is owned Dby another
corporation the licensee jndicates such an
arrangement in paragraph 4 of Form 323. In
these casesy the female oOwners {those who
own stock and those who serve on boards of
directors and own no gstock) were counted
from the primary Form 323 and also those
1isted as being owners ©f stock in the
corporation which owns at least 25 percent

or more of the licensee.

other =-— & catch-all category which
inciudes non-stock corporations, non-profit
organizations {such as schools and
churches}), ©OF +rustees of colleges which
hold the license; & licensee indicates such
peculiarities of ownership on Form 323,

gsually on page 2, paragraph 7a.

Group ownership -— 2 categoTy included for analysis in the

crosstabulation of the data; determined
by the listing of an individual or cor-
poration that holds interest in three or
more radio gtations and/or twoO or more
television gtations in Broadcasting Year—

book.
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‘Market S

jze -- a category INCiuuTu aw-

crosstabulation of the data; for radio, Ban
strata wvere established based on the Standard
Metropolitan Statistical Area (sMSA) rank of
the community of license; for television,
four 6trata were established based o©On the
Area of Dominant influence (aDni) rank of the
community ©of license.

SMSA -- & unit derived by the u.s. Censﬁs

Bureau, that consists of a metro-
politan area with a population of
50,000 or more, and jncludes
counties that are contiguous tO it
and economically integrated with
the metropolitan area. Coders
found the county in which the
community of license was located,
then found the sMSA to which the .
county was assigned, and then
assigned & rank to the SMSA
according to population.

-- a unit derived by Arbitron in its
television audience analyses and
listed in Broadcastin Yearbook.
The ADI is a standerd IV market
definition that consists of all
counties in which the home market
stations receive a preponderance of
viewing. BEvery county in the U.S.
is allocated exclusively tO only
one ADI. Arbitren ranked its 212
ADI's in 1980 according to their
population, and it was this ranking
that was used to determine
market size. ‘
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ownership statistics =- data 1in TAAB s=suom 00T, g
tables that include the following
four statistics:

average number of females/stations with
Temzle owners =v Jetermined Dy aividing the
Total number cf female oOwWners in a
particular category by the numper of
stations in that category that had female
owners; & measure cf female ownership among
gtations that had female owners. :

average percent of stock held by women/
ctations with Female owners == determined
Py add:ng the percent oz ownership for
women in 2 station, surming this total
aCross all stations in & category. and
dividing by the number of stations in that
category that had female owners; & measure
of the percentage of ownership all women
held in the average station based on
stations that had female owners.
i

average number of females/stations in the
sampie =~ determined DY dividing the total
nomber ©f female owners in a particular
category bY the number of stations in that
category that were in the sample; & measure
of female ownership among all stations in
the sample, and therefore <an be used tO
draw generalizations about the population
from which the sample was drawn.

average percent of stock held by women/
ctations in_the sample == determined DY
zdcing the percent of ownership for women
in a station, summing this total across all
stations in a category. and dividing by the
number of stations in that category that
had female OWRE2IS; a measure of the
percentage of ownership all women held in
the average station based ©on all stations
in the sample, and therefore can be used to
draw generalizations about the population
from which the sample was drawn.
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* gohe following information was collected for each station in ©

AAG ln o e e o

The Gata were collected and tabulated from FCC Form 323 DY
trained and supervised coders during November and December, 1980.
pata were collected only. on wveekends (Saturdays and Sundays).
with an FCC employee on duty, to avcid disrupting the regular
office work of the Frcc staff members located in the office

containing the completed Form 322's.

kn
&l Vo
sample:

(1) Station call letters .

(2) Station jocation {city and state)

(3) Class of cervice (AM, FM, Tv and whether the
station is UHF or VHF, if TV}

(4) whether the station is group owned

{5) SMSA rank, if any. for AM and FH radio

etations
(6) ADI rank, for television stations
(7) Network affiliation Or independent status of .

stations for TV
(8) Type of ownership {(corporation, partnership,
individual, other]) !
(9) Whether the corporation which is the station
licensee is owned by another corporation
(10} Whether there are female oOwners of the
stations
(11) The number of female owners
(12) The number of male owners
(13) The number of persons for whom the gender
could not be determined from the name
(14) The names and addresses of all female
owners and persons for whom the gendeT could
not be determined
(15) The percentage of ownership for all female
owners and persons for whom the gender could
not be determined :
(16) The familial relationship of female owners
to other OwWners, both male and female.

The coding sheet on which the above jnformation was tabulated is
contained in appendix B. -

Form 323 does not contain all of the above variables. The data
for the following variables were collected in separate operations
from other sources: (1) group ownership, (2} UHF or VHF status
for TV stations, (3) affiliation status for TV, (4) ap1 rank for
Tv, and (5} SHSA rank for radio.




fnformation on group ownership was collected from tne arov
Yearbook, listing the same definition that the

Broadcastin
Yearbook uses for group ownership. (1) The UHF /VHF status,

affiliation status;, and ADI rank for TV status were also obtained
the stations were SBO

from Broadcasting vearbook. In a few cases

new that they were not listed in the Yearbock. In these casSes
sLalo—

telephorne calls WeI€ placcd to the statlOns.

" rhe SMSA rank for radioc was determined using +he <£ollowing
gources: .

(a) U.S. Census Bureau. Current Pogulation Regorts:
population Estimates, Series P-25, Nos. %¥g1-820, 1977.

(b) U.S. Census pureau. 1970 Census of Population
gggracteristics of the Popuiation.

{(c) U.S. Census Bureau. Statistical tbstract of the U.S.s
100th Edition. :

() U.S. Department of Commerce, Bureau of the Census,
Ccounty and City Data Book, 1877: A Statistical
FEstract supplement.

(e} SMSA's 1975, Revised Edition.

{111980 Broaccasting vearbook, p. R-36. This definition is
as follows: ¥inaividuals ana companies controlling three or more
radio stations and/or two O moreAtelevision stations.”

10



ownership tYP®e was determined from information provided on Form
323 itself. For example, sole proprietorships and paxtnerships
are not required to complete pages 2 and 3, designating stock
{ssues and officers of .the corporation. partnerships must
complete paragraph s, indicating percentage of control.
Corporations wsually list by-laws in paragraph § vnder contracts.
In addition, corporations are required toO indicate officers and
_poard members and stockholders, holding one percent OF more of
* ¢he voting etock, if 50 or more stockholders(l).

form 323 alsv requires the licensee tO indicate whether another
corporation holds stock in the station. In instances in which
gtations were owned by corporations'that were subsidiaries of
other corporations (chat is, owned totally orF partially-~25
percent OI more--by the parent corporation] the ownership report
filed by the parent corporations was jocated. Since in these

{nstances 1it js the parent corporation ¢hat owns the station,
female stockholders 1isted by the parent corporation were coded

TI7Corporations with 50 or more gtockholders which are
either licensees of broadcast stations ©OT parent companies of
corporations which are licensees. are required to file Form 323
ownership Reports annually. These annual reports 1ist stock-
holders who hold one percent or more of common voting stock, as
well as banks, depositories and investment companies which hold
five percent OT more of the corporatxon's stock for themselves OT
for their clients. 1t should be noted that the cut-off
requirement of one percent for listing stockholders means that
the Form 323 does not present complete information for these
corporations. Alsc, the fact that fair amounts of these
corporations‘ stocks are held by banks and investment companies
for clients means that the actual persons who own corporation
stock are not always jdentified by Form 323.

Across. the three samples of stations, 92 corporations filed
annual reports. accounting for 214 stations. analyzed by type of
service, 43 M stations, 45 FM stations and 126 TV cstations were
included. AN examination of these annual reports revealed that
100 percent of the stcck was accounted for in the céase of 24
corporations (13 &AM stations, 12 FM stations; and 24 TV
gtations). For the remaining £8 corporaticons, blocks of stock
representing between 8 and B0 percent of commen voting stock
issued and outstanding were not accounted for by -listings of
jndividuals on form 323. The average amount of stock unaccounted
for per corporation was 36.2 percent for AM stations (30 or 3.2
percent of the samplel s 34.9 percent for FM stations (33 or 4.7
percent of the samplel., and 33.6 percent for TV stations (102 or
35,4 percent cf the sample}.
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were coded as Statlon OWNerIS. IWI EAQUPIE, fus ew==== - - - - N
in Chicago is ownedé by the National BRroadcasting Company. A
notation in WMAQ's Form 323 refers the reader to WNBC-TV's form,
as the flagship station of the NBC network. However, since NBC
is a solely owned subsidiary of the radio Corporation of America,
the reader is also referred to RCA's annual ownership filing.
Thus, annual ownership files for corporations were consulted and
coded whenever such a corpuiativi swned 28 percent or more of the

licensee.
y an owner was a female or not was

ame of the owner since the sex of
ted on Form 323. 1In instances

The determination of whethe
made by reference to the n

owners is not specifically reques
in which owners were listed only by initials or names that are

commonly used by both sexes {Pat, Llynn, Terry, Chris, etc.), the
perscns were listed on the coding sheet as "questionable™ since
+he coder was uncertain whether the owner was, in fact, a female.

In many cases, it was possible to identify the "gquestionable"
owner as being either male or female through the "remarks"
section of Form 323. For example, the licensee would indicate
that Terry Smith is the wife of Bob Smith. In these cases, Terry
would be coded as a female owner. In other cases, Terry would be
included in the “gquestionable" category since there was no
reference to his or her gender in any of the Form 323's filed for

the station.

The remarks section of Form 323 was also helpful in the
determination of familial relationships among owners. If the
licensee's documentation seemed complete, and some women OWIRErs
had not been included in the discussion of relationships, these
women were assumed to be unrelated to other owners and coded
accordingly as no relationship. Sometimes, however, the licensee
included no familial relationship data, or incomplete data, and
the female owners' relationships were coded as "don't know."
This was done in many cases involving large corporations with
long stockholder lists, when, for example, Jane Doe was listed
below John Doe ac a stockholder, with the same address, but
without a reference to family relationship.

