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SBA Seeks Nominations for 2006 Small Business Awards

The U.S. Small Business
Administration (SBA) is cur-
rently soliciting nominations
of small business owners
and small business advo-
cates (Champions) as part of
SBA’s annual Small Busi-
ness Week Awards. Nomina-
tions are due to the SBA San

Celebrating National Small Business
Nomin:
e GUIDEL

Diego District Office by No-
vember 4, 2005. The
awards will be presented
during the Small Business
Week Awards program in
May 2006.

Small Business Week
honors America 's entrepre-
neurs - the men and women
who start and grow the small
businesses that drive our
nation's economy. As part of
the celebration, the SBA and

its partners recognize small
business owners and advo-
cates from across the coun-
try.

Outstanding small business

owners are honored in the
following categories: Small

Business Person of the Year,

Small Business Exporter of

the Year, SBA Young Entre-
preneur (Must be under 30
by June 1, 2006), Jeffrey
Butland Family-Owned Small
Business of the Year (Must
demonstrate a minimum 15
year track record), Minority-
Owned Small Business of
the Year (San Diego Only -
Call for criteria), and
Women-Owned Small Busi-
ness of the Year (San Diego
Only - Call for criteria).
Champion awards are

presented to persons who
have used their professional
skills or personal talents to
further public understanding
and awareness of small
business in the following
categories. The categories
include: Minority Small Busi-
ness Champion of the Year,

Women in Business Cham-
pion of the Year, Veteran
Small Business Champion of
the Year, Home-Based Busi-
ness Champion of the Year,
Financial Services Champion
of the Year, and Small Busi-
ness Journalist of the Year
Nominations in all Small
Business Week Award cate-
gories can be made by any
individual, or organization,

See SBA Awards on Page 2

SBA Success Story—Epsilon Systems Solutions, Inc.

Bryan B. Min, founder of
Epsilon Systems Solutions,
Inc. (Epsilon) is living the
American Dream. His story
begins with a vision to start
a company from a set of
core beliefs - and not waver
from those values. These
values have helped him to
grow his company at an ex-
ponential rate since its in-
ception.

Min, a U.S. Navy Veteran

Bryan B. Min, President

and Korean immigrant, is a
qualified Navy Nuclear Engi-
neering Officer certified by
the Department of Energy.
He served with the U.S. Nu-
clear Submarine Force from
1986 to 1992 and is cur-
rently in the US Naval Re-
serves. Over the years Min
and Epsilon have been rec-
ognized by several business
organizations for entrepre-
See Epsilon on Page 6
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Small Business Development Center Program Marks 25th Year

Administrator Hector V.
Barreto of the U.S. Small
Business Administration
heralded the 25t anniver-
sary of the Small Business
Development Center Pro-
gram, the SBA’s largest
counseling and training net-
work, and praised the pro-
gram’s continued out-
standing success in
strengthening the nation’s
economy through job crea-
tion and retention.

“The 25t anniversary of
the Small Business Develop-
ment Center Program marks
an important milestone,”
said Administrator Barreto.
“The SBA is proud to have
the SBDC as a resource part-
ner, aiding the nation’s en-
trepreneurs to realize their
dreams of business owner-
ship.”

Officially begun in 1980
after being a pilot program
for three years, the SBDC
program has grown enor-
mously, from eight to 63
Lead Centers and more than
1,000 service center loca-
tions in every state, the Dis-

trict of Columbia, Puerto
Rico, the Virgin Islands,
Guam and American Samoa.
The SBDC program offers
free one-on-one counseling
and low-cost training by ex-
perienced business profes-
sionals to aspiring and exist-
ing entrepreneurs, working
in coordination with federal,
state, local and private sec-
tor resources.

