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Database for this presentation

- Review and synthesis of academic and professional
research on media behavior in the new media
landscape--over 1,000 annotated articles in
bibliography:
http://www.growingaudience.com/downloads/NeedStates.pdf

« Analysis of DDB Life Styles Survey for 1995, 2000,
2005, which allows observation of changes in behavior
as the digital world unfolds



Theorizing about the digital media
environment

There is an abundance of research and opinion about
the digital landscape but little in the way of an
organizing framework, so here we try to pull things
together and introduce a theory that:

1. Explains why and how changes are occurring
In the new media landscape

2. Poses a new set of research questions to ask

3. Suggests a needs- and features- based
segmented audience strategy for effective
health communication



The digital environment has
massively changed behavior

e Technology has created major behavioral
and lifestyle changes that pose serious
challenges to effective health communication.
First among these:

1. A Phenomenal Increase In
Media Choices
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Home Media Capacity — Today
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2. Ubiquitous desire to create
media content

Best Medical /Health Issues Blog

Respectful Insolence |:|

- Growth of myspace and
facebook

e Flickr, YouTube

31.06 9% (1078)

The Amazing Adventures of Diet Girl 23.28 % (BOE)

3.51 % (122) blogs, S|teS

2.33 % (B1)

m ?:: » 30 million blogs with over
5, 2 billion links |
= = e Blogosphere size doubles
. every 5.5 months
i e Thousands of
. medical/health related

i

The Cancer Blog

Total votes: 3471



3. Massive migration to the
Internet

e Estimated percent of U.S. adults online: 79%

e Number of U.S. adults who have ever gone
online to look for health or medical
iInformation increased from 136 million (2006)
to 162 million (2007)

e Percent of online adults who often or
sometimes look for information online:
61% In 2006: 66% In 2007

(Harris Poll, July 31, 2007)



Accompanied by a perception that the
Internet has a positive effect

Thinking about how using the internet affects you overall...
How much, if at all, has the internet improved...?
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Share of Americans online by age

(Based on Pew Internet Project telephone surveys)
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4. Decreased reliance on traditional
media sources for information

Mean agreement with the statement: “| need to get
the news (national, international, local) every day.”

e Across all ages, agreement down 6% from 1995
to 2005

e Agreement among Baby Boomers down 5% from
1995-2005

e Agreement among those 60+ down 8% from
1995-2005

e The mean of youngest group’s expressed need
for news i1s 29% lower than oldest group’s



Increased reliance on the internet

The Internet is among the top performers on up-to-date, useful way
to learn, and provides news only when | want it.

Local TV | National | Cable TV | Internet | Newspaper
News | TV News News

Trustworthy 21% 19% 21% 10% 9%
Up-to-date 19% 13% 24% 29% 4%
Offers “news | 37% 11% 10% 20% 9%
can use

Useful way to 15% 11% 14% 41% 8%
learn

Entertaining 23% 12% 18% 20% 1%

Provides news
only when | 12% 6% 9% 49% 9%
want it




5. Growing demand for
personalized input

“*Consumers want their media when they want it, how

they want it and in whatever quantities they want it.”
-- Price-Waterhouse, 2006

RSS feeds

IPod personalized playlists
Customized online communities
TiVo

Personalized ringtones

Growing preference for “news with a viewpoint” that
matches ones own



6. Increased Focus on Celebrities--
Even Their Health Behaviors

Technology has reduced distance between consumers and celebrities

Celebrity magazines is main magazine category to show substantial ad page
growth. The granddaddy of them all, People, showed the least growth, with
6.4% p in 2005 compared to 2004, but its competitors fared even better: In
Touch gained 38.4%.

