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Zillow.com

Mission:

To empower consumers with          
real estate tools and information
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Our Offering to Consumers
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Home Valuation & Location – At a Glance
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Details about Homes
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Refine Valuation with My Estimator
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First Nine Months

• 5th largest real estate Web site (Hitwise)
1. Realtor.com

2. Homegain

3. Rent.com

4. RE/MAX Real Estate

5. Zillow.com

• 3.5 million consumers in October (internal numbers)

• 27 million homes have been viewed since we launched in February 

• 171,000 homes claimed by owners as of November 1
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TV InternetNewspaper

% media 
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Advertising Business Model

Source: Forrester Research, US Online Marketing Forecast, May 2005
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