Since 1980, SBDCs have
met the needs of more than
11 million start-up and exist-
ing business clients. Be-
tween 2002 and 2003, cli-
ents who received in-depth
assistance from SBDCs
started over 15,000 busi-
nesses. In fiscal year 2003,
SBDC clients generated ap-
proximately $4 in new fed-
eral tax revenues for every
federal dollar spent on pro-
gram funding, generating an
estimated $351.8 million in
tax revenue in return for the
program’s $88 million ap-
propriation.

In fiscal year 2004, the
SBA’s SBDC program re-
ported the largest number of

individuals counseled in its
history — 279,905 existing
business owners and would-
be entrepreneurs assisted
with every aspect of busi-
ness ownership.

SBDCs provide services
such as development of
business plans, manufactur-
ing assistance, financial
packaging assistance, con-
tracting assistance and in-
ternational trade assistance.
Special emphasis areas in-
clude e-commerce, technol-
ogy transfer, IRS, EPA and
OSHA regulatory compliance,
research and development,
Defense Economic Transi-
tion Assistance (DETA), dis-
aster recovery assistance
and market research.

To learn more about the
SBDC program visit
www.sba.gov/sbdc or to find
your local SBDC, visit
http://www.sba.gov/ca/san
diego/sandiegosbdc.html.

SBA Awards

Continued from Page 1

such as professional and
trade associations, business
organizations, chambers of
commerce, banks, and/or
small business employees.

Nomination guidelines
and forms are available
online at:

www.sba.gov/nominationsg
uideline.html. A nomination
form is also available on
Page 3.

For more information on
the nomination process,
please contact Cynthia Har-
ris at the SBA at (619) 557-
7250, extension 1113, or
cynthia.harris@sba.gov.

California’s E-Waste Program

Retailers who sell or
lease certain new or refur-
bished televisions, com-
puter monitors, laptops,
and other video displays
must register with the
state and collect a new
recycling fee from their
California customers. The
fee supports a new elec-
tronic waste recycling pro-
gram designed to keep
discarded products and
related hazardous materi-
als out of landfills and
groundwater. The pro-
gram began on January 1,

2005.

To pay the fee, retail-
ers must register with the
State Board of Equaliza-
tion and file quarterly fee
returns. The first return
was due on April 30,
2005, for sales made dur-
ing the first quarter of
2005.

Retailers may keep
three percent of the fees
they collect to cover their
related costs. The fee,
based on the product’s
viewable screen size, is

not subject to California
sales or use tax.

For an application form,
information on the new

fee, or general informa-
tion, contact the Board of
Equalization.

Electronic Waste Recycling Fee Section — MIC:88

State Board of Equalization

P.O. Box 942879

Sacramento, CA 94279-0088

T(916) 341-6906
Toll-free: (800) 400-7115
TTY: (800) 735-2929)

www.boe.ca.gov/sptaxprog/ewaste.htm

Additional information on California’s electronic waste recy-
cling program is available at www.erecycle.org.
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NOMINEE INFORMATION

Award Category

I Nominate *

Title

Company/Organization

Mailing Address
City State Zip
Phone ( ) Fax ( ) Email

(Only 1f checked frequently)
NOMINATOR'S INFORMATION

Nominator Name

Title

Company/Organization

Mailing Address
City State Zip
Phone ( ) Fax ( ) FEmail

(Only if checked frequently)
Please fax both sides to (619) 557-5894 or mail this form A.S.A.P. to:

U.S. Small Business Administration, Attn: Cyndi Harris
550 West C Street, Suite 550
San Diego, CA 92101-3500

For more information, please contact: Cyndi Harris at (619) 557-7250 ext: 1113 or email:
Cynthia.harris@@sba.gov . TFeel free to copy this form for additional nominations. A

FORMAL NOMINATION BINDER with detailed materials will need to be

prepared and submitted for each catesory bv November 4, 2005 to compete.
SBA will send the nominator details.

