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“Why” Foodborne Illness 
Should Matter to Hispanics

A Topic Not to Be Translated 
From English



We asked ourselves…

• What does Hispanic culture value?
• What would draw consumers’ 

attention?
• How could we motivate Hispanic 

consumers to make positive changes 
in food handling behaviors?



• 37 million 
• 13% of U.S. population
• Higher incidence of foodborne illness than 

general population:
– Traditional foods: unpasteurized cheeses and 

other foods prone to pathogens.
– Lack knowledge of food safety, safe 

preparation, and safe handling of food.
– High expectations for safety of U.S. food 

supply.

Hispanic Population in U.S.



Other FSIS Outreach

• Spanish-speaking staff members on 
USDA’s Meat and Poultry Hotline.

• Increase translation of publications into 
Spanish, including dedicated Web area.

• Collaborate with other organizations.
• Radio PSAs with Hispanic Radio Network; 

disseminate to key markets.
• Distribute Spanish Fight BAC!® video 

PSA.



Publications Translated

• Is It Done Yet? thermometer campaign
– Magnet
– Poster
– Brochure
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Publications Translated
• Protect Your Baby and 

Yourself From Listeriosis 
flyer

• To Your Health! Food 
Safety for Seniors booklet

• Food Safety and Food 
Security: What 
Consumers Need to Know 
booklet

• Cooking for Groups: A 
Volunteer’s Guide to Food 
Safety booklet



What did we learn?

• Hispanics do not view food 
safety as an important issue.
– Language
– Demographics
– Partnerships



Language

• Both a barrier and opportunity for 
communication.

• Spanish-language program—trust and 
credibility, affecting changes in 
behavior and buying habits—key to 
social marketing.

• Transcreation—originally developing 
products, services and tools in Spanish 
to capture the attributes of the culture.



Demographics

• Geographic concentrations
– 3 out of 4 live in California, Texas, 

New York, Florida, Illinois, Arizona, 
or New Jersey.

– 30% increase in Arkansas, 
Georgia, and North Carolina.



Partnerships
• Critical for reaching consumers
• Potential partners

– Grocery Stores
– Restaurants
– Healthcare Providers
– Community-Based Organizations
– Hispanic and Latino Organizations
– Media Outlets
– Transportation Providers



Community Outreach

• Fostering and partnering with 
community-based organizations 
(CBOs) to reach Hispanic 
consumers is critical.



Consumer Patterns
• Underlying values cut across home 

country affiliations:
– Hispanics are family-motivated
– Brand loyal
– Spanish-language dominant

• Watch/listen to more Spanish-language TV 
and radio than English.

• Less likely to use Internet than general 
public, but fastest growing online 
population.



Publication Preferences

• According to research:
–Bold Colors
–Expressive graphics
–Minimal text



The “Why” Message
Why Food Safety Is Important

You can help protect 
your family if you …

Separar

Separate

Cocinar

Cook

Enfriar

Chill

Limpiar

Clean



The “Why” Message
Why Food Safety Is Important

• If you don’t cook 
foods to a safe 
temperature, you 
could get sick.



The “Why” Message
Why Food Safety Is Important

• Bacteria can be 
transferred from one 
contaminated food to 
another.



The “Why” Brochure



The “Why” Brochure



The “Why” Brochure



The “Why” Brochure



The “Why” Brochure



The “Why” Brochure



• Get information in Spanish on 
the Web at  
www.fsis.usda.gov/En_Espanol

More Information
In Spanish



More Information
in Spanish

• Call the USDA Meat and Poultry 
Hotline for help in Spanish and 
English at 1-888-MPHotline 
(1-888-674-6854)

More Information
In Spanish
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