ENVIRONMENT

For THE CONSUMER
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1-877-FTC-HELP

FTC FACTS for Consumers

Heating and
Cooling Your
Home
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eating and cooling systems are some of the most important
investmentsyou’ Il ever makein your home. Whether you’ re buying
anew house, renovating an old one or making an emergency
purchase because “ old faithful” finally conked out, there’ salot
riding on the choices you make: Y our comfort and safety are at stake, but sois
your wallet.

Americanstypically spend about 46 cents of every dollar they pay in utility billsfor
“gpace conditioning.” Y ou can lower those costs by selecting the most energy-
efficient equipment that meets your needs and fits your budget.

The EnergyGuide label on home heating and cooling equipment isintended to help
you do just that. These labels provide a*“ snapshot” of the more in-depth energy
efficiency and usage information that manufacturers are required to provide with
their products — generally through afact sheet or industry association

directory.
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Q. Why should | care about energy efficiency?
A. Thetotal cost of an appliance has three
components — the purchase price, the cost of
repairs and maintenance, and the cost to operate
it. The more energy efficient an applianceis, the
lessit coststo run and the lower your utility bills.
Using less energy isgood for the environment,
too; it can reduce air pollution and help conserve
natural resources.

Q. Istherereally that much of a difference
among the various models on the market?

A. All products must meet minimum energy
efficiency standards set by the Department of
Energy. But many products beat the standard, use
even less energy and cost lessto run.

An Energy-Smart Deal On Home
Heating & Cooling...

Ask your builder, installer or home
supply outlet about the EnergyGuide
label and the fact sheets or product
directoriesfor each system you’ re con-
sidering.

Comparetheenergy efficienciesand
operating costs of competing models.
Consider both the purchase price and
estimated operating costs when you
decide what to buy.

SAMPLE ENERGY GUIDE

Based on standard U.S. Government tests

Information
about features E " E RG G u I DE Manufacturer
capacity and Furnace — Natural Gas XYZ Corporation j¢———@ ONA Model
size helps you Model 2345X number.
compare
orands.

Compare the Energy Efficiency of this
Furnace with Others Before You Buy.

The energy efficiency
rating for the product. the

This Model’s Efficiency «<—

higher the number, the

80.7AFUE

Least
Efficient
78.0

Energy efficiency range of all similar models

more energy-efficient the
product, and the less it
costs to run.,

Most )
Efﬁcigﬁt - . The range of ratings for
97.0 ©

similar models, from “less

Important information

The AFUE, Annual Fuel Utilization Efficiency, is a measure of en_ergK‘ efficiency for
furnaces and bailers. Only furnaces fueled by natural gas are used in thi

efficient” to “more

le. L " .
s seake efficient.” This scale shows

on energy use and '
operating costs is efficient.
published in fact

sheets and pI'OdUCT @ pf Federal lawrequires the seller or installer of this appliance to make available a fact sheet or

directory giving further information about the efficiency and operating cost of this equipment.

directories. Installers
and contractors are

Ask for this information.

Natural gas furnaces that have higher AFUEs are more energy

how a particular model
measures up to the
competititon.,

required by law to

Important: Removal of this label [ Federal Trade Labeling Rule (16 C.FR. Part 305).

provide these 1o you.
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Q. What makes one system more efficient than
another?

A. Most of the differences are on theinside—in
the motors, compressors, pumps and valves. So
even if two modelslook the same from the
outside, these less-obvious features can mean a
big differenceinyour monthly utility bills.

Q. How can | be sure energy efficiency claims
are not just sales hype?

A. Manufacturers must use standard tests
developed by the Department of Energy to prove
the efficiency of their products. Many have these
tests performed by independent laboratories. The
test results are reported on the EnergyGuide
labels, and through fact sheets provided by the
manufacturersor in industry association
directories.

Before You Buy...

Conduct an energy audit. Thiswill help you
detect energy waste, gauge the efficiency of your
current heating and cooling systems, and
determineif conditioned air isbeing distributed
properly. Your utility company may offer free or
low-cost energy audits or ado-it-yourself kit.

