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• History/theoretical model
• Culturally appropriate 

publications
• PSA national media 

campaign
• Historias – survivorship 

issues
• Clinical trials recruitment

Overview



Dual Communication Model



Program Model

Role model stories 
shared in mass 
media and 
newsletters, 
reinforced through 
personal contact



Role Model

“When I started losing weight, it 
turned my life around.  I feel 
much more energetic and 
healthy.”

-- Fanny Carrera, 49
Lost more than 100 lbs.



“I get my Pap smear every 
year because knowing that I 
am healthy gives me peace 
of mind. This enables me to 
share my time with my 
children, grandchildren and 
friends.”

Joaquina Saavedra, 70

Role Model
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Educational Materials



Redes Clinical Trials PSAs

Purpose:
• Raise Latino awareness and participation in 

cancer research / clinical trials
• Increase calls by Latinos to the CIS 

1-800-4-CANCER line to request information 
about cancer studies



Methods
• Evaluate PSA concepts prior to field production
• Dallas and Los Angeles shopping malls (5/01)
• 150 respondents:  men 44%, women 56%
• Latino adults >30 who are cancer survivors or have cancer 

in immediate family
• Bilingual interviews (29% in Spanish)
• 10 minutes with audio tracks and still pictures
• Random rotation of 4 PSAs with variations
• Survey items:  demographics, rate PSAs, name recall, 

overall message, participate in study



Collaborators

• Redes national network

• Cancer Information Service
Phone
Materials content review
Data reporting

• TV, radio and print national 
media

English and Spanish



• >700 nationwide TV and radio 
stations receiving PSAs

• >550 calls generated to CIS 
help line; still being broadcast

• 2 Telly Awards for PSA 
excellence

• Still airing in many markets

Results



• Ensure that there are local trials in the 
media market

• Utilize most powerful media channel (TV)

• Analyze effects of paid vs. non-paid media

Recommendations









Historias’ Author / Breast Cancer Survivor, Julie LaFuente Louviere



Cancer Genetics Network 
(CGN): Testing 3 Different 
Cancer Genetics Registry 

Recruitment Methods with 
Hispanic Cancer Patients 

and Their Families



.
What are the TCGC and CGN?



• Purpose: Test 3 different recruitment 
strategies to the Cancer Genetics Network 
among Hispanics

• Methods:
3000 cancer registry patients and
family members identified
3 experimental
conditions

Purpose / Methodology



Collaborators

• Redes national network
• Texas Cancer Genetics Consortium
• NCI’s Cancer Genetics Network

Seattle, WA – Asian Americans
Irvine, CA – Asian Americans
Baltimore, MD - African Americans
S. Texas/New Mexico – Hispanics/Latinos

• CIS, South Central Office



Results

• 29% response rate X1

• 27% response rate X2

• 38% response rate X3



Recommendations

• Compare recruitment strategies

• Consider cost effectiveness analysis

• Increase research on recruitment
strategies with different ethnic groups



Conclusions

• Resource intensive
• Partnerships
• Timelines and planning
• Tailored materials 
• Appropriate technology
• Audience acculturation
• Health system cultural competence
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For more information on cancer control policy recommendations 
produced by Redes En Acción, visit our Web sites at

www.redesenaccion.org
or

www.saludenaccion.org