Celebrities have become common focus of gossip

One-half of adults surveyed said they “regarded celebrities as a fair and
reliable source of information about public issues”

One-third said their own views or activities had been “shaped by the
pronouncements of celebrities”

Strong evidence that individuals model behaviors on portrayals in
entertainment media



/. Development of First
Generation that Refuses to Age

Number of online adults aged 55 and older grew by 20%
to reach over 27 million in 2005

Ability to access content any time of the day Is drawing
these adults online. This age group also finds more
accurate information on the Web than with TV, radio,
magazines, and newspapers

58% of surveyed adults over 55 stated they could find
content online they couldn't find via other media

45% said Internet offered up-to-date content, particularly
when compared with broadcast media

In addition to gathering information for their personal
needs, over 50 percent of this demographic uses the
Web to communicate with others



Aging Baby Boomers Feeling Young

» Aging Boomers are working to ensure a vibrant and youthful self-image

What Age Do You Feel Most of the Time?

Actual Age 40
30

o 34.0
282

= __.--__
Age I Feel

25 —34 35—44 45 — 54 55 — 64 65— T4

28 Zourmd. PO Mdedw,  BApcOcoig, Fouddancd Fessarch rearmoek of Zuocesril fdulloie D opetsd T




Baby boomers tap online
health resources

 Boomers just as likely to use online health
resources as any other age group

 6/% of older boomers used a general health
site such as WebMD

* 65-67% of boomers used a general search
engine to find health data

Source: Jupiter Research (2006)



8. More total media time: less
Information time

e Studies of daypart use show that the total
media use time increased from 1995-2000
across age groups

e But a larger percent of that increased time
use Is going to entertainment and a smaller
percent to information



So how can we think about all these
changes and harness them for
effective communication strategies?

First, begin with four basic communication needs:

o Connectivity

e Information

e Entertainment

e Shopping/consuming




000
000
Every instance of media use is o
motivated by a communication need
* Logging into a community or

belonging to an online affinity group are connectivity
behaviors

Searching IS iInformational behavior

Watching television and viewing health-related portrayals
IS entertainment behavior

Going to for medication is
shopping behavior


http://Revolutionhealth.com
http://marrtc.org/
http://canadadrugs.com

Satisfaction of
need with media
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Connectivity Need:
YouTube: Personal surgery photos

You[TL)

Broadcast Yourself ™

Search

Search In
@ Videos
Channels

Groups
Blaylists

Sort By
@ Relevance
Date Added
Wiew Count
Rating

Refine by Category
@ Al

Autos & Vehicles
Comedy
Entertainment

Film & Animation
Gadgets & Games
Howto & DIY
Music

Mews & Politics
People & Blogs

Sign Up | My Account | History | Help | LoglIn

My surgery Search |

Categories Channels Community &) Upload Videos

Is Lasik Right for Me? LOMAS

pritep S b AR By
Schedule Your FREE Evaluation & See! Questions?

Call US today!
1-800-MY VISION

Video resutts for 'my surgery’ Results 1-20 of about 3,540 (ML

Pages: 1 2 3 4 5 6 7 .. Mext

Sinus irrigation after my surgery
01:40

This is my first sinus irrigation after my surgery (5 days post-op). | am using
Simply Saline.

Tags: sinus surgery irrigation blood snot nose

Added: 7 months ago in Category: News & Politics

From: james88105

Views: 2,280

4 ratings I'd only trust
my eyes to

My Surgery Seattle's most

04:47 experienced

Aug 10th 2006 i had jaw surgery this is my life leading up to it LASIK surgean.

Tags: surgery new life

Added: 5 menths ago in Category: Pecple & Blogs = Thousands of

From: naxes4 LASIK procedures

Views: 1,550 perfarmed

* * * * i = No payments for
12-24 months!

& ratings

# 0% Interast




Connectivity Need:
MySpace: Kaleb after surgery

MySpace.com | Help | SignUp

WHO'IS THIS ACTOR?
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3 Google
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& Videos Featured || Videos H My Videos ||  Upload

Search Videos |
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Rating pamml

More Videos
View Profile

Send Message

More From This User | Related Videos

Kaleb moves his arm
Posted by Kalab's Mommy
Runtime: 00:00:34

Plays: 46790

Comments: BB6

I Kalcb after suraery



Information Need:
Search Engine Domination

Register | Sign in

( l‘:evolutiqr‘l 1eal BE scarcn ) My Rewvolution >

Healthy living

Start your Revolution
€» Today on Rewvolution Health

Sunburn basics Sa
A new sunscreen ingredient that really protects your skin .Ga.. |1qi

1 well as what's new on Rewvolution Health
How to keep your Kids safe in the sun . ca | in this daily email.

