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“The golden age is before us, not behind us.”
-- William Shakespeare
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MySpace: Unparalleled Growth
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Where We’ve Been, Where We’re Going

• Worldwide Lifestyle Brand

• Global Marketing Platform



• Teens have embraced social networking as a means to connect 
and express themselves.

• As parents everywhere know, the real world comes with risks. 
Online media is no different.

• MySpace is dedicated to keeping online safe. 

Online Risks to Teens



Technology
Guidance & Education

NGOs
Law Enforcement

Public Policy
Industry Relations

Public Relations/Marketing
International



Vision & Strategy

Providing a safer and more secure member community online

Become critical partner with law Become critical partner with law 
enforcement via response programs & enforcement via response programs & 
trainingtraining

TechnologyTechnology

Guidance & Guidance & 
EducationEducation

NGOsNGOs

Law EnforcementLaw Enforcement

Safety technology/features that reduce Safety technology/features that reduce 
actual and perceived threats to membersactual and perceived threats to members

Online safety education for parents, Online safety education for parents, 
teachers, teens & law enforcementteachers, teens & law enforcement

Partnerships with key NGOs and Partnerships with key NGOs and 
government agencies to create greater government agencies to create greater 
reach and visibilityreach and visibility



Vision & Strategy

Providing a safer and more secure member community online

All of the above as appropriate in each All of the above as appropriate in each 
country/regioncountry/region

Public PolicyPublic Policy

Industry RelationsIndustry Relations

Public Relations/ Public Relations/ 
MarketingMarketing

InternationalInternational

Reduce threats of reactive legislation & Reduce threats of reactive legislation & 
provide lawmakers with antiprovide lawmakers with anti--predator predator 
legislationlegislation

Partnerships with industry members on Partnerships with industry members on 
safety & securitysafety & security

Create public awareness of safety Create public awareness of safety 
initiatives and market safety & securityinitiatives and market safety & security



• Goals
– Build safety into MySpace features
– Build safety features into MySpace
– Partner with Safety Advocates, Educators, Law Enforcement, and Lawmakers to 

enhance safety as a community

• Guiding Principles
– Prevent teens from accessing inappropriate content
– Protect teens from people with bad intentions
– Provide tools that empower all members to be safer
– Provide support to law enforcement to bring perpetrators to justice

MySpace Goals and Guiding Principles



• “Red Team” Method – a disciplined approach to solving difficult 
challenges
– Identify Issues

• Feedback from Internal Team, Safety Experts, Law 
Enforcement, Lawmakers, Educators, Press, Users

– Identify Solutions
• MySpace engineers evaluate issues & determine technical fixes 

to combat safety issues
– Identify Resources

• How many engineers and how much time to build and 
implement

– Assign Priorities
• Greatest impact solutions get highest priority

Building Safety Into MySpace



• Protecting Content from Teens
– Strict image policies with hashing to prevent bad image uploads
– Known bad URLs are blocked from being posted on site
– User accounts deleted for uploading inappropriate videos
– Under 18s/21s cannot access Tobacco/Alcohol Ads

• Protecting Teens from Content
– Mature groups cannot be accessed by under 18’s

• Staff Safety Initiatives
– Every image reviewed by hand
– Review Groups to ensure proper labeling as Mature
– Classifieds reviewed by staff
– Hate content searched for and removed upon discovery
– Group and profile images reviewed by staff
– Videos reviewed by staff before going live on site

MySpace Protects Teens

Inappropriate Content Is Not Welcome Here



• Protecting Teens from Adults
– Under 16’s automatically assigned a Private Profile
– Under 18 can never Browse for under 16’s
– Adults can never Browse for under 18’s
– Adults can never add under 16’s as a friend unless they know the under 16’s last 

name or email address
– PII removed upon discovery
– Deleted accounts cannot re-register with same email address for 14 days

• Protecting Adults from Teens
– Under 18’s blocked from Browsing for ‘Swingers’
– Adults can block under 18’s from contacting them

• Our Staff is Focused on Safety
– All predator reports extensively reviewed and referred to NCMEC

MySpace Protects Community

People With Bad Intentions Are Not Welcome Here



• Tools
– All members can set profile to 

Private
– Users can pre-approve all 

comments before being posted
– Users can block another user from 

contacting them
– Users can conceal their ‘online 

now’ status
– Users can prevent forwarding of 

their images to other sites
• Education

– Safety Tips on every page 
including links to blocking 
software

– Contact MySpace on every page
– Under 18’s must review and agree 

to Safety Tips upon sign-up

• Reporting
– Users can report inappropriate 

content, behavior to MySpace
– Users can send spam email 

complaints to MySpace
– Users can directly report sexually 

explicit conduct to NCMEC’s 
CyberTipLine

• Oversight
– 32,000 trained school moderators 

oversee forums
– Rapid Response Team in place 

for sensitive issues
– All IP logs of image uploads are 

captured

Steps We Take to Empower Our Users

Keeping Users Safe



Education through Safety Tips on every page



Education through warnings for younger users



• MySpace Education Outreach Program
– Parent’s guide
– School administrator’s guide

• Partnerships
– National Center for Missing and Exploited Children
– Ad Council
– NSBA and NAIS
– National PTA
– CommonSense Media
– WiredSafety.org
– BlogSafety.org
– MySpace Safety Advisory Committee formed

• Links promoting safety on every single MySpace page

• Extensive PSA campaigns across News Corp properties

Education through Guides and Partners

http://images.google.com/imgres?imgurl=http://www.mcsc.ca/new_ncmec_off.gif&imgrefurl=http://www.mcsc.ca/links.asp&h=198&w=306&sz=9&tbnid=z5gQHKGzR0Q6cM:&tbnh=72&tbnw=112&hl=en&start=2&prev=/images%3Fq%3Dnational%2Bcenter%2Bfor%2Bmissing%2Band%2Bexploited%2Bchildren%26svnum%3D10%26hl%3Den%26lr%3D%26safe%3Doff
http://images.google.com/imgres?imgurl=http://www.wiredsafety.org/resources/graphics/ws-logo-538-284.gif&imgrefurl=http://www.wiredsafety.org/resources/graphics.html&h=284&w=538&sz=17&tbnid=3WMPhvwh-uLXJM:&tbnh=68&tbnw=130&hl=en&start=3&prev=/images%3Fq%3Dwiredsafety.org%26svnum%3D10%26hl%3Den%26lr%3D%26safe%3Doff
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PSA Campaign: Support Across Media
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• Prevent convicted sex offenders from accessing social 
networking sites
– Require registration of a valid email address into sex offender registry so 

that social networking sites can block access to those registrants.  
Violation of requirement would be considered violation of parole/probation 
terms with criminal penalties.

• Add additional charging or enhanced sentence against adults 
who change age to solicit minors online for sexual purposes
– Make it a crime for an adult to change age with the intent to solicit a 

minor online for sexual purposes (or increase sentence when such
conduct involved)

• Consistent ability to charge adult who solicits a minor online
– Allow charging of adult who solicits minor online even if no further action 

occurs

Policy/Legislation 



• Ongoing support for local, state and federal law enforcement
• 24/7 dedicated hotline – not just for emergencies
• Trained over 1000 law enforcement officers on how to investigate and 

prosecute cyber criminals using MySpace
• Law Enforcement Guide and One Sheet distributed to over 1500 law

enforcement officers

Partnering with Law Enforcement



Thank You.
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