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Today’s daba~  TRUTH IN LABELING

‘Made in USA’ diluted
The FCC, dasarting
oonsum8rs,  Plans to

make ‘Mada in the USA’ IaWl an
Illusion. A cava-in to pressure.

When does “Made in the USA” not
mean what it says?

When makers of athletic shoes, hand
tools and other products use the label to
:loak imported content. And that’s about
!O happen on a broad scale.

The Federal Trade Commission pres-
;ured by manufacturers and retailers,
wants to dax standards for using the label.

Under guidelines announced this weelq
25% of a bicycle or lawn mower, for exarn-
)Ie, could be manufactured elsewhere and
;till  carry “Made in the USA” if the final
i.ssembly  occumed within U.S. borders.

If subassembly occurs in the U.S. as well,
all components can tx foreign.

So much for truth in advertising.
Obviously, in an increasingly interde-

pendent worl~ the raw materials for many
products originate elsewhere. But for 50
years the minimum standard for asserting
U.S. origin was that 98% of the mantia&
turing costs had been incurred here.

Products with greater percentages of for-
eign components still can proclaim nation-
al loyalty with other labels. “Made in USA
of U.S. and imported parts,” for instance,
or “U.S. content 60%.”
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But that kind of honesty with consumen
isn’t good enough for some. When two ma
jor makers of athletic shoes, New Balarm
and Hyde Athletic, were accused in 1994 o!
using “Made in the USA” labels on shoe:
with Chinese soles, they bunched a politi.

~ Cal counterattack. They recruited memlm
of Congress to help define down the stan.
-d Other businesses joined iq many ar.
Eww  that a mere 50% U.S. content wm

enough to call a product U.S.-made.
New Balance and others say that by LW

ing imported parts, they are able to keep fi-
nal-assembly jobs in the United States.
Unions reply that eroding the rnade-in-the-
USA definition permits more jobs to mow
oflkhore.  Either way, protecting U.S. jobs i:
no business of the 17Q protecting U.S.
com+uners from spurious claims is.

The FIC’s director of wnsumer protec-
tion calls  fbdging  the U.S.-made definition
a reflection of the reality of a globalized
economy. But the real reflection of a global
ized economy would be honest labelin~
that shows the diverse roots of today’s con
sumer products, not a politically driven re
write of the dictionary..

Public comment on the FTC%  rofisal  wii!
/?be accepted until Aug,  11, ajkr w lch it can be

implemented. To comment, w.te: Mu&in the
USA Poky  Comment, Ofice of the Stz.-reZa?y,
Federal Trade Commissiofi  Room 159, S&h
and Pennsylvania Ave. N. W, Wmhington,
D.C. 20580.

tilve workers a break
what tlw :USA labels man. And
they support kaaplng  U.S. jobs.

By Jim Davis
To its credit  the Federal Tmde Commis-

sion has proposed “Made in the USA”
guidelines that nmgnize that dramatic
global changes in mantiacturing  and trade
have recurred in the last 50 years.

Competition from imports that cost fm
less to produce and unavailabfity  here of
some components or materials have creat-
ed a climate in which maintaining a U.S.
manufacturing base becomes more difiicult
each day. Given these changes, a 100% do-
mestic content requirement is impossible
for almost any manufacturer to meet

We need a more realistic standard that
will encourage rather than disadvantage
U.S. manufacturing and still be consistent
with consumers’ understanding that a
product with a “Made in the USA” label
was made at a U.S. facility by U.S. manu-
facturing workers.

As New Balance has argued before the
FTC, an unqualified “Made in the USA”
label on a product that has a majority of
U.S. value and for which final manufacmr-

ing has taken pliice inside the United States
is consistent with consumers’ understand-
ing that buying U.S.-made goods supports
our economy and helps provide jobs. A re-
alistic standard that U.S. compinies  can
meet will encourage U.S. manuhcturm  to
maintain ant as in New Balance’s case, ex-
pand their domestic operations and aUoW
them to compete more ftily with imports.

Today’s consumers understand that do-
mestic manufacturers have an increasingl~
difficult time competing with importei
products made in countries where the COSI
of labor, taxes and compliance with gov-
ernment regulation is far lower. Consumer!
know that most products they purchase, in-
cluding American automobiles, have park
or materials from more than one country.

At the same time, U.S. consumers are in
creasingly  concerned about the exodus o
jobs that occurs when manufacturer:
move their operations offshore to take ad
vantage of lower labor costs. An update(
standard, one that supports U.S. compa
nies that am strugling  to maintain a do
mestic  manufacturing base and to provici
jobs for U.S. workers, will ako serve their
terest of consumers who want to supper
U.S. industry and jobs in their purchases.

Jim Davis is chairman and chiefexecutive,
.Vcvv Balance .4thle~ic Shoe Inc.


