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StrategyStrategy

• Invest in quality content

• Create great consumer experiences

• Redefine the network

• Maximize technology

• Sharpen the brand

• Move towards interactive advertising

• Offer flexibility in business models

• Establish selective partnerships
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Broadband Dot ComBroadband Dot Com

• Increased usage of the internet for 
entertainment and TV advertisers 
are looking for opportunities to 
reach consumers through this 
platform

• Reposition our dot com sites as an 
entertainment platform that works 
in concert with linear broadcast to 
offer our advertisers a compelling 
digital solution

• Leverage technology available 
through dot coms to enhance the 
relationship between our shows 
and viewers
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