See the top health and medical news as

See all newsletters I3

Conditions & diseases Today on Revolution Health & KnowYourRisk ™

Top 12 learning centers: —_— Learn your risks for specific diseases and how to
‘Good cover: Protect your skin from summer sun S 3

Acid reflux Spurn sunburn with these skin care tips

Alzheimers —

Asthma & allergies Eat your sunscreen prr— | e .

i = . « Is sunscreen safe for breast cancer survivars? Y S ——

Back pain &S N - . - Store: Shop skin care products for fun in the sun =

Bones, joints & muscles . o o Ch kK t , e
Cancer Health news headlines: SOR- YOLIE SV INDUOITES — MeoCRks oo
D_EDFESSiDn + More proof that breast cancer rates are declining Wondering what a symptom might mean?
Diabetes « MNew imaging technigues hold promise for diseases

Heart ) + Hollywood headaches are flights of fancy D

Skin, hair & nalls |J |7$ymp[gn checke

Dr. Google: Search is massive

80% of Internet users, 93 millions Americans, have searched online for one of 16
major health topics

One in 5 has researched mental health information
13% have looked up vaccination information
People expect search engines to give them reliable health information



need increasingly
satisfied online

36% of e-caregivers said the internet helped them
find advice or support from other people.

34% of e-caregivers said the internet helped them
find professional or expert services.

26% of e-caregivers said the internet helped them
find information or compare options.



Need

Individuals model behaviors on celebrities
Celebrities as role models, advice givers
Portrayals in media matter

Some people browse health matters as diversion

Do thin models warp girls’ body image?

AMET E-mail | Save | Print | Reprints & Permissions | 15

By Nanci Hellmich, USA TODAY

Undated 9/26/2006 8

When Frederique van der Wal, a former Victoria's Secret model,
attended designers’ shows during New York's Fashion Week
this month, she was “shocked” by the waiflike models who
paraded down the catwalk. They seemed even skinnier than in
previous years.

“This unnatural thinness is a terrible message to send out. The
people watching the fashion shows are young, impressionable
women,” says van der Wal, host of Cover Shotan TLC,

Psychologists and eating-disorder experts are worried about
the same thing. They say the fashion industry has gane toa far
in pushing a dangerously thin image that women, and even
very young girls, may try to emulate

Enlarge

By Bru Garcia, AFP/Getty Images

THIN MODELS: Is thin still in? | How good is gaunt? Tell us
your thoughts

“We know seeing super-thin models can play a role in causing
anorexia,” says Nada Stotland, professor of psychiatry at Rush
Medical College in Chicago and vice president of the American
Psychiatric Association. Because many models and actresses.
are s0 thin, it makes anorexics think their emaciated bodies are
normal, she says. “But these peaple look scary. They don't look

M WHERE DO YOU STAND?

Should too-thin be out?

normal.”
Should the fashion industry ban
underweight models? The widespread concern that model thinness has progressed
O Yes from willowy 1o wasted has reached a threshold as evidenced

by the recent actions of fashion show organizers.




Celebrities linked with health

conditions

* Self Magazine
** People Magazine
% Health Magazine

* For Me Magazine



LeAnn Rimes and Eczema



Purchasing Need:

Claritin

There's clear,

then there's

e Online pharmacies

e Pre-purchase research, commercial sites

e Searching online for information to guide purchase
e Getting online doctor treatment



The Digital Environment Has
Spawned That Make

Communication...

