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U.S. Small Business Administration

Your Small Business Resource

Did you know ...

e  More than three million busi-
nesses are minority-owned,
and this number is growing.
(Source: Dun & Bradstreet,
2001).

e There are more than 9.1
million women-owned busi-
nesses — accounting for
more than a third of all U.S.
companies. (Source: Dun &
Bradstreet, 2001).

e 85 percent of Americans
view small businesses as a
positive influence on Ameri-
can life. (Source: NFIB,
2001).
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SBA Improves HUBZone Program

The U.S. Small Business
Administration (SBA) is
changing its Historically Un-
derutilized Business
(HUBZone) program to help
small businesses create
more jobs in economically
distressed communities.

“These pivotal changes to
the HUBZone program ex-
pand its reach dramatically
and will create more jobs
and economic growth in eco-
nomically depressed areas
for small businesses, and
stimulate growth in the na-
tion’s economy,” said Admin-
istrator Hector V. Barreto.

Under recent legjslation,
a small business applying
for HUBZone certification no
longer needs to be owned
and controlled exclusively by
U.S. citizens. Now, the level
of required ownership by
U.S. citizens is 51 percent.
Also, agricultural coopera-
tives have joined community
development corporations
and Indian tribes as entities

that can participate in the
HUBZone Program.

Tribally-owned small busi-
nesses also have new op-
tions regarding the HUBZone
employment requirement,
one of four basic eligibility
criteria. A tribal business
can choose to meet the 35
percent residency at the
time of application or wait
until the firm actually re-
ceives a HUBZone contract.
If this latter option is cho-

relative to either the state’s
annualized unemployment
rate or the national unem-
ployment rate. Previously,
the only comparison was
permitted against the state
level.

Finally, small businesses
that either were terminated
or are facing imminent ter-
mination from the HUBZone
Program because the areas
where the firms are located
are no longer considered to

sen, the business will be
required to ensure that 35
percent of those working on
the contract reside in a res-
ervation area controlled by
the tribe, or an adjoining
HUBZone.

Another change permits a
rural county to qualify for
HUBZone status if its local
unemployment rate is high

be economically distressed
will retain the ability to par-
ticipate in the HUBZone Pro-
gram until the results of the
next census data collection,
scheduled for 2010, is ana-
lyzed and released to the
public.

The HUBZone program
See HUBZone on Page 2

SBA Success Story— Chips and Salsa

It's been said that the
fastest way to go out of busi-
ness is by going into the res-
taurant business. But don’t

tell that to Jaime and Marilyn

Arias who opened Chips and
Salsa, a Mexican/American
food restaurant, in 1999.
Going into business for
themselves is a decision the
Arias’ have never regretted,
although they're glad that
their four year old business
has gotten through the

See Chips and Salsa on Page 3

Jaime Arias, Owner, Chips and Salsa



http://www.sba.gov
https://eweb1.sba.gov/hubzone/internet/
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Receive news from the San Diego District Office!

Subscribe to the San Diego District Office list serve and receive email notifications about the latest news, events, loan
information, and program highlights. It's fast and easy to subscribe. Just follow these simple instructions:

1. Visit http://web.sba.gov/list. Scroll down the page and look for “San Diego News”. Check the box.
2. Scroll to the bottom of the page. Enter your first name, last name, and email address.
3. Click “Subscribe”.

You will receive an email confirming your subscription and you can unsubscribe at anytime. Files and attachments are never emailed.

California Winter Storm Disaster Assistance

Businesses, non-profit or-
ganizations, homeowners, and
renters in San Diego County
that sustained damage as a
result of severe winter storms,
flooding, debris flows, and
mudslides, that struck Califor-
nia between December 27,
2004 and January 11, 2005,
may be eligible for low interest
rate disaster loans through the
U. S. Small Business Admini-
stration (SBA). Disaster loans
from SBA are the primary
source of funds for repairing
and rebuilding disaster dam-
aged private property.

