
The Campaign 



WordMark Concept



Be Food Safe – 4 Behaviors Focus



Creative Tested
• Focus Tested
• Validated and Refined  Messages and 

Creative Approach



Change of Direction
• Mass media to 

Partner Campaign
• Partnership for 

Food Safety 
Education

• Other Federal 
Agencies



Campaign Components
• Ad Slicks
• Radio PSA
• Poster



Campaign Partner Toolkit



Campaign Launch



Be Food Safe from FSIS Magazine



Umbrella Campaign



Distribution And Outreach
• Conference Preview
• Kits to be mailed 
• Web site: befoodsafe.gov



Next Steps
• TV PSA
• Media Outreach
• Brochure
• FSIS and Partnership Publicity
• FSIS Outreach to Schools, Public 

Health, Industry
• Evaluation Planning
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