Telephone calls were placed to the licensees and/or stations to
determine the gender of those persons for whom it could not be
identified from the information contained on Form 323.

Pretest

In October, 1980 a pretest was conducted with 60 randomly
selected AM, FM and TV stations. The purpose of the pretest was
to determine if the coding scheme was appropriate for the tabula-
tion of the Form 323 data. It was also useful for identifying
problems encountered by coders in the coding process.

12



This section presents the results of the study of female
ownership of broadcast stations. It is divided into two parts:
a description of the samples in terms of various descriptive
variables; and a discussion of the number cof stations in the
camples with female owners. the total number of male and female
owners in the samples, and the average percentage of ownership
held by female owners.

Sample Description

Data were gathered frcm a total of 1,922 broadcast stations: 925
AM stations, 705 FM stations, and 288 television stations.
Complcte information was not available for one AM radio station
due to the inability to contact the station by telephone. The
analysis was performed using packaged statistical procedures in
the SPSS (Statistical Package for the Social Sciences) program
run on a CDC Cyber 170 computer. Table 1 presents a summary of
the sample stations by class of service.

m::::azm:::.—.m.‘z:“—“:::zz 3333 - =_........======..-—...====z
AM FM T™v

Complete Ownership 924 . 709 , 288

Information (99.9)* {100.0) {100.0)

As Contained on .

Form 323

Sex of One or More 1% e -

Owners in Question {0.1)

=Cplumn Percents.

**No listing for radio station, so telephone
contact could not be made.

i3



Type of ownership

Almost 90 percent of the AM and M stations are owned by
corporations and .about five to six percent &re€ owned by
partnerships. seven percent of the AM ctations are owned Dby
individuals while 4.8 percent of the M stations are owned by

. ————

individuals. 1Less than one perceat of thc radin atations &aTe
. owned by other entities, such as uniiversities ©OF non-stock,
non-profit corporations. (See Tabtle 2} :

By contrast, almost all (98.3%) of the television stations in the
ganmple are owned by corporations, _over half of which are
subsidiaries of other corporations. These data are contained in

Table 2.

TABLE 2. Sample Stations by Type of ownership and
Class of Service '

=R ==5"‘-—":===ﬂ""‘—:z&= z*‘-:m#::::*—”:#z x:zm—_zz—_.—..::-*:-*....::-*.._:.-..zz:::::::ﬁ::z -

CLASS OF SERVICE

TYPE OF
OWNERSHIP AH M T™v
Corporation 808 631 283
A. Solely-owned 655 494 127
p. Subsidiary 153 137 156
Partnership 44 41 4
(4.8) {5.8) (1.4)
Sole Ownership 65 34 0
: (7.0} (4.8) (0.0)
Other 3 1l
(0.8) {0.4) (0.3)
TOTAL 924 709 288

«Cslumn Percents.
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Group Ownership

sample gtations were divided into categories according to group
ownership. This aivision is presented 4n Table 3 and cross=
rabulated by class of service. About 75 percent of AM and FM
radio stations in thc sample aie independently owned, while about
_ 25 percent are held by a grIoup owner. 1In the televicsion sample;.
two-thirds (67.4%) of the stations are group~owned and one-third
(32.6%) are independently owned. (See Table 3) T

TABLE 3. Sample ¢tations by Grouwp Ownership and Class
of Service

‘ﬁ"’:zﬁ‘B‘==ﬁ$-".“-‘ﬂ.'.".ﬂ::‘ﬁ====ﬁ"g$=“S"—”’-:‘ﬂ‘ﬁ:‘S“,:‘ﬂ‘*.'.ﬁ:
CLASS
AM M v

Number of Statioms 712 531 94 ’
Not Owned by a Group (77.2)* (74.9) (32.6)
Number of Stations 212 178 194

owned by a Group : (22.9) (25.1) (67.4)
TOTAL 924 709 288

*Column Percents.
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Market Size

rhe sample stations Were also analyzed by market size. Standard
Metropolitan Statistical Area {SMSA) rank was the index of market
size for radio. ForI television, the index of market size was the
Area of Dominant influence (ADI} rank. Table 4 presents the
number of AH and FM crations ir six SMSA strata, divided
. according to sMSa rank. (i) Table 5 presents the market size data
for the sample television stations by ADI rank.

TABLE 4. Sample AM and FHM Stations by SMSA Rank

‘ﬂ===$===2 g===—.=z=====2=:============z====:=g:az::sssz::r—*:s:m:m:u-g

Not In
1-10 11-25 26~75 76-150 151-263 SMSA TOTAL

No. of AM 50 51 127 123 81 492 924
Stations {5.4)* (5.5) {13.7) (13.3) (8.8) (53.2)

No. of FM 50 42 85 83 17 371 708

Stations (7.1) (5.9) (12.0)  (il.7) (10.9) (52.3)

*Row Percents.

(1) These data correspond to metropolitan areas with the
following population ranges:

SMEA Rank Population (000)
1-10 2,779,000-9,266,000
11-25 1,455,000*2,700,900
26,75 520,000-1,413,000
76-150 518,000~ 246,000
151-263 245,000~ 66,000
Not In SM5A Under 66,000

16
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TABLE 5. Sampie deiSvese—e 7o

-:::25:‘::::::::z:'—“::ﬂn‘x:*".'_“‘-'---—“‘*ﬂﬂ.'.;‘ﬂ:-sg“.ﬂ“s--‘- _________
: ADI RANK

1-50 51-100 101~150 151-212 TOTAL
No. of TV 108 77 - £1 42 288
Stations (37.5)¢ (26.7) (21.2) {14.5) -
--=$=2‘=Rﬁz£7—'$=ﬁ=l’-'::"-—'i"—“-"—":’-.‘.‘-‘t=z=2===ﬁ*$8==2===.1-‘“!:8:3:&8“:#:‘:1‘—':’.-’"‘-

¢« Row Percents.

Television Network Affiliation Status and Spectrum Position

0f the 288 television stations in the sample, 243 (84.4%) are
network affiliates, while 45 (15.6%) are independents. In terms
of spectrum position. 198 (68.8%) are vEF and 90 {31.2¢) are
UHF. (1) (See Tables 6 and 7} _ -

TABLE 6. Sample Television stations by Affiliation Status

t=s===z======.-z==:=..—_ &:‘—“:2:#:%:#:‘—”:5:3:3:3=5==-"=ﬁﬂ=#—'=$=$===S:ﬂ:%‘gﬂﬁgg
‘ Independent Affiliate TOTAL

Number ' 45 243 288

and Percent {15.6} (84.4)

mtw:z*:::::z:======z=z===m==¢====.—-.:g::::m:zmzz::#:ta::*—“:ﬁ=.'-'=z=l=t=t=¢=='.==

s&:s:w=.-.:====*..==.-..=====.—...-:.;-.2::2-.-..:::--.-.':*_"-:z:::m:#:====:==.-==$=B:z:::z*—*:z:z:a_a
VHE UHF TOTAL

Number 198 _ S0 288

and Percent (68.8) (31.2)

::::m:m::..—.:z:z:::::::‘.:m:z:z===z=.—_=ﬂ=a=t======a=t::::w::#:ﬁ.‘.’m:w:a&:g:‘z

{17 Accoraing to the 1980 Broadcasting vearbook, there were
613 (84.4%) network affiliates and 113 (15.6%) independent
stations on the air in 1980. of thecse stations, 69.1% were VHF
statiuns and 30.9% were UBF grations.
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ggmale ownership

The analyses of ownership that follow include all owners., whether
- ¢hey be stockholders, officers, directors or some combination of
these categories. ownership of proadcast stations by women is
reported in terms of six gtatistics for each sample (AM. FM, and
Tv). and crosstabulated with wvearious variables: (1) number of
. female oOwnersi (2) number of stations with female owners: (3}
average number of women OWRers per station, pased only ©B thosé
stations that have women COwnersi (4} average number of women
owners per ctation, based on the total number of stations in the
sample; (5) the average percentage of ownership per station
attributed tO women based on t+he number of gtations with women
owners; and (6) the average parcentac® of ownership per station
attribuied tO women, based on the total number of stations in the
sample. Statistics 5 and 6 were computed by summing the

ercentages of ownership recorded for each woman owner listed for
a station, then totalling these sums across all stations and
dividing by the appropriate.sample base.

Number of gstations with Female and Male Owners

Table B contains data on the number and percent of stations with
and without female and male owners according to class of service
of the stations. About 70 percent of the AM and FM stations have
one Or more WOmen owners (68.8% of AM stations and 69.4% of FM
stations)i and nearly 90 percent (87.8%) of the TV gtations have
one Or mMOTE female oOwnerS. 1ess than 1 percent (0.5%) of the
sample stations have noO male owners. {see Table 8)

18
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Male UWNErs Dy Liass 0l dervaice

CLASS

AM M ™
nNo, of Stations with ZEB 217 2c
No Female Owners {31.2)~* {30.6} (1?.2)
No. of Stations 636 492 253
with Female Owners (68.8) (69.4) (87.8)
TOTAL 924 708 288
No. of Stations 5 3 1
with No Male Owners (0.5) (0.4) {0.3)
No. of Stations 919 706 287
with Male Owners {99.5) {99.6) {99.7)
ﬂmzzzr.:::::‘_ﬂ:::‘..—,:zmz::::::::====ut“—“======az=m===:.‘:w:=&#==

*Column Percents.

Nurber of Female Owners by Ownership Type

For the purposes of this study, ownership was defined (see pg. 4)
as holding shares of stock in the licensee or serving as. an
officer or member of the board of directors of a corporation or
partnership which is the station licensee. The analyses of
ownership which follow include all owners, whether they be
stockholders, officers, directors or some combination of these
categories. However, for the sake of completeness, Table 8
presents a crosstabulation of female owners according to their
type of ownership for each class of broadcast service.

