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50" Anniversary of ‘Wonderful
World of Color’ TV

It was described as “the wonderful world of color” in thetitle of an early tevison program. On March
25, 1954, the Radio Corporation of America began to manufacture color television sets at its
Bloomington, Ind., plant. It initialy built about 5,000 of these sets, known as the model CT-100 color
receiver. They retailed for $1,000 apiece. These setswith 12-inch-wide screens didn’t receive much
use that year, as colorcasting was severdy limited at that time. It would be difficult to imagine life
without color television today. To mark the anniversary, the Census Bureau has assembled a sampling
of gatigtics from its publications about televison and the televison indudtry.

Tuned In

248 million

~ The number of televison setsin U.S. households in 2001.
& 3 ) SeeTable 1126 <http://www.census.gov/prod/wwwi/stati sti cal -abstract-03.htmil>.

87.3%

The percentage of households with at least one TV in 1960. (From the 1960 census— not available
online)

98.2%

The percentage of households with &t least one TV in 2001.
See Table 1126: <http://www.census.gov/prod/wwwi/statisti cal-abstract-03.html>.
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The average number of TV's per homein 2001.
See Table 1126: <http://www.census.gov/prod/iwwwi/stati sti cal -abstract-03.html>.

1,669

The projected number of hours that adults (age 18 and older) will watch televison in 2004. Thisisthe
equivaent of about 70 days.

See Table 1125: <http://www.census.gov/prod/wwwi/statisti cal -abstract-03.html>.

94.3%

The percentage of people age 18 and over who said they watched television in the spring of 2002.
Older Americans (age 65 and over) were more likely to be glued to the tube (97 percent) than any
other age group.

See Table 1127: <http://www.census.gov/prod/wwwi/stati sti cal -abstract-03.html >.

92%

The percentage of children ages 6 to 11 whose parentsin 2000 imposed at least one rule for watching
TV, such astypes of programs watched, how early or late the children could watch and the number of
hours watched. The percentage dropped to 73 percent for children ages 12 to 17.
<http://www.census.gov/prod/2003pubs/p70-89.pdf>

$255.18

The projected spending per person for cable and satdllite TV in 2004.
See Table 1125: <http://www.census.gov/prod/wwwi/stati sti cal -abstract-03.html>.

$34.71

The estimated average monthly rate for cable TV in 2002.
See Table 1144: <http://www.census.gov/prod/wwwi/stati sti cal -abstract-03.html >.

The Televison Industry

154,000

&-- ™V ? The number of people employed in the manufacture of television, radio and wirdess
N ¢ communications equipment in the United States in 2001.
<http://www.census.gov/epcd/chp/view/usD1.txt>

(more)
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The number of storesthat primarily sold televisons and other eectronic equipment in 2001.
<http://www.census.gov/epcd/cbp/view/usOL1.txt>

$11.7 billion

The annua payroll for the 245,000 employees of 6,692 cable TV networks and program distribution
firmsin the United States in 2001.
<http://www.census.gov/epcd/cbp/view/usD1.txt>

1,937
The number of television broadcasting networks and stations in the United Statesin 2001.
<http://www.census.gov/epcd/cbp/view/usD1.txt>

31,235

The number of people working behind the lens as tlevision, video and motion picture camera
operators and editors, according to Census 2000.
<http://mwww.census.gov/eeo2000/index.html>

$10.7 billion

The payments by televison broadcasting firms for broadcast rights and music license feesin 2001. Such
payments condtitute the biggest expense of TV broadcasters. The next highest expense was the annua
payroll, $6.5 billion.

See Table 1143: <http://www.census.gov/prod/wwwi/stati sti cal -abstract-03.html >.

$41.8 billion

Amount spent on television advertising in 2002, up from $38.9 hillion in 2001.
See Table 1274: <http://www.census.gov/prod/wwwi/statisti cal -abstract-03.html>.

From time to time, special editions of the U.S. Census Bureau’ s Facts for Features are issued to commemorate
anniversaries or observances or to provide background information for topics in the news. Below is alisting of
previous such editions:

U.S. Armed Forces and Veterans (April 10, 2003)

Tax Time (April 11, 2003)

Louisiana Purchase Bicentennial (May 12, 2003)

Dialing for Dollars (Sept. 24, 2003)

First Flight Centennial (Dec. 3, 2003)

Socia Security COLA (Dec. 11, 2003)

The 2004 Presidential Election (Jan. 6, 2004)

Brown v. Board of Education: 50" Anniversary (Feb. 2, 2004)
Lewisand Clark Bicentennial (March 10, 2004)

Editor’snote: Some of the preceding data were collected in surveys and, therefore, are subject to sampling error.
Questions or comments should be directed to the Census Bureau’ s Public Information Office: telephone:
(301) 763-3030; fax: (301) 457-3670; or e-mail: <pio@census.gov>.