There are three types of
disaster loans: Home Disaster
Loans, Business Physical Dis-
aster Loans, and Economic
Injury Disaster Loans (EIDL).

Home Disaster Loans assist
homeowners and renters re-
pair or replace disaster dam-
ages to real estate or personal
property, up to $200,000 for
real estate related damages
and up to $40,000 for per-
sonal property. Loan amounts
are limited to the verified, unin-
sured disaster loss.

Business Physical Disaster
Loans assist businesses and
non-profit organizations repair
or replace disaster damages to
property owned by the organi-
zation, including real estate,
machinery, equipment, inven-
tory, and supplies, up to
$1,500,000. Businesses of
any size are eligible.

Economic Injury Disaster
Loans (EIDL) are available to
small businesses and small agri-
cultural cooperatives to assist
through the disaster recovery
period with working capital.
Loans of up to $1,500,000 are
available and limited to those
organizations that are unable to
secure credit elsewhere.

All applicants must demon-
strate an ability to repay the loan
and collateral is required for
loans over $10,000 and all EIDL
loans over $5,000. Terms range
from 3 years up to a maximum
of 30 years and are determined
in accordance with the bor-
rower’s ability to repay. Interest
rates are determined by formu-
las set by law and may vary over
time. Rates for this disaster are
shown in the table.

Only uninsured or otherwise
uncompensated disaster losses
are eligible. Disaster loan pro-
ceeds may not be used to assist
with damages to secondary
homes, personal pleasure boats,
airplanes, recreational vehicles,
or similar property, unless used
for business purposes.

SBA'’s Disaster Area 4 Office
has opened two local disaster
recovery centers in San Diego
county. One is located at the
Tierra-Santa Recreation Center,
11238 Clairemont Mesa Boule-
vard, San Diego, CA 92124,
The center will be open Thurs-
days and Fridays between the
hours of 9:00 am to 6:00 pm,
and Saturdays between the

No Credit Available Credit Available
Elsewhere Elsewhere
Home Loans 2.937% 5.875%
Business Loans 4.000% 5.800%
Non-profits 4.000% 4.750%
EIDL 4.000% Not Applicable

hours of 10:00 am to 3:00
pm. Another center will be
located at the San Luis Rey
Water Treatment Facility, Ad-
ministration Building, 3950
North River Road, Oceanside,
CA 92054. Hours for this
center will be Monday through
Wednesday between the hours
of 9:00 am to 6:00 pm.

Individuals and businesses
unable to visit SBA’s disaster

center may obtain information
and loan applications by call-
ing toll-free (800) 488-5323.
Hearing impaired individuals
may call (916) 735-1683.

The filing deadline for appli-
cations for property damage
must be returned to SBA by
May 16, 2005. Applications
for economic injury must be
returned by November 4,
2005.

HUBZone Program

Continued from Page 1

was created in 1997 and has
more than 11,000 partici-
pants. The program provides
certified firms an opportunity
to compete for federal con-
tracts and provides local em-
ployment in distressed com-
munities. The program
boasts an online application
that allows small businesses
to determine whether they
are located in a HUBZone,
apply for HUBZone certifica-
tion and check on the status
of an application at any time
during the review process.

For additional information

on the changes to the HUB-
Zone program visit
www.sba.gov/hubzone.



http://web.sba.gov/list
http://www.sba.gov/hubzone

Chips and Salsa

Continued from Page 1
start-up phase.

Jaime Arias and his wife
have spent the majority of
their lives as Brawley Resi-
dents. Chips and Salsa had
been in the Brawley area for
four years and had experi-
enced a decline in profit.
Mr. Arias came to the Impe-
rial Valley Small Business
Development Center
(IVSBDC) because he
wanted to move his busi-
ness to ElI Centro. The
IVSBDC counselor assisted
Mr. Arias in developing a
business plan, which in-

cluded various strategies to
reach his new goal. Chips
and Salsa has now been
relocated to the Vacation Inn
in El Centro and has been
successfully operating there
for the past two years.

