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versity in the Meinders School of Business
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Mark your calendar to attend the
24th annual Oklahoma World Trade
Conference, April 25, 2007, at
Oklahoma City University in the
Meinders School of Business, 2501
North Blackwelder Avenue in Okla-
homa City.  The conference is spon-
sored by the Oklahoma District
Export Council in coordination with
the U. S. and Oklahoma Departments
of Commerce.  A conference of this
nature—celebrating the Centennial of
Oklahoma (1907-2007) and World
Trade Month Conference (1984 -
2007) is important in our continuing
efforts to support and expand interna-
tional business activity in Oklahoma.

The topic of the morning session
will be Business Opportunities in
Europe - This region is of enor-
mous strategic and economic
importance to Oklahoma and the

United States.  The presentation by
Dr. Carol A. Howard, Associate
Professor of International Business,
Oklahoma City University, will be
followed by a discussion of three
Oklahoma company panelists.  The
panel discussion will include Larry
Born, President, SCIFIT, Tulsa; Jerry
Fulcher, National Sales Director,
Advanced Chemical Technologies,
Inc., Oklahoma City; and William
(Bill) Bartlett, President, Callidus
Technologies, Inc., Tulsa.  A question-
and-answer session will follow.

Historically, U.S. exporters and
investors have faced relatively low
barriers to doing business in the
European Union (EU).  The United
States and the EU, with its 27 mem-
ber states, enjoy a mature economic
relationship that is characterized by
massive two-way trade and an

extensive investment relationship.  In
2006, U.S. exports of goods and
services to the EU-25 (prior to
Romania and Bulgaria joining in
2007) were valued at $214 billion,
while U.S. imports from the EU-25
were valued at $331 billion.  Euro-
pean company affiliates employ more
than 3.9 million Americans in the
U.S., while 3.5 million EU citizens
work for affiliates of U.S. companies
in Europe.  U.S. goods are well-
regarded and demand is driven
more by quality and performance
than by price.  However, the market
of the European Union is a differenti-
ated one, with each member state
having supply, distribution, demand,
cultural and legal characteristics that
merit individual attention.  Thus, while
a pan-European business strategy, is a
must, specific tactics for market entry
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or expansion should be considered
for each country.

At the luncheon, the 2007
Governor’s Award for Excellence
in Exporting will be presented and
U. S. Department of Commerce
Export Achievement Certificates
will be presented to several Okla-
homa companies.

Mr. Yao Wenliang, Economic and
Commercial Counselor, Chinese
Consulate in Houston, Texas, will
deliver the keynote address:  A China
Focus in the Global Marketplace
– Working Together for Success.

China’s exceptional economic
growth continues as the country
further integrates with the global
economy.  U.S. companies are
benefiting, as evidenced by rapid and
sustained increases in U.S. exports to
China.  Over the past several years,
increases of U.S. exports to China
averaged well over 20 percent.  In
2006, the increase of U.S. exports to
China topped 30 percent, helping to
make China the fastest growing
foreign market for U.S. goods.
China-U.S. total trade in 2006
exceeded USD 342 billion, placing
China as our second biggest trading
partner behind Canada.  Although
U.S. imports of Chinese goods
greatly exceed U.S. exports to China,
China is our fourth largest export
market.  U.S. exports to China
totaled USD 55 billion in 2006.
China’s robust economy, once again,
hit a ten percent growth rate in 2006,
according to China’s National Bureau
of Statistics.  Inflation, although still
relatively modest, is a chief concern
among policy makers given the strain
of such strong growth.  Foreign
investment is strong with China
remaining as one of the largest recipi-
ents of foreign capital.  American
companies continue to have mixed
experiences in China.  Many have

been extremely profitable, while
others have struggled or failed.  To be
a success in China, American
companies must thoroughly inves-
tigate the market, take heed of
product standards, pre-qualify
potential business partners,
protect intellectual-property rights
and craft contracts that assure
payment and minimize misunder-
standings between the parties.

