


























My advice is free.

You get what you pay 
for.

If you can, get 
professional help.

…back to the program…



Who 
are 
you 

talking 
to?

















A successful 
company engages 
you in human 
communication.



They treat you 
like a person, 
using personal 
and relevant 
communications 
with a twist of 
humor.



Brand building 
not only 
reaches your 
brain, it 
touches your 
heart, even if 
your customers 
are wearing 
suits.



Helping People Help the Land







I’m loving it.
Nothing runs like a Deere



You’re in 
good hands 
with Allstate

I’m thinking Arby’s



Hallmark –
when you care 

enough  to 
send the very 

best
Driven to 

excellence





Consistent message

Repetition, repetition, etc.

Positive reinforcement



Delivering 

the 

message



apparel

letterhead

envelopes

business cards

name badgesvehicles

web site

publications

your suggestions?