Thanks for your support! *YES! You may nominate yourself.
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SCORE and MCI Collaborate on New Technology Workshop

Recognizing that technol-
ogy is critical to small busi-
ness growth, SCORE: Coun-
selors to America’s Small
Business, and leading global
communications provider
MCI announced that they
are joining together to pre-
sent a no-cost, first-of-its-
kind technology workshop
designed especially for Cali-
fornia’s minority, disabled
and women-owned busi-
nesses.

The workshop, entitled
“Technology To Grow Your
Small Business,” will be held
on October 19 from 9 a.m.
to 1:30 p.m. at the Handlery
Hotel & Resort in Mission
Valley. The goal of the work-
shop, according to program
moderator and SCORE Dis-
trict Director Paul Hollen-
bach, is to increase small
business owners’ under-
standing and use of technol-
ogy in their businesses and
to explore trends and prod-
ucts that can help them
build a competitive edge.

The program will feature
workshops on small busi-

ness technology use, includ-
ing trends, strategies and
implications for growth; tech-
nology product demonstra-
tions related to computer-
based phone systems, net-
work security, data recovery
and business continuity pro-
tection; and vendor and sup-
plier diversity programs for
small businesses.

In addition, there will be a
question and answer ses-
sion on small business and
supplier diversity programs
featuring representatives
from the San Diego County
Water Authority, the Navy’'s
SPAWAR Systems Center,
San Diego Supplier Diversity
Council, Booz Allen Hamil-
ton, and the San Diego Con-
tracting Opportunities Center
(PTAC).

The program concludes
with a business roundtable
discussion involving repre-
sentatives from some of San
Diego’s preeminent technol-
ogy leaders and consultants,
including Qualcomm, Booz
Allen Hamilton and the U.S.
Navy. Besides offering

stimulating discussion,
these representatives may
be able to potentially match
the business services of-
fered by workshop atten-
dees with their own needs, a
rare networking opportunity
that could lead to the devel-
opment of productive strate-
gic partnerships.

Funded through a grant,
it is the first of many future
technology workshops that
will be presented by MCI
that are designed specifi-
cally for small businesses.

“The funding objective of
this grant is to provide
women, disabled, minority
and veteran-owned busi-
nesses with a half-day work-
shop that assists them with
an overall understanding of
key technology trends and
tools that can support small
business growth,” Hollen-
bach explained. “It will also
illustrate the role technology
can play in conducting busi-
ness with larger corporations
through supplier diversity
programs.”

According to Hollenbach,
MCI chose the San Diego
SCORE chapter to host this
initial program because it is
recoghized as the premier
chapter in the nation, is lo-
cated in a technology hot-
bed, and has earned a
strong reputation for offering
educational workshops fea-
turing innovative topics.

Due to a generous dona-
tion by MCI, there is no cost
to attend, however partici-
pants must register in ad-
vance by visiting online at
www.score-sandiego.org or
by calling (619) 557-7272.
There will be no on-site reg-
istration.

While specifically de-
signed for women, minority,
veteran and disabled-owned
businesses, all small busi-
ness owners are welcome.
The first 125 participants
who register will receive a
free flash data storage mem-
ory stick courtesy of MCI. A
continental breakfast, net-
working luncheon and work-
shop materials will be pro-
vided.

SBA’s HUBZone Program Provides Economic

Small businesses af-
fected by the military’s Base
Realignment and Closure
(BRAC) Commission, can
receive an economic boost
from the U.S. Small Busi-
ness Administration’s HUB-
Zone program. The HUB-
Zone, or Historically Under-
utilized Business Zone, pro-
gram helps small busi-
nesses located in economi-
cally distressed areas com-
pete for federal contracts.

“All military establish-
ments affected by BRAC will
now be designated as HUB-
Zones to spur economic
growth in economically de-

pressed areas for small busi-
nesses and stimulate growth
in the nation’s economy,”
said SBA Administrator Hec-
tor V. Barreto. “The Presi-
dent signed into law a meas-
ure last December that des-
ignates all the bases already
closed - and any closed
resulting through a future
BRAC action - as HUBZone
locations. This means that
small businesses willing to
locate in these new HUB-
Zone areas, and willing to
employ local residents, can
obtain special consideration
for federal contracts.”