The afternoon session will be a
discussion of How Oklahoma
Companies Succeed in Interna-
tional Business - Making Trade
Work.  There will be presentations by
six dynamic and innovative Oklahoma
companies detailing their international
business success.  The companies and
presenters are as follows:  Keith
Kisling, President, Kisling Farms;
Dr. S.D. Joshi, Johsi Technology
International, Inc.; Doug Carson,
President, Doug Carson & Associ-
ates, Inc; Mike Bergey, Presi-
dent, Bergey Windpower; Mike
Heffron, International Sales,
Ramsey Winch Company; and
Rick Bott, Vice President of
Exploration, Devon’s Interna-
tional Division, Devon Energy.

Every company has a story of
how it began exporting.  The stories
tell of successes and of opportunities
to succeed.  Companies are not
always first-time successes in the
products they choose to sell or
markets they choose to enter.  They
go through a process of developing an
approach to exporting, growing and
refining their export presence, and
improving their future ability to
compete domestically and internation-
ally.  This process allows for contin-
ued evaluation for future success.
The company and management
challenges in the immediate future
involves developing the strategic
abilities to detect, anticipate, grow,

and survive in an ever-changing world
market.

These presentations will be
followed by a discussion and a
question-and-answer session.

***BREAKOUT SES-
SION***  Attention: Chamber
Executives, Economic Develop-
ment Specialists and City Govern-
ment Officials.

A concurrent afternoon breakout
session for Chambers of Commerce
and other economic-development
agencies will focus on Reaching for
the World Market - “Get in the
Game of Global Trade!”

This special session has been
developed to provide chambers,
economic development specialists,
mayors and city managers with
tangible tools that will allow them to
assist their local businesses and
communities to break into the interna-
tional marketplace.

The panel of experts moderated
by Shawnee Mayor Chuck Mills,
President, Mills Machine Company,
Inc.; will include: Danny George,
Executive Director, Oklahoma
Municipal League; Marc Nuttle,
Attorney and economic development
consultant; Dick Rush, President/
CEO, The State Chamber.

Topics covered will be: Sister
City Relationships- How They Aid
in Community Economic Develop-
ment; How to Thrive Locally &
Succeed Globally; Make Friends
Globally- Develop a Chamber to
Chamber Relationship Internation-
ally; and hear how one globally
minded community is Scoring in the
International Game.

Don’t miss this important event to
get your chamber, city and business
community in the game!

Mark your calendar today!
Mayors: Bring your Chamber and
E.D. leaders. Chamber Execs and
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E.D. Leaders: Bring your
Mayor!!!

Registration Fees:
Registration - $85.00
Student - ID required - $25
Luncheon program only - $35
Corporate Table (8 Attendees) -

$595
Corporate Contributory Sponsor-

ship (4 Attendees) - $500
Display Table (Includes Registra-

tion for 2 Attendees) - $270
Registration fees include informa-

tion packets, continental breakfast,

and luncheon.  For secure on-line
registration and credit card pay-
ment go to: www.acteva.com/go/
okdecowtc2007.  We accept Visa,
MasterCard, Discover, and American
Express. For off-line registration
make your check payable to the
Oklahoma District Export Council
and mail your check and registration
to 301 N.W. 63rd Street, Suite 330,
Oklahoma City, Oklahoma 73116.
You may also register and pay at the
door.  For your convenience, a
registration form is included on

page 3 of this newsletter.
Cancellation policy is a full refund

until April 17th. From April 18-24,
refunds will be subject to a $35.00
cancellation fee per registrant. No
refunds will be given the day of or
after the event.  For further informa-
tion or registration, call 405/608-
5302 in Oklahoma City, 918/581-
7650 in Tulsa or 800/879-6552,
extension 223. E-mail:
oklahomacity.office.box@mail.doc.gov.