Y ou also can hire aspecialist to do amore
comprehensive — and more expensive — energy
audit.

Weatherizeyour home. Check the caulking,
weatherstripping and insulation, and make any
necessary repairs. Thismay enableyou toinstall a
smaller, lessexpensive heating or cooling system
to get the same resullts.

Compar ethe performance of different brands
and models. Study the product literature. Will
the product do the job? How energy efficient is
it?What' sitsrepair history? Will it handle your
needstoday? Ten years from now? Doesit fit
your budget?

Estimate how much the appliance will cost to
oper ate. The more energy an appliance uses, the
more it costs to run. Consult the EnergyGuide
labels, the manufacturers’ fact sheets or the
industry association directory to compare the
energy efficiency of different models. The
difference on your monthly utility bill can be
significant, especially when considered over the
lifetime of the product. Y ou can save money over
thelong run by choosing a more energy-efficient
model, evenif it costsmoreinitialy.

Ask about special energy efficiency offers. Ask
your local utility or salesperson if there are cash
rebates, low-interest |loans or other incentive
programsin your areafor buying energy-efficient
products — and how you can qualify.

How Do You Say “Efficiency”?

Heating and air conditioning systemshavea
language all their own...

 If you'rereferring to furnaces and boilers,
it's“annual fuel utilization efficiency,” or
AFUE.

» For roomair conditioners, it’s“energy
efficiency ratio,” or EER.

» For central air conditioners and heat pump
cooling, it’ s“ seasonal energy efficiency
ratio,” or SEER.

* For heat pump heating, it’ s “ heating seasonal
performance factor,” or HSPF.

Tips for Lowering Your Monthly
Energy Bill

Being an energy-smart consumer means getting
the most from the energy you use.

 Shade your room air conditioner from direct
sun. Thiswill reduce itsworkload. Clean the
filters monthly and replace as necessary to
save energy and reduce dust and pollen
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inthe air. Lower the setting when you go out
to reduce operating costs.

» Vacuum air vents, baseboard heaters and
radiators regularly to remove dust that re-
ducesheating efficiency. Movefurniture,
carpet or curtains that restrict their operation.
If your baseboard heaters have movable
deflectors or vents, open them in the winter
and close them in the summer.

» Schedule annual tune-ups for your heat pump,
furnace or boiler. Check to seeif your utility
company providesthisservice.

» Hireaprofessional to seal and insulate leaky
ducts, and to ensure that the airflow distribu-
tion system serving your heating or cooling
equipment isoperating at peak efficiency.

» Check your attic, attic stairway, attached
garage walls and basement to ensure that you
have proper insulation between conditioned
and unconditioned spaces.

» Open your foundation vents each spring if
your home has a crawl space under it. Close
the ventsin the winter.

* Prune back shrubsthat may block airflow to
your air conditioner or heat pump.

» Considerinstalling ceilingfans. Theair
circulation promotes cooling in the summer
and heating efficiency inthewinter.

For More Information

The Federal Trade Commission (FTC) offersa
wide range of business and consumer education
information online at www.ftc.gov. The FTC
works for the consumer to prevent fraudulent,
deceptive and unfair business practicesin the
marketplace and to provide information to help
consumers spot, stop and avoid them. Tofilea
complaint or to get free information on consumer
issues, visit www.ftc.gov or call toll-free, 1-877-
FTC-HELP (1-877-382-4357); TTY: 1-866-653-
4261. The FTC enters Internet, telemarketing,
identity theft and other fraud-related complaints
into Consumer Sentinel, a secure, online database
availableto hundredsof civil and criminal law
enforcement agenciesin the U.S. and abroad.

The Department of Energy’ s Energy Efficiency
and Renewable Energy Network offersa
clearinghouseof energy-efficiency information at
www.eren.doe.gov. Thisinformation alsois
available by calling thetoll-free hotline at 1-800-
DOE-EREC (363-3732) (TDD: 1-800-273-2957)
or by writing: U.S. Department of Energy —
EREC, PO Box 3048, Merrifield, VA 22116.

Y our state and local energy officesand local
utility company al so may be valuable sources of
information.
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