Under the new law, SBA

Boost

has designated all military
establishments affected by
BRAC as HUBZones, allowing
small businesses located in
these areas to possibly be
certified as HUBZone com-
panies and compete for fed-
eral contracts through set-
asides, sole source contract-
ing and price evaluation
preferences reserved for
HUBZone small businesses.
Firms interested in pursu-
ing HUBZone status must
apply for the certification, a
process that can be accom-
plished online at
www.sba.gov/hubzone. A
mapping tool on this same

site can be used to deter-
mine whether a specific ad-
dress is located within one
of these new HUBZone BRAC
locations.

The HUBZone program
was created in 1997 as a
result of legislation spon-
sored by Sen. Christopher
Bond, and has more than
13,000 participants. In
FYO4, the federal govern-
ment issued $4.7 billion in
federal contracts to HUB-
Zone firms.
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SBA and JA Worldwide Launch Joint Teen Web Site

A new cosponsored Web
site targeting young entre-
preneurs who want to start,
run or grow their own busi-
nesses was announced to-
day by the U.S. Small Busi-
ness Administration and JA
(Junior Achievement) World-
wide.

The new Web site, Mind
Your Own Business at

@
mind
YOIII'.OWII

U.S. Small Business Admini-
stration at a Washington,
D.C., press conference with
JA Worldwide, where the
National Student Entrepre-
neur of the Year was also
announced.

The Mind Your Own Busi-
ness Web site provides five
easy-to-navigate steps on
business ownership for en-

omy.”

“JA Worldwide is proud to
join with the U.S. Small Busi-
ness Administration to pro-
mote the benefits of free
enterprise and entrepreneur-
ship to our nation’s youth,”
said David S. Chernow,
president and chief execu-
tive officer of JA Worldwide.
“This new Web site will give
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eration of entrepreneurs and
provides tools and resources
on small business basics for
the young entrepreneurs.
Both the Mind Your Own
Business and Teen Business
Link Web sites will help to
introduce teens to the idea
of small business ownership
as an entrepreneurial ca-
reer.

www.mindyourownbiz.org, is
designed to support the
growing interest in entrepre-
neurship among teens, and
serves as a small business
portal for youth entrepre-
neurs, providing necessary
resources and information
essential in realizing their
dreams of business owner-
ship.

The Web site launch was
announced by Hector V. Bar-
reto, Administrator of the

trepreneurial-minded teens,
each with valuable informa-
tion to help take teens from
brainstorm to business.
“Legions of young entre-
preneurs across the country
are changing the face of
America’s marketplace,”
said Administrator Barreto.
“We are pleased to partner
with JA Worldwide to support
and promote our nation’s
youth as contributing mem-
bers of the American econ-

teens valuable resources to
help them start their own
business and live the
‘American Dream.””

This week the SBA also
unveiled its teen Web site
Teen Business Link, at
www.sba.gov/teens.

The Web site has been
revamped to include stream-
ing video, animation and
interactive sound clips.
Teen Business Link lays the
foundation for the next gen-

SBA'’s participation in this
cosponsorship does not con-
stitute an express or implied
endorsement of the views,
opinions, products or ser-
vices of any cosponsor or
other person or entity. All
SBA programs, services and
cosponsored activities are
extended to the public on a
nondiscriminatory basis.
Cosponsorship Authorization
# 04-7630-65.

FBI, NIST, and SBA Offer Computer Security Seminar for Small Organizations

The U. S. Small Business
Administration (SBA), the
National Institute of Stan-
dards and Technology
(NIST), and the Federal Bu-
reau of Investigation (FBI),
along with the National Cy-
ber Security Alliance and the
Multi-State Sharing Council,
will present a workshop on
computer security for small
businesses on Tuesday,
March 7, 2006, in San
Diego. This informative, free
seminar will provide and
overview of those informa-
tion security risks facing all
small organizations and how
those risks can be identified

and managed.

