
Michigan’s 
Campaign to 

End Homelessness
An unprecedented complete statewide plan 

covering 83 counties through the work of 60 community collaboratives
or Continuum of Care groups in eight regions. 



Homeless Summit, October 2006

















Creating Media Champions
Build a media list with sympathetic reporters/media

Call on General Managers and Sales Managers

Engage media in your process

Media can be your passport to the business 
community





Creating Media Champions
Media Leaders and Public Relations Professionals 
can help you build a communication plan

Plan, Plan, Plan – Calendar of story ideas, events 
and activities
• Summit
• Milestones 
• Legislation
• Calendar-driven events



Creating Media Champions
Ask for long-term commitment to coverage

Create a supply of meaningful information

Be available to answer questions, clarify information, 
provide access to interview candidates 

Be prepared for the unexpected 
(The Pursuit of Happyness)
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