Mr. Arias recently opened
another location, Chips and
Salsa Il, on the campus of
Imperial Valley College. This
opportunity came about,
again, with the assistance of
the IVSBDC. The IVSBDC
informed Mr. Arias that the
Imperial Valley College (IVC)
was seeking proposals for
food service vendors to pro-

vide cafeteria and catering
services beginning July 1,
2004. They then explained
the proposal process and
requirements and helped
him prepare the proposal to
obtain the bid. Chips and
Salsa Il is now the main
foodservice provider, within
a five-mile radius, to 7,000
Imperial Valley College en-
rolled students and 350
faculty and staff.

CHIPS AND SALSA is lo-
cated at 2015 Cottonwood
Circle, El Centro, CA 92243,
(760) 337-8333. CHIPS
AND SALSA || is located on
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the Imperial Valley College
Campus.

To find out more about
the IVSBDC visit their web-
site at www.ivsbdc.org or call
(760) 312-9800. The SBDC
program is partially funded
by the U.S. Small Business
Administration. For informa-
tion about how SBA can as-
sist your business, visit our
website at
www.sba.gov/ca/sandiego
or call (619) 557-7250.

SBA and HP Foundation Kickoff 2005 Business Matchmaking Season

The U.S. Small Business
Administration (SBA) and the
HP Small Business Founda-
tion, a non-profit subsidiary
of HP, officially announced
the Business Matchmaking
schedule of both one-on-one
and online matchmaking
events for 2005.

Business Matchmaking is
a public-private sector con-
tracting initiative made pos-
sible through a cooperative
agreement between the SBA
and the HP Small Business
Foundation. The program
works by matching small
companies with government
agencies and private sector
corporations including For-
tune 500 companies. The
small business and the
buyer then have a chance to
meet one-on-one or via
phone and negotiate a busi-
ness deal for potential con-
tracts.

“Small businesses make
up 99 percent of all U.S.
businesses, employ nearly
56 million people and ac-
count for more than two-

thirds of all new jobs,” said
SBA Administrator Hector V.
Barreto. “The SBA and the
HP Small Business Founda-
tion are committed to sup-
porting the success of these
companies by enabling them
to meet and negotiate con-
tracts with government
agencies and corporations.
Business Matchmaking
gives small business owners
opportunities they may not
otherwise have.”

“Helping small busi-
nesses thrive is vital to
jumpstarting the economy,
and until now, entrepreneurs
in pursuit of government and
large-company contracts
have often had to learn by
trial and error, sometimes at
great expense, and for
mixed results at best,” said
Robyn West, Vice President,
Small and Medium Busi-
ness, HP.

West continued,
"Business Matchmaking
streamlines this process,
helping them find the right
buyer at the right time. To

date, the program has cre-
ated nearly 23,000 appoint-
ments for small business
owners throughout the U.S.
to meet with buyers from
government agencies as well
as the country's largest cor-
porations - resulting in more
than $26 million in new
business for small busi-
nesses.”

The 2005 Business
Matchmaking one-on-one
schedule includes an event
scheduled locally for June 7
and 8, 2005 in Los Angeles,
CA, at the Pasadena Center.
Business Matchmaking re-
gional face-to-face events
bring together over 1,000
small business owners and
managers with procurement
representatives from fed-
eral, state, and local govern-
ments as well as major cor-
porations. The events are
free to attend for both buy-
ers and sellers and include
an Introduction to Business
Matchmaking Workshop
featuring presentations from
small business experts, the
SBA, SCORE, SBDC, and pro-

curement representatives.

Additionally, Online Busi-
ness Matchmaking, a new and
innovative expansion an-
nounced earlier this year
promises to greatly extend the
reach of the current match-
making program by enabling
small business owners to par-
ticipate in a virtual matchmak-
ing process without having to
travel to one of the above
events. Online Business
Matchmaking is scheduled
start in 2005, initially as a
pilot Phoenix, AZ; Albuquer-
que, NM; Kansas City, MO;
Tampa, FL; and Denver, CO.

