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Table 1. Summary Statistics for the United States: 2002

[These data are preliminary and are subject to change; they will be superseded by data released in later reports. Includes only establishments of firms with payroll. For meaning of abbreviations and
symbols, see introductory text. For explanation of terms, see Appendix A. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error,
and definitions, see note at end of table. Enterprise support establishments are included. Because of this, comparability to 1997 Economic Census data may be limited. See introductory text for an
explanation of the treatment of enterprise support establishments in the 2002 Economic Census compared to the 1997 Economic Census]

Percent of receipts/
Paid revenue—
2002 X . employees for
NAICS Kind of business pay period From
code Estab- Receipts/ Annual First-quarter including admini-
lishments revenue payroll payroll March 12 strative
(number) ($1,000) ($1,000) ($1,000) (number) records! | Estimated?
5418 Advertising and related Services. ....oo.viiiiiiiiiiiiii i 38 274 58 499 250 19 641 482 4 898 088 407 992 16.4 8.3
54181 AdVertising agenCies «..uvv it iiiiiteinieeiiieeeiaineennnaens 12 415 21 881 122 9 729 113 2 459 837 156 648 8.0 8.2
541810 Advertising agenCies . ...vvtiiuet ittt niineteiiieteinnseennnas 12 415 21 881 122 9 729 113 2 459 837 156 648 8.0 8.2
54182 Public relations agenCies ... ..vvueiiiii ittt 6 860 6 245 456 2 676 453 643 818 45 143 28.9 11.4
541820 Public relations agencies . ..o ovveiiiiii ittt 6 860 6 245 456 2 676 453 643 818 45 143 28.9 11.4
54183 Media buying SErVICES . ..ovvvuiininiiiiiiii i inienns 953 1 180 996 467 433 113 960 8 028 13.9 9.5
541830 Media buying SErVIiCeS . ....uvuiininiiniiiiiiiiiiniiienenennss 953 1 180 996 467 433 113 960 8 028 13.9 9.5
54184 Media representatives .....oueeiiiiii ittt i 2 436 2 859 013 883 551 220 371 19 078 27.2 9.8
541840 Media representatives .....oueeiiiiiiiiiiiiiiiiii i 2 436 2 859 013 883 551 220 371 19 078 27.2 9.8
54185 Display advertising «....oueiuiiniiiiiiiiiiiiiii it 2 589 4 525 208 910 979 225 818 22 239 15.7 6.6
541850 Display advertising «....oueiuiiiiiiiiiiiiiiiiiiiiiiii i 2 589 4 525 208 910 979 225 818 22 239 15.7 6.6
54186 Direct mail advertising . ....oouvin i 3 753 11 075 701 2 710 821 671 025 75 992 18.2 85
541860 Direct mail advertising . ....oooviniiiiiiiiiii i 3 753 11 075 701 2 710 821 671 025 75 992 18.2 8.5
54187 Advertising material distribution services ..........ooiiiiiiiiiiii 656 1 308 078 323 868 78 130 9 024 14.2 5.1
541870 Advertising material distribution services ...........ooiiiiiiiiian, 656 1 308 078 323 868 78 130 9 024 14.2 5.1
54189 Other services related to advertising ... coovvveviiiiiiiii i, 8 612 9 423 676 1 939 264 485 129 71 840 22.9 6.8
541890 Other services related to advertising . ... ooovvevniiiiniinnennn, 8 612 9 423 676 1 939 264 485 129 71 840 22.9 6.8

1Includes receipts/revenue information obtained from administrative records of other federal agencies.
2Includes receipts/revenue information that was imputed based on historic data, administrative data, industry averages, or other statistical methods.

Note: The data in this table are based on the 2002 Economic Census. To maintain confidentiality, the Census Bureau suppresses data to protect the identity of any business or individual. The
census results in this table contain nonsampling error. Data users who create their own estimates using data from this table should cite the Census Bureau as the source of the original data only. See

also explanation of terms and geographic definitions. For the full technical documentation, see Appendix C.
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Table 2. Comparative Statistics for the United States (1997 NAICS Basis): 2002 and 1997

[These data are preliminary and are subject to change; they will be superseded by data released in later reports. Includes only establishments of firms with payroll. For meaning of abbreviations and

symbols, see introductory text.

For explanation of terms, see Appendix A. Data based on the 2002 and 1997 Economic Censuses.

For information on confidentiality protection, sampling error,

nonsampling error, and definitions, see note at end of table. Enterprise support establishments are included. Because of this, comparability to 1997 Economic Census data may be limited. See
introductory text for an explanation of the treatment of enterprise support establishments in the 2002 Economic Census compared to the 1997 Economic Census]

Paid employees

1997 for pay period
NAICS Kind of business including
code Establishments Receipts/revenue Annual payroll March 12
(number) ($1,000) ($1,000) (number)

5418 Advertising and related services.............ooiiuini. 2002. 38 274 58 499 250 19 641 482 407 992
1997. 38 832 49 290 082 16 012 117 417 214

54181 Advertising agencies .......oeiiiiiiiiiiiiiiiiiaes 2002. 12 415 21 881 122 9 729 113 156 648
1997. 13 390 16 871 520 7 556 880 139 486

541810 Advertising agencies .......c.oiiiiiiiiiiiiiiinen 2002. 12 415 21 881 122 9 729 113 156 648
1997. 13 390 16 871 520 7 556 880 139 486

54182 Public relations agencies................cooiiat 2002. 6 860 6 245 456 2 676 453 45 143
1997. 6 513 4 771 957 1 951 633 38 735

541820 Public relations agencies........................ 2002. 6 860 6 245 456 2 676 453 45 143
1997. 6 513 4 771 957 1 951 633 38 735

54183 Media buying services ..........coovuiiiiiiiiiinne 2002. 953 1 180 996 467 433 8 028
1997. 882 1 056 713 422 027 8 534

541830 Media buying services .........cooiiiiiiiiiian.. 2002. 953 1 180 996 467 433 8 028
1997. 882 1056 713 422 027 8 534

54184 Media representatives ........coovvuiiiiiiiiieinnen. 2002. 2 436 2 859 013 883 551 19 078
1997. 2 686 3 308 665 1 060 529 26 437

541840 Media representatives ........ccoeviiiiiiiiinnenn. 2002. 2 436 2 859 013 883 551 19 078
1997. 2 686 3 308 665 1 060 529 26 437

54185 Display advertising ......ovviuiiiiniiiiiiiiin i, 2002. 2 589 4 525 208 910 979 22 239
1997. 2 261 4 638 974 823 063 41 357

541850 Display advertising .......coviviiiiiiiiniinnenn, 2002. 2 589 4 525 208 910 979 22 239
1997. 2 261 4 638 974 823 063 41 357

54186 Direct mail advertising .........cooviiiiiiiiiiiin., 2002. 3 753 11 075 701 2 710 821 75 992
1997. 3 454 8 672 214 2 426 572 85 669

541860 Direct mail advertising ..........ooiiiiiiiiiiat, 2002. 3 753 11 075 701 2 710 821 75 992
1997. 3 454 8 672 214 2 426 572 85 669

54187 Advertising material distribution services ............. 2002. 656 1 308 078 323 868 9 024
1997. 560 829 683 174 956 9 642

541870 Advertising material distribution services ........... 2002. 656 1 308 078 323 868 9 024
1997. 560 829 683 174 956 9 642

54189 Other services related to advertising................. 2002. 612 9 423 676 1 939 264 71 840
1997. 9 086 9 140 356 1 596 457 67 354

541890 Other services related to advertising............... 2002. 8 612 9 423 676 1 939 264 71 840
1997. 9 086 9 140 356 1 596 457 67 354

data only. See also explanation of terms and geographic definitions. For the full technical documentation, see Appendix C.

Note: The data in this table are based on the 2002 and 1997 Economic Censuses. To maintain confidentiality, the Census Bureau suppresses data to protect the identity of any business or
individual. The census results in this table contain nonsampling error. Data users who create their own estimates using data from this table should cite the Census Bureau as the source of the original

2 Advertising & Related Services

Professional, Scientific, & Technical Services—Industry Series

U.S. Census Bureau, 2002 Economic Census



Table 3. Product Lines by Kind of Business for the United States: 2002

[These data are preliminary and are subject to change; they will be superseded by data released in later reports.

symbols, see introductory text. For explanation of terms, see Appendix A. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error,

Includes only establishments of firms with payroll.