Topics for the seminar
will cover such issues as
data vulnerability, informa-
tion security breaches, pre-
cautions to protect your op-
erations, and utilizing infor-
mation security vendors and
consultants, as well as infor-
mation on evaluation tools
and techniques for informa-
tion security.

This free educational pro-
gram is intended for manag-
ers and staff of small organi-
zations - specifically those
with limited in-house re-
sources to understand and

implement IT Security. City,
county, and state govern-
ment entities, as well as
small business owners and
managers are encouraged to
attend. Seminars have been
scheduled at two different
times during the day for your
convenience. The first time
is scheduled for 8:00 AM to
12:00 PM and the second
seminar will run the same
day at 1:00 PM to 5:00 PM.
A location will be announced
in the near future.

There is no fee for this
event. Space is limited how-
ever and pre-registration is
required. Those interested

in attending should register
with SBA by contacting Rosa
Rodarte by telephone at
(619) 557-7250 Ext. 1126
or by email at
rosa.rodarte@sba.gov.
Please specify which semi-
nar you plan on attending
and the number of individu-
als that will attend.

Additional details on this
event can be found on our
web site,
www.sba.gov/ca/sandiego
under the Training Calendar
section.
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Epsilon Systems Solutions, Inc.

Continued from Page 1

neurial success and commu-
nity service. Most recently,
Epsilon Systems Solutions,
Inc., was ranked 18th out of
the San Diego Business
Journal’s Top 100 Fastest-
Growing Privately Held Com-
panies of 2004.

Epsilon provides profes-
sional services, primarily to
federal government agen-
cies. Epsilon's contracts
cover three distinct areas:
environmental, defense and
ship repairs, and installa-
tions. Approximately two-
thirds of Epsilon’s contracts
are defense-related. Epsi-
lon’s history started with
nothing more than a Mailbox
Etc. post office box in 1998.
After taking out a second
mortgage on his home, he
opened a humble headquar-
ters office in Barrio Logan
(San Diego, CA). It was a
rough start, during which
Min admits he used his

credit card to make payroll
more than once. Shortly
following, he established
anchor offices in Albuquer-
que, NM, and Portsmouth,
VA, launching Epsilon’s na-
tional presence.

During its seven-year his-
tory, Epsilon has made great
leaps in the defense con-
tracting industry. They have
provided services to a di-
verse group of customers
including the U.S Navy, De-
partment of Energy (DOE),
SPAWAR, FTCSPAC, and Ray-
theon. Epsilon’s accom-
plishments include a num-
ber of contracts, however,
the most prominent reflec-
tion of Epsilon’s success is
its impressive growth from
the beginning. Inc. Magazine
ranked Epsilon 22nd in their
2003 list of Fastest Growing
Companies, as well as #1
among all defense sector
companies. The growth con-
tinues, and 2004 proved to
be Epsilon’s most successful

year to date. Epsilon, since
its inception, has grown over
8,670% as it now employs
more than 300 employees.

Today, Epsilon Systems
Solutions, Inc., is a privately
held, veteran owned small
business (VOSB), certified as
8(a) by the Small Business
Administration, with head-
quarters in the Mission Val-
ley area of San Diego, and
locations across the United
States.

Bryan Min believes
strongly in giving back to the
communities in which he
does business. Essential
Foundation was founded by
Min - a non-profit founda-
tion that provides a vehicle
for "giving back" corporate
profits to the community.
According to Min, “At Epsi-
lon, we believe that we can
only be successful as a com-
pany when the communities
in which we live and work
thrive. By giving back a per-
centage of our profits (and

District Director George P. Chandler, Jr., Retires

George P. Chandler, Jr.,
District Director of the
Small Business Administra-
tion’s San Diego District
Office for the last 25 years,
retired effective September
30, 2005. Chandler, along
with approximately 100
other SBA employees
around the country, took
advantage of a voluntary
early retirement and volun-
tary separation incentive
program that was an-
nounced in August. An-
thony J. Vigil, Deputy Dis-
trict Director, will assume

George P. Chandler, Jr.

responsibilities as Acting
District Director until a per-
manent replacement is
announced.