Small Business owners
interested in learning more
about Business Matchmaking
or participating in the upcom-
ing events are encouraged to
visit the Business Matchmak-
ing web site at
www.businessmatchmaking.c
om.



http://www.sba.gov/cgi-bin/byebye.pl?TO=http://www.ivsbdc.org
http://www.sba.gov/ca/sandiego
http://www.sba.gov/cgi-bin/byebye.pl?TO=http://www.businessmatchmaking.com
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Women’s Business Center of California Offers Certificate Programs for Women

The Women’s Business
Center of California (WBCC),
an affiliate of National Uni-
versity’s School of Business
and Management, was
founded in 2003 with a
grant from the Small Busi-
ness Administration. Since
then the WBCC has become
San Diego’s trusted educa-
tional resource for women
entrepreneurs who want to
develop the skills and confi-
dence needed to open and
run a successful venture.
The WBCC presents dozens
of educational seminars and
certificate programs every
year, and has trained more
than 3,500 women on topics
ranging from accounting
basics to marketing, and
from technology skKills to
effective growth strategies.

The Women’s Business
Center of California will pre-
sent two certificate pro-
grams in 2005. The first
program, scheduled for
every Thursday in May from
9a.m.to 12 p.m,, is titled
“Accounting Basics 101.".
Students will gain a solid
understanding of accounting
practices, reports and soft-
ware required to run a small

business.

Mastering basic business
accounting practices is criti-
cal to business planning.
Whether students are open-
ing a new venture or expand-
ing an existing business, a
clear understanding of ac-
counting basics will assist in
estimating the financial risks
and potential outcomes for
decisions small business
owners must make every-
day. The Accounting Basics
101 program will train entre-
preneurs to project profit
and loss, manage cash flow,
analyze financial reports and
make the IRS an ally in their
business.

In September, the
Women’s Business Center of
California will present
“Technology to Build Your
Business.” Through this cer-
tificate program, students
will gain in-depth knowledge
of technology tools that will
help them to build a suc-
cessful company.

Technology consistently
presents small business
owners with tremendous
challenges and opportuni-
ties. It's difficult for busy
entrepreneurs to keep up

with technology advance-
ments and often impossible
for early stage companies to
hire professional information
technology consultants. This
program will provide stu-
dents with an understanding
of hardware, software, and
Internet options, as well as
present invaluable technol-
ogy tips and tricks that will
provide a real advantage in
today’s competitive market.
Every student success-
fully completing the 12
hours of instruction will re-
ceive a certificate of comple-
tion from the Women'’s Busi-
ness Center of California.

Specific topics for each
program are listed below.
Certificate programs pre-
sented by the WBCC are
held at National University’s
Spectrum Academic Center.
The Women'’s Business Cen-
ter of California urges those

interested in attending the
certificate programs to regis-
ter early - seating is limited.
For more information visit the
Women’s Business Center of
California’s web site:
http://wbcc.nu.edu or register
by calling (619) 563-7118.

By Carolyn Morrow
Executive Director

Women'’s Business
Center of California

(619) 563-7118
http://wbcc.nu.edu

Women’s Business Center of California

National University, School of Business and Information Management

Accounting Basics 101 Certificate Program

May5 —

May 12 —

May 19 —

May 26 —

Build a Solid Accounting Foundation

QuickBooks Fundamentals

Making the IRS Your Friend

Planning and Projections

September 8 —

September 15 —

September 22

Technology to Build Your Business Certificate Program

Hardware and Software Basics

Working with Office, QuickBooks and

other Software Applications

Internet Business Basics from E-mail

to E-commerce

September 29 —

E-business Options to Build a Suc-

cessful Business

Classes are scheduled from 9:00 am to 12:00 pm. Cost: for the program is $120.



http://www.sba.gov/cgi-bin/byebye.pl?TO=http://wbcc.nu.edu
http://www.sba.gov/cgi-bin/byebye.pl?TO=http://wbcc.nu.edu
http://www.sba.gov/cgi-bin/byebye.pl?TO=http://wbcc.nu.edu
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Reducing Marginal Tax Rates Increases Entrepreneurship

Reducing marginal in-
come tax rates on entrepre-
neurs increases entrepre-
neurial entry, decreases exit
from entrepreneurship, and
lengthens the duration of
entrepreneurial ventures,
according to a study re-
leased today by the Office of
Advocacy of the U.S. Small
Business Administration
(SBA).

