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AFTERNOON SESSI ON
| NTRODUCTORY REMARKS FOR AFTERNOON PANELS

M5. LEVIN. If everyone would please take their
seats, we would like to get started.

M5. GARRI SON: Good afternoon, everyone. |
hope you all had a nice lunch break. Wl cone to the
third panel for the Federal Trade Conm ssion's public
wor kshop on technol ogi es for protecting personal
i nformation.

| am Loretta Garrison, and | amgoing to be
your noderator for this afternoon's opening session. But
first, to open the afternoon discussion, it's ny pleasure
to introduce to you all Conmm ssioner Mozelle Thonpson.
Conmi ssi oner ?

(Appl ause.)

COWM SSI ONER THOWPSON: Good afternoon. First
of all, you guys can nove in closer, you know. This
isn't a continuation of the spam workshop

Well, it's good to see you all here. | see a
ot of famliar faces fromthe work that we have done
here in the areas of online privacy and security. And
you're still standing, so this is good. You should give
yourselves a hand, this is a good thing.

| want to just take a second to tal k about what

t he workshops that we're having today and what foll ows,
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what it's about and what it's not about.

It's a really easy tendency in today's climte
of tal king about terrorismand ot her subjects, that when
we tal k about personal information, to focus solely on
security. And there are others who would want to focus
solely on privacy. But the reality is that both coexist,
and in many cases, they coincide.

But they are very different things, and | think
we will explore that a little in the context of our
di scussions. And along with additional consuner
protections |ike protections against fraud and decepti on,
we have a bundl e of tools that consuners need to focus on
in order to feel confortable about participating in the
onl i ne environnent.

Because it's no secret that the current
econom ¢ conditions and the world of high tech have
resulted in a nore demand-driven marketplace, one where
busi nesses and governnents ali ke are focusing on how do
we retain consuners' interests and build their
confi dence?

Now, this norning, we heard about sonme of the
tools available to hel p consunmers nanage the collection
and use of their personal information, as well as sone of
the tools available to help them manage the security of

that information
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As sonme of the panelists were quick to point
out, some of those tools have been successful, and sone
of them have not been quite as successful. So, we have
begun to scope out what some of the limts of technol ogy
m ght be, as well, at least in our current state.

So, it's appropriate today that we are having
di scussi ons about the consuner perspective in considering
t echnol ogi es for protecting personal information.

Because the consuner's use of the Internet has not
reached its potential yet, but we all have great visions
of a vibrant and strong gl obal market pl ace.

But that only happens if consuners feel that
they're the center of the value proposition. [In other
words, that the market recognizes their inportance, and
is able to pay attention to and cater to what consuners
feel they need to be safe and confi dent.

Now, anong those tools are rights and renedies
that can protect themfromharm |ike fraud and deception
and security breaches, and privacy violations. And I
think that we at the FTC know sonet hi ng about that.

But we also have a role in incentivizing

t echnol ogi cal responses, and tal king about what all of us

at the table -- that's governnent and busi ness and
consuners alike -- can do together to help manage this
pr obl em
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Now, it begins by all of us not operating in a
vacuum being able to listen, solicit, and understand the
consumner perspective so that we can tal k about what are
realistic expectations, and what are not, from
t echnol ogy.

We al so need to understand better consuner
behavi or, what drives themto nmake choi ces, and what they
t hi nk they understand about the online world. Those wll
help to informour policy decisions.

So, today, and this afternoon, we begin wth a
di stingui shed panel, who will begin tal ki ng about
consumner behavi or, including issues dealing with trust.

And later this afternoon, we will talk about
what's been done in the area of identity managenent
systens, and consuner issues raised by those
t echnol ogi es.

So, now, | encourage you to participate as
actively as possible. Those who do not will not get
cookies at the break. The fact is that the people who
are here have been engaged for a long tinme and serve a
very inmportant role at helping to chart a course for what
we do next, what does the future look like. And I think
you should all feel good about that.

So, | aminterested in hearing what our

panel i sts have to say, including what we shoul d be doing
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and maybe sone of the things we shouldn't be doing. And

so wel cone, and let's get started.

M5. GARRI SON:  Thank you, Conm ssion Thonpson

(Appl ause.)

For The Record,
Wal dorf, Mary
(301) 870- 80

I nc.
| and
25



169

For The Record, Inc.
Wal dorf, Maryl and
(301) 870- 8025