For both AM and FM radio stations in the sample, just under 50
percent of the women owners (46.5% for AM; 49.4% for FM) are
officers and directors without stock ownership. Owners in this
group could own less than 1 percent of stock in the licensee and
be recorded as owning nothing due to rounding. For- example, a
stockholder with 0.4 percent ownership was rounded to zero. In
both radio samples, about 50 percent of the female owners are
actually stockholders of the licensee (53.4% for AM; 50.6% for
FM).

19
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In the television sample, Jjust over half (52.9%) of the femaie
owners listed on Form 323 serve on poards of directors but own no
stock. Some OWners in this group could own less than 1 percent
of stock in the jicensee and be recorded as owning nothing due to
rounding. Table 9 presents these results in summary form.

TABLE 9. Female Oowners by ownership of stock by
Class of Service

CLASS
AM FM ™™V

Female Owners 1434 1118 1063

Female Owners on

Boards with No 667 ' 552 562
Stock Ownership (46.5)*% (49.4) (52.9)
Females Who 767 566 501
Own Stock (53.4) (50.6) (47.1)
‘====ﬂ=ﬂ=$=m=$===#===“:‘.‘»==§=ﬁ-‘=$‘S=$=£ﬂ=$=8=$=g==—“==ﬂ=$‘ﬁ=

#+Column Percents.

Nunber of Female Owners

There Aare 1,434 female owners recorded for AM - stations, ©OF an
average of 2.25 female owners per station with one OT more female
owners, and an average of 1.55 women per station in the total
sample. FM gtations have 1,118 female owners, OT 2.27 women per
station with any female ownership and 1.58 women Pper station
overall. (5ee Table 10) '

The results for the television gample are cubstantially different
from the radio samples. The study jdentified 1,063 female
owners, ©Or an average of 4.20 women per Tv station with any
female owners and 3.69% women perl station overall.



The dzta show that the percentage of ownership held by women &
the average station is greatest for Tv stations (23.53%) and
jeast Tor FM stations (12.66%). 1If only stations that have women
jisted as owners are used for the pasis of comparison. television
gtations are owned 26.79 percent by women. AM stations 20.92
percent. and FM stations 18.24 percent. While these data suggest
_that women hold more ownership 3in tslevision ctations than in
" radio stations, it should be remembered that there are more womeol
owners per television ctation, which means the percentage of
ownership held by & single women television owner is actually
jess (6.38%) than that held by her AM (9.29%¢) or FM (8.01%)
counterpart. Table 10 presents a summary of these results.

About one—fourth (23.8%) of all owners of AM stations are female.

One-fifta (20.0%) of all owners of FM stations are female. For
Tv stations. 16.5 percent of all owners are female.

Number of Male Owners

The averagde number of male owners of AM stations is about five
and the average number of male owners of FM stations is slightly
greater than six. For Tv stations, the average number of male
owners peT station is nearly 19. These OWners either own stock
or are members of boards of directors.
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TABLE 10. Female and Male Ownership Statistics by
Class of Service*

Pttt 23 3 xtm:t:ﬂﬂ:#:s#gx::z:z-g: u:zazu:staﬁzttnzu,-‘tﬁl-

CLASS
aM FM v

No. of Female Owners
(Range = 1-35) 1434 1118 1063
No. of Stations
with Female Owners 636 492 253
Average No. of Female
Owners/Stations
with Female Owners 2.25 2.27 4.20
Average No. of Female
Owners/Stations
in Sample 1.55 . 1.58 3.69
Average Percent of .
Stock Owned by Females/ -
Stations with Female .
Oowners 20.92 18.24 26.79
Average Percent of
Stock Owned by
Females/Stations -
in Sample 14.40 12.66 23.53
:2:&:32:::3:3:3::&::::=m====z mmn= ==#”&=‘—“=$=ﬂ==ﬂ=«'z=ﬁﬁg==ﬁ
No. of Male Owners** 4584 4470 5368
No. of Stations
with Male Owners 919 706 ) 287
Average No. of Maie
Owners/Stations
With Male Owners 4.99 6.33 18.70
Average No. of Male -
Oowners/Stations o
in Sample 4.96 §.30 18.64

«*This study reports the number of males owners only to
provide 2 context for evaluating the numberx of female
owners. The average percentage of stock owned by males
was not computed and cannot be derived from these data.
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Analysis by Type of Owmership

an analysis of the data eccording to various types of ownership
was performed for each class of broadcasting service. In the AM
radio sample, stations owned by corporations made up 87.7 percent
~f the total gsample. These stations have an average of 2.25
women owners per station emong those srations with women owners;
an asverage of 1.69 women owners pel gtation overall; and an
average percent ownership per station of 14.84. Women who are
partners in ownership of AM staticns: which make up 4.8 percent
of the sample, hold 17.64 percent of the station's ownership.
There were four AM stations owned by. four individual women. In
stations with other forms of ownership (non-profit organization,
noa~voting trust), women held 27.71 percent of the ownership.

AM radio stations owned by corporations had an average of 5.30
men owners Per station. partnerships had 4.18 males per station.
There were 51 stations which were sole proprietorships owned by
men. Stations with other types of ownership had an average of
7.71 men per station. Table 11 csummarizes these data. -

The analysis for FM stations was similar. Stations owned Dby
corporations accounted for the largest part of the sample
(89.2%); women held the largest percent of ownership in
partnerships (15.88%). There were 2.27 women owners Pper station
for corporationwowned gtations, based on stations with female
owners; 1.71 women owners per station based on all stations. TwWO
FM stations were sole proprietarships held by women, 32 stations
were solely owned by individual males. Statistics for FM

stations are presented in Table 12.

An even greater number of television stations were owned by
corporations (98.6%) than were radio stations. There were only
three partnerships, all of which involved women, no sole
proprietorships and one non-profit organization owner (Loycla
University of New Orleans}. As was the case in the radio
samples, women held the greatest percentage of ownership in
partnerships (25.00%). There are an average of 4.24 women Pper
station among those stations with women owners owned by a
corporation; an average of 3.73 women per station overall., These
women hold 23.34 percent of the ownership in television stations.
The data for both male and female ownership statistics are
presented in Table 13.
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TABLE 11l. Female and Male Ownership Statistics by Type v
ownership for AM Radio stations (1)

TYPE OF OWNERSHIF

CORPORATION PARTNERSHIP INDIVIDUAL OTHER TOTAL
No. of Female 1362 54 14
Oowners (94.9)}* (3.8) (0.3) (0.5) 1434

No. of Stations -
with Female 605 22 4 5 636

owners (95.1) {3.5) (0.6} (0.8)

Average No. of
Female Owners/
Stations with .

Average NO. of
Female owners/
Stations in

Average Percent
of Stock Owned by

Females/Stations
with Female
owners 19.82 35,27 100.00 38.80 20.92

Average Percent
of Stock Owned by

Females/Stations :

in Sample 14.84 17.64 6.15 27.71 14.40
Rs:z::::zgz:==m=..-:.====z=======m==$==*—“=z=====z=:::===-w====#====t=wta=:=&=
No. of Male 4285 184 61 s

Owners (93.5)* (4.0) (1.3) (1.2) 45684

No. of Stations

with Male 806 44
Owners (87.7) (4.8} (6.6) (0.8) 519

{iJOwnership 15 defined &s ownership of corporate stock,
~ partnerships, sole ownership, and merberships on boards of
directors. =
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TABLE 11.

—""“'*'-£S‘=-.‘ﬂﬂﬂ=£'=%ﬂﬂ=#ﬂ=‘

‘f’“ﬂ"‘ﬂgﬁ“:gﬁﬁ:“:t #####

“::ﬁﬂ‘:#ﬂ—

*ROW Fercents.
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Female and Maie Ownership statistics by Type of
ownership for AM Radio Stations. Continued

ﬂ:“".“:‘-ﬂ-ﬂﬂ-‘-‘-

TYPE OF OWNERSHIP

CORPORATION PARTHNEKRSHIP INDIVIDUAL OTHER TOTAL
"~ average NO. of
Hale owners/
stations with
Male Owners 5.32 4.18 1.00 7.71 4.99
Average NoO. of
Male owners/
stations in
sample 5.30 4.18 0.94 7.71 4.96
-'tﬂﬁgtﬂ=$======ﬂﬂ='—’-========$=z===‘$====3=ﬂ==-—n=$‘#ﬂ‘:ﬂ?‘:%gﬁ



TABLE 12. Female and Male Ownership Statistics Dy 2Ype &+
ownership for FM Radio stations (1)

‘g'us:‘.&:m=u:&::m===S=8!=t=t'—t=l=-ﬁﬁ‘azzmg‘t'l’:ﬂI::sxa‘:w‘:zz;ust;.u..‘:-ﬂﬂ‘-

TYPE OF OWNERSHIP

CORPORATION PARTNERSHIP INDIVIDUAL OTHER TOTAL
No. of Female 1071 37
owners (95.8)* {3.3) {0.2) {(0.7) 1118

..—o—d-w—uw——----u—«--——»-—--u-—-q—uq—-—u-—-—--—--—-

No. of Stations :
with Female 472 16 2

Average NO. of
Female Owners/
stations with
Fenale Owners 2.27 2.31 1.00 4.0 2.27

Average No. of
Female owners/
Stations in

Average Percent
of Stock Owned
by Females/
Stations with

Average Percent
of Stock Owned
by Females/Sta-

tions in Sample 12.88 15.88 5.88 4.33 12.66
No. of Male 4248 163 32 27
Owners {95.0)¢* {3.6) (0.7) (0.6) 4470

No. of Stations
with Male 630 41 _ 32 3

{(i7Ownership 18 defined as ownership of corporate stock,
partnerships, sole ownership, and memberships ©n boards of
directors. )




TABLE 12. Female gnd Male Ownership gtatistizs by Type of
ownership for FM Radio Stations, Continued

'gtg‘K:ﬁ:“:‘l‘:‘ﬂﬂ‘ﬂ:ﬁ:‘:aﬁgﬂ‘-‘ggﬁﬂ‘aﬁ‘ﬂ“Iﬂﬂl‘-KS*-“““.“."““‘-

TYPE OF OWNERSHIP

CORPGRATION PARTNLCRSHIP INDIVIDUAL OTHER TOTAL

--q—----—-&w‘—upm&-—ﬁ“-—u = ‘i-ﬂ--l—'—ﬁw'—-"--—‘--—--”—

-average No. of
Male Owners/Sta-

tions with Male

Average Ho. of
Male Ownerss/Stas
tions in sample 6
n:.*:z:z:m::n:::za:::z

*ROW percents.