For meaning of abbreviations and

and definitions, see note at end of table. Enterprise support establishments are included. Because of this, comparability to 1997 Economic Census data may be limited. See introductory text for an

explanation of the treatment of enterprise support establishments in the 2002 Economic Census compared to the 1997 Economic Census]

EStab“Shmemﬁn“é'th the product Product line receipts/revenue
As percent of total receipts/
2002 2002 revenue of —
NAICS Product Kind of business and product line
code line code Estab-
lishments
Total receipts/ with the All Response
revenue Amount! product estab- coverage?
Number ($1,000) ($1,000) line lishments? (percent)
5418 Advertising and related services ..........coiiiiiiiiiiiiiii i 38 274 X 58 499 250 X 100.0 64.2
31180 Mailing lists, rental orsale......c.coviiieiiiiiiiiiiiiiiiiiiiiiiieennns 506 689 175 27 236 4.0 z X
36250 Market research and public opinion polllng services . 1 062 1 571 166 76 127 4.8 A 62.8
36251 Market research services . 938 1 495 899 65 830 4.4 A X
36252 Public opinion polling serwce 398 406 867 10 297 25 z X
36500 Advertising agency serv - providing any comb of advertising serv such as
creative & production serv/media planning & buying/research/marketing, &
promotion serv - along w/ placing advertising w/ media .. . 13 679 23 257 108 19 237 880 82.7 32.9 X
36510 Advertising creative SErvices ..........ocvieiieinnen. 4 928 4 846 783 1 049 966 21.7 1.8 X
36520 Public relations services ...... 10 021 10 024 424 6 314 976 63.0 10.8 59.1
36521 Full public relations services. 7 570 8 437 580 4 440 545 52.6 7.6 X
36522 Media relations services .... 2 099 2 299 932 466 510 20.3 .8 X
36523 Crisis management services 1 334 1 554 349 167 550 10.8 .3 X
36524 Lobbying services........... 2 063 1 655 202 970 787 58.7 1.7 X
36525 Event management services ..... .. 1 482 1 524 616 196 700 12.9 .3 X
36526 Development/fundraising ServiCes. .....oovvieiie i iineiinernnennns 459 388 825 62 030 16.0 A X
36530 Media planning and/or buying services .........ocoviiiiiiiiiiiiiiinnns 2 857 3 456 855 1 389 006 40.2 2.4 X
36540 Display advertising Services . .......coveviviinennennes 3 414 5 263 033 4 467 968 84.9 7.6 46.0
36541 Leased display advertising media space, large format .. 2782 4 504 176 3 500 226 77.7 6.0 X
36542 Leased display advertising media space, transit. ..........c.coviiiin 590 1 932 627 478 077 247 8 X
36543 Leased display advertising media space, street furniture and other urban
fiXtUreS o vvev i .. 230 134 713 54 113 40.2 A X
36544 Leased display advertising media space, other 327 535 073 435 552 81.4 7 X
36550 Direct mail advertising services .................. 6 233 13 482 105 10 596 521 78.6 18.1 52.1
36551 Full direct mail services . .....oovvviiiiiiiiiiiiiiiiiiiiiiiinn,s 3 783 9 847 342 7 242 162 735 12.4 X
36552 Concept development for a direct mail advertising campaign services .... 2 190 2 581 042 412 438 16.0 7 X
36553 Mailing list SUPPOM SEIVICES .« v vt viii ittt ieiiieeenanneann 1 479 2 363 076 473 794 20.1 .8 X
36554 Print services for direct mail advertising materials . . .. 2 150 3 578 405 909 904 25.4 1.6 X
36555 Letter ShOp SErVICES ..o viiiiii ittt ittt ci e 1 650 3 322 381 1 558 223 46.9 27 X
36560 Sales promotion services 1 366 1 635 402 254 138 15.5 4 X
36570 Direct marketing services 1 091 1 681 410 250 048 14.9 4 X
36590 Signs, custom fabrication, include banners, a-frame, neon, outdoor, etc.. 3 140 1 758 157 743 570 42.3 1.3 X
36600 Media monitoring and analysis services............. 433 360 214 31 409 8.7 A X
36610 Fulfillment services..........cooiviiiiiiiiiiiinnn.. 743 1 630 685 307 169 18.8 5 X
36630 Distribution of advertising materials, other than by mail ... 1 009 1 815 480 1 373 531 75.7 2.3 X
36640 Coordination of production and delivery of premiums (advertising
SPECIAIMIES) .+ vt v vttt ettt e 5 292 7 236 224 6 173 134 85.3 10.6 X
36650 Display lettering services (sign painting) . 1 389 446 676 215 138 48.2 4 X
36660 Other services related to advertising .... 2 694 4 049 646 2 023 543 50.0 35 X
36840 Media representation services ........ 4 584 4 780 130 3 238 947 67.8 5.5 61.5
36841 Sale of advertising space in print media. . 3 098 3 114 900 1 535 388 49.3 2.6 X
36842 Sale of advertising time on television .. 1 693 2 359 300 1 204 675 51.1 241 X
36843 Sale of advertising time onradio .......ccvvviiiiiiiiiiiiinennen. .. 1 545 1 584 492 329 625 20.8 .6 X
36844 Sale of advertising space in media other than print, television, or radio. ... 737 841 706 169 259 20.1 .3 X
39000 Merchandise sales .. ...ouvuiiieiin ittt 1 160 1 302 302 320 820 24.6 5 61.1
39053 Sales of merchandise, not specified by type . 1160 1 302 302 320 820 24.6 5 X
39500 All other receipts............. 2 360 3 698 310 406 506 11.0 7 61.1
39548 All other operating receipts . . 2 360 3 698 310 406 506 11.0 7 X
54181 Advertising @geNCIes .. ..vviu ettt ittt ittt 12 415 X 21 881 122 X 100.0 64.8
31180 Mailing lists, rental or sale......c.ooviiiiiiiiiiiiiiiiiiiiiieiiieennns 252 176 528 3 709 2.1 z X
36250 Market research and public opinion polling services .. 818 1 286 977 46 478 3.6 2 63.3
36251 Market research services ...............ooiuie .. 768 1 256 965 42 328 34 2 X
36252 Public opinion polling Services ......ouvviiiiiiiiiiiiiiiiinnnneeennns 291 312 285 4 150 1.3 z X
36500 Advertising agency serv - providing any comb of advertising serv such as
creative & production serv/media planning & buy|ng/research/marketmg &
promotion serv - along w/ placing advertising w/ media . 12 341 21 881 122 18 934 441 86.5 86.5 X
36510 Advertising creative services 3 819 3 815 764 952 041 25.0 4.4 X
36520 Public relations services ...... 2 875 3 490 201 367 681 10.5 1.7 63.4
36521 Full public relations services. 2 418 3 248 784 289 699 8.9 1.3 X
36522 Media relations services .... 475 702 787 47 031 6.7 2 X
36523 Crisis management services 149 183 585 4 820 2.6 z X
36524 Lobbying services........... 102 64 359 4 559 71 z X
36525 Event management services ..... .. 455 473 167 16 965 3.6 A X
36526 Development/fundraising ServiCes. . ....vuevieiieiiiinnnnienneennns 102 62 544 4 607 7.4 z X
36530 Media planning and/or buying services ............coiiiiiiiiiiiiiiia., 1 543 1792 997 228 682 12.8 1.0 X
36540 Display advertising services ...........ooviviinininn. 753 698 695 27 276 3.9 A 63.6
36541 Leased display advertising media space, large format .. 626 628 204 21 645 3.4 A X
36542 Leased display advertising media space, transit.....................e 131 114 188 1 876 1.6 z X
36543 Leased display advertising media space, street furniture and other urban
fixtures ..ot .. 60 9 859 355 3.6 Z X
36544 Leased display advertising media space, other 26 28 605 3 400 11.9 z X
36550 Direct mail advertising SErvices ......o.ovuiiiiiiiiiiiiiiiiiiiineennens 1 938 1 865 877 248 320 13.3 11 63.8
36551 Full direct mail ServiCes . .....oviiiiiiii it 927 1157 329 112 539 9.7 5 X
36552 Concept development for a direct mail advertising campaign services .... 1 254 868 920 62 142 7.2 3 X
36553 Mailing list SUPPOIt SEIVICES « . vvvvuviniii ittt iiiiiiii i ennen 298 251 614 12 808 5.1 A X
36554 Print services for direct mail advertising materials . . .. 752 532 577 56 860 10.7 .3 X
36555 Letter ShOP SEIVICES . vt vttt ittt teeeeieeinneeennneeannnaesnnnannns 127 160 839 3 971 25 z X
36560 Sales promotion services 725 911 445 112 595 124 5 X
36570 Direct marketing services 537 978 216 80 083 8.2 4 X
36590 Signs, custom fabrication, include banners, a-frame, neon, outdoor, etc.. 364 436 630 20 730 4.7 A X
36600 Media monitoring and analysis services...........ooevvviiniinennn, 112 156 454 15 929 10.2 A X
36610 Fulfillment services 314 286 068 18 329 6.4 A X
36630 Distribution of advertising materials, other than by mail . 82 178 056 14 620 8.2 A X
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Table 3. Product Lines by Kind of Business for the United States: 2002—Con.

[These data are preliminary and are subject to change; they will be superseded by data released in later reports. Includes only establishments of firms with payroll. For meaning of abbreviations and
symbols, see introductory text. For explanation of terms, see Appendix A. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error,
and definitions, see note at end of table. Enterprise support establishments are included. Because of this, comparability to 1997 Economic Census data may be limited. See introductory text for an

explanation of the treatment of enterprise support establishments in the 2002 Economic Census compared to the 1997 Economic Census]