Immediate

Participatory

Mobile (AND Immediate)
Searchable

Customizable

Rich in sight, sound and movement
On demand (time shifting)



Usability

News Medium

of Each

Media Features

Media

Newspapers

Radio

TV

Cable News

Internet

Participation easy

Customizability

Time shifting

Time flexibility (24/7)

Mobility

Interactivity

Search capacity

Immediacy

X

Images

Sound

Doesn’t require high attention

Doesn’t require reading skills

XXX

XXX | XX

XXX | X | X

XXX XXX XXX X X | X




In the digital health world, people
can choose among media that
have desirable

* Immediate (checking breaking health news on the Internet)
« Participatory (commenting on a a health blog story)

» Mobile AND Immediate (cell phone updates)

» Searchable (checking on symptoms or new treatments)

« Customizable (personalized home pages, RSS feeds)

* Rich in sight, sound and movement (streaming video)

* On demand (time shifting, TiVo)

 Interactive




The Digital Environment Has
Increased the Number of Kinds of
INn the Media

e Health information that comes from a long-
established source is most credible
(authoritative)

e Health information from other people like me
IS something | can really trust (opinionated)

e | like learning health information from the
perspective of people who are experiencing it
(created)



People Are Migrating Away from
the Authoritative

e Authoritative: Created and produced by
professionals

e Created: News and information produced by
audiences

e Opinionated: News and information with
attitude and personality



Powerful patient voices

Group / Web site

Association of
Cancer Online
Resources
ACOR.org

Making the Connection

Online patient groups with ties to medical researchers:

Comment

159 online cancer groups work with ressarchers and

inform patients of clinical trials, tissue banks and
genetic studies.

LMSarcoma Direct
Pesearch Foundation
Imsdr.org

Life Raft Group
Liferaftgroup.org

Patients with leiomyosarcoma, a rare soft-tissus
cancer, contribute to a tissue bank; raises funds for
research,

Conducts drug side-effects studies of patients with
gastrointestinal tumors; sponsors new research.

Myeloproliferative
Disorders
MPDINFO.0rg

EBlood-cancer group helps provide DNA samples to
researchers; participates in quality-of-life studies,

IOVl I O IOy TUIITINTE Ul CINL-aIrmuaIoly PO U Tl TUUEITUnnUIT & vy el Sile, TIIEIITIIN . T E, T

keep participants up to date on developments.

Online patient groups have become an increasingly powerful force for health-care consumers over
the past decade, raising funds for research and offering patient information and support. Now, as

the cumulative power of their memberships grows, these groups are becoming invaluable pariners
to researchers and physicians searching for cures.

Patient groups are stepping up
their participation in medical
and public-health research and
entering far-reaching
collaborative efforts with
researchers, scientists and drug
developers. They are raising
funds and taking part in studies
to evaluate the impact of online
patient sites. They are even
conducting their own studies
on side effects of medications,
and working with rescarchers
to recruit clinical-trial
participants, provide DNA
samples and start tissue banks.

Wall Street Journal, June 13, 2007



People’s use of mediais
determined by

e Aperture is a window of time in which people
are most likely to be responsive to a
persuasive media message.

e For example, we only advertise cake mix on
Thursday and Friday because cakes are only
baked on the weekend.



Let’s put these variables
together

e Uses and gratifications theory has proved
one of the most useful in understanding
people’s behavior in the digital environment
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What does this mean
for health
communication?

So much has changed that it is
crucial to do basic research
before designing health
campaigns




Measure of the
target audience

e How important are each of the following in your choice to get health
information from one form of media over another?

Health information related to connectivity needs:
Getting health information | can share with my friends
Getting health information that makes me feel smarter
Knowing who wrote or compiled the health information
Being able to see who is reporting the health information

Health information related to information needs:
Alerting me to damaging or harmful situations
Makes me think

Health information related to entertainment:
Entertains me, makes me feel relaxed, is supportive of my point of view




Measure Target Audience
Preference for

e How important are each of the following in your choice to get
health information from one form of media over another?

Getting health information when | want it

Getting only the health information | want

Getting health information as soon as it happens

Getting health information that’s easy to understand
Getting health information that’s rich with images

Getting health information that | can share with my friends



Measure for the health
messages you intend

e \What media do you use in the

time of day to get health information,
stay connected with others, be entertained,
purchase health-related products?



What health communicators
can do now

* Get a useful theory and let it guide you

*

Conduct needs, features, and aperture research
and act on the findings

Be strategic first and tactical second
Be medium agnostic

Test and refine approaches for each target
audience
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