74 3.98 0.94 9.00 6.30

==ﬁ:=====xz=:==.—====::r:z="..=:.-.s:wzmtz:x*_*:t::::z:w::t:n
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TABLE 13. Female Qnd M21€ UWNEISHlp &vw-ew= o
ownership for Television Stations(l)

-g:x::z&::szz====$====ﬂ:m=:m-gﬂz-uxntzzq$-u=g-g:s--sn---u-sﬁwﬂﬂﬁ-‘-‘

TYPE OF OWNLRSHIP

CORPORATION PARTNERSHIP INDIVIDUAL OTHER TOTAL

#—_‘..—-—-——-..—-w -—-4-»4——-—--—-—-w—-——a-w----——-&-m--o--—-.—- --—*-ﬁn---ﬂ‘----""‘

- No. of 1055 4 0 4
Female Owners {99.2)* {(0.4) (0.4} 1063

No. of Sstations
with Female 249 3 0

Average NoO. of
Female owners/

stations with .
Female Owners 4.24 1,33 - 4.00 4.20

Sample 3.73 1.00 - 4.00 3.69
Average Percent , .

of Stock Owned by

Females/Stations

with Female

Owners 26.52 25.00 - 0.00 26.79

Average Percent
of Stock Owned by

Females/Stations

in sample 3.34 25.00 - 0.00 23.53

-::n:::z:m.—.:"-====$=.‘="-=z*..===er-tsz="‘-====g=====m=m=z=ﬂ=u=t=#= ==‘~==ﬂgﬂ=z:=‘=£=ﬂ='

No. of ' g335 0 1o o 22

Male Owners (99.4)* (0.2) - (0.4) 5368

No. of Stations

with Male 283 3 o] 1l

owners (98.6) (1.0) - (0.3) 287
e e e o i i o e g o = S —_——

(1)Ownership Is defined as$ ownership of corporate stock,
partnership. sole ownership, and memberships ©n boards of
directors. '
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TABLE 13. Female and
Oownership

" average No. of

Male Owners/
stations with
Male Owners 18.85

—-mua——-—a—‘-———-—--——-u—

Average Neo. of

Male Owners/

Stations in

Sample 18.85

-1
F3 12k

*Row Percents.

--Ig‘l&t-_:ﬂ‘t—g“-—-::ﬁ-l'-‘.—-‘-==ﬂ“

pMale Ownership Statistics by Tvpe of
for Television Stations, Continued

“tﬂg:“.ﬂ‘-ﬂ‘--‘

2yPE OF OWNERSHIP
TOTAL

L e

PARTRERSHIP INDIVIDUAL OTHER

3.67 - 22.00 0 18.70
2.75 - 22.00 1B.64
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ggmale‘0wnership by Market Size

Female ownership was also analyzed, controlling for the size of
the market, forT each of the thrce samples. Standard Metropolitan
statistical Area ranks were used to determine siX market strata
for the AM and FM samples and ADI television market rankings were
used to Geterming four market strata for television sgtations.

Table 14 contains data on female ownership for AM radio stations
by SM3A rank. Comparative data are also included for male owners
of these AM stations. )

In general, for AM stations, there are more female owners per
station in the larger sMsA's than in the smaller SMSA's, but mere
ownership is held by women in the smaller SMSA's. The average
female owner of an AM station in the top 10 SMSA's owns 6.24
percent ©of the station, while the average female owner of an AM
station licensed to a community not in an sMsa (53¢ of the
sample} owns 10.62 percent of the station. -

similarly, fer males, in the larger sMSA's there are more male
owners per ctation. Table 14 presents complete statistics for
ownership of AM stations by males and females, controlling for
SMSA rank.

FM stations follow this same trend, when analyzed by market size.
while stations in the largest SMSA's have the most women owners
(2.97 on the average for stations with female ownersi 2.26 for
stations overall), these women each hold less ownership than a
woman owner of a station in & smaller community. This compares
with stations in the smallest communities in the sample, with an
average of 2.00 women per station pased on stations with females,
1.4 women per station overall.

Stations in the largest communities also have the most male
owners (about 16 on the average) . In the smallest communities.,
there are about four male owners perl staticn. A tabled suwmmary
of these results is found in Table 15.

Analyzed according to ADI market rank, television stations fall
into a similar patterin in terms of number of women oOwners and in
percentage of ownership. Stations in the top 50 markets average
4.09 female owners perl station among stations with female OWnRErsS;
3.75 women per station overall. This average number of women
increases as the markets become smaller, except for the smallest
markets {4.51/3.99 women owners per station in the second 50
markets; 4.42/3.84 women Per gtation in markets 101~150; and
3.55/2.79 women per station in the smallest 62 markets). Women
hold the largest percentage of ownership in stations in markets
151~212 (30.79%) and the smallest percentage jn stations in
markets 51-100 (19.83%). In terms of the individual female ownerx
of & television station, the most ownership is in gtations in the
smallest markets {11.04%) and the least in markets 51-100
(4.97¢).
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the number pei ovuv=—-
(about 26 male owners per station in the top >SUj sbous == _
gmallest 62 markets). Table 16 is a complete presentation of

these results.

e e —r tvmemm s i m =
R b g ————e
L v g o



By SHSA Kanaui}

| SMSA RANK
Not In

1-10 11-25 26-75 76-150 151-263 SEMSA TOTAL
No. of i 96 100 205 193 160 680
Female Owners (6.7} * {7.0) (14.3) (13.5) (11.2) (47.4 1434
No. of Stations
with Female 36 40 83 B9 62 326
Owners (5.7} * (6.3) {13.1) (14.0) (9.7} (51.3) 636
Average No. of
Fenmale Owners/
Sstations With ]
Female Owners 2.67 2.5 2.47 2.17 2.58 2.09 2.25
Average No. of '
Female Owners/
Stations in
Sample 1.92 1.96 1.61 1.57 1.98 1.38 1.55
Average Percent
of Stock Cwned by
Females/Stations
with Female : :
Owners 16.64 19.73 21.46 20.40 17.95 22.11 20.92
Average Percent
of Stock Owned by
Females/Stations
in Sample 11.869 15.47 14.02 14.76 13.74 14.65 14.40
tt=====g===:£======a==2"'-:===:zm::==gz$=======z======w“—*===&===w===z=—.#"-==-=-:a=
No. of 699 506 680 536 434 1729
Male Owners {15.2) (11.0} (14.8) (11.7) (9.5} {37.7) 4584
No. of Stations
with Male 50 51 125 123 80 4390
Owners {5.4) .5) (13.6) (13.4) (8.7} (53.3) 19

{iTowvnership is defined as ownership of corporate stock,

partnerships, scole
directors.

ownership,

C e e R g r— - O, Y—

and memberships on boards of

32

A — e WERL Mgmer e R M AL e s e e



TABLE 14. Female and Male Ownersnip STATIBTICE dua aui eow—o=o
By SMSA Rank, Continued : :

gg.—_ﬂusz:::‘:##:sz ===’-‘==ﬁ====‘=zm==:.-.z8l.'.#l-‘-ﬂ=====wtgn£ﬂtsmg;£=‘ﬁﬂ:mt‘ﬁtw--ﬂw
EMSA RANK
Not In
1-10 11-25 26-75 76-150 151263 EMSA TOTAL
i H

Average No. of
Male Owners/
stations with
Male Owners 13.98 9,92 5.44 4.36 5,43 3.53 5.00
Average No. of
Male Owners/
Stations in
Sample 13.98 9,92 £.35 4.36 5.36 3.51 4.97
=n=======*.::=..-r-====z=====z==z==z======w“_".':-m=::..—..g::s:z::::z:=mz=z=::===z==a=z-:=|=g

*Row Percents.
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e - =zt:’g“‘:‘ﬁ“:t?‘ﬂg--gﬂ-“*m&-&&ﬁ——w-—u—— - -
SEMSA RANK
Not In

1-10 11-25 26-75 76-150 151-263 SMSA TOTAL
No. of 113 83 146 140 313 523
Female Owners (10.1)* (7.4) (13.1) (12.5) (10.1) (46.8) 1118
No. of Stations
with Female 38 3C 59 . 59 44 262
owners (7.7} ¢ {6.1) {12.0) (12.0) (8.9) {53.3) 492
Average No. of
Female Owners/
Stations with
Female Owners 2.97 2.77 2.47 2.37 2.57 2.00 2.27
Average No. of )
Female Owners/
Stations in
Sample 2.26 1.98 1.72 1.69 1.47 1.41 1.58
Average Percent
of Stock Owned by
Females/Stations
with Female
Oouners 16.26 12,97 16.24 16.20 16.32 20.26 18.24
Average Percent of
Stock Owned by
Females/Stations
in Sample 2.36 9.98 11.27 11.52 9,32 14.30 12.66
ﬂﬁ8=====z===2=‘-==.‘==z==$#==ﬂﬁ==$#=ﬁﬁﬂ==ﬁ==zﬂ ==z2=z==xt=ﬂ======t=33=u=zt=
No. of B21 517 860 348 461 1413
Male Owners (18.43}* (11.6) (19.2) {8.9) {10.3) (31.6) 4470
No. of .
Stations with 50 42 g4 B3 77 369
Male Owners {7.1)* (5.9) (11.9) (11.8) (i0.9) (52.3) 706

(IJOwnership 1
partnerships, sole
directors.