Establishments. with the product

Product line receipts/revenue

line
As percent of total receipts/
2002 2002 revenue of —
NAICS Product Kind of business and product line
code line code Estab-
lishments
Total receipts/ with the All Response
revenue Amount! product estab- coverage?
Number ($1,000) ($1,000) line lishments? (percent)
54181 Advertising agencies—Con.
36640 Coordination of production and delivery of premiums (advertising
SPECIAlties) . .o v vttt e 680 590 028 17 675 3.0 A X
36650 Display lettering services (sign painting) . 134 57 606 655 1.1 z X
36660 Other services related to advertising .... 686 1 111 976 113 468 10.2 5 X
36840 Media representation services .......... 1 608 1 588 320 467 620 29.4 2.1 63.3
36841 Sale of advertising space in print media. . 1 367 1 388 176 202 664 14.6 9 X
36842 Sale of advertising time on television . . 822 1 109 203 133 731 12.1 .6 X
36843 Sale of advertisingtime onradio .......ccviiiiiiiiiiiiiiiieinen. .. 1 031 1 237 635 114 035 9.2 5 X
36844 Sale of advertising space in media other than print, television, or radio. ... 507 561 312 17 190 3.1 A X
39000 Merchandise sales 415 435 320 53 898 12.4 2 62.7
39053 Sales of merchandise, not specified by type . 415 435 320 53 898 12.4 2 X
39500 All other receipts............. .. 698 1135 979 156 892 13.8 7 63.7
39548 All other operating reCeiptS ..ot viii i iiiii ittt iiiiiiiiineeennns 698 1135 979 156 892 13.8 7 X
541810 AdvertisSing agenCies «..uvueniiiit ittt 12 415 X 21 881 122 X 100.0 64.8
31180 Mailing lists, rentalorsale...........cocovveinnen. 252 176 528 3 709 21 z X
36250 Market research and public opinion polling services .. 818 1 286 977 46 478 3.6 2 63.3
36251 Market research services ...............ooiuet .. 768 1 256 965 42 328 3.4 2 X
36252 Public opinion polling Services .......ccvuiiiiiiiieiiiiineneennen. 291 312 285 4 150 1.3 z X
36500 Advertising agency serv - providing any comb of advertising serv such as
creative & production serv/media planning & buying/research/marketing, &
promotion serv - along w/ placing advertisingw/ media .................. 12 341 21 881 122 18 934 441 86.5 86.5 X
36510 Advertising creative Services .........c.ocvieiiiinnen. 3 819 3 815 764 952 041 25.0 4.4 X
36520 Public relations services ...... 2 875 3 490 201 367 681 10.5 1.7 63.4
36521 Full public relations services. 2 418 3 248 784 289 699 8.9 1.3 X
36522 Media relations services .... 475 702 787 47 031 6.7 2 X
36523 Crisis management services 149 183 585 4 820 2.6 z X
36524 Lobbying services......... 102 64 359 4 559 71 z X
36525 Event management services ..... .. 455 473 167 16 965 3.6 A X
36526 Development/fundraising Services. ......ocvve i iiiiinineennennen 102 62 544 4 607 7.4 z X
36530 Media planning and/or buying services .........c.covviiiiiiiiiiiiiinnns 1 543 1792 997 228 682 12.8 1.0 X
36540 Display advertising Services . .......covevieiinennennns 753 698 695 27 276 3.9 A 63.6
36541 Leased display advertising media space, large format .. 626 628 204 21 645 3.4 A X
36542 Leased display advertising media space, transit...........c.coviiiin 131 114 188 1876 1.6 z X
36543 Leased display advertising media space, street furniture and other urban
FIXIUPES Lo e 60 9 859 355 3.6 4 X
36544 Leased display advertising media space, other ............covviiinnen 26 28 605 3 400 11.9 z X
36550 Direct mail advertising services 1938 1 865 877 248 320 13.3 11 63.8
36551 Full direct mail services. .. 927 1 157 329 112 539 9.7 5 X
36552 Concept development for a d 1254 868 920 62 142 7.2 .3 X
36553 Mailing list support services .........ocvvvinenn. 298 251 614 12 808 5.1 A X
36554 Print services for direct mail advertising materials .. .. 752 532 577 56 860 10.7 3 X
36555 Letter Shop ServiCeS ... .viviii ittt 127 160 839 3 971 25 4 X
36560 Sales promotion SEIVICES ....uuvuir it iiiiii i eiiiiiieiieiennanenns 725 911 445 112 595 12.4 5 X
36570 Direct marketing SErviCes .. ....vvuviii i iiniiiiiiiiiineinenns 537 978 216 80 083 8.2 4 X
36590 Signs, custom fabrication, include banners, a-frame, neon, outdoor, etc.. 364 436 630 20 730 4.7 A X
36600 Media monitoring and analysis services...........ooviviiineinennn. 112 156 454 15 929 10.2 A X
36610 Fulfillment services...........cooviiiiiiiiiiinn., 314 286 068 18 329 6.4 A X
36630 Distribution of advertising materials, other than by mail 82 178 056 14 620 8.2 A X
36640 Coordination of production and delivery of premiums (advertising
specialties) 680 590 028 17 675 3.0 A X
36650 Display lettering services (sign painting) . 134 57 606 655 1.1 z X
36660 Other services related to advertising .... 686 1111 976 113 468 10.2 5 X
36840 Media representation services ............ 1 608 1 588 320 467 620 29.4 2.1 63.3
36841 Sale of advertising space in print media. . 1 367 1 388 176 202 664 14.6 9 X
36842 Sale of advertising time on television . . 822 1109 203 133 731 1241 .6 X
36843 Sale of advertising time on radio .. 1 031 1 237 635 114 035 9.2 5 X
36844 Sale of advertising space in media other than print, television, or radio. ... 507 561 312 17 190 3.1 A X
39000 Merchandise sales . .........ouiuiiiiiiiiiii ittt 415 435 320 53 898 12.4 2 62.7
39053 Sales of merchandise, not specified by type ... 415 435 320 53 898 124 2 X
39500 All other receipts............. .. 698 1 135 979 156 892 13.8 7 63.7
39548 All other operating receipts . ..o vvr i iiiiii it iiiiiiieinennens 698 1 135 979 156 892 13.8 7 X
54182 Public relations agencies ........couiviuiiiiiiiiiiiiiiiiiiiiiiii i 6 860 X 6 245 456 X 100.0 62.9
36250 Market research and public opinion polling services ...........c.covvvnuen. 198 227 959 27 542 12.1 4 61.9
36251 Market research services 142 196 843 22 270 11.3 4 X
36252 Public opinion polling services 75 79 296 5 272 6.6 A X
36500 Advertising agency serv - providing any comb of advertising serv such as
creative & production serv/media planning & buying/research/marketing, &
promotion serv - along w/ placing advertisingw/ media .................. 672 598 252 123 473 20.6 2.0 X
36510 Advertising creative services ..........ociiiiiiinnn 474 368 482 33 850 9.2 5 X
36520 Public relations services ...... 6 838 6 245 456 5 878 787 941 94.1 57.2
36521 Full public relations services. 5 110 5 110 407 4 117 168 80.6 65.9 X
36522 Media relations services .... 1571 1 581 974 418 624 26.5 6.7 X
36523 Crisis management services 1182 1 370 628 162 723 11.9 2.6 X
36524 Lobbying services........... 1 961 1 590 843 966 228 60.7 15.5 X
36525 Event management services ..... .. 942 925 327 156 668 16.9 25 X
36526 Development/fundraising S€rviCes. ......oovvviiiiiniiiiiiieennennes 354 323 202 57 376 17.8 9 X
36530 Media planning and/or buying services .........cc.coviiiiiiiiiiiiiiinnn 214 192 985 21 797 11.3 3 X

See footnotes at end of table.
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Table 3. Product Lines by Kind of Business for the United States: 2002—Con.

[These data are preliminary and are subject to change; they will be superseded by data released in later reports.

symbols, see introductory text. For explanation of terms, see Appendix A. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error,

Includes only establishments of firms with payroll.

For meaning of abbreviations and

and definitions, see note at end of table. Enterprise support establishments are included. Because of this, comparability to 1997 Economic Census data may be limited. See introductory text for an

explanation of the treatment of enterprise support establishments in the 2002 Economic Census compared to the 1997 Economic Census]

