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EXHIBIT TALLIES AND VISITOR COMMENTS 
 

Meeting: _________________________________________________ 
Date:  __________  
Exhibiting Hours:  __________________  
Booth Staff:  _____________________________________________ 
  _____________________________________________ 
 
Number of Attendees:  Visitors are counted only if there has been a meaningful interchange. 
Interchanges such as greetings and thanks that do not mention NLM, its resources or services are not 
counted as visits. Someone who takes a promotional item without an interchange with an exhibit staff 
person is not counted as a visitor. 
□□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□  □□  □□  □□  □□  □□  
□□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□  □□  □□  □□  □□  □□  
□□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□  □□  □□  □□  □□  □□  
□□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□  □□  □□  □□  □□  □□  
 
Number of Demonstrations:  System demonstrations are counted as events. A system 
demonstration is counted as one regardless of the number of people watching or the number of resources 
covered.  That is, one demonstration may be for five people and may cover multiple resources.  
 
Total NLM Demos:  PubMed, MedlinePlus 
□□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□      
□□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□      
□□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□    
  
Total Other System Demos:  Demonstrations of any resources other than those developed by NLM or  
by NLM in collaboration with other agencies. 
□□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□      
□□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□      
□□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□    □□  □□  □□  □□  □□    
  



NNLM-MAR Tally Sheet Revised 12/06 
 - 2 - 

Which NLM resources were highlighted at the meetings:  Identify the NLM resources that 
were of particular interest  among attendees at the meeting. 
 
 
 
 
 
 
  
  
NNoottaabbllee  FFeeeeddbbaacckk::    RReellaayy  aannyy  nnoottaabbllee  ssuuggggeessttiioonnss  oorr  ccoommmmeennddaattiioonnss..  PPlleeaassee  rreeppoorrtt  aannyy  ssiiggnniiffiiccaanntt  
vviissiittoorr  ccoommmmeennttss  aabboouutt  NNLLMM  pprroodduuccttss  oorr  sseerrvviicceess..  
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Visitor Contact Information:  Optional: Contact information for follow-up contact. 
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Promotional Products Quantity:  Identify the promotional products distributed at the exhibit. 
Include the quantity sent. Indicate whether the quantity sent was sufficient, inadequate, or excessive. 
Note any suggestions for promotional products at future meetings. 
 

Item Name and Type 
(Examples: MedlinePlus pen, PubMed brochure) 

Initial 
Count 

Final 
Count 

Total 
Distributed 

 
 

   

 
 

   

 
 

   

 
 

   

 
 

   

 
 

   

 
 

   

 
 

   

 
 

   

 
 
Suggestions for promotional products at future meetings: 
 
 
 
 
 