- - m-—_-.—awaw&-’-—-w—-m—-&-—-—a-p—-

« defined as ownership of corporate stock,
ownership,

on boards of

and memberships

.34
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fABLE 15. Female and Male Ownership Statistics -
. by SMSA Rank, Continued P For g8 e
EEEETIETTEIRSS sECTESRTREESIRERSRRE EREEERETE SN TR ==;g=w=stnusnxnntﬂzn‘g:“
&EMSA RANK
. . Not In
i=- 11-25 26-75 7€-150 151-263 SMSA TOTAL

--—‘--—-—G‘——--’—--—“mq—--——-“-‘w- ——n—a---—”__a---u“.—uw—-&-—-—-ﬁ-—w&-

Average No. of
Male Owners/
gtations with

Male Owners 16.42 12.30 ic.24 4.80 5.99 3.83 6.33
Average No. of
Male Owners/
Stations in
Sample 16.42 12.30 10.12 4.80 5.99 3.81 6.30
t:z‘-‘“:zt:m#:.—-—t:::::::==:-‘t‘-'==tz"—"===.-;:=====mzﬁ::azﬂw:::x -1 -3+ $+1% 3 % X+ -F % £+ 3 3
*Row Percents. - N
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u:"ﬁﬂ:ﬂ:-‘:ﬁz#g.‘.-"-S:z:==<.-.'—=‘.‘.-st:ﬂﬂﬁﬂ=x&=3&tﬂ==--"--- mmmmmm
ADI RANK

1-50 §1-106 101-150  151-212 TOTAL
usn, of 405 307 234 117
Female Owners {38.1)" {z6.5} {22.0} {11.0} 1063
No. of Stations -
with Female o 68 53 33
Oowners (39.1;* (26.9) (20.%2) (13.0) 253
Average NO. of
Female Owners/
Stations Wwith
Fenale Owners 4.09 4.51 4,42 3.55 4.20
average No, of .
Female Owners/ -
Stations in .
Sample a.75 3.589 3.84 2.79 3.69
Average Percent of
stock Owned by
Females/Stations
with Female
Owners 22.84 22.46 32.04 39,18 26.79
Average Percent of
Stock Owned by
Fenales/Stations
in Sample 20.94 19.83 27.84 30.79 23.53
======2====—..=:—*a::#::w:::t:z#:z::n ::::::z::zg:z::w*_“wmu:s::::‘&:zt:zﬁ::#:
No. of 2784 1289 856 439
Male Owners . (51.9)* '{24.91 (15.9) {8.2} 5368
No. of Stations 107 77 61 42
with Male Owners (37.3)* - {26.8) {21.3) (14.6) 287

{1JOwnership 18 gefined as ownership of corporate stock,
pgrtnerships, sole ownership, and memberships on boards of
directors. :
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TABLE 16. Femalﬁ Chddvt aawr—— -
' by ADI1 Market Rank, Continued

“"ﬂﬂcﬂﬂﬂ:8m=:$=5z=$=ﬂ‘=‘ﬁﬁ=‘:‘cﬂ‘ﬂﬂ--‘ﬁﬂ‘ﬁ‘:"‘:t-““ﬂ“ﬂ‘I"‘-

1-50 51-100 101-150 151-212 TOTAL

---p-—--—a—-ﬁ- e i - s S #--ﬂ-------ﬂ’—-——ﬁ---ﬁ-

Average ho. of
Male Owners/Sta-
tions with Made

Average No. of
Male owners/Sta~
¢ions in Sample 25.78 16.74 14.03 10.45 18.64

ﬂ:#g:r—:a:#:::3:#:..".-':=z==::tr—:ﬁ:ﬁ=H===ﬂ==$===g=zg:==w#w=8=SS=SHISBIIR

#Row Percents.
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* analysis by Group Ownership, Network Affiliation, Spectrum

Position

Ownership patterns for television stations were also analyzed by
whether or not they were cowned by a grocup, WeIe network
affiliates ©OT independents, and by gpectrum position.
Group-owned erations have more women OWnere per station on the
average (4.47 using stations with female owners &s & basc: 4.01
overall) than do stations which are not group-owned {(3.61/3.03).
women owners of non-group owned stations, on the other hand, hold
a higher percentage of ownership (30.05%) than their counterparts
at group-owned stations (20.38B%&). This is also true on &an

individual owner basis (95.92% versus 5.08%).

Thzre &are also more rnale owners per station at group-owned
gtaticns than at non-group owned {about 23 males on average at
group-uwnead and 11 at non-group owned stations). Table 17
contains a summary of these results.

Network affiliated television stations have moIe WwOoRmen owners per
station (4.25/3.72) than do independent stations 13.95/3.51).
The female owners at network affiliated stations alsc hold more
ownership (24.16%) than their independent station counterparts
(20.18%}. This holds true at the individual level as well (6.50%
for affiliates, 5.75% for independents}.

There are more male owners at network affiliated stations than at
independent stations (about 20 males at network affiliates and
approximately 14 males at independent stations on the averagel.
Table 18 contains the comparative results for females and males.

Table 19 presents data for television stations according to their
gpectrum location. VHEF stations have more women per station in
both averages (4.51/3.99) than do UHF stations (3.50/3.03}). The
percentage of ownership per station held by women is slightly
higher for VHF stations than it is for UEF stations (24.66 for
VHF versus 21.08 for UHF) . However, o©on 2an individual owner
basis, the owner of a UEF station holds slightly more ownership
(6.96%) on the average +han the owner of a VHF station (6.18%).
There are more male owners, On average, at VHF stations than at
UHF stations (21 versus 13).
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TABLE 17. Female and Male uwueisuap w-====---
by Group Ownership (1)

—#;‘5&#‘:‘—’%&:7—’-:%2: 2====a".'_r.:!:*-=_s:ztﬁ:*ruz-&gus:w:ztswt

NO GROUP GROUP TOTAL

No. of 2835 778

Female Owners {?6._8)* (73.2) 1063
No. of Stations 79 174

with Female Owners , {(1.2)* (68.8) 253
Avcrage No. of Female

Owners/Stations

With Female Owners 3.61 4.47 4.20
Average No. of Female

Owners/Stations

Iin Sample 3.03 4.01 3.69
Average Percent of

Stock Owned by

Females/Station

with Female owners 35,76 22.72 26.79
Average Percent of

Stock Owned by

Females/Stations

in Sample 30.05 20.38 23.53
No. of 992 4376

Male Owners (18.5)* {(81.5) 5368
No. of Stations 93 : 194

With Male Owners (32.4)* (67.6) ] 287
Average NoO. of Male

Owners/Stations

With Male Owners 10.67 22.56 18.70

w“m-—--—--—-—m-w—“,—m'um—m—-q—h --——--—u———--—«n-—-ﬁ-q—‘-——--ap-————-b--u--.-.-—

{1]Ownership 15 defined as ownership of corporate stock,
partnerships, sole ownership, and memberships on boards of
directors.
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by Group UWNEISNHAPy WwWilbdsswm=

[~ 3+ -2 ﬁ:ﬂ"—'—"'—'—:'A'ﬁ‘..':-'—”-ﬂ'—n':‘.:::=3====R===ﬁ‘::mﬂﬂ*ﬂﬁ‘gﬂﬂﬂt‘g

NO GROUP GROUP TOTAL

- e . o S S

*“ERGR‘K."N::'."‘

a-—-u—-&-—«»--—a-m—-&--—-&---——-a--uap.—,-nu-m_uqun--—ﬂ“--wn-&uc-—--

Average No. of Male
Cwners/Stations

in Sample H
czz=:.."..==“_'::z:.-,z:xm:::x:wz‘.:::zz:z

*Row Percents.

22.56 18.64

EooREEESREEE ‘:zﬁ:‘#ﬂ:ﬂ‘gﬁﬁzﬂﬁ -2 % 2 J
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TABLE 18. Female and Male Ownership StatiSTICB ius &~ —-—°°
by Affiliation status(l) :

gz::g======z=z===£===2=z=x=z=====xt.*—'::::utcxgtl:zs--l:nes:ltﬂ-ﬁ--*“B‘H
_INDEPENDENT‘ AFFILIATE TOTAL

No. ©F is 905

Female Ownexs {14.9)* {85.1) 10£2

No. of Stations 40 213

With Female Owners (15.86) * (84.2) 253

-—u’aq—‘——-q—-—ﬂ-—ch-q-—-—-»-—-—u-—-—-p—a-m—a-——-—‘-w—o-q—u-nu-—--——b-

Average No. of Female
Ccwners,/Stations
¥ith Female Owners 3.95 4,25 4.20

Average No. of Female

Oowners/Stations

1n Sample 3.51 , 3.72 3.68

Average Percent of

Stock Owned by

Females/Stations

With Female Owners 22.79 27.56 26.79

Average Percent of

Stock Owned by

Females/Stations

in Sample 20.18 24.16 23.53

::=.-..==_—..=====r..::mx:::::m::z::zz::m&:mz:=:'..==..—.....—....1==:=f=:=z*—*z:gﬁ:z::-ms:mze-g#a
No. of 616 4752

Male Owners (11.5) {(BB.5) 5368

No. of Stations 45 242 -

With Male Owners (15.7)* (84.3) 287

Average No. of Male

Owners/Stations

With Male Owners 13.63 19.64 18.70

-&-mw—--p——--u_&-w—m——-—-q——«»m—-—“-’.———g - A - - - - S T i W A duks. W -

[17Ownership 1S defined as ownership of corporate stock,
partnerships, sole ownership, and memberships on boards of
directors.
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TABLE 18. Female and Maie uwiacibilipy Scavaev——--—
by Affiliation Status, Ccntinued

gx:ﬁ===£=ﬁ=$====m=-“2$='-‘—"'-==="==$== "—"==wﬂ-""-“xtutgnsgzz:n::::tm:‘_lﬂﬂﬂ-xtcgn
INDEPENDENT AFFILIATE TOTAL

average No. of Male

Owners/Stations )

in Sample 13.69 19.56 18.64

ﬂ::s:z=E=ﬂﬂ===2ﬁ==z===="..::.".-'.:“"—":ﬂ======ﬁ==’t=z:=:=ﬂtﬂﬂm=¥==‘K“::t:xﬂ"

sRow Percents.
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TABLE 1Y, [FEmGLIT serw =oo- -
by Spectrum Position (1)

VHF URY¥ TOTAL
No. of 790 273
Female OWnRers (74.3)" (25.7) 1063
No. of Stations 175 78
With Female Owners (69.2)}* {30.8) 253

-——--a-—‘»q——q—-—u—-—a-q---—---q—-n--—--d-——-.---—a-a--—-.——--—n-a-—-—‘-&---

average Ko, of Female
~omeve /Stations
Wwith Fenale Owners 4.51 3.50 4.20

-p----uw‘m—wawan——-p‘-

Average No. of Female

Owners/Stations

in Sample 3.99 3.03 3.69

Average Percent

of Stock Owned by

Females/Stations .