The San Diego District
Office was ranked Number
1 among medium size SBA

District Offices across the
country in fiscal year 2005,
covering the period of Octo-
ber 1, 2004 through Sep-
tember 30, 2005, and tied
with the Los Angeles Dis-
trict Office and the Nevada
District Office for first place
overall. SBA’s San Diego

more importantly, our time)
we have made a positive
impact on the community.”
In addition, Epsilon provides
up to one week of paid time
off for its employees so they
are able to volunteer their
time for important commu-
nity services.

Epsilon’s mission has
always been to provide inno-
vative technical and opera-
tional solutions to govern-
ment, commercial, and non-
profit businesses. By bring-
ing together top-notch engi-
neers, technicians, develop-
ers and thinkers, Epsilon
continually thrives within the
highly competitive defense
contracting industry.

To find out more about
the SBA’s 8(a) Business De-
velopment Program or for
information about how SBA
can assist your business,
visit our website at
www.sba.gov/ca/sandiego
or call (619) 557-7250.

District Office guaranteed
1,395 loans worth
$401,315,000, provided
approximately 27,313 cli-
ents with counseling and
training through the assis-
tance of our resource part-
ners, SCORE: Counselors
to America’s Small Busi-
ness, the Small Business
Development Center, and
the Women’s Business
Center of California. Addi-
tionally, we made 477 8(a)
contracts, including modifi-
cations worth
$92,544,056.



The U. S. Small Business Administration was created in 1953 to
maintain and strengthen the nation’s economy by aiding, counsel-
ing, assisting, and protecting the interests of small businesses
and by helping families and businesses recover from national
disasters.

U.S. Small Business Administration

SBA'’s San Diego District Office is your small business resource for

Your Small Business Resource access to capital, counseling services, training, and government

contracting opportunities, to help start or grow a small business

550 West C Street, Suite 550 in San Diego and Imperial counties. Our programs and services
San Diego, CA 92103-3500 are delivered through participating lenders and our resource part-

ners, SCORE: Counselors to America’s Small Businesses, the
Small Business Development Center, and the Women’s Business
Center.

Phone: 619-557-7250
Fax: 619-557- 5894
Email: sandiego@sba.gov

Newsline is produced by the U. S. Small Business Administration’s
San Diego District Office. Subscribe to Newsline by registering

www.sba _gov/ca/sa nd iego online at web.sba.gov/list. Look for San Diego News.

San Diego District Office Fiscal Year 2005 Activity
October 1, 2004 through September 30, 2005

Number of Loans Dollar Amount
7(a) Loans 1,198 $257,119,000
504 Loans 197 $144,196,000

1,395 $401,315,000

Bank of America, NA 182 $6,406,900
CDC Small Business Finance Corporation 151 $117,877,000
Wells Fargo Bank, NA 101 $10,210,800
Union Bank of California, NA 101 $2,283,200
California Bank & Trust 95 $8,912,000
Capital One, FSB 85 $3,585,000
Innovative Bank 59 $390,000
U. S. Bank, NA 55 $8,427,700

Southwest Community Bank 48 $34,352,000

La Jolla Bank, FSB 41 $17,520,300

The San Diego District Office provided approximately 27,313 clients with counseling assistance and training through the
assistance of our Resource Partners, SCORE: Counselors to America’s Small Business, the Small Business Development
Center, and the Women'’s Business Center of California. Additionally, we made 477 8(a) contracts, including modifications,
worth $92,544,056.
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