Make Checks Payable to Oklahoma District Export Council

Mail to: 301 N. W. 63rd St., Suite 330; Oklahoma City, OK; 73116 Fax to: (405)608-4211 or
(918)581-6263 E-mail to: oklahomacity.office.box@mail.doc.gov

Name:                  Firm:

Address: City:

State:                            Zip:                              Telephone:

Fax:                                                                     E-mail:

Website:                    Number of Attendees:

Corporate Table:                   Contributory Sponsorship:                        Display Table:

Economic Development Session:                Pay at door:            Amount Enclosed: $

Registration:

Oklahoma
World Trade
Conference

April 25, 2007

Oklahoma City, OK

***For secure on-line registration and credit card payment go to: www.acteva.com/go/okdecowtc2007***

U.S. Customs and Border Protection (CBP)
Grants ‘Grace Period’ for Harmonized Tariff
Schedule (HTS) 2007 Compliance
      Although the Harmonized Tariff
Schedule of the United States
(HTSUS) is updated every five years
to reflect evolving trade realities—
including technological changes and
shifts in global trade patterns—this
year’s changes are the most sweeping
ever, affecting 83 of the 97 chapters

of the HTSUS and covering 240
headings.
      This makes implementing and
complying with HTS 2007 one of the
big challenges facing import-export
pros today.

To add to the challenge, Customs
& Border Protection (CBP) has

issued little in the way of instructions
or guidance regarding the transition
period—or announced a public
outreach program of informed com-
pliance to aid importers and exporters
in meeting their “reasonable care”
obligations.
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February 3 Version
A Dec. 29, 2006 proclamation

signed by President Bush finally
answered trade pros’ urgent questions
regarding the deadline for completing
their reclassifications.  The proclama-
tion—published in the January 4,
2007, edition of the Federal Regis-
ter—also updates certain designa-
tions for specific countries under
trade-preference programs and
implements scheduled tariff changes
required under various free trade
agreements (see www.usitc.gov/tata/
hts for the most recent version of the
HTS).

The final version, posted on Feb.
3, 2007, superseded the preliminary
version, in effect as of January 1,
2007. Both provided—for the first
time—changes at the 10-digit level.
However, only the February 3 final
version contains tariff legislation
passed by Congress and amendments
to the Harmonized System recom-
mended by the World Customs
Organization.

CBP ‘Grace Period’

At its Dec. 15, 2006 Trade
Symposium, CBP announced that the
U.S. International Trade Commission
(USITC) and the U.S. Trade Repre-
sentative (USTR) had determined that
the statutory Congressional layover
period for adoption of the 2007 HTS
would be signed and published in the
Federal Register shortly—and that
the 2007 HTS will not be effective
until at least 30 days after the procla-
mation is published (rather than the
normal 15 days).

This more “relaxed” time frame—
won by trade groups through hard
lobbying—recognizes that importers
and exporters need the extra time to
convert their systems and databases
over to the new HTS.  On top of that,
CBP has announced it will allow an
additional 15-day grace period for
compliance—in other words, a total
of 45 days.  This grace period will
only prevent penalties or liquidated
damages from being issued if timely
filed entries are returned because they
use the incorrect tariff classification
due to the changeover.

What Has Changed?
This revision of the Harmonized

System includes no less than 354 sets
of amendments, responding mainly to:

• Technological progress (see
especially chapters 84, 85, and 90)

• Altered global trade patterns
• Clarification of texts to ensure

uniform application
• Adaptation of the HS nomencla-

ture to reflect current trade practice
• Social and environmental

standards (i.e., Rotterdam conven-
tion, Montreal protocol)

Import-export pros should note
that in certain cases, six-digit code
numbers have been renumbered even
though the scope of the subheading
remained the same.  In other cases,
certain subheadings may have been
significantly modified in the scope but
have retained the same code
number.