Wwith Female Owners 27.89 24.22 26.79

Average Percent of

Stock Owned by

Females/Stations

in Sample 24.66 21.08 23.53

w:u#:w::::m:z:‘:::.—.a==='..z.—...-..::=z=z=====z==".—"===*_~==*_ﬂ===n=:==*—“ﬁ==x=¢i==wc
No. of 4160 1208

Male Owners (77.5)* (22.35) 5368

No. of Stations 197 90

With Male Owners (68.6)* (31.4) - 287
Average No. of Male

Owners/Stations B

with Male Owners 21.12 13.42 18.70

{i7Ownership 1S defined as ownership of corporate stock,
partnerships, gole ownership, and memberships on boards of
directors.
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TaBLE 19. Fem

ale and Male Ownership Statigtics IOT 1V
Spectrum Position, Continued

DL s

g:==z="-.==$==z=ﬁ‘-‘-‘=m:z‘:::z::zx:m::ﬂI!Bz::uuggztgggzﬂ&::gasl:tw-ntmﬂﬂl
VHT CHY

average Mo, of Male

owners/Stations

in Ssample 21.01 - 13.42

s.-:..—:==..-====.===¢=m==z= mEmETERERER :m:a&:::zz::zt:::.:gz:a#x:n:m:ﬂ::’-zxtﬂﬂ"ﬁ

*Row Percents.




Majority ownership

The average amount of ownership per station held by women ranges
from a low of 12.66 percent in FM radio stations to a high of
».53 percent in televisicn gtations. (5ee Table 10) It is
informative toO determine the number of stations in each sample
that have women ~uners who have 50 percent OF more ownership.
More FM stations (9.03%) have women OWRETS with 50 percent O
more ownership than do &M stations (B.55%1}). Only eight
television stations (2.78%) reported wonen who have a majority of
ownership. Table 20 presents these data in summary form.

TABLL 20. Number and Percent of Stations with
Female Owners Hoiding 50 Percent or
More of Ownearship by Class of Service

ETE =£"—"‘-::::‘-:ﬁ===:ﬁﬂ:H«:8‘ﬁ‘:===‘==t=.‘:=ﬂ===ﬁ=gﬁﬂ=ﬂ=-ﬂl‘=

CLASS

No. of gstations

With Female Owners

Holding 50% or

More of Oownership 79 64 8

-—-n-qp-—-—--vb---u-&-—--—u--—--—u-—-——--ﬁ--ﬂ--—--‘t-dﬁ—w-——-w-

Total No. of
Stations in sample 924 705 288

u\---l--q—--&-—-—--—--ﬂ-—--—‘--—&--—“qp-nq-un---—-«b—u-ﬁ-q—‘*u---

percent of Stations

with Women Holding

50t or More of

Ownership B.55 9.03 2.78

- ‘ﬁ=‘L":2=====ﬂ===:===ﬂ‘:=‘—'=$=:=='—":==:ﬁ====—“===‘#=ﬁ==="—‘=
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Familial Relationship

where possible, the familial relationship of the women owners toO
other owners (both male and female) of the station was coded Qnd
analyzed. Table 21 summarizes these data. The familial
relationship of 19.9 percent of the owners could not be
Jetermined becausc the information was incomplete on Form 323. (1)
tn the AM radio sample, 25.1 percent of women Ownels &I not
related to other OWneIs; 50.1 percent of women owners are wives
of other owners. FM radio stations have 27.4 percent of thelr
female owners unrelated to other owners, with 43.4 percent of the
female oOwners being married to other station OWners. In the
television sample, 36.0 percent of the women oOwners azIre
unrelated, and 27.4 percent are married to other ownerIs. Table
21 presents the complete data for the family relationship
variable.

{17 These 19.9 percents were excluded only from this analysis
of family relationships. They were inciuded in -all other
analyses discussed earlier in this report.

Licensees are required on Form 223 to "give full information
as to any family relationship between one OF more officers,
directors, ©I stockholders of the licensee and any other officer,
director, or stockholder who is the subject of this report.”
This information was not always easy to locate on the form or was
not present on the form at all. When a coder could not determine
from the comments given if a relationship existed, he/she
recorded a "don't know". It is likely that some owners in this
*don't know" category were not related to other owners, but it is
not possible to verify this point. Contrast this situation with
one in which the licensee gave a complete and thorough list of
relationships for some women owners and not for others. In this
latter case, it was assumed that the other women listed had no
relationship to other owners. The form does not reguire the
licensee to explain who is not related, so if relationships were
given for some and not for others, the assumption was that the
others were not related. ~

In addition, the family relationships were rarely included
in stockholder lists of parent corporations, such as RCA, General
Electric, Westinghouse, and corporations having 50 or more
gtockholders. These corporations are reguired to list only those
individuals owning one percent or more of the voting stock. Most
of these lists provided names and numbers of shares of stock, but
made no mention of addresses OI relationships. Howeverl, from the
similarity among names on many lists it is probable that the

majority of owners 1in this category were related to other owners.

Of the 19.9 percent, the net effect seems 1O be that no
relationship owners cancel the owners who &are related. An 80
percent response rate on this variable is still highly acceptable
in survey research.
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An analysis was A1SO DPEIIVIHGU tiae ewvew— —--

owners who held ownership, and were not merely officers ana
directors without ownership, in the licensee and who are related
to other station OwWneis. The results are presented in Table 22.
No dramatic changes in the distribution of owners among various
familial relationship categories are noted when comparisons are
made with Table 21. However, in all three station samples, the
number ©f owners who hol2 owmership and who &are unrelated to
other owners. decreased at least 6 percent for AM and FM statioviibg
and 15 percent in the television sample. Hence, women owners who
hold ownership are more likely to be related to other ownerg—-
male or female--than all women owners in the study.

An analysis was performed to determine how much ownership was

held by each woman who was related to another owner. A parallel.

analysis for those women owners who hold ownership and are
related to other OwWnheIs was also tabulated. (See Table 24) As
expected, extracting women who have no ownership from those who
do, substantially raised the average percent of ownership for
those women who do hold ownership.

It is difficult to draw definitive conclusions from the analysis,
since some of the cell Bizes are B0 gmall. In general,ﬁyives and
mothers of other owneIrs hold the greatest amount of ownership,
followed by aunts and sisters. Tables 23 and 24 present the data
in summary form. '

. AN



Community Property

celected states have community property laws in which a spouse of
an owner could legally be considered to be an owner of a
broadcast property even though the spouse is not listed as an
owner on the FCC's Annual Ownership Report. It is not possible
to identity which owneis &re€ marricd, if any, from information on
Form 323. An analysis was performed to determine those states
that have cammunity property laws.

For purposes of this analysis, a community property law is
defined as one which provides t+hat a husband and wife as a matter
of law share a joint estate in earnings produced by either of
them during their marriage, while property owned by either of
them at the inception of the marriage or property acquired by
gift, beguest, devise, distribution or descent during the
marriage remains the separate property of each spouse. A
community property statute provides that anything which is earned
by either spouse is a part of the community without regard to the
identity of the spouse to whom the earnings accrued.

As of July 1, 1980 each of the following states had valid
community property statues in effect;: ‘

Arizona Nevada
California New Mexico
Idaho Texas
Louisiana washington

48



. TABLE 21. Number aiu swew-eo oo
' . Relationships to Other Station Owners by
Class of Service®

g.gg.:gn=====:===.-.-.:=::===:==z:==z:==-:g;::t-:t:z::z:g;a:zgg-g;g:gs-tsttsztnt
CLASS
AM M v
' 289 252 297
No Relationship (25.1)** (27.4) (36.0}
571 417 226
wife (50.1) (43.4} (27.4)
50 39 86
Sister (4.3) (4.2) (10.4)
148 125 142
paughter (12.8) (13.6) (17.2)
51 35 32
Mother (4.4) (3.8) (3.9)
3 ) 1 4
Aunt (0.3) (0.1) (0.5)
6 7 4
Niece (0.5) {0.8) (0.5)
2 0. 2
Grandmother (0.2} (0.0} (0.2}
1l 5 C 10
Cousin (0.1) {0.5) (1.2)
25 38 21
COther (2.2) (4.1) (2.4)
TOTAL 1152 8919 B24
DK 282 189 239

*Except for wives, these oOwners &are related to both male and
female owners.