“This study shows how
tax rates directly impact en-
trepreneurship,” said Tho-
mas M. Sullivan, Chief Coun-
sel for Advocacy. “Reducing
marginal tax rates on entre-
preneurial income provides
a clear incentive for entre-
preneurial activity. Policy
makers who understand the
importance of increasing
entrepreneurship and eco-
nomic growth should use
this study to guide their pol-
icy decisions.”

The study, Taxes and En-
trepreneurial Activity: An
Empirical Investigation Using
Longitudinal Tax Return
Data written by Donald
Bruce and Tami Gurley with
funding from the Office of
Advocacy, offers several spe-
cific findings including;:

e A marginal tax rate re-
duction of one percent
on entrepreneurial in-
come increases the
probability of entrepre-
neurial entry by 1.42
percent for single filers
and 2.0 percent for
married filers.

e A marginal tax rate re-
duction of one percent
on entrepreneurial in-
come decreased the
probability of exiting
entrepreneurial activity
by 17.32 percent for

single filers and by 7.81
percent for married fil-
ers.

e A marginal tax rate re-
duction of one percent
on entrepreneurial in-
come lengthens the du-
ration of entrepreneurial
activity by 32.5 percent
for single filers and 44.8
percent for married fil-
ers.

e Higher marginal tax
rates on wage-and-
salary income also in-
crease entrepreneurial
activity as they provide
incentives for workers to
start their own busi-
nesses.

The study was released at
a panel discussion entitled
“Tax Policy and the Entrepre-
neurial Sector,” sponsored
by the Small Business & En-
trepreneurship Council. It
analyses tax return data
from 1979-1990. This pe-
riod encompasses the tax
policy changes of the 1980s,
which allowed the authors to
closely examine the effects
of tax rate changes on entre-
preneurship.

The Office of Advocacy,
the “small business watch-
dog” of the government, ex-
amines the role and status of
small business in the econ-
omy and independently
represents the views of small
business to federal agencies,
Congress, and the President.
It is the source for small
business statistics presented
in user-friendly formats and
it funds research into small
business issues. For more
information and a copy of the
report, visit
www.sba.gov/advo.

Created by Congress in 1976, the Office of Advocacy of the
U.S. Small Business Administration (SBA) is an independent
voice for small business within the federal government.
Appointed by the President and confirmed by the U.S. Sen-
ate, the Chief Counsel for Advocacy directs the office. The
Chief Counsel advances the views, concerns, and interests
of small business before Congress, the White House, federal
agencies, federal courts, and state policy makers. Eco-
nomic research, policy analyses, and small business out-
reach help identify issues of concern. Regional Advocates
and an office in Washington, DC, support the Chief Coun-
sel’s efforts. For more information on the Office of Advo-
cacy, visit www.sba.gov/advo, or call (202) 205-6533.

Small Business Tax Information Day

Sponsored by the State Board of Equalization
Friday, June 3, 2005
University of San Diego

Attend the San Diego County Small Business Tax Infor-
mation Day!

e Learn more about your rights and responsibilities as a
business owner.

e Get free information.

e Meet representatives from many government agencies
and nonprofit organizations.

e Attend a seminar to assist you with your small business.