EStab“Shmemﬁn“é'th the product Product line receipts/revenue
As percent of total receipts/
2002 2002 revenue of —
NAICS Product Kind of business and product line
code line code Estab-
lishments
Total receipts/ with the All Response
revenue Amount! product estab- coverage?
Number ($1,000) ($1,000) line lishments? (percent)
54182 Public relations agencies—Con.
36550 Direct mail advertising services . .. 236 192 298 22 733 11.8 4 62.9
36551 Full direct mail ServICeS . ..o v v vttt 70 80 609 10 332 12.8 2 X
36552 Concept development for a direct mail advertising campaign services .... 128 99 508 4 874 4.9 A X
36553 Mailing list SUPPOIt SEIVICES .. vvvvuvii it iii it iiiiiii i ennen 103 53 495 4 154 7.8 A X
36554 Print services for direct mail advertising materials ...................... 29 19 332 3 368 17.4 A X
36560 Sales promotion services 187 83 127 11 242 13.5 2 X
36570 Direct marketing services 112 105 860 10 867 10.3 2 X
36590 Signs, custom fabrication, include banners, a-frame, neon, outdoor, etc...... 43 75 570 6 620 8.8 A X
36600 Media monitoring and analysis ServiCeS . .....veeeiiiueeriieeennnneennns 283 176 621 13 927 7.9 2 X
36640 Coordination of production and delivery of premiums (advertising
SPECIAtIES) . .o v vt e 61 32 789 1 436 4.4 z X
36660 Other services related to advertising .. 76 92 308 7 869 8.5 A X
36840 Media representation services .......... 211 114 604 14 989 131 2 62.6
36841 Sale of advertising space in print media. . 156 80 223 4 165 5.2 A X
36842 Sale of advertising time on television . . 89 64 208 6 004 9.4 A X
36843 Sale of advertisingtime onradio . .....vvveviiiieinenneeinennens 85 61 573 4 458 7.2 A X
36844 Sale of advertising space in media other than print, television, or radio 37 13 618 362 2.7 z X
39000 Merchandise sales 11 10 992 125 11 z 62.9
39053 Sales of merchandise, not specified by type . 11 10 992 125 11 z X
39500 All other receipts........... 647 519 559 70 199 13.5 1.1 62.0
39548 All other operating receipts . 647 519 559 70 199 13.5 11 X
541820 Public relations agencCies ........iiieiiiiiiiiiiiiiiiiiii i, 6 860 X 6 245 456 X 100.0 62.9
36250 Market research and public opinion polling services .............covvuuen. 198 227 959 27 542 12.1 4 61.9
36251 Market research services 142 196 843 22 270 11.3 4 X
36252 Public opinion polling services 75 79 296 5 272 6.6 A X
36500 Advertising agency serv - providing any comb of advertising serv such as
creative & production serv/media planning & buying/research/marketing, &
promotion serv - along w/ placing advertising w/ media .............co.... 672 598 252 123 473 20.6 2.0 X
36510 Advertising creative ServiCes ........cvviuiiiiinnennn 474 368 482 33 850 9.2 5 X
36520 Public relations services ...... 6 838 6 245 456 5 878 787 94.1 94.1 57.2
36521 Full public relations services. 5 110 5 110 407 4 117 168 80.6 65.9 X
36522 Media relations services .... 1571 1 581 974 418 624 26.5 6.7 X
36523 Crisis management services 1182 1 370 628 162 723 11.9 2.6 X
36524 Lobbying services.......... 1 961 1 590 843 966 228 60.7 155 X
36525 Event management services ..... 942 925 327 156 668 16.9 25 X
36526 Development/fundraising services..... 354 323 202 57 376 17.8 9 X
36530 Media planning and/or buying services .. 214 192 985 21 797 11.3 .3 X
36550 Direct mail advertising services ....... .. 236 192 298 22 733 11.8 4 62.9
36551 Full direct mail Services . ....o.oviiiiiiii ittt 70 80 609 10 332 12.8 2 X
36552 Concept development for a direct mail advertising campaign services .... 128 99 508 4 874 4.9 A X
36553 Mailing list SUPPOIt SEIVICES v vvvvvi ittt iiii i eann 103 53 495 4 154 7.8 A X
36554 Print services for direct mail advertising materials ...................... 29 19 332 3 368 17.4 A X
36560 Sales promotion services 187 83 127 11 242 13.5 2 X
36570 Direct marketing services 112 105 860 10 867 10.3 2 X
36590 Signs, custom fabrication, include banners, a-frame, neon, outdoor, etc...... 43 75 570 6 620 8.8 A X
36600 Media monitoring and analysis Services..........covviiiiiiiieiieennn 283 176 621 13 927 7.9 2 X
36640 Coordination of production and delivery of premiums (advertising
SPECIAITIES) .+ v vttt e i e e i i e 61 32 789 1 436 4.4 z X
36660 Other services related to advertising .. 76 92 308 7 869 8.5 A X
36840 Media representation services .......... 211 114 604 14 989 131 2 62.6
36841 Sale of advertising space in print media. 156 80 223 4 165 5.2 A X
36842 Sale of advertising time on television . . 89 64 208 6 004 9.4 A X
36843 Sale of advertisingtime onradio .......cvvviiiiiiiiiiiiiiiinin. 85 61 573 4 458 7.2 A X
36844 Sale of advertising space in media other than print, television, or radio 37 13 618 362 2.7 z X
39000 Merchandise sales 11 10 992 125 1.1 z 62.9
39053 Sales of merchandise, not specified by type . 11 10 992 125 141 z X
39500 All other receipts........... 647 519 559 70 199 13.5 1.1 62.0
39548 All other operating receipts . . 647 519 559 70 199 13.5 11 X
54183 Media buying ServiCes .. .....o.uuiuiiiiiiiiiii ittt it 953 X 1 180 996 X 100.0 61.0
36250 Market research and public opinion polling services ...........c.covvvun... 35 44 181 1335 3.0 A 61.0
36251 Market research services 21 32 140 692 22 A X
36252 Public opinion polling services 28 13 188 643 4.9 A X
36500 Advertising agency serv - providing any comb of advertising serv such as
creative & production serv/media planning & buying/research/marketing, &
promotion serv - along w/ placmg advertisingw/media .................. 115 74 604 30 056 40.3 25 X
36510 Advertising creative services . 21 18 105 213 1.2 z X
36520 Public relations services ...... 56 26 773 2 551 9.5 2 59.6
36521 Full public relations services. 26 6 736 311 4.6 z X
36522 Media relations services .... .. 30 6 411 640 10.0 A X
36525 Event management Services ........cooiiiiiiiiiiiiiiiiiiiiiiiiien 43 24 583 1 600 6.5 A X
36530 Media planning and/or buying services ..........coviiiiiiiiiiiiiiinnen 945 1 180 996 1 085 087 91.9 91.9 X
36540 Display advertising Services . .......covevuieiieineennns 24 18 683 543 2.9 z 61.0
36541 Leased display advertising media space, large format 24 18 683 543 2.9 z X
36560 Sales promotion SEIVICES ....ouvuir i iiiiiiiiiiiiiiiiieiiieanenenns 21 9 920 1 027 10.4 A X
36570 Direct marketing services .............. 21 4 488 980 21.8 A X
36600 Media monitoring and analysis services .. 14 5 846 1 039 17.8 A X
36630 Distribution of advertising materials, other thanby mail ................... 14 16 109 1252 7.8 A X
36640 Coordination of production and dellvery of premlums (advemsmg
specialties) .. . 10 5 126 201 3.9 z X
36660 Other services related to advertlsmg 10 26 336 4 783 18.2 4 X
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Table 3. Product Lines by Kind of Business for the United States: 2002—Con.

[These data are preliminary and are subject to change; they will be superseded by data released in later reports. Includes only establishments of firms with payroll. For meaning of abbreviations and
symbols, see introductory text. For explanation of terms, see Appendix A. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error,
and definitions, see note at end of table. Enterprise support establishments are included. Because of this, comparability to 1997 Economic Census data may be limited. See introductory text for an

explanation of the treatment of enterprise support establishments in the 2002 Economic Census compared to the 1997 Economic Census]

EStab“Shmemﬁn“é'th the product Product line receipts/revenue
As percent of total receipts/
2002 2002 revenue of —
NAICS Product Kind of business and product line
code line code Estab-
lishments
Total receipts/ with the All Response
revenue Amount! product estab- coverage?
Number ($1,000) ($1,000) line lishments? (percent)
54183 Media buying services—Con.
36840 Media representation services ............ 129 34 461 8 078 234 7 61.0
36841 Sale of advertising space in print media. . 7 491 123 25.1 z X
36842 Sale of advertising time on television . . 101 27 750 7 401 26.7 .6 X
36843 Sale of advertisingtime onradio .......cvviiuiiiiiiiiiiiiiinan. .. 14 5 540 410 7.4 z X
36844 Sale of advertising space in media other than print, television, or radio. ... 14 1 147 144 12.6 z X
39500 All Other reCeiPtS . .o vu vttt ittt 21 302 323 42 835 14.2 3.6 61.0
39548 All other operating reCeiptS . oo viiiiiiii ittt ieiiieennns 21 302 323 42 835 14.2 3.6 X
541830 Media buying ServiCes . ....ovvuiein ittt 953 X 1 180 996 X 100.0 61.0
36250 Market research and public opinion polling services .........ccovvuueennn. 35 44 181 1 335 3.0 A 61.0
36251 Market research services .. 21 32 140 692 2.2 A X
36252 Public opinion polling Services ........cuviiiiiiiiiiiiiiiiennneeennns 28 13 188 643 4.9 A X
36500 Advertising agency serv - providing any comb of advertising serv such as
creative & production serv/media planning & buying/research/marketing, &
promotion serv - along w/ placing advertisingw/ media .................. 115 74 604 30 056 40.3 25 X
36510 Advertising creative services .. .. 21 18 105 213 1.2 z X
36520 Public relations services ...... 56 26 773 2 551 9.5 2 59.6
36521 Full public relations services. 26 6 736 311 4.6 z X
36522 Media relations services .... 30 6 411 640 10.0 A X
36525 Event management services ......... 43 24 583 1 600 6.5 A X
36530 Media planning and/or buying services .. 945 1180 996 1 085 087 91.9 91.9 X
36540 Display advertising Services . .......covevieiinennennes 24 18 683 543 29 z 61.0
36541 Leased display advertising media space, large format 24 18 683 543 2.9 z X
36560 Sales promotion services ... 21 9 920 1027 10.4 A X
36570 Direct marketing services .............. 21 4 488 980 21.8 A X
36600 Media monitoring and analysis services............... .. 14 5 846 1 039 17.8 A X
36630 Distribution of advertising materials, other than by mail ................... 14 16 109 1 252 7.8 A X
36640 Coordination of production and delivery of premiums (advertising
SPECIAIES) .+ v ettt ettt e i e e 10 5 126 201 3.9 z X
36660 Other services related to advertising .. 10 26 336 4 783 18.2 4 X
36840 Media representation services .......... 129 34 461 8 078 234 7 61.0
36841 Sale of advertising space in print media. . 7 491 123 251 z X
36842 Sale of advertising time on television . . 101 27 750 7 401 26.7 6 X
36843 Sale of advertising time on radio ...... 14 5 540 410 7.4 z X
36844 Sale of advertising space in media other than print, television, or radi 14 1147 144 12.6 z X
39500 All other reCeipts. .o vvu v 21 302 323 42 835 14.2 3.6 61.0
39548 All other operating receipts . . 21 302 323 42 835 14.2 3.6 X
54184 Media representatives .........ouiuiiiiiiiii ittt 2 436 X 2 859 013 X 100.0 53.8
31180 Mailing lists, rental or sale. .....oovuevieiin it 25 17 563 2 594 14.8 A X
36500 Advertising agency serv - providing any comb of advertising serv such as
creative & production serv/media planning & buying/research/marketing, &
promotion serv - along w/ placing advertisingw/ media .................. 85 109 687 17 069 15.6 .6 X
36510 Advertising creative Services ..........ocvieiiiinaen. 59 77 653 16 573 21.3 .6 X
36520 Public relations services ............... 60 108 128 45 605 42.2 1.6 X
36530 Media planning and/or buying services .. 42 100 946 4 514 4.5 2 X
36550 Direct mail advertising services ......... 131 39 742 6 038 15.2 2 48.7
36551 Full direct mail services . .......ovviviiiiiiiiiiiiiiiiiiiinenn, 11 22 238 694 3.1 z X
36552 Concept development for a direct mail advertising campaign services .... 126 28 519 4 620 16.2 2 X
36554 Print services for direct mail advertising materials ...................... 10 15 944 724 4.5 z X
36560 Sales promotion services ... 37 17 454 2 024 11.6 A X
36570 Direct marketing services ... 11 32 310 9 660 29.9 3 X
36600 Media monitoring and analys 19 17 746 450 25 z X
36610 Fulfillment services...........coiiiiiiiiiiiiiin... .. 13 27 586 3 265 11.8 A X
36630 Distribution of advertising materials, other than by mail ................... 11 14 331 2 937 20.5 A X
36640 Coordination of production and delivery of premiums (advertising
SPECIAITIES) e o v vttt e e i e e i 23 17 636 2 627 14.9 A X
36660 Other services related to advertising .. 74 120 127 19 833 16.5 7 X
36840 Media representation services .......... 2 436 2 859 013 2 712 249 94.9 94.9 50.8
36841 Sale of advertising space in print media. . 1 404 1 479 156 1 302 508 88.1 45.6 X
36842 Sale of advertising time on television . . 677 1147 116 1 054 033 91.9 36.9 X
36843 Sale of advertising time on radio ...... 409 278 383 210 653 75.7 7.4 X
36844 Sale of advertising space in media other than print, television, or radi 143 248 753 145 055 58.3 5.1 X
39000 Merchandise Sales . ....vuiiiiie ittt ittt 24 25 543 6 198 243 2 53.8
39053 Sales of merchandise, not specified by type . ...ocvveiiiiiiiiiiian. 24 25 543 6 198 24.3 2 X
39500 All other reCeipts. .o vvu it 104 123 199 7 361 6.0 .3 53.8
39548 All other operating receiptsS . ..o vie i it ittt ennens 104 123 199 7 361 6.0 .3 X
541840 Media representatives .........couiu ittt 2 436 X 2 859 013 X 100.0 53.8
31180 Mailing lists, rental or sale. .....ovueiiuiie ittt 25 17 563 2 594 14.8 A X
36500 Advertising agency serv - providing any comb of advertising serv such as
creative & production serv/media planning & buying/research/marketing, &
promotion serv - along w/ placing advertisingw/ media .................. 85 109 687 17 069 15.6 .6 X
36510 Advertising creative Services ..........ocvieiieinnen. 59 77 653 16 573 21.3 .6 X
36520 Public relations services ............... 60 108 128 45 605 42.2 1.6 X
36530 Media planning and/or buying services .. 42 100 946 4 514 4.5 2 X
36550 Direct mail advertising services ......... .. 131 39 742 6 038 15.2 2 48.7
36551 Full direct mail Services . ....o.viiiiiiiii ittt 11 22 238 694 3.1 z X
36552 Concept development for a direct mail advertising campaign services 126 28 519 4 620 16.2 2 X
36554 Print services for direct mail advertising materials . . 10 15 944 724 4.5 z X
36560 Sales promotion Services ........cvviiueeiinnaenns 37 17 454 2 024 11.6 A X
36570 Direct marketing services ... 11 32 310 9 660 29.9 3 X
36600 Media monitoring and analysis services. . 19 17 746 450 25 4 X
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Table 3. Product Lines by Kind of Business for the United States: 2002—Con.