=+Column percents are based on number of owners whose family re-
lationship is known. |
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TABLE 22. Number and Percent of Female Owners who Hold
Ownership With Familial Relationships to Other
Station Owners by Class of Service*

CLASS
AM FH -y

115 g9 90

No Relationship (18.9)** (17.3) (21.3)
306 211 100

wWife (50.2) (41.1) (23.6)
40 22 76

Sister (8.2) (4.3} (18.0)
91 ’ 67 81

paughter (14.9) ., (13.0) {(19.1)
36 23 27

Mother {5.9) {4.4) (6.4)
2 0 4

Aunt {0.3) {0.0) (0.9)
4 4 2

Niece (0.7) (0.8) (0.5)
1 0 2

Grandmother (0.2} (0.0) (0.5}
1 5 - 8

Cousin (0.2) (1.0) {(1.9)
14 26 1

Other {2.3) {5.1) (2.6)
TOTAL 610 514 423
DK 282 199 239

*Except for wives, these owners are related to both male and
female owners.

**Column percents are based on number of owners whose family re-
lationship is known. ’
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TABLE 23. Average Percent of Ownership by Female Owners
with Familial Relationships to Other Owners
by Class of Service®-

- :::¢=w==a==========l=t:#as:::z=u-ﬂs==-:-=¢#=x-u=:suxzuzuu!:‘ﬁ“ﬂ'ﬂﬂﬂ

No Relationship 4.6 3.9 0.8

pauvghter 3.7 2.5 | 2.9

Aunt 13.7 - -— 10.5

-—-——-—--—apn-—--l—--ﬁ-nﬁ-—-‘n-ﬁb-u—w.—--—--u-----lh-q—-w------.u——--—---dh—-u--p--r.

Niece 4.2 £.3 8.3

Grandmother - o - -

Cousin 3.0 3.1 2.3

Other 2.1 1.1 0.2

ﬁt#::."‘—":::ﬂ:‘—*: :=w===z=m=z=====:=...—..==t=====m==—*=w_=w==a=wswsss:#:#:m:t:

*Except for wives. these owners are ~related to both male and
fenale OWNREIrs.

51

- Je—
B e T Pt
= —ran — e e g - =
* i AT W LT % e

-



' PABLE 24. Average PEIUSLL va wnusewoor oo
' Stock with Familial ‘Relationships to Other Owners DY
Class of Service* )
' CLASS
AM FM ™v
No Relationship 13.5 16.5 2.6
wife 34.0 20.2 7.3
Sister 14.4 22.5 5.6
paughter 10.0 4.8 5.6
Mother 25.7 23.9 16.8
Aunt 18.5 - 14.0
Niece 9.3 17.8 33.0
Grandmother - - -
Cousin 3.0 6.2 4.6
Other 8.5 2.0 3.0
s:::::::z:w::m::::...-'_=.—..m=:.':==..—'_==..-'...===_.-========z==ﬂ==m==m::*—*:w::z::m::#:
*pxcept for wives, these owners &are related to both male and
female owners. :
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APPENDIX A

SAMPLING ERROR AND CONFIDENCE OF RESULTS

gampling error i a term tha
the result obtained with a sa
obtained by an attempted compl
way in which sampling
accepted measure of t
js attributable to sampli
error. pProperly interpre
concept of

probability, the

calculate the risks
magnitudes attributable to Sam
theory, the chances 2
in error, in either directiocn,
cstated in other words, one can
real value of a variable in the

ng.

t reters to the Ai¢farence between
mple, and the result that would be
ete census of the population. The
error is assessed is by using 2 universally
he margin of error in a survey result that
This measure is called standard
ted with the aid of the theory of
standard error enables one toO

probabilities of errors of various

re only ab

pling. According to probability
out 5 percent that an estimate 1is
by more than two standard errors.

be 95 percent confident that the

population is within two standard

errors in either direction £from the estimate of the variable in

the sample.

probability theory provides a formula for the calculation of
standard error for a variable invelving a dichotomous response.

The formula contains three fa

size, and the standard error.

/ (pO)
S.E. = N

ctors: the parameter, the sanmple
The formula is:

where: P and Q are the proportions

The sampling errors of the

gamples used in this study.
(or two standard errors).

AM Radio Sample

Sampling Error =

FM Radio Sample

Sampling Error =

™V Samgle

Sampling Error =

[N

LS

are

of the population for the
binomial

N is the number of cases
in the sample

S.E. is the standard error

estimated percentages for the three
using the 95 percent confidence level
as follows: -

- 2\/(.50) (.50} = +/-3.3%
ﬁM/ 24

= 2/ (.50} (.50} = +/-3.8%
708

= A /t.50) (.50} = +/-5.9%
' 288 ‘
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An $1lustration gshould make the application of the concept of
gampling error clearer. - If the study found that 50 percent of
the 924 AM radio stations in the sample nad female owners and 50
percent did not, then, in the sampling errorl formula P would
equal .5, Q would egqual .5 and N would equal 524. since the
analysie of the results is being conducted at the 95 percent
confidence level, twO standard erxvi units are required for
interpretaticn. according to the formula, then, the range Of
error due toO sampling is plus or minus 3.3 percent. This means
that the true population value for the percentage of all AM radio
staticns which have women OWNners, estimated from the sample data
at 50 percent, actually lies in an interval between 46.7 and 53.3
percent. Stated another way. 95 percent of all samples drawn

from the &AM radio population would yield results within this
interval.
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S?&TUS

{ ) Informetion Corplets == lﬂc
( } Station Questionnaire

{ ) Owner Questionnaire

B, Kumder of wousn cwners?

Cnd.ing Sheet 1D:
Form 323
Female Ownership of Brosdcast Media Study

1. Station Call Letters:

2. location...eeeee City:

enseAddress:

eerss-aotate:

3. Class of Service: 1= AN 2= 3= 7Y
4. Station combination? € = No I=s M-TV

1 e AM-PM. & » AM-FN-TV

2= ATV

Group-Dwned: 1w Yes

0= Mo
RADIO: Population of Community { ' )
SMSA Rank (
Tv: AD] Number ( )
VHF = ]
THF = 2

Independent = 1

Network Affilfete = 2

5. Type of ownership: (check paragraphs 2 and 5} C -
1 = corporstion
2 = partnership
3 « {ndividusl
4 = other
6. ODwned by snother corporation? . {See paragraph 4) 1 = Yes
ok
IF YES: MName:

7. Female owners? (Check paragraphs 2, 5, and/or 76) 1 = Yas
0 o
$ =0
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COLS.

(1-4)

(s-8)
{9-20)

(21-22)
(23)

~(24)

(25)

(26-29)
{30-32}
(30-32)

(33)

(34)

(35}

(36)

(37)

{38-39)

g e oemnma wea =



9. How ANy ques:ionibl'{ owners?

NOTE: MUMBER LISTED IN B AND 9 SHOULD EQUAL WUMSER OF RAMES LISTED BELOM.

30. List below complete names, addressel, percentage of control (paragraph § or Tb)
snd Tamily relationship to other owmers (avatlable for corporations only in paragraph

™)
;-El'u‘: .

FS |
NAME ~ ADDRESS : g of control spelationshing

(40-79)

efsund to whole number.

¢ 0= done
1 = Wife
2 = Sister
3 » Daughter
4 = Hother
§ = Aunt
€ v Kiete
7 « Grangmother Card Kumber ©® 1 (80}
g = (outin .
§ = Other

o — 2
o —
e vy o———-
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FCC bom 313
June 1973

FEY™ REpTYTYTS .
© . GAD Ne. B-1S02INROLID
Uninsd Sntrs of Anrk‘;
Fudurpl Communiitione { ommusion
Weshingina, . €. JO3

OWNERSHIP REPORT

1 cuniily vt 1 - : :
1 TOFicsal Wi, oot Jasrraction ¥)

of,
ltmk.dmu-wﬂ&nmw'«-um;

NOTE. Bafort wling e this form, read Inmivctions primed an the frowes
of Papm 1 .
fection 310(N) of the Commenicationn AC ol [9M rrquires 1hat Lo

wat of 1™ Cammnaion Swii e obcaineé prior 0 the Smignrem o
wravafer of comrel of B wuton hornw o eonsiruction parmit. Tha farm
mag ae watf 18 repovi o TEROTLl AN asugnren of liceaw o wweamfer
of control {1R.ept B0 FEPON BA sasignmani o Louame of ramalsy of carmre
nade pursuan 18 prioc Commusirm commral ).

" B ey
o v elo TS ORSTEY TR

forth hergin.
tDate of tertifrerion mus e within M0 days of daw
mmluaud«tdﬂlhnm”ulﬂllﬂx

e B . ¥

(Signature of rwspondent)
Axy pecson who wiltfuly selm falm sawments ou this ewpart
punithad vy R ot gnprincearunt. U. 5. Code, Tuin 18, Bection MO
(formerly Suction 833,

hat 1 hawe ersmined this raport; that Lo the mu of my hnewisdge,
{ormateon. ond Wminf, Bfl Malamenta of {act conisimé in anbi repurt W
e and the waid repon & 8 torTeet sinitomend of the Dosinews oud alfaary
L M Sach aad SIRIF FLTWT e

shows in bowm |

| ;T
o b

3. Al of the nlormaton Tornished . liems 1-5 u reponed as ol

1] . tDate musi comply with
Bociion 1.813(0] when bax Ha! belaw U theched )
This repont it Rind purmisn 10 Insgrucison {rheck ons)

el Rerewat i J1c. At wcr. 1::{:1:‘;::;.‘

Namm and post oy addrems of Scumany OF JUTSRItIG

#or the Tollosing sistiomt’
Ciass of ssrvice

Cali miwrs Lexatson

1. Give the nomw ef any corporstion of cther entity having & Gireet o in
direci pwnerahep IUETELL A e hicErage o JErmNLeE (par Inmruction 4).