Participating Agencies include:
Board of Equalization
City of San Diego
County Assessor’s Office
Department of Homeland Security
Employment Development Department
Franchise Tax Board
Internal Revenue Service
Small Business Development & International Trade Center
U. S. Small Business Administration
University of San Diego

Call (760) 744-6284 or (619) 525-4550 or email:
sdtaxday@boe.ca.gov for additional information.



http://www.sba.gov/advo
http://www.sba.gov/advo
mailto:sdtaxday@boe.ca.gov
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SBA Announces Local Small Business Week Award Recipients

The U.S. Small Business
Administration (SBA) will pub-
licly honor local small busi-
ness owners and advocates
on Thursday, May 19, 2005,
at the annual Small Business
Awards Luncheon to be held
at the San Diego Marriott Ho-
tel and Marina on Harbor
Drive in downtown San Diego.
SBA is co-sponsoring the
event with San Diego's Re-
gional Chamber of Commerce.
One thousand attendees are
expected to participate in the
celebration.

Each year, the President of

ness to the American econ-
omy. SBA’s National Entre-
preneurial Conference and
Expo are being held in
Washington, D.C. April 25 -
28. For more information
or for Expo registration,
interested parties can visit
the Expo website at
http://www.sba.gov/expo.

SBA San Diego District
Director George Chandler
said, “As SBA begins its
second 50 years, this is an
excellent opportunity to
celebrate those small busi-
nesses that have helped

make our

over 20 million Americans
start, grow and expand their
business - placing tens of
billions of dollars in loans
into the hands of entrepre-
neurs in all sectors of the
economy. Small business is
an enduring symbol of the
American Dream.” Chandler
said, “Small Business Week
recognizes outstanding
small business owners for
their personal achievements
and contributions to the
nation’s economy.” Trade
associations, chambers of
commerce and business
organizations typically nomi-

women whose entrepreneu-
rial spirit, dedication and
hard work have helped to
create jobs and fuel this
economy. Small business
represents 99 percent of all
employers in America. Small

business truly is where
America works, and these
successful small business

owners and advocates de-
serve recognition for their
achievements,” said Chan-
dler. “We are especially de-
lighted to be co-sponsoring
this event with San Diego's
Regional Chamber of Com-
merce for the 25th consecu-

the United States designates
one week to recognize the
contributions of small busi-

Nation great.
Since its inception in
1953, SBA has helped well

nate candidates. “SBA is
proud to honor the men and

tive year,” he said.

2005 SBA Award Recipients

2005 Small Business Person of the Year 2005 Minority Small Business Champion of the Year

Avram Ninyo, Ninyo & Moore Carmen Amigon, Community Housing Works
2005 Women-Owned Small Business of the Year 2005 Home-Based Business Champion of the Year

Betty Hall, Canyon Creek Animal Hospital Paul Hollenbach, Hollenbach & Associates/SCORE

2005 Family Owned Small Business of the Year 2005 Financial Services Champion of the Year

David & Ruby Konstantin, K-CO Construction Inc. William Martinez, Winston Real Estate/Southwestern College

SBDITC
2005 Minority Owned Small Business of the Year

Harold & Tina Lewis, JRL, LLC 2005 Small Business Lender of the Year

Kurt Chilcott

. : CDC Small Business Finance Corp.
2005 Veteran Small Business Champion of the Year

Robert Mulz, Disabled Veteran Business Enterprise Network SO0F Sralll el rees [ ander ot e Ve

Rick Benito

2005 Delores Braswell Award Bank of America

Advocating Women in Business
Lois Sudmeier, SCORE: Counselors to America’s Small Business

Small Business Week Awards Luncheon Seats Now Available

Luncheon seats are now available. For tickets to the event, please contact the San Diego Regional Chamber of Com-
merce, which produces the Small Business Awards Luncheon in conjunction with the U.S. Small Business Administra-
tion. To register, please call the Chamber at (619) 544-1339, or register online at: www.sdchamber.org. For further
information call (619) 544-1335.



http://www.sba.gov/expo
http://www.sba.gov/cgi-bin/byebye.pl?TO=http://www.sdchamber.org
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CELEBRATING
NATIONAL SMALL

' | BUSINESS WEEK

Be a part of the U.S. Small Business Administration’s Expo "05:
Celebrating National Small Business Week. This special event,
taking place in Washington, DC, April 26-28, provides an exceptional
opportunity fo join forces with business leaders from around the couniry,
network, and celebrate the tfremendous contributions made by America’s
small businesses to our nation’s economy.