[These data are preliminary and are subject to change; they will be superseded by data released in later reports. Includes only establishments of firms with payroll. For meaning of abbreviations and
symbols, see introductory text. For explanation of terms, see Appendix A. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error,
and definitions, see note at end of table. Enterprise support establishments are included. Because of this, comparability to 1997 Economic Census data may be limited. See introductory text for an

explanation of the treatment of enterprise support establishments in the 2002 Economic Census compared to the 1997 Economic Census]

Establishments. with the product

line

Product line receipts/revenue

As percent of total receipts/

2002 2002 revenue of —
NAICS Product Kind of business and product line
code line code Estab-
lishments
Total receipts/ with the All Response
revenue Amount! product estab- coverage?
Number ($1,000) ($1,000) line lishments? (percent)
541840 Media representatives—Con.
36610 Fulfillment Services. .. ..oovu vttt 13 27 586 3 265 11.8 A X
36630 Distribution of advertising materials, other than by mail ................... 11 14 331 2 937 20.5 A X
36640 Coordination of production and delivery of premiums (advertising
SPeCialties) . .. .vu it 23 17 636 2 627 14.9 A X
36660 Other services related to advertising .. 74 120 127 19 833 16.5 7 X
36840 Media representation services .......... 2 436 2 859 013 2 712 249 94.9 94.9 50.8
36841 Sale of advertising space in print media. . 1 404 1 479 156 1 302 508 88.1 45.6 X
36842 Sale of advertising time on television . . 677 1 147 116 1 054 033 91.9 36.9 X
36843 Sale of advertisingtimeonradio .......covviiuiiiiiiiiiieennnn 409 278 383 210 653 75.7 7.4 X
36844 Sale of advertising space in media other than print, television, or radi 143 248 753 145 055 58.3 5.1 X
39000 24 25 543 6 198 24.3 2 53.8
39053 24 25 543 6 198 24.3 2 X
39500 All Other reCeIPES . ¢ vttt i ittt ittt 104 123 199 7 361 6.0 3 53.8
39548 All other operating reCeiptS ..ot viii i iiiii ittt iiiiiiiiineeennns 104 123 199 7 361 6.0 3 X
54185 Display advertising . ... .vuviiiiiiii it e 2 589 X 4 525 208 X 100.0 51.6
36500 Advertising agency serv - providing any comb of advertising serv such as
creative & production serv/media planning & buying/research/marketing, &
promotion serv - along w/ placing advertisingw/ media .................. 169 56 067 6 969 124 2 X
36510 Advertising creative Services ..........ocvieiieinnen. 99 99 871 5 838 5.8 A X
36520 Public relations services .... 49 6 607 226 3.4 z X
36540 Display advertising Services . .......cooevievieineennns 2 586 4 525 208 4 437 101 98.1 98.1 34.2
36541 Leased display advertising media space, large format .. 2 093 3 842 083 3 475 669 90.5 76.8 X
36542 Leased display advertising media space, transit. .........coociiiiina.n 445 1 815 921 475 968 26.2 10.5 X
36543 Leased display advertising media space, street furniture and other urban
fIXIUPS Lo e e 168 124 262 53 734 43.2 1.2 X
36544 Leased display advertising media space, other .. 293 502 072 431 730 86.0 9.5 X
36550 Direct mail advertising services . 21 5 340 226 4.2 z 51.6
36555 Letter shop services........ 21 5 340 226 4.2 z X
36590 Signs, custom fabrication, include banners, a-frame, neon, outdoor, etc...... 173 228 478 17 694 7.7 4 X
36630 Distribution of advertising materials, other than by mail ................... 16 7 783 2 806 36.1 A X
36640 Coordination of production and delivery of premiums (advertising
SPECIAITIES) e+ v vt vttt e i e i et e i 21 19 413 815 4.2 z X
36660 Other services related to advertising 25 71 363 16 924 23.7 4 X
36840 Media representation services .......... 62 11 720 3 846 32.8 A 51.6
36841 Sale of advertising space in print media .. 33 2 418 423 17.5 z X
36844 Sale of advertising space in media other than print, television, or radio. ... 29 9 300 3 423 36.8 A X
39000 Merchandise sales ..........ouiui ittt 107 48 193 8 462 17.6 2 29.3
39053 Sales of merchandise, not specified by type ... 107 48 193 8 462 17.6 2 X
39500 All other receipts............. .. 388 609 138 23 712 3.9 5 49.8
39548 All other operating receipts . . o. oo vve i it iiiiiiiiiiiiiiieennens 388 609 138 23 712 3.9 5 X
541850 Display advertiSing .o . cvvviuiintiitiieiiiiiiiiiiiiiiiiiiieiieennens 2 589 X 4 525 208 X 100.0 51.6
36500 Advertising agency serv - providing any comb of advertising serv such as
creative & production serv/media planning & buying/research/marketing, &
promotion serv - along w/ placing advertisingw/ media .................. 169 56 067 6 969 12.4 2 X
36510 Advertising creative services .........c.coviiiiiia.n 99 99 871 5 838 5.8 A X
36520 Public relations services . . 49 6 607 226 3.4 z X
36540 Display advertising services . . . 2 586 4 525 208 4 437 101 98.1 98.1 34.2
36541 Leased display advertising m .. 2 093 3 842 083 3 475 669 90.5 76.8 X
36542 Leased display advertising media space, transit............coviiiin 445 1 815 921 475 968 26.2 10.5 X
36543 Leased display advertising media space, street furniture and other urban
FIXEUPES .o i e 168 124 262 53 734 43.2 1.2 X
36544 Leased display advertising media space, other ...........c.covviiiinnen 293 502 072 431 730 86.0 9.5 X
36550 Direct mail advertising SErviCes ......o.vvuiiuiiiiiiiiiiiiiiiiineennens 21 5 340 226 4.2 z 51.6
36555 Letter Shop ServiCeS ... .viviiii ittt 21 5 340 226 4.2 4 X
36590 Signs, custom fabrication, include banners, a-frame, neon, outdoor, etc...... 173 228 478 17 694 7.7 4 X
36630 Distribution of advertising materials, other than by mail .. 16 7 783 2 806 36.1 A X
36640 Coordination of production and delivery of premiums (advertising
SPECIAITIES) e o v vttt i e i i e i i 21 19 413 815 4.2 z X
36660 Other services related to advertising 25 71 363 16 924 23.7 4 X
36840 Media representation services ............ 62 11 720 3 846 32.8 A 51.6
36841 Sale of advertising space inprintmedia.........cocoviiiuiiiiinin. .. 33 2 418 423 17.5 z X
36844 Sale of advertising space in media other than print, television, or radio. ... 29 9 300 3 423 36.8 A X
39000 107 48 193 8 462 17.6 2 29.3
39053 107 48 193 8 462 17.6 2 X
39500 388 609 138 23 712 3.9 5 49.8
39548 All other operating receipts . . 388 609 138 23 712 3.9 5 X
54186 Direct mail advertising ... .ovvuiiiiii it 3 753 X 11 075 701 X 100.0 73.3
31180 Mailing lists, rental orsale. .........cooiiiniiiiiiii i, 229 495 084 20 933 4.2 2 X
36500 Advertising agency serv - providing any comb of advertising serv such as
creative & production serv/media planning & buying/research/marketing, &
promotion serv - along w/ placing advertisingw/ media .................. 115 346 116 65 236 18.8 .6 X
36510 Advertising creative services .........c.coviiiiiia.n 170 294 281 33 227 11.3 .3 X
36520 Public relations services . . 64 32 341 4 652 14.4 z X
36530 Media planning and/or buying services .. 23 175 218 46 961 26.8 4 X

