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To Whom It May Concer:

This letr is submitrd on bef ofIowa Stunt Loan Liquidity Corpration. (fowa
Student Loan) in respons to the Noti(:e of Proposed Rule Makg (NPRM) on the
Interagency Prop1)s-&! ro Conside Ajtemativ Forms ofPriv.3)' Notices Under tM

Gram.LI:Jich.B1icy Act" (uLB Act), We th the Feder Tra Commission for the
opportity to commnt on the proposed rules,

Iowa Student Loan is a seconda m.ket for the Fooera! Famly Ed-ation Loan
Progra (FELP). a. sericer for FFELP pacipats and an originar and secer of
alterntive educatkmloans, This lett t\xuse$ on the pfopose rules as it afects the
FFELP an alternative student loan progrms 3Id disclosur of inhration U) our
cnstomer.

GEr"'ERAL COMMENTS

Iowa Student Loan applaud the fueragende$ for reognizing the need IOf a review of
the regulatons tht implement setions 502 and 503 of GLa Act, which a1low or
reuit finacial in. it.ions mprQIl'ide altemativ tys Qf privacy notices, such as a
short prvacy notice, that would be 3$ier for COO$UIer 10 undeta !s neded Durng
Qur anysis of the prposed amenents. it was helpfu to review questons tht tOU1

grup propoed, 3I these anwers enabled us tQ prvide YQU \\'ith a conds group of
commen1,



Goals of a Privacy Notice

Iowa Student Loan feels the main goal of the privacy notice is to inform the consumer
that information is shared with affiliates and non afliates. The notices should be easy 

read and to the point. Many notices are longer than one page and lose the readers
attention. We feel it is importt for the customer to understand what information is
being shared, with whom, and the reason for the sharing.

We do not feel the customer will compare different institutions ' privacy policies. It was
the opinion of our group that the privacy policy of anyone institution wil not make it a
more or less desirable institution to do business with.

Elements of a Privacy Notice

The importce of the opt-out provisions should be left to the institution. The Higher
Education Act of 1965, as amended, outlines the requirement of sharing customer
information necessar to process and approve loan applications, disburse the loan
proceeds and to continue to service the loans through a successful repayment period;
thus , the opt out section of the GLB Act is not applicable in our industr.

After reviewing all of the Appendices, our group felt the standardized format in
Appendix C would fulfill all of the requirements of the rule. It would give the institution
the abilty to personalize their notice, but retain all the elements required. By including
the Importt Information section, the institution could include any state requirements it
might have to disclose.

Formatting of a Privacy Notice

We believe that, within reason, the format and overall design should be left to the
individual user. Regulation P contains language dictating that the document must be
reasonably understadable and designed to call attention to the natue and signficance

of the information." Once the notice is deemed to be "clear and conspicuous," the
individual printing and mailng equipment may dictate how the document can 
formatted.

Mandatory or Permissible Aspects of a Privacy Notice

Iowa Student Loan feels the institution should be permitted to create its own short notice
following agency guidelines. It would be helpful if the Agencies would create some
standardized language in the notice that would create a safe harbor from administrative
enforcement if the institution chose to use them.

F or those institutions that do not allow customers to opt-out of information sharng under
the FCRA or GLB Act and do not engage in joint marketing agreements, it seems
reasonable to allow them to continue to use their abbreviated and simple notices.



EffC(tivc Date/hnp1ementatiMl Hate

Although thre were no compliance dates in th NPRM, we propose that $uch dates aUow
companics Cl10Ugh time to implem.ent changes to their systems and printing
spccifiCltions. if needed.

I1uulk YOl1 again for th opprtunty to c.omment, If you have any quest.ions regardin
thc comments or need fwther dariiicutkru, pJease con(u( t Pat Riemenschneider at
(515) 243-5626 ext 433.

Sincerely.

(;;t: UM-At,

Pat Riemenschneider
Sr. Pl'ogram PQlicy Analyst