Libya Market Overview
The Libyan Market – An

Overview
Libya - one of the largest coun-

tries in North Africa – boasts large oil
and natural gas reserves and a con-
sumer market of almost 6 million
people.  Since the re-establishment of
diplomatic relations with Libya in
2004, the United States has lifted
economic sanctions against the
country and has removed Libya from
the U.S. list of states that sponsor
terrorism.  With these new develop-
ments, Libya is now more accessible
to U.S. companies.

Libya is a challenging but poten-

tially rewarding market.  With proper
planning and foresight, U.S. compa-
nies can take advantage of commer-
cial opportunities in almost every
sector, from oil and gas to agriculture,
telecommunications and tourism.  The
Libyan economy depends primarily
upon revenues from the oil sector,
which contributes roughly 95% of
export earnings, about one-quarter of
GDP, and 60% of public sector
wages.  The recent highs in global
crude prices have allowed Libya to
accumulate foreign exchange reserves
estimated at $50 billion.  Oil produc-
tion stands at 1.7 million barrels a day

and the government plans to increase
these figures to three million barrels a
day by 2010.  Libyan authorities
estimate that it would take between
$7-10 billion in new investments in the
oil and gas sector to reach their stated
production goals.

In part due to higher oil export
revenues, Libya experienced strong
economic growth during 2004 and
2005, with real gross domestic
product (GDP) estimated to have
grown by about 6.7% and 6.5%,
respectively.  For 2006, real GDP is
expected to grow 6.7%, with con-
sumer price inflation of 3.1%.  De-

      This article was obtained from
the March 2007 issue of Managing
Imports & Exports, which is pub-
lished by the Institute of Manage-
ment & Administration.
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spite the country’s recent economic
growth, unemployment remains high.
In addition, Libya’s ambiguous legal
structure, often-arbitrary government
decision-making process, large public
sector and various structural rigidities
have posed impediments to foreign
investment and economic growth. 

Libyan officials in the past several
years have made progress on eco-
nomic reforms as part of a broader
campaign to reintegrate the country
into the international fold.  Libya faces
a long road ahead in liberalizing the
socialist-oriented economy, but initial
steps - including applying for WTO
membership, reducing some subsi-
dies, and announcing plans for
privatization - are laying the ground-
work for a transition to a more
market-based economy.

Libya is hoping to reduce its
dependency on oil as the country’s
sole source of income, and to in-
crease investment in agriculture,
tourism, fisheries, mining, and natural
gas.  The non-oil manufacturing and
construction sectors, which account
for about 20% of GDP, have ex-
panded from processing mostly
agricultural products to include the
production of petrochemicals, iron,
steel, and aluminum.  Libya’s agricul-
tural sector is a top governmental
priority.  Climatic conditions and poor
soils severely limit agricultural output,
and Libya imports about 75% of its
food.  Hopes are that the Great Man
Made River, a $30 billion project, will
reduce the country’s water shortage
and its dependence on food imports. 

Best Prospects for U.S. Com-
panies

Only one fourth of Libya has been
explored for natural resources such as
oil and gas.  The return of American
companies to the oil fields of poten-
tially one of the biggest oil-producing
nations in the world is well under way.

In January 2005, Libya awarded its
first contracts for drilling rights to U.S.
companies in 18 years.  Three Ameri-
can firms, Amerada Hess,
ChevronTexaco, and Occidental won
the lion’s share of oil blocks in the first
round of the exploration and produc-
tion-sharing agreement auction.  In
October 2005, Libya held its second
bidding round.  The country plans
more such rounds in 2007.

Libyan gas production and
exports are also increasing, with the
opening of the “Greenstream” pipeline
to Europe in late 2004 and plans for
additional pipelines and LNG expan-
sion.  Similarly, Libya’s electricity
demand is expected to increase
rapidly in coming years, meaning that
the country needs to invest billions of
dollars in new generating capacity.

Although Libya is earning high oil
export revenues, gasoline import
costs are rising rapidly due to Libya’s
outdated refining sector, which
requires substantial upgrading follow-
ing years of sanctions.