Come and learn about cutting-edge business practices, find out what's
hot in business trends, meet government officials and talk with decision-
makers who help shape the economy.

Conference Highlights:

BUSINESS MATCHMAKING

A unique opportunity for small businesses to meet one-on-one with federal and
Fortune 500 representatives. Business Matchmaking is a program funded by
SBA through a cooperative agreement with HP Small Business Foundation.

EXPO FLOOR
Hundreds of exhibitors from the public and private sectors will provide infor-
mation and offer opportunities to conduct business.

BUSINESS SESSIONS

A superb lineup of educational seminars featuring expert panelists discussing
the latest developments and best practices in the world of business and
entrepreneurship.

TOWN HALL

Tackle the pressing issues facing entrepreneurs today; talk to the SBA
Administrator as part of a live web cast discussion; ask questions and talk
about what's on your mind.

And much more!

Disclaimer: The support given by the U.5. Small Business Administration [SBA to ihis activity doss not consfifule an exprass or implied
endorsement of ony. cosponsor's, dangr's, coniraclor’s or parficipant’s opinians, products, or services. S8A Cooperotive Agreement

No. SBAHG-05-5-0001 with SCORE is funded by the SBA, All SBA/SCORE programs and cosponsored programs are extended ta the public
en o nondiscriminglory bosis. Reasonable arrangements [or person(s) with disobilities will be made, if requested af least 2 weeks-in advance.
Contaci: sha@eventstrategiesinc.com ar 800-818-5319. Co-sponsorship Authority Ne. S3A Expo "03.

www.sba.gov/expo



http://www.sba.gov/expo
http://www.sba.gov/expo

The U. S. Small Business Administration was created in 1953 to
maintain and strengthen the nation’s economy by aiding, counsel-
ing, assisting, and protecting the interests of small businesses
and by helping families and businesses recover from national
disasters.

U.S. Small Business Administration

SBA'’s San Diego District Office is your small business resource for

Your Small Business Resource access to capital, counseling services, training, and government

contracting opportunities, to help start or grow a small business

550 West C Street, Suite 550 in San Diego and Imperial counties. Our programs and services
San Diego, CA 92103-3500 are delivered through participating lenders and our resource part-

ners, SCORE: Counselors to America’s Small Businesses, the
Small Business Development Center, and the Women’s Business
Center.

Phone: 619-557-7250
Fax: 619-557- 5894
Email: sandiego@sba.gov

Newsline is produced by the U. S. Small Business Administration’s
San Diego District Office. Subscribe to Newsline by registering

www.sba _gov/ca/sa nd iego online at web.sba.gov/list. Look for San Diego News.

San Diego District Office Fiscal Year 2005—Year-to-Date Activity
October 1, 2004 through March 31, 2005

Number of Loans Dollar Amount
7(a) Loans 536 $102,543,000
504 Loans 84 $55,182,000

$157,725,000

Bank of America, NA 88 $3,118,600

CDC Small Business Finance Corporation 62 $41,789,000
Wells Fargo Bank, NA 53 $4,487,600
California Bank & Trust 48 $5,518,200

Capital One, FSB 45 $1,980,000

Innovative Bank 40 $265,000
Union Bank of California, NA 26 $949,700
La Jolla Bank, FSB 22 $10,738,500
US Bank, NA 19 $1,630,000

First National Bank 18 $4,752,500

The San Diego District Office provided approximately 12,446 clients with counseling assistance and training through the
assistance of our Resource Partners, SCORE: Counselors to America’s Small Business, the Small Business Development
Center, and the Women'’s Business Center of California. Additionally, we made 239 8(a) contracts, including modifications,
worth $40,843,599.
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