4. Warm of oo poration,
- myort it Ard (e Justrution £):

o sther than liceame o perenitet, far which

3. Bhow ik pwerems 18 any oeher wroadoast manion of the hoesaet o
PErmitite, o SRy of we ofuwxrs, direciors, MochholGers, B PpANLAery.
tCocporsrion: hiving mort then 50 mochholiders med answer thrs only
with respect 1o offers and deecior, o= sochholdacrs having I% o
swore of volmg Meck. )

ench paruss .

s. Ifﬂmmuwuau-hnpnmmb.uuﬁuuudmd

6 Lm sl ¢

patraril Ang othed ymstTUTenin Sl forth in Section 1611 of the Comminion’s Ruiey and Regulations

Descripison of comras e nsiruyment

Name of prison Of Orgarulsiion walh
wihom COwLT AT B A dR

Dwte of shrcuticsn Dant of sxpiraon

A AT
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3CC Foem V1Y -~ ' Pipe )

MR TR LU cranctrhang the panctaion of woth (8 Hamaciwn iaciudes wert [han oow clask of sepch, the foliowing shouid Bt smunred wih

senpagt on gach cihs. )

NOTE: (Rewtd rocefuliviy The aumbered asme betow iefer o8 bar sambery ja e followmwny tshie. Livwy T thry 17 shouid by Slied owt eyl wrly
ohcn thrs form n Riad 0 wgpont SMOCh HeAmACtmm purtuant 10 [naraction 1) Lames 1 Owu B, inciusive, shourd Bt filed st whmn Lt
fram B werd 10 TEpon ewnerilig sfitr recnipt of Sgasl comirecimn SErmiL o COMmumMMation, At 8 Communion comsent, of &
tramafee of control, or asigamant of lotaw, pwrsitm 10 [ruruction 1(h). Limes 1 thew &, tnclwsrvn, should S Alled el whas Um form
word 10 Lot purissnt 8 FRRiTucion tin:. L ome columa pat stoc Cnoider. (Attach additiona! paget o srorisary.}

A § o Naw ol rerdmrek oF dramiferss purchame, @ werk. Line 11 = Total aumbas of shares of mock hetd Wy puarchaner O Wemt-

— it (B mide: thar am O aal ehes BRET Zrmz od Saret subBCAWE W LRiE STRARRTTION

drran, nd Clurehip of nstwral puivon awihorumé W v 42 e Parceviage of st @ Mo a wn _.'-n'.’-u::.:bz::'. old Mew dous-chamet
the sioch afguired .} s r wamferan “b:"’" w‘llm (Tt ]
2 e Crirzsmahep 13 — From whom sock scquird
$ — Number of sharar™ 14 — Number of shares of stoch Setd 47 il or wenslere priee
& o Number of vores s Tha WanLalion
§ = Clasy o winch 1 Common Cad, Praterrnd PF. Ouier) 19 o Prrcrmtage of namd wech hadd by selicr o treasheres |
& = Pur nl daed valom e this HERSCLION -
¥ — Teual crnuscration pasf (3 achar then eosh_ deamriin ity } 14 = Numher of shates of mech ha'd by wliar o traamburer [~
5 Datn of 2CQuUILLON sequet 10 this Iransaction
§ — Number ©f sty of wock meld by purchastr o tramsferee 17— Perceriam Of isvucd stcck tald by safr or wrandere b~
e 10 thay HHanuatlion qutal 10 this Iransacison
o Proeninye of mucd vock - corpenston hetd by pwrchoms
a ttanderer wwenr 10 IR It ERITHION
1 I _ 1) ket
1 - ’
3
L)
} |
" "
[ )
A
L ]
0 " ) B
11 —
L M
[}
(LI
"
"
1" J

Rewmarhs {foer bodimtume b T poud ¥

MOYE: tﬁul""f"“ o tha Wm ey AT B et daowd PV PR - ] farTANY W T E L TL T - ettt Al 1AM TeR R & v =l w PO LY L
tepnadicr o wremered Bl s h o n SR Lo, e Siaweatww garmen b PR R R N ] Coentnmu,w Jonurns has taen Sryated .
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T INSTRUCTIONS
(Tummwmp u.pmorccrommn

1. This report ks to b {iled by Susndard, FM, Inwernational or Television brosdaasi statioes s follows (Sex §1.615F

(».) By Lcensees with the application for rencwal of mation Bornse. .

(v.) By licensees Of permitees within 30 day afier the consumumation, purssast o Commlssion coment, of 8 eranmfer of cootrol, or s

asiignment of lener of the grant of an original construction permit.

{c.) By Ticensees OF prrmiess SN an days afier any changrs i the informatioe aalied for by this form.

{4.1File one cOPY with the Federal Commutications Commission, wangos, 0.0 S04 Y information submitied iz equally &P~
plicable 1o sach station above-listed, one report may be filed for all such sAGONS: olherwise § BepCTRie repont shall be filed fox ——in

plalisn.
(¢.) Paninerships and individusls sre 5o fill out Paragraphu 1,2, 3. 5 and 6. Corporations and associations are 1o (i out Paragraphs 1.1,

3,4,6, 7and L.
([} This form is to be Glicd out complriely when fited punuant to (s} aad (V) sbove, When filicd out pursosnt to (), changes oaly wned
be nOiRd.
2. Any contract of modification of contrad relating 1o the ownets ﬁ
filed with 1he Ceommission, &8 required by Scction 1.613 of the Rules. Attention it
i contracts of the typel specificd and is not lirpited 10 cuecuted contracls wt includa opuions, pledges,

;mnns relating to ownership, control, of management.
3. This form should be used o repon all ype: of Lrensactions CORCEIRing stock, agrecments, woing cootrol, tFusts, €., inciuding an soguisi-

tion o sale by & corporstion of i stock:
¢a) Where a corporation sells its own srock an cxplanatios of the character of the shares sold (sach s sutharized but unlssoed, treasury

stock, €1c.) should be given under “emarks™, Faragraph 8, Pagt b %
(o) Whert 3 corporation acquites its own stock AR explanation of the disperition made o proposed (wuck canceled, beld s tressuty
stock, €ic.) should be given under “lemz_ks"._h:wwh g, Paged.
4. I the licemser OF permitiee is direcily or indirectly controlled by anctihet corpotation, of, if another corporalion has 3 I5% OC grester
ewnership interest, direct of jndirect, in such licensee of permitiee {whether ot ot such interest constitutes control of the licetsee o permit.
gee}, 8 separaie Form 121 should be submitted 1o repon changes in the officery, directods, o stock hotders of such COTPOTALIOn OF COrpora:

tons.

§, Whether repont is required as to stock interest, it showld include beneficial as well & legal interests. In reporting the benelicial interestsof &

person BoL A stockholder of record or who has any other diresi of indirect interest in the licensee of prrmittec, e the space priovided fox
sgemarks', Paragraph 7, page 2, of sTpatale sheets to give a full caplanation. :

§. Under "Remarks™, Paragraph 7, Page 2. give a full information a3 10 any fanily relationship (e.8. father-son, man-wife, prothers, sinern,

gncle-nephew, cousing, eic.} Of &3 to any business astociation (e.f. paninem in other business enterprises, e1x.) berwesh onc or move of ioers,

direciors, of stockholders of the licensee or permittee and sny other officer, director, of sockholder whoe i the subject of this repofi.

1. Where information is required with respect 10 stockholders in corporations having more thas 50 sockholden, such information rwecd be il
ed only with respect 10 stockholders who are officems and directon or who havt

§. THIS FORM 1S NOT TO BE USED TO REPORT OR REQUEST A TEANSFER OF CONTROL
CONSTRUCTION PERMIT (ratept 1o reponi & wransfer of control or assignment of license made persusnt Lo priot Commission coawet).
The appropriate forms for ust in connection with such transfers Of ASIHERMENU A7E FOC Foerms 314, 315 and 316 1t is the primve respomitili-
ty of the licensee of permittee (0 gerermine whether & given tranzaction constitutes & trarafer of control or an assignevent. Howewer, for put-

poses of oample only, and for the convenience of interosted persons, there are listed below some of the nort comman types of wransfers
conrerning which doubt existy in the minds of many brosdasiers.

hip.muﬂ,wmmmafmncmmupﬁﬂuuﬂluﬂoc‘k mart be

directad 10 the fact that Section 1.613 raquires the Tiling ef
and other eueculely sgreehents and

A twansfer of control takes plase when! :
1) AR individusl stockholde! gains o loses affirmative or pegative (50%) conrrol. (AfTirmative eontrol consists of cootrol of more

than $0% of voting stock! negative control consists of control of euactly 0% of voling neck.}

2y Any femily group o1 any individual in » family grovp gains o keies affirinstive or negative (30%) coatrol. (See 8is0 lostraction 6.)
3) Any group in privity gains of loses affirmative of negative {50%) control. C e

The following are cxamples of transfers of control o aslignmaents of Liconses requiring priot Commission consent:

11 A, who owns 1% of the licthsee’s ot permitiet’s siock, sclls 1% Or more thereo! 1o B. A wransler bas peen effected,
31 X carporstion, wholly owned by Y family, reduces outstanding stock by purchase of tressuty siock which results in family
member A's indwvidusl holdings being increated 10 0% of motc. A iransfer has been effecied.

- 31 A and B, man and wifc, eath Owh 0% of the Ii::rv:sa's of permutiee’s stock . A weils any of hissock 10 B A trans{es has been ef-

fected.
&) Adsapaniner in the licensee.
5} X parinership incorporsies An sssignment has been eflecied.
61 Minority stoackholders form & vount trust to voie their 50% of more combined stockholdings. A wransfer has been effected.
their stock 10 F, G snd H at different imeat. A

7 A.B.C.DdE each own 20% of the srock of X corpotation. A, pand Ol
trarufer is effecied a1 such time a3 C sells 10% of more of his sroch. In othet wotds, u transfer s effectuated ot such tiove a3 50%

or more of the sloch pasies oul of the hands of the stockholders who held Hocs at the time the oxiginal authorization for the

Sceniee Of PEFMITLST coTpoTation was tssued.

A selis sny part of his inlerest 10 noweomer B ot cxisting paniner C. An sasignment has becn effecied.

9. The official title of the respondent must be the individual licensee ot permitlee, B PRITACT ja the Bornser O permitiee partoership, of

8 fTuope i the aenwre O pormatied COTPOTRLON.
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