Although the oil and gas sectors
dominate Libya’s economy, there are
moves to diversify.  Sectors of
particular growth and interest to U.S.
companies include, but are not limited
to:  telecommunications, information
technology, banking services, electric
power generation, construction and
engineering, health and medical
services, wastewater treatment,
desalination, agriculture technologies,
transportation, tourism, education and
training, and manufacturing.  Libyan
government officials particularly
highlight telecommunications as a
sector in which Libya aims to mod-
ernize quickly.

Entering and Succeeding in the
Libyan Market

Entering into any foreign market
can be tricky and Libya is no excep-
tion.  While there are a number of

opportunities in this market, there are
also major challenges that need to be
managed.  Libya’s legal structure is
multi-layered, and its banking infra-
structure primitive.  Libya’s physical
infrastructure requires upgrading, and
telecommunications services are not
adequate.  Office space is limited, and
the few Western-class hotels are often
filled to capacity.  U.S. companies
wishing to send representatives to
Libya are advised to expect consider-
able delays in obtaining Libyan visas.

In general, American products are
well-known and appreciated, includ-
ing designer apparel, high-technology
gadgetry, movies, software and other
consumer products.  Currently, most
of these products enter Libya through
third countries.  Earlier this year the
U.S. Commercial Service and the
U.S. Mission in Libya organized the
hugely successful USA Pavilion at the
Tripoli International Fair.  The pavilion
was visited by thousands of Libyans
eager to learn about U.S. products
and services, demonstrating the
appetite for American products.

Libya is a diverse and challenging
market requiring adaptability and
persistance.  Careful planning and
patience are the prerequisites for
success in this emerging market.  U.S.
firms that are willing to invest time to
develop market presence should
expect to reap rewards in the long-
term.

Travel Advisory and Visas:
U.S. citizens traveling to Libya

require visas, which are normally valid
for three months and must be used
within forty-five days of issuance.
Visas are carefully controlled and
usually confined to those working in
Libya or those visiting as part of
groups run by local tour operators.
Applicants may apply at any of
Libya’s diplomatic missions abroad
and are subject to an extensive wait.
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Metro Tech Conference and Banquet Center, Oklahoma City 405/427-4444

Current U.S. and Libya visa policies
are effected within a framework of
‘general reciprocity’ - as the U.S.
issues Libyan nationals single-entry
visas only, the Libyans do the same
for U.S. citizens.

Travel advisories are maintained
by the Department of State.  For the
most recent notices regarding Libya,

see the Libyan Consular Information
at http://travel.state.gov/travel/
cis_pa_tw/cis/cis_951.html.

Some visa applicants choose to
employ the services of a local
(Libyan) visa expediter.  Visa expedit-
ers can generally arrange tourist visas
for pick-up or mail-back via certain
Libyan embassies abroad.  They will

ask for payment (fees vary, but
generally should not exceed USD
150) and a copy of your passport
(fax or scan).

For More Information
      U.S. companies interested in
obtaining more information should
visit www.buyusa.gov/libya or contact
one of the Oklahoma offices.



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000500044004600206587686353ef901a8fc7684c976262535370673a548c002000700072006f006f00660065007200208fdb884c9ad88d2891cf62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef653ef5728684c9762537088686a5f548c002000700072006f006f00660065007200204e0a73725f979ad854c18cea7684521753706548679c300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020b370c2a4d06cd0d10020d504b9b0d1300020bc0f0020ad50c815ae30c5d0c11c0020ace0d488c9c8b85c0020c778c1c4d560002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken voor kwaliteitsafdrukken op desktopprinters en proofers. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents for quality printing on desktop printers and proofers.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /NoConversion
      /DestinationProfileName ()
      /DestinationProfileSelector /NA
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure true
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles true
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /NA
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /LeaveUntagged
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