See footnotes at end of table.
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Table 3. Product Lines by Kind of Business for the United States: 2002—Con.

[These data are preliminary and are subject to change; they will be superseded by data released in later reports. Includes only establishments of firms with payroll. For meaning of abbreviations and
symbols, see introductory text. For explanation of terms, see Appendix A. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error,
and definitions, see note at end of table. Enterprise support establishments are included. Because of this, comparability to 1997 Economic Census data may be limited. See introductory text for an

explanation of the treatment of enterprise support establishments in the 2002 Economic Census compared to the 1997 Economic Census]

EStab“Shmemﬁn“é'th the product Product line receipts/revenue
As percent of total receipts/
2002 2002 revenue of —
NAICS Product Kind of business and product line
code line code Estab-
lishments
Total receipts/ with the All Response
revenue Amount! product estab- coverage?
Number ($1,000) ($1,000) line lishments? (percent)
54186 Direct mail advertising—Con.
36550 Direct mail advertising services . .. 3 724 11 075 701 10 285 006 92.9 92.9 57.0
36551 Full direct mail ServiCeS . .. vvvuv ittt 2 700 8 522 863 7 101 560 83.3 64.1 X
36552 Concept development for a direct mail advertising campaign services .... 653 1 403 624 337 968 241 3.1 X
36553 Mailing list SUPPOIt SEIVICES .. vvvvuviiii ittt iiiiiiiinennen 1 062 2 046 457 456 556 22.3 41 X
36554 Print services for direct mail advertising materials .. .. 1310 2 953 889 842 453 28.5 7.6 X
36555 Letter Shop ServiCeS ..o vviii ittt 1 446 3 130 325 1 546 469 49.4 14.0 X
36560 Sales promotion services 181 257 510 48 955 19.0 4 X
36570 Direct marketing services 286 447 458 121 500 27.2 1.1 X
36590 Signs, custom fabrication, include banners, a-frame, neon, outdoor, etc.. 18 44 081 329 3.0 z X
36610 Fulfillment Services. .. o.vvvu v iiiiiii ittt i i 216 858 367 228 492 26.6 2.1 X
36630 Distribution of advertising materials, other than by mail 128 227 052 34 224 151 3 X
36640 Coordination of production and delivery of premiums (advertising
SPECIAtIES) . .o v vttt e 35 58 147 15 174 26.1 A X
36660 Other services related to advertising 206 476 809 36 882 7.7 3 X
36840 Media representation services ........ 78 145 867 27 911 191 3 68.3
36841 Sale of advertising space in print med 78 145 867 24 405 16.7 2 X
39000 Merchandise sales 41 149 743 44 303 29.6 4 73.3
39053 Sales of merchandise, not specified by type . 41 149 743 44 303 29.6 4 X
39500 All otherreceipts..........cooiiiiiiin.. 126 538 722 60 916 11.3 .6 729
39548 All other operating receipts . . 126 538 722 60 916 11.3 .6 X
541860 Direct mail advertising .. .oovvveiuin i e 3 753 X 11 075 701 X 100.0 73.3
31180 Mailing lists, rental orsale.......ooviiuiiniiiiiiiiiiiiiiiiiiiiinnens 229 495 084 20 933 4.2 2 X
36500 Advertising agency serv - providing any comb of advertising serv such as
creative & production serv/media planning & buying/research/marketing, &
promotion serv - along w/ placing advertisingw/ media .................. 115 346 116 65 236 18.8 .6 X
36510 Advertising creative Services .........c.ocviiiiiiinn 170 294 281 33 227 11.3 .3 X
36520 Public relations services ............... 64 32 341 4 652 14.4 z X
36530 Media planning and/or buying services .. 23 175 218 46 961 26.8 4 X
36550 Direct mail advertising services ......... 3 724 11 075 701 10 285 006 92.9 92.9 57.0
36551 Full direct mail services. .. 2 700 8 522 863 7 101 560 83.3 64.1 X
36552 Concept development for a direct mail advertising campaign services .... 653 1 403 624 337 968 241 3.1 X
36553 Mailing list SUPPOIt SEIVICES .. vvvvuviniii ittt iiiiiiiinennen 1 062 2 046 457 456 556 22.3 41 X
36554 Print services for direct mail advertising materials . . .. 1310 2 953 889 842 453 28.5 7.6 X
36555 Letter Shop ServiCeS ... .vviii ittt 1 446 3 130 325 1 546 469 49.4 14.0 X
36560 Sales promotion services 181 257 510 48 955 19.0 4 X
36570 Direct marketing services 286 447 458 121 500 27.2 1.1 X
36590 Signs, custom fabrication, include banners, a-frame, neon, outdoor, etc.. 18 44 081 329 3.0 z X
36610 Fulfillment Services. .. o.vvvu v ittt ii i 216 858 367 228 492 26.6 2.1 X
36630 Distribution of advertising materials, other than by mail 128 227 052 34 224 151 3 X
36640 Coordination of production and delivery of premiums (advertising
SPECIAIES) v v v vt e 35 58 147 15 174 26.1 A X
36660 Other services related to advertising .. 206 476 809 36 882 7.7 3 X
36840 Media representation services .......... .. 78 145 867 27 911 191 3 68.3
36841 Sale of advertising space inprintmedia........oevveiiiniiiennennnns 78 145 867 24 405 16.7 2 X
39000 Merchandise sales . .......ovvuie i iiiiiiiiii ittt 4 149 743 44 303 29.6 4 73.3
39053 Sales of merchandise, not specified by type .......covvviiiiiiiiiiiat. 41 149 743 44 303 29.6 4 X
39500 All other receipts. o .vu vt 126 538 722 60 916 11.3 .6 729
39548 All other operating receipts . ... vvvvvr i it iiiiiiiiiiiiiiinennens 126 538 722 60 916 11.3 .6 X
54187 Advertising material distribution services ............ ...l 656 X 1 308 078 X 100.0 68.0
36500 Advertising agency serv - providing any comb of advertising serv such as
creative & production serv/media planning & buying/research/marketing, &
promotion serv - along w/ placing advertisingw/ media .................. 16 4 382 249 5.7 Z X
36550 Direct mail advertising services ........ooevvvvnnennen 13 17 463 4 696 26.9 4 X
36560 Sales promotion services ... 46 23 127 889 3.8 A X
36570 Direct marketing services .......coovvviiiiiiiinnennen 46 13 735 5 285 38.5 4 X
36630 Distribution of advertising materials, other than by mail . 655 1 308 078 1 283 956 98.2 98.2 X
36660 Other services related to advertising ............... 20 10 059 1975 19.6 2 X
39500 All other receipts....oovvviiueennnnn. .. 33 47 182 7 391 15.7 6 68.0
39548 All other operating receipts . .. oo vvr i it iiiiiiiiiiiiiinennens 33 47 182 7 391 15.7 .6 X
541870 Advertising material distribution services ............ ...l 656 X 1 308 078 X 100.0 68.0
36500 Advertising agency serv - providing any comb of advertising serv such as
creative & production serv/media planning & buying/research/marketing, &
promotion serv - along w/ placing advertisingw/ media .................. 16 4 382 249 5.7 Z X
36550 Direct mail advertising services ........ooevvevnnennes 13 17 463 4 696 26.9 4 X
36560 Sales promotion services ... 46 23 127 889 3.8 A X
36570 Direct marketing services .......coooviiiiiiiiinninnen 46 13 735 5 285 38.5 4 X
36630 Distribution of advertising materials, other than by mail . 655 1 308 078 1 283 956 98.2 98.2 X
36660 Other services related to advertising ............... 20 10 059 1975 19.6 2 X
39500 All other receipts....oovvvvineeennnn, 33 47 182 7 391 15.7 6 68.0
39548 All other operating receipts . . 33 47 182 7 391 15.7 .6 X
54189 Other services related to advertising .......ooveiiiiiiiiiiiiiinneennns 8 612 X 9 423 676 X 100.0 62.1
36250 Market research and public opinion polling services ...................... 11 12 049 772 6.4 4 62.1
36251 Market research services ..........cooviiiiiiiiiiiiiiiiiiiiiiin., 7 9 951 540 5.4 z X
36500 Advertising agency serv - providing any comb of advertising serv such as
creative & production serv/media planning & buying/research/marketing, &
promotion serv - along w/ placing advertisingw/ media .................. 166 186 878 60 387 32.3 .6 X
36510 Advertising creative services .........c.coviiiiiia.n 286 172 627 8 224 4.8 A X
36520 Public relations services .. 76 114 683 15 356 13.4 2 30.6
36525 Event management services . 11 59 474 7 732 13.0 A X

8 Advertising & Related Services

See footnotes at end of table.
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Table 3. Product Lines by Kind of Business for the United States: 2002—Con.

[These data are preliminary and are subject to change; they will be superseded by data released in later reports.

symbols, see introductory text. For explanation of terms, see Appendix A. Data based on the 2002 Economic Census. For information on confidentiality protection, sampling error, nonsampling error,

Includes only establishments of firms with payroll.

For meaning of abbreviations and

and definitions, see note at end of table. Enterprise support establishments are included. Because of this, comparability to 1997 Economic Census data may be limited. See introductory text for an

explanation of the treatment of enterprise support establishments in the 2002 Economic Census compared to the 1997 Economic Census]

Establishments. with the product

line

Product line receipts/revenue

As percent of total receipts/

2002 2002 revenue of —
NAICS Product Kind of business and product line
code line code Estab-
lishments
Total receipts/ with the All Response
revenue Amount! product estab- coverage?
Number ($1,000) ($1,000) line lishments? (percent)
54189 Other services related to advertising—Con.
36530 Media planning and/or buying Services ..........coveiieiiniiieiniennnnn 86 13 577 1 965 14.5 z X
36540 Display advertising Services . .......cooevueevievneennns 51 20 447 3 048 14.9 z 62.1
36541 Leased display advertising media space, large format 39 15 206 2 369 15.6 z X
36542 Leased display advertising media space, transit. .. ... .. 14 2 518 233 9.3 z X
36544 Leased display advertising media space, other ............covvvieinnnn 8 4 396 422 9.6 z X
36550 Direct mail advertising services . 170 285 684 29 502 10.3 .3 61.6
36551 Full direct mail services............ 75 64 303 17 037 26.5 2 X
36552 Concept development for a direct mai ad\ 29 180 471 2 834 1.6 z X
36553 Mailing list SUPPOIt SEIVICES .« vvvvvin ittt iiiiiie i eans 12 9 959 256 2.6 z X
36554 Print services for direct mail advertising materials . . .. 45 55 689 6 410 11.5 A X
36555 Letter Shop ServiCes . .. .vvuutie ittt ittt iienenaes 50 10 527 2 965 28.2 z X
36560 Sales promotion SEeIVICES . ...vuevuiiie i i iieiiiieeinenneeneennens 165 331 552 76 908 23.2 .8 X
36570 Direct marketing services 74 98 076 21 673 221 2 X
36590 Signs, custom fabrication, include banners, a-frame, neon, outdoor, etc.. 2 537 969 969 697 168 71.9 7.4 X
36610 Fulfillment services. ......ouvuii ittt 193 447 422 56 850 12.7 6 X
36630 Distribution of advertising materials, other than by mail . 103 64 071 33 736 52.7 4 X
36640 Coordination of production and delivery of premiums (advertising
SPECIAIMIES) .+ v vttt ettt e e 4 462 6 513 085 6 135 206 94.2 65.1 X
36650 Display lettering services (sign painting) . 1 252 386 859 214 470 55.4 2.3 X
36660 Other services related to advertising .... 1 597 2 140 668 1 821 809 85.1 19.3 X
36840 Media representation services ............ 60 26 145 4 254 16.3 z 57.9
36841 Sale of advertising space in print media. . 53 18 569 1 100 5.9 z X
36843 Sale of advertising time on radio .. 6 1 361 69 5.1 z X
36844 Sale of advertising space in media other than print, television, or radio. ... 7 7 576 3 085 40.7 z X
39000 Merchandise Sales .. ..vvuve i ienin ittt ittt 556 616 740 203 467 33.0 2.2 58.9
39053 Sales of merchandise, not specified by type ......covvviiiiiiiiiiat. 556 616 740 203 467 33.0 2.2 X
39500 All other receipts............. 343 422 208 37 200 8.8 4 421
39548 All other operating receipts 343 422 208 37 200 8.8 4 X
541890 Other services related to advertising ........cooeviiiiiiiiiiiiiiinennns 8 612 X 9 423 676 X 100.0 62.1
36250 Market research and public opinion polling services ............covvvun.n. 11 12 049 772 6.4 z 62.1
36251 Market research services .........ocoiiiiiiiiiiiiiiiiiiiiiiiiina., 7 9 951 540 5.4 z X
36500 Advertising agency serv - providing any comb of advertising serv such as
creative & production serv/media planning & buying/research/marketing, &
promotion serv - along w/ placing advertising w/ media .. 166 186 878 60 387 32.3 .6 X
36510 Advertising creative Services ..........ocvieiieinnen. 286 172 627 8 224 4.8 A X
36520 Public relations services ...... .. 76 114 683 15 356 13.4 2 30.6
36525 Event management Services .........ouiiiiiiiiiiiiiiiiiiiiiiiiien 11 59 474 7 732 13.0 A X
36530 Media planning and/or buying Services ..........coveiieiininieineennnn 86 13 577 1 965 14.5 z X
36540 Display advertising Services . .......cooeveevievneennns 51 20 447 3 048 14.9 z 62.1
36541 Leased display advertising media space, large format 39 15 206 2 369 15.6 z X
36542 Leased display advertising media space, transit. .. ... .. 14 2 518 233 9.3 z X
36544 Leased display advertising media space, other ...........ccovvvieinnnn 8 4 396 422 9.6 z X
36550 Direct mail advertising services . 170 285 684 29 502 10.3 3 61.6
36551 Full direct mail services............ 75 64 303 17 037 26.5 2 X
36552 Concept development for a direct mai ad\ 29 180 471 2 834 1.6 z X
36553 Mailing list SUPPOIt SEIVICES .« vvvvvin ittt iiie i enann 12 9 959 256 2.6 z X
36554 Print services for direct mail advertising materials . . .. 45 55 689 6 410 11.5 A X
36555 Letter Shop ServiCes . . ..vvuu ittt ittt iiieenenaen 50 10 527 2 965 28.2 z X
36560 Sales promotion services 165 331 552 76 908 23.2 .8 X
36570 Direct marketing services 74 98 076 21 673 221 2 X
36590 Signs, custom fabrication, include banners, a-frame, neon, outdoor, etc.. 2 537 969 969 697 168 71.9 7.4 X
36610 Fulfillment services. ......ouvui it 193 447 422 56 850 12.7 .6 X
36630 Distribution of advertising materials, other than by mail . 103 64 071 33 736 52.7 4 X
36640 Coordination of production and delivery of premiums (advertising
SPECIAIMIES) .+ v vttt e e 4 462 6 513 085 6 135 206 94.2 65.1 X
36650 Display lettering services (sign painting) . 1252 386 859 214 470 55.4 2.3 X
36660 Other services related to advertising .... 1 597 2 140 668 1 821 809 85.1 19.3 X
36840 Media representation services ............ 60 26 145 4 254 16.3 z 57.9
36841 Sale of advertising space in print media. . 53 18 569 1 100 5.9 z X
36843 Sale of advertising time on radio .. 6 1 361 69 5.1 z X
36844 Sale of advertising space in media other than print, television, or radio ... . 7 7 576 3 085 40.7 z X
39000 Merchandise Sales .. ..vvuvun i ienin ittt i, 556 616 740 203 467 33.0 2.2 58.9
39053 Sales of merchandise, not specified by type ......covvviiiiiiiiiiiat. 556 616 740 203 467 33.0 2.2 X
39500 All other receipts............. 343 422 208 37 200 8.8 4 421
39548 All other operating receipts 343 422 208 37 200 8.8 4

exclusion of lines that did not meet publication criteria.

2Receipts/revenue of establishments reporting product lines as percent of total receipts/revenue.

census results in this table contain nonsampling error.

also explanation of terms and geographic definitions. For the full technical documentation, see Appendix C.

Professional, Scientific, & Technical Services—Industry Series

U.S. Census Bureau, 2002 Economic Census

1Product line receipts/revenue and product line percents may not sum to total due to exclusion of selected lines to avoid disclosing data for individual companies, due to rounding, and/or due to

Note: The data in this table are based on the 2002 Economic Census. To maintain confidentiality, the Census Bureau suppresses data to protect the identity of any business or individual. The
Data users who create their own estimates using data from this table should cite the Census Bureau as the source of the original data only. See
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Table 4. Concentration by Largest Firms for the United States: 2002

[These data are preliminary and are subject to change; they will be superseded by data released in later reports. Includes only firms and establishments of firms with payroll. Excludes data for corporate,
subsidiary, and regional managing offices and establishments of these firms that are classified in other categories than those specified in this table. For meaning of abbreviations and symbols, see

introductory text.

For explanation of terms, see Appendix A. For method of assignment to categories shown, see Appendix C. Data based on the 2002 Economic Census.

For information on

confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table. Enterprise support establishments are included. Because of this, comparability to 1997 Economic
Census data may be limited. See introductory text for an explanation of the treatment of enterprise support establishments in the 2002 Economic Census compared to the 1997 Economic Census]

Receipts/revenue

Paid employees

2002 ) ) ) ) for pay period
NAICS Kind of business and largest firms based on receipts/revenue Annual First-quarter including
code Establishments Amount As percent payroll payroll March 12
(number) ($1,000) of total ($1,000) ($1,000) (number)
5418 Advertising and related services
AlLTIIMS « e i e s 38 274 58 499 250 100.0 19 641 482 4 898 088 407 992
4 largest firms. ... 844 9 442 380 16.1 4 004 875 1 045 475 54 938
8 largest firms. ... 1164 12 288 501 21.0 4 543 579 1191 033 63 309
20 largest firms .. . 1478 16 742 224 28.6 5 924 130 1 573 961 84 788
50 1argest firms ...uvuiiii i e 1758 20 094 944 34.4 6 875 214 1 807 590 105 653
54181 Advertising agencies
L 1101 12 415 21 881 122 100.0 9 729 113 2 459 837 156 648
4 largest firms.... 611 7 363 692 33.7 3 464 337 914 806 44 529
8 largest firms.... 651 9 017 313 41.2 4 061 544 1 079 921 52 087
20 largest firms .. . 799 10 560 307 48.3 4 753 747 1 258 200 61 695
50 largest firms . .o.uvue it i i i e e 886 11 606 696 53.0 5 206 936 1 369 377 68 868
541810 | Advertising agencies
All firms . 12 415 21 881 122 100.0 9 729 113 2 459 837 156 648
4 largest firms.... 611 7 363 692 33.7 3 464 337 914 806 44 529
8 largest firms.... 651 9 017 313 41.2 4 061 544 1 079 921 52 087
20 largest firms .. . 799 10 560 307 48.3 4 753 747 1 258 200 61 695
50 largest firms ......oiii i i 886 11 606 696 53.0 5 206 936 1 369 377 68 868
54182 Public relations agencies
All firms . 6 860 6 245 456 100.0 2 676 453 643 818 45 143
4 largest firms. . 146 1 090 425 17.5 572 853 147 287 7 487
8 largest firms.. .. 173 1317 912 21.1 686 825 177 145 8 999
20 largest firms .. . 212 1700 121 27.2 811 384 204 100 10 411
50 largest firms ... o.uiiii i i 287 2 114 615 33.9 989 872 246 000 13 829
541820 | Public relations agencies
All firms . 6 860 6 245 456 100.0 2 676 453 643 818 45 143
4 largest firms. . 146 1 090 425 17.5 572 853 147 287 7 487
8 largest firms. ... 173 1317 912 211 686 825 177 145 8 999
20 largest firms .. . 212 1700 121 27.2 811 384 204 100 10 411
50 largest firms ....vuuiii i e 287 2 114 615 33.9 989 872 246 000 13 829
54183 Media buying services
AlLTIIMS Lo i i 953 1 180 996 100.0 467 433 113 960 8 028
4 largest firms.... 68 347 450 29.4 127 890 33 144 2 271
8 largest firms.... 94 450 895 38.2 173 791 45 351 3 118
20 largest firms .. . 109 580 218 49.1 226 597 58 489 3 884
50 largest firms . .uuvue ittt ittt ittt i i 140 756 036 64.0 306 484 75 955 4 790
541830 | Media buying services
AlLTIIMS « e e s 953 1 180 996 100.0 467 433 113 960 8 028
4 largest firms. ... 68 347 450 29.4 127 890 33 144 2 271
8 largest firms. ... 94 450 895 38.2 173 791 45 351 3 118
20 largest firms .. . 109 580 218 491 226 597 58 489 3 884
50 largest firms ....vueii i e 140 756 036 64.0 306 484 75 955 4 790
54184 Media representatives
AlLTIIMS Lo i i 2 436 2 859 013 100.0 883 551 220 371 19 078
4 largest firms.... 107 482 668 16.9 171 570 40 888 2734
8 largest firms.... 204 750 987 26.3 259 050 68 486 3 801
20 largest firms 266 1 070 345 37.4 380 800 98 872 5 912
50 largest firms .. 334 1 392 573 48.7 452 181 116 905 7 227
541840 | Media representatives
All firms . 2 436 2 859 013 100.0 883 551 220 371 19 078
4 largest firms. . 107 482 668 16.9 171 570 40 888 2 734
8 largest firms. ... 204 750 987 26.3 259 050 68 486 3 801
20 largest firms .. . 266 1 070 345 37.4 380 800 98 872 5912
50 largest firms ....vuiiii i e 334 1 392 573 48.7 452 181 116 905 7 227
54185 Display advertising
AlLTIIMS Lo i i 2 589 4 525 208 100.0 910 979 225 818 22 239
4 largest firms.... 306 2 039 684 45.1 290 822 73 837 6 123
8 largest firms.... 336 2 312 637 51.1 337 950 86 260 6 962
20 largest firms .. . 364 2 714 172 60.0 445 787 115 020 8 906
50 largest firms ......iiiii i i 435 3 099 143 68.5 536 895 136 446 10 716
541850 | Display advertising
AlLTIIMS .« e 2 589 4 525 208 100.0 910 979 225 818 22 239
4 largest firms. ... 306 2 039 684 451 290 822 73 837 6 123
8 largest firms. ... 336 2 312 637 51.1 337 950 86 260 6 962
20 largest firms .. . 364 2 714 172 60.0 445 787 115 020 8 906
50 largest firms ....vuiiii i e 435 3 099 143 68.5 536 895 136 446 10 716
54186 Direct mail advertising
AlLTIIMS Lo i i e 3 753 11 075 701 100.0 2 710 821 671 025 75 992
4 largest firms.... 69 2 271 546 20.5 254 537 72 656 6 121
8 largest firms.... 104 2 882 723 26.0 436 288 118 980 10 570
20 largest firms 126 3 841 903 34.7 693 450 184 930 16 585
50 largest firms .. 186 5 080 916 45.9 1 027 621 268 832 25 189

See footnotes at end of table.
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Table 4. Concentration by Largest Firms for the United States: 2002—Con.

[These data are preliminary and are subject to change; they will be superseded by data released in later reports. Includes only firms and establishments of firms with payroll. Excludes data for corporate,

subsidiary, and regional managing offices and establishments of these firms that are classified in other categories than those specified in this table. For meaning of abbreviations and symbols, see
For information on
confidentiality protection, sampling error, nonsampling error, and definitions, see note at end of table. Enterprise support establishments are included. Because of this, comparability to 1997 Economic
Census data may be limited. See introductory text for an explanation of the treatment of enterprise support establishments in the 2002 Economic Census compared to the 1997 Economic Census]

introductory text.

For explanation of terms, see Appendix A. For method of assignment to categories shown, see Appendix C. Data based on the 2002 Economic Census.

Receipts/revenue Paid employees
2002 ) ) ) ) for pay period
NAICS Kind of business and largest firms based on receipts/revenue Annual First-quarter including
code Establishments Amount As percent payroll payroll March 12
(number) ($1,000) of total ($1,000) ($1,000) (number)
541860 Direct mail advertising
L 1104 3 753 11 075 701 100.0 2 710 821 671 025 75 992
4 largest firms.... 69 2 271 546 20. 254 537 72 656 6 121
8 largest firms.... 104 2 882 723 26.0 436 288 118 980 10 570
20 largest firms .. . 126 3 841 903 34.7 693 450 184 930 16 585
50 largest firms . ...vue it i i i i e i e 186 5 080 916 45.9 1 027 621 268 832 25 189
54187 Advertising material distribution services
AlLTIIMS « e i i s 656 1 308 078 100.0 323 868 78 130 9 024
4 largest firms.... 64 566 954 43.3 151 607 34 912 2 698
8 largest firms..... 70 692 243 52.9 179 115 41 672 3 632
20 largest firms .. 103 893 975 68.3 227 816 53 025 5 027
50 largest firms .. 140 1 067 254 81.6 266 877 65 061 6 457
541870 Advertising material distribution services
All firms . 656 1 308 078 100.0 323 868 78 130 9 024
4 largest firms. . 64 566 954 43.3 151 607 34 912 2 698
8 largest firms.... 70 692 243 52.9 179 115 41 672 3 632
20 largest firms .. . 103 893 975 68.3 227 816 53 025 5 027
50 largest firms . ..uvue it i i i e e 140 1 067 254 81.6 266 877 65 061 6 457
54189 Other services related to advertising
AlLTIIMS « e i i s 8 612 9 423 676 100.0 1 939 264 485 129 71 840
4 largest firms..... 29 704 904 7.5 65 259 17 809 1 225
8 largest firms..... 81 1 091 783 11.6 147 460 37 303 6 632
20 largest firms .. . 235 1 766 516 18.7 290 347 73 567 15 130
50 1argest firms ....vueiiii i 312 2 682 974 28.5 492 566 126 832 21 795
541890 Other services related to advertising
L 1101 8 612 9 423 676 100.0 1 939 264 485 129 71 840
4 largest firms.... 29 704 904 7.5 65 259 17 809 1225
8 largest firms.... 81 1 091 783 11.6 147 460 37 303 6 632
20 largest firms .. . 235 1766 516 18.7 290 347 73 567 15 130
50 largest firms . ..uvue ittt i i i e i e 312 2 682 974 28.5 492 566 126 832 21 795
Note: The data in this table are based on the 2002 Economic Census. To maintain confidentiality, the Census Bureau suppresses data to protect the identity of any business or individual. The
census results in this table contain nonsampling error. Data users who create their own estimates using data from this table should cite the Census Bureau as the source of the original data only. See
also explanation of terms and geographic definitions. For the full technical documentation, see Appendix C.
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